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MUSIC TO MY EARS 




Angelique Kidjo Soars 
On Mango's Fine 'fifa' 



SEE PAGE 3 



hi fi's Spacehog: 
It's In The Stars 

■ BY CARRIE BORZILLO 

I.OS ANGKLES — Things seem t(i be 
happening at the speed of light for 



hEAt 

SEEKERS 
impact 




SPACEHOG 



Spacehog, as the band is a Heatseek- 
ers Impact act less than three years 
after ita formation. 

tCmdiunt-d tm i'iu: ■■ 
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MusicMasters Salutes Benny Carter 

Celebration Hails Illustrious Life In Jazz 



BY JIM MACNIE 



Well-known for his masterful horn 
work, SK-year-ohi alto saxophonist/ 
composer Benny Carter has also 
contributed a treasure 
trove of pop tunes dur- 
ing a career that has 
spanned almost sev en 
decades. 

MusicMasters is cel- 
ebrating those compo- 
sitions with the Feb. '11 
international release of 
"Songbook." which fea- 
tures M esteemed jazz 
vocalists. The campaign for the title 
includes a high-visibility date for 
Carter at New York's Lincoln Center 
March <>. 

"The enthusiasm level here is very 
high." says Steve Schoen, director of 
sales and marketing for the Ocean, 
N.J. -based label, which is distributed 



worldwide by BMG. "Walk by a lot of 
people's offices, and you can hear dif- 
ferent tracks from the record coming 
out. That's a great feeling." 
Among the vocalists that producers 





Ed Merger and Danny Kapilian as- 
sembler! for "Songbook" are Jon Hen- 
dricks, Dianne Reeves, Peggy Lee, 
Ruth Brown. Joe Williams, Bobby 
Short, and Diana Krall. The album's 
15 songs include Carter classics such 
as "Key Largo." "When Lights Are 
Low." and "Cow-Cow Boogie," along- 



Shop For Music By Phone? 
Jury's Out On MCI Service 



■ BY ED CHRISTIAN 

NEW YORK— Although MCI's 
move into the direct marketing of 
music, via an 800 telephone number, 
is said to be per- 
forming below ex- 
pectations, label 
sales executives 
say it is too early 
to pass judgment 
on the 3-month- 
old initiative. 

In November. MCI launched its 
] MM) MI'SIC NOW business with 
great fanfare, saying it would entice 
consumers to shop for music by 
phone. At the time. Diamond Cre- 
ative Partners, the company formed 



to operate the venture, asked latiels 
to support the effort by handing 
over thousands of dollars in cooper- 
ative advertising funds. 
Diamond Creative Part ners exec- 
utives were said 
to be touting the 
service as having 

the potential to 

obtain a "l r * mar- 
ket share of The 
Billboard 200, 
which would place it among the 25 
largest music accounts. But since 
start-up, label executives Bay, there 
has been little in the way of reorders. 

On the other hand, 1-S00 MUSIC 
NOW is a runaway hit based OA the 

iContiinird mi pant IfU) 
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side newer works. 

Krall, Short, Williams, Hendricks, 
and Reeves will also perform at the 
Lincoln Center show, which will be 
conducted by Wynton Marsalis. 

Carter is "in the 
throes" of writing a 
longer, more orches- 
tral work for the bash. 

"Songbook*' is 
"something that Ben- 
ny wanted to do for 
years," says Schoen. 
"His songwriting tal- 
ents, which are 
tremendous, have 
been overshadowed by his skills as a 
soloist and arranger, as well as his 
soundtrack work. We think that some 
of the all-star personalities involved 
can help us get Benny's name across 
f Con tinned on page Hi) 

Seiko Sees The 
'Future' In A&M 

This story was prepared bij Chris 
Morris in Los Angeles and Steve Me- 
Cfnre in Tokyo, 





RECORDS 



A& M Records believes t hat the time 
is right for Seiko in the U.S. On May 
14, the label will release "Was It The 
(Continued o n frnge 10.0 
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SESAC Extends Pact With 
Airplay Service BDS 

SEE PAGE 1 2 
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No one knows 
where true talent 
comes from... 
only where 
it goes. 





Vanessa 
Williams 



Best Female Pop Vocal Performance 
Best Female ROB Vocal Performance 
Best RUB Song 
Best Musical Show Album 
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Angelique Kidjo Fetes Freedom In 'f ifa' 



Singer Angelique Kidjo perceives the freedom she experienced dur- 
ing her idyllic childhood in the West African country of Benin as "what 
I'd wish for anyone: complete independence of movement, yet every- 
body, whether family or strangers, watches out for you." 

TTiis concept of liberation via reciprocal caring is the essence of fijh — 
the word for "cool, calm, and peaceful" in the southern Beninoise dialect 
of Fon, as well as the title of Kidjo's vigorously spiritual fourth album 
(and her first partially in English) for Mango Records, due March 19. 
As Kidjo sees it, we are initially implanted, however temporarily, with 
this impression of fifa. And it is only through the lifelong struggle to 
regain it that we grasp its deeper meaning — and responsibilities. 

"For me, eveolhing comes with a bit more difficulty," says Kidjo 
with a crisp chortle, "and that just means that these things I want to 
accomplish are important in my evolution. All of the songs on l fifa' are 
stories that reflect what I've been through emotionally. For instance, 
the first song [a caroming welter of percussive and choral cries called 
'Sound Of The Drums'] is an answer to a question I 
was asking myself since a trip back to Benin in 1994: 
'I've been away for so long that I wonder/If the sound 
of the drums still has its fMrwer.' 

The second song [and first single) from the record, 
'VVombo Lombo,' is about how dance describes and af- 
fects our lives, the dance in this case being the one 
when you're possessed by the gods in a voodoo cere- 
mony. 

"Like most people from Benin," Kidjo explains, "I 
am an animist lone who believes in the worship of the 
spirit in all tilings, the central tenet of voodoo]. I prac- 
tice voodoo in addition to my other religion, which is 
Catholicism, and my great-uncle Daagbo Hounon is a 
well-known voodoo chief. 

"Respect for ancestors is very big in my life," adds 
Angelique, one of three daughters and six sons of 
postal worker, photographer, and part-time banjo 
player Franck Kidjo and his choreographer wife, 
Yvonne. "After I was born [on July 14, 1960, in the 
coastal city of Cotonou)," says Kidjo, "my baptism cer- 
emony took place in Ouidah, the town of my ancestors. 

"When a mother has a baby girl, she shaves all the hair from her 
head and the baby's head, too. This my mother did, and, as a baby, 
I stayed with her for seven days in a special place called the Room of 
the Assins in Ouidah that's filled with all these ancient pictures, relies, 
and fetishes of my relatives. During the ceremony, the voodoo chiefs 
call the spirits of these ancestors and ask, What spirit will guide this 
baby all her days?' 

"I was the only girl in my family for centuries who got a male spirit 
to gukle her, and his name is Linhounhinto. He died nearly a hundred 
years ago, and he was known as a very honest man, very mad with an- 
yone who lies to him, and very* strict. In fact, my mother tried at first 
to chase his spirit away during the ceremony because she knew from 
his reputation that he would be very tough on me. But it was too late; 
our spirits became linked." 

So Linhounhinto is a guardian angel? 

"Exactly! And when he's angry with me, I can feel it. He tests me 
and tests my surroundings, too, the people who are closest to me." Not 
the least of which are Kidjo's husband, noted bassist/arranger Jean He- 
brail, whom she wed in Paris in August 1987, and their 3-year-old 
daughter, Naima. "None of my family could believe I was a wife until 
they met my white French husband," the feisty Kidjo says, laughing, 
"because I was such a tomboy as a child, being the goalie for my broth- 
ers' soccer games and sweaiing I'd never marry or be a slave to a man!" 



TO MY EARS 



by nmothy White 



Hebrail produced the sensational new record, which mingles the 
rhythmic and rhetorical might of modern gospel, rap, and Afro-pop with 
the earthy drive of Kidjo's trumpet-like vocal vim (a Paris-trained jazz 
shout rippling with bluesy zilin forms descended from the folklore- 
steeped Fon village of Abomey). All attempts at creating a hit-bound 
universal ascension of world beat, hip-hop, and top 40 urban pop will 
have to form a flight path behind "fifa," which swoops around listeners 
on wings of sonic fire. 

There are sobering issues enmeshed in this achievement, how- 
ever, and they concern the voodoo-borne interconnections of 
guardian angels, ghosts of bygone slaves, and children raised to 
heed both spirits* admonishments. As reflected in the newly re- 
published "The Interesting Narrative" (Penguin Classics, 1995) 
by Olaudah Equiano, a Benin native from the 1700s who was sold 
into slavery at the age of 10 by his own people, the legacy of 
Kidjo's homeland is a complex one facing contemporary re-exam- 
ination. In the memoir, penned after he bought 
his freedom and became a successful journalist/ 
businessman, Equiano writes, "When a trader 
wants slaves, he applies to a chief for them. Ac- 
cordingly, (the chief] falls on his neighbors, and 
a desperate battle ensues. If he prevails and 
takes prisoners, he gratifies his avarice by selling 
them." 

"These stories are true," says Kidjo sadly, "and 
after many years under communism, the first 
thing done by the new democratic government 
[Benin's President Nicephore Soglo was elected 
in 1991] was to resume a festival called the Route 
of the Slaves, where we retrace the itineraries in 
Ouidah that slaves had to follow to board slave 
ships. We must overcome the bitterness created 
by those who gave up our culture by selling each 
other's family members. 

"As you mention, regarding that 'Narrative' 
book," Kidjo continues, "many of those Benin 
slaves went to America or the Caribbean, then 
got free and came back home, bringing African- 
American musical influences, like gospel, with them! I realized 
this in December 1994, when I canceled a local tour in order to 
tape field recordings of music in central and northern Benin — 
where I'd never traveled before." 

That ambitious project was the resolution of a moral crisis 
Kidjo confronted when planning her most extensive West Afri- 
can concert trek since her refusal to play pro-communist music 
forced her to move to France in 1980. "It's not possible, ex- 
penses-wise, to tour in West Africa without the sponsorship of 
cigarettes or alcohol," she notes. "I rejected my Philip Morris 
sponsors to fight against the double-nicotine cigarettes I believe 
they sell to my people." 

Instead, Kidjo and her husband journeyed from Benin's capi- 
tal of Porto Novo to hamlets like Korontiere to tape flutes, cow 
horns, and bamboo percussion, saying, "Let's spread Benin's 
true culture." And when they entered the Muslim town of Mani- 
gri, smiling women hugged them and sang "welcome home" in 
gospel harmony. 

All these field recordings and more are woven into "fifa" in a 
loving manner that would make Equiano and his lineage proud. 

"The lesson in life, which any child feels, is that we're supposed 
to take care of each other. But how much longer." Angelique 
Kidjo wonders, "until we all learn this?" 
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TAKING HOME THE VICTOIRES 

France's premier music awards, the Vtctoires de la Musique. went 
to established acts Celine Dion and Johnny Hallyday. but new- 
comer rap acts Alliance Ethnik and Menelik were winners as well. 
Correspondent Emmanuel LeGrand reports. Page 40A 

BRINGING BACK THE LONGFORM 

Music video suppliers are using leaner, meaner approaches to 
improve sales of longforms, which once glutted the market. Now, 
selectivity and low prices are the rule. Correspondent Catherine 

Applefeld Olson has the story. Page 47 
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Commentary 7 

How Effective Are Canadian Content Laws? 



I BY ROB ROBSON 



Canadian content (Cancon) regulations have 
created a stigma against Canadian artists 
domestically and inter nationally, and it's time 
that serioas consideration was given to their 
real effectiveness and ultimate necessity. 

On Jan. 18, 1971, the Canadian Radio-tele- 
vision and Telecommunications Commission 
im[M)sed Cancon regulations (currently 30# ) 
on radio broadcasters to stimulate growth of 
the domestic music industry. There were 
growing pains. Many of those early releases 
were, to put it kindly, not on a competitive 
level with their foreign eounter|)arts. Sta- 
tions ghettoized their Canadian selections 
into the late evening and weekends. New 
songs by Canadian artists were not met with 
anticipation of 'the next big thing" but with 
the need to meet a bureaucratic quota. 

Over the years, the quality has improved, 
but that initial stigma became so ingrained 
in broadcasters* minds that the ghettoizing 
of Cancon continued at many stations until a 
few years ago, when stations were legislat- 
ed to play at least 2.V* Canadian content 
between 6 a.m. and 7 p.m. Mondays to Fri- 
days. 

The criteria for Cancon are defined hy the 
"MAPL" system: music, artist, production, 
lyrics. You need two of four parts to qualify 
But if you, like Bryan Adams, recorded in 
London and co-wrote songs with a couple of 
Englishmen, you're out of luck. Adams didn't 
wholly write either the music or lyrics to 
"(Everything I Do) I Do It For You"*and had 
the nerve to record out of the country, so the 
song satisfied only one part of MAPL (artist) 
and was thus not Cancon. The regulations 
were altered shortly after itfl release to give 
half-j>oint credits for music and/or lyries that 
are collaborations with foreigners, but it's 
ridiculous that the only country in the world 
that doesn't consider recordings by Bryan 
Adams to be Canadian is his own. 

The CRTC says the regulations were 
imposed to create a market for Canadian 
music in Canada. It can't be questioned that 
more Canadian artists are on Canadian radio 
now than were a quarter of a century ago — 
making our stations distinctively different 
from those in the U.S. — and that airplay has 
started and sustained many domestic careers 
over the years. In this way, the regulations can 
be considered a cultural success. 

But have the regulations really createti a 
market for Canadian music in t 'anada, or have 
they just given the impression that Canadi- 
ans are buying what they're hearing'.' On Jan. 
22, only 11 of 75 titles on the retail chart of 
The Record, Canada's leading music trade 
paper, were by Canadians. Fourteen percent 
of the chart is nothing to brag about after 25 
years of Cancon. 

With 2Vi decades of music to draw on, the 
regulations perpetuate a gold system for 
t 'anadian records with no incentive for broad- 
casters to play new Canadian talent. Why 
play an unproven artist when an established 
hit by Rush or the Tragically Hip will satisfy 
the Commission just as well? \ Tnfamiliarity is 
the biggest tune-out at radio. Unless you pro- 
gram a current-intensive station, such as 
CFOX Vancouver, why take the chance on 
playing anything new? 

At many stations, Canadian currents get 
fewer spins than their international counter- 
parts. They are treated as second-class 
recordings that must be aired simply to hit a 



quota. Shania Twain, one of the biggest inter- 
national country stars of 1995, didn't get out 
of medium rotation at some stations in Cana- 
da because she was U>rn here. While not all 
stations are like that, there are enough to 
cause concern at many Canadian record com- 
panies, as was illustrated in an article in the 
Feb. 3 issue of Billboard by Canada corre- 
spondent Larry LeBlanc, "Canadian Songs 
Fight For Airplay." 

The regs have also created a world-wide 
credibility problem for any Canadian artist 
that is lucky enough to battle the odds and 



"The regulations 
have created a 
worldwide credi- 
bility problem. " 

Rob Robson is a four- 
time national award-win- 
ning radio programmer 
in Canada and is music 
director at CFOX Van- 
couver, a station recog- 
nized for its leadership 
role In support of Cana- 
dian artists. 



i>ecome a commercial or chart success in this 
country. How many international radio and 
record executives can honestly say that they 
have never looked at a No. 1 song in Canada 
by a Canadian and thought, to some degree, 
"Well, they had to play it." Ironically (and 
hypocritically, it would seem), the CRTC has 
allowed some border markets to play signifi- 
cantly less Cancon in order to make the sta- 
tions more competitive in attracting Canadi- 




an listeners away from U.S. signals. 

In a perfect world, the Cancon regulations 
would be abolished, broadcasters would con- 
tinue to support Canadian talent as much or 
more than they do currently, and the myth of 
manufactured Canadian hits would be 
removed from the international marketplace 
forever — but that won't happen. Cancon has 
been in this country longer than our own con- 
stitution and will remain for many years to 
come. 

That said, there are nonetheless some steps 
that can be taken to improve the situation. 

If the artist is a Canadian citizen, anything 
the artist releases should automatically be 
Cancon. The music, lyric, and production por- 
tions of MAPL should remain to help out 
those particular segments of the music com- 
munity, but artists like Anne Murray, k.d. 
lang, and Celine Dion (and the stations that 
play them) shouldn't be penalized because 
those |)erformers decide to record a song in 
Los Angeles that was written by an Ameri- 
can. Their passports don't change; why should 
their status? This also eliminates any of the 
collaboration problems of the past 

Songs by new artists (the first two albums 
by an artist or group) played in current rota- 
tion should receive double credit per play. This 
allows gold-based stations to play older Cana- 
dian songs and still get credit hut gives broad- 
casters added incentive to give up-and-com- 
ing talent airplay. 

This probably seems like an accounting 
nightmare to American programmers, but 
here in Canada, we're used to it. After all, 
besides Cancon, we still have the hit/nonhit 
rule that doesn't allow FM stations to play 
more than 49.9*& hits. But don't get me start- 
ed on that. 
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THRILLA IN MANILA 

On behalf of Mariya's Mistress, I would 
like to thank you for the feature article on 
the band in your Global Music Pulse column 
(Billboard, Nov. 4, 1995). With the great 
popularity of your magazine here in the 
Philippines, your positive review gave our 
band a big boost in terms of radio airplay 
and sales. 

Your support of the international alterna- 
tive scene serves as an inspiration for us to 
strive harder to become part of that global 
music scene! 

Carla A. Abaya 
Lead vocalist 
Mariya's Mistress 
Makati. Metro Manila 
Philippines 

INSIGHTS INTO CELINE 

You know why I renew my Billboard sub- 
scription every year? It's 
because I enjoy articles 
like Larry LeBlanc's 
informative Celine Dion 
Zj^K 1)iece * Billboard, Jan. 27), 
which gave me a sneak 
peek at Dion's upcoming 
album, with background 
information that certain- 
dion \y wouldn't be found in 

any other publication — 
and the executive quotes and strategies were 




very insightful. After reading the article, 1 
also reserved some space in my record col- 
lection for Celine Dion's new album. 

Brian Mickelson 
Milwaukee 

TAKING INTERNS 

In response to the Commentary on 
internships (Billboard, Jan. 20), M. William 
Krasilovsky and C.K. Lendt make a solid 
point. The burden of educating students 
rests primarily with colleges and universi- 
ties. But, as they said, "interning can he 
crucial to landing a job." 

\a?Vs put the blame where it belongs. It 
is the industry that often uses students as 
cheap labor. If the music industry offered 
paying jobs, students could receive training 
on the job instead of through unpaid intern- 
ships. Because these jobs are not offered, 
educators must do the next best thing to 
ensure an entry-level job for a graduate. 
While still in school, I was offered a part- 
time job at Relix. Believe me, I did more 
than "run errands and chat with junior- 
level employees." After graduation I was 
offered the full-time position I now hold. 
Internships have their place, but so do pay- 
ing jobs. 

Phyllis Antoniello 
Associate Editor 
Relix magazine 
Brooklyn, N Y 
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"rlHay* success ' ul Win American pop- 
rock group ever. It is now time to take 
iviana more seriously." 

THE LOS ANGELES TIMES 

- the most important Latin rock 
...tnemu between 
group around... a cross » 
|^ngandlNXS,butinS P an,sh. 

THE NEW YORK TIME 



"Best Border Crossing: Mana" 

GOOD MORNING AMERICA - Best Bets '96 



CUANDO LOS ANGELES LLORAN 
1 Argentina, Bolivia, Chile, Colombia. Mexico. Uruguay, Venezuela 
Platinum: Central America 

DONDE JUGARAN LOS NINOS 
Gold: U.S. 

Multi-platinum: Argentina, Bolivia. Chile, Mexico, Spain 
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WARNER MUSIC INTERNATIONAL 

A FAMILY OF ARTISTS IN A WORLD OF MUSIC 

5 Watner Music International A Warner Music Group Company 'Career sales 
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U.S., EU Charge Japan With 
Not Amending C'Right Laws 



■ BY BILL HOLLAND 
and STEVE McCLURE 

WASHINGTON, D.C.— The U.S. 
and the European Union initiated a 
World Trade Organization case 
against Japan Feb. 9 for its failure to 
amend its copyright laws to halt the 
piracy of pre-1971 U.S. recordings. 

In announcing the case, the first 
presented by the U.S. to the WTO 
under a new settlement mechanism, 
U.S. trade representative Mickey 
Kantor says that Japan's failure to 
amend its copyright law to achieve 
parity with the worldwide standard 
of 50 years' protection is costing U.S. 
companies about $500 million a year. 
Japan is the second-largest market 
in the world for U.S. recordings. 

Early reaction by Japanese offi- 
cials indicates a conciliatory' stance, 
according to industry insiders, al- 
though the government has not yet 
reacted officially. 



A major Tokyo daily ran a story 
Feb. 5 saying that the Japanese gov- 
ernment has informally decided to 
extend the protection period in what 
insiders call "a trial balloon" floated 
by the Cultural Affairs Agency to 
gauge public reaction. 

In its Feb. 6 edition, the authori- 
tative Nihon Keizai Shimbun daily 
economic newspaper quoted un- 
named government sources as say- 
ing that Japan would roll back its 
neighboring rights protection peri- 
od to 50 years. The source report- 
edly said that although the existing 
25-year period does not violate 
WTO regulations, it is "desirable" 
to integrate Japan's protection-pe- 
riod standards with those of the 
U.S. and Europe. 

There was no mention of when 
such a change would take place. 

A spokesman for Japan's Cultural 
Affairs Agency, which deals with 
(Continued on page 97) 



'Babe' Could Bring Home Bacon 

Oscar Noms Should Spur Video Sales 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Among this year's 
Academy Award nominees available 
in video stores, the little pig named 




James Cromwell with Babe. 

"Babe" stands to benefit the most 
from the annual hoopla that will like- 
ly make retail registers plump with 
profits. 

Separately, Buena Vista Home 
Video gave retailers something to 
look forward to with the announce- 
ment that "Toy Story" will be re- 
leased Oct. 30. 

The computer-animated film, 
which retailers say could surpass 
sales of "The Lion King," was nomi- 
nated for three Academy Awards, in- 
cluding best song for "You've Got A 
Friend" by Randy Newman; best 
score, also by Newman; and best orig- 
inal screenplay. 

Although marketing and pricing 
have yet to be finalized, the title will 
have five promotional partners, in- 
cluding General Mills, Kodak, and 
Burger King. The final two partners 
have yet to be determined. 

Nominated for seven Academy 
Awards, including best picture, 
"Babe" will arrive in stores March 19 
from MCA/Universal Home Video. 
The 68th annual Academy Awards 
will be broadcast on ABC March 25. 

MCA is planning a full pig push be- 
ginning March 17 with extensive tele- 
vision advertising. 

"We're fortunate with the timing of 
the title's release being so close to the 
Oscar telecast," says MCA VP of 
marketing Craig Relyea. "The mo- 
mentum has been building on 'Babe,' 
and this gives retailers more opportu- 



nity for added awareness." 

The film, which is about a pig who 
yearns to be a sheep dog, won a Gold- 
en Globe Award for best picture last 
month. 

"Even without the nominations," 
says Trans World Entertainment 
video buyer Mark Galeo, "we expect 
'Babe' to bring home the bacon for 
us." 

"Babe" will be competing against 
another MCA product, "Apollo 13," 
which was also nominated in the best 
picture category. 

Other best picture nominees in- 
clude Paramount Home Video's 
"Braveheart," set for a March 12 
rental release, Buena Vista Home 
Video's "The Postman (II Postino)," 
and Columbia TriStar Home Video's 
"Sense And Sensibility." The latter 
(Continued on page 105) 

PolyGram Reports 
Slight Increases 
In Sales, Profits 

■ BY JEFF CLARK-MEADS 

LONDON — PolyGram has an- 
nounced its eighth successive year of 
sales and profits growth, while simul- 
taneously expressing its disappoint- 
ment at the performance of some of 
its headline album releases. 

For the year ending Dec. 31, the 
group saw sales increase 2.3% to $5.3 
billion, while income from operations 
increased 1.4% to $654.6 million. 
However, when it reported the re- 
sults in London Feb. 14, the company 
claimed that those increases are sig- 
nificantly understated. 

The increases are expressed in 
terms of the Dutch guilder, in which 
PolyGram reports. President/CEO 
Alain Levy and CFO Jan Cook took 
pains to stress that one reason for 
the ostensibly small increases was 
the growing strength of the guilder 
(Continued on page 5-i) 



Fonovisa Makes Gains Against Piracy 

Ruling Involves Third-Party Liability 



BY JOHN LANNERT 



The 9th U.S. Circuit Court of Ap- 
peals in San Francisco has issued a de- 
cision that could curtail the sale of coun- 
terfeit tapes and CDs at swap meets 
and flea markets across the country. 

The ruling haa broader implications 
for third-party liability issues raised 
by emerging technologies, such as on- 
line services, according to some indus- 
try observers. 

On Jan. 25, judges Mary M. 
Schroeder and Arthur L. Alarcon and 
senior U.S. district judge Owen M. 
Panner ruled jointly that independent 
Latino label Fonovisa could prosecute 
a Fresno, Calif., swap-meet owner and 
its individual operators in civil court 



for sales of pirate product by vendors 
who leased their premises. 

The court opinion culminated a 
three-year wrangle that began in 




1993, when Fonovisa filed a suit alleg- 
ing contributory and vicarious copy- 
right and trademark infringement 
against Cherry Auction Inc., Richard 
Pilegard, W.D. Mitchell, and Mar- 
garet Mitchell. 




An Excellent Choice. BMG Distribution executives celebrate the launch of 
the "Their Choice Is Yours" campaign, which is running in conjunction with 
Black History Month. The program, co-sponsored by American Express, 
promotes individual responsibility within a community and will run in 20 cities. 
The event kick-off at New York's Apollo Theater featured a performance by 
Arista's Deborah Cox. Pictured, from left, are Lloyd Wirshba, VP/GM, American 
Express Co.; Pete Jones, president, BMG Distribution; Terri Rossi, VP of 
marketing, BMG Distribution; Strauss Zelnick, president/CEO, BMG 
Entertainment North America; and attendee Carolyn Jones, president/CEO, 
Carolyn Jones Advertising. 



MCA's Int'l Initiative Continues With 
Opening Of Latin American Offices 



BY JOHN LANNERT 



MCA is completing the final leg of 
its ambitious internationalization ini- 
tiative by opening offices in Latin 
America. 

In the past four months, MCA has 
set up shop in Brazil, Argentina, and 
Mexico. 

Zach Horowitz, 
president of the 
MCA Music En- 



MCA 



tertainment I 

Group, says the 

record company has "a special inter- 
est in the Latin music business, and 
going into Latin America for the first 
time will give us an outlet for our 
artists in territories where we control 
our own destiny.** 

The company is searching for a se- 
nior VP for Latin America, who will be 
based in Miami. 

Over the past 27.' years, MCA has 
launched nearly 30 offices around the 
world. 

The company has complemented its 
Latin American thrust with a distrib- 
ution agreement between its distribu- 
tion company, Uni Distribution, and 
prominent tropical/Latin jazz imprint 
RMM. 

Citing RMM as "the most impor- 
tant tropical/salsa label in the coun- 
try," Horowitz says that MCA and 
RMM could team on crossover Eng- 
lish-language projects involving 



RMM artists India and Marc Antho- 
ny. 

Horowitz says that he and RMM 
president Ralph Mercado are dis- 
cussing a marketing campaign for 
Lina Santiago, a Uni-distributed 
artist on Universal Records, who is 
climbing the Hot 100 with the single 
"Feels So Good (Show Me Your 
Love)." 

A Spanish-language counterpart to 
the track is expected to be worked by 
RMM. 

A third prong of MCA's Latin ini- 
tiative was the signing last year of 
Gustavo Santaolalla to a label deal. 
Horowitz says that under the terms of 
the accord, the highly regarded song- 
writer/producer from Argentina "will 
be finding and producing for us a 
number of artists which may be re- 
leased first in Argentina or Mexico. 
But we have high hopes that, over the 
years, he will bring us artists that will 
work not only in Latin America, but 
also in the United States." 

Santaolalla has just finished produc- 
ing an album by Argentinian comedic 
actress Juana Molina that which will be 
released in Argentina later this year. 

Horowitz says an office for the U.S. 
Latino market will be opened in Mia- 
mi "within a year." Moreover, he 
stresses that MCA is on the prowl to 
expand its presence in Latino markets 
in North and South America. 

(Continued on page 53) 



In late 1993, Cherry Auction filed a 
motion to dismiss Fonovisa's suit, and 
the case was thrown out by a district 
court judge in Fresno. The circuit 
court opinion reversed that dismissal. 
This is the first lawsuit of its kind to 
reach federal appeals court. 

Jos6 ZorriUa, lead attorney repre- 
senting Fonovisa, hailed the ruling, 
saying, "This is a landmark decision, 
because it holds owners and operators 
of swap meets and flea markets liable 
for sales of pirate merchandise by its 
licensed vendors." 

The opinion is binding only on the 
district courts in the 9th Circuit. But 
Zorrilla notes that the ruling is the 
first of its kind issued by a circuit court 
(Continued on page 106) 

1995 Receipts, 
Distribs Break 
ASCAP Records 

■ BY IRV UCHTMAN 

NEW YORK— Marilyn Bergman, 
ASCAP president/chairman of the 
board, reported record dollars in re- 
ceipts and distributions in 1995 during 
the performing right society's annual 
membership meeting in Los Angeles 
Feb. 15. 

ASCAP says the implementation of 
new policies over the past three years, 
particularly with regard to increased 
monitoring and internal economies, has 
played a key role in increasing distribu- 
tion dollars to writer and publisher 
members. 

Total receipts for the year increased 
3.3% over those of 1994, the previous 
top year. According to Bergman, re- 
ceipts hit $136.8 million in 1995, up from 
$422.7 million in 1994. 

In 1995, ASCAP distributed a 
record $356.7 million to members and 
foreign affiliated societies, 11.3% more 
than the previous year. This, too, set a 
record against the previous top year of 
1994, when distribution dollars hit 
$314.8 million. 

Domestic distributions showed a 
10.2% increase to $253.9 million from 
$230.4 million in 1994, the previous 
record year. 

Foreign distribution to members hit 
$102.8 million in 1995, compared to 
$88.4 million in 1994, an increase of al- 
most 16.3%. 

Says Bergman, "This dramatic 
growth echoes our continuing efforts to 
license U.S. repertoire worldwide, while 
working to ensure the protection of per- 
forming rights royalties for all song- 
writers, composers, and music publish- 
ers at home." 

ASCAP's operating expenses for 
1995 declined 1.8% to $78.8 million, 
down from $80.3 million in 1994. The ra- 
tio of operating expenses to receipts 
also decreased, from 18.99% in 1994 to 
18.04% in 1995. 

"We've increased our distribution by 
25% since 1993, the year before we in- 
stituted [dramatic] changes," says John 
LoFrumento, ASCAP's executive 
VP/COO. 

In spite of a reduction in its U.S. staff 
from 840 at the end of 1993 to 556, 
LoFrumento says, TV surveys have in- 
creased from 30,000 hours to 2 million 
programs a year. (LoFrumento ex- 
plains that even if the programs were 
(Continued on page 104) 
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AGI Salutes the Grammy 
Nominated Art Directors 

February, 1996 



Category 7° 
Best Recording Package 



Neil Younc, Mirror Ball 
Reprise Records 
Art Director Gary Burden 

"I had worked on several of Neil's 
albums in the past, including Gold Rush 
and Tonight's Tlie Nigf>t, which is why I 
think he called mc for this project. He 
was looking for something that captured 
a little of the mystery of album an back 
in die '60. and 70s. Something that broke 
out of the mold of a little plastic square. 




"The package is basically one-color, 
printed on chipboard and I added an 
interactive element by taking an old pic- 
ture of Neil, cutting it up and putting 
the pieces in the booklet. It's a free 
poster, with some assembly required." 

• * * 

Joni Mitchell, Turbulent Indigo 

Reprise Records 
Art Director Robbie Cavolina 

"This is a very warm, intimate and per- 
sonal record, like being invited into 
Joni's home. I wanted to capture that in 
the an, as well as showcase Jonis paint- 
ings. We actually hung the pictures she 
selected in her house, to help capture 
her living environment. The bookshelf 
is also in her home. 




"The original package was all paper, 
first to enhance the friendly feci, and 
secondly to do our part for the envi- 
ronment. I wanted the whole album to 
open up and invite you in, the way the 
music docs." 



H.R /ink i k Mountains of Madness 

Energy Records 
Art Director Stefan Sagmeister 

" The band approached me with the 
project, providing a tape and a copy of 
the lyrics. The theme of the album 
was angst and madness and it imme- 
diately reminded me of an incident I 
witnessed in the streets of New York 
when an ordinary looking man sud- 
denly went completely crazy. It 
seemed like a perfect metaphor. 




" The effect was achieved by exact 
printing of complimentary colors that 
changes the face of a calm man into a 
maniac when you remove the booklet 
from its red-tinted jewel case." 



Various Artists, This is Fort Apaciye 
MCA Records 
Art Director Tim Stedman 

"The concept was to present a sam- 
pling of bands that had recorded at 
Fort Apache Studios in Boston, 
announcing the deal MCA had made 
with Gary Smith, Fon Apache's owner, 
to bring new music to the label. 




"We wanted to introduce people to 
Fort Apache. We put an aerial map on 
the cover, while inside, images bring 
you closer and closer. The booklet has 
photographs of the studio's neighbor- 
hood and 360 degree views, one inside 
and the other outside. Its like taking a 
trip to the acrual site." 



Pearl Jam, Vitaiogy 
Epic Records 
Art Director Joel Zimmerman 

"I had a great time working with the 
band, 1 always do. They're a very creative 
bunch of guys and I think the results 
speak for themselves. " 




Category 7' 
Best Recording Package ■ Boxed 



Blind Melon. Soup 
Capitol Records 
Art Directors Bund Melon, Jeffrey Fey, 
Chris Jones, Tommy Steele 

"While the idea of using a menu-morif 
and a diner setting was entirely the 
band's, there was a lot of creative 
exchange that went on. Everyone was 
involved. The guy eating soup on the 
front is the band's producer, Andy 
Wallace. The letters in the alphabet soup 
actually had to be fabricated to be seen 




clearly and the diner itself we found in 
New Jersey. Some of the booklet collages 
were created by the late Shannon Hoon, 
but the most touching aspect of his con- 
tribution is the ultrasound of his baby 
son that he wanted included." 



Interviews by Dai'in Seay, autfror and music 
business journalist, Los Angeles. 

Photography by Deborah Fletcher, Chicago. 



The Pet Shop Boys, Ahertuitive 

EMI Records 
Art Director Mark Farrow 

"The Pet Shop Boys have always been 
interested in pushing the limits. 'Fhe 
album's first tide was Besides and we 
had already taken the photos, which 
were verv dark and moodv. 




"Then the band decided to change 
the name to Alternant* wh ich is when I 
got the idea of using lenticular photog- 
raphy. It gives you the choice of viewing 
one or another image and worked per- 
fectly with the album concept. I lappily, 
the photos fit the process, especially 
considering that the faces are in fencing 
masks, which provided the perfect grid 
for the lenticular effect." 



Pink Floyd, Pulse 
Columbia Records 
Art Director Storm Thorgerson 

"The guiding impulse behind the 
album concept was that it was a live 
recording. We wanted the artwork to 
be alive in some way and speculated on 
a lot of approaches: a package that 
would make noise, change colors or 
move around. 




"We settled on the blinking LED 
light because lighting is such an impor- 
tant part of a Pink Floyd concert and 
wc made it pulse to suggest the heart- 
beat at the beginning ofthe song 'Dark 
Side of the Moon. ' The effect wc were 
aiming for was artwork that would say 
'Hello!' to you from across the room." 



Aero smith, Sax of Fire 
Columbia Records 
Art Director Allen Weinberg 

"I "his project was one ofthe most satis- 
fying in my career because it gave me 
the chance to fulfill a creative concept 
I've had for years. I've always been fasci- 
nated with the visual possibilities of a 
cube of fire and when I was approached 
for ideas for an Aerosmith box set, my 
first thought was to call it Box of Fire. 
The group loved the approach and I 
finally had the opportunity to realize a 
long-cherished concept. 




"The match, which opens the box 
when you symbolically 'light' it, was 
the most expensive component of the 
package. They cost ninety cents each 
and were hand-painted in four colors." 



Frank Zappa Civilization Phaze HI 
EMI Records 
Art Director Gail Zappa 

"Frank had an approach to art direc- 
tion that was similar to assembling a 
band: you Find people whose talents 
you respect, put them together and, 
sometimes, the results far exceed 
your expectations. 
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"That was the case with this album, 
which I consider to be his master- 
work. He knew that this would be his 
last recording and he paid very close 
attention to every aspect of it, includ- 
ing working with artist Uri Bclashov 
on the concept for the cover painting. 
Frank's approach to album art is that 
it should give people an idea of the 
music they are going to hear inside 
and there's no better example of that 
than this album." 



AGI would like to congratulate all artists, 
record labels, creative staff, and packaging companies involved 
with bringing forth excellence in design. 



Bringing You Creative Packaging Solutions- AGI 



5055 Wilshire Boulevard, Suite 410 
Los Angeles, California 90036 
800-856-4244 



1776 Broadway, 23rd Floor 
New York, New York 10019 
800-838-4244 



1950 North Ruby Street 
Melrose Park, Illinois 60160 
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Guided By Voices Led To Studio 

Matador Set Offers Baroque Power Pop 



■ BY BRADLEY BAMBARGER 

NEW YORK— Prolific savants of 
skewed power pop Guided By Voices are 
on the verge of graduating from lo-fi 
kingpins to modem rock spoilers with 
"Under The Bushes Under The Stars," 
the band's second Matador album and 
its first recorded in a traditional studio. 

Due March 26, "Under The Bushes 
Under The Stars" represents an in- 
spired leap from Guided By Voices' pre- 
vious nine albums and sundry singles, 
which were recorded over the past 10 
years as pop-art projects in various 
Dayton, Ohio, basements and living 
rooms. 

"We made the 4-track recordings out 
of necessity, and now we've grown out of 
it," says Guided By Voices singer and 
main songwriter Robert Pollard. "But, 
we still learn the songs as we record 
them, to give them the immediacy that 



rock has to have.'' 

Compulsive music makers, the mem- 
bers of Guided By Voices kept writing 




times. The band ended up producing the 
bulk of the album itself, after sessions 
with Breeders boss Kim Deal yielded 
five tracks and time with indie-rock au- 
teur Steve Albini produced two. 

Even with the sonic upgrade and per- 
sistent futzing, "Under The Bushes" 
shouldn't disappoint the Guided By 
Voices cult. Those enamored of the 
band's past conflations of indie-rock 
spirit and British Invasion sensibili- 
ties — as on last year's "Alien Lanes" 
from Matador and 1994's "Bee Thou- 
sand" from Scat — should be overjoyed by 
the new album's 24 tightly wound mar- 
(Contimted on page 86) 



Sam Goody, ESPN Team 
For X Games Music Promo 



BY TERRI HORAK 



NEW YORK— Sam Goody has 
signed on as the music retail spon- 
sor for ESPN's 



"X Games" 
promotion, 
which this year 
is using music 
to help attract 
young viewers. 

The promotion, the X Games 
Road Show, is a 12-city tour that be- 
gins March 30 in Miami and runs 
through June 22 in Boston. Alterna- 
tive bands will be featured on-site 



as part of free daylong events de- 
signed to promote ESPN's X 
Games competition, which will air 
on the network June 24. 

Now in its 
second year, 
the X Games 
(formerly 
called the Ex- 
treme Games) 
feature "extreme" forms of skate- 
boarding, biking, snow skating, 
and other fast-paced outdoor activ- 
ities. 

"This partnership represents a 
(Continued on page Si) 



and recording even after turning in the 
album — eventually recalling and over- 
hauling "Under The Bushes" three 



John Pfeiffer, Veteran RCA 
Classical Producer, Dies 



BY HEIDI WALESON 



NEW YORK— John F. "Jack" Pfeif- 
fer, an executive producer at BMG 
Classics/RCA who recorded many of 
the greatest classi- 
cal artists of the 
century during his 
unbroken 47-year 
association with I 
the label, is consid- | 
ered by many to be 
the last link with 
the golden age of 
recording. pfeiffer 

He died of a 
heart attack Feb. 8 in his New York of- 
fice. He was 75. 

Pfeiffer produced recordings by 
such legendary artists and ensembles 
as the violinist Jascha Heifetz; pianists 
Vladimir Horowitz, Artur Rubinstein, 




and Van Cliburn; harpsichordist Wan- 
da Landowska; soprano Leontyne 
Price; conductors Arturo Toscanini, 
Leopold Stokowski, Fritz Reiner, Eu- 
gene Ormandy, and Charles Munch; 
and the Philadelphia, Chicago, and 
Boston symphony orchestras. 

He began his career as the industry 
was switching from 78s to LPs (and 
the short-lived classical 45) and 
recording activity was exploding to 
keep pace with the change; at the end 
of his life, he was bringing those 
recordings to a new public by way of 
large-scale CD reissue programs. 

The 65-disc "Heifetz Collection," re- 
leased in October 1994, has been nom- 
inated for a Grammy Award. 

Pfeiffer balanced technical exper- 
tise with a relaxed, humane rapport 
with the artists with whom he worked. 

{Continued on page Dii) 



New David Bowie 
BMG Set Spawns 
Int'l Art Contest 



NEW YORK— BMG Entertain- 
ment International has sponsored 
an international art competition 
that relates to the "arty cult sta- 
tus" of David Bowie's new album, 
"Outside." 

Held in 11 countries, the contest 
asked participants to convey their 
version of the album's contents in 
painting or sculpture. 

The winners in each country will 
be part of the final competition 
scheduled for Tuesday (20) at Le 
Monde de L'art Gallery in Paris. 
The contest will be judged by 
Bowie, artist Hermann Nitsch, and 
BMG Entertainment Internation- 
al VP of international marketing 
Christoph Ruecker. 

The event coincides with the end 
of the European leg of Bowie's 
world tour in support of "Outside." 
The winner will be awarded 
$25,000 for tuition to further his or 
(Continued on page 97) 



NPR Starts Classical Music Label 
To Help Provide Income, Prestige 



BY DON JEFFREY 



NEW YORK— In the wake of con- 
gressional budget cuts for public 
broadcasting, National Public Radio 
has started a classical record label as 
a means of increasing revenues for its 
cultural offerings. 

The label, NPR Classics, will mar- 
ket record- 



ALLEGRO 



ings of perfor- 
mances from 
the archives 
and future 
programming 

of the popular two-hour daily NPR 
classical music show "Performance 
Today." 

Ben Roe, the show's music produc- 
er, says that the label will begin oper- 
ating in March and that CDs will be 
available at retail as late as the fall. 

The worldwide distributor for 
NPR's releases will be Allegro, the 
Portland, Ore.-based independent dis- 
tributor, which handles about 120 la- 
bels, many of which are classical. 

Joe Micallef, president of Allegro, 



says the offerings will range from 
"major artist retrospectives to poten- 
tially new artists. 'Performance To- 
day' finds hot new talent and broad- 
casts it." 

Spearheading the label will be Roe 
and "Performance Today" senior pro- 
ducer Don Lee. The show has 1.2 mil- 
lion listeners, according to Roe. 

The program 
records classi- 
cal artists in 
venues around 
the country and 
presents live 
performances in the studio about once 
ever}' two weeks. "We're building up 
the archive all the time," says Roe, 
adding that the show is "in the busi- 
ness of uncovering the next genera- 
tion of talent." 

Initial funding for the label has 
been provided by NPR. But, Roe says, 
he expects NPR Classics to become 
self-sustaining and provide profits for 
"Performance Today" and its broad- 
caster. 

(Continued oh ixiqc 10*) 
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Michael W. Smith, DC Talk's 
McKeehan Top Dove Noms 



■ BY DEBORAH EVANS PRICE 

NASHVILLE — Michael W. Smith 
and DC Talk's Toby McKeehan lead 
the list of nominees for the Gospel Mu- 
sic Assil's 27th annual Dove Awards, 
which will be held at the Grand Ole 
Opry House here on April 25. 

This year marks the introduction of 
several award categories, as well as 
the renaming of a number of other 
categories. 

Smith is nominated in seven cate- 
gories, including artist and male vo- 
calist of the year. McKeehan has the 
potential to win eight awards. He was 
nominated for four as a member of 
DC Talk two for songwriting credits 
and two producer nominations as part 
of the Gotee Bros, production team. 

Other multiple nominees include 




4HIM, Point Of Grace, Steve Taylor, 
CeCe Winans, and the multi-artist 
"My Utmost For His Highest" album, 
each with six nods. Steven Curtis 
Chapman, Lar- 
nelle Harris, 
and Jars Of 
Clay each re- 
ceived five nom- 
inations. 

Jars Of Clay's 
nominations in 
the categories of new artist and group 
of the year reflect the band's rapid as- 
cent in the past year. 

"It's exciting to see that there are 
some new faces, some new people be- 
ing recognized," says GMA president 
Bruce Koblish. "I think the whole in- 
dustry is excited about Jars Of Clay. 

(Continued on page 10k) 



Boyz II Men To Head Label At Sony 

Act Maintains Motown Recording Deal 



BY J.R. REYNOLDS 



The four artists who compose Mo- 
town R&B group Boyz II Men have 
entered into a joint venture with Sony 
Music Entertainment to create 
Stonecreek Recordings. 

The announcement of the world- 
wide venture, which will be funded 
and distributed by Sony, was made by 
Boyz II Men members Nathan Mor- 
ris, Michael McCary, Shawn Stock- 
man, and Wanya Morris, and Sony 
Music Entertainment president/COO 
Thomas D. Mottola. 

"[Boyz II Men's] level of success 
and proven abilities as songwriters 
and producers will serve as a powerful 
magnet for attracting new talent to 
both Stonecreek and other labels with- 
in the Sony system," says Mottola. 

The deal with Sony will allow 
Stonecreek releases to be marketed 



and promoted through Columbia 
Records Group, Epic Records Group, 
and associated labels, depending on 
the creative direction of each act. 

The association with Sony also cre- 
ates alternative outlets for applying 
the quartet's 
acknowledged 
skills as writ- 
ers, arrangers, 
and producers 
to artists with- 
in the Sony 
system, in ad- 
dition to those signed directly to 
Stonecreek. 

Morris says, "This deal gives us a 
creative avenue to do things that we 
w r ould not be able to as Boyz II Men. 
We're not just sticking to R&B music. 
Well be signing hip-hop, jazz, pop . . . 
all kinds of acts that will allow us to ex- 
plore our creative potential." 




Morris and Mottola declined to dis- 
cuss financial details surrounding the 
deal. 

Boyz II Men maintains its exclusive 
recording deal with Motown. Motown 
president/CEO Andre Harrell says, 
"Motown is looking forward to contin- 
uing its recording relationship with 
Boyz II Men for many releases to 
come. I wish them the best of luck and 
much success in their new venture." 

PolyGram president/CEO Alain 
Levy says that PolyGram — Motown's 
parent company — was approached 
with the idea, "had words" with the 
band about it, but ultimately declined. 

Another PolyGram executive puts 
the time frame for these discussions 
at six to nine months ago, prior to 
Harrell's arrival at Motown. 

Levy adds, "We want artists to con- 
centrate on their own careers rather 
(Continued on page 97) 



Motown Lays Off 21 Staffers 

Firings Part Of Move To New York 



LOS ANGELES — Motown Records, 
engaged in what it describes as "a 
limited corporate reorganization," 
has terminated 21 employees. The 
move is part of the label's plans to re- 
locate its headquarters from Los An- 
geles to New York. 

Most of the staffers released 
were midlevel personnel, according 
to sources. No senior executives 
have been let go, according to a 
source. 

The personnel changes, which 
had been expected, come in the 
wake of Andre Harrell's installation 
as Motown president/CEO (Bill- 
board, Oct. 14, 1995). 

Harrell developed a reputation 
with his impressive run as presi- 
dent and founder of Uptown 
Records, which broke such cutting- 
edge R&B acts as Mary J. Blige and 
Jodeci. 

Commenting on the changes, the 
label issued a prepared statement 



Feb. 12 that said, "Motown's new 
management team has taken steps 
to restructure in order to make the 
company stronger for the future and 
the current competitive environ- 
ment, [and] a certain number of po- 
sitions, mostly in the Los Angeles 
offices, have been affected by this 
restructuring." 

The statement goes on to say that 
the restructuring in no way alters 
the current size of Motown's core or- 
ganization, referring to the fact that 
Motown has significantly bolstered 
its A&R department in recent 
months. With the layoffs and recent 
additions, the label maintains a staff 
of 165. 

According to sources, when the 
relocation is complete, the label 
plans to retain a satellite staff in Los 
Angeles roughly the size of its cur- 
rent New York staff. 

J.R. REYNOLDS 



SESAC, BDS 
To Monitor 
More Genres 

NEW YORK — Performing right 
society SESAC is broadening its 
ties to Broadcast Data Systems, 
the airplay recognition and moni- 
toring service, to encompass gen- 
res beyond the Spanish-language 
music field. 

Among the additional genres to 
be monitored, effective April 1, 
are top 40, album rock, adult con- 
temporary, country, modern rock. 
R&B, and adult alternative. 

By making a deal with BDS in 
1994, SESAC became the first 
performance right group to use 
BDS' technology, which has 
tracked Latin music for 
SESAC/Latina, SESAC's self- 
contained subsidiary. 

(Continued on page 95) 



Short Wait For 'Exhale' 

Video Set For Sell-Thru In April 

■ BY SETH GOLDSTEIN 



NEW YORK — Whitney Houston is 
expected to work wonders for 20th 
Century Fox Home Entertainment 

The best-selling album "Waiting To 
Exhale," which slips from its reign at 
No. 1 to No. 2 on this week's Billboard 
200, has prompted Fox to release the 
movie of the same name as a sell- 
through video April 23. 

Houston stars in the feature, which 
has grossed about $65 million since it 
went into theaters late last year. 

The studio estimates that consumer 
purchases will top 4.5 million cassettes, 
says Fox Home Entertainment market- 
ing senior VP Bruce Pfander. At press 
time, album sales had reached 3.1 mil- 
lion units, according to SoundScan. Fox 
plans to fully exploit the cross-promo- 
tional potential of the video and the CD, 
especially in record chains. 

Pfander says the studio is discussing 
opportunities with Arista Records, 



Houston's label, but acknowledges that 
time is short The decision to price the 
movie for sale instead of rental was 
made only in the past two weeks. 

"We don't have the same planning 
horizons as usual," Pfander notes. 

Nonetheless, he's confident Fox can 
develop sufficient demand among 
blacks, who made the movie a surprise 
hit, and a wider audience intrigued by 
the popular soundtrack. 

"Music is going to have a greater im- 
pact now than it did during the theatri- 
cal [run]," Pfander predicts. 

Retailers will enjoy ample room to 
price-promote the video. "Exhale" car- 
ries a suggested list of $19.98, but 
chains can go as low as $12.95 without 
violating Fox's minimum-advertised- 
price policy and losing co-op ad dollars. 

"Exhale" is Fox's second R-rated 
feature, after "Speed," to go the sell- 
through route, normally a haven for 
family titles. "We wrestled with it," 
Pfander says. 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Gary Baddeley 

is appointed VP/GM for Robbins En- 
tertainment in New York. He was an 
attorney with Phillips Nizer Ben- 
jamin Krim & Ballon. 

Ken Gullic is named VP of sales at 
Relativity Records in New York. He 
was national director of product de- 
velopment at RED Distribution. 

Lisa Markowitz is promoted to se- 
nior director of publicity for Epic 
Records in New York. She was direc- 
tor of publicity. 

The Enclave in New York names 
Leyla Turkkan a senior A&R execu- 
tive. She was executive VP/GM of 
TAG Recordings. 

Joanne Oriti is promoted to direc- 
tor of communications for Sony Music 
Entertainment in New York. She was 
manager of communications. 

Arista Records in New Y'ork names 
Bill Wilson associate director of 
product management and Ari Martin 
associate director of artist develop- 




ment. They were, respectively, man- 
ager of product management and 
product manager for Epic Records. 
In Los Angeles, Arista names Catrin 
Walz director of travel management. 
She was director of office services. 

Island Records' black music divi- 
sion in New York names Morace 
L a nd y national director of promotion 
and Ane Roseborough director of 
marketing. They were, respectively, 
Northeast regional manager and 
marketing manager. 

Greg "English" Jones is named 
manager of field promotion for Loose 



MARKOWITZ TURKKAN 

Cannon Records in New York. He 
was Northeast regional manager of 
urban radio/street promotion for 
Scotti Bros. 

PUBLISHING. Derek Alpert is promot- 
ed to VP of motion picture music for 
Rondor Music International in Los 
Angeles. He was senior director of 
music development. 

Ellen Moraskie is named VP, 
Latin music division, for 
Warner/Chappell Music in Miami. 
She was director, Latin America, for 
Sony Music Publishing. 



Simon Potts is appointed head of 
Island Entertainment Music Publish- 
ing. His last music-industry position 
was senior VP of A&R at Capitol 
Records. 

Peermusic in New York names 
Manuel Mosquera VP of finance and 
Brooke Wixson controller. They 
were, respectively, controller and as- 
sistant controller. 

BMI in Los Angeles promotes Jes- 
sica Young to director and Elisa 
Randazzo to associate director of 
w r riter/publisher relations, West 
Coast. They were, respectively, asso- 



ciate director of writer/publisher re- 
lations, Los Angeles, and executive 
assistant to the assistant VP of 
writer/publisher relations. 

RELATED FIELDS. Michael S. 

Williams is named CFO of the 
Recording Industry Assn. of America 
in Washington, D.C. He was director 
of finance at the Pomona Valley Hos- 
pital Medical Center. 

Susie Penley is promoted to man- 
ager of print advertising for Poly- 
Gram Holding in New York. She was 
media planner. 
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Capitol's triplSfastaction Revs Up 

'Broadcaster 9 Set Follows Speedy Deal 



■ BY CARRIE BORZILLO 

LOS ANGELES— While triplS- 
fastaction may have named itself 
after a description on the Gold 
Bond medicated powder container, 
its moniker could also describe the 
swiftness with which the Chicago 
band received a label deal. 

To say things happened fast for 
this band, known for its feedback- 
laden, fuzz guitar approach and 
energetic live shows, is a bit of an 
understatement. 

Formed in 1993, tripl3fastaction 
played a few high-profile showcas- 
es that attracted flocks of A&R 
reps in summer and fall 1994, and a 
month or so later the group was 
signed to Capitol. 

As if the A&R feeding frenzy 
wasn't whirlwind enough, triplSfas- 
taction has also been on the road 
since its inception with such artists 
as Juliana Hatfield, Buffalo Tom, 
and labelmates Supergrass and 
Menthol. The band will likely tour 
for the rest of 1996. 

On April 2, Capitol will release 
the debut album, "Broadcaster," 
which was produced by Don Flem- 
ing (Teenage Fanclub, Sonic Youth). 




TRIPL3FASTACTION 



Producer Brad Wood also recorded 
two tracks — the album's first sin- 
gle, "Revved Up," and "Sally Tree." 

"It all happened pretty fast," 
says Wes Kidd, lead singer/gui- 
tarist/songwriter of triplSfastac- 
tion, which is represented by Blues 
Traveler manager and H.O.R.D.E. 
tour co-founder Dave Frey. "The 
drummer, Brian [St. Clair], and I 
had been together in shitty bands 
for like 10 years, and about a year 
after we started playing as 
tripl3fastaction, we got all these 
people asking for tapes. It was 
goofy, really stupid. The whole 
thing made me sick." 



Singer/Songwriter Rothberg Is 
EMI's 'Underground' Discovery 



I BY PAUL VERNA 




NEW YORK— The minute EMI 
Records senior VP Brian Koppelman 
met Patti Rothberg, he knew he 
wanted to sign her. 

"She's one of those artists you 
come across once in 10 years," he 
says of the 23-year-old, New York- 
based singer/songwriter, who was 
discovered busking in the subway 
here. 

For Rothberg, 
the feeling was 
mutual. "I knew 
that Brian was 
the one who lis- 
tened and got it," 
she says, recall- 
ing her live audi- 
tion at Koppel- ROTHBERG 
man's office. 

On her April 2 EMI debut, 
"Between The 1 & The 9," Rothberg 
performs alternative rock with 
mature, thought-provoking lyrics 
about strained relationships — songs 
of yearning and anthems of self 
empowerment. The album ends with 
a hidden track that details Roth- 
berg's experiences as a street per- 
former. 

Rothberg wrote all of the songs on 
her album, many of them during a 
year in Paris from 1992 to 1993. A 
gifted visual artist, Rothberg painted 
a self-portrait for the album cover 
and made drawings to go with each 
song lyric. 

The first single, "Inside" — which 
will be serviced to modern rock, 
album rock, triple-A, and college sta- 
tions March 4 — is an acoustic rocker 
that sums up its generational-angst 



theme in its first line: "Haven't done 
a thing today/I'm just sittin' around 
wastin' time away." Another of the 
album's highlights is the opener, 
"Flicker," a dreamy tune with defi- 
ant lyrics that rebuke an ex-lover 

While some of Rothberg's edgier 
songs, such as "Treat Me Like Dirt," 
might invite comparisons to the 
angry lyricism of Alanis Morissette, 
Rothberg insists she's not "an angry 
young woman with all this vengeful- 
ness. It's just that I have all this emo- 
tion, and I'm saying, 'Look at this 
pattern that all the girls that I know 
go through and even a lot of the guys 
I know go through.' And it's not just 
a guy/girl thing either. I hardly con- 
sider myself a male basher. In fact, 
I'm a male advocate." 

In anticipation of the album's 
release, Rothberg, who is booked by 
Creative Artists Agency, and her 
band are on the road playing club 
dates throughout the Northeast, 
according to EMI senior director of 
marketing Dane Venable. 

"We're also making 26,000 cassette 
samplers with 'Inside,' 'Treat Me 
Like Dirt,' and 'Flicker' to begin 
passing out at some of her gigs," says 
Venable. 

"At radio, the reaction has been so 
strong that we're having to already 
slot things in," he continues. "Joel 
Folger at [commercial alternative 
KDGE] Dallas liked it so much he 
asked that Patti be on both of the sta- 
tion's Dallas spring festivals. We've 
also had a tremendous response from 
Bruce Warren at [triple-A] WXPN 
Philadelphia." 

At the club level, the response has 
(Continued on page IS) 



The experience also served as 
lyrical inspiration for Kidd on such 
songs as "Bird Again," which is 
about getting back to his normal 
state of mind after being wooed for 
months by labels. 

"I'd get Ahmet Ertegun — Ahmet 
Ertegun! — calling me, wanting to 
fly me in for lunch. That was the 
strangest thing," says Kidd. "Some 
meetings, people would sit around 
and kiss your ass. At others we had 
[a label head] screaming at us, 
telling us we didn't know what . . . 
we wanted to do. It was all really 
(Continued on page 15) 




Our Gang. Reprise Records celebrates the signing of New York trio Darlahood. 
Shown, from left, are band member David Sellar, Reprise A&R rep Sue Drew, 
band member Luke, Reprise Records president Howie Klein, band member Joe 
Magistfo, and Warner Bros. VP of legal affairs Rick Streicker. 



Grammy Predictions Underscore Focus 
On Women; MCA Pub Finds President 



I HE YEAR OF THE WOMAN: As cliched as it sounds, 
it's true. The top three Grammy nominees, Marian Carey, 
Alanis Morissette, and Joan Osborne, are female, and 
plenty of other women scored nominations. But who will 
walk away with the most trophies? That's the question as 
we make our predictions for Feb. 28. 

Record of the year: "One Sweet Day" by Carey and 
Boy z II Men. It's sappy; it shows that superstars Carey 
and the Boyz play well with others and have great cross- 
format appeal. My choice is "Gangsta's Paradise" by Coo- 
lio Featuring L.V. 

Album of the year. Look! No "Unplugged" albums are 
nominated. The Grammy goes to Carey's "Daydream," 
although Morissette could sneak in with a major upset 

Song of the yean In general cate- 
gories such as this, the Grammy vot- 
ers tend to be very conservative. This 
means that the award will probably 
go to Michael Jackson's "You Are 
Not Alone," which was written by R. 
Kelly. My nod goes to Osborne's 
"One Of Us," written by Eric Bazil- 
ian. Given the Academy's fondness 
for all things Disney/Alan Menken, 
I'm very surprised that "Colors Of 
The Wind" from the "Pocahontas" 
soundtrack isn't nominated. 

Best new artist: What a strong category this year. Com- 
bined, the five nominees have sold a staggering 25 million 
albums. Half of those belong to Hoot ic & the Blowfish, 
whom I think should win, but I have a twitchy feeling that 
the Grammy will go to Morissette. That's cool, too. 

Best female pop vocal performance: The Grammy vot- 
ers love Bonnie Raitt. who's up for "You Got It," and they 
love "Colors Of The Wind" co-writer Menken; Vanessa 
Williams garnered'a nod for that track. But 1 still think 
the Grammy will go to Carey's "Fantasy." 

Best male pop vocal performance: My vote goes to Seal 
and "Kiss From A Rose." The Grammy goes to Jackson's 
"You Are Not Alone." 

Best pop performance by a duo or group with vocal: 
"Let Her Cry" by Hootje & the Blowfish. 

Best pop album: Odds on favorite is Carey for "Day- 
dream," but don't be surprised if sentimental favorite Joni 
Mitchell wins for "Turbulent Indigo." 

Best female rock vocal performance: After a few years' 
absence because of a lack of nominees, this category 
returns. It's padded, but I'm just happy it's back. The 
Grammy goes to Morissette for "You Oughta Know," even 
though every voting journalist cast a ballot for PJ Har- 
vey's "Down By The Water." 

Best male rock vocal performance: "You Don't Know 
How It Feels" by Tom Petty. 

Best rock performance by a duo or group with vocal: 
It's conceivable that the award could go to the Eagles for 
"Hotel California," although NARAS has got to be hoping 
that the Grammy goes to a song written in this decade. 




by Melinda Newman 



I'm rooting for "Run-Around" from Blues Traveler. 

Best hard rock performance: "Spin The Black Circle" 
by Pearl Jam. 

Best metal performance: Can you imagine Gwar get- 
ting on stage during the telecast to accept this award? It 
will never happen. The winner is Nine Inch Nails for 
"Happiness In Slavery." 

Best rock album: Petty's "Wildflowers." 
Best alternative music performance: The Grammy goes 
to Nirvana for "MTV Unplugged In New York," but my 
vote goes to Foo Fighters. Either way, Dave Grohl's going 
home with a Grammy. 

Best female R&B vocal performance: The Academy 
loves Anita Baker, but this award should go to Brandy 
for "Baby." 

Best male R&B vocal perfor- 
mance: "Baby's Home" by Barry 
White. 

Best R&B album: There should 
be no doubt The Grammy goes to 
"CrazySexyCool" by TLC. 

Best female country vocal per- 
formance: Riding the crest of her 
Country Music Assn. sweep, I pre- 
dict a win for Alison Krauss for 
"Baby, Now That I've Found You." 
Kraus is great, but my favorite is 
"Safe In The Arms Of Love" by Martina McBride. 

Best male country vocal performance: "Go Rest High 
On That Mountain" by Vince Gill. 

Best country performance by a duo or group with vocal: 
"Here Comes The Rain," the Mavericks. 

Best country song: This is a tough call, but I'm going 
with "Gone Country," written by Bob McDill and per- 
formed by Alan Jackson. 

Best country album: I'm still baffled by Junior Brown's 
nomination for his self-titled album. Yes, it's good, but it 
really seems like a stretch, given that he receives no air- 
play, and that, after the nomination announcement, most 
country fans were scratching their heads, muttering, 
"Who?" If the goal was to spotlight an artist who deserves 
recognition, fine, but it hasn't worked. The Grammy goes 
to "The Woman In Me" by Shania Twain, but my vote 
goes to "Music For All Occasions" from the Mavericks. 

Best song written specifically for a motion picture or for 
television: As Pve mentioned, the Academy gets all gooey for 
Menken, who's nominated here as co-writer (with Stephen 
Schwartz) of "Colors Of The Wind," but it also bows at the 
altar of Barry Mann and Cynthia Weil, who co-wrote (with 
James Horner) "Whatever You Imagine" from "The Page- 
master." A song no one heard from a movie no one saw. The 
Grammy goes to "Colors Of The Wind." 

OtHER NEWS: Look for David Renzer to move to L-A. 
as head of MCA Music Publishing. The company's presi- 
dency has been vacant since Jay Boberg went to MCA 
Records last year. Renzer is president of Zomba Publishing. 
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Twila Paris Has New Look But Familiar Sound On Latest EMI Set 



■ BY DEBORAH EVANS PRICE 



NASHVILLE — With a change in 
record companies from Star Song to 
sister EMI Christian Music Group 
label Sparrow and a startlingly dif- 
ferent photo on the cover, Twila 
Paris' new album, "Where I Stand," 
could be anticipated as a radical 
musical departure. 

A few things might have been dif- 
ferent in the making of the April 2 
release, but Paris' fans will be 



happy to know that they can expect 
music in the vein of what has made 
Paris the Gospel Music Assn.'s 
female vocalist of the year for the 
last three years and one of contem- 
porary Christian music's premier 
singer/songwriters. 

Well known in the contemporary 
Christian community for such songs 
as "The Warrior Is A Child," "Run- 
ner," "Every Heart That Is Break- 
ing," "Destiny," and "God Is In Con- 
trol," Paris has developed a 



reputation as a formidable artist 
whose music is embraced not only 
by Christian radio but by church 
audiences. With the release of 
"Where I Stand," Sparrow hopes to 
broaden that appeal to the main- 
stream market. 

"Our plan right now is to intro- 
duce Twila. She's never really had 
an introduction to mainstream 
retailers," says Sparrow marketing 
VP Jenny Lockwald. (Her last 
album on Star Song was released 
before EMI's 1994 purchase of the 
label.) 

"We're going to familiarize them 
with the fact that she is a major con- 
temporary Christian music artist. 
We'll do that by really going after 
the facts with them — how many 
Dove Awards she has won, the fact 
that she is a staple in the church 
with songs in hymnals, how many 
units she has sold — and solidifying 
with them that she is a valid, selling 
artist." 

When asked why she left Star 
Song and signed with Sparrow, 
Paris says, "I had 11 years at Star 
Song. I have wonderful friends and 
felt like a lot was accomplished 
there, but there are times when you 
feel like God is saying that it's just 
time to move on. It [wasn't] any sort 
of negative thing." 

Though Sparrow is hoping Paris 
will draw a wider audience with this 
release, it won't be at the expense of 
her old fans. "Where I Stand" fea- 
tures the songs of faith and encour- 
agement for which Paris is known. 
Musically, Paris says, she and pro- 
ducer Brown Bannister engineered 
a few changes. 

"I think we were smack in the 
middle of AC with the last record, 
and I think we still are," Paris says. 
"We wanted the texture to be slight- 
ly different on this album, and the 
main change we made was, rather 
than having two electric guitars on 
the basic sessions, we had one elec- 
tric and one acoustic. So, without 
becoming an acoustic album, it's a 
little more acoustic-oriented, a lit- 
tle bit warmer texture all the way 
through." 

Fans may also be surprised at 
Paris' look on the album cover. 
Instead of her usual bangs and sub- 
tle makeup, the photo features an 
extreme close-up of Paris' face, with 
her hair pulled back and minimal 
makeup. Attendees of a recent 
Christian retailers convention didn't 
recognize her -on the promotional 
materials at the Sparrow booth. 

"It startled everyone," Paris 
admits. "We wanted to do something 
really fresh and different . . . and I 
said I've always wanted to do one of 
those photographs where it's mini- 
mal makeup, the hair is back off the 
face, and it really [is just] the face 
and eyes. You feel like you're really 
getting inside the person. It's not 
about glamour. It captures the per- 
sonality, the person inside." 

The album is also a reflection of 
the person inside in terms of its 
music. "Even though songs like 'Not 
Afraid Anymore' and 'Hold On' 
[are] addressed to other people, all 
the way through this album, there 
are definite elements that are vul- 
nerable and revealing of where I 
am," she says. "I think the cover 
goes with that." 




Paris has always been known for 
writing all her own material, and 
she continued to do that on "Where 
I Stand," with the exception of 
"Faithful Friend," which was co- 
written with Steven Curtis Chap- 
man. Paris says Sparrow president 
Peter York really pushed her to 
write material for this project. 
"Peter York, as an A& R guy, really 



challenged me," Paris says. "I 
brought in my batch of songs, and 
he encouraged me to think about 
going back and writing some more 
... I thought, 'We are only three to 
four weeks out from starting the 
album, and I don't know if I can 
write inspired songs on demand.' " 

But Paris found she could rise to 
the occasion. The first single, 
"Faithful Friend," which will be 
released to Christian radio March 
8, was one of the last songs written 
for the album. "Steven actually 
inspired the lyrics to the first 
verse," Paris says. "And of course, 
later, he actually wrote the verse 
that he sings because ... I realized 
this needs to be a duet, and whoev- 
er is singing it needs to write the 
second verse so it would be comple- 
mentary to the first." 

Although Sparrow has no plans to 
push a single to mainstream radio, 
the label anticipates "Faithful 
(Continued on next page) 



AN OPEN LETTERTO RECORD COMPANIES 



1 hare spent ihe better part of the last 1 2 years endeavoring to become the best 
songwriier I could possibly he. I've released 3 albums to college radio and 
received enough airplay lo know I can reach people. Bui through the years 
I've paid little lo no altenuon lo networking and promotion. Quality of my 
writing has always come first but in this business being marketable is as 
important, if not more, lo getting noticed and signed. Now though. I d like to 
be heard, and I'd like lo retain my ideals in the process. So, my idea for you 
is this: I will donate 100% of my songwriter royalties lo children's charities, 
on every record 1 make for whatever company wants me. If you can't market 
thai, you can't market anything. You can make lots of money and I can make 
music and help people. Cynics beware. I'm not rich. 1 wait on tables for a 
living. This is real. It's on the table for whoever wants it. 

Thank You. 
R.D. 
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The Tenth Annuel SXSW Music and Medio Conference will draw 5000 music and medio industry professionals 
from around the world to Austin, lexos, for three days of panel discussions, workshops and demo critiques 
ond four nights of musk, featuring over 500 showcasing acts. Call for info on the SXSW Multimedia Festival 
and the SXSW Film Festival. 

REGISTRATION RATI: Wolkup Rote - S39S (After Feb. 23, phone or fox CHRONICLE 

credit cord registrations only, ot register in person ot conference.) ~ 

KM MORE INFORMATION: write SXSW, Box 4999, Austin TX 78765 
Tel. 512/467-7979; FAX 512/451-0754 
E-mail: 72662.2465 @ compuserve.com; Compuserve; go sxsw 
Coll 1-800-848-8990 for more information about CompuServe. 
Check out our Worid Wide Web site ot hrip://sxsw.com/sxsw/ 
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CAPITOL'S TRIPL3FASTACTION REVS UP 



(Continued front (xige l.f) 

demented." 

Kidd says the band chose Capitol 
partly because it was the label's 
senior VP of promotion, Phil Costel- 
lo, who brought the band's demo 
tape to Capitol president/CEO Gary 
Gersh, instead of an A& R executive. 

"Usually, A&R forces radio into 
liking the music," says Kidd. "But 
for the radio guy to be into it, we 
felt confident. And then when a 
bunch [of Capitol executives] came 
to see us and we sat down and had a 
good conversation, it seemed right." 



The marketing efforts for break- 
ing the band have concentrated on 
touring and tour marketing, such as 
getting radio, retail, press, and 
Cema representatives out to shows 
and handing out five-song cassette 
samplers at the gigs. 

One key element is to hammer 
away at markets region by region, 
beginning with the Midwest. The 
band's tour with Menthol, which 
wrapped Feb. 15, marked its third 
swing through the Midwest since 
Capitol signed the act in fall 1994. 



TWILA PARIS HAS NEW LOOK BUT FAMILIAR SOUND 

(Continued from preceding page) 



Friend" to be a major hit at Chris- 
tian stations. Mark Rider, PD at 
WAYM-FM Nashville, hasn't heard 
the single but says he's open to giv- 
ing it a shot. "[Sparrow] is really 
trying to take her to that next level. 
She has always been thought of as 
a little more inspirational, whereas 
Steven is not. He's more contempo- 
rary, obviously," Rider says. "Even 
though she used to be pretty con- 
temporary, they kind of made her 
more middle of the road as years 
went by. Maybe this is them bring- 
ing her back to center, which I 
think is a really good idea." 

In addition to promoting heavily 
to radio. Sparrow plans a big push 



at retail that will involve banner 
boards and counter easels promot- 
ing the release and offering con- 
sumers special prerelease reser- 
vation forms to reserve a copy of 
the album prior to street date. 
Lockwald says the label may sta- 
tion greeters at retail entrances to 
show consumers where to find the 
album. 

Paris has served as the spokes- 
woman for the San Luis Obispo, 
Calif.-based Parable Group, an 
organization that represents 350 
independent Christian bookstores 
nationwide. Paris' involvement 
with Parable will aid in promoting 
the album. Plans call for Parable to 



"We're marketing this as an 
album-driven project," says Clark 
Staub, senior director of marketing 
at Capitol. "We feel this record has 
a lot of great songs, and we intend 
to take this well into next year." 

Capitol will get even more 
aggressive when tripl3fastaction, 
which is booked by Creative Artists 
Agency, hits the road for its first 
West Coast jaunt March 18-30 with 
labelmates Everclear and London 
Records' Hagfish. Key dates 
include three nights at the Roxy in 



run a teaser in its March product 
catalog, and it will hold a big cam- 
paign in the catalog to coincide 
with the album's release. 

Lockwald feels the album will be 
a hit with Christian radio and the 
church crowd who have always 
made Paris' music part of their 
worship services. To make sure the 
church audience is aware of the 
release, Sparrow plans a special 
promotion with Worship Leader 
magazine. The promotion involves 
a brochure that will feature Paris 
and Sparrow labelmates Cheri 
Keaggy and Steve Green, spot- 
lighting songs that would be appro- 
priate for use in church services, 



Los Angeles March 20-22, including 
a double show on March 21, when 
tripl3fastaction will play the Alli- 
gator Lounge in Santa Monica, 
Calif., after its Roxy performance. 
The tour also includes an already 
sold-out show March 28 at the 
5,500-seat Seattle Arena. 

Capitol will support the West 
Coast tour with print ads for both 
of its bands. To drive fans to retail, 
discount coupons for "Broadcaster" 
will be given away at the shows. 

"We're going all out for this tour, 



such as "Honor And Praise." Lock- 
wald says Sparrow plans to distrib- 
ute the brochures at worship-leader 
conferences across the country this 
year. 

Fans will have the chance to hear 
Paris perform the music from 
"Where I Stand" live when she 
embarks on her fall tour. The open- 
ing act and other specifics are still 
in the works, but Paris is anxious to 
hit the road. "It's a lot of fun for 
me," she says. "I love being in the 
studio, but I also love doing the 
songs live, and all the lights add to 
giving the song a somewhat differ- 
ent life than on the album. That has 
always intrigued me." 



including a tour poster designed by 
Coop, who did the artwork for 
Lords Of Acid's last album cover 
and Nirvana tour posters," says 
Staub. 

Another part of the awareness 
campaign will be a postcard mail- 
ing to 10,000 fans on Frey's and 
Blues Traveler's fan list. In an 
effort to create a fan list for 
tripl3fastaction, the mailing will 
feature a bounce-back card for fans 
to receive the five-song cassette 
sampler. 

With touring as important to the 
band as it is to the label and man- 
agement, Kidd says the goal of the 
album was to capture the band's live 
feel as much as possible. The album 
even features an extended jam of 
"Superstar" (a possible future sin- 
gle) that clocks in at nearly 10 min- 
utes, as well as three other songs 
that are approximately five minutes 
each. 

"It's so important to get the live 
thing down," says Kidd. "You see so 
many great bands live and the 
record sucks. We totally wanted our 
record to sound like our shows do." 

On the radio front, Capitol plans 
to work college radio fiercely to 
create a base. The first single for 
modern rock radio, "Revved Up," 
will be worked to the format start- 
ing March 25. 

Modern rocker WKQX (Q101) 
(Continued on page 19) 
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The Misfits are unearthed 
in a coffin-shaped box: 

104 tracks on 4 CD's with over 35 previously unreleased 
out-takes ami versions including the legendary 1978 Static Ace 
album in alspecial fint-pressiug-ouly package. 

A '28 page booklet with liner notes by 
KerieJjTon, new art by Dave McKean, 
a complete discography. rare photographs, 
*J ^^memorabilia and lyrics. 

A special-edition enamel "Fiend C lub" badge. 

A nationwide retail in-store display contest! 

Special boxset sampler of 113 tracks for radio, press and retail! 

Street .late of Fel'marjJ?. 1996 SumreMeil list j>rict of SG9.98 



(jj»"-"p 
v IP '»< -iiji- n- 




BILLBOARD FEBHUAHY 24, 1996 



15 




MUSICMASTERS SALUTES BENNY CARTER 

(Continued from page 1) 

to a wider audience." 

Carter also sees the disc drawing in 
new fans for his tunes. "These days, it 
seems there are many more popular 
singers than there are popular instru- 
mentalists," says Carter, who also plays 
trumpet, trombone, tenor sax, clarinet, 
and piano. "Singers sell the big records. 
As listeners, we attach ourselves to 
words, to the emotions and stories 
around the lyrics. I'm really an instru- 
mentalist, a melodist. There are many 
songs that I've played that I don't really 
know the words to. But with the gener- 
al public, they are very important. So 
this might help." 

Carter is also likely to gain attention 
from two other releases. Rhapsody 
Films has issued Harrison Engie's 1989 
Carter documentary "Symphony In 
Riffs" on video for the first time. The ti- 
tle sold in record stores, $24.99 list price. 
In June, Verve will reissue 'The New 
Jazz Sound," a two-disc set 

The timing is right for "Songbook," ac- 
cording to Schoen. "Benny has received 
a great level of support with fellow musi- 
cians, jazz press, and radio as well. But I 
think we're lagging a little bit on the con- 
sumer end. One of the things we are hop- 
ing for with this record is to expand his 
base. Considering that the guy has re- 
ceived the lifetime achievement award 
Grammy and two additional Grammys, 
there's considerable upward movement 
available at the retail level. It could al- 
ways be bigger for him." 

The album is a follow-up to the Gram- 
my Award-winning 1994 disc "Elegy In 
Blue" on MusicMasters. The label also 
released the album "Best Of Benny 
Carter" in 1995, "but that was just to 
keep us visible until this one was ready," 
says Schoen. 

MusicMasters began its campaign 




From left, Carter with Bobby Short. 

for "Songbook" in November 1995 at 
the JazzTimes Convention in New 
York. The label placed "a little teaser" 
from "Songbook" in gift bags received 
by all registrants. It was a three-track 
cassette that included "All That Jazz," a 
duet between Carmen Bradford and 
Kenny Rankin; "Only Trust Your 
Heart" by Reeves; and Hendricks' take 
on "Cow-Cow Boogie." 

"The intention was to get people's at- 
tention and let them know the scope of 
the project," says Schoen. "Most were 
knocked out by the concept, saying, 'Oh 
man, this is the kind of project we've 
been waiting for.' " 

Gary Vercelli, music director of 
KXJZ Sacramento, Calif., thinks radio 
should get excited, too. "I would consid- 
er this for heavy rotation," he says. "It's 
a testament to Benny as a composer, 
soloist, and arranger. It doesn't sur- 
prise me that some of the great singers 
of this time would line up to get in- 
volved. Williams epitomizes Benny's el- 
egance on the horn in the interpretation 
of *I Was Wrong,' which would be a pow- 
er track here at the station. They also 
sequenced the material well; there are 
lots of strong tunes at the front" 

Vei*celli says vocal discs are on the 
rise. "Vocals are a real important ele- 
ment in terms of holding the listener. 



We're infusing more vocals into our ro- 
tation, and so far, it's good. The down- 
side is that there aren't enough quality 
jazz vocalists compared to the numbers 
of quality instrumentalists. But this 
record is wonderful; it would be right 
for drive-time play." 

FIRST RECORDING IN 1927 

Carter's accomplishments are legion. 
Critic Peter Watrous once said that dis- 
covering his body of work is like discov- 
ering "a lost continent." Along with 
Johnny Hodges and Charlie Parker, 
Carter is often said to have created the 
modern saxophone language. "There 
are no others even vaguely similar," crit- 
ic Stanley Crouch once wrote. 

Carter, a New York native, worked 
club <lates in Harlem as a teenager, play- 
ing C-melody saxophone. Pianist Willie 
"the Lion" Smith convinced him to 
switch to alto in 1924, and a blessed com- 
panionship was formed. (In the late "20s, 
he also picked up the trumpet, which he 
still plays.) He put his first arrangement 
on disc in 1927, under the auspices of 
Fletcher Henderson. After a short stint 
leading his own large group, he worked 
with two highly respected units: the 
Chocolate Dandies and McKinney's Cot- 
ton Pickers. 

Word got around regarding the clever 
nature of his charts, and Carter wrote 
arrangements for the Ellington group 
as well as pieces that helped spark the 
rise of Benny Goodman's band. 

His own orchestras became deified, 
even by an overseas audience. In 191)4, 
he took an extended trip to France, the 
U.K., and the Netherlands, where he 
made a point of integrating his bands. 

Back home by *38, his credentials as an 
arranger were by then impeccable. The 
style of his alto playing began to be scru- 
tinized, and many considered him one of 
the most individualistic voices of the day. 

By 1943, he was on the West Coast, 
swept up in the plentiful work offered 
by the television and movie industry. 

In 1945, Hollywood, Calif., was his 
home, and Carter regularly wrote film 
scores, including those to 'The Snows 
Of Kilimanjaro," "The Five Pennies," 
and "Flower Drum Song." He also 
wrote the music for many episodes of 
the TV series "M-Squad." 

When "Further Definitions," now a 
classic, came out in 1961, it proved that 
the glitz of Tinseltown did nothing to 
mar Carter's essential jazz skills. His 
writing for reeds — he also did wonder- 
ful work for Count Basie at the time — 
was plush yet gutsy. 

All his subsequent activity, especial- 
ly his sublime improvising throughout 
the '80s, has been heard as it should 
be: as the inventions of a wizard. The 
"Songbook" pieces remind the listener 
how supple, rich, and romantic his 
work can be. 

"I don't write what I call 'jazz tunes,' ■ 
Carter says. "If you hark back to the be- 
ginning of the jazz movement, most of 
the songs were just songs that were 
written for everyone to enjoy, played 
just the way they were. Look at all the 
wonderful Tin Pan Alley tunes that 
were done by, say, Louis Armstrong. 
They were just lovely songs. It was the 



way he did them that made them jazz. 
Jazz players have done just as much 
with Cole Porter and Gershwin tunes as 
they have with songs that were written 
strictly as jazz pieces." 

Carter says that he never puts his pen 
down for long. "Hearing the old songs 
being sung by these people inspires me 
to go on writing. When I see the respoase 
(to these tunes), I want to go forward." 

Some of the tunes on "Songbook" are 
new. Carter wrote "I Was Wrong" for 
Williams and "You Bring Out The Best 
In Me" for Short 

"Bobby walked into the studio with 
the sheet in his hand and a smile on his 
face," says Carter. "He said, 'Gee, you 
really know how to wiite a song for me.' 
I was flabbergasted." 

Krall's track, "Fresh Out Of Love," is 
also new. For the singer, it was a lesson 
to record with Carter. The title cut to 
her first GRP disc was Carter's "Only 
Trust Your Heart." 

"It's an honor to work with him," 
Krall says. "But better, it's fun to study 
how his music works up close. We did 
everything live. To sing a composer's 
music with the composer, especially if 
he's this innovative saxophonist and 
arranger, is a real learning experience." 

Some tracks have an air of mystery. "I 
See You" was written 50 years ago and 
was heard by nobody except Carter and 
lyricist Kaye Parker until Lee recorded 
it on "Songbook." 




MAR SAL IS 



Carter says he has never recorded 
"Cow-Cow Boogie." "It was done for a 
motion picture 
called 'Ride 'Em 
Cowboy' with Ab- 
bott and Costello," 
he says. "Then it had 
the big record by 
Ella Mae Morse and 
was also done by 
Mel Torme and oth- 
ers, even the Judds." 
Carter doesn't like to script the dy- 
namics in the studio. 

"I'd read that his approach to things 
was very spontaneous," Krall says. 
"That's what jazz is all about. I was con- 
cerned that I wouldn't be prepared. But 
the studio was very relaxed. At the end of 
the afternoon, he actually gave me a stack 
of his tunes, the sheets. What a present" 
Carter says that with Krall he wanted 
"everything to be just right, but I aiso 
wanted her to be comfortable and sing it 
as she felt it So we were loose. She has 
such a natural feel, so natural that I 
wonder where she got it at such a young 
age." 

Carter's extended works have a knack 
for sounding simultaneously elaborate 
and cozy; blues motifs are often found in 
the center. Carter thinks that the or- 
chestral language has changed since his 
early days, "but not drastically so." 

"Today's musicians are much more 
formally trained," says Carter. 'There 



are plenty of things that I know now that 
I wish I knew then." 

The Lincoln Center bash will be a real 
help to the "Songbook" launch, says 
Schoen. "It's a wonderful opportunity 
that you don't often get with a record re- 
lease. We're also letting retailers in New 
York know all about it. Hopefully, that 
will translate into regional breakout ac- 
tivity as well." 

Schoen says that international mar- 
keting will mirror the U.S. plans and that 
any tour dates Carter schedules world- 
wide will be supported with advertising. 

At HMV's Cambridge, Mass., store, 
jazz buyer Roger Koehnlein says, 
" 'Songbook' really could be something 
special. Benny's not a high-profile sell- 
er up here, but I personally like him — 
the way he structures his solos has 
been very influential. Records by 
singers sell well these days, and this 
will probably be his most impressive 
disc, sales-wise. We also play this kind 
of stuff in the store." 

Schoen says MusicMasters primed 
the pump at BMG's corporate gathering 
in New Orleans last month. "Benny was 
the featured artist in the jazz portion of a 
video we showed at the BMG convention. 
It was to get the field and sales people hip 
to our big priority. It's nice when you 
have that kind of excitement That trans- 
lates to retail, radio, and all those things. 
Like, 'Man, that Benny Carter record is 
great; what else you got goingT " 



A Sampling Of Benny Carter Recordings: 1928-1993 



Following tn highlights from Benny 
Carter's extensive discography. 

• "A Study In Frustration: The Fletcher 
Henderson Stun" (Columbia/Legacy). 
In 1928 and 1 Carter took over the ar- 
rangingduties for Henderson's unit from 
Don Redman. This enabled him to write 
crafty, almost serpentine ensemble pas- 
sages and hear them played perfectly by 
one of the most sharply honed horn sec- 




tions of the era. There are 1 0 ( 'arter cuts 
on this boxed set Each shows how com- 
plex ami communicative the action of a 
big band can be. "Blazin* '* and "Wang 
Wang Blues" are examples of elaborate 
experiments that simply exude joy. 

• "All Of Me" ( RCA/Bluebird). Most of 
these orchestra tracks are from the early 
MOs, right before Carter moved to Cali- 
fornia. They prove that his arranger's 
palette ciinUiiiuMl an I'straonlinan ;irra> 
of hues. Some pieces an* stately, some 
mysterious, and son •■ i\ving hard enough 
to keep dancers on the floor for a week. 

• "3,-l,r>: The Verve Small Group Ses- 
sions" (Verve). Carter's alto inventions 
had always been intriguing, but as he 
givw older, they tiecame even more pre- 
cise, resourceful, and captivating. Any 
session that found his horn in high relief 
is extremely valuable, and this compila- 
tion of small group dates from the early 
Titts is nothing short of exquisite. Kight 



tracks are historic: the trio teams with 
drummer "Papa" Jo Jones, and pianist 
Teddy Wilson takes interplay to an extra- 
ordinary level, making almost every 
phrase by the group sound novel 

• "Jazz Giant" (Contemporary). This 
septet with Ben Webster and Barney 
Kessel is less about arrangement and 
more alxiut soloing. Never doubted as a 
soloist. Carter nonetlieless reached a new 
degree of articulation on this set, released 
in lifc>>. Turning the comer 0 ward u place 
where technique Incomes an invisible 
ally. Carter makes the blues sound like 
the richest language on earth. 

• "The Complete Roulette Studio Record- 
ings Of Count Basie And His Orchestra" 
(Mosaic). The best gathering of Carter's 
composing and arranging fur the second 
great Hasie big band is found on the last 
part of a must-have k>xed set. No less dra- 
matic than his TV scores ("M-Squad 
Theme" is enclosed here), the work he did 
for Basic at the Mart of the *ti0s put some 
lilt into the hard-driving orchestra There 
arc exquisitely placed silences, deluxe pas- 
sages in which one section of horns erupts 
as another snoops downward, and fanfare 
melodies by the truckloacL 

• "Further Definitions" t Impulse!). Af- 
ter an extended string of writing fur tele- 
vision and film. Carter signed up with the 
most hajifx-ning jazz label of the Wis for a 
date that unified four masters of the sax 
in its front tine. Coleman Hawkins, Char- 
lie Rouse, I'hil Woods, and Carter rode 
the supple, luxurious material written for 
tile session. "Revds'n' rhythm" is h< iw this 
1981 disc is often tk'scribed. and the de- 
sign (if ways fur the two essential land 
components to coexist is one of Carter's 
lasting achiev ements. 

• "A Gentleman And His Music" (Con- 
cord). Almost all who record with him 
claim Carter to be utterly relaxed in the 
studio, but in 19S5 this lighthearted 
septet, which included trum|>eter Joe 
Wilder, created the sound of a sigh. Ben- 



ny's expertise with the blues vernacular 
creates the kind of certitude that genuine* 
ly disarms the listener. In thus refined at- 
mosphere, not one note is out of place. 

♦ "Central City Sketches" (MusicMas- 
ters). In 1987, Caller again got a chance 
to lead a big band, this time the American 
JasK Orchestra, a repertory ensemble as- 
sembled to play exactly the kind of classic 
works that Carter wrote. At the time, he 
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said that leading the I Kind was a "luxury." 
This live record captures some of his best- 
known tunes, including "Doozy," "When 
Lights Are L0W,*and the title suite, com- 
(iosed for the occasion and conducted by 
( 'arter. The overall tone of the disc is h »th 
erudite and chummy. 

• "Legends" (MusicMasters). In 1996, 
Carter, Hti, sham! the studio with older 
genii Hank Jones ami Doc Cheatham anil 
young adepts Christian McBiidc and 
Lewis Nash. His playing is pared down to 
nothing but the essentials, and his melod- 
ic acumen is bolstered to incredible 

heights. It's easy to hear; several of these 
tracks are duets with .lones, whose own 
discriminating artistic sense bars any un- 
necessary moves. On "Wonderland" and 
"People Time." it's obvious that grace can 
1h* a strong suit when it comes to ex- 
clianging formidable ideas with an equal- 
ly talented cohort 

JIM MACNIB 
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"Movin' on your weak Production" - need we say more. Heavy TVT Soundtrax next release featuring music by Evan Dando, 
"Phat! Phat! Phat! ■ KCSB. First single out commercial. Thurston Moore and The Connells. 



OFTBEAT A Red Hot Sound Trip AIDS benefit compilation featuring music 
by DJ Krush, My Bloody Valentine. Moby, Soul Coughing and More. 



ACCORDING TO SOUNDSCAN, TVT SOLD MORE ALTERNATIVE ALBUMS IN 1995 THAN: EMI, MERCURY. ARISTA, LONDON, CHRYSALIS. SUB POP. HOLLYWOOD. CAROLINE, EAST WEST. ATLAS AND ZOO. 
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sharing your wonderous talents with us. 
thank you. 

being nominees and winners... 
congratulations. 
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ROTHBERG 

(Continued from page 13) 

been no less impressive, according to 
Venable. He credits Steve Weitzman, 
owner of New York haunt Tramps, 
for spreading the word on Rothberg 
and booking her in key time slots. 

"He has been the biggest support- 
er," Venable says of Weitzman. 
"Besides putting her on a bill at 
Tramps twice so far, he's had a lot of 
people from all different types of 
media call us and come up to us, just 
asking who Patti Rothberg is." 

Beyond the club appearances and 
radio push, EMI will promote 
"Between The 1 & The 9" with a 
print campaign, appearances on syn- 
dicated radio shows and at the Pol- 
lack Convention, and a video that will 
be serviced to MTV, which has 
already expressed an interest in 
Rothberg, according to Venable. 

The label also plana to include 
Rothberg in its spring "developing- 
artist program," which offers retail- 
ers discounts, extended dating, and 
additional co-op funds as an incentive 
to buy deeply on the album. 

Furthermore, Rothberg will have 
her own page on the EMI World 
Wide Web site on the Internet, 
according to Venable. He adds that 
EMI will release "Between The 1 & 
The 9" in all major territories outside 
the U.S. 

Rothberg was introduced to Kop- 
pelman by her manager, Alicia Gel- 
ernt, whose sister was Koppelman's 
law school classmate. It was Gelernt 
who discovered Rothberg busking in 
the subways between the platforms 
for the 1, 9, and L trains at 14th 
Street. 

"Alicia came up and said, 'What's 
going on?' I said, 'I'm just kind of sit- 
ting here in the subway playing gui- 
tar,' " recalls Rothberg. "So she said, 
'How much do you make an hour 
doing this?' I said, 'Five dollars, if 
I'm lucky. 1 And she said, 'Well why 
don't you come with me. I know this 
guy who has a home studio, and you 
can make some tapes.' I was out of a 
job and totally frustrated, so I went." 

Gelernt introduced Rothberg to 
"Little" Dave Greenberg, a recording 
enthusiast with a home studio. The 
three formed an instant bond, 
recording songs at Greenberg's stu- 
dio and calling themselves "the firm." 

In fact, the chemistry between 
Rothberg and Greenberg was so 
strong that when Koppelman signed 
the artist he insisted that Greenberg 
produce her album, even though he 
had no prior experience working on 
a major project. 

"With an artist like Patti, the 
record company needs to be as 
transparent as possible. We're allow- 
ing her to become comfortable 
enough to be who she is. That's why 
we didn't want to put her with a big- 
time record producer," says Koppel- 
man. 

Rothberg says she relishes the 
attention lavished on her by EMI and 
the early press response to her work 
(she has received mentions in The 
New York Times and The Philadel- 
phia Inquirer). 

However, she says, her feet remain 
planted firmly on the ground. 
"Maybe some day it will all catch up 
to me, but I don't think it really will," 
she says. "I have what I wanted. I 
wanted a job." 

Then she adds, wistfully, "I'm 
gonna miss playing in the subway." 
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Continental Drift 





FIGHTING GRAVITY 



RICHMOND, VA.: If the sonpwritinR approach of the Dave Matthews Band 
were to absorb the upbeat rhythms of ska and reggae, the result would sound 
like Fighting Gravity. Yet, a flair for diverse and imaginative composing 
isn't the only thing these eclectic Virginia bands share; both have ridden a 

huge wave, of independent suc- 
cess."For an unsigned band, we're 
very pleased with the response we've 
received," says guitarist/vocalist 
David Triano. The band has sold a 
whopping 52,000 units of its first two 
releases, "Shishskabob" and "No 
Stopping, No Standing." And 
although the band's newest effort, 
"forever^ 1 day," has been out only a 
month, it shows equal sales promise 
and is already receiving airplay on 
college stations from Virginia Beach, 
Va., to Killington, Vt. Equally 
impressive is the band's drawing 
power; it has been packing them in 
at colleges and in clubs along the 
East Coast from the Carolinas to 
New England. Club booker Paul 
Manna says, "These guys do amaz- 
ing everywhere they go." Fighting 
Gravity has also contributed tunes to a pair of compilations on Bob Records 
("Ska Gone South" and "Ska Cover To Cover"). The lineup of the 7-year-old 
group includes lead vocalist Schiavone McGee, percussionist Mike Boyd, 
keyboardist Eric Lawson, bassist David Peterson, saxman Karl Von 
Klein, and trombonist John Utley. As Killing Gravity, they've shared the 
stage with the Bodeans, the Connells, Eek-A-Mouse, Juliana Hatfield, 
and, of course, the Dave Matthews Band. Contact Frank X. Weber at FMI 
Inc. at 516-862-0721. J. DOUG GILL 

FORT LAUDERDALE, FLA.: The members of Nectar have been buzzing 
around since late 1994 after their former bands, Planet Boom and Vel- 
vet Revolution, broke up in the same week. "We were all together in the 
same rehearsal studio bumming out "in the hallway," says vocalist Randy 
Bates, "but then we started eyeing each other's bands for a new lineup." 
That lineup became guitarist Sean 
Snyder, drummer/percussionist 
Chris .Infins. and bassist Dave 
Poole, whose day job is as a tattoo 
artist and who has left his mark on 
several band members. The band's 
music, which is an aggressive com- 
bination of alternative rock, metal 
lite, and melodic liquid grooves, is 
given the full treatment on its new 
self-titled, 11-track CD, recorded 
at Live Wire Studios and mastered 
at Fuller Sound. The single "Celebration" is the most requested song on 
local high school station WKPX, and airplay has extended to commercial 
stations WZTA Miami and WSHE Fort Lauderdale and the University of 
Miami's WVUM, where the band recently performed a live on-air acoustic 
set. Nectar has been heavily touring the state and is planning an ASCAP 
showcase in New York and a gig at the SXSW Music Conference in Austin, 
Texas. The band recently inked a management deal with John Tovar 
Music Group, which has worked with Marilyn Manson, the Mavericks, 
and the Goods. Contact John Tovar at 305-275-8242. 

SANDRA SCHULMAN 

MILWAUKEE: Pet Engine had no intention of releasing a second CD any- 
time soon, but the attention given to a demo of its song "Place To Breathe" 
by new rock station WLIIM Milwaukee forced the group's hand. With con- 
sistent airplay — and a spot on a successful local band bash co-sponsored 
by the station and local alternative weekly newspaper The Shepherd 
Express — came a public clamor for Pet Engine material. The band's four- 
song EE "Musicalbum," released by Milwaukee's Don't Records, shows 
greater focus than the full-length album released two years ago. Incon- 
gruous '70s rock guitar solos and instrumental bridges have disappeared, 
permitting an unencumbered appreciation of guitarist Steve Ziel's talent 
for penning garagey Midwestern rock tunes with pop hooks. Don't Records 
has not started to promote the new disc outside of Milwaukee, but Pet 
Engine has been working hard during the past few years to cover the Mid- 
west club circuit. Contact Don't at 414-224-9023. DAVE LUHKSSRN 




NECTAR 



TRIPL3FASTACTI0N 

(Continued from page 15} 

Chicago has already shown support 
for the band by playing its two 7- 
inch singles, a 1994 version of 
"Revved Up7"Sally Tree" on the 
defunct Limited Potential Records 
and 1995's "Ronnie's Pants'V'Aero- 
smith" on the local Hit It! label. PD 
Bill Gamble says there's anticipa- 
tion for the album. 

"Good music comes before local 
music, but when we have good local 
music, it's the best of both worlds," 
says Gamble. "People really like 
them in town." 

Prior to the release of "Broad- 
caster," Capitol is issuing three 
promotional 10-inch vinyl sets fea- 
turing all of the songs from the 
album, plus the additional track 
"Bed Head." The sets go out Feb. 29 
to college radio, select press, and 
indie retail accounts to further 
awareness. 

Capitol also has its sights set on 
markets outside of the U.S. The 
band will play in London Feb. 29 for 
EMI executives, local booking 
agents, and promoters. An interna- 
tional release date for "Broadcast- 
er" hasn't been set yet, but the label 
plans to work the album in and out 
of the U.S. for some time to come. 

Costello adds, "It doesn't matter 
how long it takes to break this act. 
We stick to records here. We've 
done it with Everclear and Radio- 
head, and we'll do it with them." 






BEACH RESORT 

1801 COftf* Avnmi* -Muni Bwctl. Fl 



Deluxe, Full-Service Oceanfronl Hotel 
Located in Heart of Art Deco District 
Oceanfront Swimming Pool with Original 
Art Deco Dive Platform 
V.I.P. Suites and Townhomes 
Wardrobe & Casting Room 
Production Offices 
Rooftop Shooting Location 
Rooftop Fitness Center 

An Irving Cowan Enterprise 



1-800-327-8757 



Opening Of A New Mega-CD- and 
Media-Shop In The South Of Germany 

For a Urge client in thr publishing hurfness. who is planing to open a 3000 sq.ft. ~Medien und 
MusikhaiiS" in die South ofGermanvm September we are looking for labels, distributors 
and promotion agencies, who specialize in 

Jazz, Rythm&Blues, Soul, Blues, Gospel, 
Dance, Latin/Adult Contemporary and 
Top Pop. 1/1 



The plan is lo be a highlyjpej 
[In buyer w ith inside kiwvM 
i nmate itself from morta/tml 
range of merchandise. W 



ili/cd UK Music- and Video Shop, u hu h caters lor the real fan. 
\!fi ami developed musiciu^wRerences. The slore wants to diffc- 
tre^ftftmpeditors wMlff highly competent selection and wide 



Next 10 the CD's thej 
mem and an Interna 



mill he a larg 

hk. 



-New Ml 



lion, a CD-Rom- and MuKniiedia-Denari- 



If you have anvtlttfigto offer for this new and exiling venue, plcawcontact: 

Dipl. Psy ch. Thomas Losc li 

I I Business Consultant ^LWLWKH^^^ 

Georgenstr. 114 
I I 80798 Munchen 
\i Germany 
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THIS 
WEEK 


LAST 
WEEK 


WKS.ON 
CHART 


COMPILED FOR WEEK ENDING FEBRUARY 24, 1996 FROM A NATION SoundScan* 
AL SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED. ■ 

COMPILED, AND PROVIDED BY ■■■■■■■ 

ARTIST TITLE 

LABEL t NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSFTTE/CO] 


CI? 


' 


26 


* * ★ NO. 1 ★ * * 

TERRI CLARK MERCURY NASHVIllE 526991 I1098 EQ/16 98) 


r ; f.;:i af... 


2 


2 


14 


KENNY WAYNE SHEPHERD GIANT 2462 1/WARNER BROS. (10 96715 981 


LEDBETTER HEIGHTS 


CD 


5 


14 


3T MJJ/550 MUSIC 57450/EPIC 110 98 EOj'lfj.981 


BROTHERHOOD 


CD 


10 


23 


JARS OF CLAY ESSENTIAUSILVERTONE 41580/JIVE (10.98/15 98) 


JARS OF CLAY 


CD 


6 


18 


MYSTIKAL BIG B0Y41581/JIVE 110.98/15.98) 


MIND OF MYSTIKAL 


i 


4 


26 


GARBAGE ALMO SOUNDS 80004'/GEFFEN (10.98/16 98) 


GARBAGE 


rr> 


8 


2 


LINDA DAVIS arista 18804 (9 9a/15 .98) SOME THINGS ARE MEANT TO BE 


1 


7 


1 


FOR SQUIRRELS 550 MUSIC 67150/EP1C (7.98 EO/1 1.98) 


EXAMPI r 


CD 


11 


2D 


JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.981 


BY HEART 




15 


120 


ADAM SANDLER • WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 


ii 


9 


20 


JEWEL ATLANTIC 82 700/AG (7.98/1 1.98) 


PIECES OF YOU 


12 


14 


9 


JERALD DAEMYON GRP 9829 (9 98/16 98) 


THINKING ABOUT YOU 


03) 


IS 


3 


STABBING WESTWARD Columbia 66152 1998 EO/1598) WITHER BLISTER BURN + PEEL 


14 


1 1 


13 


TERRY ELLIS EASTWEST 61857/ECG (10.96/16.98) 


SOUTHERN GAL 


05) 


20 


25 


POINT OF GRACE word 67049/EPiC 19 98 1 0/15.96) 


THE WHOLE TRUTH 


It 


16 


2 


LA MAFIA SONY 81722 (8.96 EQ/13.98) 


UN MILLON DE ROSAS 


07) 


23 


4 


LONESTAR BNA 66642/RCA (9.96/15.96) 


LONESTAR 


11 


17 


16 


FROST RUTHLESS 1504 '/RELATIVITY 110.98/16.98) 


SMILE NOW, DIE LATER 


19 


1 


2 


PRANK BLACK American 4307cvwarner bros no 98/15 98) 


THE CULT OF RAY 


20 


19 


18 


DEBORAH COX ARISTA 18781 (10 98/15 961 


DEBORAH COX 



The He<tt3«ekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CO. 'Asterisk indicates vinyl LP is 
available. O AlDums with the greatest sales gains. & 1996, Billboard/BPI Communications. 
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THE CORRS 143/lAVA 926I2/AG (10 98/15 98) 
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27 
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EDWIN MCCAIN LAVA 92597/AG (10,98/15,98) 
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RHETT AKINS OECCA 1 109fl/MCA ( 10.9&/1 5.98) 


a Turn iCAwri »jcii*riDiirt; 


25 


22 


1 
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SON VOLT WARNER BROS. 46010 (10.9JVI5.98) 


TRACE 


26 


29 
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THE IMMORTALS VERNON YARD 39629kVIRGIN (9 98/15 98) 


unoTAi i, m.'t vr tuc 'i c m 
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27 


21 
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DOUG SUPERNAW GIANT 24639/WARNER BROS. (10.98/15.96) 


TUU blILL bUI Mt 


/iiB\ 


40 


£ 
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RUBY CREATIO'N/WORK 674 SB/COLUMBIA (10 98/15 98) 


CAI T DCTCD 
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GROUP HOME PAYDAY/FFRR 124079'flSLAND ( 10.9&16.98) 


LlvliN rKUUr 


30 


28 
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FUN FACTORY CURB EDEL 77824/CURB (10,98/15,98) 


ci iu TiSQTir 


31 


34 


15 


PURE SOUL STEP SU1WTERSCOPE 92638/AG (10.98/16.981 


PURE SOUL 


32 


31 


16 


MANDY PATINKIN NONESUCH 79392/AG (10 98/16 98) 


OSCAR A STLVC 


cm 
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KILO WRAP B147/KHIBAN (10.98/15.98) 


GET THIS PARTY STARTED 


CM) 
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THE NIXONS MCA 11209* (9.98/15.96) 


ROMA 


35 


30 


13 


DARYLE SINGLETARY GIANT 24606VWARNER BROS. (10,98/15 98) 


DARYLE SINGLETARY 


» 


38 


13 


BONEY JAMES WARNER BROS 45913 (10.98/15.98) 


SEDUCTION 
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CRISTIAN MELODY 0510VFONOVISA (9.98/13.981 


EL DESEO DEOIRTUVOZ 


38 


35 


4 


LOUD LUCY OGC Z4733/GEFFEN (9 98/12 98) 


BREATHE 


CM) 
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BARENAKED LADIES REPRISE 46183/WARNER BROS. (7.98 CO) 


SHOEBOX IEP) 
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DONALD LAWRENCE & TRI-CITY SINGERS CRYSTAL ROSE 5UBO$parrow i9.9fcV13.9Bl BIBLE STORIES 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARRIE BORZILLO 



H APPY HAPPY. JOY JOY: 
After extensive touring and a 
massive setup on the part of 
Columbia, dog's eye view's 
debut album, "Happy 
Nowhere," is finally starting to 
make some serious sales 
strides. 

This week, the album saw a 
62% increase in sales over last 
week, according to SoundScan. 
The album, which was avail- 
able in select retail outlets Oct. 




Rich Debut. Rich 
McCready nabs a string of 
dates with Tracy Lawrence 
and Toby Keith Feb. 25- 
March 9. McCready's first 
single, "Hangin' On," from 
his self-titled Magnatone 
debut, due Tuesday (20), 
is No. 60 with a bullet on 
Hot Country Singles & 
Tracks. McCready is also 
scheduled to play some 
festivals this summer. 



10, 1995, to coincide with the 
band's tour dates, but was 
released nationwide Jan. 30, 
has sold more than 10,000 
units, according to SoundScan. 

The recent sales surge can 
be partly attributed to the clip 
for the first single, "Every- 



thing Falls Apart," being 
placed in regular rotation on 
MTV Feb. 5, as well as airplay 
on VH1 and modern rock and 
album rock radio. "Everything 
Falls Apart" is No. 39 with a 
bullet on Modern Rock Tracks 
and No. 24 with a bullet on 
Album Rock Tracks this 
week. 

Before Columbia signed the 
band, the group's lead 
singer/songwriter Peter Stu- 
art toured with Counting 
Crows and on the Tori Amos 

and Cracker tour in 

1994 (Billboard, Jan. 
6). Billed as dog's 
eye view's Peter 
Stuart, the singer 
opened the shows 
either solo or accom- 
panied by a bass 
player. He also sold 
demos at the gigs 
and built a loyal fan 
base. 

Stuart frequently 
converses with those 
fans via E-mail. In 
fact, Bridget Roy, 
director of market- 
ing at Columbia, 
says that the dog's 
eye view World 
Wide Web site is now the most 
active of all the Sony sites and 
that Stuart is one of the label's 
most active users — and 
schmoozers — on the Internet 

Once signed to Columbia, 
Stuart embarked on what Roy 
calls the label's most extensive 
radio, press, and retail promo- 
tional tour in the label's recent 
history. A four-song CD sam- 
pler and electronic press kit 
were among the materials 
used to introduce the band to 
the masses. 

"We heard feedback from 



rv 



Cat Call. As triple-A airplay 
on the cat Mary's debut 
album, "Her High, Lonesome 
Days," mounts, the folk/rock 
trio embarks on its first 
national tour Saturday (24)- 
April 26. The album was 
released Oct. 3 on the new 
Orchard Music Group label, 
run by producer Richard 
Dashut (Fleetwood Mac, 
Matthew Sweet). 
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THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selling titles by new & developing artists. 


WEST WORTH CENTRAL 

1. Tim Out Tern Clark 

2. Jim Brtckman By Hurt 

3. Undji Davta Some Things Are Meant To Be 

4. Myrfkal Mind Of Myst-.ni 

5 . Kenny Wayne Shepherd Ledbefter Heghts 

6. 3T Brotherhood 

7. Golden Smog Down By The Old Mainstream 

8. Lomctar Lonestar 

9. The HkesM Forna 

10. Son Volt Trar.r 


MIDDLE ATLANTIC 

1 . For Squirrel) E-tamfJle 

2. Grain Hem Uvln' Proof 

3. Garbage Garbage 

4. Kenny Wayne Shepherd Lctlljrtter Heignts 

5. Adam Sandler They're All Gonna Laugh At too 

6. Jewel pieces Of You 

7. Mandy PatlrekJn Oscar & Stew 
e. Bar. naked Ladle* Shoetxn in 

9. Deborah Con Deborah Cot 

10. Buju Banton 'Til Shiloh 



the EPKs that we don't always 
hear from them, so we feel it 
really got watched," says Roy. 
"Peter is such a funny, person- 
able, yet complex person 



underneath. He really con- 
nects and hits home with peo- 
ple." 

One of the most interesting 
parts of the label's marketing 



efforts was its college cam- 
paign, which included a direct- 
mailing to 107,000 college 
dorm rooms, a college TV buy 
featuring the EPK, and classi- 
fied ads in college papers that 
read, "If you saw Counting 
Crows or Tori Amos, then 
you've got a dog's eye view of 
Peter Stuart" 

The materials sent directly 
to dorm rooms also contained 
teasers, as well as information 
on the band and its release. 
Dog's eye view will embark 

on a club tour next 

month, which includes 
a March 7 stop at the 
Troubadour in Los 
Angeles. 

P ERFECTION: 
Nate Ouderkirk's 

debut album, "Per- 
fect Wave," 1-800- 
Prime-CD's first 
offering from its 
alternative imprint, 
= 1-800-Prime-CD 
Alternative, is begin- 
ning to get a smat- 
tering of airplay with 
various tracks. 

Modern rock 
WNEW New York 
placed "These Are The 
Things" in regular rotation 
this week, and triple-A WCBR 
Chicago is playing "Psychosis 
Of Hip." 

The folk-inflected singer/ 
songwriter, whose voice is at 
times reminiscent of Lou 
Reed, is garnering rave 
reviews in such publications as 
Alternative Press, New York's 
Daily News, and Minnesota- 
based Cake. New York-based 
Ouderkirk is in the midst of 
rehearsing a new band with 
which to tour. 



Regional happen- 
ings: Richie Rich's "Half 
Thang" on Shot Records 
clocks in at No. 6 in the Pacif- 
ic Regional Roundup . . . EMI 
Latin's Bobby Pulido's self- 
titled set bows at No. 23 in the 
South Central Regional 
Roundup. 

RoADWORK: 550 Music's 
Echobelly hits the road March 
3-April 4 . . . Pianist Jacky 
Terrasson's first leg of his 
world tour begins Tuesday 




Night Songs. Latin 
singer/songwriter Soraya 
opens for Natalie Mer- 
chant Feb. 9-March 7. 
Soraya's debut album, 
"On Nights Like This," is 
the first release under 
Island's venture with Poly- 
Gram Latino. Island is 
working the English ver- 
sion of the album, while 
PolyGram Latino is work- 
ing the Spanish version. 
"Suddenly" is the first sin- 
gle for triple-A and AC 
radio. 



(20) and wraps up May 27. 
Tuesday also marks the 
release of Terrasson's second 
Blue Note album, "Reach." 
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Bahamadia's 'Kollage' Of Diversity 

EMI Rapper Has Earthy, Poetic Style 



Golden Tale. Larry Robinson, music supervisor/executive producer of the 
soundtrack to "Tales From The Hood," celebrates the Recording Industry Assn. 
of America's gold certification of the album with his collaborators. Shown, from 
left, are artists Spice 1 and E-40, the film's director Rusty Cundieff, Robinson, 
MCA national rap promotion director Brian Sampson, the Click's 8-Legit, and 
Spice 1 manager Chaz Haye. 



■ BY HAVELOCK NESLON 

NEW YORK— EMI rapper Bahama- 
riia pulls together such a diverse col- 
lection of songs on her debut set, 
"Kollage According To Bahamadia," 
that it's easy to see how the project 
got its title. 

"I don't ever focus on a particular 
form or format when I'm writing," 
she says. "What I come up with real- 
ly just depends on the vibe I feel from 
a track." 

"Natural" is how Bahamadia 
describes the earthy poetic style on 
her album, which hits streets April 2. 
For it, she draws on creative elements 
from rap's colorful past. "I feel there 
are so many speech patterns you 



L.A. And N.Y., Secondary Markets Offer 
Plenty Of Places To Tour For Baby Acts 



Rhythm 
am§ the 



In TODAY'S IMPATIENT music business, most near- 
sighted strategists pass on small game in favor of bag- 
ging the big elephant. Everyone is pushing to score 
the big single or sign the "hottest flavor of the day." 

Such is also the case with touring, as labels and 
managers hit mainly major markets, bypassing cities 
with smaller populations or that aren't home to an all- 
important radio station. 

Savvy businesspeople realize that it's more prudent 
to have a dozen smaller sources of income, rather than 
a single big one. Yet most continue to favor the "giant 
step" approach. 

"Labels need to pay more attention to secondary 
markets because they can get vital exposure for their 
baby acts, which fuels the 
fire for major-market 
action," says Sandra Wads- 
worth, president of Port- 
land, Ore. -based Unforget- 
table Entertainment. 

Wadsworth's concert pro- 
motion company hosts the 
annual Northwest Black 
Music Month Celebration, 
which is in its third year and 
runs June 6-9 in Portland. 

"It's a great opportunity 
for lahel acts to gain expo- 
sure in our market and for the industry to get a taste 
of the quality music talent we have to offer," says 
Wads worth. 

With the old chitlin circuit defunct, touring through 
secondary markets can often be a crap shoot, with 
shady or inept concert promoters increasing the risk 
of losses for lahels and managers. 

"I'm all for going into secondary markets because of 
the exposure that you can get, but you really have to 
be careful of who you do business with," says Herb 
Trawick, who manages Mercury artist Brian Mc- 
knight. 

"I'm speaking from experience when I say that 
there's got to be a way for you to know just who you're 
dealing with," Trawick says. 

"A lot of local promoters are just street hustlers who 
are in it for the quick buck and don't care about the 
artist or have a respect for the concert promotion busi- 
ness," says Pat Richardson, president of Norfolk, Va.- 
based promotion company Voices Productions. 

"At the club level, you'll find younger people who are 
in it for prestige of saying, 'I got so-and-so to play at 
the club,' " Richardson says. 




by J. R. Reynolds 



turn a small market visit into a boon for developing 
acts, and many of them go the extra mile to insure an 
artist's visit is profitable and productive. 

For example, when Motown act Impromptu arrived 
in Portland to play a 400-seat show, Wadsworth had 
arranged a number of exposure vehicles for the act. 

"Normally we have more time to prepare, but in this 
case we had only 10 days to put the showcase togeth- 
er," she says. "But we were still able to schedule a lot 
of things to get the word out on the group." 

Among the activities were a guest performance on 
the city's local morning TV show "A.M. Northwest," a 
feature in the local newspaper, and several retail vis- 
its — all scheduled for the day of the group's arrival. 

Wadsworth says, "People 
here are starving to see live 
recording acts, and Im- 
promptu's CDs sold out in 
almost every store they vis- 
ited. They also sold out the 
show, and people got the 
chance to meet with the 
group after their perfor- 
mance and received promo- 
tional product." 

Richardson agrees that 
secondary-market con- 
sumers are more apprecia- 
tive of artists when they make concert stops, which is 
reflected at the bottom line. "Record sales go up when 
an act comes to town," she says. 

Richardson's promotion company also goes above 
and beyond the call of duty, researching booked acts 
prior to their shows, especially if they're developing 
talent. "We track sales and airplay to determine if an 
act will appeal to a crossover crowd and to see how 
much of a push we need behind a show," she says. 

Methods that Richardson uses to promote concert 
dates include offering ticket giveaways on the radio 
and coordinating with retailers and labels for time 
buys. Richardson says, "We have our own in-house ad 
agency, which we use to blanket the market. We also 
conduct extensive flier campaigns using a street team 
that distributes them throughout the market." 

Tips for finding a reputable promoter in a sec- 
ondary market with which you're not familiar? Aside 
from using common sense, consult major hooking 
agencies, such as William Morris or ICM for referrals. 
Richardson also suggests reaching out to local radio 
stations. 

"Ask the PD, GM, or the promotion person who 



However, there are promoters out there who can they'd recommend," she says. 



could incorporate into your music," 
she says. "That's the way it was done 
back in the day, when [performers] 
combined whatever to be original." 

Bahamadia proudly proclaims her 
music-scene arrival as the dawn of a 
new age on the track "Spontaneity," 
and she sticks to this lyrical-lord 
^^^^^^^^^ manifesto 

throughout most 

\ ^ She says. "At 

present, I speak 
the new begin- 
ning, when every 
other trend fell 
short." 
On tracks pro- 
duced by DJ Premier, Beatminerz, 
Original Flavor, N.O. Joe, and the 
Roots, her revolving rhymes actively 
mix metaphors and flip flows. Her 
delivery is patient and relaxed. 

"I feel rap music should be like a 
conversation," she says. "I shouldn't 
be yelling at you or talking over your 
head." 

As a native of Philadelphia, 
Bahamadia follows in the footsteps of 



BAHAMADiA 



rap acts Steady B., Schoolly D, and 
DJ Jazzy Jeff & the Fresh Prince. 
Initially a DJ, she became a rapper 
after witnessing the emergence of 
such female MCs as Lady B., Sha- 
Rock, and Salt-N-Pepa. 

In 1989, she was spotted by a tal- 
ent scout while free-styling. "I'll 
rhyme for anybody," she says. 

As a result, she gained a production 
deal. In 1992, she released the single 
"Funk Vibe" on 1-Key Records and 
guest-rhymed on several local jams. 

In 1993, she hooked up with Guru 
of EMI duo Gang Starr after Cecely 
Chapman, her manager, sent him a 
demo tape. 

As a member of the Gang Starr 
Foundation (a collective of artists 
associated with Gang Starr). Ba- 
hamadia was featured on "Total 
Wreck," a single from Guru's 1994 
"111 Kid" sampler. The track kept 
underground heads ringing until last 
year, when Bahamadia completed a 
cameo on Big Kap's Tommy Boy sin- 
gle "Da Ladies." 

In 1995, Bahamadia performed a 
duet with Guru on "Respect The 
(Continued on pope 27) 



Trio Art HI' Soul Delivers Its 
Band 'Touch 9 On Big Beat 



■ BY HAVELOCK NELSON 

NEW YORK — In an effort to market 
Art N 1 Soul, a soul band that takes a 
heavy acoustic approach on its debut 
album, "Touch Of Soul," Nature 
Boy/Big Beat/Atlantic Records execu- 
tives plan to blitz the R&B community 
with live promotional tours. 

Big Beat president Craig Kallman 
says, "It was the live element that was 
so attracth'e. I thought they could real- 
ly develop into a premier R&B/soul 
group that also has tremendous 
crossover potential." 

Co-produced by Timothy Christian 
Riley from Tony Toni Tone, "Touch Of 
Soul." which streets March 26. serves 
hooky, heartfelt lyrics over eurvy, sym- 
pathetic soundscapes consisting of 
gentle drums, acoustic guitars, Fend- 
er-Rhodes keyboards, and hazy-sound- 
ing synthesizers. 

Such songs as "Stay With Me," "Spe- 
cial," and "Ever Since You Went Away," 
the first single, attempt to go beyond 
cliehetl R&B emotional appeals. 

Executives hope that live perfor- 
mances, despite their expense, will 
endear Art N' Soul to radio program- 
mers. Kallman says, "It's going to be a 
situation where we're not going to be 
able to track-date this group to every 
station in the country, like you would 
sometimes do with acts [like this]." 

The label will arrange club dates 
close to the album release date "in 
appropriate venues that are able to sup- 
port the band's full setup" and will have 
the trio perform at radio-sponsored 
concerts, says Kallman. "We're going to 
apply every effort we can to support the 
stations, both urban and crossover." 



Some observers are calling Art N' 
Soul " retro- nouveau," like DAngelo. 

However, members of the group, 
which currently has no manager, are 
shunning comparisons to other acts, 
including Boyz II Men. Lead vocalist 
Tracy, who also plays keyboards and 
bass, says, "We're not a vocal group; we 
don't do a cappella. We're a band." 




ART N' SOUL 



Rounding out Art N* Soul are Dion 
(drums) and Lattrell (keyboards and 
drums). The band came together in 
1988. "We all clicked." recalls Tracy. 
"As soon as we met, we started writing 
and rehearsing together." 

After recording a homemade demo, 
the band connected with Riley. "Me, 
Tim, and Dion attended the same 
church," says Lattrell. "In fact, watch- 
ing Tim play drums is what started me." 

According to Lattrell, Riley also 
helped the group — whose compositioa* 
(Continued on page 27) 
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72 


76 


BOYZ II MEN A" MOTOWN 5M323 1 J - II 
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69 


79 
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PURE SOUL STEPSUWlNTERSC0*t9263a i AGflO9a-'16.9B}|H PURE SCUL 
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(5 


55 


51 


62 


KIRK FRANKLIN AND THE FAMILY A KIRK FRANKLIN AND THE FAMILY 

j'.'nf 1 !.' LtMr , . ...'4 > i- .i ^ HtS 


6 


66 


68 


67 


74 


THE NOTORIOUS B.I.G. A'' BAD BOY 730O0-,ARISM (9.9*15 98) READY TO DIE 
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67 


57 
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MAZE FEATURING FRANKIE BEVERLY the right stuff 3S885vCAPITOL (11.98/17 981 ANTHOLOG 
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NEWiV 


1 


2PAC DEATH ROW 2 J 2 04,i 1 NT E RSCOPE (19,98*24 981 ALL EYE2 ON ME 


68 


(69) 


82 


91 
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KILO wrap • ■ : qp. - Jp» GET THIS PARTY STARTED 


69 


70 


65 


73 
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W V TANG CLAN * ENTER THE YVU-TANG 136 CHAMBERS) 


8 


71 


73 


75 


3 


VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL 6 
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72 


64 


60 


16 


ONYX ■ - .i„RAl 52 9265* 'ISLAND (I0.98>16 981 ALL WE GOT IZ US 
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90 


69 


29 


TRU (VO LIMIT -^^I'.'PRIORH Y 1 10.98 , -1 j " OB TRUE 


25 


74 


6? 


66 


27 


SOUNDTRACK A DEF ,-m p~l 529021' island ! 10 9fl'16 98 1 THE SHOW 
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74 


84 
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SOUNDTRACK A ' MCA '-CL'tiD TRACKS ', ' '2S' MCA > - 0 9&17 9S| DANGEROUS MINDS 
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76 
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76 
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C-BO Awol 7 1 9-1 19 98 I* •fii BEST OF C-BO 
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77 


76 
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34 


MlfHAFL JACKSON A" 

™™??~ ^ - " HISTORY: PAST, PRESENT AND FUTURE BOOK 1 
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79 


86 


12 


VARIOUS ARTISTS TOMMY BOY 1139 111.96,15 981 MTV PARTY TOGO VOLUME 8 
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79 


75 
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AZ EMI 32631* (10 9515 98) DOE OR D E_ 
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80 
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DEBORAH COX ' : ■ [*£ 
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74 
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FROST RUTHLESS 1504" «ElATIVITY : 10 98 16 98' EB SMILE M>V. DIE LATER 


36 


82 


70 


65 


35 


WILLIAM BECTON & FRIENDS wi B 2B BROKEN 


25 


83 


81 


82 


14 


3T M.J.550 MUSIC 5745GEPIC (10.98 EQ'15 931 GS BROTHERHOOD 


65 


84 


71 


77 


32 


LUNIZ • NOO TRYM 40523 (9 98/13.98) OPERATION STAC KOLA 
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VARIOUS^ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION. VOL. 1 
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VARIOUS ARTISTS ci nuu iauc tuc Tiiiri rcc rni i cr*Tif~\M \tr\\ i ibir r 
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87 


72 


81 
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KRS-ONE JIVE 41570* H D 98.] 5 9Sl KRS-ONE 
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86 


88 


169 


KENNY G A " ARISTA 18646 :^ 5a 11 99 BREATHLESS 
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37 


70 


14 


VARIOUS ARTISTS MERGEla ?266?, , SOlah ... - 981 ONE MILLION STRONG 
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CAPLETON ■-' TP- 
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98 


98 


30 


AFTER 7 9 3'^ 40547 1 1 D 99k 16 9Sl REFLECTIONS 
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83 


90 


14 


AL GREEN mca 113 '<■'.■■'- YOUR nr a (?*■-, \u good hands 




93 


84 


94 


14 


JAM AL f^nwC' 37008 ARISTA ! 1 7 1 98 ". 5 H 1 BB LAST CHANCE. NO BREAKS 


37 


94 


91 


89 


29 


BUJU BANTON LOOSE CANNON 52J119'1SUNDU09a'U-98r'M TIL SHILOH 


27 


95 


89 


93 
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33 
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RE-ENTRY 
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BARRY WHITE MERCURY 522459 1 10 9ai6 98! ALL TIME GREATEST HITS 


70 
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RE-ENTRY 


30 


VARIOUS ARTISTS SMOOTH GROOVE: A SENSUAL COLLECTION, VOL 2 


34 
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RE-ENTRY 
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METHOD MAN A DEF ,V RAl 523«39*<1SLAND (10.98/16 981 TICAL 


1 


99 


92 




4 


GHETTO TWINZ BIG BOY 20 • m .4 - SURROUNDED BY CRIMINALS 


66 


100 


93 


92 


17 


SHAI GASOLINE ALLEY 1 1 176AICA <10.98j'15.96) BLACKFACE 
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CD Albums with the greatest sales gams this week. 0 Recording Industry Assn. Of America (RIAA) certification lor shipment of 500.000 album units (250.000 For EPs). ARIAA certification for shipment of 1 million units (500,000 for EPs), win multiplatinum titles indicated by a numeral 
following the symbol. 'Asterisk indicates LP is available. Most tape prices, and CD prices lor WEA and BMG iaDeis. are suggested 1 5ts Taoe pi.ces marked EQ. and a I ether CD p' ces. a'e equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 
increase Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this week, D indicates past or present Heatseeker title c 1996, BillboaroVSPI Communications, and SoundScan, Inc. 

Too Short's 'Retirement'; Suga-T 'Hustlin' With Solo Set 



OHORT STOP: Recently, Too Short 
announced he's retiring. You can call me 
a cynical culture critic, but I've gut the 
feeling "Album Number Ten" won't be 
the last Short set we'll be seeing. 

As a performer who has been 
rhyming for more than 15 years. Short 
has rap in his blood. He has even said, 
"Music is all I know." 

Thi*oughout his career, however. Short 
has also been a shrewd businessman. He 
knows the nuts and bolts of the industry 
with a hole in the middle, and though he 
could sustain his lifestyle with income 



from his label. Dangerous Music, and his 
two recording studios, he also could be 
[xisitioning himself for a better solo deal. 
To him, retirement could be just anoth- 
er way to say "strike." 

So SO SWEET: Straight from the 
streets of Vallejo, Calif., Suga-T is one 
of first members of the Click (the crew 
of her brother, E-40) to venture into solo 
waters. Her Sic-Wid-itv'JKe debut album, 
"Paper Chasin' (4eva Hustlin')," ships 
Feb. 27 and spits mad attitude. In .per- 
son, though, Suga engages in down- 




by Havelock Nelson 

home, everyday chit-chat about family 
and life. We're also told that along with 
records and stages, she makes public 
displays over the telephone. In the Bay 



Area, she has a spiritual line on which 
prison inmates can call for words of 
inspiration; in addition, she's got a sex 
line, which can also be inspirational. 

FlILL STOP. With "Bounce" (Quality). 
Sir Mix-A-Lot and DJ Magic Mike 

team up to announce a new pre-fab 
dance craze for da ladie*. Magic and Mix 
slide their voices over a bassy track like 
mercury and try to convince all the 
shorties to "let those big ones go." The 
song drips dynamism and spine-tingling 
atmospherics, so go go, get it, get it . . . 



New York-based Jamekee Communica- 
tions will present the Peace & Luv Con- 
cert Series March 8-10 in Nassau, 
Bahamas. Das EFX, Adina Howard, 
Xadine Sutherland, Spragga Benz, 
the Jazzhole, the Toasters, and Rogu- 
ish Armament are some of the early 
entries in the lineup. With support from 
the Bahamian tourist ministry, the pro- 
ducers want to develop the event into an 
annual spring-break alternative for col- 
lege students. To that end, they plan on 
taking a scalecklown Peace & Luv pack- 
age on the road to college markets. 
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Billboard HOT R&B SINGLES 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
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NOT GON' CRY (FROM 'WAITING TO EXHALE") a w«ks at No. 1 ♦ MARY J. BUGE 

BABYFACE iBABYFACE) [0 ID) (Tj AfllSTA 1-2957 
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CD 








SITTtN' UP IN MY ROOM (FROM "WAITING TO EXHALE") • ♦ BRANDY 

BABvTi i ia Di it.', m n arisia 1-2929 
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BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE THAT • ♦ MONICA 

- - ". win : :■ v ' 1 k*u< iKAiwsu 
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NO ONE ELSE ♦ TOTAL 

1 . .if V - . "V h- II ■>■ h '. ', 1 'il.-l- T_, [■ ','1 ■*. fJAL' tuf ' A"'ISli 
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CD 
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15 
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ALL THE THINGS (YOUR MAN WON'T DO) (FROM "DON'T BE A MENACE...") ♦ JOE 

JOE J THOMPSON 1. THOMAS J. THOMPSON ,W .WILLIAMS 1 >C! ID) ISLAND 854530 
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g 


12 


TONITE'S THA NIGHT • ♦ KRIS KROSS 

: " kj*«M ■ : ■ 


6 


7 
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12 


SOON AS 1 GET HOME • ♦ FAITH EVANS 

C.IK't.'F-: '■ ; : " '.'{'■• (CMDKMt'T (XJBAOBOV^ 9040ARISTA 
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11 
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WHERE DO U WANT ME TO PUT IT ♦ SOLO 
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ONE SWEET DAY A*' ♦ MARIAN CARL'-' & BOYZ 1 MEN 

A*F»JW.E ; f wyst' Wat;- •,".'.>• w".-- ,\v ■ . : v ' ■ aLLM9»?83"i 
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GD 


16 


16 
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GET MONEY ♦ JUNIOR M.A.F.I.A. FEATURING THE NOTORIOUS B.I.G. 


10 


(D 








WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 


11 


(3D 


14 


14 


12 


NOBODY KNOWS ♦ THE TONY RICH PROJECT 

T RIC'I . siLH.Ii r-MP-O!:-; id iTilAFACE; 4iltAHISJ.A 


12 


(3D 


13 


13 
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FU-GEE-LA ♦ FUGEES 

SREMI "J M">lI L h A '.'ijjt-i^ T.MARlEi 10 (Ml T t\ fi'l. FF^-ji. 781?-: COLUMBIA 


13 


14 


15 
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16 


HEY LOVER A ♦ LL COOL J 

PTS- LO'.EP TONE R tf.Mf 1 F.H~' , \.LI. COOL ' M V DEF W 5774'-*4 I'.l AM 
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10 
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EXHALE ISHOOP SHOOP) (FROM "WAITING TO EXHALE") A ♦ WHITNEY HOUSTON 

flARr'fftCF |-fiA&i'f;.(-5 iCi (D! :M.I (T; IV1 <»} ARISTA 1 2885 
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16 
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LOVE U 4 LIFE ♦ JODECI 

DSWING L-.V.l! ^V'.iM' L L ' UPTOWN Vj 1 3 3 MCA 
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17 


17 
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20 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") ♦ MONIFAH 

HEAVY D Hi-.'.-l-;-!,'- ', V T, > UPTOWN 65- - 


16 
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20 


7 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") ♦ SHAWN STOCKMAN 

SSTOCXMAN s STOCKMAN) iq I-' [XI POLYDOR WM2'Wt 
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1 WILL SURVIVE ♦ CHANTAY SAVAGE 
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26 
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CAN'T BE WASTING MY TIME (FROM DONT BE A MENACE...") ♦ MONA LISA FEAT LOST BOY2 

151AJO 85J538 


20 


(''oTA 


22 


26 
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WHO DO U LOVE ♦ DPRORAH COY 

LCAMP8ELL (LL CAMPBELL II V BENFORO.' (O DI M ' • AR SIA : - 
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jesus to a child ♦ george michael 

■ .. - - 
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24 


23 


4 


* * * Greatest Gainer/Airplay * ■* * 

everyday & everynight yvette michelle 

FUNKMAS1ER FLEX (M BRYANTS LIO 64489.RCA 
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a thin line between love 8, hate h-town 

RTROUTUAN R AOINLEYIiR P PAN. EY ER.J MEMBERSI (CI (0) JAC-MAC 1 76WWARNER BROS 
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25 
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31 


TELL ME • ♦ GROOVE THEORY 

B P WILSON IB WILSON A LAPR EUX.D BROWN' C (DIET) (XI EPIC 77961 
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36 


3 


KEEP TRYIN' ♦ GROOVE THEORY 

B P.WILSON IB.WILSC7. A ..App E' i ' L LARRIEUXJ ICHDKTIEPIC r Bl97 
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27 
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WHO CAN 1 RUN TO • ♦ XSCAPE 
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21 
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WHERE EVER YOU ARE ♦ TERRY ELLIS 

DEN/ILIuMtP T MCtlROV L-L-^ L I 1 .' j'EP.I MLtLfi j'r . ID) (XI EASTWEST 'A ■ ; EE', 
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YOU WANT THIS PARTY STARTED • SOMETHIN' FOR THE PEOPLE 
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YOU PUT A MOVE ON MY HEART ♦ QUINCY JONES INTRODUCING TAMIA 

C 1 JONES R El i 
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31 


30 
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DON'T GIVE UP (FROM "DON'T BE A MENACE...") ♦ ISLAND INSPIRATIONAL ALL STARS 
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FANTASY*- ♦ MARIA- CARE' 

'.' .-'-I- . "A. - .i.C^OWCXKY ■ iA-V... ---- - hi. :.V^ ^IOIIUImTI IVI-JI CCLUWbA 780*3 
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LETS PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL LE 
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DIGGIN' ON YOU • ♦ TLC 

BABYFACE BAhrlALE ICI ID) (M) iTj 1X1 LAFACE 2-41 1 y AH j'A 
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EVER SINCE YOU WENT AWAY ♦ ART N' SOUL 

TC RILEV ; r C PILE* TRACY LA'TfiE. -.-1 -f BL ■ E j BEA' Y*] '.2 ^'LAM ; 
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STILL IN LOVE ♦ BRIAN MCKNIGHT 

B.MCKNIGHT (B. MCKNIGHT, B BAPM S A. D MERCURY 856B96 
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CELL THERAPY ♦ GOOD E MOB 

ORGANIZED NOIZI (ORGANIZED NCL'E R alaf^.ett ' rijRTO'i L : n it F'UC.HTC/1! 10 (DI (Ml (Tl LAFACE i A. ]a ARISTA 
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YOU REMIND ME OF SOMETHING A ♦ R. KELLY 
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CRUISIN' ♦ D'ANGELO 

EL0EWROB NMTAPUNI ICi (01 T j (XI E Mi 58468 
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DANGER ♦ BLAHZAY BLAHZAY 

P F :uTTlN.OOTL0UD(0ljTtXYUO.P/.CUnn) (Ci III (A! FACE" 127049-WERCUHY 
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ALREADY MISSING YOU ♦ GERALD LEVERT i EDDIE LEVERT SR. 

ALE API l -.I.H...LA:. LEvE fc 1 E 1 MLHCLAS <C)lCl EASTWEST 64374EIG 


7 


44 


41 
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WELCOME ♦ ERICK SERMON 

PALKAlL-fPi SEP VQ\ 1 JEPUuT. D MlS.SOA (CHOI IT) OFT HI.', HA , 5 ,'779ATSlANr 
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DON'T WASTE MY TIME ♦ SA-DEUCE 
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GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A ♦ COOL 0 rfAT 1 V 

L RASHEI 'J (A IVEY 'A 1 >At,L'(H '. RAi-t; 1 L II LOADER I . MCA SOUNDTRACKS 
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47 


52 


4 


GIVE ME THE NIGHT ♦ RANDY CRAWFORD 

RDRC-ESEMEtEftiR TEMPERTON ICi 1, IX) BLUEMOON AHi.-jl; AAAMA 
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46 
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G0IN' LIP YONDER ♦ V C HAMMER FEAT, ANGEL BURGESS i THE SAN JOSE COMMUNITY CHOlR 

CTORREU.M.C HAMMER ,'iV HAWKINS, M C. HAMMER) -C DI GIANT 177; "'WARNER P.P(7S 
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HOOKED ON YOU 

AA'LA-IX> KARl.-N iEAI.LLPOCK J MARTIN,*, ANEi * KAALIN, 


♦ SILK 

LA [ T ■ E-EaTAA LASS --E-: , 


12 
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55 


59 
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ALL 1 NEED 

DR. FREE 71 li-TI .VAIC -., A n T NKMEPI ANif 


♦ JESSE POWELL 

! *! SILAS 551 '- Ml A 


50 


GD 


67 


60 
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LEFLAUR LEFLAH ESHKUSHKA ♦ HELTAH SKELTAH AND O.G.C. AS THE FAB 5 

TMGLAi; LvAfc- (Pr. ; -.jR i_t '- j i.i.'iA, - j bjiit I': ATI, S B RCt STATES ICI T,EXICXKWNE,3?71PR10inA 
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beware of m crewefrom -a thin line 3etj,;;\ love urn hatti 


♦ LRCCIIEWFEAT TRAT Di SOUTH SBimtiL 
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39 


73 
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MICROPHONE MASTER ♦ DAS EFX (FEATURING MOBB DEEP) 

EASY Mf) BEE 1 A Wl S T (T'l \'J •( M MAP VI Y IB I IC ' AS'WI -T h4 ■ T'P 1 | r. 


39 


54 
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BROKENHEARTED • 

K CPC-IAH F jCNSS IF i- li. il h F, HA.IL 


♦ BRANDY 

(CMTI IX ATLANTIC H/:5P 
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55 


50 


44 
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HURRICANE ♦ THE CLICK 

STUDIO TON M WHITEMORE L STEVENS B i Alt i 1 STEVENS T STEVENS E: . T 1 1 X SICK W1D' IT 42 33S IIVE 
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PHYSICAL FUNK 


♦ DOMINO 

IE IM IT. uL'TB'JPST-RAl 'j77"AA ISLANE 
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69 
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COLO WORLD ♦ GENIUSGZA FEATURING INSPEKTAH DECK 

FtZA (R DIGGS.G GRICE.I HUNTER S WONCER.E CCBARGD (CI IT) EHFTEN 19391 
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SPACE AGE 


♦ EIGHTBALL & MJG 


58 
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FUNKORAMA * REDMAN 

R ROUE RN05U ;A',is,AM[.ipx«MAD W tayiorm YAWIESLRCBiNSON: W-MBIE' :M II HTETISC0PC 9S691* AG 
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THROW YOUR HANDS UP 


♦ A V 
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61 
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TOO HOT 

B DOBBS (A IVEY IR R rjnEiRS r, EIROWNi 


♦ COCLIO 

D TD TOMMY BOY 7718 


31 
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99 


92 
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COOLIE HIGH 

ASFin ski S v:AL,ASE S '-'n i f S.A RmBEP'S 


♦ CAMP LO 

A "1 PROFILE 5445 
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45 
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JUST TAH LET U KNOW 


EAZY-E 

(0 (Dl (I) RUTHLESS SS.3S RE.ATIVITY 


30 


64 


59 
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LIKE MARVIN GAYE SAID (WHAT'S GOING ON) 

SPEECH '.( AAA aclS'.E.AM P 1 I . A - 


SPEECH 

.. I ' l-P': Ss . ' L" 


¥< 
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82 
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BROKEN LANGUAGE HUSTLIN' 

OR A. SMITH T I'll 'MAN, T SMITH 


♦ SMOOTHE DA HUSTLER 

PD IT DM PROFILE 5440 


65 
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AIN'T NOBODY 


♦ DIANA KING 

C) (Tl «i WORK 78228 


66 


67 


57 


57 


18 


SORRY, 1 

V. jSiaMT.:, P RIE.EEK.n .',' B(.,VMNA,R P HE.. I* A LHRISTIA'I' 


4> WILL DOWNING 

i; MERCURY - - 


45 


68 


58 
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EASTSIOE LB 

WARREN (.(.' All. 1AMS (. WAITS ■ DPI ! Nl HRIC'C' 


♦ TWINZ 

SI Si ,11 , II '.KRAI - ' - "IS' 'A A ',. 


58 
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86 


77 


18 


WINGS OF THE MORNING ♦ CAPLETON 

7 5MITH P.LEWS iC BAIL E y, A p'jNESA ISBE1L0 REDDING) ICI (DI (M) IT) AFRICAN STARR4L 57719MSLAND 
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70 
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LOOK WHAT YOU'VE DONE 


♦ ASANTE 


42 
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84 
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FEELS LIKE THE FIRST TIME 


♦ TJIhAj 

A-| AM S -TP 






NEWK- 
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REAL LIVE SH*T ♦ REAL LIVE FEATURING K-DEF & LARRY-0 

K-DEF iFs.FIANSEC'RL.L ',')AIGH- 1 T Y . P|RATE;Bhj BEAT 981 i .-'ATlAT-i 


72 
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76 
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WHITE HORSE/NASTY DANCER KILO 

Kill) C.' TA7 1 PCR-SE Y :.\ A'ouiPS ; FA M()l,'l ) STAI-I I ..L.'IT FilPA iCi Hi (WAP 349-KHIBAN 


13 


74 


53 


47 


12 


YOUR HEART'S IN GOOD HANDS 

N M WALDEN [D WARREN! 


♦ AL GREEN 

ICI MCA 55142 


47 


® 


75 


81 
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UKNOWHOWWEDU 


♦ BAHAMADIA 

(C) IMI IT) (Xi CHHYSAUS 5651 1 EM. 


75 
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NEWkV 
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GAMERS 


♦ THE CONSCIOUS DAUGHTERS 


76 


77 


81 


71 


20 


THROW YOUR SET IN THE AIR 

MUGGS 1 '.Mi A.EP A s FREEST 


♦ CYPRESS HILL 

I M '' '. RUFFPX3USE "si;; ssi. 1MB a 


60 


78 


68 


62 


12 


EAST 1999 

(.- . iJ-NIEK BON! .1 J..I NEIK IONy : 


♦ BONE THUGS-N-HARMONY 

(C)IDI(T) H I'I'll S i. IT RElAT.V T ' 


39 


79 


61 


56 


13 


1 REMEMBER 

TIM 4 ROB N MORRIS, W MAPR - - -;r,-.i,i„', t KELLY, B ROBIN 


BOYZ II MEN 
A A " MOTOWN 860480 


30 


80 


65 


58 
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GIMME YOURS 

P.ROCK !A2A 


• AZ 


51 


81 


73 


69 


14 


1 REFUSE TO BE LONELY 


PHYLLIS HYUAN 

HYMANi IS SsPlR ITSTSESs, 


59 


(12) 


85 




2 


BABY, BABY. BABY 


♦ JESSE 


82 


® 


83 


84 


3 


SEXY 

P NEVA S El JB A is CUBAN, R NEyIL E GARRETT 


♦ MAYSA 

L A BLUE "ALMS iir. GPP 


S: 

53 


84 


90 


79 


20 


INCARCERATED SCARFACES,(|CE CREAM 


♦ CHEF RAEKWON 

(OIDKTL0U0 64426.TECA 


37 


85 


64 


48 


12 


HOW WE ROLL 

MASS LiPOEP M YA.I'lTi'll 1 Hk ( • VENEY E rlAN(s. M T.-F NN( 


♦ THE BARRIO BOYZZ 

ATE Ci S8K 5849BEMI 




8t 


76 


70 


10 


RIDIN' LOW ♦ L.A.D, FEATURING DARVY TRAYLOR 

RPREUSS R RIFKO PPEUSS E WILSON C E A hl-LLY'VlaK pSAS'IA 


70 


QD 


87 


87 


3 


HEINY HEINY 

A BAR'li y : iPI'lCFR A HAP II - Y ' A'f ■>■ i H F WIS FA, 


♦ 95 SOUTH 

(C) (01 IT) IX) RIP IT 9521 


87 


88 


80 


63 


20 


RUNNIN 

J.DEE IL STEWART T HAPSiSAN : .VI. Sm- YA',s ■ 


♦ THE PHARCYDE 

ETIOQ DELICIOUS VINYL SSAnCAPITOl 


35 


89 


72 


65 


17 


FUNNY HOW TIME FLIES 


♦ INTRA 

(CAT! ATLANTIC 87043 


25 


90 


60 


54 


11 


LOVE OF MINE 

F! RYAN K.RMN) 


♦ EARTH GYRLZ 

I7CIL 5B441 


54 


91 


78 


67 


16 


1 WANT YOU BACK 

T RILEY IT RILEY S BLAIRE K ANLERSONi (Cl 


♦ PURE SOUL 

IS Mi 1 > ' STEP SUA RPlAFlAlTEPsssiPT 


26 


92 


77 


68 


13 


FAST LIFE 

R'lLYWr.rj N WI.SON.A FEST N SAKS; iC 


♦ KOOL G HAP 

T COLD CHILLIS EPIC STREET tp.ss; es : 


42 


93 


94 


86 


13 


1 NEED YOU TONIGHT « JUNIOR M.A.F.I.A. FEATURING AALIYAH 

WCIARXXENT Aft uT'l£f.M'..EFTO . '.SNAP RLSI*CMJI A--A- B -Ar.ESCBtEttu) (0 III LMTXI&BC 8EAT 98C9T ATlantfe 


43 


® 


NEWI> | 1 


WHATS YO' NAME 


KENNETH MANGRAM 

s (JV.ESPT is:;:: WARNER BROS 


94 


95 


97 


98 


5 


MOVE YA BODY 

D.- LIAR.- FIE NT ' Si WIS C FCIT ft F AS" . '.'TPS' SAPSlA'A 


♦ MAD SKILLZ 

C'Ai BIGREAt ah:; ;. as. ami; 


90 


® 


NEWiV 


1 


SET U FREE 

GACOSTA l N RENE E 1 


PLANET SOUL 

' ■ STRI Al ■ RHYTHM 1236E 


96 


97 


88 


74 


16 


DAMN THING CALLED LOVE 


♦ AFTER 7 


33 


98 


93 


85 


16 


THE RIDDLER (FROM "BATMAN FOREVER") 

PRINCE PAKE EM 1 SHAH R Els.A^ '( HfFTll 


♦ METHOD MAN 

A: DIE! ATLANTIC 871 v 


41 


99 


98 


89 


12 


ITS ALL ABOUT YOU 


• AOINA HOWARD 

s A i IECCA D0MEASTKST 6U47AEG 


58 


100 


92 


80 


13 


WHAT'S UP STAR? (FROM "THE SHOW") 


♦ SUGA 

■U7RANI ::i ;-;: ITi .WJPAL S7743MSUM 


72 



O Records witfi the greatest ait-play and sales gams this week. ♦Vtdeoclip availability. •ReawJmg Industry Assn, Ot America (RIAA) certification l<y sales of 500.000 units. A RIAA certification lor sales of 1 millmn units, with additional million indicated by a numeral Wlowing 
the symbol. Catalog number is for cassette single. *Asterlsk indicates catalog number is lor cassette max .-single: regular cassette single unavailable. (C) Cassette single availability. (D) CD singte availability, (M) Cassette mam-single availability. (T) Vinyl maxt-slngle availability. 
(V) Vinyl single availability. (X) CD man-single availability, c 1996, Billboard/BPI Communications. 
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BILLBOARD FEBRUARY 2A, 19 



special Honors For two of thg woriD'5 GreaTeiT 



Tribune Entertainment Company & Don Cornelius Productions Proudly Present 



li 



Patfi La Belle 

The 1996 Heritage Award 
for outstanding career 
achievements in the field of 
entertainment 

Boyz II Men 

The 1996 Sammy Davis Jr. 

Award for outstanding 
achievements in the field of 
entertainment during 1 995 






THE 10TH ANNUAL 




MUSIC AWARDS 1 




To order preferred seating/ 
after parly tickets, please 
call 310 859-1633 




Anita Baker 




Los Angeles Sh 



!L Oiui J 'limw 
ne Auditorium Fumy. March 29, 1 9 9 6 at 5pm PST 



billboard 



FOR WEEK ENDING FEBRUARY 24, 1996 p^g SINGLES A-Z 



Hot R&B Airplay 

Compiled from a national sample of airplay supplied by Broadcasl Data Systems' Radio Track servKe. 88 R&B stations 
areeiertronkalrymonrtofHl24 hours a day, 7 days a week. Songs ranked by gross i'npressjoris. computed by cross- 
referencing exact hmesot airplay with Afbrtrixi listener data. This data is used in tlw Hot R&B Singles chart. 
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TITLE 

HfcTl! 1 1 Afcfl : 




i 

1 


< 


- 

o 

2 
... 

> 


TITLE 

ARTIST ILABEUDISTRIBUTING LABCL) 




j 




★ * NO. 1 * * 

NOT GOM' CRY 

MARY i, BUGE [ARISTAj t wfcs at No 1 


38 




12 


Uur* I ul Vt Ur 

ISIAND INSPIRATIONAL AU STARS 


39 




12 


BABY BABY BABY BABY BABY... 

R KELLY IVt' 




2 


1 1 


SITTtN' UP IN MY ROOM 

BRANDY lARISTAj 


Ju 


45 


3 


EVER SINCE YOU WENT AWAY 




i 


13 


DOWN LOW (NOBODY HAS TO KNOW) 

R KELLI I'. 1 ! 




41 


40 


5 


WIND BENEATH MY WINGS 

GERALD. l-.Hd '.H : ■ if .-!■• ■ IEASTWESTi 


4 


11 


b 


ALL THE THINGS (YOUR MAN WONT DO) 

IO( 


4? 


J2 


1? 


YOU WANT THIS PARTY STARTED 

IH -, ., « !H( , - t ,>.,; v.'AI-'.-l-'kP I. 


5 


5 


26 


BEFORE YOU WALK OUT OF MY LIFE 

MONICA (SOWU- ftNSTAI 


43 


50 


2 


KEEP ON KEEPIN' ON 

MC LYTF . 1 -ll i ■■■!■ ■.!' : 


6 


.<' 


'j 


LADY 

D'ANGELO EWI 


44 


30 


U 


STILL IN LOVE 

BR'Af* f.'C KNIGHT ' 'E RCUR'r" 


7 


E 


/ 


CALIFORNIA LOVE 

!'■'« --i -'•' DRCHLAfCR-HiT.w. -.yi-HW 


45 


31 


21 


DIGGIN' ON YOU 


6 


u 


it 


NO ONE ELSE 

TOTAL l HAD BO I ARISTA! 


46 


tl 


LO 


(YOU TO BE) BE HAPPY 

R KELLY IJIVE1 


9 


4 


21 


SOON AS 1 GET HOME 

FAITH EVANS (BAD HOY. ARISTA 1 




47 


41 


24 


ALREADY MISSING YOU 

1 ■■.Hie ir^WT.SR IEASTWESTI 


10 


12 


in 


DO YOU WANT TO 

XSCAPE ISO SO DtF/CGLUMew: 


48 




2 


DON'T WASTE MY TIME 

SA DEUCE (MECCA 1 


11 


13 


18 


HEY LOVER 


49 


M 


25 


CRUISIN' 

D'ANGELO (EMI) 


12 


19 


23 


1 MISS YOU (COME BACK HOME) 

Ml ■. IAH 


50 




ll 


TWENTY FORE PLAY 

lANFT ;ACKSOh 


13 


1/ 


lb 


TONITE'S THA NIGHT 

KRISKROSS RUFTH ■■ ■; i I.'BIAi 


51 


4r 


23 


LIKE THIS AND LIKE THAT 

MONICA RO.VF 1 AF* ISTA 


14 


14 


lb 


WE GOT IT 

IMMATURE (FEATURING SMOOTH) IMCA) 


52 


44 


?9 


BROKENHEARTED 

BRANDY At LAN TIC 1 


15 


15 


12 


WHERE DO U WANT ME TO PUT IT 

SOLO J PERSPECTIVE) 


53 


37 


13 


LET'S PLAY HOUSE 

THA DOOG POUND FEAT MCHEL'Lf iDfATH WW. 


16 


10 


1/ 


EXHALE (SHOOP SHOOP) 

WHITNEY HOUSTON .ARISTA; 


9 




] 


5 O'CLOCK 

M..',. •(.'.. ANT (MCA) 


17 


8 


17 


LOVE U 4 LIFE 

JODECI HjPTOWN.'MCA: 


55 


% 


3 


ALL 1 NEED 

JESSE POWELL ISILAS.MCAi 


18 


9 


19 


ONE SWEET DAY 

i.'awiah i/AHiy ; ~zj<: i Mtr, iCOLUMBlAi 


St 


43 


19 


YOU REMIND ME OF SOMETHING 

R. 1 ( L l ' 


19 


23 


13 


GET MONEY 

rl UAF1 A INrfAS'Tfll 


57 




4 


GIVE ME THE NIGHT 

W/iy rRA'/.rr.Sr. 1 


2i. 


21 


t? I LET IT FLOW 

" 1 TONI BRAXTON iARisTAi 


H 




19 


EVERYDAY IT RAINS 

MARY 1 BltGF IDFF JAFrt RAl.lSLANDl 






i ALWAYS BE MY BABY 

1 MARIAJI CAREY "I : ■ 


59 


49 


19 


HOOKED ON YOU 

Silk I LE'.T«a.f-£i... 


. . 


20 


.■ TELL ME 

Jl | GROOVE fHEOm 






! 


1 SHOT YA 

LL COOL J >:C'tF JAM.RAU'11-LANDl 


23 


16 


29 


WHO CAN 1 RUN TO 

XSCAPE 1:0 50 LU '-H a. 


S1 


— 


1 


WOO-HAH!! GOT YOU ALL IN CHECK 

t;L -■>• it.'i-. 


24 


22 


25 


1 wia SURVIVE 

CHAM Af SAVAGE i«i:a i 


&2 




1 


WINTER WAR2 

GHOSTFACE KILLER MASTA K 1 ISLAND! 


25 


■1a 


4 


CAN'T BE WASTING MY TIME 

MONA LISA FE 1 1DRIrMfJ ROV7 M ■ V 


S3 


57 


c . 


WELCOME 

f RlCK hERMOK 1 ■ i f'M PAI ,.A\:.: 


26 


33 


9 


EVERYDAY ft EVERYNIGHT 

YVfTTF MICHCI i F . IF' PfAl 


"84 






AIN'T NOBODY (FAITH EVANS) 

FAITH EVANS BAF BOY 'I 


3 


42 


5 


FU-G EE-LA 

FL-GEES (RU'FHOObL-COLUMbiA 




65 




i 


PHYSICAL FUNK 

DOMINO lOUTBURST ■RA.L'1 SLAN D 1 


2! 


^! 


in 


NOBODY KNOWS 

THf TOM KK H f-V.it.it :.! 


66 


58 


^ 1 TRADE IN MY LIFE 

J R KELLY UIVE> 


29 


33 


6 


WHO DO U LOVE 

■jtLtt. C\f CO> 


67 


75 


j 1 KISSING YOU 

L \ FAITH EVANS 'ARISTA. 


30 


1 ' 


5 


KEEP TRYIN* 

■:.Hi i f - 


B 


6E 


, NEVER KNEW LOVE 

J | OLETAAOAMS .fLiMA'iAMlKllllW" 


31 


34 


3 


A THIN LINE BETWEEN LOVE l HATE 

H TO 'ft N AT '.'.V.: W-'t.i" !:"" !- 1 


69 


56 


13 


THROW YOUR HANDS UP 

L V [TOMMY BOY! 


32 


2; 




VISIONS OF A SUNSET 

SHAWN STOCKMAN .-Ol rr-OR AAMl 


70 


59 


13 


GOIN' UP YONDER 

MC HAMMER r.lAM iVARNF*- h R 


33 


35 


25 


FANTASY 

MAR 1 AH CAREY (COLUMBIA) 


71 


67 


17 


DANGER 

BLAH2AV BUHZAY iFADtR.MERCURYj 


34 


M 


21 


WHERE EVER YOU ARE 

TERR. (.1 LIS if.AiTiVESTtEG) 




II 




1 


DON'T RUSH 

SILK IELEkTRA'EECI 


35 


76 


20 


YOU PUT A MOVE ON MY HEART 

Q JONES iSTRCCiUONC. TAI/1A lOWEST Wii ■ 




73 


62 


: r > 


SORRY. 1 

Will Di'iWMNr, IMERCURY) 


16 


35 


3 


STAIRWAY TO HEAVEN 

PURE soul i step =,ur, iSTEfs; ypt 


74 


52 


4 


LET'S LAY TOGETHER 

THE ISLEY BROTHERS ' ISLAND 


3) 


73 


2 


DOIN IT 

LL COOL J (DEF JAMftAL'lSLANDl 


15 


71 


Z1 


GANGSTA'S PARADISE 

COOLIOFEAT LV f."A ■-ii.NI;*~'di>..-.M:^ 


Reoords with the greatest airplay gains. C 1 996 Fji 




iafd/BPI Communications. 


HOT R&B RECURREIT 


r AIRPLAY 


i 


1 


12 


WATERFALLS 

TIC iLAFACE/ARISTAi 




14 


H 


13 


BOOMBASTIC 


2 


7 


Id 


ONE MORE CHANCE.STAY WITH ME 

THE NOTORIOUS b t G l&AD FtOr ARISTA i 


15 




i 


SENTIMENTAL 

DEBORAH CCK lAPISTAi 


3 


! 


3 


TIL YOU DO ME RIGHT 

AFTER 7 (VIRGIN) 


16 


L 


I 


HEAVEN 

5 OLD IPERSPECTlVEl 


4 


8 


V 


DON'T TAKE IT PERSONAL 

WJNICA (ROWDY/ARISTA > 




17 


! 1 


W 


THIS IS HOW WE DO IT 

MONTE LL 10RDAN (PMP.RAL 1 ISLAND) 


i 


c : 


i 


ON THE DOWN LOW 

BRIAN MCKNIGHT IMERCURY) 




18 


73 


12 


BROWN SUGAR 


6 


4 


18 


CANT YOU SEE 

TOTAL FEAT THE Nr.jTi'*« :t r : . K ■ •t.v,ttH\'t 




19 


ir 


3 


RUNAWAY 

JANET JACKSON (UMI 


7 


6 


■j 


YOU USED TO LOVE ME 

FAITH EVANS (SAD MY.' ARISTA) 




20 


19 


L7 


WATER RUNS DRY 

BDYZ II I^EN (MOTOWN l 


8 


9 




SOMEONE TO LOVE 

one ftat bAm«i-'AB'i.».r. , v >.i 'J.t'» 




23 


?i 


15 


FREEK'N YOU 

JODECI URTOWN'MCA) 


9 


II 


SB 


CREEP 

TLC iLAFACE.'ARISTAl 




22 


20 


25 


GRAPEVYNE 

BROWNSTONE (P.U.IEP1C 


10 


1- 


ti 


CANDY RAIN 

SOUL FOR REAL IUPTOWN.MCA) 




23 


■: 


1 ' 


CRAZY LOVE 

BRIAN MCKNIGHT iVtHCUR'"" 


11 




IS 


EVERY LITTLE THING 1 DO 

SOUL FOR REAL UPTOWN WCAi 




24 




13 


HE'S MINE 

'.■.-.Ml. ^Tf r. iTf.i.R":- BflL i_AN:> 


12 


l 


1" 


BEST FRIEND 

BRANDY (ATLANTIC) 




25 




u 


YOU ARE NOT ALONE 

MICHAEL JACKSON (EPIC) 


13 


10 


IS 


IF YOU LOVE ME 

HHi .VN: .'II mi'! 


Recurrent are titles wtucn riave scpeared on the Hot R&B 

S ; r- ..' .ill , : (! ■ !; 1 fjf :'\.jl*\. t.r- . .-. ! t- t'j;.. 1 



TITLE (Publisher Licensing Oik. i Sheet Music Osl. 

39 b O'CLOCK 'AWC.ASCAP.liH2 fiutz. ASCAP) 

« AIS'TNnUCDY . 

» ALL I NEEO i. . i 

5 Ail THE THNGS (YOtIR HW WONT DO) (FROM DONTBE A 

MEWOU : ii \aJ&7fWtn lAaidiffiCW 

■13 ALREADY MISSING YOU (DmdU, BM^brrtia, BMLRamal 

L'ti'l ViWt c 1. 1 n'T\rr EM) YYBM 
42 ANYTHING (To The Tee. BM0 
82 BABY. BABY, BABY <lf Ed. ASCWCangMTflnty. 

ASCAP Warrer Crond. ASCAP.aofck ASCAP)Hne tednrX 

BM^'toa.ASOV') 

3 BEFORE YOU WALK OUT OF MY U FLUKE THIS AND 
IKE THAT IEM Aprl . ASCAP.O AR P i&JfHtoiX, 
ASCApSabdra. ASCAP.tM Casakb. mm Bhdwocl 
Sri/Aim AfjCAP) HLWBM 

M BEWARE Of MY CREW (FROM A THIN UNE BETYYEEN 
LOVE AM HATE) (IkcBiStite. BMl^aa BWbSoneiOf 
La^adaBM) 

54 BROKENHEARTED Miman Rhytin. BKUOrysab. 
ASCAP/Umi Ivd ASCAP/ftet ASCAP) MM 

65 BROKEN UWGUAGE/HUSTUN' > ■.■j ■ • 

Qtdvc ASCAPM PtifaL ASCAP) 

20 CANT BE WASTING MY TIME (FROM DONTBE A MEN- 
ACE..) (MnkMR. BMWM Awub. BMtFWGrani rfl 
iMVavssL ASCAPMy Tw Sots ASCAPCVte OUs. 
ASCAPMSk ASCAP, EM Ajii ASCAP) ft 

37 CELL THERAPY lOrfprool Nore BMl^tiff Shrt. BUCnoos 

57 COLD WORLD iCarars-BMG. OtRarrxcca, BMltji*. 

ASCAP;job* ASCAP Bbt* tM ASCAP) WBM 
G2 COOUE HIGH iPnArre. ASCAP."*Beto Dd ASCAP Sam 

HMt ASCAP** In Tre B». ASCAP1 

40 CRUISIN' (Bertram. ASCAP) WBM 

97 DAMN THING CALLED LOVE Got^'ATV Songs, SMLYabYirit, 
BMlViiflftd. GMtl 

41 DANGER .v.-i.r, 

34 WC^N-«YOU£i^ FMSavATVS<re > (M)ll 

31 DONT GIVE UP (FROM D0NT BE A MENACE J (Star 
BfovHv KVHTJ Lwmnce. ASCAP.OystalAjre ASCAP) 

45 DONT WASTE MY TIME (Mb ft R&ASCAP.Srjc<))aMac 
AjXPRMl Br. ASCAP) 

78 EAST 1999 :<:»•.. AbK ASCAPMo Due. AiXjV.Cofer7 H 

K'.1.'-,-,m. -lAlYi-Hr. -},'i''H- "'i-t/.riv H'.V'MI 
G8 EASTSIDE LB KeeCrek IMWjrw-Iamertane, BMlttKh 
Eya, ASCAP/YVB. ASCAP! 

35 EVER StMCt YOU WENT AWAY rt*K!bc* ASCAP Titytors 
Dad. BMLfeMJttiJl Mns. FJMlfaO, BMJJ 

23 EVERYDAY!, EVERYNtGHT - rkiviTiFo.L-^VV [ r, r ^t 'J. 1 .'' 

15 EXHALE (SHOOP SHOOP) I FROM WAITING TO EXHALE) 

32 FANTASY (Rye BMSccvAW nv. BMVMekRd 
ASCAPPoSGrari Kit), ASCAPSfcre Ian ASCAP/ttess NHy 4 
Capone. ASCAP VyB ASCAP) HLANBM 

92 FAST UFE >K* ASCAP ^fl 0^' flSCAPftto* lf« Scrtact. 
ASCWaiTfa ASCAP) WBM 

71 FEELS Ultt THE FIRST TIME (FiarwiSa an/J Vv rwv 
S.A 

13 FU-GEE-LA (Son^'AIV Tunes. ASCAP/TeteSanKa 
ASCAP.CbWRe Craaon. ASCAPAVheb ASCAP MrtntfT 
Majjul ASCAP.EMI Ap| A3CAP/SiteBJTi Ran. ASCAP) HI 

S3 FUNKORAMA <^rnba. ASCAP) WBM 

89 FUNNY HOW TIME FUES iFratwrfw .ASCAp/SweJam. 
ASCAP) WBM 

76 GAMERS ISfAly MoUhi BMIfMI BbctMOOd, BMLfteautfiJ 
Mess. BMJ,? Duett 0r*» Lttas, ASCAP/337. ASCAP) 

46 GANGSTA'S PARADISE (FROM DANGEROUS MINDS) (T- 
Boy. ASCAP DOOM ASCAPtoUxXV ASCAP.Iany Sander 
BMlScrpOIPaMjaT, B\l^bLfa!^lte. BJA Iutete ASCAP.«ta*. 
MASWrtmOW 

10 GET MONEY IB« Poppa ASCOp.Utiias. BUf Dpue, 
ASCAP.'AR ASCAP e>l Api ASCAP'kistr Corrte ASCAP) 

80 GIMME YOURS llA?b.ABldi ASCAP) 

47 GIVE ME THE NIGHT IRortwnp. ASCAP 'Nmn ASCAP) YAM 

48 GOIN' UP YONDER iBudttfn tfAlMUrcteiiBW 
87 HEINY HEINY ' . i r.ii. 'VJA- t'-i'.r. '-ii.AI'f 

14 HEY LOVER Jtal^ ASCAP %m ASCAP) WBM 

49 HOOKED ON YOU CVarglfSfni ASLAP'EM Ftoowncl 
BMLOiysak ASCApAWe. ASCAP^abnka. ASCAP.tM 
CasaiJkb.BM[l WBMHL 

85 HOW WE ROLL Hi^.-i,s),\litiv AS(A! ,< iwi.(«icM IM' 

55 HURRICANE Cortw. 6»*Tcr*0r%, FjrVLf -40. BM6 Lest 
BMLD-Sttt BMvSue? t, BMTJ WGM 

17 I MISS YOU (COME BACK HOME) (FROM NEW YORK 
UNDERCOVER) iEMAjjrf.ASCAP.t7 DW «.ASTAP.WB 
ASCAP)fk^ ASCAP) HjVWBM 

84 INCARCERATED SCARF ACES ICE CREAM Careers-EMG 
BWRamecca. BMVWu-Tang. BM) It 

93 I NEED YOU TONIGHT IXttes ASCAP CW. sliu?Fur*. EM' 
Canas-BMC; ASCAPTcnta BWBaljy Fi^rs, ASCAP) WBM 

81 I REFUSE TO BE LONELY (MCA ASCAP Al My (HOm 
ASCAPCcmnand •-■ .u. ASCAP.TAjjl Ccm OT Amerca. 
BMlNetara. BW'Muac By CandB^t ASCAP) WBM 

79 I REMEMBER n H"i ' t v...' - Patrct. 
■■v. ' i r v -n .i, ■ . 1 1.! - ■■:v i ■., -i - . „ in HL 

99 ITS ALL ABOUT YOU OrwRBWEMWi^. ASCAP.Otoi 

Swif, ASOV/Nre Tads. BMVTco Stow U Btaw, BMl'Drty D^ers. 

BMf <4 •- ASCAP, Da« Temnctoo ASCAP) IVBM 
91 I WANT YOU BACK CciTt ASCAP 2arta ASCAP.'Bkifi;. 

RWSwrW BWWBM 
19 I WIU SURVIVE [PaMian rtl ASCApPwravvte ASCAP) HL 
22 JESUS TO A CHILD ltJ.La*% ASOVO^aA AiWPl 
63 JUSTTAH LET U KNOW [F^jtfteAilack AECAP.ftaf^Of A 

l ' ./ ■■ - v re ASCAP.'lVmo .ASCAP.** to! ASCAP) WBM 
26 KEEP TTtYIN' CEka's Voce. ASCARGraMt 7B. ASCAP Win 

ASCAp,'lOT BM,Sony.'ATV Songs, BM1 HLWBM 
51 LEFLAUR LEFLAH ESHWJSHKA (Ban/ Paul BMtU Maktti 

ASCAP (1x0 K»t ASCAP "Sra^w i mi ASCAP) 

33 LETS PLAY HOUSE ISuge, ..-,-.:-•■ ASCAP) 

W LIKE MARVIN GAYt SAID (YfflAT'S GOING ON) UoWe 

ASCAP/Stra Agate. BW) WBM 
70 LOOK WHAT YOU'VE DONE iTraurraLhtASCAP.fMCi 

ASOT.'TreLa^l^.ASW'rW>an>H , IA^ 

90 LOVE OF MINE Os Jar. BMO 

16 LOVE U 4 UFE iDflAjri ASW ObSy^ Men ASCAP) Hi 
53 MICROPHONE MASTER l^tGUtoSew ASCAPft* 

I A) Easy ASCAP.LMI Apt ASCAPCctv To Tie Adda 
ASCAP.Sewa Slang ASCAP) H. 
95 MOVE TA BODY !Fo**r Pocfe JBCAP Znrafl ASCAP ^ry I 
EajjjTiord ASCAP)A»to ASCAP l^rrji 9 ASCAPOafh s True 
FufcBMDWBM 

12 NOBODY KNOWS Jcr ^wk- 1*1 SM 3^. 3AVtn. FJMD CCM 

4 NO ONE aSE CknrrR Ban BMHisJjiCoite. ASCAPCM 
Ajrt ASCAP,f «fe ASCAPBOP ASCAP'Sfrta. ASCAP I *< 
CcriJOt ASCAP) itWBM 

1 NOT GON- CRY (FROM WAITING TO [JtHALD N l 

BMl'5iT V AIVSonEi BWT01 Fkn, BM) WBM 
9 ONE SWEET DAY SoiyATV Songs. l3MRye. B\1l Sony. AR 

Tim ASCAPAVNVMtl ASCAP/Back Partw tftUVrfdawul 



billboard 



FOR WEEK ENDING FEBRUARY 24, 1996 



Hot R&B Singles Sales 

Compiled from a naborujl sub-sample of POS (pool of nfe] equipped hey R&B retail stores wtuch report number 
of units sold to SourxJScan. Inc. This data is used in the Hnt R&B Singles chart. 
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MRISTA'S APEX: Arista locks up the top four slots on the Hot K&B 
Singles chart. Beyond that, the label has dominated the No. 1 posi- 
tion on the singles list so far this year and, in fact, has held the top 
slot since the Nov. 25, 1995, issue. The run began with the first 
release from the "Waiting To Exhale" soundtrack, Whitney Hous- 
ton's "Exhale (Shoop Shoop)," for eight weeks, followed by Moni- 
ca's "Before You Walk Out Of My Life "/"Like This And Like That" 
for two weeks (Rowdy/Arista), and Mary J. Blige'g "Not Gon' Cry" 
for the past four weeks. 

D ON'T JUDGE A BOOK BY ITS COVER: Effective with this issue, 
five major-market R&B-leaning top 40/rhythm-crossover stations 
have been added to the Hot R&B Singles panel. Consequently, the 
change causes a number of records on Hot R&B Airplay to get 
pushed backward despite increased spins: No. 24, "I Will Survive" 
by Chantay Savage (RCA); No. 25, "Nobody Knows" by the Tony 
Rich Project (LaFace/Arista); No. 32, "Visions Of A Sunset" by 
Shawn Stockman (Polydor/A&M); No. 41, "Wind Beneath My 
Wings," and No. 47, "Already Missing You," by Gerald Levert & 
Eddie Levert Sr. (EastWest); and No. 57, "Give Me The Night" by 
Randy Crawford (Bluemoon/Atlantic). Despite the gains in airplay, 
these songs have not yet penetrated the stations that were added to 
the panel. Be assured, though, that these records' runs are not over; 
during this adjustment week, the chart is congested. 

On the other hand, the record that benefits the most from the 
panel change is L.L. Cool J's "Doin It" (Def Jam/RAL/Island), 
which surges 73-37 on the airplay chart, due primarily to top 10 air- 
play from three of the added stations: dual reporters WJMH Greens- 
boro, N.C., and KBXX Houston, along with WQHT New York. 

StRONG SALES STORIES: On the strength of his No. 5 bow on 
the Hot R&B Singles Sales chart and airplay from 11 R&B stations, 
(ieorge Michael's "Jesus To A Child" (DreamWorks/Geffen) earns 
this week's Hot Shot Debut at No. 22 on the Hot R&B Singles chart. 
The song also debuts at No. 3 on Hot 100 Singles Sales and at No. 7 
on the Hot 100 Singles chart. 

This marks Michael's first appearance on the Hot R&B Singles 
chart since 1993's "Killer'V'Papa Was A Rolling Stone" (Hollywood), 
which peaked where it debuted, at No. 88. The singer has had one 
No. 1 R&B single in his career, 1988's "One More Try" (Columbia) 
. . . Early reaction to D'Angelo's "Lady" single (EMI) inspires a 61% 
increase in sales for his "Brown Sugar" album (7-4). As a result, the 
title wins Top R&B Albums' Greatest Gainer award for a third con- 
secutive week. 

2 SOON: 2Pac's highly anticipated release "All Eyes On Me" (Death 
Row/Interseope) debuts at No. 68 on Hot R&B Albums one week 
early because of street-date violations. Expect the album to jump 
to No. 1 next week, when it will make a loud debut on The Billboard 
200. 
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BAHAMADIA 

(Continued from page 21) 

Architect" from "Jazzmatazz Vol. 2." 

"Those records paved the way for 
us," says EMI marketing director 
Gary Beech. "They did fairly well on 
the street, which was what we want- 
ed to happen." 

EMI plans to establish Bahamadia 
as a credible MC one step at a time. 
"We're positioning her as a rap 
artist," Beech says. "The fact that 
she's a woman is obvious, and we don't 
feel a need to say she's the dopest 
female MC, blah, blah, blah." 

The Bahamadia campaign began 
last December, when EMI began dis- 
tributing 20,000 units of a three-song 
sampler to the music community and 
general consumers. Copies were also 
shipped to press, retail, radio, and 
those on the Source magazine's VIP 
list. Product was also distributed by 
the label's national street promotion 
team. 

Beech says, "We included "Uknow- 
howwedo," "True Honey Buns," and 
"Da Jawn." to show off her different 
flavors." 

In mid-December, a double-sided 
12-inch of "Uknowhowwedo"/"True 
Honey Buns" was mailed to DJs and 
mix-show jocks across the country. 
The vinyl went to retail in January, 
and EMI's urban promotions staff 
will begin a heavy radio campaign for 
airplay on Monday (19). 

"In conjunction with what's hap- 
pening at urban radio," Beech says, 
"we'll continue to further develop the 
underground level." 

For example, during the first week 
of March, one month before "Kollage 
According To Bahamadia" ships to 
retail, EMI will service a double-vinyl 
set of the title to street DJs and mix- 
ers nationwide. 

One week after the promotional sin- 
gle's vinyl release, a clip was serviced 
to local and national video programs. 



ART N' SOUL 

(Continued f mm page 21) 

are administered by Nature Boy 
Music — sharpen its songwriting skills. 
"We picked up on his mature, musical 
vibe," Lattrell says. 

In January 1994, Art N' Soul's new, 
reworked demo arrived at Big Beat. 
Dave Moss, the label's senior director 
of A&R, says, "|Kallmanl and I both 
got a tape. There were four songs on it, 
and although they [were somewhat 
under-produced j, I noticed a difference 
I didn't hear on other R&B demos. The 
chord changes were absolutely bril- 
liant." 

"Radio has been the force driving 
Art N* Soul," says Big Beat marketing 
director Glenn Orenstein. "Ever Since 
You Went Away," which arrived at 
retail Jan. 30, received 200 spins, 
according to BDS, "even though its 
official impact date at crossover radio 
wasn't until early February," he says. 

For the week beginning Feb. 5, the 
single received 648 detections at 55 
R&B and crossover stations, including 
KBXX (the Box) Houston and WOWI 
Norfolk, Va., according to BDS. 

Orenstein says a videoclip was 
released to local shows Jan. 2 and is 
appearing on the Box and BET. 

Thirty-second video spots are sched- 
uled to run on the Box two weeks prior 
to the album's release date. The same 
spot will run for three weeks in con- 
junction with the album's release. 
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13 


15 


8 


FUNKORAMA 

Ml it: INTERSC0PE 95*91*'AG 


♦ REDMAN 


20 


20 


12 


12 


TOO HOT 


♦ COOLIO 


21 


19 


16 


20 


THROW YOUR SET IN THE AIR 

ICI M] (T: R] RUFFHC'JSE 7B342 D(IUJMFJU 


♦ CYPRESS HILl 


22 


23 


21 


16 


BROKEN LANGUAGE/HUSTLIN' 


♦ rvin.-THr pa hus'ler 


23 


17 


14 


14 


RIDIN' LOW ♦ L A D. FEATURING DARVY TRAYLOR 

ICI ID) iTi HOLLYWOOD 64004 


® 


40 




2 


SPACE AGE 


♦ EIGHTBALL & MJG 


QD 


33 


38 


6 


COOLIE HIGH 

C: IT) PROFILE 5A45 


♦ CAMP LO 


26 


21 


17 


24 


FADES EM ALL 

IC! 'DiiF/: IT.RD/-DT 3-£OJ2/AftlSTA 


♦ JAMAL 


27 


22 


25 


5 


UKNOWHOWWEDU 

ic. Mi " ;• i:HR.;-.,3-3a [ .."EF7 


4> BAHAMADIA 


28 


27 


28 


13 


1 NEED YOU TONIGHT ♦ JUNIOR M A FI A. FEAT. AALIYAH 

IC IT) UF.CEAS.BIG BEAT R3097 AG 


29 


26 


24 


12 


EAST 1999 ♦ BONE THUGS-N-HARMONY 

IC Cl. 'Tl RLTHLEi; ':.)32 RELATIV 


QD 


NEW ► 


1 


GAMERS ♦ THE CONSCIOUS DAUGHTERS 




35 


33 




WHITE HORSE/NASTY DANCER 

C: [tl WRAP 349ACMBAN 


♦ KILO 


32 


30 


29 


28 


JEEPS. LEX COUPS. BIMA2 & BEN2 

IC. 'Ml'. UPTOWN L'j0C2MCA 


♦ L.QS1 BOYZ 


(3D 


HEW*- 


1 


PHYSICAL FUNK 


♦ DOMINO 


34 


32 


27 


20 


INCARCERATED SCARFACES/ICE CREAM ♦ CHEF RAEKWON 


35 


28 


22 


16 


THE RIDDLER (FROM "BATMAN FOREVER") ♦ METHOD MAN 


(36) 


4/ 


40 


36 


ONE MORE CHANCE STAY WITH ME A 

- Li '.' T BAD BOY ARIL.TA 


♦ THE NOTORIOUS B.I.G. 


37 


25 


20 


13 


FAST LIFE 

r T COLD>L.*. 1- '. STREET > )- ) i~ I 


♦ KOOL G RAP 


QD 


44 




2 


WHY YOU TREAT ME SO BAD ♦ SHAGGY FEAT. GRAND PUBA 

II' VIRGIN 38529 




24 




2 


EASTSIDE LB 

II Ii 1 1 G • L V.. RAL '..I 1 1 :-. 'jLA'.C 


♦ TWINZ 


40 


34 


30 


9 


GIMME YOURS 


♦ AZ 


A\ 


36 


32 


23 


Y'ALL AIN'T READY YET 

IC: T)BJG BOY 42331. JIVE 


♦ MYSTIKAL 


A1 

m 


29 


36 


5 


MOVE YA BODY 


♦ MAD SKILLZ 


43 


45 


47 


■» 


REAL LIVE SH-T ♦ REAL LIVE FEAT. K-DEF 4 LARRY-0 


44 


38 


34 


14 


WREKONIZE/SOUND BWOY BURIAL ♦ SMIF-N-WESSUN 

M. IT' .* WRECK 20)61' \ERVOUS 


45 


41 


31 


20 


RUNNIN' 

IC T ». CELiC Iiij: VINVL 58483.CAPITOL 


♦ THE PHARCYDE 


46 


49 


48 


4 


FOR REAL 

IC ITiixi J'liON leg.WARLCC": 


♦ JACKAL THE BEAR 


47 


50 


43 


34 


SUGAR HILL • 

i C 1 T i ■ X i EMI 56407 


♦ AZ 


CD 


NEW ► 


1 


NO LOVE WITHOUT HATE 

FA: T . ix WU-TANG 009" 


5UW CI MAN 


49 


42 


42 


12 


WHAT'S UP STAR? (FROM "THE SHOW") ♦ SUGA 


(50) j M-EHTM 


3 


HEINY HEINY 


♦ 95 SOUTH 



0 Records wim the greatest sates gains this week ♦V.deoclip availability. ©Ftecofdrng Industry Association 

01 Arwnca (RIAA) certification 'or sales of 5O0.DCO unite. ARIAA certification hx sates oT 1 million units. Catalog 
rx>, is for cassette singe. 'Asterisk indicates catalog number is for cassette maxi single; cassette single unavailable. 
IC) Cassette single availability. (D) CD single availability. (M) Cassette maxi-sirtgk* availability. iTi Vinyl maxi-single 
availability. (V) Vinyl single availability W CO maxi-single availability. & 1996, Billboartl'BPt Communications, 
and SoundScan, Inc. 
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Dance 



The 'Beat' Of New York No Victory For Dance Community 



UN THE RADIO: The speculation is 
finally over. After months (make that 
years) of back-room whispering about 
the possibility of a dance-driven radio 
station hitting the airwaves of New 
York — the No. 1 market in the U.S. — 
comes WKTU, the self-proclaimed 
"beat" of da Big Apple. So why aren't 
we smiling? 

Sure, the offering of a station with 
even a slight dance context is prefer- 
able over another rock or hip-hop sta- 
tion on a dial that is already overpow- 
ered by both formats. But after 
monitoring WKTU's first few days, 
we are not wildly encouraged by a 
playlist that leans more on music 
made during the bygone days of poly- 
ester than on even the solidly proven 
mainstream fodder of Planet Soul or 
Ace Of Base. 

Certainly, rendering a verdict on the 
station's quality at this point would be 
completely unfair. We plan to monitor 
WKTU for far longer than a few days 
before fully addressing its value. We 
hope those of you with access to the 
station will do the same and keep an 
open mind and heart. However, we also 
ask that listeners be discerning and not 
passively accept such programming 
choices as "Electric Boogie" by Mar- 
cia Griffiths (which was heard during 
morning drive time at least once this 
week) for too long. 

Caught up in the excitement of final- 
ly being tossed a bone, some of our col- 
leagues are already rushing to pro- 
claim WKTU an unqualified victory 
and a healthy development for the 
dance music community. So far, neither 
is completely true. As much as we 
adore the occasional twirl back in time, 
no genre or art form can flourish (or 
even survive) on the perpetual regur- 
gitation and revisitation of past glories. 
We have never labored under the delu- 
sion that hardcore house or trance will 
ever be welcome on mainstream radio. 
We would happily settle for an evenly 
weighted blend of oldies and current 
pop-friendly rhythm jams. Then — and 
only then — will we sound the trumpets 
of victory. Our fingers are crossed that 
such a moment is not adrift in the unre- 
alistic and untouchable distance. 

RlSING PROFILE: While Profile 




by Larry Flick 

Records has long been a solid player in 
the club field, it is now aiming to expand 
and strengthen its presence with the 
formation of QPM Records. Headed by 
veteran journalist and A& R exec Brian 
Chin, the label begins its maiden voy- 
age into public view this month with 
"Think Twice," an uptempo cover of 
the popular Celine Dion ballad by 
Heartbeat Featuring Lauraine. 

Chin laughs at the various names 
industry insiders have attached to the 
letters QPM. "Maybe we'll haw a con- 
test and pick the most imaginative one 
and use it," he says. Actually. QPM was 
inspired by what a DJ pal of Chin 
refers to as the "quality piano moment" 
required of any great dance record. 
Cute. 

Cute is also an apt description for 
"Think Twice," which has been effec- 
tively accelerated to a giddy Euro- 
NRG pace by producers Gary Miller 
and Martyn Norris. Fans of the Dion 
recording will need a minute or two to 
digest this sugary morsel, which races 
along at too fast a clip to fully capture 
the melodrama of the original. But 
when placed among the dross of pop- 
geared dance cuts currently bouncing 
around the pop perimeter, it wafts 
along like a refreshing breeze. Hard- 
headed underground punters should 
seek pleasure elsewhere. 

"Think Twice" draws the intended 
line of contrast between QPM and its 
sister Profile subsidiary Sm:)e Com- 
munications, which often mines more 
experimental rhythm terrain. Chin 
says QPM will cover "the more tradi- 
tional forms of dance music," with a 
musical mix ranging from "erossable" 
fare to the dubby efforts of producers 
Jason Nevins, Mitch Moses, and 
Jazzy Nice. 

"I think dance music needs to build 
a constituency, instead of fragmenting, 
which is what's been happening for the 
last three years," Chin says. "I want 
QPM to bring a variety of ideas togeth- 
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er and not specialize in one specific 
dance form." 

The label's second single is due at 
the top of March, and it will be a remix 
of "No Reason To Cry" by Latin/pop 
siren Judy Torres. The track was orig- 
inally signed to Profile by current 
Maxi Records president Claudia 
Cusetta during her A&R tenure at 
Profile in 1987. Glenn Friscia, Danny 
Coniglio, Chris Giocllo, and Richie 
Santana remixed the track. 

At this point, QPM will be a single- 
driven label, though Chin is hopeful 
that the success of such singles as 
"Think Twice" will lead to full-length 
albums. For now, though, he is wisely 
taking it one track at time. 



In THE MIX: One of the more 
refreshing entries to be met with 
warmth by the British club communi- 
ty in recent weeks is "I've Had 
Enough" by Arista U.K. newcomer 
Ivan Matias. Eagle-ears will recall the 
song's original version by missing-in- 
action Epic singer Denitria Champ. 
Interestingly, Frankie Knuckles han- 
dled production of both incarnations, 
bringing a more subtle and muscular 
groove to the Matias recording. A bevy 
of remixers have had their way with 
the track, with C J. Mackintosh strik- 
ing the most even balance between ful- 
filling dancefloor and radio require- 
ments. For a harder edge, go to the 



hypnotic, mildly trance-spiked Fathers 
Of Sound version. 

Matias is currently assembling 
material for his first album. No wort! 
yet on whether or not Arista's stateside 
arm will participate in the project. We 
hope it will. It has been a little while 
since the label has thrown its support 
behind a strong, young, male solo per- 
former. 

After 10 years with EMI Records in 
the U.S., Pet Shop Boys have joined 
the ranks of Atlantic Records. Part- 
ners Neil Tennant and Chris Lowe 
have already completed the act's next 
album, which is slated for release in 
September. 



Jungle Enriches Voice Of Babble 

Reprise Act Shows Spiritual, Sedate Side On 'Ether 9 



■ BY MICHAEL PAOLETTA 

NEW YORK— Three years ago, 
Reprise act Babble released its tech- 
no-dub debut, "The Stone," to wide- 
spread critical and club DJ acclaim. In 
the time between that project and the 
forthcoming "Ether," the group's 
founding members and guiding lights, 
former Thompson Twins members 
Alannah Currie and Tom Bailey, 
packed their bags and left urban Lon- 
don for the exotic jungles of Matakana, 
New Zealand. 

"We were completely demented," 
says Currie. "It was one of those late- 
night instances where we decided to 
move to New Zealand, which started a 
huge madness, really. We bought a 
piece of land on the northern coast and 
just thought we would come here and 
record the album. But then we realized 
that we first had to build a house and a 
studio. 

"For one year, we lived in a tiny two- 
bedroom shack in the middle of the 
muddy woods, with a telephone that 
kept falling off the wall," Currie con- 
tinues with a laugh. "[It was] a totally 
different living situation from our days 
in London. I remember thinking, 'We 
used to be pop stars, now look at us!' 
But now; it's become my paradise." 

Situated north of Auckland, 
Matakana is not a locale that would 
appeal to your typical cosmopolitan 
urbanites — let alone pop stars. But 
Currie, who was born and raised in 
New Zealand, and Bailey, who hails 
from Yorkshire, England, are anything 
but typical. And "Ether," produced by 
the group (which also includes elec- 
tronic wiz Keith Fernley), takes an 
equally atypical stance. 

Like the substance for which it is 
named, "Ether" — due in stores April 
23 — is a sj)acy, mystical, and often heav- 
enly journey that illustrates a unique 
way of intermingling trip-hop, under- 
ground dance, ambient, pop, and Indi- 
an influences. But how accessible is it? 

"We're not really dealing in pop 
music now," says Currie. Whereas the 
Thompson Twins — which boast a cat- 
alog of hits, including "Hold Me Now," 
"Lies," and "In The Name Of Love" — 
were a full-on pop band, complete with 
pointedly melodic and memorable 



hooks. Babble's intention is to be more 
personal, more adventurous, and much 
more honest in its composition and per- 
formance. "We used to write with an 
audience in mind," says Currie, "but I 
don't think we do that anymore." 

Sergio Goncalves. national director 
of dance/specialty radio promotion at 
Reprise, appears undaunted by this 
confession. "Of course, 'Ether' will be 
a challenging project to market," he 




says. "But because the music is so bril- 
liant spiritual, and moody, it allows us 
to tap into a variety of areas. We know 
that the traditional top 40 market does- 
n't embrace this style of music right 
now. What we're finding, though, is 
that there are many alternative, col- 
lege, and some triple-A stations that 
now host specialty shows, usually dur- 
ing the midnight hours, which feature 
many styles of new music. We'll be tap- 
ping into that territory." 

Goncalves adds that the label will 
also stock the disc in nontraditional 
music-buying outlets, such as bou- 
tiques and bookstores that sell spiritu- 
al items. "We're also going to work at 
getting the disc played in some of the 
cooler lounges, bars, and coffeehous- 
es," he says, "Of course, we'll also be 
working heavily at the club level." 

The set's first single, "Love Has No 
Name," features the sultry vocals of 
Teremoana Rapley and is the only song 
on the album that does not feature 
Currie or Bailey on lead vocals. "Ini- 
tial response from the club jocks to this 
track has been really positive," says 
Goncalves. "It appears that everyone is 
liking this one — both the remixes by 
Todd Terry and the mixes done by the 
group. People are really listening to it, 
getting into the song's cool vibe and 
left-of-center sensual lyrics." 



The lyrics for "Love Has No Name," 
as well as for the album's other tracks, 
were born out of diaries Currie kept 
during the first seven months in New 
Zealand. "I was trying to communicate 
with people in other places, both on an 
astral and a spiritual level," says Cur- 
rie. "It was like trying to connect the 
new life with no life. I was trying to 
access this otherworldliness." 

"It was rather strange," Bailey says. 
"After several months, Alannah start- 
ed tearing pages out of her diaries and 
throwing them at me. She'd stopped 
speaking by then, so I just started 
working music around her written 
words, mixing Indian music and every- 
thing from dub to the rave to ambient 
sounds we'd brought along with us." 

Currie jumps in, adding, "I think it's 
the only album that we really had to 
make. It was our lifeline with our- 
selves, with our security. There's some- 
thing very moody and sensual about it 
that can only be defined by hearing. 
It's a strange weave of all the strands 
of our lives. It really felt like we had to 
get this stuff out, or we'd go mad." 
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FOB WEEK ENDING FEB. 24, 1996 



CLUB PLAY 



1 . FEELS SO GOOD (SHOW ME YOUR 
LOVE) LINA SANTIAGO uNlvtBSAl 

2. REACHIN' INSTINCT jellvsean 



3. REAP (WHAT YOU SOW) VERNESSA 
MITCHELL souno ptoof import 

4. LOVE HAS NO NAME BABBLE spurs! 

5. LOVE HIM ANYWAY SHERREE 

FORD- PAYNE ALMO SOUNDS 

MAXI SINGLES SALES 

1. 5 O'CLOCK NONCHALANT UCA 

2. THE LOVER THAT YOU ARE PULSE 
FEATURING ANTOINETTE ROBERS0N 

JEU.YUEAN 

3. MUST STAY PAID BROADWAY wreck 

4. IMITATION OF LIFE BILLIE RAY MARTIN 

SIRE 

5. WHAT GOES UP MACK DA MANIAK 

SELECT 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TITLE 

LABtl (L NllMBTR DISTRIBUTING LABEL 


ARTIST 










★ * ★ No. 1 * * * 




CD 


2 


3 


i i 


DAY BY DAY rj. ,\| s 


DAJAE 




3 


8 


7 


ENERGY AQUA BOOGIE/WING 85263 77MERCURY 


DEVON! 


(T) 


8 


12 


5 


WHO DO U LOVE ARISTA 1 2913 


DEBORAH COX 




11 


17 


5 


THE NEW ANTHEM LOGIC 59034 N-JOI FEATURING MARK FRANKLIN AND NIGEL CHAMPION 


CD 


6 


10 


10 


FREEDOM (MAKE IT FUNKY) STRICTLT rbytmv 12480 


BLACK MAGIC 


6 


1 


2 


11 


THE LOVER THAT YOU ARE JELLYBEAN 2506 PULSE FEATURING ANTOINETTE ROBERSON 


7 


7 


11 


8 


CATERPILLAR MOONSHINE MUSIC 88419 


KECK 


i 8 


13 


14 


5 


THE WINDING SONG SIRE tKIMtG 


DOUBLE PLUSGOOD 


9 


4 


1 


11 


WHEN COLUMBIA IMPORT 


SUNSCRHU 


10 


5 


7 


10 


TREAT ME RIGHT Jtll HLA\( 1 iLi-L'. 


TEMPLE OF THE GROOVE 


11 


15 


15 


7 


UNLEARN WAX TRAX! S72aTVT 


PSYKOSONIK 


(12. 


20 


2? 


4 


MUSICA ES Ml VI DA (ROBIROB'S BORIQUA ANTHEM PT.II) VLA UPDRl 


■ Ml,: :: 1 ■'■ ' Or 


13 


IG 


21 


6 


DREAM COME TRUE GPCOYll ICIOUS O06.STRICTLY RHYTHM 


ANGELA LEWIS 


14 


14 


6 


13 


1 FOUND IT MMI 2030 


DSP-lfJE 


15 


9 


4 


12 


SHOOT ME WITH TOUR LOVE SIRE 66085 EEG 


♦ DREAM 


11 


10 


9 


10 


TOMA DIGITAL DUNGEON 1208 


El CANTOR 


17 


12 


5 


12 


GOT MYSELF TOGETHER HENRY STREET/BIG BEAT 95697ATLANTIC 


THE BUCKETHEAOS 


18 


27 


39 


3 


TRES DESEOS (THREE WISHES) EPIC novo 


* GLORIA ESTEFAN 


19 


25 


31 


4 


SET ME FREE ICHIBAN 24t.BO 


MIISA 


20 


18 


:: 




THIS TIME AROUND EPIC PROMO 


MICHAEL JACKSON 


OT) 








* * * Power Pick* * * 




29 


_ 


2 


LUCKY LOVE abi.ia wjw 


♦ ACE OF BASE 


22 


19 


20 


8 


CHILDREN OF THE WORLD ughtyear 54186 


SOUNDS OF BLACKNESS 


23 


32 


43 


3 


AIN'T NOBODY WORK 7ss. ore JJ VSIA 


♦ DIANA KING 


2-1 


31 


38 


4 


GIVMELUV VOiHI'.i-HI . : 


ALCATRAZ 


25 


17 


16 


10 


PASSION OF THE NIGHT mum -1: 


♦ CLUBZONE 


C28 


33 


40 


3 


IMITATION OF LIFE SIRE 66049EEG 


BILLIE RAY MARTIN 


.'27 


30 


37 


4 


LET THERE BE LIGHT REPRISE 43561 


♦ MIKI DLDFILLD 


(28) 


37 




2 


SALVA MEA (SAVE ME) CHEEK! OOSCHAMPWN 


♦ FAITHLESS 


29 


24 


29 


6 


LOVE IN C MINOR =JSE :;M 


CERRONE 


30 


36 


44 


3 


LIGHT YEARS «0RK OC'L'JMBH 


* JAMIROQUAI 


31 


26 


26 




SHUT UP (AND SLEEP WITH ME) 1 ,IC 59033 


♦ SIN w 11- SEEMS! AN 


32 


21 


19 


ii 


PEOPLE DEEPER 0002 DE E PER FEATURING KARFN POLLARD 


33 


22 


13 


12 


FINGERS I THUMBS (COLD SUMMER'S DAY) MllTE.tl EKTHA 66053.T.SG 


♦ ERASURE 


'.34 


42 




2 


RUMOUR lAVA 95649ATLANTIC 


♦ BE I CANTO 


3b 


41 




2 


CARNIVAL cuniNG 364 


♦ 2 IN A ROOM 


36 


23 


18 


12 


1 SPECIALIZE IN LOVE ARISTA ) 2920 


EXPOSE 


37 


35 


35 


6 


HAPPY MAXI 2032 


JUDY ALBANESE 


38 


43 


43 


3 


TAKE A LOOK I--JLL f'/.OOD tied 


♦ J'SON 


(39) 


45 




2 


MOVIN' UPHCS644.'? 


DREAMWORLD 


(40J 


48 






GEORGY PORGY TRISTAR 3677) 


3-D 


41 


38 


32 




EARTH SONG EPIC PROMO 


♦ MICHAEL JACKSON 


42 


39 


30 


g 


SUPERSTAR DJ M" NSH M L-USIC HB434 


CIRRUS 










* * * Hot Shot Debut * * 


* 


(43) 


NEW ► 


1 


THIS IS THE WAY FTOi 


ETYPE 


(44) 


NEW ► 


1 


BIG YELLOW TAXI rewbi mm 


JONI MITCHELL 


4V 


NEW* 


1 


UNTIL WE MEET AGAIN RING STREET 1036 


URBAN SOUL 


46 


40 


36 


6 


TIME TO GET DOWN H0TXSPYCT 1285 ANGEL MORAES FEAT. SALLY C0RTEZ 4 OCTAVIA LAMBERTIS 


(47) 


NEW* 


1 


DON'T FALL IN LOVE NERVOl i »|« 


BYRON STINGILY 


48 


28 


33 


13 


ADDICTED Bull 200! 


PLUTONIC 


(49) 


NEW ► 


1 


DON'T STOP (WIGGLE WIGGLE) 41 "1 : 1 ♦ THE OUTHERE BROTHERS 


50 


34 


28 


■ 


COME ON HOME E= ' 7:it: 


CYNDI LAUPER 



THIS 
WEEK 


LAST 
WEEK 
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AGO 


o |- 

- 

ii 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB SAMPLE OF POS (POINT Of SALEI EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC SOUndScan" 

TITLE lllflll ARTIST 

LABEL i NUMBER/DISTRIBUTING LABEL 


1 


1 


2 


12 


* * * No. 1 * * * 

SOON AS I GET HOME " 


♦ FAITH EVANS 


2 


2 




.■ 


SIT7IN' UP IN MY ROOM M IT) IXI ARISTA L2974 


♦ BRANDY 


3 


3 


3 




FU-GEE-LA M) ill IX: ' - 78194.COLUMB1A 


♦ FUGEES 


5 




113 


9 


22 


* * * Greatest Gainer * * ★ 

SET U FREE 010(1 STRICTLY RHYTHM i:-47K PLANET SOUL 




6 


1 


24 


MISSING (Tl (X) ATLANTIC 8562Q)'AG ♦ EVERYTHING BUT THE GIRL 


6 


5 




2 


MICROPHONE MASTER Tl ix> EASTWCST 6602OEEG ♦ DAS EFX (FEATURING MOBB DEEP) 




11 


5 


16 


BE MY LOVER i Tl (X) RCA 64445 


♦ IA BOl.ThF 


1 


7 


4 


4 


EVERYDAY t EVERYNIGHT Tl lOUD 64450/RCA 


♦ VVFTTF MICHEILE 


(9) 


17 


11 


9 


STAYIN' ALIVE IT) (XI RADTKAl 1 5562/Avtx CRITIQUE 


• N-TRANCE 


10 




8 


6 


5 


FEELS SO GOOD (SHOW ME YOUR LOVE) Tn:.i u-l YERSAL 50354 


UNA SANTIAGO 




12 


49 


9 


COLD WORLD IT) GEFFEN 22210 ♦ GENIUEiGZA FEATURING INSPEKTAH DECK 


12 


10 


7 


o 


FUNKORAMA imi (T; INTERSCOPE 95691.AG 


♦ REDMAN 


13 


4 


13 


21 


DANGER ITiiXI (ACER 120081,'MERCURY 


♦ FT. AWAY EE)',. 17..'.'' 


(14) 


14 




: 


CAN'T BE WASTING MY TIME ill IS1AND 854539 ♦ MONA LISA FEATURING LOST BOYZ 


15 


9 


8 




WHO DO U LOVE (M) CO (X) ARISTA 1 -2943 


♦ DEBORAH COX 




34 




2 


WHAT A SENSATION ' V.: .-. • •:■< STRICTLY RHYTHM 


KFNinu 


QD 


NEW ► 


1 


* * * Hot Shot Debut* * 

SLEEPING WITH AN ANGEL '-■ «, - lii . 


k 

REAL MCCOY 


IS 


20 


12 


21 


EVERYBODY BE SOMEBODY (Tl (X) MAW OOOASIRICILY RHYTHM ♦ RUFFNECK FEATURING YAVAHN 


19 


16 


17 


18 


BEFORE YOU WALK OUT OF MT LIFELIKE THIS AND LIKE THAT u 1 L:»D- 


:»:;>.'■ ♦ MONICA 




22 


26 


11 


GET MONEY;) NEED YOU TONIGHT I in: 1: o HIM :.'-. ♦ JUNIOR 1/ A f 


A (EAT THE NOTORIOUS BIO 


21 


I 1 : 


24 




UKNOWHOWWEDU (MKT: IX) CHRYSALIS 5851 LEMI 


♦ BAHAMADIA 


(22; 


35 


46 


4 


MR KIRK Ini SM if snsn^finr if 


.1 HERO 


(23) 


30 




8 


ENERGY (T| AQUA BOOGIE/WING S526377MERCURY 


DEVONE 


24 


21 


20 


15 


WREKONIZESOUND BWOY BUREILL 'Ji t. :.'.: Y.SEC Stilt 1 1.ER.0US 


♦ SMIFNWESSUN 


(25) 


NEWlV 


1 


CATERPILLAR Ii ::<: I7SON5HINE MUSIC S8419 


KEOKI 


(ii) 


28 


16 


11 


NO ONE ELSE (M) (T) BAD BOY 7 9043,'ARISIA 


♦ TOTAI 


27 


27 


19 


13 


LEFLAUR LEFLAH ESHKUSHKASLAH 111 DOCK 30WW 53223 PBOHITI ♦ HELTAH SKELTAH AND O G C AS THE FAB 5 


1 78 


NEW> 


1 


MIND FLUID (Ml IT) IX) NERVOUS 20133 


NU YORICAN SOUL 


(29) 


39 


25 


13 


ONE SWEET DAY (Ml IT) IX) COLUMBIA 78025 ♦ MARIAH CAREY & BOYZ II MEN 


30 


29 


23 


12 


TONITE'S THA NIGHT (Mi ITI RUFFH0OSE 78093*0LUMBW 


♦ KRIS KROSS 


31 

32 
(33 




NE\ 

45 


¥► 




NO LOVE WITHOUT HATE Tl (X) WU-TANG 009 


SUNZ OF MAN 


32 


1 MISS YOU (COME BACK HOME) IM IT) IX) UPTOWN 55! 32,'MCA 


♦ MONIFAH 


NEW* | 1 


PHYSICAL FUNK rMI 1T> OUTBURST RAl 5777951SLANO 


♦ DOMINO 


34 


19 




2 


GIV ME LUV (Tl VOSHITOSHI 005 


ALCATRAZ 


35 


25 


15 


22 


FANTASY (Mi rTJ (x: COLUMBIA 78044 


♦ MARIAH CAREY 


36 


23 


22 


16 


HEY LOVER (M) (T) DEF JAMRAL 577495TSLANO 


♦ LL C si is L J 


37 


13 


41 


3 


WELCOME IDOEF JAKRAL 577791/1SLAND 


♦ ERICK SERMON 


38 


26 


10 


14 


BEAUTIFUL LIFE (Ml tjl IX) ARISTA 1-2918 


♦ ACE OF BASE 


39 


24 


18 


21 


TELL ME (Tl (X) EPIC 78068 


♦ GROOVE THEORY 


40 




43 


28 


3 


DON'T STOP (WIGGLE WIGGLE) Tl (XI AUREUS 1200 ♦ THE OUTHERE BROTHERS 




RE-ENTRY 




1 SPECIALIZE IN LOVE - «,w 


EXPOS! 


42 


32 


31 


3 


GIVE ME THE NIGHT 1 1 > . B 


♦ RANDY CRAWFORD 


43 


38 


33 


19 


CELL THERAPY iMl !T) LAFACE 2-41 14/ARTSTA 


♦ GOODIE MOB 


44 


33 


29 


5 


WONOERWALL IX) EPIC 78204 


• OAS S 


45 


44 




3 


AINT NOBODY IT) (X) WORK 78229'COLUMBIA 


♦ DIANA KING 


(46) 


NEW* 


1 


WHY YOU TREAT ME SO BAD IT) (X) VIRGIN 38529 ♦ SHAGGY FEATURING GRAND PUBA 


© 


RE-ENTRY 


5 


WHERE DO U WANT ME TO PUT IT (Tl IX) PERSPECTIVE 58S463ASM 


♦ SOLO 


(48) 


NEW* 


1 


LIGHT YEARS WORK 78077COIUM6LA 


JAMIRGQUA 


© 


RE-ENTRY 


3 


THE WINDING SONG Ti .. spe tm.MW, 


DOUBLEPLUSGOOD 


50 


48 




THROW YOUR SET IN THE AIR iv 1 :■ Pl.rFHOi.sf 7S2 


♦ CYPRFSS Hill 



(") Ti.ips witfi the greatest sales o* dub play increases this week +Videoclip a 
maii-sirtg>e availability. < 1996. BillboaroVBPI Communications. 
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Country 



ARTISTS & MUSIC 



Stage Is Set For Jo Dee Messina 

Curb Spent Eight Months Preparing For Her Debut 



M BY DEBORAH EVANS PRICE 

NASHVILLE— With her debut single 
"Heads Carolina, Tails California" 
climbing the Hot Country Singles& 
Tracks chart, Curb artist Jo Dee Messi- 
na's career is off to a promising start. 

Though she might seem like the next 
overnight success story in country 
music, Dennis Harmon, GM of the Curb 
Records Group and senior VP market- 
ing for the Curb label, says Curb has 
spent the last eight months preparing 
Eldio ami retail for Messina's self-titled 
debut 

"There's nothing I can think of that 
we haven't done," Hannon says. "From 
the beginning we've involved radio in 
this artist" 

Those efforts include Messina getting 
acquainted with Curb's regional promo- 
tion staff and then hitting the road to 
visit radio stations last fall. She also 
opened nine shows for BlaekHawk and 
Tim McGraw on their fall tour schedule, 
which got her face and music in front of 



targe crowds in several key cities. Addi- 
tionally, she was featured on a special 
Curb showcase held in the Bahamas. 

Curb is also planning a radio special, 
produced by Nashville-based Tim 
Riley & Associates, 
that will air about 
the time the second 
single (yet to be 
determined) is re- 
leased, possibly in 
May. On the retail 
side, in January 
Curb secured lis- 
tening posts, cen- 
ter-aisle promo- 
tions and key merchandising sjjace at all 
the major outlets, including Musicland, 
Camelot, Kmart and Target 

"This is probably the best album 
we've had from a debut artist on this 
label," Hannon says. "When I go back 
and look at the first album that every- 
one of our artists has delivered to us, I 
can't think of another album that has 
been as strong as 'Jo Dee Messina' . . . 




MESSINA 



Current, Upcoming Books 
Show The Span Of Country 



IBYCHET FLIPPO 



The state of country music scholar- 
ship continues to improve. In spite of a 
spate of gee-whiz books on country idols, 
there is a steady production of solid 
works chronicling the genre and record- 
ing its history. 

In addition to the current crop of 
books, those coming in future months 
include an oral history by Robert K. 
Oermann, an anthology from the Jour- 
nal of Country Music, and books by or 
about George Jones, Carl Perkins, and 
Rose Maddox. 

Oermann's work, a lavishly illustrat- 
ed oral history, is titled "The Roots Of 
Country: The Legends Of Country" and 
includes lengthy interviews with such 
legends as Maybelle Carter and Johnny 
Cash. It will be published in June by 
Turner Publishing of Atlanta and coin- 
cides with the airing of a six-hour TBS 
special that Oermann is producing. 

To celebrate the 25th anniversary of 
its .Journal of Country Music, the Coun- 
try Music Foundation is publishing in 
May (in conjunction with the Vanderbilt 
University Press) "The Country Read- 
er: 25 Years Of The Journal Of Country 
Music." Paul Kingsbury edited the col- 
lection of articles and reviews by such 
writers as Roy Blount Jr., Nick Tosches, 
and Peter Guralnick. The collection of 
photographs includes works by Slick 
Lawson, Jim McGuire, and Raeanne 
Rubenstein. 

In May, Vanderbilt/CMF Press is 
bringing out "Ramblin' Rose: The Life 
And Career Of Rose Maddox" by Jonn- 
y Whiteside. Her life has been a micro- 
cosm of both American social history 
and country music history. The book also 
presents the first complete account of 
West Coast country music. 

Api*il will see publication of "I Lived 
To Tell It AH" by George Jones (with 
Tom Carter) from Villard Books. Jones 
promises to tell all at last about "my sor- 



did past" — from drugs and alcohol to 
his marriage to Tammy Wynette and 
their divorce, his underworld friends, 
and his run-ins with the law. 

A different and more sober account 
comes in May with Carl Perkins* "Go 
Cat Go" (written with David McGee) 
from Hyperion Books. 

Among current books, Van- 
derbilt/CMF Press has just reissued 
1975's "Sing Your Heart Out Country 
Boy" by Dorothy Horstman. The book is 
a collection of lyrics to more than 300 
country songs, along with comments by 
the artist or compose explaining how the 
song came about As an example, Webb 
Pierce recounts how "There Stands The 
Glass" was almost not recorded because 
of vehement opposition to that drinking 
song by the Grand Ole Opry 's Jim Denny 
and publisher Fred Rose. 

Paul Kingsbury's opus on the Opry 
has just been published by Villard. This 
extensively illustrated history is printed 
on heavy stock with hundreds of color 
and black and white photographs, some 
never before published. It stands as the 
definitive book on the venerable Opry 
and what it has meant to country music. 

"Definitive Country: The Ultimate 
Encyclopedia Of Country Music And 
Its Performers" by Barry McCloud 
(Perigee Books) is anything but defini- 
tive. To begin with, the book opens with 
a full-page ad by Delta Airlines stating 
that "it was our sincere pleasure to help 
coordinate the worldwide transporta- 
tion requirements necessary to com- 
plete the project" 

The project itself is an erratic mix of 
sometimes thorough and sometimes 
wrong entries. Birth dates are some- 
times included, sometimes not. Fred 
Rose's marital status is listed as 
"unknown," Doug Sahm's given name is 
Sahm and not "Saldana" as listed, and 
Kinky Friedman's birthplace of Rio 
Duckworth is near Kerrville, Texas, not 
(Continued on page .12) 



She's got everything that a record com- 
pany looks for . . . She's not only got the 
dream and the vision, she's got the plan." 

Messina began working on that plan 
early in life. Hailing from a small town 
in Massachusetts, she began listening to 
country music at 11 and was perform- 
ing it in local clubs and jamborees while 
barely in her teens. Her mother drove 
her to gigs because she was too young 
to have a driver's license. But by the 
time she was 16, she had her license and 
her own band. 

After moving to Nashville, her first 
break came when she performed on 
"Live At Libby's," a Saturday night 
(CovtitiHf<i on pagf -W) 




John, Meet James. BNA artist John Anderson greeted James Taylor in Nashville 
after Taylor performed with the Nashville Symphony. Shown, from left, are Ander- 
son, Taylor, and Anderson associates Marvin Lee and Jim Delia Croce. 



Keaton Returns To His Country Roots; 
Producer Huey Meaux Is On The Run 



Nashville 

Scene 



I TALKED ON THE PHONE THE OTHER DAY with 
John Keaton. He's a struggling country artist who came 
from Roe, Ark., and now divides his time between New 
York and Dallas. Lately, Keaton has been driving from 
radio tower to radio tower in the South, pushing his cas- 
sette single, working to set up his forthcoming indepen- 
dent-label debut, on New York's KEM Records. His sin- 
gle is his original "Gift Of Love," backed with a country 
remake of Wilson Pickett's "634-5789." 

The fact that Keaton is a black country singer does not 
seem to him to be a big deal. "I grew up on a farm listen- 
ing to Conway Twitty and all that, and I loved the music," 
he says. "Charley Pride came along, and it was all the 
same. My dad used to take Porter Wagoner and Jim Ed 

Brown out duck hunting, 

and I would go along. Jerry 
Clower would be there. I 
was 9 or 10 years old and 
playing guitar, and they 
definitely influenced me. 
When I started to write 
songs, that's what came to 
me naturally. Country and 
gospel country." 

After many years of pop 
music, he's gone back to 
country. "People say to me, 
'You shouldn't do this.' 
Some people are shocked 

that I'm doing country. At this point in my life, I had to 
listen to myself and I got tired of people saying I shouldn't 
do this. People are gonna have to take me for what I am, 
as an artist. It's important for me to get my material out 
My material just hap|:>ens to be country. It's material that's 
closer to my heart and my roots. I've performed for every 
kind of audience. The middle class is the country audience, 
and the middle class is a lot of different people. 

"I've played for whites and blacks and Latin Americans 
and Indians and lots of others. For a while, a lot of people 
thought blacks weren't into country music and they did- 
n't think it was good. Well, from one end of the spectrum, 
we didn't listen to some of it because some of it was con- 
sidered racial and it was. But that didn't deter blacks from 
listening to the music, because the material was there. We 
weren't listening just because of Charley Pride. There 
were artists who made sense, really good sense. And the 
music told a story about where we were really from." 

After a pause, he says, "So, I've come back and settled 
down to my roots, to what I really am about and what 
makes me feel good. I've been pop and everything else, 
because it was a job. But, this is for me" 

LEGENDARY INDEPENDENT record producer Huey 
Meaux, who was arrested and charged in Houston Feb. 5 
with possession of cocaine and child pornography (Bill- 




by Cket Flippo 



board, Nashville Scene, Feb. 17), disappeared after post- 
ing $130,000 bail, according to Houston police. Houston 
police, as well as six bounty hunters from the bail bond 
agency, are on his trail. After his disappearance, authori- 
ties filed two additional counts of sexual assault against 
him. A Houston civil court froze all his assets, including 
thousands of hours of master tapes he has recorded of 
Texas and Louisiana artists over the past four decades. 
The injunction also covers his rights to songs or albums. 
There is an $11,000 reward for information leading to his 
capture. 

On THE ROW: Shania Twain, Tim McGraw, and 
Tracy Byrd led the nominees for the third annual Coun- 
try Dance Music Awards 
show. They got three 
apiece, while Wade 
Hayes and John Michael 
Montgomery each re- 
ceived two. The awards 
ceremonies will take 
place April 10 at 
Nashville's Wildhorse 
Saloon. The event is con- 
ducted by Country Club 
Enterprizes and spon- 
sored by the Jack Daniel 
Distillery and Wrangler 
Western Wear Marketing 
. . . Riders In The Sky and their producer Joey Miskulin 
will receive the Wrangler Award for outstanding tradi- 
tional album during the 35th annual Western Heritage 
Awards March 16 at the National Cowboy Hall of Fame in 
Oklahoma City. The award is for their most recent album, 
"Always Drink Upstream From The Herd." The Riders 
begin their third season on TNN with "Riders Radio The- 
ater. The Television Show." 

RESTORATION IS now two-thirds complete on 
Nashville's oldest surviving recording studio. RCA's Stu- 
dio B on 17th Avenue South (now Music Square West) at 
the corner of Roy Acuff Place is being completely restored 
by the Country Music Hall of Fame and is operated by the 
Country Music Foundation. The studio was the idea of 
Chet Atkins and was built by Nashville financier Don 
Maddox, who leased it to RCA in 1957. It was here that 
Atkins, as RCA chief, birthed what came to be known as 
'the Nashville Sound." Hits by Elvis Presley, Roy Orbi- 
son, Dolly Parton, Hank Snow, and the Everly Broth- 
ers were recorded there, and it looks now as it did then. 
Studio B has been open to tourists since 1977, and four 
years ago Don and Margaret Maddox donated it to the 
CMF. The next phase of restoration, installing the original 
24-input recording console (and other cosmetic touches), 
will allow the facility to be a working studio later this year. 
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SoundScan * 
lllllll 



THIS WEEK 


■5 

§ 


2 WKS AGO 


s 

o 

32 

s 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK POSITION 


LLL 




1 


53 


* * *No. 1 /Greatest Gainer* * * 

SHANIA TWAIN A " $»■ .„» 1 HE WOMAN IN ME 


1 


2 


2 


2 


16 


ALAN JACKSON A- arista leaoi uo.9aa6.9ei 


THE GREATEST HITS COLLECTION 


1 


3 


j 


3 


12 


GARTH BROOKS A ' Capitol Nashville 32080 (10.98/15.98 


FRESH HORSES 


1 




NEW ► 


1 


* * * Hot Shot Debut* * * 

NEIL DIAMOND COLUMBIA 67382(SONY 110.98 ECV16.98J TENNESSEE MOON 


4 


5 




' 


24 


FAITH HILL • warneh bhos 45372 no 98/16.98) 


IT MATTERS TO ME 


4 


6 


— - — 
6 


4 


12 


VINCE GILL A MCAU3941I09B/16 98I 


SOUVENIRS 


3 


7 


S 


6 


3 


TRACY LAWRENCE Atlantic 82B&6/AGI10 9&T 5.98) 


TIME MARCHES ON 


5 


8 




g 


61 


GARTH BROOKS A* CAPITOL NASHVILLE 29689 110.98/15.98 


) THE HITS 


1 


9 


8 


9 


19 


REBA MCENTIRE A MCA 11264(10 98/16 981 


STARTING OVER 


1 


10 


9 


7 


21 


TIM MCGRAWA CURB 77800 1 10 98' 16 98) 


ALL 1 WANT 


1 




14 


14 


17 


CLAY WALKER GIANT 2464QAYARNER BROS I10.9S.15 981 


HYPNOTIZE THE MOON 


11 


12 


13 


12 


25 


COLLIN RAYE • EPIC 67033/SONV 110 98 EO/15.98) 


1 THINK ABOUT YOU 


5 


13 


10 


15 


3 


PATTY LOVELESS EPIC 67269'SOW (10.96/15.081 


THE TROUBLE WITH THE TRUTH 


10 


14 


12 


11 


30 


JEFF FOXWORTHY A- WARNER BROS. 4S856 110.98/16.96) 


GAMES REDNECKS PLAY 


2 


IS 


11 


10 


46 


JOHN MICHAEL MONTGOMERY A 

AT1AN1 C a 1 VH AG (1098 IS 9B1 


JOHN MICHAEL MONTGOMERY 


1 


It 


15 


13 


22 


IarWRwT^L?! 11098/1698, GREATEST HITS - FROM THE BEGINNING 


3 


17 


16 


18 


22 


GEORGE STRAIT A- MCA 1 1263 (39 98/49 981 


STRAIT OUT OF THE BOX 


9 


18 


17 


17 


39 


DAVID LEE MURPHY • mca 11044 no 98/15.98)0 


OUT WITH A BANG 


10 


QD 


*0 


45 


5 


* ★ * Pacesetter * * * 

V * R .'° US _ A , RT1STS „ . ^ NOT FAOE AWAY (REMEMBERING BUDDY HOLLY) 


19 


20 


19 


19 


S3 


VINCE GILL A' MCA 1 1C47 (10 98.15 98) 


WHEN LOVE FINDS YOU 


2 


21 


18 


16 


34 


BRYAN WHITE • ASYLUM 61642EEG (10 98/15.96) B 


BRYAN WHITE 


13 


22 


21 


21 


21 


TERRI CLARK mercury nashville 526991 (io.96 eo/16.98 


EH TERRI CLARK 


20 


23 


22 


22 


20 


THE MAVERICKS mca 11257* (io.9S.159B) 


MUSIC FOR ALL OCCASIONS 


9 


24 


20 


20 


53 


* L !vw KR .* USSA a, NOW THAT I'VE FOUND YOU: A COLLECTION 


2 


25 


23 


25 


22 


BLACKHAWK • ARISTA 16792 110 98/15 981 


STRONG ENOUGH 






28 




2 


LINDA DAVIS ARISTA 1BB04 19 9815 981 B 


SOME THINGS ARE MEANT TO BE 


26 


27 


24 


24 


20 


MARTINA MCBRIDE RCA 66509(9 98/15 98! 


WILD ANGELS 


17 


21 


27 


28 


58 


WADE HAYES • COLUMBIA 66412/S0NY (9.96 EQ15 981 B 


OLD ENOUGH TO KNOW BETTER 


19 


29 


25 


23 


16 


AARON TIPPIN RCA66740(9 98. , 15.9B) 


TOOL BOX 


12 


30 


26 


26 


99 


TIM MCGRAWA' CURB 77659 [9.98/15 98) 


NOT A MOMENT TOO SOON 


1 


31 


29 


29 


13 


LORRIE MORGAN • BNA 66508/RCA (10.96716 981 


GREATEST HITS 


5 


.IT: 


33 


32 


178 


GEORGE STRAIT A' MCA 10651 (10.98/15 98) 


PURE COUNTRY (SOUNDTRACK) 


1 


33 


31 


30 


10 


JOE DIFFIE EPIC6740S-SONY(10 98/15 96I 


LIFE'S SO FUNNY 


28 


34 


32 


39 


72 


ALABAMA A RCA 66410 110.98/15.981 


GREATEST HITS VOL. Ill 


8 


35 


30 


27 


15 


DWIGHT YOAKAM • REPRISE 4605LWARNER BROS (10 9t 


It 9B GONE 


5 


39 


37 


39 


20 


EMILIO CAPITOL NASHVILLE 32392 (9 98/13 981 


LIFE IS GOOD 


13 
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o 
o 
< 

in 


< 

5 

z 

o 
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31 


35 


34 


88 


TRACY BYRD A MCA 10991 (10.98/15.98) 


NO ORDINARY MAN 


3 


38 


34 


35 


109 


JEFF FOXWORTHY A 

i* "'(■■ '•' '■ i'l" ■ - ,: '' " 


YOU MIGHT BE A REDNECK IF... 


3 




46 


51 


4 


LONESTAR BNA664S42jftCA(9.9ft']S 961 E0 


LONESTAR 


39 


<TT) 


47 


— 


2 


JOHN ANDERSON fin '- n "■- 1 ■ ~< 1 v 


PARADISE 


40 


41 


38 


40 


26 


ALABAMA • RCA 66525 U0.9&15 98) 


IN PICTURES 


12 


42 


36 


31 


20 


LITTLE TEXAS WARNER BROS 46017(10 96/15 9Br 


GREATEST HITS 


17 


43 


39 


31 


30 


TRACY BYRD • MCA 1 12-42 110.98/15.96) 


LOVE LESSONS 


6 


44 


43 


4! 


124 


REBA MCENTIRE A* MCA 10906 110.96/15.98) 


GREATEST HITS VOLUME TWO 


1 


45 


48 


46 


50 


RHETT AKINS Cecca ]109a i MCAUO.Wi5 EB 


A THOUSAND MEMORIES 


45 


46 


44 


43 


7 


DOUG SUPER NAW GIANT 24639VWARNER BROS (10,96/15 981 


■ YOU STILL GOT ME 


42 


47 


.M 


43 


94 


REBA MCENTIRE A' MCA 10994 110.98/15,98) 


READ MY MIND 


3 


48 


41 


47 


72 


BROOKS & DUNN A ARISTA 18765(10.9615.96) 


WAJTIN' ON SUNDOWN 


1 


49 


43 


37 


41 


TY HERNDON EPIC 66397/SOWV (9.96 EOriSSSlH 


WHAT MATTERED MOST 


9 


50 


50 


44 


313 


FAITH HILL A WARNER BROS- 45389 (9 981 5 96) ■ 


TAKE ME AS 1 AM 


7 


51 


51 


55 


20 


DARYLE SINGLETARY GMNT 24606iWARNCR BROS (10.98/15 981 ■ DARYLE SINGLETARY 


50 


52 


33 


50 


106 


THE MAVERICKS A mca 10961 <9.9&'1598)fl| 


WHAT A CRYING SHAME 


6 


53 


53 


49 


14 


PAM TILLIS ARISTA 18799(10.96/15.961 


ALL OF THIS LOVE 


25 


54 


49 


36 


49 


JOHN BERRY • CAPITOL NASHVILLE 26495 (10,96/15 981 


STANDING ON THE EDGE 


12 


55 


54 


52 


106 


BLACKHAWK A ARISTA 18706 (9.96/15 98) 


BLACKHAWK 


15 


56 


62 


67 


18 




52 


57 


56 


54 


82 


WILLIE NELSON COLUMBIA 64184/SONY (5 98 EQ/9 98) 


SUPER HITS 


34 


58 


58 


36 


107 


JOHN MICHAEL MONTGOMERY A' ATLANTIC82559iAG<I0 98/15 98> KICKIN' IT UP 


j 


59 


U 


73 


15 


JUNIOR BROWN MCG CURB 777S3/CURB 16 96-9 981 EH 


JUNIOR HIGH (EP) 


34 


(60j 


RE-ENTRY 


21 


THE MOf FATTS POIYOOR NASHVILLE 527373 no.96vl4.96) ■ 


THE MOFFATTS 


-1-1 


61 


65 


65 


188 


MARY CHAPIN CARPENTER A 1 COLUMBIA 488BLSONY (10.98 EO/16 9BI COME ON COME ON 


6 


92 


60 


61 


235 


BROOKS & DUNN A'' ARISTA 18658(9 9B'15.98) 


BRAND NEW MAN 


3 


S3 


55 


48 


33 


JEFF CARSON MCGCURB 77744.CURB(9 98.T5 98 ' QB 


JEFF CARSON 


32 


64 


57 


62 


65 


CHARLIE DANIELS EPIC64182,50NY(5 96Eu79.9B) 


SUPER HITS 


30 


65 


61 


60 


66 


GEORGE STRAIT A MCA 11092(10.98/15 981 


LEAD ON 


1 


66 


63 


57 


77 


PATTY LOVELESS • EPIC 6418S7SONY (9 98 £0715.98) 


WHEN FALLEN ANGELS FLY 


8 


67 


59 


53 


26 


TY ENGLAND RCA 66522 (9 98/15 96) 


TY ENGLAND 


13 


68 


66 


68 


28 


KENNY CHESNEY BNA66562/RCAI9 98/15 98/ SB 


ALL 1 NEED TO KNOW 


33 


3E 


RE-ENTRY 


18 


^thl^MMStHORtJANT (9 98,13 981 AMAflN G GR * C E: A COUNTRY SALUTE TO GOSPEL 


41 


70 


68 


39 


73 


TRACY LAWRENCEA ATLANTIC 82656>'AG (10.96715 981 


1 SEE IT NOW 


3 


71 


71 


66 


78 


THE TRACTORS A : ARISTA 18728(9 98-15 98 EB 


THE TRACTORS 


3 


72 


64 


58 


22 


SAMMY KERSHAW MERCURY NASHVILLE 528536 (10 98 EQ/16 


98.' THE HITSCHAPTER 1 


19 


73 


73 


72 


144 


BROOKS & DUNN A* ARISTA 18716(10 9815.98) 


HARD WORKIN' MAN 


2 


01) 


RE-ENTRY 


48 


NEAL MCCOY • Atlantic 82727/ag no 96/15.98) 


YOU GOTTA LOVE THAT 


10 


75 


74 


63 


19 


MARK CHESNUTT decca ii26i*icA<i0 98/i5.9e) 


WINGS 


24 



C3 Albums with the greatest sain gains this week. •Recording Industry Assn. 01 America (RIAA) certification for sales or 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. 'Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are protected from wholesale prices Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Meatseekei Impact shows albums removed From Heat seekers this week. OB indicates past or present Heatseeker title, c 1 996. Billboard/BPI Communications, and SoundScan, Inc. 



Billboard Top Country Catalog Albums 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY fetfffiffSf 1 }'* 
FOR WEEK ENDING FEB. 24, 1996 I i 1 1 « 1 ' 



ft 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER-DISTRIBUTING LABEL 1 SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


WKS. ON 
CHART 




THIS 
WEEK 


LAS1 
WEEK 




WKS. ON 
CHART 


i 


1 


PATSY CLINE A" MCA 12' (7 98/12 98) 209 weeks at No. 1 


GREATEST HITS 


249 




14 


11 


KEITH WHITLEY A .9 9MMM 


GREATEST HITS 


3-3 


7 


3 


SHANIA TWAIN MERCURY NASHVILLE 514422 17,98 EQ'11.98) 


SHANIA TWAIN 


30 




15 


if 


JOHN MICHAEL MONTGOMERY A it.4r.Tic - i:y 4c 9»159B) 


n : /. l./.-i. 1 


11 


3 


; 


REBA MCENTIRE A" MCA 4979' 17 98-12 981 


GREATEST HITS 


247 




16 


13 


ALABAMA • RCA 66296 (9 98.15 981 


CHEAP SEATS 


i 


4 


6 


HANK WILLIAMS A MERCURY NASHVILLE 823293(7 98EQ11 9B) 


24 GREATEST HITS 


48 




1? 


18 


WYNONNA A / iiwb insane* ///: : - 


-".r'n/- 


25 


5 


5 


GEORGE STRAIT A MCA 42035 17 98-12.98) 


GREATEST HITS. VOL. 2 


247 




18 


19 


GARTH BROOKS A' CAPITOL NASHVILLE 80857 (10.98/16 9BI 


IN PIECES 


II 


6 


4 


HANK WILLIAMS, JR. • curb //t.35 '6 wv ». 


-,= r;rF..T i-r- -. :, ; 


61 




19 


3 


ALABAMA A RCA6B75I79K11.98) 


-1 tfi'M 1 ivf 


131 


7 


8 


GEORGE JONESA EPIC 40776.SONY (5.98 EQ/9 981 


SUPER HITS 


228 




20 


21 


THE BELLAMY BROTHERS curb 4229B/MCA 14 9a 11.981 


GREATEST HITS VOL. Ill 


4^ 


8 


15 


PATSY CLINE MCA 4038 17,98/12 981 


THE PATSY CLINE STORY 


'4 




21 


20 


WAYLON JENNINGS A' Rr.» »06- (8 98i 


GREATEST HITS 


113 


9 


9 


THE CHARLIE DANIELS BAND A inc 38795-SONY 17 98 EO/U 98) 


A DECAOE Of HITS 


245 




22 


22 


DWIGHT YOAKAM A REPRISE :-::41 WARNER BROS. (ID 98/15.9B) 


TIME 


5 


10 


IC 


GEORGE STRAIT A'' mca 5587* (7 98/12 981 


GEORGE STRAIT'S GREATEST HITS 


243 




23 


23 


GARTH BROOKS A" CAPITOL NASHVILLE 98743 (10 98.T6 981 


THE CHASE 


1 


11 


13 


BILLY RAY CYRUS A' MERCURY NASHVILLE 510635(7 98 EQ, 11.98) 


//ML Sit!.. 


33 




24 




KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15 98) 


TWENTY GREATEST HITS 


106 


12 


12 


MARTINA MCBRIDE A RCA 66286 (9 98, T5 98) 


THE WAY THAT 1 AM 


13 




25 


24 


ALABAMA A RCA 61040 19 98 13.98) 


GREATEST HITS VOL. II 


60 


1.3 


14 


GARTH BROOKS A" CAPITOL NASHVILLE 9386619 9803.981 


NO FENCES 


14 


Catalog album are oldei titles winch aw regislenng signilicant sales, e 1996. B«IIDoarcVBPI Communications and SoundScan. Inc. 
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STAGE IS SET FOR JO DEE MESSINA 



by Wade Jessen 



I HEY CAME TO NASHVILLE: With sales of 24,000 unite, Neil Dia- 
mond appears for the first time on Billboard's Top Country Albums at No. 
4 and enters The Billboard 200 at No. 31 with "Tennessee Moon." Diamond 
worked for a year with Nashville's top songwriters and producers to com- 
plete the album. Mike Kraski, sales VP at Columbia Nashville, says mar- 
keting and promotion efforts are being done in tandem with the label's New 
York-based pop staff. Kraski says this title will appeal to traditional coun- 
try consumers because Diamond pays sincere homage to the genre, unlike 
simitar projects that may have appeared more predatory and exploitative 
of country music. 

Debi Fleischer, Columbia Nashville's senior director of national promo- 
tion, says "One Good Love." a duet with Waylon Jennings that is the albums 
lead single, has been serviced to country radio. Meanwhile, Jerry Lembo, 
Columbia's VP of adult contemporary promotion, says his stations have 
received the album, but no decision has been made regarding a lead single 
for AC radio. 

While this may be Diamond's first country album, he has charted twice 
on Billboard's Hot Country Singles & Tracks with "You Don't Bring Me Flow- 
ers" (a duet with Barbra Streisand) in 1978 and "Forever In Blue Jeans" in 
1979. Coincidentally, the Diamond/Streisand title entered that chart the same 
week as did the top 10 country cover by Jim Ed Brown and Helen Cor- 
nelius. 



W, 



FELL, ALL RIGHT: While Shania Twain's No. 1 title, "The Woman In 
Me" (Mercury/Nashville), captures Greatest Gainer honors on Top Country 
Albums with an increase of 1 1,000 units, our Pacesetter award goes to "Not 
Fade Away (Remembering Buddy Holly)," which rises 40-19 for an increase 
of 150%, a burst that places it at No. 119. Sheila Shipley-Biddy, Decca senior 
VP/GM, says the sales spurt for that set was media-driven. In addition to a 
two- hour special on TNN broadcast in two parte Feb. 5-0, Shipley-Biddy cred- 
its exposure on network radio and other syndicated programs; CNN also did 
a feature on this album. 



A 



T THE RADIO RANCH: "Some Things Are Meant To Be" by Linda Davis 
(Arista) is the only title to qualify for Airpower status on Hot Country Sin- 
gles & Tracks, jumping 21-17 for an increase of more than 200 detections. 
Airplay leaders for the Davis song include KOUL Corpus Christi, Texas (55 
spins); KXKC Lafayette, La. (41 spins): KYCW Seattle (36 spins); WDOD 
Chattanooga, Tenn. (36 spins); and WPOC Baltimore (36 spins). Leslie Faye, 
PD at KOUL, says the contemporary-sounding Davis song is performing 
exceptionally well in a hard-core traditional country market. Faye thinks 
future singles from Davis' new album will fare equally well at that station. 
Unit sales on Davis' album increase 20% over the prior week, jumping 28-26 
on Top Country Albums, while the cassette single also gains 20^, rising 20- 
19 on Top Country Singles Sales. 



H 



AT TRICK: Terri Clark's self-titled album (Mercury/Nashville) increas- 
es 13*£, topping our Heateeekers list, but dipping slightly on Top Country 
Albums (21-22) and The Billboard 200 (129-130). 



(Continued from page 30) 

Kentucky radio show that helped launch 
the careers of Tracy Lawrence and 
Clinton Gregory. Byron Gallimore, VP 
of Pride Music Group in Nashville, 
heard Messina perform and set up a 
meeting. Messina says she had had 
enough offers that didn't pan out to 
make her wary, but when she met Gal- 
limore, things were different. "I remem- 
ber thinking, 'This is crazy. These peo- 
ple are too nice,' " Messina recalls. 

Gallimore took her in the studio and 
began recording some demos to shop to 
labels. It was during that time that she 
met Tim McGraw, who wound up co- 
producing the album with Gallimore. 
"We just clicked," Messina says. "Ever 
since then, Tim and I have been dear 
friends." 

Messina landed a deal with RCA, but 
then got lost in the shuffle when there 
was a change in regime at the label. "By 
the time I left RCA, everyone else that 
had offered us a deal had signed a 
female or two," Messina says. "When I 
first got my deal with RCA, Tim had 
said, 'When you make it big, don't for- 
get me.' The funny thing is he made it 
big first ami didn't forget me. Tim never 
goes back on his word. He is such a good 
man." 

However, Messina's landing a deal 
with Curb had more to do with her own 
pluck than her friendship with McGraw. 
Backstage at Curb's Fan Fair show in 
1994, she went up to Phil Gernhard, for- 
mer Curb senior VP/GM, and told him 
they needed a redhead on the label. 
About that same time, Nashville pro- 
ducer James Stroud (now president of 
Giant Records Nashville), who had 
heard her demo tape, came up to talk to 
Gernhard, met Messina, and instantly 
began raving about what he'd heard on 
her tape. Gernhanl requested a copy of 
the session, and soon after Messina had 
a deal. 

The resulting album not only boasts 
Messina's gutsy vocals, but also has a 
high caliber of songs by Nashville's top 
tunesmiths, including Mark D. 
Sanders and Tim Nichols (who penned 
"Heads Carolina, Tails California") as 
well as cuts by Jamie Kyle, Will Ram- 
beau, Walt Aldridge, and Max D. 
Barnes. (Messina also co-wrote one 
cut with Aldridge called "Wing Ami A 
Prayer.") 

"It took a year to find the songs for 
this album," Messina says of the process 
she, McGraw, and Gallimore went 
through. "And in April well start looking 
again for the next album. If this album 



does well, I don't want to let people down 
on the next one." 

Messina is quick to praise Gallimore 
and McGraw for their efforts and says 
that despite his busy schedule, McGraw 
was very involved in the project "You 
would be amazed at the input Tim had," 
she says. "We would send songs to Tim 
on the road, and he would sit and listen 
and send back the ones he liked . . . Then 
came the recording of the album. Tim 
had to be there ... He did the work. He 
didn't just slap his name on it." 

The collaborative effort has paid off, 
as radio Is responding well to the single. 
"It's an infectious little song." says Daw 
Block, PD at KWEN-FM Oklahoma 
City. "It gets my toes tapping every 
time." Block has yet to see Messina per- 
form live, but says he's looking forward 
to the opportunity. 



Says Hannon, "She is the kind of 
artist who not only wants to get out and 
work, but will definitely use touring as 
the next step to propel her. Her live per- 
formance is incredible, a tremendous 
amount of energy and enthusiasm." 

Messina is booked by Creative Artiste 
Agency, which is negotiating about 
upcoming tour plans. Also still in nego- 
tiation is Messina's management situa- 
tion. She recently left McGraw's com- 
pany. Breakfast Table Management, and 
is interviewing several prospective 
managers. 

"Tim McGraw has carried my load 
forever ... up until it was time for me to 
make up my mind altout management," 
Messina says. "I'm ready to make a 
move, and Tim's supportive. He's like a 
bird [saying.l 'OK, I've fed you and you 
have your feathers, now go.' " 



NEW BOOKS SHOW SPAN OF COUNTRY 



(Continued from jxtge 40) 

Palestine, which is hundreds of miles 
away. 

Inclusion of entries is also problem- 
atical: Tony Trischka gets three 
columns and Delbert McClinton is 
ignored; Vaughn Horton gets an entry 
and his brother, Country Music Hall of 
Fame member Roy Horton, does not. 
Nudie is not here, nor is Branson, Mo. 
The last 200-plus pages of this 1,132- 
page volume contain various lists. 

A book that's beginning to stir up 
some attention Is the first definitive look 
at West Texas music as a whole. "Prairie 
Nights To Neon Lights" by .Joe Carr and 
Alan Munde (Texas Tech University 
Press) is a thorough, well-illustrated 
look at the music scene that produced a 
remarkable body of artiste and music, 
from Buddy Holly to Roy Orbison, Way- 
lon Jennings, and Joe Ely, to name a few. 

One major Texas figure who finally is 
the subject of a biography is Milton 
Brown, the often-overlooked developer 
(just ahead of Bob Wills) of Texas swing. 
"Milton Brown And The Founding Of 
Western Swing" was written by Cary 
Ginell with Roy Lee Brown (Milton's 
brother). Milton Brown and Wills left 
the Light Crust Dough Boys and began 
their own bands in the early *30s, Brown 
ahead of Wills. Brown had been the 
Dough Boys' lead singer, and his new 
band on the dancehall circuit owed its 
style to jazz and, later, a mixture of jazz 
and country. They recorded for Bluebird 
and Decca. Brown died at age 32 in 1 936 



from pneumonia, which came about 
when a lung punctured in a car wreck 
was not treated. His band broke up, and 
Bob Wills took over the western swing 
legacy. 

Other notable, recent music biogra- 
phies in print include "Lefty Frizzell: 
The Honky-Tonk Life Of One Of Coun- 
try Music's Greatest Singers" by Daniel 
Cooper (Little, Brown and Co.) and 
"The Hank Snow Story" by Hank Snow 
with Jack Ownbey and Bob Burris (Uni- 
versity of Illinois Press). The former has 
been reviewed here; the latter remains 
one of the most forthright and candid 
accounts of the life of a major country 
artist whose career has spanned almost 
its entire history. 

As one example, Snow writes that 
Col. Tom Parker, Elvis Presley's man- 
ager, "has no coascience" and was 'the 
most egotistical, obnoxious human being 
I have ever had dealings with." 

There are also two recent works 
addressing country music as culture. 
"Country Music Culture: From Hard 
Times To Heaven" by Curtis W. Ellison 
(University Press of Mississippi) is the 
more successful of the two, primarily 
because it limits its vision to reflecting 
the culture that both gave birth to and 
evolved around the music. "High Lone- 
some: The American Culture Of Coun- 
try Music" by Cecelia Tichi (University 
of North Carolina Press) is an overam- 
bitious attempt to stretch country music 
over a too-large canvas. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TITLE (Publisher- Licensing Org.) Shed Music Disl 

54 1969 (Warner- Tamerlane. BMI/Patnr.k Joseph. 

BMI/WB ASCAP/Denny Hen son ASCAP) WBM 
M ALL I WANT IS A LIFE (G 10. ASCAP/Royaltiaven. 

BMI) WBM 

71 ALL OVER BUT THE SH0UTHT (EMI ASCAP/Princelon 

Street. ASCAP/EMI Apr* ASCAP/Ot Music. ASCAP) 
37 ALL YOU EVER DO IS BRING HE DOWN (Sony/ATV Tree, 

flUU'Rwl Male. BMLUgfiri Nice WtAJ Andersons*. BMI) m 
61 ALMOST A MEMORY NOW IMarh Blight) 
63 ALWAYS HAVE. ALWAYS WILL (Sony/ATV Tree. 

BMI/Tenlee. BMI/Sony/ATV Cross Keys. ASCAP/WB, 

ASCAP) HL/WBM 
« THE BEACHES OF CHEYENNE (Old Boots. ASCAP/EMI 

April, ASCAP/Rope And Dally. ASCAP/No Fences. 

ASCAP/Major Bob ASCAP) WBM.UL 
1 BIGGER THAN THE BEATLES iTimbuk One 

ASCAP/MR8I. ASCAP/trwkasaw Roan. ASCAP/Emdar 

ASCAP /Texas Wedge. ASCAP) WBM 
32 CAN'T BE REALLY GONE [MCA ASCAP/Gary Burr. 

ASCAP) HL 

44 COUNTRY CRAZY (Squaie Wesl. ASCAP/Howfcn" Hits. 

ASCAP/longest Day. ASCAP/Great Cumberland. 

B Ml/Fugue, BMI) WBM 
26 COWBOY LOVE (EMI Tower Street. BMI/EMI Black 

wood. BMi) HL 

46 EVEN IF I TRIED (Tom Collins BMI/AMR. ASCAP/Sni 

ra Home ASCAP) WBM 
49 EVERY TIME MY HEART CALLS YOUR NAME (EMI 



RIGHTS/SHEET MUSIC 



Tower Street BMi/EMl Blackwood. BMI) 
70 THE FEVER (Swag Song. ASCAP/EMI April, ASCAP/Rope 

And Dally. ASCAP/GM Boots. ASCAP) WBM/HL 
51 GONE (THAT'LL BE ME) (Coal Dust West, BMl/Vrarn- 

er-Ttmertane, BMI) WBM 
35 GRANDPA TOLD ME SO IMurrah, BMI/Tom Collins. 

BMI) WBM 

60 HANGIN' ON (Ma*nalone. ASCAP/Moraine, ASCAP) 
45 HEADS CAROLINA, TAILS CALIFORNIA (EMI Black- 
wood, BMI/Ty Land. BMl/Starstruck Writers Group. 

ASCAP/Mart D , ASCAP) HL 
48 HEART HALF EMPTY (Gary Burr, ASCAP/MCA. 

ASCAP/EMI April ASCAP/Desmoeile, ASCAP) HL 
28 HEARTS DESIRE (Songs 01 PolyGram, BMI/Bamey & 

Amey, BMI/Lee Roy Parnell, BMI) HL 
39 HEAVEN IN MY WOMAN'S EYES IGUtterfish, 

BMI/Catpad. BMI) 
13 HYPNOTIZE THE MOON (Gaiewood. BMI/Ensign. 

BMl/Zena. ASCAP) WBM/HL 
12 IF YOU LOVED ME iSony/ATV Tree. BWhrfea. BMPHirn- 

stwn Cumberland. UWlM 5hap»o. BMI) WBM/HL 

7 (IF YOU'RE NOT IN IT FOR LOVE) I'M 0UTTA HERE! 
(Loon Echo, BMI/Zomba. ASCAP) WBM 

8 I KNOW SHE STILL LOVES ME (0-Tex. BMI/Hit Street. 
BMI/Malaco. BMI) HL 

4 I'LL TRY (WB. ASCAP/Yee Haw. ASCAP) WBM 
18 IT MATTERS TO ME (Starstruck Writers Group, 
ASCAP/Marh D.. ASCAP/New Haven. BMI/Music Hill. 



BMI) WBM/HL 

73 irS MIDNIGHT CINDERELLA (Sony/ATV Cross Keys. 

ASCAP/Kim Williams, ASCAP/Ma|or Bob, ASCAP/No 

Fences. ASCAP/Careers BMG. BMI/A Hard Day's 

Write. BMI) WBM/HL 
43 ITS WHAT I DO (Hamslem Cumberland BMI/Tom Shapiro, 

BMLMke Curb BMI, 'Diamond St-tx* BMI) WBM 
30 IT WORKS (Alabama Band, ASCAP,. Wiklcouftlry, ASCAP/TMI 

Blackwood, BWtVark Alan Springer. BUi; WBM/HL 

23 IT WOULDN'T HURT TO HAVE WINGS (Warner 
Tamerlane. BMI/Miss Holly BMI/Hapsack. BMI/Great 
Galen, BMI) WBM 

65 LADY'S MAN (Musk Corp 01 America. BMI/Sante« 
River. BMI) HL 

93 LET VQ-UR HEART LEAD YOUR MIND (Smokm 

ArmadAo, BMI) 
40 LIFE GETS AWAY (Blackened. BMl/lrving. BMI/EMI 

Blackwood. BMI/Bethlehem. BMI) WBM/HL 
16 LIKE THERE AIN'T NO YESTERDAY (R»ck Hall. 

ASCAP/Walertown. ASCAP/Fame, BMI) WBM 
59 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr, 

ASCAP/Acirff -Rose, BMI) WBM 
T4 LOVE TO BURN (EMI April. ASCAP/My Put 

ASCAP/l R S , BMI/Bugle, BMlflrving. BMI) 
68 MY WIFE THINKS YOU'RE 0EAD (Mike Curb, 

BMI/lamesion Brown BMI) WBM 

24 NO NEWS (Sony/ATV Tree BMI/Katy s Rainbow. 
BMI/Simprr Irresistible. BMl/Starstruck Writers Group, 
ASCAP/Mark D , ASCAP) HL 

10 NOT ENOUGH HOURS IN THE NIGHT (Sony/ATV 
Cross Keys, ASCAP/Kirn Williams. ASCAP/0-Te«, 
BMI/Hit Street BMI) HL 

72 NOTHING (Coal Dust West, BMl/Warner-lamerlane. 
BML'Sonzs 01 PolyGram. BMI/Seven Angels. BMI I HL/WBM 



3 NOT THAT DIFFERENT (W B M . SESAL7K T Good, 

SESAC/Spoofer. BMI) WBM 
50 NOW THAT'S ALL RIGHT WITH ME (Songi 01 Pory 

Gram, BMl/St^n Artgels. BMI) HL 
52 ONLY YOU (AND YOU ALONE) (Tro-HoUis BMI) 
14 OUT WITH A BANC (N2 D, ASCAP/Biian's Dream, ASCAP) 
27 PARADISE (PolyGram Int l. ASCAP/Ranger Bob, 

ASCAP/Murrah. BMI) WBM/HL 
33 READY. WILLING AND ABLE (DreamCatchei, 

ASCAP/Liffle Gila Monster, ASCAP/Moon Catcher, 

BMI/Son 01 Gila Monster. BMI) 
64 REDNECK SON (PolyGram Int l. ASCAP/lacque 

Remembers, ASCAP) 
69 REMEMBER THE RIDE (Sony/ATV Cross Keys. 

ASCAP/Major Bob. ASCAP) WBM 
19 RING ON HER FINGER. TIME ON HER HANDS 

(Sony/ATV Tree, B Ml/Egypt Hollow. BMI/My Choy, 

BMI/Capyright Management. ASCAP) HL 
57 RIPPLES (M.lltiouse, BMI/Ash words. BMI/Songs 01 

PoiyGram, BMI) HL 

41 THE RIVER AN0 THE HIGHWAY (Housenotes. 
BMI/New Don, ASCAP/New Hayes. ASCAP) 

25 'ROUND HERE (Travelin Zoo ASCAP/Myrt & Chuck s 

Boy. ASCAP/Club Zoo, BMI) CLM 
62 SHE GOT WHAT SHE DESERVES 'Criterion. 

ASCAP/Escodina. BMI/Bobby Fischer. ASCAP/Songs In 

Black Ink, SESAC'CMI, SESAC) 
22 SHE SAI0 YES (BMG, ASCAP/Sony/ATV Tree. BMI) HL 

42 SHE'S GOT A MIND OF HER OWN (Irvine. BMI/New 
Hayes. ASCAP/New Don. ASCAP) WBM 

75 SOLID GROUND (Marledge. ASCAP) 

66 SOMEONE ELSE'S DREAM (Almo. ASCAP/Daddy Rab 

bit, ASCAP/Big Tractor, ASCAP/WB. ASCAP) 
17 SOME THINGS ARE MEANT TO 8E (Nocturnal Ectyse, 



BMlMchael Garvin. BMl/tmign, BMI 9MG -Careen BMI) HL 
36 STANDING TALL (EMI Blackwood, EMI/Ben Peter,, BMI) HI 
34 TALL, TALL TREES (Trio. HMI/Tort Knox. BMI) WBM/HL 
58 TEN THOUSAND ANGELS (Islam) Bound. 

ASCAP/Tamous. ASCAP/Pter Five. BHD 
11 TO BE LOVED BY YOU (MCA. ASCAP/Gary Burr. 

ASCAP/Afano ASCAP/Bno Blues, ASCAP) WBM/HL 

20 TOO MUCH FUN (Hamslem Stroudavanous. ASCAP/Cur- 
hs Wright ASCAP/Maypop. BMI/WikJcountry. BMI) WBM 

15 WALKIN' AWAY (Almo. ASCAP/Anwa, ASCAP/Daddy 

Rabbit. ASCAP) WBM 
29 WHAT DO I KNOW (Starstruck Angel, BMVF.MI Black 

wood. BMI/Sony/ATV Cross Keys. ASCAP/AI1 Around 

Town. ASCAP) WBM/HL 
5 WHAT I MEANT TO SAY (Sony/ATV Tree. BMI/Don 

Cook. BML/Katy's Rainbow. BMI/Sony/ATV Cross Keys. 

ASCAP/Mnl Village, ASCAP) HL 
31 WHEN BOY MEETS GIRL (Great Cumberland. 

BMI/Diamond Struck. BMI/Sony/ATV Tiee. BMI/Tom 

Shapiro. BMI) WBM/HL 
55 WHO'S THAT GIRL (Careers-BMG. BMI/Zomba, 

BMbtl.D . ASCAP) WBM 
2 WILD ANGELS (Longitude. BMI/August Wind. 

BML/Great Broad. BMI/Sony/ATV Tree. BMI i WBM/HL 
39 WITHOUT YOUR LOVE (Mighty Nice. BMI/AI Ander- 

songs. BMI/Blue Water, BMI/Almo, ASCAP) WBM 
67 YEARS FROM HERE (Zomba. ASCAP/Dme Stais. 

ASCAP/Zomba. BMI/Tuneover. BAN) WBM 
9 YOU CAN FEEL BAD (Longitude. BMI/August Wind, 

BML/Great Broad. BMI/Migtity Nice, BMI/Blue Water, 

BMI] WBM/HL 

21 V0U GOTTA LOVE THAT (Almo ASCAP/Bamatuck, 
ASCAP/lrving. BMfXybama, BMI) WBM 

47 YOU WIN MY LOVE (Zomba. ASCAP) 
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BILLBOARD FEBRUARY 24, 1996 



Billboard HOT COUNTRY SI 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE- 150 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


5 s 


2 WKS 
AGO 




TITLE 

PROOUCER 'SONGWRITER) LABEL & 


ARTIST 

■■: S' IP 1 P 


■ 1 .AS 

POSITION 


CD 


1 


2 


a 


* * * No. 1 * * * 

BIGGER THAN THE BEATLES 2 weeks at Mo. l 

. >.t.L«» : i> . 


♦ JOE DIFFIE 


1 


a 


6 


9 


13 


WILD ANGELS 

M MCRPIDL V A'< PLI Y ( :IA- 1/ PSH'S S PARR .*. h SPNSCN 


* '.' ' 

Cm', RCAC4437 


2 


CD 


5 


■ 


15 


NOT THAT DIFFERENT 

: v.ofiiEv E seay.. ho-bbs p soss o scott 


♦ COLLIN RAYE 

CP'.'. EPIC "spAi 


3 


CD 


8 


13 


9 


I'LL TRY 


ALAN JACKSON 

ari-oa : .a 


4 


CD 


7 


11 


18 


WHAT 1 MEANT TO SAY 


♦ WADE HAYES 

ICl IV' COLUMBIA '8087 


5 


CD 


12 




12 


THE BEACHES OF CHEYENNE 

A HLYNC4US (D ROBERTS. R KENNECYC- BROOKS' 


GARTH BROOKS 

IVI CAHTOL NASHVILLE 19022 


6 


7 


2 


1 


15 


(IF YOU'RE NOT IN IT FOR LOVEI I'M OUTTA HERE! ♦ SHANIA TWAIN 

R J lANCil (S TWAIN.R JlANGEl (CMDl'VS Ml RP' AT '.AShviLLE B522C6 


1 


CD 


13 


14 


10 


1 KNOW SHE STILL LOVES ME 


GPSRi.T STRAIT 


8 


CD 


14 


15 


9 


YOU CAN FEEL BAD 


PATTY LOVELESS 

ICIIV'EPH s-;r> 


9 


10 


: 


3 


20 


NOT ENOUGH HOURS IN THE NIGHT 

R LANDS IA BARKER fl HARBIN. KWILEIAMSl 


♦ DOUG SUPERNAW 


3 


CD 


15 


18 


8 


TO BE LOVED BY YOU 


WYNONNA 


11 


12 


17 


16 


11 


IF YOU LOVED ME 


♦ TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


12 


QD 


18 




1 


HYPNOTIZE THE MOON 


♦ CLAY WALKER 

. il •'. *• ' ' A "i 'hi' 1 


13 


GD 


16 


17 


14 


OUT WITH A BANG 

T BROWN ID L MURPHY P TRI6BLE1 


DAVID LEE MURPHY 

(V) MCA 55 153 


14 


QD 


19 


20 


11 


WALKIN AWAY 

I.- 11 < .I'll ■ SI P'-SSI AI.'SNS PiS :A RORiSH . WIS! MAN. 1 


♦ DIAMOND RIO 

(CI :VI ARISTA 1 2934 


lb 


16 


3 


5 


16 


LIKE THERE AIN'T NO YESTERDAY 


BLACKHAWK 


3 


QD 


21 


22 


13 


* * * AlRPOWER * *"* 

SOME THINGS ARE MEANT TO BE 


♦ LINDA DAVIS 

ICS IVI ARISTA 1 -2 


17 


18 


II 


6 


16 


IT MATTERS TO ME 


♦ FAITH HILL 

■S. V. WARNER 6RSIS 1771* 


I 


19 


9 


10 


16 


RING ON HER FINGER. TIME ON HER HANDS 

1 BROWN. R MSLMIPt L 'SS-JDMAN R RSSI 1/ P.SNMLO. 


REBA MCENTIRE 

(V) MCA 5516] 


9 


CD 


24 


25 


12 


TOO MUCH FUN ♦ DARYLE SINGLET ARY 


20 


21 


27 


29 


8 


YOU GOTTA LOVE THAT 

B BECKETT (J BROWN. B JONESi 


NEAL MCCOY 

1 AN 1 ; U 




QD 


25 


28 


19 


SHE SAID YES 

'.' .VRiCHT ! ; COPSE R APINS 


♦ RHETT AKINS 

'.'. CECCASSCSsS 


22 


QD 


29 


31 


9 


IT WOULDN'T HURT TO HAVE WINGS 

1 BR; MM U I'ssYIR R.IAVOM LMOMBSj 


MARK CHESNUTT 

IV! DECCA SS164 


23 


QD 


28 


32 


7 


NO NEWS 

D COOK w MUON IS MS-SIN P BARM'AR! M c SANDERS' 


♦ LONESTAR 

10 ('/; BNA USX 


24 


25 


20 


: < 


14 


'ROUND HERE 

MAMILLER.M MCANAllY V A MILLER. S EMFRK.K G HL1H8ARDI 


♦ SAWYER BROWN 

(CI (Dl (VI CURB 76975 


19 


26 


10 


4 


15 


COWBOY LOVE ♦ JOHN MICHAEL MONTGOMERY 

S HENDRICKS IB DOUGl A5.J WOOD! ATLANTIC ALBUM CUT 


4 


QD 


26 


27 


1? 


PARADISE 

STRR'IC ANi:[-'-M'. RI,'T:|.[ R WS'RPAP 


JOHN ANDERSON 

'Cms: BNA €4465 


26 


QD 


34 


37 


6 


HEART'S DESIRE 


LEE ROY PARNELL 

'.SCARIER : ."P. 


28 


QD 


31 


34 


12 


WHAT DO 1 KNOW 


RICOCHET 


29 


QD 


32 


36 


7 


IT WORKS 

OR ALABAMA :'.' SAM IPMNGER) 


♦ ALABAMA 


30 


31 


22 


7 


18 


WHEN BOY MEETS GIRL 

K Sli '.All C AAlf RS IT SHAPIRO. I 'S.A.RK. C WATERS] ICl (V 


♦ TE! CLARK 

MERaiHS NASPyS I > ASSSAA 


3 


32 


10 


24 


20 


CAN T [JL REALLY GONE 

'-TPS" r: R '"..'.'. | IM .Rf 0 RijRR 


♦ TIM MCGRAW 

ICl ID) IV ' CURB 76971 


.' 


QD 


16 


19 


11 


READY. WILLING AND ABLE 

. LEO.L WHITE LEAR'.J A C 'VEET' 


LARI WHITE 


33 


34 


35 


33 


19 


TALL, TALL TREES 

K STEOALL 1C tONES.R MILLER) 


♦ ALAN JACKSON 

IS 1 ARISTA 1-2879 


1 


35 


23 


23 


16 


GRANDPA TOLD ME SO 

6 BECKETT im a SPRINGER. J D HICKS.. 


KENNY CHESNEY 

<C) (VJ BNA 64352 


23 


QD 


38 


40 


10 


STANDING TALL 

. SIR'JUD 11 BUILER.B PEILRS! 


♦ LORRIE MORGAN 

'Ci IV: HNA Si ISA 


36 


•]•• 


40 


44 


6 


ALL YOU EVER OO IS BRING ME DOWN ♦ THE MAVERICKS (FEAT FLACO JIMENEZ) 

D CCOK.R MALC |R MALO.A ANDERSON! (V) MCA 55154 


37 


QD 


41 


46 


4 


WITHOUT YOUR LOVE 

'SPSS'. A P,|:tP.r, s V.ISEMAN 


AARON TIPPIN 

lC)PV!RCAc4A7: 


36 







M 


h 
11 


TITLE 


ARTIST 

LABEL A NUMBERDISTRIBUTING LABEL 


PEAK 
POSITION 


CD 


1] 


55 


4 


HEAVEN IN MY WOMAN'S EYES 

I BPSSiWN IV NCSLERI 


TRACY BYRD 

m MCA 561 K 


9 


40 


37 


s.s 


20 


LIFE GETS AWAY 

IOUD.C BLACK (C BLACK H NICHOLAS.! SCHUYlER: 


CLINT BLACK 


4 


(D 


44 


47 


5 


THE RIVER AND THE HIGHWAY 

P Tl.ilS Ti IP P i T T7 


♦ PAM TIL 


:i 


QD 


. 


53 


11 


SHE'S GOT A MIND OF HER OWN 

D JOHNSON >B LIVSEYO SCHLIT7I 


JAMES BONAMY 


42 


QD 


49 


50 


4 


IT'S WHAT 1 DO 

rSP.APRCu: .UNES.I SPA' 


♦ BILLY DEAN 

C SA' PSL SAS-h.'illE SsSSC 


43 


® 


46 


45 


9 


COUNTRY CRAZY 


LITTLE TEXAS 

WARNER BROS ALBUM C'.K 


44 




50 


54 


5 


HEADS CAROLINA. TAILS CALIFORNIA 


♦ JODEE MESSINA 

SSI :S.' IV. CURB .'bSYSS 


45 


QD 


-i 


49 


6 


EVEN IF 1 TRIED 

1 btSPEll IS FAlilp.N MJSILK p. REGAN. 


• ' Ml 

ICl (SAPSIC'L NASHVILLE SsSsS-S'7 


46 










* * * Hot Shot Debut * * * 




QD 


NEW* 


1 


YOU WIN MY LOVE 


♦ SHANIA TWAIN 

!C) (Dl (Vi MERCUR Y NASHVU IE PSSS IS* 


47 


48 


42 


26 


20 


HEART HALF EMPTY ♦ TY HERNDOr JRING STEPHANIE BENTLE 

P. SHNSClN.f SFAY IP. BURP El CHUPI ICl (V) EPIC 78073 


21 


QD 


s.' 




2 


EVERY TIME MY HEART CALLS YOUR NAME 


JOHN BERRY 

-.'."!; Ill AlBUMCUT 


49 


CD 


52 


si 


7 


NOW THAT'S ALL RIGHT WITH ME 


♦ MANDY BARNETT 


50 


CD 


54 


s 


4 


GONE (THAT'LL BE ME 

P ANDERSON 'O YOAKAM) 


♦ ETWIQHT YOAKAM 

REPRISE ALBUM CUT 


51 


52 


51 


52 


6 


ONLY YOU (AND YOU ALONE] 

IS BROWN 1 (Rill 'B RAM A RAM! 


♦ TRAVIS TRITT 

WARNER PR'S- ALiiSM CL'( 


51 


53 


53 


53 


7 


LET YOUR HEART LEAD YOUR M1NO 

'tOWARU S SI; IP 


♦ SMOKIN ARMADILLOS 


53 


CD 


'S 


57 


5 


1969 

K'TS.A.1, p.' ITS', S SilAMRER'. AIR '■. SPEPAI I S OAPRISiSN.C "PNS 


♦ KEITH STEGALL 


54 


QD 


59 


63 


4 


WHO'S THAT GIRL 

I W1LKES.P VVWILYIS BENU IPG 'I Rl N.IS PIRIMM1R' 


♦ STEPHANIE BENTLEY 


55 


CD 


s? 


62 


7 


ALL 1 WANT IS A LIFE 

: SlROUIPHOAUU/IIRl 1 M'lliINi S V'UNsF Y 1. PIRIMMHC 


TIM MCGRAW 

i llRBAlBUM L 1 J T 


56 


QD 


58 


61 


6 


RIPPLES 

1- ANN IN I II. 1 . : S 


♦ 4 RUNNER 

SPS.'-.'OLYOL'PNASP.lLa 


57 


CD 


60 


ss 


4 


TEN THOUSAND ANGELS 


♦ MINDY MCCREADY 

'."> BNA.'.A.'j 


58 


CD 


63 


60 


3 


THE LOVE THAT WE LOST 

E.SEAT.H SHEDO (GBURR.M POWELL) 


CHELY WRIGHT 

L S.S' S'.'LYL'ISP NASP.iLLE S779S6 


59 


CD 


61 


• 


5 


HANGIN' ON 

B Ei M.AHER IR MC'SREADY 9 I. MAhER P HURLEY. D.'NORAMi 


♦ RICH MCCREAOY 

ICl MAGNAlCiI.E S 1 SW 


59 


CD 


NEW ► 


1 


ALMOST A MEMORY NOW 


♦ BLACKHAWK 

Si IV) ARISTA 1 2R7S 


61 


QD 


65 


67 


1 


SHE GOT WHAT SHE DESERVES 


FRAZIER RIVER 

IVI CEC'SA SS173 


62 


63 


56 


48 


17 


ALWAYS HAVE. ALWAYS WILL 


SHENANDOAH 

'.''CAPITIS'. NASPV IL: I PSpS'S 


40 


QD 


NEW ► 


1 


REDNECK SON 

'., P.JNL ' i" 1" IMA' b API ) 


TY ENGLAND 

M RCA P4496 


64 


65 


64 


64 


6 


LADY'S MAN 


♦ ROB CROSBY 

RIVER NOR'P ALBUM CUT 


64 


CD 


NEWlV 


1 


SOMEONE ELSE'S DREAM 

S HPNURICKS.I PILL IS '/, SEMAP ' pR'L'.L 


FAITH HILL 

V.AVNLP PRC'S ALBUM LLU 


66 


QD 


66 


75 


3 


YEARS FROM HERE 

I. SAPPIN I.' HSLlANLiS'MSRIH IG tAPI P P MYih:. J .VUll'-Ms 


♦ BpVR L ■■ .-. MYf IP 

: : p. S'ss liipb VP ■ 


66 


CD 


70 




2 


MY WIFE THINKS YOU'RE DEAD 


♦ JUNIOR BROWN 

I V '.'' , ">'P 


68 


CD 


75 




2 


REMEMBER THE RIDE 

SfcPS'.'PS IP Vi'll l IAMS A' HARPf.l 


♦ PERFECT STRANGER 

CUD S.'i' SAB ":SS. 


69 


QD 


69 


72 


13 


THE FEVER 

A.REYIWLCiSlS I 'LL P. J Pt.hPY B PLNNt C Y D ROBERTS) 


GARTH BROOKS 

(V I.APPIIL NASMVilLE ld'JAS 


23 


QD 


NEW ► 


1 


ALL OVER BUT THE SHOUTIN 


SHENANDOAH 

(C) CAPITOL NASHVILLE MS4J9 


71 


72 


68 


SO 


20 


NOTHING 

P ANDERSON 1(1 YOAKAM AOS T ASl 


♦ DWIGHT YOAKAM 

(CI (D! IVI REPRISE 1 7 734 


20 


QD 


73 




5 


IT'S MIDNIGHT CINDERELLA 

A RE yt.il:. ; .. WILLIAMS P P: AS' G BRS'OP; 


GARTH BROOKS 
s' : . '.. ".i I ..; - '.' ' ' 


69 


QD 


NEW ► 


1 


LOVE TO BURN 

Is'.IA'.i . ' IP. i S '.' PE'rlEP- A 7.A>LAN( SMSCERMOIT 


MARK COLLIE 


74 


75 


72 




13 


SOLID GROUND 

R SKA'SiSS IG SJAENS) 


♦ RICKY SKAGGS 

ATLANTIC ALBUM CUT 


57 



CD Records showing an increase in defections over ihe D'cvkxjs week, regardless ot cMart nvovemctil. Airpower awarded to those records wh»ch 
atian 3000 detections try the first time ♦Videoclip availability. Catafog numbe* is tor cassette single, or vinyl if cassrette is unava-lable (C) 
Cassene single avarlability. <D} CO smgle availability. 1M1 Cassette m^i-singte availability. (T> Vinyl (naii-singte availability (V) Vinyl single avail- 
ability- (X) CD maxi -single availability. < 19%. BiMboaroV'BPI CommuntcatKins. 



Billboard Top Country Singles Sales 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED, AND PROVIDED BY 
FOR WEEK ENDING FEB. 24, 1996 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


5. 
si 

* o 


TITLE LABEL & NUMBER/DISTRIBUTING LABEL 


ARTIST 




1 


1 


13 


★ * ★ No. 1 ★ * ★ 

IT MATTERS TO ME ' 5 al No. 1 


FAITH HILL 


2 


2 


3 


1 


1 LIKE IT. 1 LOVE IT r irb 76961 


TIM MCGRAW 


3 


3 


2 


20 


I'M OUTTA HERE' THE WOMAN IN ME mehcurv nasmville 952206 


SHANIA TWAIN 




5 


7 


5 


HYPNOTIZE THE MOON giant 17704 WARNER BROS 


CLAY WALKER 




6 


5 


11 


NOT THAT DIFFERENT (•-« ssissss v 


COLLIN RAYE 


i 


4 


1 


13 


CAN'T BE REALLY GONE CURB 76971 


TIM MCGRAW 


7 


7 


6 


14 


WHAT 1 MEANT TO SAY Columbia 78087ssow 


WADE HAYES 


(8) 


11 


13 


17 


TEQUILA TALKIN' BNA f A386/RCA 


LONESTAR 


9 


8 


8 


15 


REBECCA LYNN ASTIUM 643EGEEG 


BRYAN WHITE 


10 


10 


11 


10 


HEART HALF EMPTY epic 7807lS0Nr TY HERNDON FEATURING STEPHANIE BENTLEY 


(11) 


13 


15 


8 


BIGGER THAN THE BEATLES epic ast. s on, 


JOE DIFFIE 


12 


9 


16 


35 


ANGELS AMONG US rca 62643 


ALABAMA 


(13) 


16 


18 


5 


NOT ENOUGH HOURS IN THE NIGHT sir ;? 764 WARNER BDOS 


DOUG SUPERNAW 



SS 




2 WKS 1 
AGO 


WKS. ON 
CHART 


TITLE i ABE '. NUMBI P 1 ISTR in ITING LABI L 


ARTIST 


14 


12 


12 


14 


THE CAR MCG CURB 76970CUR8 


JtPP CARSON 


19 


15 


14 


39 


WHEN YOU SAY NOTHING AT ALL BNA 6432WICA ALISON KRAUSS & UNION STATION 


He) 


19 


24 


3 


EVEN IF 1 TRIED Capitol Nashville 58507 


EMILIO 


17 


14 


9 


10 


WHEN BOY MEETS GIRL mercurv naskville S52388 


TERRI CLARK 


U 


18 


17 


35 


YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76966 


PERFECT STRANGER 


(19) 


20 




2 


SOME THINGS ARE MEANT TO BE arista 12B% 


L 'IDA DAVIS 


20 


21 


21 


28 


I'M NOT STRONG ENOUGH TO SAY NO ARISTA 1-2807 


BLACKHAWK 


(21) 


25 


25 


3 


YOU CAN FEEL BAD epic 78209-sosv 


PATTY LOVELESS 


22 


22 




2 


WILD ANGELS rca 64437 


MARTINA MCBRIDE 


23 


24 


20 


23 


NO MAN'S LAND ailaniic 871C4AG 


JOHN MICHAEL MONTGOMERY 


(24) 


RE ENTRY 


33 


SOMEONE ELSE'S STAR asylum 64435,'EEG 


BRYAN WHITE 


(25) 


N E W ► 


1 


WALKIN' AWAY ARISTA 1-2934 


DIAMOND RIO 



O Records with the greatest sales gains this week. •Recording industry Assn. ot America cetlittcation tor sales ot 600,000 units. A RIAA 
certification for sales ot 1 million units, with multimillion titles indicated by a numeral following the symbol. >t 1996, BillboaroVBPI 
Communications and SoundScan, Inc. 
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Billboard, 



FOR WEEK ENDING FEBRUARY 24, 1996 



Top Jazz Albums. 


THIS WEEK 


| LAST WEEK 


[chart 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORES AND RACK 

SALES REPORTS COLLECTED. COMPILED, AND PROVIDED BY SoUndSCEM * 

ARTIST II Hill 

LABEL i MIMD! P. PISIRIIIU UNI, LABEL ™ 


1 


1 


5 


* ★ * No. 1 ★ * * 

VAN MORRISON WITH GEORGIE FAME t FRIENDS Sums* lb 1 


CD 


2 


14 


SOUNDTRACK pangaea J6C7I i p s 


LEAVING LAS VEGAS 


3 


3 


il) 


TONY BENNETT COLUMBIA 67349 


HERE'S TO THE LADIES 


CD 


NEW* 


JOHN MCLAUGHLIN verve 529823 


THE PROMISE 


CD 


NEW ► 


ELLIS l> BRANFORD MARSALIS Columbia 67369 

LOVED ones 


6 


4 


85 


TONY BENNETT • Columbia 662 14 


MTV UNPLUGGED 


CD 


5 


jg DAVID SANBORN ELEKTRA61759.EEG 


PEARLS 


8 


6 


113 


ELLA FITZGERALD vtim 5:<jtw4 

1ME BESI Of THE SONGBOOKS 


9 


7 


43 


WYNTON MARSALIS t ELLIS MARSALIS 

COLUMBIA 66&SO 


JOE COOL'S BLUES 


10 


8 


37 


SOUNDTRACK i.'AU'^ij .'.'yf-ujWARNER BROS 

THE BRIDGES OF MADISON COUNTY 


QD 


NEW* 


GEORGE DUKE war^erbros 4tii; 


MUIR WOODS SUITE 


(D 


16 


2 


ROSEMARY CLOONEY C0NC0R0 4685 


DEDICATED TO NELSON 


13 


11 


123 


SOUNDTRACK Hollywood 61357 


SWING KIDS 


14 


5 


18 


KEITH JARRETT 

ECM 21577 AT THE BLUE NOTE: ./■nil' v> JUNE 4TH ] 994 1ST SET 


IS 


10 


2 


JOHN PIZZARELLI NOVUS6319LRCA 


AFTER HOURS 


16 


14 


25 


CHET BAKER BLUE NOTE 2B26ZCAPITOL 


MY FUNNY VALENTINE 


17 


li 


11 


RACHELLE FERRELL niui noti j'/h- ucariioi BB 

FIRST INSTRUMENT 


18 


13 


22 


GERALD ALBRIGHT Atlantic jazz 82829'AG 


GIVING MYSELF TO YOU 


19 


12 


45 


ETTA JAMES private 82128 


TIME AFTER TIME 


20 


17 


1113 


BILLIE HOLIDAY verve 513943 


BILLIE S BEST 


21 


18 


131 


HARRY CONNICK, JR. A COI UMBIA 531 r. 


25 


22 


25 


92 


ETTA JAMES 

PRIVATE 821 U MYSTERY LADY [SONGS OF BILLIE HOLIDAY! 


23 


21 


26 


ANTONIO CARLOS JOBIM 

VERVE 525472 THE GIRL FROM IPANEMA: THE ANTONIO CARLOS JOBIM SONGBOOK 


© 


NEW* 


ELLA FITZGERALD 

VERVE 529581 OH. upv. BE GOOD' BEST OF THE 1,1 KSHW.N SONGBOOK 


25 


19 | 13 


MILES DAVIS :- ,^ ... 67377.COLUMBIA 

HIGHLIGHTS FROM THE PLUGGED NICKEL 


TOI 


1 CONTEMPORARY JAZZ ALBUMS . 


CD 


1 


9 


★ * * No. 1 * * * 

QUINCY JONES • ttVEST 45375 YVARNER BROS. 9MC*»ltNol 

GTS JOOK IOINT 


CD 


: 


167 


KENNY G A arista 1S646 


BREATHLESS 


3 


3 


10 


JERALD DAEMYON GRP 9829 B 


THINKING ABOUT YOU 


CD 


4 


14 


WILL DOWNING I7ERCURV 52B755 


MOODS 


CD 


5 


14 


RANDY CRAWFORD bluemoon 92662-ag 


NAKED AND TRUE 


6 


7 


If 


BONEY JAMES WARNER 8ROS 459130 


SEDUCTION 


7 


6 


25 


FOURPLAY WARNER BROS. 45922 


ELIXIR 


1 


9 


11 


NAJEE 

EMI .157114 NAJEE PLAYS SONGS FROM THE KEY OF LIFE- A TRIBUTE TO STEV1E WONDER 


9 


8 


17 


SOUNDTRACK Antilles 52931&verve 


GET SHORTY 


ID 


i; 


32 


THE JAZZMASTERS ivc 2049 BB 


THE JAZZMASTERS II 


11 


n 


5 


BOBBY MCFERRIN BLUE NOTE 31677,'CAPITOL 


BANG-ZOOM 


12 


12 


li 


DAVID SANBORN WARNER BROS 46002 


LOVE SONGS 


13 


12 


93 


JOHN TESH PROJECT GTS 528751 


SAX BY THE FIRE 


14 


14 


55 


JOHN TESH PROJECT GTS 528753 


SAX ON THE BEACH 


19 


16 


6 


GEORGE BENSON wahneh Bros 46050 

THE BEST Of GEORGE BENSON 


IS 


18 


3 


AVENUE BLUE BLUEMOON 9265BAG 


NAKED CITY 


17 


15 


19 


VARIOUS ARTISTS 

GRP9827 iiji-l Al M. L LLLL'KAIION 01 1 HL SONGS OF THE BEATLES 


18 


17 


9 


PAUL TAYLOR COUNTDOWN 77725 


ON THE HORN 


19 


20 


54 


DAVID SANBORN WARNER BROS 45768 

THE BEST OF DAVID SANBORN 


© 


RE-ENTRY 


INCOGNITO VI RVE FORECAST/! ALAIN LOUD 528000 VERVE 

DEGREES AND. RIS.ND 


21 


23 


15 


DAVID BENOIT 

GRP9831 THE BEST Of DAVID BENOIT 1987 1995 


22 


24 


14 


BOBBY CALDWELL sin drome 8910 


SOUL SURVIVOR 


23 


25 


20 


MICHAEL FRANKS warm rbros 45998 


ABANDONED GARDEN 


24 


21 


24 


KEIKO MATSUI white cat 777.3/ UN T. 


SAPPHIRE 


29 


W 


15 


MAYSA BLUE THUMB 7001.GRP 


MAI ^ 



Artists & Music 



Owners' Split Divides Kokopelli Roster; 
Getting To Know Pianist Mulgrew Miller 



EXIT, STACK RKiHT: Kokopelli 
Records has suffered a split between 
its two owners, Jim Geisler and Hcr- 
bie Mann. Mann is in the process of 
starting his own label, yet unnamed. 
"Irrevocable differences" is the reason 
for the parting, according to the 
flutist/entrepreneur Mann. The part- 
ners haw split the roster, with Edward 
Simon, Trio Da Paz, Brasilia, and 
Bruce Dun lap going with Mann. He 
also retains control of his own music, 
which includes "some great stuff from 
last year's engagement at the Blue 
Note club." 

Geisler will keep saxist David "Fat- 
head" Newman, guitarist Cornell 
Dupree. and saxist Bobby Watson. 
Mann, who ho|x*s to hook up his imprint 
with an established company, was blue 
when we spoke. Retail business is "kind 
ut' like tlx- Lusitania," ho says. "A lot of 
guys don't know you have to buy shelf 
space" to get decent retail profile. 

Mann is deliberating about using 
only the Internet and concerts to sell 
his records. "You may not move the 
same kind of numbers, but you don't 
have to worry about getting paid," says 
Mann. "For the past year and a half, 
the music part was the easy part. It's 
the business that's tough." 

Mann hopes to have his first release 
in place by the late spring or summer. 
Geisler and Kokopelli have got Dupree 
and Newman going into the studio in 
March. Geisler's interpretation of the 
split coincides with that of his ex-part- 
ner. "We've had our successes," he 
says, "but the retail scene sometimes 
sucks wind. Herbie says Lusitania; I 
say Titanic. But we're moving for- 
ward." KokopelH's latest release is 
Watson's "Urban Renewal." 



Q 
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UESTION MUSICIANS and crit- 
ics and you'll find that Mulgrew Miller 
is considered one of the consummate 
pianists on the scene. Now radio lis- 
teners think so as well. Miller's new 
RCA/Novus album, "Getting To Know 
You," did "really well" at KXJZ Sacra- 
mento, Calif., says music director Gary 
Vercelli. 

"I hear a real smile in his music, the 
way people used to talk about Errol 
Garner. Mulgrew's earlier albums 
didn't have the magic that this one 
does," says Vercelli. " 'Sweet Sioux' is 
one of our Power Tracks." Miller's lat- 
est tour was kicked off with a week at 
Manhattan's Zinno club, where the 
"Getting To Know You" material was 
recast each evening. 

The disc's addition of percussionist 
Big Black to Miller's usual lineup of 
musicians heljis stress the synco])ation 
that's long been a part of Miller's play- 
ing. Though it teems with finesse, the 
record is ultimately about rhythmic 
ehange-ups. 

Concerts in Washington, D.C., con- 
tinued on Feb. 9-10. Miller is slated to 
be part of saxist Joe Lovano's team at 
New York's Village Vanguard in early 
March, celebrating Lovano's new two- 
CD set, "Live At The Village Van- 
guard," on Blue Note. 

I WAS GROUSING about the lack of 
male jazz vocalists a while back (Jazz 
Blue Notes, Billboard, Dec. £*. 1995). 
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by Jim Macnie 

but I neglected to mention that the 
DMP label's new midpriced imprint. 
DMP Debut, has a gutsy guy scatting 
and balladeering on his initial outing. 
Giacomo Gates' "Blue Skies" is the 
first record released on Debut, which 
intends to release six to eight projects 
per year. 

Jazz's pre-eminent young male voice, 
Kevin Mahogany, is at work on a new- 
record for Wartier Bros. The man who 
bellows the old-school blues in the role 
of Big Joe Turner (with dashes of 
Jimmy Rushing) on Verve's "Kansas 
City" soundtrack — which has a great, 
vital sound to it, by the wav — has cut 



the Bonnie Raitt hit "I Can't Make 
You Love Me" in the studio. According 
to one source, it had those in the stu- 
dio all revved up. The tune is telling: 
The record incoiporates pop elements 
that should extend Mahogany's nation- 
al profile. Currently untitled, it is 
scheduled for release May 22. 

R U Mercer Ellington had the 

unenviable role of operating in his 
father's shadow, leading Duke's band 
since 1974. But those who took in sev- 
eral of their gigs know Mercer's stan- 
dard of excellence was quite high. His 
group rocked. 

The Grammy-winning trumpet play- 
er, arranger, and composer — he wrote 
"Things Ain't What They Used To 
Be"— died Feb. 8 at the age of 7(i. He 
had also conducted the Broadway 
revue "Sophisticated Ladies" in the 
early '80s, as well as his dad's only 
opera, "Queenie Pie." He lived in 
Copenhagen. 
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CD 


4 


42 


BV HEART 

WINDHAM HILL 11:64(3) 


JIM BRICKMAN 
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5 
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LIVE AT RED ROCKS • 

GTS 528754 


JOHN TESH 
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FOREST • 
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HIGHER OCTAVE 7026 
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10 


12 
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by Heidi Wale son 

PlANIST ON PARADE: Sony CkwfcaJ paid tribute Feb. 
8 to one of its stalwarts, pianist Emmanuel Ax. Ax, who 
has a Sony (Hscography of more than 25 titles — including 
a sublime recording of Brahms' Fantasies Op. 1 16, Piano 
Pieces Op. 119, and Piano Sonata No. 2 that was released 
in December — was feted at a Sony Club lunch in New York 
attended by retailers, media, and label 
execs. 

To work up an appetite. Ax did 
walk-through retail visits at .J&R 
Music World, Tower, and two HMV 
stores in Manhattan, supported by in- 
store display materials. He also did a 
post-prandial interview at WQXR 
New York. 
Label head Peter delb lauded the 
ax pianist as "a cornerstone of our A& R 

policy," pointing out that Ax both 
plays the standard repertoire and investigates new musi- 
cal areas. Ax has been with the label since 1981. 

The tribute coincided with some large-scale media expo- 
sure for the pianist. On March 14, Ax will be heard on 
NPRfe "Performance Today," giving an interview and live 
performances of Brahms. Ax is also the driving force of a 
new Sony recording of Schubert's "Trout" Quintet, which 
features Yo-Yo Ma, Pamela Frank, Rebecca Young, and 
Edgar Meyer. The "Trout" Quintet was the centerpiece of 
a Feb. 14 "Live From Lincoln Center" concert, "Yo-Yo Ma, 
Emmanuel Ax And Friends," which is billed as an evening 
of "Hausmusik." Artists on the recording also performed 
at the event. 

The Ax attention coincides with an anniversary: Ax and 
Ma have been working as a duo for 20 years. (They also 
perform Schubert's Sonata For Piano And Arpeggione on 
the "Trout" recording.) 

With his customary good humor. Ax brushed aside glow- 
ing remarks about his Grammy Awards and this year's 
Grammy nomination, attributing them to "having the 
great good fortune of playing with Yo-Yo." But as Sony 
wanted to make clear, Ax has a formidable career apart 
from his mora famous colleague. 



Ax does share Ma's openness to experimentation, how- 
ever, and will soon embark on a collaboration with Pablo 
Ziegler. They will play two-piano arrangements of the 
music of Argentinian tango master Astor Piazzolla on a 
disc intended for fall 1996 release. Ax will also be record- 
ing Richard Danielpour's piano concerto with the Los 
Angeles Philharmonic and will continue his Haydn cycle 
for the label. 

VlETNAM LIVE: Sony Classical will get another series 
of high-profile live events tied to a recording in April, when 
the Boston Symphony and Seiji Ozawa give the East 
Coast premiere performances of Elliot Goldenthal's "Fire 
Water Paper: A Vietnam Oratorio" in Boston (Symphony 
Hall, April 4 and 6), New York (Carnegie Hall, April 10 and 
11), and Washington, IXC. (Kennedy Center, April 13). 

Sony recorded the work in its world premiere perfor- 
mances with the Pacific Symphony Orchestra under 
Carl St. Clair (with soloists James Maddalena, Ann 
Panagulias, and Yo-Yo Ma) in April 1995. The piece com- 
memorates the 20th anniversary of the end of the Vietnam 
War. The recording is to be released in April. 



Mc 



I ORE VIENNA: Deutsche Grammophon has extended 
its contract with the Vienna Philharmonic, continuing 
a tradition dating back one-quarter of a century. Walter 
Blovsky, the orchestra's GM. said that in the coming 
years, the Vienna Philharmonic will continue to focus on 
Viennese repertoire, including the Second Viennese 
School, "while remaining open to newer influences where 
these were likely to be of lasting value." 

Upcoming releases include John Eliot Gardiner's first 
recording of orchestral works with the Vienna Philhar- 
monic (Chabrier), Claudio Abbado conducting Berg. 
Zemlinsky's "Lyric Suite" with Giuseppe Sinopoli and 
soloists Deborah Voigt and Bryn Terfel, and Sinopoli con- 
ducting "Elektra." Recording plans for 1996 include Gar- 
diner and Abbado recording Bruckner, Pierre Boulez 
leading Mahler's Symphony No. 5, ami Andre Previn con- 
ducting the music of Richard Strauss. 

BaRTOLI LIVE: Cecilia Bartoli fans turned out in 
force to hear the mezzo make her Metropolitan Opera 
debut in "Cosi Fan Tutte" on Feb. 8. The singer made her 
first entrance, towing a huge piece of scenery, to enthusi- 
astic cheers. Bartoli did not disappoint, offering a broad, 
comical Despina, if relatively little evidence of the color 
and nuance that make her recorded oeuvre so inviting. 
And yes, she could be heard, though the role probably isn't 
the real test of this voice in the Met. Next stop, "Cener- 
entola"? 



SAM GOODY, ESPN TEAM FOR X GAMES MUSIC PROMO 



(Cotttinfir(f fnmi page 11) 

more energized effort on our compa- 
ny's part to position and promote our 
brand as a relevant brand for a key 
demographic segment, and that is the 
same group that participates and 
enjoys the extreme games," says 
Brian Maginnis, advertising director 
for Request Media, the media and 
marketing services division of Sam 
Goody parent the Musicland Group. 

ESPN hopes the music tie-in 
will generate more of an "enter- 
tainment-based audience," accord- 
ing to Paul Slagle, director of 
integrated sales and marketing 
for ESPN. 

"Quite frankly, we thought the 
music element was one that would 
drive traffic more than the 
sports," he says. "It's an integral 
part of everything these kids do, 
and we wanted to make it much 
more a part of the X Games." 

Regional talent and many radio- 
station partners have already 
been lined up, according to Steve 
Yanovsky, a music consultant who 
is directing the talent and radio 
elements of the promotion. 



TVT act Gravity Kills, which 
will perform in four cities, is the 
first national act to commit, but 
Yanovsky expects major-label 
artists to appear in several mar- 
kets. 

On the retail front, Maginnis 
says, "Extreme Games gives us 
the ability to create an in-store 
platform for 'extreme music.'" No 
label participation has been con- 
firmed yet, but there are opportu- 
nities for in-store promotion 
through the summer, he says. 

The games will receive exposure 
in stores through the company's 
Request magazine, point-of-sale 
sweepstakes, and other promo- 
tional elements. 

Sam Goody will have visibility 
at the events via a stage banner 
and other signage, as well as a 
booth at each Road Show event. A 
CD sampler and bounce-back 
coupons are also being considered. 
Negotiations are under way for 
the chain to have a tie-in with a 
radio sponsor. 

The promotion is one of five 



planned this year and is part of a 
larger strategy by the chain to be 
"proactive," according to Marcia 
Appel, VP of marketing and mer- 
chandising for Musicland. 

"What we're trying to do is not 
only hook up with something 
exciting for the consumer, but be 
able to offer our vendors and our 
advertisers in Request an oppor- 
tunity to partner with us," Appel 
says. 

Request Media created a similar 
promotion for Sam Goody this 
year that targets the same audi- 
ence as the X Games. "Magnavox 
Presents UnVailed: The Ultimate 
Band And Board Event" is a best- 
unsigned-band search among col- 
lege campuses that will culminate 
in a three-day snowboarding com- 
petition and band playoff in late 
March in Vail, Colo. 

Maginnis says the promotions 
"fit with a more aggressive stance 
we're taking this year in brand- 
positioning and building excite- 
ment at our store level." 
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Fonovisa Decries RIAA In Piracy Fight 



Latino pirac ne After ruing bunko* 

of lawsuits against alleged counterfeiters 
in the past several years, Fbnovisa finally 
hit [iay dirt Jan. 25 when three judges in 
an aijpellate court in San Francisco ruled 
that the label could take legal action 
against Fresno. Calif., sffap-meet owner 
Cherry Auction for pirate activity that 
took place on its premises (see story, page 
liL 

The judges' ruling essentially holds 
owners and operators of swap meets and 
flea markets responsible and liable tor 
tendon who traffic illicit product, be it 
cassettes, shoes, or watches. 

The judges' opinion offers the U.S. 
Latino record industry a strong weapon 
against counterfeiters plying their track' 
at swap meets and flea markets. 

Given the decision, it might be expect- 
ed that Jose Zorrilla, lead attorney rep- 
resenting Fonovisa in the successful civil 
suit, would be content But he's definitely 
not 

Zorrilla complains that the Recording 





by John Lannert 

Industry Assn. of America should have 

played a leading role in the Cherry Auc- 
tion case. "It was not fair for Fotim isa to 
be the only one resiwnsible for this law," 
says Zorrilla. 

Accenting to Zorrilla, the RIAA did 
not want Fonovisa to file the suit against 
Cherry Auction because, he says, the 
RIAA "was afraid we were going to lose, 
which would have resulted in a bad law for 
the industry." 

Zorrilla opines that the RIAA empha- 
sizes criminal suits over civil ones and 
therefore does not allocate sufficient 
funds to prosecute civil cases. He is now 
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exhoiting other laljels to follow the lead 
of Fonovisa, which is an RIAA member; 
and prosecute alleged counterfeiters on 
their own accord, instead of waiting for 
the RIAA to take action. 

Zorrilla may he wasting his efforts. At 
least two label execs say they aie (laying 
the RIAA to represent them in battling 
record piracy, so they were not inclined to 
take unilateral action against counter- 
feiters. 

Failing u > enlist the support of the I -ati- 
no labels on an individual basis, Zorrilla 
jfans to go to the Latino imprints to try to 
establish a collective industry fund to 
finance civil suits. 

"I don't think the RIAA is addtessing 
the Issue of [Latino piracy]," says Zorril- 
la. "I'm not saying it's their fault, but they 
haven't recognized the importance of civil 
litipition in attacking this issue," 

Zorrilla says he has scheduled a meet- 
ing with the RIAA to discuss Latin 
record piracy on Feb. 27. "If they don't 
commit to do more for the Latin labels, 
we're going to pull (Hit of RIAA." warns 
Zorrilla. 

Zoirilla's comments, of course, do not 
jibe with the RI A As version of what hap- 
pened in the Cherry Auction case. Zor- 
rilla and the RIAA are not seeing ojo-to- 
ojo on I^alin piracy either. 

Jessie Abad, the RIAA's VP anti-pira- 
cy, civil litigation, emphasizes that she had 
no knowledge of the Fonovisa lawsuit 
when it was originally filed in 1!)93. But 
when the case was dismissed a year later 
and subsequently went to the appellate 
court, Abad says, the litigation "was 
brought to oar attention, and we fully sup- 
ported Fonovisa regarding the appeal of 
this decision." 

Abad states that Fonovisa permitted 
(Continued on next page) 

LATIN TRACKS A-Z 

TITLE (Publisher Licensing Ore ) Sheet Music Oist 

3 AMAKECI EN TUS BRAZOS (BMC Songs. ASCAP) 

1 AMOR (f onomusic. SESAC) 

31 ANIMAL (Vander. ASCAP) 

4 C0M0 TE EXTRAHO (A 0 III Music. BMI/EMI 
Blackwood. BMl.'Peace Rock. BMI) 

36 CON BRAZOS ABIERT0S (Copyright Control. 

21 COQUETA (Copyright Control. 

32 CUAKDO EL DESTIH0 SE COBRA (Copyright Control) 

28 0ESVELA0O (CopyrieM Control) 

5 E NAM OR A00 DE UN FANTASMA lEdimonsa. ASCAP) 

19 ERES ASI (Famous. ASCAP/lnstama. ASCAP) 
18 ES0 ME GUST A {Vandei. ASCAP) 

12 ES POR Tl (HPP. FJMII 

10 EXPERIENCE REUGIOSA iUmmusica. 
ASCAP/Forwmusic. SESAC) 

24 HAY QUE P0NER EL ALMA (EM0A. ASCAP) 

6 JUAN SAB0RU Fanes. BMI) 

35 LAGRIMAS DE ALEGRIA (Sony latin BMI) 

20 MALA MUIER ISolroar Music. SESAC) 

26 MAM DAME FL0RES (AY, At AY) (Striking, BMI) 

40 MARIA (Draco Cornelius BMvSony Utm, BML'Mundo 

Nuevc. SESAC'Insignia. ASCAP/Famous. ASCAP) 
17 MAS Y MAS (Zomtei Golden Sands ASCAP) 
3 ME ASUSTA PER0 ME CUSTA (CopyiiRht Control) 

37 ME GUSTAN GO R OAS lAteiandrrj May, BMI) 

27 Ml BENOITA IIERRA (BMG Songs. ASCAP) 

13 Ml FORMA DE SENTIR (Fanornusic. SESAC) 

14 MUNDO DE AMOR iZomba Golden Sands. ASCAP) 

33 NO PUDE DETENER Ml LLAHT0 (CdimoflU. ASCAP) 
23 HO PUEDO MAS (lam Entertainment BMI) 

8 P0R AMOR A Ml PUEBLO (Mas Utin. SESAC) 

7 QUI EN (Copyright Control) 

26 QUIERO Y NECESIT0 (Vander, ASCAP) 

16 SEVASEVAfFirstper. ASCAP) 

39 SI N0S DEJAN (BMG Songs. ASCAP) 

22 SI QUISIERAS (Copyright Control) 

11 SI TU TE VAS (Fonowsa. SESACUtimmsiCa A5CAP) 

34 SOY TUY0 (brovega) 

15 TE AMARE (Rtiinnstone Jacket, ASCAP/Ramtrw 

CA R . ASCAP/Ettiena Music. ASCAP/Schosh. ASCAP) 

29 T0NTA (San Antonio Music. BMI) 

38 TU NO TIENES C0RA20N (720. BMI/tohui ASCAP) 

2 UH MILL0H DE ROSAS IMahola. ASCAP/Larnnaga 
ASCAP) 

30 VUELVEME A QUERER (Fonovisa. SESAC) 
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the IjOs Angeles-based attorney repre- 
senting the EUAA U» deliver tite or.il argu- 
ment during the appeals process in the 
Cherry Auction case. Further, Abad says, 
the RIAA, in conjunction with the Inter- 
national Anti-Counterfeiting Coalition, 
filed an amicus brief that was accepted 
by the apjieals court. The acceptance of 
the joint amicus brief underscores the 
seriousness of the ruling in the Fonovisa 
suit 

While not naming Zorrilla directly, 
Abad dis|xited his claim that the RIAA is 
insufficiently attacking Latino piracy at 
swap meets and flea markets. 

"The flea-market problem is a big con- 
cern for us, and to say that the RIAA is 
not doing anything is a misinterpretation 
of the facts," says Abad. She points out 
that the ruling "enables us to educate flea- 
market and swap-meet owners of their 
res|K)nsibilities, and we hope they'll take 
us seriously, so we can combat piracy." 

A 1995 RIAA report states that more 
than 60% of counterfeit product seized by 
the RIAA in the U.S. that year was by 
Latino recording artists. According to the 
report, IV4 years earlier. Latino artists 
accounted for 40% of seized product. 

The piracy problems brought to the 
RIAA, says Abad, come from member 
labels. Therein lies the Latin piracy rub, 
says Zoirilla. He suggests that the huge 
multinationals carrying the most weight 
with RIAA are not terribly concerned 
with the Latino record market which is 
believed to represent a mere 2%-3% of 
total allium sides in the US. 

Therefore, posits Zorrilla, the RIAA 
does not give Latin piracy just attention. 

Is Zoirilla right? To a degree, |>erhai)s. 
The RIAA certainly has helped the 
domestic Latino industry mightily 
through countless busts and confiscations 
of counterfeit product The RIAA has lent 
sti*ong support to improving copyright 
laws in Puerto Rico and Mexico. 

Still, there is no representative from 
the Latino record industry sitting on the 
executive Ixiard of the RIAA. In fact the 
RIAA does not even identify Latino music 
as a separate genre in its published sales 
reports. Hispanic music falls under the 
sweeping category of "other." 

But if there is strength in numbers, it 
would be wise for Fonovisa not to with- 
draw from the RIAA but to join forces 
with other Latino members of the RIAA 
to form a lobbying bloc. 

Such an effort was attempted two 
yean ago, when RIAA chairman/CEO 
Jay Herman met with US. Latino record 
executives to plant the seeds for a Latin 
committee. Lamentably, as one Latino 
record executive leeaHs, the participants 
from the labels were so contentious and 
unprofessional during discussions that no 
consensus could be established for a Lati- 
no entity within RIAA. 

A follow-up meeting never con- 
vened. 



UORRECTION: An item in Latin Notas 
in the Feb. 17 issue about PolyGram 
Brasil featuied a list of 1995 sales figures 
of the Brazilian record market that were 
erroneously labeled "unit quantities." 
Actually; those numbers were revenue tal- 
lies in dollai-s. Thus, the ranking order of 
the major labels, in terms of revenue, 
along with their respective market 
shares, should have read as follows: Poly- 
Gram Brasil, $138,710000 (20.9%); Sony 
Music Brasil, $12^809,000 (1&5%); Warn- 
er Music Brasil, $102,750,000 (15.5%); 
EMI-Odeon Brasil, $99,258,000 (15%); 
and BMG/Ariola Brasil, $96,189,000 
(14,5%). The indie labels that account for 
about 15% of Brazil's total revenue of 
$663,370,000 were Sigla/Som Livre. 
$66,110,000(9.9%); RGE, 26,516,000 (4%); 
CID, $9,754,000 (1.5%); and Eldorado, 
$1276,000(02%). 

The following list contains the net unit 
sales of the f ve majors with their respec- 
tive market shares in parentheses: Sony 
Brasil, 14,516,908 units (20.4%); Poly- 
Gram Brasil. 14,174,643 units (19.9%); 
Warner Music Brasil. 9,998,048 units 
(14%); EMI-Odeon Brasil, 9,848,834 units 
(13.8%); and BMGArioia BrasO, 9,712^79 
units (13.6%). Indie companies con- 
tributed slightly more than 18% of unit 
sales. Again, leading the way was 
Sigla/Som Livre, with 9,712,379 units 
(10.8%); followed by RGE, 3,561,315 units 
(5%); CID, 1,632^11 (2.3%); and Eldora- 
do, 125,576 units (_2<£ ). The total number 
of units sold in Brazil last year was 
71267,187. 

The sales data above were provided by 
Brazilian trade group Associac.ao 
Brasileira Dos Produtores De Discos 
(ABPD). Remarkably, the record label 
with the highest revenue in 1995 did not 
sell the most units. 

So which label is No. 1 in Brazil? ABPD 
president Manuel Camero points out 
that while there are no official ciiteiia for 
determining the top label in Brazil, com- 
pany revenues are a "more important" 
indicator of a label's market performance 
than unit sales. That is why, in Camera's 
opinion. Ra'yGram was the leading label 
in 1995 in Brazil. 

No matter the opinion, Camero. F\>ly- 
Gram. and Sony are to he heartily con- 
gratulated for divulging their official sales 
stats. No other recording entity in Uitin 
America has gone public with official 
sales numbers. Hopefully, trade organi- 
zations aixl record labels from other coun- 
tries in the region will come forth with on- 
thc-recoixi figures. Nothing less than the 
ciedibility of the individual markets is at 
stake. 

One final and very positive nota; 
Camero says that ABPD expects to begin 
publishing an official national retail sales 
chart by the middle of 1996. The infor- 
mation, Camero adds, may possibly be 
compiled by computerized, point-of-pur- 
chase sales at imlividual retail outlets. 
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McGovern Votes For Clinton. Sterling Records artist Maureen McGovern 
recorded tracks for her upcoming release at New York's Clinton Recording Stu- 
dios. Shown at the sessions, from left, are chief engineer Ed Rak, McGovern, 
Brian Panella of Sterling/Winters Management, and Sterling Records president 
Mort Drosnes. 



Denis Degher's Red Zone 
Blends Old With New 



I BY DAVID JOHN FARINELLA 



PRO 
FILE 



LOS ANGELES— Just how many 
more times does this have to happen? 
A band records a demo tape that 
pleases everyone from the producer 
to the bails player, and it gets the band 
signed to a major label. The band 
goes on to release 
an album or two, 
doesn't get much 
support, and negoti- 
ates its way out of 
the contract. 

A couple of days 
later, the band mem- 
bers call their 
friends in Pearl Jam 
and the Red Hot 
Chili Peppers and 
form an alternative 
rock supergroup. They call their 
original producer/engineer and 
record their first album. Just anoth- 
er day in L.A., right? 

Well, maybe not, but that's what 
happened with producer/engineer 
Denis Degher and the band Bob 
Rule. The supergroup, formed by 
members of Rob Rule after that 
band's demise, goes by the name of 
Thermador, and its debut album, 
"Monkey On Rico," is due March 12 
on Atlantic Records. 

In addition to former Rob Rule 
members guitarist/vocalist Rob Rule, 
guitarist David King, and bassist 
Chris "Wag" Wagner, Thermador 
includes guitarist Stone Gossard from 
Pearl Jam and a rotating drum team 
of the Red Hot Chili Peppers* Chad 
Smith and the Vandals' Josh Freese. 

The sessions were a casual collabo- 
rative process, according to Degher. 
"Robbie had some ideas for songs, 
Stone had some riffs, and Chad had 
some grooves, and they just all came 
together," he says. "There was just 
this chemistry going on where they 
just started hammering out songs 
right on the spot. What was amazing 
is that we cut three or four tracks the 
first night. It was unbelievable. It 
really fell into place." 

And while this new work was fresh, 
it was also reminiscent for Degher of 
his beginnings as a producer/engi- 



neer. 

"It was a throwback to the earlier 
recording days, where you get some 
good musicians in the studio together, 
and everybody just plays," says 
Degher. "It's kind of more enjoyable, 
as opposed to sitting in there punch- 
ing all day long," he adds with a laugh. 

Actually, it's a knowing laugh, con- 
sidering that he has spent the major- 
ity of his life in one commercial 
recording facility or another. He start- 
ed his career and his training as a 
mastering engineer at Conway Stu- 
dios and worked his way up to first 
engineer and producer. He has been 
at the helm of Red Zone Studios — 
which used to be the "A" room of 
Kendun Recorders — for the past nine 
years. 

In its heyday, 
Kendun was home 
to such hit al- 
bums as Marvin 
Gaye's "Sexual 
Healing" and 
REO Speedwag- 
on's "High Infi- 
delity," plus pro- 
degher jects by Quincy 

■Jones, Frank Zap- 
pa, Ringo Starr, and George Harrison. 

When he opened Red Zone, Degher 
found a couple of rooms that were in 
great shape. Originally designed by 
Tom Hidley, the main room has stayed 
the same under the Red Zone banner. 
Degher says, "The old adage 'don't fix 
it if it isn't broken' is in effect here." 

Howewr, the control room has gone 
through a bit of retuning. "The con- 
trol room originally had a Tom Hid- 
ley West lake/East lake monitoring 
system, but we brought in a different 
monitoring system," Degher says. So 
he called in Vincent Van Haaff to 
update the acoustics and equipment. 

Since then, he has gone through a 
couple of different boards, including 
the original board and a Neve V series 
(which he calls a $400,000 white ele- 
phant), finally ending up with a 48- 
input Trident 80C console, to which 
he has added his own custom automa- 
tion. And since the sound du jour 
tends to be a tad warmer and more 
(Continued on next }xige) 




Bad Animals Turns To Audio Post 

Recording Takes Back Seat At Seattle Complex 



1 BY PAUL VERNA 



NEW YORK— Executives at Bad Ani- 
mals, the Seattle facility co-owned by 
Ann and Nancy Wilson of Heart and 
audio industry veterans Steve and Deb- 
orah Lawson, have decided to exit 
music recording and concentrate on 
the burgeoning audio post-production 
business. 

The home of such hit albums as 
R.E.M.'s "Automatic For The People," 
Soundgarden's "Super unknown," and 
Pearl Jam's "Vs.," Bad Animals has 
earned a reputation as one of the 
world's premier recording studios. 

President/CEO Stew Lawson says, 
"While we say we're getting out of the 
recording of music, there will still be 
some music produced at Bad Animals. 
Ann and Nancy Wilson and Heart will 
still record here. There's a select group 
of artists we enjoyed working with in 
the past, and we'll continue to work 
with them in our Studio X. We enjoy 
our relationship with the guys from 
Pearl Jam, Soundgarden, and Alice In 
Chains. We probably don't want to do 
whole records, but if they'd like to mix 
here, that would work; certain types of 
overdubs would work also." 

Lawson notes that the rates for Stu- 
dio X, which opened in 1991, will be 
less competitive than they haw been to 



date. "It'll hare to be a situation where 
they want to work here and we want to 
work with them," says Lawson. 

Lawson says the decision to concen- 
trate on |)ost-production was motivat- 
ed by the higher profit margins that 
exist in that sector. 

"While we were better known as 
Bad Animals the recording place, we 
were also big as an audio post house, 
and our profits have come from that 
side of the business." 

Lawson continues, "I love the music 
business, and my partners are inte- 
grally involved in the music business, 
but the long and short of it is that with 
the competition in the music business 
and the expense of maintaining a hap- 
I>cniiig place, it just doesn't jH'ncil out. 
We were paying our bills just fine, but 
we weren't making any money in that 
business." 

To illustrate the eroding profitabili- 
ty of music recording, Lawson notes 
that studio rates "literally have not 
gone up since 1970, and $1,000 was a 
lot more in 1970 than it is now. That's 
because of all the home studios, the 
artists and producers who build their 
own rooms, and the rich kids who don't 
need to make money and make it diffi- 
cult for those of us who do." 

By contrast, audio post and multi- 
media are areas that have blossomed 



over the years in Seattle, and at Bad 
Animals in particular. The studio has 
recently worked on soundtracks for 
award-winning commercials, the 
Emmy-nominated program "Disney 
Presents Bill Nye The Science Guy," 
and acclaimed multimedia titles "A 
Passion For Art" and "Material 
World." 

To make the convereion from music 
to post. Bad Animals plans to sell two 
API consoles (which Lawson says hare 
been impeccably maintained over the 
years), its Sony 3324 multitracks, and 
some outboard equipment, including a 
Dolby processor. The studio will keep 
its Studer multitrack machines and 
some of its select microphones, includ- 
ing a pair of Neumann M-49 models. 

"So many times, you go to these 
equipment fire sales, and there's a 
bunch of junk there," says Lawson. 
"We're not going out of business, we're 
just changing our business. We want to 
move the stuff, but we don't want to 
give any of it away." 

The tracking rooms for Studios A 
and B will lie converted to a game room 
and a Foley/ADR stage, respectively, 
and their corresponding control rooms 
will house new Avid AudioVision sys- 
tems. Rooms C| D, and E are already 
post-production suites and will contin- 
f Continued on next page) 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING FEBRUARY 17, 1996) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


CLUB PLAY 


TITLE 

Artist 

Producer 

(Label) 


ONE SWEET DAY 
Marian Carey & 
Boyz II Men.' 
W. Atanasiett 
M. Carey 
(Columbia) 


NOT G0N' CRY 
Mary J. Bligfr 
Babyface 
(Arista) 


BIGGER THAN THE 
BEATLES 

Joe Dim*' 

J. Slate. J. Dime 

(Epic) 


THE WORLD 1 KNOW 

Collective Soul/ 
E. Roland 
M. Serietic 
(Atlantic) 


THE LOVER 
THAT YOU ARE 
Pulse Feat. Antoinettte 
RobersorV 
Soul Solution 
Hei Heclo- 


RECORDING 

STUDIO(S) 

Ertgineer(s) 


CRAVE 

HIT FACTORY 

(New York) 

Dana Jon Chapppelle 

Jay Healy. 

David Gleeson 


THE TRACKEN PLACE 
(Los Angeles) 
Brad Gilderman 


SOUNDSH0P 
(Nashville) 
Mike Bradley 


CRITERIA 

(Miami) 
Greg Archilla 


REEL TIME 
(New York) 
Ernie Lake 
Bobby Guy 


RECORDING 
CONSOLE'S; 


SSL 8000G 
Neve VRSP Legend 
with Flying Faders 


Euphonii CS 2000 


Trident Vector 432 


Neve 8078 


Soundtracs Quartz 


RECORDERS 


Sony 3348 


Sony 3348 


Sony 3348 


Studer A820'A827 


Sony MCI 24 


MASTER TAPE 


Ampex 499 


Ampex 467 


Ampex 467 


Ampex 456 


Ampex 499 


MIX DOWN 
STUDIO(S) 
Engineers',!) 


SONY STUDIOS; 
CRAVE 
(New York) 
Mick Guzauski 


RECORD PLANT 

(Los Angeles) 

"Bassy" Bob Brockmann 


S0UNDSH0P 
(Nashville) 
Mike Bradley 


MIX THIS 

(Pacific Palisades, CA) 
Bob Clearmountain 


REEL TIME 
(New York) 
Ernie Lake 
Bobby Guy 


CONSOLE(S) 


SSL 4096G 


SSL 4000G Plus with 
Ultimation 


Trident Vector 432 


SSL 4000G Plus 
Soundtracs Quartz 




RECORDERS) 


Sony 3348 


Studer A820 


Sony 3348 


Sony 3348 


Sony MCI 24 


WASTES TAPE 


Ampex 467 


3M996 


Ampex 499 


Ampex 467 


Ampex 499 


MASTERING 
Engineer 


GATEWAY 
Bob Ludwig 


FUTURE DISC 
Eddy Schreyer 


GEORGETOWN 
MASTERS 
Denny Pureed 


PRECISION 
Stephen Marcussen 


FRANKF0RD WAYNE 
Tom Moutton 


CDjCASSETTE 
MANUFACTURER 


Sony 


BMG 


Sony 


WEA 


WEA 



£ 1996. Billboard/BPI Communications, Hoi 100. R8.B 4 Country appear in this feature each lime* Album Rock, Modern Rock, Rap. Adult 
Contemporary, Club Play, and Dance Sales- 
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Studio Action 




DEGHER'S RED ZONE 

(Continued from preceding }Xtge) 

organic, Degher has dusted off his vin- 
tage Neve 1078 pre-amps and has been 
using older equipment of late. 

Of course, he's got his share of all of 
today's best technology, including such 
effects as the Lexicon 480- L, Eventide 
2I>1«, T.C. Electronics 2290, Eventide 
H-3000. and the Yamaha SPX-90, to 
name a few. He also boasts a variety of 
microphones, including tube units, .such 
as the Neumann M-4U and the Sony C- 
:J7A, as well as the Neumann U-87, 
AKB-414, AKG-461, Electro-Voice KE- 
20, and a bunch of Sennhciser421s. 

Artists and engineers using Red 
Zone have access to an Otari MTR 90 
MKIII 24-track, an Otari MTR 12 
analog mastering deck, and a Sony 
JH-1 10, as well as Panasonic ami Sony 
OAT machines. 

"I'm melding together quality vin- 
tage equipment with some of the more 
modern equipment, trying to create, 
basically, a clean, punchy sound," says 
Degher of the equipment additions he 
has made to Red Zone. "I was trained 
to go for a clean sound. We didn't have 
digital reverb in 1979, when I started. 
Well, there was the $25,000 EMT 
250." 

Back then, Degher was still using 
the Cooper Time Cube, which, he 
explains, was a sealed box filled with 
different lengths of garden hose, to 
give either a 30- or 34-millisecond 
delay. 

"What I find interesting now is that 
I have a facility that enables me and 
various other clients to record in a 
pretty live environment." Degher says. 
That environment also affords him the 
opportunity to work in nearly any 
genre, from the alternative vibe of 
Thermador to the singer/songwriter 
craft of Lesa MacE wan, whom Degher 
has signed to his production company. 
Other recent projects recorded at Red 
Zone include an African-drum-laced 
album by Tribe After Tribe. 

"I hate to say I'm a generalist or a 
renaissance producer, but I feel com- 
fortable doing a lot of styles of music," 
says Degher. "It almost allows me to 
bring something to the table that some 

other people don't if they are locked into 
a specific genre of music. I feel kind of 
lucky that I've been able to do that." 

Then, with a smile, he says, "The 
only thing I haven't done anything to 
speak of is country, but I think I could 
work in that vein too. Who knows 
what's going to knock on my door 
next?" 



BAD ANIMALS 

(Continued (mm preceding page) 

ue to function in that capacity, accord- 
ing to Lawson. 

He notes that Bad Animals is fully 
wired for ISDN networking, and there 
are plans to use the service to link with 
facilities in New York, Los Angeles, 
Chicago, and elsewhere. 

While the conversion from music to 
I>ost takes place. Bad Animals' record- 
ing rooms are still thriving. with 
Soundgarden recording in Studio A 
and mixing in Studio X, according to 
Lawson. "It's not like it's some run- 
down place," he says. 

Lawson plans to continue his active 
involvement with the Society of Pro- 
fessional Audio Recording Services. 
He notes that he will serve on a panel 
on niche marketing at a SPARS event 
in Los Angeles in May. 





Introducing Quantegy. 
The new company that's been making 
ampex tape for over 35 years. 



Nothing's changed, really. 

You slill get the audio mastering lapes thai go gold more than 
all other brands combined. 

The same top quality video tapes used by broadcast and 
creative professionals around the world. 

The same market-leading instrumentation 
tapes used by aerospace and government. 



QlJANTEGY 



And the same manufacturing, technical support and sales people. 
You even gel the same Ampex " brand name. 
The difference is that we're now the only media company 
dedicated exclusively to you, the recording professional. 

So call us today and we'll tell you more 
about Quantegy!" 

After 35 years, we're just getting started. 
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'Blackbird' Song Rights Disputed 

At Issue Is Cocker's Version On 'Sleepless' Album 



I BY IRV LICHTMAN 



NEW YORK— The question of which 
publisher collects mechanical royal- 
ties from recordings of songs that 
were licensed before being recap- 
tured by the authors or their estates, 
supposedly clarified in a 1985 U.S. 
Supreme Court decision, has flared 
up as an issue again in federal court. 

The focus of the latest dispute is 
.Joe Cocker's 1969 recording for A&M 
Records of "Bye Bye Blackbird," 
which appears on the soundtrack to 
the 1993 film "Sleepless In Seattle." 
The 1926 song, written by Ray Hen- 
derson and Mort Dixon, was licensed 
to Sony Music Entertainment for use 
on the soundtrack album, which has 
sold more than 1 million copies. 

The plaintiff, Fred Ahlert Music 
Corp., which does business as Okie 
Clover Leaf Music, says it is owed 
thousands of dollars that have been 



collected by the previous 
publisher/owner of the copyright. In 
addition, the action says that if the 
plaintiff is denied its claim, royalties 
will be paid to heirs of Dixon who are 
not entitled to them. Dixon died in 
1956. 

According to a filing in U.S. Dis- 
trict Court in New York, Ahlert/Olde 
Clover claims that defendant Warn- 
er/Chappell Music, the song's pub- 
lisher before beneficiaries of the 
Dixon estate gained Dixon's rights in 
1982, has no rights to mechanical roy- 
alties stemming from the sale of the 
soundtrack album. 

Under the 1976 revision of the 
Copyright Act, an author or his or 
her heirs can "terminate" the pub- 
lisher's rights and recapture rights 
to a song for a period of 19 years 
beyond the original 56-year life of 
the copyright. 

Ahlert/Olde Clover, which acquired 



Michael W. Smith Sells Cos. To 
OMG, Signs Publishing Deal 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Opryland Music 
Group has purchased contemporary 
Christian artist Michael W. Smith's 
two publishing companies, O'Ryan 
Music and Whitney Katherine Music. 
In addition, OMG has signed Smith to 
an exclusive publishing agreement that 
covers his current Reunion Records 
album, "I'll Lead You Home." and a 
number of future projects. No pur- 
chase price was announced. 

"It was really hard," Smith says. 
"Those are my babies. [I'd had) the 
publishing companies 13 years. There 
was 'Place In This World,' 'I'll Be Here 
For You,' tons of songs. But it seemed 
to be the right thing to do. I felt like 1 
found a publishing company that had a 
real passion for my music and could 
really work this catalog." 

Smith's music is a valued commodi- 
ty because he is considered one of 
Christian music's top artists and is one 
of the few to have garnered major 
mainstream success. Among his more 
popular singles are "Place In This 
World," which peaked at No. 6 on Bill- 
board's Hot 100 Singles chart in July 

1991, and "I Will Be Here For You," 
which went to No. 27 in November 

1992. "I'll Lead You Home" debuted at 
No. 16 on The Billboard 200, one of the 
highest debuts by a Christian act; on 
the Top Contemporary Christian 
chart, it held the No. 1 position for 11 
consecutive weeks. 

Opryland Music Group VP Jerry 
Flowers says, "I think the personal 
touch he found when he came over here 
made the difference. 1 think once he 
got over here and saw how the systems 
work, how we approach things, and 
how the people respond, he told us it 
felt like family." 

Smith says he's "excited" about hav- 
ing his songs actively pitched. Before 
the sale, Smith's companies were 



administered by Reunion Publishing, 
but he has never had a song-plugger. 
He says it was something he had 
always wanted but was so busy that he 
had never taken the time to hire some- 
one. 

In addition to working his catalog to 
the Christian, country and pop mar- 
kets, OMG will be promoting Smith's 
new efforts. "The futures deal I did 
with them was a split-publishing 
[agreement]," Smith says. "I've got to 
come up with a name for the new com- 
pany ... We thought about Rockctown 
Publishing [Rocketown is the name of 
Smith's teen music venue outside of 
Nashville 1, but we want to make sure 
there's not a conflict. I'll probably 
decide within the next week." 

Smith says his wife, Debbie, who has 
written with him such signature tunes 
as "Friends," was co-owner of the com- 
panies he sold to OMG and will most 
likely write for his new venture. 

*'I think they'll really produce a lot of 
activity on the catalog and the futures 
deal. I think it's another opportunity of 
networking me with some other people 
in terms of writing," Smith says. "I 
think it will spur me on. When I start 
networking, it inspires me." 

OMG shares his enthusiasm. "I 
believe this is the beginning of a new 
chapter in his songwriting," says OMG 
creative manager Kendall Hewitt. "He 
has expressed openness to writing 
beyond his projects. I'm excited to have 
the opportunity to work with him." 

OMG initiated its Christian music 
division last spring. So far, the only 
other Christian writer it has signed 
has been hit tunesmith Jeff Borders, 
and Flowers proudly reports that out 
of 12 songs Borders has written for 
OMG, the company has holds on eight 
of them. Flowers sees the signing of 
Smith and Borders as elevating OMG's 
profile and showing its commitment to 
the Christian market. 



publishing rights to the song in 1986 
after making a deal with Dixon's 
heirs, claims an exception to a land- 
mark decision by the U.S. Supreme 
Court. That 1985 decision, in Mills vs. 
Snyder, gave the music publisher 
from the pre-termination period the 
right to collect mechanical royalties 
on licenses granted before the copy- 
right was recaptured by an author or 
the heirs. 

However, Ahlert/Olde Clover says 
that those rights are restricted to 
A&M Records' marketing of the 
recording, not its use by another 
lahel, a situation that requires the 
issuance of a new license. 

According to the action. Warner/ 
Chappell does not dispute Ahlert's 
rights to the Dixon portion of the 
song or Ahlert's synchronization deal 
for the use of the Cocker recording 
on the soundtrack to "Sleepless In 
Seattle." 

But the suit charges that the Harry 
Fox Agency, w f hile not a party to the 
action, incorrectly granted Warner/ 
Chappell a license to use the song on 
the Sony soundtrack after it was 
directed to do so by that publisher. At 
press time. Fox legal representatives, 
aware of the dispute, had no com- 
ment. 

"The question to be resolved by this 
case," says Robert Osterberg of New 
York-based Abelman, Frayne & 
Schwab, attorney for Ahlert/ 
Olde Clover, "concerns the whole 
post-termination licensing procedure 
of the Harry Fox Agency. 

' At present, whenever a new form 
of pre-termination recording is re- 
leased after termination, the [Foxl 
Agency issues the license on behalf of 
the renewal publisher. That includes 
soundtrack albums, greatest hits, and 
any other compilations . . . That prac- 
tice substantially diminishes the value 
of the new publisher's rights that 
Congress intended to confer through 
the termination provisions. In this 
case, and probably many others, the 
owners of the termination rights 
expressly designated by Congress 
also suffer." 

Osterberg says the decision in 
Mills vs. Snyder, as well as a recent 
U.S. Court of Appeals decision, sup- 
ports the plaintiff. The Supreme 
Court decision, he says, focuses on 
the entire contractual relationship 
in existence at the time of termina- 
tion to decide who owns a song's 
rights. 

In this case, Osterberg asserts, the 
only license permitting use of the 
song is held by A&M, and its appear- 
ance on the Sony recording requires 
a new license that only the new rights 
holders can issue. In copyright par- 
lance, the Sony soundtrack consti- 
tutes a new derivative right. 

"We've seen the [court] papers, and 
obviously we disagree with the com- 
plaint," says Don Biderman, executive 
VP/general counsel of Warner/Chap- 
pell. "We'll defend against it." 

As for the Henderson share of the 
song, it's understood that Warner/ 
Chappell and the current publisher of 
his share have made an agreement in 
principle in the matter. 



I\l O - 1 SONG CREDITS 



HOT 100 SINGLES 

ONE SWEET DAY • Mariah Carey, Michael McCary, Nathan Morrtss. Wanya Morrtss, Shawn Stockman, 
Walter Afanasiaff • Sony Socio*, BMl. Rye'BMI, Sony Tunes' ASCAP, Waltyworld, ASCAP. Black Pan- 
ther 'BMl, VanderpootBMI. Aynaw BMl, Shawn Palrlck, BMl 

HOT COONTRY SINGLES ft TRACKS 

BIGGER THAN THE BEATLES • Jeb Stuart Anderson, Steve Dukes • Tlmbuk One A SCAR 
MRBI/ASCAP, Chickasaw Roan, ASCAP. Emdar ASCAP, Texas Wedge ASC ap 

HOT R 8. B SINGLES 

NOT GON' CRY (FROM "WAITING TO EXHALE") * Bebytace • Ecaf BMl, Sony Songs BMl Foi 
Flhn BMl, EMI Blackwood BMl 

HOT RAP SINGLES 

GET MONEY • The Notorious B I G., Little Kim. Lamont Porter. B. Bedford, R. Ayers. S. Striplln • Big 
Poppa. ASCAP, Undeas/BMI, EZ Elpee 'ASCAR AFI AS CAR EMI April ASC AR Justin Combs, ASCAP 

HOT LATIN TRACKS 

AMOR • Cristian Castro * Fonomusic/SESAC 



W/C's Top 1 0 Love Songs; 
Berlin's 'Purchase' Returns 



LOVK THEM DO: OK, we missed 
our pre-Feb. 14 issue for the follow- 
ing survey done by Warner/Chappell 
Music that cites 10 of the publisher's 
all-time top-earning love songs. So 
let's say we're way ahead of next 
year's Valentine's Day. Words & 
Music also thinks there are a few sur- 
prises. Here's the list: 

1. "As Time Goes By" by Herman 
Hupfeld (1931); 2. "When A Man 
Loves A Woman" by Cameron Lewis 
and Arthur Wright US>6fi); 3. "Wind 
Beneath My Wings'" by Jeff Silbar 
and Larry Henley (1982); 4. "When 
I Fall In Love" by Victor Young and 
Edward Heyman (1952); 5. "Some- 
one To Watch Over Me" by George 
and Ira Gershwin (1926); 6. "I've Got 
You Under My Skin" by Cole Porter 
(1936); 7. "The Rose" by Amanda 
McBroom (1977); 8. "Love Is Here 
To Stay" by George and Ira Gersh- 
win (1938k 9- "Save The Last Dance 
For Me" by Doc Pomus and Mort 
Shuman (1960); 10. "I Only Have 

Eyes For You" 

by Harry War- 
ren and Al 
Dubin (1934). 

One ironic 
note: As a lyri- [* ' r ~7v 
cist. Ira Gersh- 
win, who with 
his brother 
George leads 
the pack with 
two top 10'ers, was not overly fond of 
writing sweet love ballads. 



searches by title or even a specific 
word in the title, such as the all-too- 
common "love." 

Songscape will be accessible at 
http://www.genoagrp.eom/gentiagrp. 



We 



Words & Music 
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EW SONG DATABASE: Song- 
scape, a database of music and 
recording listings, will appear on 
the Internet's World Wide Web 
March 1. Ron McGowan, VP of 
business affairs at the Genoa Group 
(Songscape's parent), says the data- 
base complements current services 
offered on the Internet by per- 
forming right groups ASCAP and 
BMl. 

Songscape will provide "creative 
search methods based upon a vari- 
ety of objective and subjective music 
classifications," McGowan says. 
"Our researchers created and 
assigned classifications for each 
song in the database based on stan- 
dard industry categories such as 
performances, awards, hit informa- 
tion, and usages." 

With this service, a music user can 
search for songs by key word groups 
or decades, along with conventional 



f ELCOME BACK, STRANGER: 
As Words & Music has happily stat- 
ed with some frequency, the new 
musical theater scene may be awful- 
ly drab, but things couldn't be 
brighter in terms of productions of 
oldies that rarely, if ever, get 
revived. 

At Carnegie Hall's Weill Recital 
Hall in New York, where conduc- 
tor/musical theater scholar John 
McGlynn has done concert-version 
revivals in recent years, a six-per- 
formance concert version of Irving 
Berlin's 1940 hit "Louisiana Pur- 
chase" starts its run June 19. 

The musical, revived at Connecti- 
cut's Goodspeed Opera House more 
than 20 years ago, has not had a pro- 
duction in New York since its first 

run. A sendup 

of Southern 
politics of the 
era, the show 
has a book by 
Morrie Rys- 
kind. who a 
decade earlier 
shared a Pul- 
itzer Prize for 
his work on 
"Of Thee I Sing," which had a 
score by George and Ira Gershwin. 

One of Berlin's entries, "It's A 
Lovely Day Tomorrow," is not well- 
known now, but it used to get around 
and is one of Berlin's most engaging 
anthems of optimism. 

The music director is Rob Fisher, 
a conductor who also knows those 
neglected musicals. Interestingly, 
Berlin will be sized up at Carnegie 
Hall June 1 when Fisher hosts "Irv- 
ing Berlin/Musical Theatre For 
Teachers: A Workshop." 

PrINT ON PRINT: The following 
are the best-selling folios from Hal 
Leonard Corp.: 

1. Red Hot Chili Peppers, "One Hot 
Minute." 

2. Ho. nie & the Blowfish, Xracked 
Rear View." 

3. Allman Brothers Band, "Definitive 
Collection— Vols. 1-3." 

4. Nirvana, "MTV Unplugged In 
New York." 

5. "Toy Story," soundtrack. 



by Irv Lichtmmi 
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ASIAN BREAKTHROUGH 



Shiny; Impenetrable Images And '% 
Schedule From Hell": __ 

TIT 





By Mike Levin 




Andy i..ni is ai the top of a 40-foot metal lamppost 
looking out over a steelvard in Hong Kong's New 
Territories. On the ground, a TVB crew is won- 
dering when he will come down so they (an gel on with 
filming the singer's music video. 

For the Hong Kong press w ho follow I. an like 
groupies, this is a prime pholo op. For video director 
Connie Tung, it's a delay. "Croon, fun's over," she 
snaps, but not too loudly, because Andy is more than 
king of a rusted pole: he's one of the kings ol Chinese 
music, and no one in Asia rags on a pop monarch. 

The video shoot is a short one — tour hours, two loca- 
tions and only one starlet — Moniquc — who spends her 
time wrapped in Andy's muscled arms and gazing into 
his smoldering eyes. It's quick because Chinese music- 
videos are formulaic — soft-edged clones o I some nonde- 



Andy Lau 

script original — just like the repertoire Lau and his fel- 
low Canto-Kings have been releasing for the past 15 
years. 

But formulaic or not. Chinese pop music is Asia 
Pacific's favorite. For every Kenny G or Elton John 
album that sells across the region, Lau will sell three. 
This happens because the 34-year-old is so firmly 
entrenched as a star — not only in music but also in 
movies (media time is limited, and companies must 
maximize product exposure) — that it is difficult to think 
of pop music without him. Imagine Christinas without 
Bing Crosby. 

LaU*8 fans see him as a lather figure, as a brother and 
as a sex symbol. He's also a symbol of good times and 
good feelings. It's not so dillicult to understand: when 

Gmtfltttm mi fragc Al'Q-2 



THE ASIAN TRAIL 



Touring Boosts 
Sales, But Foreign 
Acts Should Be 
Prepared To 
Spend Time And 
Press The Flesh 



There are two misconceptions 
about Western music in Asia. 
One is thai big-name artists 
sell themselves; and the other is 
that any artist can lour anytime. 

Regional marketing managers 
seem to be the only ones to 
understand that international 
artists are no longer the sure-sell 
they once were. They'll tell rail 
Asian markets have to be worked 
like a Mary Kay cosmetics semi- 
nar — "network or die." And even 
after six countries and 60 promo- 
tional interviews, foreign acts can 
be easily forgotten because there 
are few live-music venues avail- 
able f or concerts. 

Some Westerners have under- 
slood the clues, and two do it bet- 
ter than anyone else. Kenny C 
and Bon Jovi not only consistent- 
Ciiniiiiufti tut fmgr ACQ-! 




Kenny G Is guaranteed access to con- 
cert venues when he decides to tour. 



PACIFIC TREND WATCH 



Radio Turns Up 

Deregulation trends and a new breed of programmers 
are helping Asia's most important marketing tool 
shed its baa rep 

By Mike Levin 



There is no mistaking music-radio's reputation across 
Asia: inflexible management; boring middle-of-the- 
road playlisis; and rote-minded DJs and programmers. 
Throw in a healthy dose of government regulation and the 
medium seems out of step with satellite and t able TV and 
diversifying consumer demands. 

The trouble with reputations is thai they tend to stick 
around after reality has changed. 



Radio inav still be a step or two oui of synch 
with listeners' lastes. but deregulation trends 
and a new breed of management and program- 
mer are changing the medium's staid image. 
Willi 1009 penetration, it remains Asia's mosi 
important music marketing tool. 

Radio has never really been exploited further 
than simplv disseminating ambient music, and 




collecting healthv payola from record companies lo do it. 
" There's a long way to go before we get Western-style for- 
matted radio, but the increase in new commercial stations is 
making programmers think." says Mike Mackay, GM of 
STAR Radio, the region's only satellile-radio broadcaster. 

Deregulation not only has allowed do/ens of new adver- 
tiser-driven Stations lO grow , it has also helped dissolve anti- 
quated laws lhat tor decades kept Japanese-language pro- 
gramming out of Taiwan and South Korea, 
and Chinese music (tut of Indonesia. 

Although each country has separate and dis- 
tinct law s, changes in one market have obvious 
effects on the others. When Malaysia allowed 
commercial broadcasting for the first time in 
lale 1994* similar moves followed in 
Indonesia. Taiwan and Thailand. It also 
helped relax cable- and satellite-TV regula- 
tions ai home and in Singapore. It could have 
been a coincidence, but not likelv. 



ICRT Radio programmer Mike 
Ryan 



PROGRAM EXPERIMENTS 

Markets like Hong Kong, the Philippines 
and Singapore have had open and saturated 
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TAIWAN — For major players in Chinese repertoire, Taiwan's 
pivotal market position remains the main locus. BMG 
Entertainment Internationars recent purchase of instru- 
mental and pop indie EHtC Music is a move to strengthen its 
competitive presence, as the major labels increasingly buy 
up local companies. A new label, headed by Elite owner 
David Jerng, will be established under BMC and will focus 
on acts that can be distributed regionwide. Elite currently 
has 25 artists on its roster, including Hong Kong actresses 
Gnan T/c Lin and Uojah Ling. 

SOUTH KOREA — Three years of lobbying by international 
music executives — led by Warner Music International and 
Sum Music — could finally help the major labels increase the 
number of non-domestic releases in Asia's second-largest 
established market. A recent announcement from Korea's 
Ministry of Communications says the government plans to 
reduce censorship restrictions on audio products released 
by foreign-invested joint ventures. Although big domestic 
record companies continue to insist this will hurt their busi- 
ness, many (eel the emergence of music publishing in the 
country and international trade pressure will allow interna- 
tional subsidiaries lo triple their number of releases within 
two years. 

CHINA — Copyright protection continues to be a painfully 
slow process in China. While the level of pirate CDs on the 
streets of Hong Kong and Singapore appears to have 
dropped, insiders at CD factories in southern China say the 
output of counterfeit music albums in their area during 
1995 equalled that of 1994, contrary to reports by anti-pira- 
cy organizations. 

They also say production of other pirate software, such as 
games and videos, increased between 500 r A and 1.000%. 
Despite U.S. -Beijing negotiations, experts claim the situa- 
tion is unlikely to change for the next 10 to 20 years because 
of the central government's lack of judicial control in areas 
where the factories are located. 



MCA. 



HONG KONG — MCA Music Entertainment International s 
whirlwind move into Asia has 
provided some interesting 
lessons for the industry. Even 
with four new artists under 
development and two more on 

the way this year, MCA spent as much of its first year in the 
region learning about real-estate and labor realities as it did 
about A&K. After setting up MCA's regional office in Hong 
Kong and seven country offices in seven months, senior VP 
Greg Rogers feels the label will make a move into alternative 
repertoire because it fits the personality of his staff. He also 
sees a regionwide consolidation of distribution by all the 
international labels to help control costs — and because some 
markets still have restrictive import practices. 

• • • 

SINGAPORE— Dick Lee's new contract with Warner/Chappell 
is raising music publishing consciousness for an increasing 
number of local songwriters. Singapore has been a regional 
leader in all royalty payments, but with Warner/Chappell, 
BMC Music Publishing and EMI Music Publishing finally 
establishing offices here during 1995, the market appears 
ready to accept mechanicals as a major revenue-generator. 
These royalties rose 22% in 1994 and about 409E last year. 
This is good news for composers like Eric Moo, Chen Jia 
Ming and brothers Wei Shiong and Shi Shiong Lee, who 
have broken out of the local market to sell their songs 
regionally. Dick Lee hopes to use his deal with 
Warner/Chappell to write for Broadway musicals. 

• • • 

INDONESIA — Indonesia has yet to shake some aspects of its 
frontier image. Despite big improvements in copyright pro- 
tection and retailing, international record companies are 



finding that new foreign-investment laws are not as clear as 
they once appeared. In November 1995, the local govern- 
ment finally agreed to major-label putt liases of local 
licensees. But so far, only Warner Music International has 
been able to complete the deal with Hemagita. Other labels 
are hesitating because they say tax regulations and severe 
limitations on distribution and CD-importing make invest- 
ment questionable. Most will keep the true extent of their 
local dealings "under the table" for at least a year until the 
government relaxes restrictions. 

MALAYSIA — A small wave of international alternative-music 
sales that started in Hong Kong, Singapore antl Taiwan dur- 
ing 1995 is spreading to neighboring countries. In Malaysia, 
music executives say they must now fit alternative into mar- 
keting strategies — even if the volumes are nowhere near pop 
ballads — if they are to keep current with young consumers. 
When Western acts Green Day and Offspring passed the 
50,000-unit mark last year, local subsidiaries of major labels 
jumped on the bandwagon. Main cite airplay on new, pri- 
vate radio stations like Tune Highway as a showcase lor new- 
music. Also, exposure in urban nightclubs and a growing 
promotional presence in retail outlets are pushing A&K 
executives to start the search for domestic alternative acts. 

TAIWAN— A trend toward nation- 
alism is creating a new sound in 
Taiwan. Bob Chen and his New 
Formosa band are blending 
Mandarin, Taiwanese, Hakkan- 
ese and native aboriginal dialects 
into modern grassroots pop, 
encouraging people lo "get along 
together." Rock Records is also 
moving into a similar repertoire 
with Black List, an i n d i g- 
enous-based music group which 
believe native Taiwanese music is 
the base for virtually all Asian 
styles. Rock artists Wu Bai & 

China Blue are taking Taiwanese oldies and tin ning them 
into rock 'n' roll anthems. Many in the industry enjoy die 
trend, saying that the market needs new music and that this 
new repertoire is not only creative but adds to a national 
feeling. 

MALAYSIA — Asian music-award 
shows are so numerous and varied 
that a lack of standardization gives 
them little effect on record sales. In 
Malaysia, an exception to the rule 
is forming. The "Anugeran 
tnduSCri Mu/ik" (Music Industry 
Awards) are not only recognized as 
a definitive industry benchmark, 
they are also boosting sales for win- 
ners. Bahasa K&B artist Ning 
Baizura saw sales of her debut Ning Baizura 
album "Dekat Padamu" increase 

tenfold to 200,000 units alter winning I993's best-new-artist 
award. With local media now adding an overall quality con- 
sensus to the event, executives view each award with enthusi- 
asm. The third-annual affair will be held in March, featuring 
1 7 awards f rom best English album to best sound engineer. H 




Wu Bai & China Blue 
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Marketing An Idol 

Continued from page APQ*I 

he started his career, much of Asia was still experimenting w ith 
the telephone. 

His success has as much to do with rapid socioeconomic 
development as it does with music. In the 1970s, record com- 
panies like Warner and PolyGram found a recipe of middle-of- 
the-road ballads and cover versions that consumers accepted as 
their expression of a positive future, and packaged it as con- 
temporary entertainment. How else could a 15-year-old girl 
and her father sit together on a Saturday night and sing the 
same karaoke songs? 

"Have you ever seen a Chinese person sing a sexy song? \o 
[labell wants it. [The music industry] is not about life's problems 
and persona! development; it's about an emotional connec- 
tion," says Lau in excellent English. "My voice is far from per- 
fect. [But] if my songs can move you, then it's good music." 

SELF-CONTAINED UNITS 

Asian celebrities are self-contained units — singers who act, 
actors who sing — and all of them c omplete w ith shim , impene- 
trable images. They are surrounded by publicity machines that 
never reveal human failings and a media that rarely asks. 

IN THE 1970s, record 
companies found a recipe 
of MIDDLE-OF-THE-ROAD 
BALLADS AND COVER 
VERSIONS that consumers 
accepted as their expression 
of a POSITIVE Fv/TVRE, 
and packaged it as CONTEM- 
PORARY ENTERTAINMENT 
How else could a if-YEAR-OLD 
GIRL AND HER FATHER sit 
together on a SATVRDAY 
NIGHT and sing the same 
KARAOKE SONGS? 

In the midst of this, Lau strides like a myth. But a mid-30s sex 
symbol? 

"It's nice sometimes, but it's only part of my image. It's act- 
ing, the same as when I tr y to make people believe I'm a musi- 
cian," he explains. 

It's this ability to Hash personal glimpses that endears him to 
the public. Even Monique the model gushes about how well he 
connects with people and "understands his own heart" — a fan's 
way of saying that they don't make them like this anymore. 

400.0O0-UN IT "BUST" 

Lau's new Cantonese release in April and a Mandarin record 
in the summer will be considered busts if they don't sell a com- 
bined 400,000 units. There is little chance of that happening, 
because record companies still expect about 609E of their sales 
to come from singers like Lau. And there are any number of 
ways to achieve that goal. 

After the video shoot, there's time for a quick bite before 
heading off to TVB's studios to appear in the top-rated "Jade 
Solid Gold," a Saturday-night Hong Kong TV staple featuring 
tour of the genre's top stars singing to canned music in front of 
a teenage audience. 

Then it's a few more interviews, a late-night ride back to the 
recording studio Lau co-owns to finish off two tracks on the 
new album, a couple hours of sleep and a morning flight to 
northern China for six weeks of shooting on Lau's 85th feature 
film. 

Continued on page APQ-6 
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TAIWAN — Two wholesalers and more than 100 retailers have 
ceased operations during the past year, a result of declining 
sales of Chinese pop music. The closure of the wholesalers has 
left several local record companies with hundreds of thou- 
sands of dollars in unpaid hills. Many of the retail stores closed 
because they could not compete with large chain stores now 
dominating the market. Tower Records has opened its third 
store, while local chains CD Link and Rose Records plan to 
open about 50 branches nationwide during the next live years. 
Label executives in Taiwan say they prefer chain stores 
because they can keep a closer eye on their product and 
because sales feedback is taster. 



HMV 
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HONG KONG— Local record retailing is 
turning out to be almost as interesting as 
the music product it sells. The opening 
last year of HMV't 30,000-square-foot 
megastore created a fundamental change 
not only in how Hong Kongers buy their 
records, but which music they purchase. 
Many, including local giant chain KPS, 
admit that HMV is almost singlehandedly shifting locals away 
from mom-and-pop shops to deep-catalog stores. This new 
selection has also been behind a shift from Chinese pop idols 
to new domestic and international artists, who now account for 
well over half of all sales (compared to about 309f in 1994). 
HMV will open its fourth local outlet this summer and has 
plans to expand into Taiwan, Singapore, Malaysia and 
Thailand in the near future. KPS plans to add six more stores 
to its current 25 by the summer and has already spread to 
Taiwan, w here it operates two outlets in Taipei. 

THAILAND — Parallel importing is gaining strength in Thailand 
because retailers say international labels aren't quick enough 
with new releases and don't hold sufficient stock. High prices 
on mid-line CDs are also hampering the introduction of new 
product. Tower Records says it continues to purchase inside its 
own network and use mail-order catalogs for large quantities. 
Local retailer Jam Session says that even though taxes and pre- 
mium shipping costs raise the price of direct imports, it is 
worthwhile for stores that want to have new albums available 
for customers. 

• • • 

SINGAPORE — To capitalize on (he synergy between neighbor- 
ing markets, regional independent label Pony Canyon is team- 
ing up with Thailand indie Eastern Sky Productions for mutu- 
al artist releases. Pony Canyon will launch Eastern's Thai pop 
group Proud in Singapore, while Eastern will reciprocate with 
Pony Canyon's hardcore Singaporean rockers Stompin' 
(•round in Thailand. The releases will be simultaneous in 
March or April and will include live concerts in each market. 

• • • 

MALAYSIA — Following a year-and-a-half in w hic h music spon- 
sorship by Salem Cigarettes, was deemed inappropriate 
because it "promoted smoking, drinking and mixing freely," 
the company is making a comeback on 
the concert scene. It sponsored New 
Year's concei ts by local stars Ella and 
Zainal. During Salem's absence, live- 
music promotion was taken over by a 
host of new players, including local 
publishers, labels and brewer Carlsberg. (That beer-company 
sponsorship would not promote drinking is one of the legal 
ironies that exists in most Asian markets. ) .Most local executives 
say they missed Salem's promotional muscle and that the main 
effect was fewer concerts during 1995. The company's return 
has been broadly welcomed, although some local managers 
feel that more competition is better for the market. ■ 
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Touring 

Continued from fxigr Af'Q-l 

ly outsell all other Western artists, they are virtually guaran- 
teed access to concert venues when they decide to lour. 

"Consumers here like to see the artists, so if you aren't will- 
ing to spend time here, you just don't get it," says Shen Po 
Chen, BMG Entertainment 
International's regional label 
manager. "Kenny and his man- 
ager know how to deal with peo- 
ple in Asia. They understand 
how to push a new album." 

For each release, the U.S. sax- 
ophonist will make at least one 
concert tour, often adding an 
extra trip to South Korea, which 
accounted for the majority 
of regional sales for I994*s 
"Miracles" (1,3 million units) 
and 1993 s "Breathless" (1,5 mil- 
lion). 

BMC'.'s country offices love 
promoting the lyric-less ballads, 
which fit so neatly into Asia's 
pop mentality. A proposed 
March tour would be the highest 
international priority for local 
executives, who can work an entire catalog campaign around 
a Kenny G tour. 

SOURCING LOCAL TUNES 

"[Kenny C] knows his target audience and is always sourc- 
ing local tunes to blend with his music, which shows he cares 
about the market," says Caroline Quek, promotions manager 
at BMC Singapore. 

Kenny G included Chinese folk songs on his last two 
albums: '"Spring Breeze" on "Miracles" and "Jasmine Flower" 




Bon Jovl shot the video for Its 
Thailand. 



sales. Vet many fans say the group is the only Western act tbev 
expect to see perform regularly. 

PolyCram Thailand says it considers Bon Jovi to be a long- 
term investment and that live concerts are the best way to 
build up promotional recognition. 

MEDIA MECHANICS 

Malaysia and Indonesia are 
similar markets where the band 
has a huge teenage fan base. 
"This means [Bon Jovi] is highlv 
dependent on media mechan- 
ics," says Paul Nathan, 
PolyGram Malaysia's interna- 
tional label chief. Often, music 
executives aren't prepared for 
the consumer response." 

Nathan nines that the band's 
1995 concert near Kuala 
Lumpur attracted 30,000 fans 
but only boosted sales by about 
20*#. despite a strong two-week 
promotional blitz by private 
radio station Time Highway. 
Victoria Music Center manager 
Jenny Lim says retail demand 
was three times higher than nor- 
mal following the concert, but 
that there was no catalog campaign ready at the time. 

Across the Straits of Mallaca. ajakarta performance in 1995 
suffered a small amount of fan violence yet created a huge 
demand for product. " The concert was so successful that it 
created as big a sales push as I've ever seen for an interna- 
tional artist. We didn't have enough in stock to meet the 
demand," Anthony Shih, managing director of PolyCram 
licensee Suara Senlral Sejati, said at the time. 

But even the biggest names are not guaranteed sales success 
by simply showing up in Asia. Strict performance-regulations 



This Ain't A Love Song" In 



REGIONAL MARKETING MANAGERS seem to be the only 
ones to VNDERSTAND that INTERNATIONAL ARTISTS 
are no longer the SV/RE-SELL THEY ONCE WERE. They'll 
tell you ASIAN MARKETS have to be WORKED like a 
MARY KAY cosmetics seminar— "NETWORK OR DIE." 



on "Breathless," which contributed to combined sales of more 
than 200,000 in Singapore, a market of only 3 million people. 
A new tour could add between 20,000 and 50,000 units to cat- 
alog sales. 

In Hong Kong, both HMV and Tower say they devote 
entire store sections to Kenny G albums when he appears 
locally. "For any artist who is so in tune with, and important 
in, Asia, IBMGj is very prepared with everything we need, 
such as promotional material and back-catalog albums," says 
HMV managing director Phillip Kung. "We can triple sales in 
a matter of days." 

In Taipei last year. Tower reported a fivefold increase in 
sales when Kenny G played two concerts. 'Tt depends on 
which artist, but concerts are usually more helpful than pro- 
motional tours," says Tower's regional store manager, Jagger 
Yang. 

BON JOVI S COMMITMENT 

Bon Jovi's performances are the best marketing tool avail- 
able in Southeast Asian markets where rock music has a 
strong following. PolyCram Thailand says the group s annual 
tours have pushed sales of its last two albums past the 
200,000-unit mark. A proposed tour in June will be promot- 
ed heavily on radio and TV and is certain to boost sales of the 
band's entire catalog. 

"The band's commitment to Thailand, w hich includes shoot- 
ing its "This Ain't A Love Song" video there, has made Bon 
Jovi a solid favorite — although the video was panned by local 
critics as "culturallv insensitive" and mav have hurt record 



and a lack of adequate venues, a diminishing number of large 
promoters and a growing preference by local fans for local 
[cheaper] artists are all exerting a dampening effect on big- 
scale international concerts. 

HOSTILE GOVERNMENTS ft SO LD- OUT VENUES 

Problems can range from a government that doesn't 
encourage Western music in South Korea to venues in Hong 
Kong and Taiwan that are booked up months, and even 
years, in advance. 

During the past two years, all but one company capable of 
regional promotion — Midas Promotions — has folded, 
although some Australian firms, such as Sun Vic Productions, 
are starting to enter the market. 

"With the facilities out here, these big [Western) touts are 
just too expensive for small venues. Our key to survival has 
been working with artists who are sensitive to the conditions 
in Southeast Asia," says Midas MD Michael Hoskings. 

"One of my aims is to create a circuit within a country," he 
continues, "Why do only one or two shows in Jakarta when 
there are 190 million people in the country?" 

Locally, Midas is the only full-time player in Hong Kong; 
Master Arts and Yu Kuang are the main names in Taiwan; 
Lushington Promotions handles international acts in 
Singapore, and the Philippines has a network oflocal promot- 
ers. M-Line has Western promotion to itself in Thailand. 
Mahir Events is the only promoter capable of handling inter- 
national acts in Malaysia, and Western concerts in South Korea 
and Indonesia are left to one-off local operators. — M.L. 
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Radio Turjvs Up 

Cmthuud Aim ten Al'Q-l 

airwavt-s lor mam years, although it has taken until now lor 
station management to experiment with styles and program- 
ming. 

"Change happens slowly because the main concern is to stay 
within the middle of the road where advertisers are most 
happy," sa\s Malt Hacked, business- development manager ol 
Hong Kong's Commercial Radio. 

There are still no pan-regional absolutes lor a medium that 
attracts between 1098 and 20 ( J of music-industry advertising. 
W hile big advertisers in Taiwan, Hong Kong, Singapore, 
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Thailand and South Korea have migrated to television, in 
Malaysia, Indonesia and the Philippines radio remains the 
biggest music-revenue generator. 

Younger listeners knock Asian radio for its narrow reper- 
toire locus where leading AM (70*# of all stations) and FM fre- 
quencies conc entrate on Top-40 and adult-contemporary 
plavlistv Programmers say the market s overwhelming prefer- 
ence l<>> pop musk doesn't allow much experimentation. 



ENGLISH IN SINGAPORE 

Singapore's radio is virtually dominated by English stations, 
all relying on strict pop rotations. Perfect 1 0 is Top -10-driven; 
Class 95 programs hits from the '70s and '80s; and One FM 
focuses on an older AC formal, but Singapore's international 
youth are now looking for some form of programming seg- 
mentation. 

Because of this growing shift. "It's amazing how radio hasn't 
picked up on {popular repertoire like] jungle. Radio stations 
in other Asian countries pick up on trends faster as there is a 
clearer idea of formats," says Simon Nasser, marketing man- 
ager for Valentine Music Promotion. 

Thailand is a radio monolith with nearly 500 stations cover- 






Voice of free cHina 

THE MUSIC NETWORK 



ing the country. Vet the most successful concentrate totally on 
Thai pop music. The most successful are owned and pro- 
grammed by the two biggest domestic record companies, 
Grammy Entertainment and KS Promotions. Crammv's Hot 
Wave and Radio Vote stations are estimated to hold a 30*tf 
share of Bangkok's listeners. 

Many feel satellite networking of Bangkok's stations will 
bring rural Thailand's preference lor lolk and count! \ music 



DEREGVLAT10N not only has allowed DOZENS of new 
ADVERTISER-DRIVEN STATIONS to GROW, it has also 
helped DISSOLVE ANT1QVATED LAWS that for DECADES 
kept JAPANESE-LANGV/AGE PROGRAMMING out of 
TAIWAN and SOVTH KOREA, and CHINESE 
music out of INDONESIA. 



TAIWAN TRENDS 

I CRT, Taiwan's only English-language station, depends on 
an adult-contemporary playlist weighted toward international 
music. The government—run Broadcasting Corporation of 
China is the strongest network, with seven frequencies carry- 
ing everything from sports to classical music, while the rela- 
tively new Voice Of Taipei has drawn listeners by offering a 
wider \ariet\ ol western and Chinese music as well as talk 
shows about such controversial topics as pre-marital sex and 
homosexuality. 

"I.istenership here is lower than in other countries in Asia. 
The main problem that Taiwan stations face right now is build- 
ing a lormat and sticking with it," says Mike Ryan, (CRT's pro- 
gram director. 

Hong Kong's Commercial Radio (CR) has three stations that 
focus on music. CR 1 draws most of the 1 "i-to-'J4 demographic, 
with a near-total reliance on Chinese pop music, while CR2 is 
experimenting with a format that allows L)J flexibility and only 
plavs original compositions. Metro Radio's FM Select and Hit 
Radio stic k to a rigid AC and Chinese-pop-music rotation. 

Malaysia's top radio stations are government outlets that 
penetrate both rural and urban areas. Radio Mu/ik dominates 
with a formal ol international and Mala) pop but is getting 
pressure- from the country*i first private station — Time 
Highway — which features personality-driven DJsand playlists 
that can range from pop to house music. 

"II Time Highwav were to go nationwide, it would definite- 
ly give the (government stations] a run Tot their money." says 
Mohammed Firhad. Ial>cl manager of BMC Malaysia. 



into the programming mix. 

Indonesia also has about 500 stations covet ing its huge geo- 
graphic area. Most of the major players are government-run 
and foc us entire!) on pop music , although deregulation is 
allowing private stations with alternative formats to emerge. 
Independent leader Prambors allows some programming flex- 
ibility, while DMC and Sonora split their programming equal- 
ly between international and domestic pop music. Mustang 
started as a pop station, but veered into AC music last year 
because of a growing consumer demand. Outside Indonesia's 
cities, rural-oriented stations focus on all forms of domestic 
repertoire. 

KOREA'S DOMESTICITY 

Music-radio programming in South Korea is surprisingly 
limited lor a market Hearing half-a-billion dollars in record 
sales. The main reason is a dominance oTgovertmient-rim sta- 
tions, such as K.BS, MBC and SBS, that have not varied their 
formats in over a decade. Fierce Korean nationalism dictates a 
near-total radio reliance on domestic music, about 909J of 
which is pop repertoire. 

The Philippines oilers the widest variety in program in ing. 
but tries to be "all things to all people and rarely satisfies any- 
one," says Dyna managing director Howard Dy, who nonethe- 
less says his ad spending on radio increases about 20Vf a year. 

Most music executives feel television will slowly chain radio 
of its advertising dollars until formatted programming 
emerges. But. with man) governments determined to hold 
onto broadcasting authority, this could take some lime. H 
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TAIWAN — Although Channel V and M TV dominate the local 
musk-television market, smaller cable stations like- Hua Wei, 
San Li, New Friend and Buo Shin are finding room for their 
own programming. Hua Wei blends 
Mandarin, Western and Japanese 
videos, while the others air mostly 
Mandarin and Taiwanese artists. 
Videos can run record companies 
about S I. 000 per airing and arc 
being challenged by music variety 
shows — similar to the ones that are 
so successful in Hong Kong — for 

time on domestic channels. Promotion consultants say that 
these shows are becoming so popular that artists are lining up 
to appear. 

MALAYSIA — I. n< al i t-t ord executives are awaiting the mid-1996 
launch of satellite broadcasting on the MF.SAT system to help 
Idrmat music lor the first time on radio and TV. While there 
are no firm forecasts on how much music programming will 
get airplay via satellite, it appears certain that at least one TV 
channel will be devoted to music and that eight of the radio 
stations will feature formatted programming. Currently. 
Malaysian TV carries only a few hours of music programming 
each week, and radio o fliers a mishmash of everything from 
MOR to heavv metal. Demand for music programming has 
increased dramatically during the past 12 months, and the 
only stumbling block is censorship law s. which lend to be Strict 
lot all types of music . 

SINGAPORE— MTV Asia's recent 

deal to broadcast its Mandarin Top 

20 countdown on the Television 

Corporation Of Singapore (TCS) 

follows the introduc tion ol "MTV 

Most Wanted" on the same network 

last vear. Because satellite receivers . 

i j i ,t MUSIC TELEVISION 

are banned and the city-stale is nol 

wired for cable TV, these programming deals are vital for 
MTV to gain broader exposure for its programs in an ongoing 
competition with STAR TV's Channel V, which also has a 
broadcast deal with TCS. 

THAILAND — ( . i am m\ F.nlertainmenl — Thailand's largest 
entertainment company — is slat ting to influence cable-TV 
programming on IBC (one of the country 's two cable systems) 
after purc hasing an IH'/S 
share of the network in 
mid- 1995. IBC has about 
120.000 subscribers. One of 
its channels is primarily , 
devoted to music and is now | E3 CZ 

more successful than Sky c P B l_ e "IT V 
TV's Channel 2 music-TV 

competitor, according to local insiders. Most, but not all. of 
IBC's music programming comes from Crammy, while 
Channel 2 is mostly international-label supported. The battle 
heated up early in 1996. when STAR TV's Channel V 
launched a 24-hour Thai-repertoire channel. 

SINGAPORE/MALAYSIA — In the first move of its kind in Asia, 
Internet users now have access to local, online music informa- 
tion in these two neighboring countries. In Singapore, Pacific 
Internet olfers a web site featuring news and reviews of music, 
film and theater. The site has been set as a guide to local 
nightlife, which is among the most active in the region. In 
Kuala Lumpur, the city's Hard Rock Cafe also has set up a web 
site thai features inlbrmation and, in the future, music samples 
from local artists such as Ning Bai/.ura. Shima and Hattan. 
The site's goals are to increase exposure lor local acts and pro- 
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Marketing An Idol 

( .utitntiierl from jttigf APt)~2 

It's a schedule front hell, yet one that Chinese stars adhere t<> 

lor most of each veal" and KCCpl with no incur than a Irnstrat- 

ed grunt. "People like to think their [icons] are perfect, like 
everywhere else, lint ihev also want ihem to work hard and be 
successful in a competitive sense," says Alex Chan, PolyGram 
Far East's regional marketing manager for Southeast Asia. 

STARS' COMPARTMENTALIZED LIVES 

Stars must compartmentalize life when there are two 
Mandarin and two Cantonese albums to he released like dock- 
work each year — as well as dozens of public appearances, char- 
ity work and fan-club events that are mandatory to keep the 
image intact. 

"Their longevity is based almost entirely on being able to 
develop a positive image and keep it in the media constanth. 
Talent real I \ is almost a second thought, but these artists are 
the hardest-working people I've ever seen." sayi Paul Ewing, a 
22-year Asian veteran and former Warner Music International 
VP and regional director. Lau spent most of his career as a 
Warner artist before moving over to his manager's Music 
Impact label in 1995. 

Hut things are changing. Pop idols are losing chart position 
because of media overexposure, tired repertoire and the rela- 
tively new concept of consumer choice. Tor the first time. Asian 
youth are beginning to experiment with personal develop- 
ment, even if it means looking ai a few of life's problems. 

Lau*S film career has been the base for his recording success 
because "I've always been a better actor than singer." he admits. 
In movies, be plays the loner, the rebel and the bad bov (with a 



ASIAN CELEBRITIES 
are self-contained 
VNITS— singers who ACT, 
actors who SING— and all of 
them complete with shim v. 
IMPENETRABLE IMAGES. 
They are surrounded by 
PUBLICITY MACHINES 
that never reveal HVMAN 
FAILINGS and a MEDIA 
that rarely ASKS. 

heart of gold): onstage he is the role model in white Armani or 
[K)st-Kdwardian i utiles. 

The contrast allows him to deflect die constant celebrity pres- 
sure of which he is obviously tired. It also is preparing him for 
a lile where not every need is catered to. "I like being every- 
one's friend, but not their pet," he says. 

Lau ina\ still scour fan and fashion magazines to see whether 
lhe\ have more photos of him or fellow Asian superstar Jacky 
Cheung, but he's mature enough to see the trend toward 
younger, hipper music. "I've always fell thai singing is where I 
realb connect, but the [record companv's] bankroll has never 



been there to try anything different." he savs. 

Perhaps it was what his fireman father meant when he lei 
Andy know that singing was not a smart choice lor wise voting 
men. "School was never an option lor me." sa\s Lau. who nev- 
ertheless ended up in an artist-development program at TVB. 

By age 20. when c lassmates Chau Yuen-Fat and Tony Leung 




Andy Lau's fans see him as a father, a brother and a sex symbol. 

went alter movies. Andy was tunneled by Hong Kong's media 
giant into the pop-icon stream. There was no real choice: he 
was young and wanted to be famous, regardless of the price. 

There are 20 or so teenage tans waiting at the barrier as Lau 
leaves the TV 11 studio. It's laie. and lie can oulv manage a weak 
wave. As lie climbs into a company l^uid Rover, lie mutters, "I 
told them not to come, but the\ did. Wbal can I dor I lie v 're 
just young girls." H 
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Congratulations, Emil, on yet another milestone -- winning the 1995 Channel V/Billboard Asian Artistic Excellency Award! 






■Hi 



EMIL CHAU 

CHINESE POP'S NO. 1 
SINGER-SONGWRITER 



In just under a decade , Emil Chau has brought 1 8 
albums to No. 1 on the Chinese music market 
sales charts. Over the past three years, he's sold 
out 52 concerts in mainland China, Taiwan, 
Hong Kong, Singapore and Malaysia. He's been 
showered with awards in five separate music 
markets, and in the process become one of the 
most recognizable faces -- and voices -- in the 
Chinese world. 

But fame, fortune and sales are not why Emil 
Chau is in this business. He's in it for the music. 

Emil sings from his heart. That's because unlike 
most of his contemporaries, he writes, sings and 
plays the very songs he has brought to the top of 
the charts in countries and territories across East 
Asia. 

No smoke and mirrors. No nonsense. Just music. 

With his heartfelt lyrics, catchy melodies, and 
down-to-earth persona. Emil has broken the grip 
that pop idols have long exerted on the Chinese 
popular music market. 

Relying on his songwriting and musicianship 
rather than a steady supply of cover songs and 
flashy stage shows . Emil has earned the love of 
music fans throughout the Chinese world and 
proved himself to be one of the region's top 
talents. 
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A PROVEN TB 

10 YEARS, 19 ALBUMS, AND HUNDREDS OF ( 



EMIL CHAU'S SOLO CONCERTS 



Emil Chan has sold out concerts in Chinese communities 
across Asia. Later this year finds him heading off to satisfy 
fans across the globe, with concerts scheduled in Europe, 
North America. Japan. Australia and New Zealand. 




July 1 993 Taiwan — — 
October 1 993 Beijing ■rftlMtlliJ 
October 1993 Shanghai ■.•(tUtlril.J 
October 1993 Chengdu HIIMHl 
October 1993 Chongqing BQBBM 
December 1993 Hong Kong ■.numml 
July 1994 Taiwan K.ll.TtlliJ 
September 1994 Hong Kong ■Mutiny 
November 1994 Singapore 
July 1995 Taiwan ESEEEB 
September 1995 Malaysia ■.imiiiiiil 
September 1995 Singapore K.HBtlllr J 
January 1996 Hong Kong 1 13 shows) | 

And look for these concerts later this year: 

March 1996 Mainland China'April 1996 Australia'April 1996 New Zealand •September- 
September-October 1996 Canada. September-October 1996 Burope.September-October 199d 




ACK RECORD 

)NCERTS LATER, HE'S STILL GOING STRONG! 




EMIL CHAU'S ALBUMS 



Emil Chau's bottomless wellspring of creativity has produced 
19 albums in less than 10 years. Whether he's singing 
Mandarin Chinese, English or Cantonese. Emil's unique 
talent and catchy melodies have propelled each of these 
albums to sell over 10004)00 worldwide. 




September 1987 0 
Direction of the Heart 



November 1991 £ January 1995 0 
You Make Me Happy I Am Willing To Wait 
and Sad 




August 1988 0 

I Truly Gave My Love 
to You 
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I Remember 


April 1995 

You Stand By Me 
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September 1988 A 
Sad Without You 



April 1993 • July 1995 

The Flower Heart Love Follows Us 




January 1989 Q 
More Expectation 



August 1993 ^ December 1995 

Songs of Bird Completely 




November 1 989 1 
The Truest Dream 
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January 1994 
Shining Tor 

Chau Tour Live In Asia 



February 1996 



Shining Tonight! Emil Light of Love 

- To - - ' 




January 1990 

I Donl Want to Be 

Alone 



October 1994 £ 
Nothing Will Stop Me 
From Loving You 



• Mandarin 
I Cantonese 
▲ English 
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February 1991 A 
Blue Bird 



August 1994 ■ 
Music Brings Us Together 
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What motivates you to make music? 

It's in my blood. I remember when I was very small, my family said I 
would react strongly to the songs on the radio. When I was in junior 
high school, we had to choose one extra-curricular activity, and 
although I was into basketball for a while, I was also chosen for the 
choir. I had more fun in choir. Whenever 1 heard those boys and girls' 
voices coming together in harmony, I felt so much energy , I just felt 
high. It was much better than basketball. So I just stuck with the 
singing. 

What makes your live concerts different from the typical 
Chinese show? 

Most other shows have lots of dancers, lots of machines, lights, 
explosions ... but we just sit down, sing a song, then we talk for a 
while, then sing more songs ... I don't know why suddenly people 
enjoy a guy just singing and talking without any dancers or other 
distractions. I think the market has been over-saturated with big. Las 
Vegas-style shows for the past ten years . 

You've seen success in Taiwan, Hong Kong, mainland 
China, Singapore, Malaysia ... how do you explain this 
international appeal? 

We still have a definition of this appeal — it's still in the Chinese 
community. Take Malaysia for instance - I don't think a native 
Malaysian will understand my songs as well as a Chinese person 
would. If I sing in English, it may be a little bit easier to broaden my 
appeal outside of the Chinese world. But that's not what I want right 
now. If 1 really want to break [out of the Chinese community.) I'll do 
it with Chinese music. I'm 35 now. I can't go back and learn the jazz 
piano. I'll never be able to write a jazz song better than a native jazz 
musician. But on the other hand, if 1 focus on Chinese music, no one 
else is in a better position to do it than me. This is the only way to 
break the barrier. And I think Westerners will really respect this 
sound, certainly more than someone who can sing English songs "just 
like them." 

From which artists do you derive the most pleasure and 
inspiration? 

Simon and Garfunkel and the Beatles. I really enjoy the basic guitar 
sound. For me. the Beatles are the definition of popular music — the 
wine, the life, the energy, the directness. Cui Jian from mainland 
China is another person I respect. 

Why do people call you the "Killer of Heavenly Kings?" 

A. It came from a Hong Kong magazine. They were talking about my 
second Cantonese album, which was selling very well at the time. 
Hong Kong already has the four "Heavenly Kings" - the four top- 
selling artists whose positions had been unthreatened for years. But 
during that period, my album sold better than the Heavenly Kings. 
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But why didn't they just call you the next Heavenly King? 

I think the only answer is that I'm different from them. For one thing, 
I don't dance; but I do play the guitar - and none the Heavenly Kings 
play any instruments. I don't think Elvis could dance, neither could 
Paul McCartney, or John Lennon. And these are my idols. Most other 
singers from Hong Kong aspire to be the next Heavenly King. But 
that's not my style. 

Of all the aspects of your music career - producing, 
performing, composing, recording -- which to you like the 
best? 

The writing has given me the most pleasure. When I finish writing a 
song, it makes me feel alive. It makes me realize I'm still in the 
current. 

3^ Could you ever imagine yourself just singing cover songs? 

jrfc I could do it, but I wouldn't be happy. I think my voice is still the 
main reason for success in this industry, but I'm still not a very 
technically proficient singer. The writing still dominates and it's the 
reason I started my career. 

S What's your next step? 
We're going out for lots of concerts this year. We'll have concerts in 
Guangzhou , and for the first time, we'll be performing in the Chinese 
communities of New Zealand. Australia. America and Canada. I have 
14 band members, and each one is the best from Taiwan. We've been 
working together for a long time, and they're willing to sacrifice their 
time to do the rehearsals. We really put our hearts out and give 
everything to our audience. 

3^ You've already had enormous success in the music world. 
^ What keeps you going? 

1 look at it as a responsibility. I can tell I'm one of the best in Taiwan, 
and if I'm already one of the best in Taiwan. I am also one of the best 
in mainland China. And that's a very big responsibility for me. One 
thing I have been trying to do is change my style a little bit. I'm 35 
now, and I need to face another new stage. I know I could continue 
doing the same style for five more albums and still make money, but 
I feel that I have the responsibility to experiment and do something 
new. I already have a big audience supporting me, and I think if I 
don't do it.no one else will. 

3$ What sort of new styles would you like to incorporate into 
your music? 

^5 I'm thinking about blending mainland Chinese music and Taiwan 
popular styles together. But 1 don't really look at it from the melody 
or the kind of musical instruments we're using; that's not important. 
That's just like the clothing on a person's body — it's just the outside. 
What's really important is the life. Many conservative Chinese people 
hide [their feelings] inside their heart. They don't let it out easily. But 
I really want to put some spirit into my songs. 
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ROCk ReCOrdS Major Size. Independent Attitude. For more information please contact:Ms. Cheryl Chang 
Label Management Department Rock Records & Tapes #288 . K wang Fu S . Road , 5F- 1 Taipei , Taiwan R .0 C . 
Direct Fax: 8862-775-1404 E-Mail:rocklmd@rocknetrock.com.tw Worldwide Web:http://wwwjock.com.tw 
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Tokyo Headquarters: 

3F, NO. 2 KUYO BLDQ., S-10-2 M IN AM I -AO YAM A, MINATO-KU, TOKYO 107, JAPAN 
Tel: 81-3-5467-2554 Fax: 81-3-5467-2584 

"We are moving to new offices as of Feb. 21, 1996: 
7F, SUMISEI AOYAMA BLOC, 3-1-30 MINAMI-AOYAMA, MINATO-KU, TOKYO 107, JAPAN 



Hong Kong Branch: 

ROOM 2410 WINDSOR HOUSE, 311 GLOUCESTER ROAD, CAUSEWAY BAY, HONG KONG 
Tel: 852-2504-2181 Fax: 852-2504-2007 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Established Acts Win Victoires 

Rap Newcomers Alliance Ethnik, Menelik Also Win 




HALLYDAY 



■ BY EMMANUEL LEGRAND 

PARIS— Tradition was upheld Feb. 
12 when France's premier music 
awards show, the Victoires de la 
Musique, crowned a crop of estab- 
lished acts — Maxime Le For- 
estier, Alain Souchon, Veronique San- 
son, Celine Dion, 
and Johnny Hal- 
lyday — and left 
little room for 
new artists. No- 
table exceptions 
were rap acts 
Alliance Ethnik 
and M6n£lik, 
which were hon- 
ored as well. 
Virgin Records' Souchon took the 
prize for album of the year, for 
"Defoule Sentimcntale." Veteran 
Phonogram artist Hallyday tri- 
umphed with the award for best 
live show, while Polydor's Le 
Forestier took his first best male 
act trophy. 

The women's Victoires went to 
WEA Music's Sanson (an award 
she had received in 1993) and Sony 
Music's Dion, who — as anticipat- 
ed — took the honors for best Fran- 
cophone act and best song ("Pour 
Que Tu M'aimes Encore"). 

Rap's showing came when 
Alliance Ethnik and Mdnelik were 
celebrated as best upcoming band 
and best upcoming male act. 
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respectively. Alliance Ethnik's K- 
Mel later said in a TV interview 
that a permanent rap category 
ought to be created for the Vic- 
toires. 

The choice for up-and-coming 
female act stirred some debate. 
The honoree, Stephend, is a former 
RCA recording 
artist, now free 
of a contract, 
who is managed 
by the co-pro- 
'" ducer of the 

J Mk Victoires show, 
Denis Lymon. 
*r The day after 

dion the awards show, 

on national radio 
network Europe 1, host Philippe 
Aubert asked bluntly, "Who is 
Stephend?" 

PolyGram artists took two Vic- 
toires (Le Forestier and Zazie, the 
latter for video of the year) from 
nine nominations. Sony Music, 
whose acts also had nine nomina- 
tions, triumphed with Dion, Mene- 
lik, and Dan Ar Braz. Virgin 
France acts took four awards, 
which went to Les Innocents, KOD, 
Souchon, and Alliance Ethnik. 

The export trophy for a Fran- 
cophone album went to Francois 
Cabrel's 1994 release, "Samedi Soir 
Sur La Terre," which has mainly 
sold in Belgium, Switzerland, and 
Quebec. French-produced Deep 
Forest, whose 1995 album 
"Boheme" sold more than half a mil- 
lion copies outside France, was not 
eligible, because the act's vocals are 
not in French. 
Tributes were paid during the 



Victoires to Tina Turner, Henri 
Salvador (who, with Ray Charles, 
performed a song from the '50s, 
"Le Blues Du Dentiste"), and 
Mireille, an "old lady" of French 
chanson. 

A few hours prior to the cere- 
monies, Turner was made a Cheva- 
lier knight of the order of arts and 
letters by French Minister of Cul- 
ture Philippe Doustc-Blazy. 

The Victoires show, held at the 
Palais des Congres in Paris, was 
broadcast live on public channel 
France 2 and on Europe 1. 



Italian Executives Charged 
With Bribing Tax Officials 

MII*AN — Italy's anti-corruption inves- ing 50 million lira ($32,000) to state tax 



tigatioas touched the country's music 
industry Feb. 5, when charges were 
brought against Guido Rignano, former 
president and majority shareholder of 
G. Ricordi & Co. 

The investigations are part of Italy's 
Mani Puliti (Operation Clean Hands), 
which is led by Milan magistrates. 

G. Ricordi & Co. was Italy's largest 
independent music publisher, distribu- 
tor, retailer, and record label before 
being sokl to BMG in August 1994. 

Rignano has been cited on three 
chai-ges of allegedly laying bribes total- 



officials in 1990-92 in return for prefer- 
ential company audits. 

Rignano was charged along with 120 
Milan-based businessmen and officials 
on similar counts. Angela Rusconi, 
whose Rusconi Publishing empire 
inclutk's the newsstand merchandising 
of music CDs, will stand trial on charges 
of paying 70 million lire ($45,000) in 
bribes. 

Former Prime Minister Silvio 
Berlusconi, whose Fininvest Groups 
holdings include the RTI record label 
(Contin ued on page ^.i) 



TV Ad Boosts Boyz II Men Sales In Japan 



■ BY STEVE McCLURE 

TOKYO— A TV commercial tie-in 
with Toyota has helped drive sales of 
Boyz II Men's Motown album "II" to 
nearly 1 million units in Japan. 

The group is featured singing a 
track from "II" titled "Thank You" 
in Toyota's campaign for its Carib 
four-wheel-drive RV The campaign 
also includes pictures of Boyz II Men 
in print ads, on prepaid telephone 
cards, and on in-store displays, 
including one at the main entrance of 
Tower Records* flagship Shibuya 
store in Tokyo. 

"It's unusual for the Boyz to do 
this kind of endorsement," says 
Mariko Takahashi of the interna- 
tional product management section 
of Polydor K.K.'s popular music 
department. "Hakuhodo, the ad 
agency handling the campaign, 
wanted a midtempo song, and so it 




BOYZ II MEN 

chose 'Thank You,' " Takahashi says. 

The effectiveness of tie-ins in the 
Japanese market is shown by the 
fact that the "Thank You" single, 
released before the ads began airing 
in September 1995, sold poorly, while 
the album, released later, is nudging 
the 1 million mark (including 
imports). The campaign is also cred- 
ited with boosting sales of Boyz II 



Men's "The Remix Collection" to 
200,000 units in Japan. 

Not bad for a group that, accord- 
ing to one industry insider here, 
expected album sales of only 80,000 
units in Japan. 

"It has worked out really well," 
says Carol Abe, who is in charge of 
international relations at Nichion, 
the Japanese subpublisher for Boyz 
II Men publisher Famous Music. 

The group last toured Japan in 
1994. A 1995 tour was canceled, and 
there is no word on when they will 
next perform here. 

The Toyota ad campaign is set to 
run until August. 
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Krones To Exit Columbia U.K. 



BY ADAM WHITE 



SING AND DISTRIBUTION 



LONDON — Kip Krones, managing 
director of Columbia Records U.K., 
will leave his post April 1 to return 
to Nashville. 

"People who know me well," 
Krones says, "won't be surprised." 

U.S. -born Krones worked in 
Britain for 13 years, starting in 1980, 
moved to Nashville in May 1993, and 
then returned to London that July to 
take the Columbia post offered by 
Sony Music U.K. chairman Paul 
Burger, whom he calls "an old 
friend." 

Krones stresses that his exit is the 
result of persona) considerations. "It 
has been a difficult family decision, 
which had to be resolved at this time, 
due to the age of my children. I have 
kept my home in Nashville, to which 
I always planned to return." He has 
three children: two sons, 14 and 8, 



and a daughter, 12. 

Burger says, "I am thankful Kip 
agreed to help rebuild Columbia 
three years ago. It is clear the label is 
now in far better shape." 

He cites the success of such domes- 
tic acts as Leftfield and MN8 and the 
U.K. sales success of such U.S. 

artists as Mariah 
^^^^^^^^^ Carey. 

jQf^ ^ "Columbia is 

A^i |fe well-positioned for 
JHp^^^Bi the challenging 
W-v -v months ahead." 

\[[ Burger says. 

Krones declines 
^jfc^J^^^ to discuss his 
Nashville plans 
krones beyond saying 

that he does not 
expect to return 
to artist management. This was the 
field in which he worked from 1977 
to 1993, first at Caribou Management 



in the U.S., then as managing direc- 
tor of the U.K. division of Jerry 
Weintrauh's Management Ill/Con- 
certs West. He later established his 
own London-based firm, KRK Man- 
agement, whose clients included the 
Outfield. 

Krones says that at Columbia, he 
"loved building the domestic roster 
and the opportunity to work with a 
large team." His one professional dis- 
appointment is "that the U.K. singles 
chart is so hard to work with." Of his 
successor, Krones says, "I'm sure 
[Burgerl will make an interesting 
appointment. He usually does." 

Krones is an international director 
of the Country Music Assn. and 
hopes to stay on that board. Although 
he will be leaving Sony at the close of 
the company's financial year, he says 
he will not depart the U.K. until the 
end of his children's current school 
year. 



French Producer 
Mary Exits BMG 

PARIS— After lOyears with BMG, 
one of France's leading indepen- 
dent producers, Georges Mary, has 
switched to EMI. 

The distribution deal covers all of 
the back catalog and forthcoming 
releases from Georges Mary Pro- 
ductions. The deal is for the world 
excluding North America. 

Mary says, "I spent 10 great 
years with BMG, and 1 don't regret 
anything. I think the company has 
changed — not over money matters, 
but over the philosophy of how its 
business is done." 

Mary says his production have 
sold nearly 8 million units in 
France. During the past decade, 
Mary brought to BMG Canadian 
pop star Roch Voisine and teen star 
Elsa. He also owns a vast catalog of 
soundtracks, an area in which EMI 
is eager to expand. Mary will con- 
tinue to act as co-producer and pub- 
lisher for Voisine, whose four forth- 
coming albums will be with BMG. 

EMMANUEL LEGRAND 
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^^mmtmat^ ... and good luck for next year ! / 

Thanks to all the other wonderful and talented artists whose' performances 
contributed to the success of this gala event : 

Alliance Ethnik, Boyz II Men, Bryan Adams, Coolio, DJ Boba, E Type, East 17, Fun 
Factory, Masterboy, Mellowman, Menelik, MN8, Sister Queen, Wnigfield, 740 Boyz. 

The « Dance d'or» selections are based on the Eurochart Hot 1 00, provided by Music & Media in Amsterdam. 
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In 

Memory of 

John Pfeiffer 




A 

Classical Music 
Legend 

We will miss him. 



International 



Zomba Fortifies A&R 
At Jive, Internal Affairs 



LONDON— Zomba Records U.K. is 
expanding to emphasize the devel- 
opment of domestic A&R. 

Managing director Steve Jenkins 
has appointed A&R heads for two 
of the group's labels, Jive and 
Internal Affairs, and has strength- 
ened its sales and marketing infra- 
structure. 

Record producer Mike Peden is 
named director of A&R for Jive. He 
is currently represented on the 
U.K. charts as producer of the 
Lighthouse Family's hit single 
"Lifted" and has worked with 
Shara Nelson, Daryl Hall, Mica 
Paris, and the Chimes, among oth- 
ers. 

Working with Peden will be pro- 
ducer and remixer Tosh, who is 
appointed A&R manager. Longtime 
Zomba staffer Tina Wisby is pro- 
moted to senior label manager at 
Jive. 

At Internal Affairs, recording 
engineer Max Bloom is appointed 
A&R manager. He has assisted on 
most of Peden'a projects to date, 
including engineering the Light- 



The Former Cat 
Stevens Denies 
Rushdie Link 

DUBLIN — Yusuf Islam, the former 
singer/songwriter once known as 
Cat Stevens, is refuting media 
speculation suggesting that royal- 
ties from Boyzone's No. 1 single 
"Father and Son," which Stevens 
wrote, are indirectly supporting 
the death sentence on U.K. novelist 
Salman Rushdie. 

The Iranian government issued a 
death sentence — the so-called 
"fatwa" — on Rushdie in 1989 after 
his perceived criticism of the Islam- 
ic faith in his novel "The Satanic 
Verses." 

In a letter to The Irish Times, 
Islam says, "Not a single penny is 
wasted on the fatwa issue. Most [of 
the royalties] go to charity and sup- 
port for educational establish- 
ments." 

Last month, in a letter to The 
Irish Times, reader Stephen J. 
Place linked purchase of the Boy- 
zone record with support for the 
fatwa and said, "The author of this 
single, Cat Stevens, is a converted 
Islamic and has been a very active 
supporter of the sentence on 
Rushdie." 

Place's letter also alleged that "in 
the U.S., there has been a wide- 
spread boycott of anything from 
which Cat Stevens would gain." 

In reply, Islam says he seeks 
"further information about the 
'boycott' against me in the U.S., as 
it seems to directly contradict the 
sacred First Amendment, which 
[Place] so fervently wants us all to 
support." 

KEN STEWART 



house Family's album. Internal 
Affairs is best known locally as the 
label outlet for Rednex. 

Zomba's third imprint is Silver- 
tone Records, which continues 
under the A&R direction of Roddy 
McKenna. 

A new Zomba Records post is 
that of national accounts manager. 
Hans Griffiths joins the company 
in that slot; he was with Warner 
Music. 

"Over the past six to nine 
months, U.K. repertoire has begun 
once again to sell around the 
world," says Jenkins. "That has 
built our confidence in this sector, 
and we want to invest in it." In the 
past, he notes, much of Zomba's hit 
repertoire has originated from the 
U.S. and continental Europe. Jenk- 
ins says the group's current artist 
roster worldwide comprises 
approximately 25 acts. 

Late last year, Zomba sold its 
U.K. classical unit, Conifer Rec- 
ords, to BMG. At the time, Jenkins 
said, "We had such a great year 
here and internationally with the 
Jive and Silvertone labels that we 
thought it best to concentrate on 
them." 



Arcade Gets Rights To Early Chicago Catalog 

Group Has Released 20-Track Best-Of Compilation 



BY ROBBERT TILLI 



HILVERSUM, Netherlands— The 
Arcade Music Group has acquired 
European release rights to U.S. 
band Chicago's 1969-80 catalog, 
which was originally released by 



CBS Records. The catalog encom- 
passes the group's entire recording 
career before it switched to Full 
Moon Records in the early '80s. 

The Netherlands-based company 
will release 12 Chicago catalog 
titles at midprice on the CNR Music 




Greek Odyssey. British classical guitarist John Williams was the guest ot honor 
at a party to celebrate Sony Music Greece's 20th anniversary. Williams had earli- 
er played a sold-out concert at the Athens Music Hall. Pictured, from left, are 
Williams, Athens Mayor Oimitris Avramopoulos, and Sony Music Greece manag- 
ing director Dimitris Yarmenitis. 



'Now' Chain Expands With U.K. Mall Deals 

Retailer Has 32 In-Store And Stand-Alone Sites; 110 More Due 



BY JEFF CLARK-MEADS 



The quietest record 
Hi 




LONDON 

retailing phenomenon in the U.K 
continues to grow apace. 

The "Now" chain, established by 
former wholesaler Brad Aspess in 
1994, has gone from 20 outlets at 
this time last year to 32, including 
12 stand-alone sites in British shop- 
ping malls. Revenues in that time, 
according to Aspess, have risen 
from the equivalent of $6.2 m i 1 1 i o n 
in the first 
year of trad- 
ing to $15.6 
million in 1995 
and a projected 
$31.2 million in 
the coming 12 
months. 

The expansion of "Now" into 
stand-alone sites runs contrary to 
Aspess' original declaration that the 
chain would operate exclusively 
from concessions within department 
stores. He says now that he was 
attracted to the stand-alone concept 
by favorable trading terms. 

"We haven't taken these stores on 
a rent-and-rates basis," he says. 
"We've taken short-term leases, and 
we pay for that an inclusive per- 
centage of turnover. So, instead of 
paying [$46,800] rent and [$62,400] 
rates, we pay an agreed percentage 
of turnover. 

"We are now advertising in the 
property press for 110 new sites, 
and we'll open as many as we can, 
which will be 20-30 this year." He 
reiterates his assertion that "Now" 
has the infrastructure to operate 
200 stores. 



Aspess says that one of the keys 
to "Now's" success has been its elec- 
tronic point-of-sale systems. "We 
know every day what's been sold. 
We know what time it was sold, we 
know what discount it was sold at, 
and we know who sold it. 

"I believe it's a system that's in 
advance of what any other retailer 
in the U.K. has. Because of this sys- 
tem, our stock control is easy." 

"Now's" procedures are also sim- 
plified by the fact that 70% of its 
purchases are from one supplier, the 
wholesale company THE. "We've 
got one supplier instead of 10," says 
Aspess. "That means one invoice 
and one set of figures, which all 
helps to keep our costs low." 

The 30% of "Now's" stock not 
supplied by THE consists of budget 
product from such companies as 
Tring, MCI, Dynamite, and Carlton. 

In addition to expansion of the 
stand-alone stores, "Now" is plan- 
ning growth in its in-store conces- 
sions with, according to Aspess, 
another seven to 10 units in the 
Debenhams department stores this 
year, three or four in the Beatties 
chain, and, beginning this month, a 
partnership with Allders stores 
that will lead to an initial eight 
"Now" outlets. 

Asked about his relationship with 
the U.K.'s record companies, Aspess 
says, "The suppliers think we're the 
bee's knees . . . Our turnover with 
THE in the last 12 months is [$7.8 
million]. Because we're doing so 
much business, the record compa- 
nies are delighted to deal with us." 

Asked about his relationship with 
the U.K's established record retail- 



ers, he says, "We have no relation- 
ship." 

While pointing out that "Now" is 
a member of the British Assn. of 
Record Dealers, Aspess says, 
"We're trying to do this without 
competing. I don't want anybody 
feeling we are competition. There's 
enough room in the market for 
everybody. 

"We're not taking customers away 
from HMV or Virgin or Our Price 
for this reason. If somebody wants 
the new Oasis album, they go into 
HMV or Virgin or Our Price to buy 
it. When they buy it from us, they 
didn't know they wanted to buy it. 
They were just walking through a 
department store when they saw it 
and thought they would have it." 

Asked whether that argument 
holds for the stand-alone stores, he 
says, "The stand-alones do compete, 
but not with HMV or Virgin. We're 
happy with a one thousand square- 
foot, shoebox-size store. With HMV 
and Virgin, you're looking at 4,000 
square feet. We're operating from 
an old Our Price-size space." 

"Now" was established following 
Aspess' five-year sabbatical from 
the music industry. He sold whole- 
saler SotoSound in the mid-'80s and 
used the profits to finance a leisure- 
ly lifestyle in Spain before return- 
ing to the U.K. in 1994. 

The chain's name was chosen 
partly to capitalize on the success of 
the "Now!" series of hit compilation 
albums. Aspess regards it as ironic 
that the "Now!" series has reached 
32 at the moment when the "Now" 
chain has that number of stores. 



imprint and will launch a pan-Euro- 
pean marketing campaign. The 
drive's linchpin is the Feb. 13 
release of a new 20-track compila- 
tion, "The Very Best Of Chicago." 
This features two previously unre- 
leased tracks, including one that 
Arcade is issuing as a single, "Let's 
Take A Lifetime." 

Hans Dames, special business 
manager of the Arcade Music 
Group, says Arcade acquired Euro- 
pean rights (including the U.K.) to 
the band because of Chicago's sta- 
tus as one of the top sellers in rock 
history. "Their combined album 
sales have easily exceeded the 100 
million mark," he says. 

"Even when they've got no cur- 
rent hit, they keep on selling," 
Dames continues. "We've re-exploit- 
ed a Chicago greatest-hits album 
before, 'The Heart Of Chicago,' 
which we took over from Warner for 
the Dutch market. At that point, it 
had sold 300,000 units in Holland 
and was considered 'dead.' Still, we 
managed to sell another 100,000 
[units]." 

Arcade's deal was with the band 
itself. The package consists of all 
the albums Chicago recorded for 
CBS Records' Columbia label, 
excluding various compilations. 

The marketing campaign is tele- 
vision-driven, consistent with 
Arcade's past success with the cat- 
alogs of Barry White, Ray Charles, 
Steve Miller, Alan Parsons, and 
Supertramp, among others. Dames 
says, "Television producers are still 
very eager to get [Chicago] into 
their programs. Incredibly, we still 
get them in the most important 
prime-time shows in each territory." 
He considers France and Ger- 
many — where Chicago has a sales 
base of 250,000 copies — as the 
band's best European markets. 

The band has an intense Euro- 
pean promotional schedule to sup- 
port Arcade's drive, running 
through mid-March. The record 
company has prepared in-store mer- 
chandising items, such as Chicago 
T-shirts and posters. There is also 
a display-window retail competition. 

Dames says it is possible that the 
band will tour Europe later this 
year. 

Currently a six-piece group, 
Chicago contains four of its original 
members: Robert Lamm (vo- 
cals/guitar), Lee Loughnane (trum- 
pet), Walt Parazaider (woodwinds), 
and James Pankow (trombone). 
Singer/bassist Jason Scheff and 
drummer Tris Imboden complete 
the lineup. 



BRIBERY CHARGES 

(C&ntinued from page iOA) 

and three national television networks, 
will stand trial on similar charges. 

Rignano was unavailable for comment 
at press time. Berlusconi denies any 
knowledge of bribes paid by his compa- 
nies and has claimed that such payments 
amount to extortion by state tax inspec- 
tors who threaten to block a company's 
operations if they are not paid. 

MARK DEZZANI 
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SINGLES 

NAMONAKI UTA MR CHILDREN TCN-srACTORv 

SORAHO TOBERUUHAZU SPITZ polvtjor 

DEPARTURES GLOBE AvntplM 

MY FRIEND ZARD BGRAM 

PRIMAL ORIGINAL LOVE nwwnw 

GATTSUDAZE!! ULFULS tosh.ba/em. 

MUNASAWAGIWO TANOMUYO SMAP victor 

CHASE THE CHANCE NAMIE AMURO »DIU 

LAST SCENE TOMOYASU HOTEI 

LOVE NEVER DIES ALFEE ponycaafyon 

ALBUMS 

KAZUMASA 0OA LOOKING BACK fun house 

GLAY BEAT OUT! polyoor 

ULFULS BANZAI ioshibwemi 

SPITZ SORA NO TOBIKATA polyoor 

MAKI OHGURO BACK BEATS NO. 1 >«■ 

CARPENTERS I NEED TO BE IN LOVE: THE BEST 

OF THE CARPENTERS polyoor 

ICE WE'RE IN THE MOOD toshibmmi 

MR. BIG HEY MAN EASTWEST WW) 

OHSAMA OHSAMA NO ONGAESHI FUN HOUSE 

NAMIE AMURO DANCE TRACKS VOL. 1 TOSHIBA 
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HAVE YOU EVER BEEN MELLOW PARTY ANIMALS 
COCL 

ADEMNOOO LINDA ROOS i JESSICA OINO 
ZONDER JOU SIMONE KLEINSMA & PAUL OE 
LEEUW SON* 

15 MIUON MENSEN FLUITSMA & VAN TUN »no 

I GOT 5 ON IT LUNIZ VMGM 

JESUS TO A CHILD GEORGE MICHAEL vkkm 

WAAROELOOS TINA. TOOS : . TESSA CNR 

WONDERWALL OASIS SONY 

WE'VE GOT IT GOIN' ON BACKSTREET BOYS 

HMD 

TOO HOT COOLIO PIAS 
ALBUMS 

HELMUT LOTTI GOES CLASSIC BMG 

ENYA THE MEMORY OF TREES WARMER 

CELINE DION DEUX COUJUM 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

SONY 

ANDRE RIEU WIENER MELANGE MERCURY 
FRANS BAUER VEEL UEFS tiptop 
MARCO BORSATO ALS GEEN ANDER polyoor 
YOUP VANT HEX OUDEJAARSCONFERENCE 1995 
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ELTON JOHN LOVE SONGS MFRCURY 
MARIAH CAREY DAYDREAM SONY 
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BOOMBASTIC SHAGGY virgin 

WONDERWALL OASIS CREATWWONv 

BE MY LOVER LA BOUCHE CMC 

BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING 

EASTWfST 

GIVE ME ONE REASON TRACY CHAPMAN wea 

TELL ME GROOVE THEORY CPC 

DON'T TAKE IT PERSONAL MONICA BUG 

IT'S OH SO QUIET BJORK polyoor 

DIGGIN ON YOU TLC IMG 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

COLUMBIA 

HEY LOVER L.L. COOL J mercury 

LUMP PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

HAND IN MY POCKET ALANIS MORISSETTE warwer 
JESUS TO A CHILD GEORGE MICHAEL v«gin 
MOVING UP DREAMWORLD LIBERATIONitTSTTVAL 
IN THE SUMMERTIME SHAGGY VIRGIN 
APPLE EYES SWOOP MI/SMROOM/FESTIVAL 
AUTOMATIC LOVER (CALL FOR LOVE) REAL 
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LETS GROOVE CDB Columbia 

BOOM BOOM BOOM OUTHERE BROTHERS UBSRA- 
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ALBUMS 

OASIS (WHAT'S THE STORY) MORNING GLORY? 
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LIVE THROWING COPPER raooactiivTjmca 
PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 
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NICK CAVE A THE BAD SEEDS MURDER BALLADS 
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SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS VWGINCMi 

ALANIS MORISSETTE JAGGED LITTLE PILL wea 

TRACY CHAPMAN NEW BEGINNING WEA 

GREEN DAY INSOMNIAC wea 

SOUNDTRACK WAITING TO EXHALE BMC 

BJORK POST polyoor 

CHRIS ISAAK FOREVER BLUE WEA 

TORI AMOS BOYS FOR PELE EASTWEST 

ENYA THE MEMORY OF TREES WEA 

SHAGGY BOOMBASTIC virgin 

MADONNA SOMETHING TO REMEMBER WAR NEB 

ELTON JOHN LOVE SONGS metcuhy/polvgram 

SOUNDTRACK MORTAL (COMBAT LONDON 

MINISTRY FILTH PIG WEA 

MARIAH CAREY DAYDREAM COLUMBIA 

TLC CRAZYSEXYCOOL BMC 



SINGLES 

STAYIN' AUVE N-TRANCE ouautv 
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FANTASY MARIAH CAREY Columbia 
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BEAUTIFUL LIFE ACE OF BASE arista 

YOU ARE NOT ALONE MICHAEL JACKSON epic 

TELL ME GROOVE THEORY CMC 
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BACK FOR GOOD TAKE THAT RCA 
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VARIOUS ARTISTS OH WHAT A FEELING MCA 

MARIAH CAREY DAYDREAM COUJMBM 

HOOTIE I THE BLOWFISH CRACKED REAR VIEW 

ATLANTIC 

RELISH JOAN OSBORNE mercury 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA PRESIDENTS OF THE UNITED STATES OF 

AMERICA COLUMBIA 

MADONNA SOMETHING TO REMEMBER MAVUBCK 
MINISTRY FILTH PIG wanner BROS 
ASHLEY MACISAAC HI HOW ARE YOU ASM 
SHANIA TWAIN THE WOMAN IN ME mercury 
VARIOUS ARTISTS DANCE MIX 95 quality 
BUSH SIXTEEN STONE INTERSCOPC 
ENYA THE MEMORY OF TREES wea 
SOUNDTRACK WAITING TO EXHALE ARTSTA 
VARIOUS ARTISTS DESTINATION DANCE FLOOR 
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EARTH SONG MICHAEL JACKSON epic 
KNOCKIN' DOUBLE VISION m 
DOH WAH DIDDY FUN FACTORY EOEl 
MAGIC CARPET RIDE MIGHTY DUB KATS wea 
LOVE IS THE PRICE DJ. BOBO EASTWEST 
JESUS TO A CHILD GEORGE MICHAEL virgin 
FATHER AND SON BOYZONE polvtjor 
LAND OF DREAMING MASTERBOY polygram 
I GOT 5 ON IT LUNIZ virgin 
BACK IN THE U.K. SCOOTER edel 
WHERE THE WILD ROSES GROW NICK CAVE s 
KYLIE MINOGUE intercord 
WONDERWALL OASIS SONY 
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PUR A8ENTEUERLAND intercoro 

ACE OF BASE THE BRIDGE METRONOME 

COOLIO FEATURING L.V. GANGSTA'S PARADISE 

EASTWEST 

NICK CAVE I THE BAD SEEDS MURDER BALLADS 

INTERCORO 

SOUNDTRACK DANGEROUS MINDS MCA 
KELLY FAMILY OVER THE HUMP emi 
TORI AMOS BOYS FOR PELE EASTWEST 
ARZTE PLANET PUNK METRONOME 
PALDAUER UNENDLICH GLUCKLICH RXH 
SIMPLY RED LIFE EASTWEST 
DIE SCHLUMPFE MEGAPARTY VOL. 2 CMI 
DOLLS UNITED GUT GEBRULLT! 
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DIEU M'A DONNE LA FOI OPHELIE WINTER east- 
west 

MISSING EVERYTHING BUT THE GIRL WEA 
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EARTH SONG MICHAEL JACKSON IPC 
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LTNSTANT X MYLENE FARMER POlvrxw 
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ILVOLO ZUCCHERO POIVCOR 

WONDERWALL OASIS SONY 

BEAUTIFUL LIFE ACE OF BASE BARCLAY 

BUMP BUMP 740 BOYS SONY 

TOO HOT COOLIO TOMMY BOY 

BOOM BOOM BOOM OUTHERE BROTHERS SONY 

SET THE WORLD ON FIRE E-TYPE POLYOOfi 

CREEP RADIOHEAD CMr 

FAUT OU'J'TRAVAILLE PRINCESS ERIKA poivdor 

soiree disco boris sony 
ALBLpMS 

CEUNE DION D EUX COLUMBIA 

MYLENE FARMER ANAMORPHOSEE polyooh 

MICHAEL JACKSON HISTORY: PAST, PRESENT AND 

FUTURE— BOOK 1 epic 

JANE BIRKIN VERSIONS JANE mercury 

POWPOW POWPOW REMARK 

CRANBERRIES NO NEED TO ARGUE island 

ACE OF BASE THE BRIDGE BARCLAY 

PIERRE PERRET CHANSONS EROTICOQUINES 

EASTWEST 

BIG SOUL BIG SOUL Sony 

CRANBERRIES EVERYBODY ELSE IS DOING IT. SO 

WHY CANT WE? island 

MARIAH CAREY DAYDREAM COLUMBIA 

E-TYPE MADE IN SWEDEN POtrDOR 

QUEEN MADE IN HEAVEN EM 
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INFINITE SAONESS VIRGIN 
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SONY 

COOLIO GANGSTA'S PARADISE tommy BOY 
JOHNNY HALLYDAY LORADA MERCURY 
JOHNNY HALLYDAY PAROLES O'HOMMES MERCURY 
FRANCIS CABREL SAM EDI SOIR SUR LA TERRE 
COLUMBIA 

NICK CAVE A THE BAD SEEDS MURDER BALLADS 
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23 


FATHER AND SON BOYZONE FOLVDOR 


26 


16 


ENYA THE MEMORY OF TREES wea 


H 


NEW 


RISE 4 SHINE CARDIGANS TRAMPOLENCvPOLYtCR 


27 


24 


PAUL WELLER STANLEY ROAD GO' Dues 


30 


12 


CHANGE YOUR MIND UPSIDE DOWN WORTp 


28 


6 


TORI AMOS BOYS FOR PELE EASTWEST 


31 


14 


LOVING YOU MORE BT FEATURING VINCENT COV- 


29 


21 


JOSE CABRERAS PASSION IltATO 






ELLO PEFtnCTGvEASTWtST 


30 


23 


AFTER DARK LATE NIGHT SAX EMI 


32 


16 


1979 SMASHING PUMPKINS virgin 


31 


30 


CEUNE DION THE COLOUR OF MY LOVE EPC 


33 


NEW 


LIKE THIS AND LIKE THAT MONICA ROWOYMRISTA 


32 


27 


LIGHTNING SEEDS JOLLIFICATION IPC 


34 


18 


WHOLE LOTTA LOVE GOLDBUG magic oust-aodjajz 


33 


25 


ETERNAL POWER OF A WOMAN 1STAVENIX/EM 


35 


NEW 


LIKE MARVIN GAVE SAID (WHAT'S GOING ON) 


34 


22 


JANET JACKSON DESIGN OF A DECADE 






SPEECH CuOlTCMPO 






1986/1996 AAM 


36 


26 


WEAK SKUNK ANANSIE ONE uttlc INDIAN 


35 


28 


QUEEN MADE IN HEAVEN parlophone 


37 


NEW 


FAR L0NGPIG5. MOTHER 


36 


NEW 


DAVE CLARKE ARCHIVE ONE pajsh-oecoiistruchon 


38 


24 


EVERY TIME YOU TOUCH ME QFX epidemic 


37 


29 


LEFTFIELD LEFTISM harc hanomouimfpa 


39 


NEW 


IS THIS A DREAM? LOVE DECADE AATW 


38 


31 


COOLIO GANGSTA'S PARADISE tommy BOY 


40 


NEW 


(SOMETHING INSIDE) SO STRONG MICHAEL BALL 


39 


NEW 


SHAGGY BOOMBASTIC virgin 






rjMEjrjfjjrj 


40 


19 


MICHAEL BALL FIRST LOVE Columbia 



THB 


LAST 




WEEK 


WEEK 


SINGLES 




1 


CHILDREN ROBERT MILES CHSCOMACC 


2 


2 


GANGSTA'S PARADISE COOLIO FEATURING L.V. 


3 


3 


MCA 

JESUS TO A CHILD GEORGE MICHAEL wrgin 


4 


5 


1 DON'T WANNA BE A STAR CORONA oisodmack: 


9 


7 


POLARIS DREAM REXANTHONY dig tt 


6 


8 


OH FATHER MADONNA WEA 


7 


4 


IT HURTS TI-PI-CAL flying 


8 


6 


ANGELI DOMINI DATURA TIME 


9 


NEW 


SPACEMAN BABYLON ZOO ■ ■ 


10 


NEW 


SO IN LOVE WITH YOU DUKE flying 






ALBUMS 


1 


1 


ROSSI VASCO NESSUN PERICOLO ... PER TE emi 


2 


2 


ANTONELLO VENDITTI PRENDILO TU QUESTO 






FRUTTO AMARO rkjoroi 


3 


5 


ZUCCHERO SPIRITOOIVINO polyoor 


4 


4 


ELTON JOHN LOVE SONGS rocket/mercury 


5 


3 


JOVANOTTI LORENZO 1 990- 1 995 mercury 


6 


NEW 


ENYA THE MEMORY OF TREES wea 


7 


6 


MADONNA SOMETHING TO REMEMBER wea 


• 


7 


UGA8UE BUON COMPLEANNO ELVIS WEA 


9 


10 


F DE GREGORI LE ORIGINI 73-83 AlCOROi 


10 


9 


QUEEN MADE IN HEAVEN EM 


SPAIN 


TVEVAFYVE) 


THB 


LAST 




WEEK 


WEEK 


SINGLES 


1 


1 


JESUS TO A CHILD GEORGE MICHAEL virgin 


2 


NEW 


D-SIGUAL D-SIGUAL ginger 


3 


3 


DOCTOR BEAT FREE!! max 


4 


4 


SPACEMAN BABYLON ZOO emi 


S 


NEW 


UFT U UP 2 FABIOLA ginger 


( 


2 


EX-P-CIAL EX-3 ginger 


7 


NEW 


JUMP FOR JOY 2 UNLIMITED Blanco y negro 


8 


5 


BIEREISE FRANKTAL 2 max 


9 


9 


CHILDREN ROBERT MILES GINGER 


10 


7 


NUNCASINT1 ZAR MAX 


1 


1 


ALBUMS 

GLORIA ESTEFAN ABRIENOO PUERTAS EPIC 


2 


2 


ENYA THE MEMORY OF TREES vvarncr 


3 


3 


KETAMA DE AKI A KETAMA MERCURY 


4 


7 


OASIS (WHAT'S THE STORY) MORNING GLORY? 






CflfJBJttarjttfl 


5 


6 


LU2 COMO LA FLOR PROMETIDA hispavoi 


t 


4 


ELBOSCO ANGEUS hispavox 


7 


8 


ROXETTE GREATEST HITS hvspavov 


8 


5 


NINO BRAVO 50 ANIVERSARIO t-OLYOOR 


9 


9 


MARIAH CAREY DAYDREAM COLUMBu 


10 


NEW 


SOUNDTRACK MENTES PEUGROSAS MCA 



Hits Of The Vvorld is compiled at BillLwEVLondon by Bob MacrJonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. 



'New' indicates first entry or re-entry into chart shown. 
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HITS OF THE WORLD 



INI 



INI 



EUROCHART HOT 100 



SINGLES 

G4NGST4 S PARADISE COCH.IO FEATURING L.V 
MCA 

SPACEMAN BABYLON ZOO Ewi 

MISSING EVERYTHING BUT THE GIRL Bunco v 

negro 

JESUS TO A CHILD GEORGE MICHAEL virgin 

EARTH SONG MICHAEL JACKSON Epc 

GOLDEN EYE TINA TURNER parlophone 

I GOT 5 ON IT LUNIZ virgin 

ONE SWEET DAY MARIAH CAREY 4 BOYZ II MEN 

COLUMBIA 

WONOERWALL OASIS cxunon 
ANYTHING 3T vu«nc 
ALBUMS 

OASIS (YYHATS THE STORY) MORNING GLORY? 
CREATION • 

ENYA THE MEMORY Of TREES WEA 
QUEEN MADE IN HEAVEN MUttorHONE 
MADONNA SOMETHING TO REMEMBER 

MAVERCIVSIRE 

MICHAEL JACKSON HISTORY: PAST. PRESENT AND 

FUTURE — BOOK 1 IPC 

ELTON JOHN LOVE SONGS ROCUTMRCum 

ACE OF BASE THE BRIDGE mega 

MARIAH CAREY DAYDREAM COLUMBIA 

CELINE DION DEUX ff , - • : , me ■ 

DIE TOTEN HOSEN OPIUM FURS VOLK EASTWCSi 



BELGIUM 



NEW ZEALAND 



IRIANZ) 



SINGLES 

HOW BIZARRE OMC fhf.-.-.f 

LET'S GROOVE C.D.B. TRisonv 

WONOERWALL OASIS SONY 

MYSTERIOUS GIRL PETER ANDRE FESTIVAL 

HEY LOVER L.L. COOL J MERCURr 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

J ESU5 TO A CHILD GEORGE MICHAEL virgin 
ANYTHING 3T son 

HAND IN MY POCKET ALANIS MORISSETTE WARNER 
SEXUAL HEALING MAX A MILLION FESTIVAL 
ALBUMS 

OASIS (WHAT'S THE STORY) MORNING GLORY? 
SONY 

ALANIS MORISSETTE JAGGED LITTLE PILL WARNER 
HOOTIE A THE BLOWFISH CRACKED REAR VIEW 
WARNER 

VANESSA-MAE THE VIOLIN PLAYER EMI 

EXPONENTS ONCE BITTEN TWICE BITTEN WARNER 

WEEZER WEEZER MCA 

MARIAH CAREY DAYDREAM SONY 

LIVE THROWING COPPER iwoactive/wca 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS vtrgw 

PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA COLuMBW 



SWITZERLAND 



Control Switzerland) 



fflNMFr* 

GANGSTA S PARADISE COOLIO FEATURING L.V. 
MCA 

MISSING EVERYTHING BUT THE GIRL warmer 
JESUS TO A CHILD GEORGE MICHAEL virgin 
MISS SARAJEVO PASSENGERS island 
POCAHONTAS— UNE LEGENDS INDIENNE NATIVE 

EARTH SONG MICHAEL JACKSON cp< 

SPACEMAN BABYLON ZOO EM> 

WONOERWALL OASIS SONY 

GOLDENEYE TINA TURNER EM 

ONE SWEET DAY MARIAH CAREY 4 BOYZ II MEN 

COIUMBIA 

ALBUMS 

DANIEL BALAVOINE BALAVCHNE BAft&AY 
CELINE DION D'EUX columbw 
FLORENT PAGNY BIENVENUE CHEZ MOI mikl- 
OASIS (WHArS THE STORY) MORNING GLORY? 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS -iron 

MYLENE FARMER ANAMORPHOSES poitdoa 

ACE OF BASE THE BRIDGE METRONOME 

MADONNA SOMETHING TO REMEMBER warner 

PIERRE PERRET CHANSONS EROTICOQUINES 

POirGRAM 

MICHAEL JACKSON HISTORY: PAST. PRESENT AND 
FUTURE— BOOK 1 epc 



SWEDEN 



I . . IlV ' \ 



SINGLES 

SPACEMAN BABYLON ZOO EMI 

GANGSTAS PARADISE COOLIO FEATURING L.V. 

MCA 

MISSING EVERYTHING BUT THE GIRL STCRHAuvvtA 
JESUS TO A CHILD GEORGE MICHAEL virgin 
I WISH SKEE-LO mega 

POUR QUE TU M'AIMES ENCORE CELINE DION 
COLUMBIA 

I GOT 5 ON IT LUNIZ virgin 

EARTH SONG MICHAEL JACKSON EPIC 

WONOERWALL MIKE FLOWERS POPS IOKD0N 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

COLOMBIA 

ALBUMS 

NORDMAN INGENMANSLAND soul 

NICK CAVE A, THE BAD SEEDS MURDER BALLADS 

MUTE 

VIKTORIA TOLSTOY FOR ALSKAD emi 

ENYA THE MEMORY OF TREES warivcR 

SIMON 1 GARFUNKEL THE DEFINITIVE SIMON 

ANDGARFUNKEL Columbia 

TORI AMOS BOYS FOR PELE ATLANTIC 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CAEATCM 

POPSICLE POPSICLE ItLlGRAM 

MADONNA SOMETHING TO REMEMBER WARNER 

MINISTRY FILTH PIG Warner 



PORTUGAL 



[Portugal/AFP! 



SINGLES 

GANGSTAS PARADISE COOLIO FEATURING L.V 
MCA 

MISSING EVERYTHING BUT THE GIRL warmer 
WE'VE GOT IT GOIN' ON BACKSTREET BOYS BMC 
SPACEMAN BABYLON ZOO EMI 
EARTH SONG MICHAEL JACKSON sonv 
CHILDREN ROBERT MILES polvgram 
CAPTAIN JACK CAPTAIN JACK emi 
JESUS TO A CHILD GEORGE MICHAEL emi 
I GOT 5 ON IT LUNIZ ■ 
GOLDENEYE TINA TURNER EMI 



GOTTHARD GOTTHARD BUG 
DIE TOTEN HOSEN OPIUM FUR'S VOLK warmer 
QUEEN MADE IN HEAVEN U 
ACE OF BASE THE BRIDGE polvgram 
SOUNDTRACK DANGEROUS MINDS mca 
MADONNA SOMETHING TO REMEMBER WARNER 
COOLIO GANGSTAS PARADISE WARNER 
ELTON JOHN LOVE SONGS polvoram 
ENYA THE MEMORY OF TREES WARNER 
MARIAH CAREY DAYDREAM SONV 



FINLAND 



[SeuraiFPI Finland) 



TWS 
WEEK 


LAST 
WEEK 


1 


2 


2 


1 


3 


7 


4 


4 


5 


S 


■ 


NEW 


7 


S 


a 


3 


9 


9 


10 


NEW 


1 


2 


2 


1 


3 


3 


4 


5 


I 


4 


6 


10 


7 


8 


S 


9 


9 


6 


10 


7 



SPACEMAN BABYLON ZOO EM. 

JESUS TO A CHILD GEORGE MICHAEL vibgin 

GANGSTA'S PARADISE COOLIO FEATURING L.V. 

MCA 

HAJONNUT IEP) APULANTA LEW 

MERKINBALL PEARL JAM epic 

GOT MYSELF TOGETHER BUCKETHEADS 

POStTrVAjtMl 

ELECTRIC LEILA K MEGAWU ART 

MOOO 4R PARIOPHONE 

GOLDENEYE TINA TURNER paalopmonc 
DANCING IN THE RAIN TINO blue bubbucbluebibd 
ALBUMS 

AIKAKONE TAHTIKAAREN TAA RCA 
MADONNA SOMETHING TO REMEMBER 
MAvlRICIVWEA 

JARI SILLANPAA JARI SILLANPAA MTV 
ELTON JOHN LOVE SONGS ROCKETiMERCURv 
ADIEMUS SONGS OF SANCTUARY VIRGIN 
YO PARHAAT.POXO 
KLAMYDIA I ABJATTOMAT rraklund 
JANNE HURME KIRJE unaecords 
ACE OF BASE THE BRIDGE mcgafreelart 
NORDMAN INGENMANSLAND sonet 



ALBUMS 

DELFINS 0 CAMINHO DA FELICIDADE aroia 

ENRIQUE IGLESIAS ENRIQUE IGLESIAS momlbat 

MADONNA SOMETHING TO REMEMBER WARNER 

ELTON JOHN LOVE SONGS MIRCURv 

XUTOS t PONT APES XUTOS AO VIVO ANTENA 3 

POITDOR 

ROXETTE DONT BORE US— GET TO THE CHORUS! 
(Ml 

BRYAN FERRY t ROXY MUSIC MORE THAN 

THIS— THE BEST OF VIRGIN 

CELINE DION D'EUX Columbia 

JOE DASSIN LE MEILLEUR DE JOE DASSIN 

COLUMBIA 

QUEEN MADE IN HEAVEN parlophone 



CHILE 



[APF Chile] 



1 


6 


2 


2 


3 


NEW 


4 


3 


5 


S 


6 


4 


7 


10 


8 


NEW 


9 


1 


10 


NEW 



DE FRANCISCO MARGARITA CAFE CON AROMA DE 
POLYGRAM 

JULIO IGLESIAS LA CARRETERA sow 
MADONNA SOMETHING TO REMEMBER Warner 
RICKY MARTIN A MEDIO VIVIR SONV 
CHIQUITITAS LA MUSICA DE CHIQUITITAS SORT 
LUIS MIGUEL EL CONCIERTO warnot 
ELTON JOHN LOVE SONGS rocae'.vercuri 
CRISTIAN EL DESEO DE OIR TU VOZ BMC 
VARIOUS ARTISTS TODOS A BAJLAR Sony 
ZIMBABWE CUESTION DE HONOR bug 
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La KXH 



GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

FRANCE: To mark the fifth anniversary of the death of composer/singer Serge Gainsbourg, his 
longstanding companion, British actress/singer Jane Birkin, has recorded an album of his songs, 
"Version Jane" (Mercury). Gainsbourg and Birkin rose to international fame as a duet in 1969 
with the sexually provocative French-language hit "Je TAime . . . Moi Non Plus." The success of 
that song (jvershadowed the fact that Gainsbourg was a pro- 
lific composer who wrote six albums for Birkin, as well as many 
songs for himself and other performers, including France 
Gall, Isabelle Adjani, Brigitte Bardot, and Catherine 
Deneuve. The 15 numbers on "Version Jane" are all Gains- 
bourg compositions that Birkin had never previously per- 
formed, and each track features a special guest artist Among 
them are singer Joachim Kuhn, film-score composer Goran 
Bregovic, organist Eddy Louiss, Senegalese percussionist 
Doudou N'Diaye Rose, rap producer Pigalle Boom Bass, 
and the group Les Negresses Vertes, which performs "La 
Gadoue," a song originally composed for Petula Clark. Multi- 
instrumentalist Mick Harvey of the Bad Seeds recently 
recorded an album of Gainsbourg compositions, "Intoxicated 

Man" (Mute), and Birkin says she hopes that other artists, especially from France, will follow suit 
and that additional adaptations of this gifted man's work will ensue. EMMANUEL LEG RAND 

U.K./S ENEGAL: Nearly two years after Youssou IVDour and Neneh Cherry released their inter- 
national hit '7 Seconds" (Columbia), another song with English and Wolof lyrics has made*its first 
appearance on the U.K. singles chart, at No. 44. "African Dream" (Mercury), a duet by Senegalese 
singer/songwriter/guitarist Wassis Diop and British singer Lena Fiagbe, is a dreamy, acoustic 
ballad with a rootsy melody and a gentle underlay of African percussion. The track is the first sin- 
gle from the France-based Diop's second album, "No Sant" to be released Feb. 26. It is a collection 
that brings together musicians from five continents, encompasses musical elements as diverse as 
Latin and Celtic styles, and even incorporates Japanese operatic arias. Fiagbe, who also duets with 
Diop on the album's title track, guested during Diop's live performance at London's Garage club last 
month. Putting in a brief appearance at the same gig was soul singer Gabrielle, who showcased 
material from her forthcoming self-titled album, to be released by Go! Beat March 25. The 26-year- 
old artist from South London has been out of the spotlight since winning the best newcomer award 
at the Brits in 1994. Her comeback single, "Give Me A Little More Time," released Feb. 12, is a 
wonderful, Motown-inspired song that looks to be a huge smash. khaki 

IRELAND: Few artists can boast that their album's sleeve notes were written by a winner of the 
Nobel Prize for literature. However, the 1995 Nobelist poet Seamus Heaney, provided both the 
notes and the title (from his poem of the same name) for uilleann piper Liam O'Flynn's latest 
collection, "The Given Note" (Tara). A founding member of Planxty in the early 70s, O'Flynn, 
50, is regarded as the successor to Seamus Ennis, a past master of the uilleann pipes, Ireland's 
bellows-operated equivalent of the Scottish bagpipes. O'Flynn uses four sets of pipes on the 
album in order to explore the complex instrument's range, and he includes two Scottish tunes, Phil 
Cunningham's "Farewell To Govan" and a strathsjtey (Scottish dance) called "The Smith's A 
Gallant Fireman." The piper is joined on the album by such guests as Paul Brady ("The Rocks 
Of Bawn"), Andy Irvine ("Come With Me Over The Mountain"), Sean Keane of the Chieftains 
("Travelling Through Blarney," "The Girl Of The Brown Hair"), and members of Galician group 
Milladoiro ("Foliada De Etvine"). ken Stewart 

SPAIN: At least 15,000 fans and 100 artists paid a two-day homage to "the quiet man" of flamenco 
in Granada Feb 2-3. Juan Carmona, known as "Habichuela" (Bean), is the 62-year-old patriarch 
of an extended gypsy family, fondly known as the Habichuelas, and 
has just retired. Among his heirs are members of the most successful 
"new flamenco" band, Ketama, which counts Carmona's sons Antonio 
and Juan and nephew Jose Miguel among its lineup. The patriarch is 
particularly pleased that after 15 years of limited commercial success, 
Ketama has spent 33 weeks on the Spanish album chart with "De Aki 
A Ketama" (From Here To Ketama) on Mercury, for which sales are 
estimated at 250,000 copies. Among the flamenco greats who performed 
at the event were Enrique Morente and Carmen Linares (who, days 
later, were to perform at New York's Lincoln Center), El Pele, Tomati- 
to, Chano Lobato, Raimundo Amador, and, of course, Ketama. 
Between them, they helped to raise about $163,000 for Habichuela's 
retirement The event demonstrated the immense respect with which this man of few words is held. 
As Ketama singer Antonio puts it, "He taught us everj'thing: how to behave, to play, to live, to 
speak." HOWELL LLEWELLYN 

N EW ZEALAND: The year started badly for blues guitarist Billy T. R. Jr., son of the renowned gui- 
tarist for the '60s psychedelic band Human Instinct Unpaid for three concerts he was broke and 
despondent until a fax arrived from Maya Records in Austin, Texas, offering him a management 
contract The company, which saw the gifted guitiLrist/siriger/songwriter when he toured in Texas 
last year, has booked studio time for him in Dallas and has secured a slot for him at the South by 
Southwest conference next month. His change of fortune couldn't have come at a better time, and 
while putting things in place for a record deal, he plans to hit the Northern Hemisphere blues festi- 
val circuit this summer. graham reid 
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International 



Canada 



Analekta Has A Classical Solution 

Indie Label Succeeds With Domestic Artists 



Radio Gets A Boost In 
Ireland And Australia 

Radio Ireland Consortium Granted Coveted 
Nat'l Radio License; November Launch Planned 



■ BY KEN STEWART 



DUBLIN — Ireland's Independent 
Radio and Television Commission has 
awarded the hotly contested national 
radio license to Radio Ireland — or the 
"Riverdance" consortium, as the media 
have dubbed it 

Radio Ireland's members include 
Brian Molloy of Lunar Records, con- 
cert promoter Denis Desmond, 
Factory-owner Robbie Wootton, and 
Moya Doherty, who set the entire 
"Riverdance" recording, video, and 
stage-show phenomenon in motion 
w f hen she commissioned Bill Whelan to 
compose interval music for the 1994 
Eurovision Song Contest. 

Doherty and husband John McCol- 
gan, chairman of Radio Ireland, are 
the producers of "Riverdance: The 
Show," which opens March 12 at New 
York's Radio City Music Hall. They are 
also co-directors (with Joan Egan) of 
Tyrone Productions, makers of the 
"Riverdance" home video. That video 
has sold 700,000 copies in the U.K. 

The "Riverdance" stage show has 
been seen in London by 472,000 people 
and returns for another run at Labatt's 
Apollo from May 16 to Aug. 31. 

Radio Ireland, whose start-up costs 
exceed $5 million, plans to be on the air 
in November, targeting the 25-45 
demographic. It estimates first-year 
advertising revenues at $5.6 million, a 
10% share of the Irish market, which 
grew by 11% last year. The company 
expects first-year losses of about 
$480,000, with profits in the third year 
of $2.24 million. 



■ BY CHRISTIE ELIEZER 



MELBOURNE, Australia— U.K. media 
giant Daily Mail & General Trust Group 
(DMG) announced plans Feb. 6 to set up 
a new national radio network in Australia 
within three years. 

It is bidding for the licenses in Aus- 
tralian cities that will be available early 
next year, but is also eying the possibili- 
ty of buying existing metropolitan radio 
operations. 

DMG is banking that its expansion 
will be expedited by a dramatic shake- 
up and acquisition spree over the past 
18 months in the 164-station Australian 
radio industry. There are currently two 
dominant players: Village Roadshow, 
which owns market leaders Austereo 
and MMM, and the Australian Radio 
Network, which is run by Tony O'Reil- 
ly's Australian Provincial Newspapers 
group. 

Although the newspaper The Mel- 
bourne Age quotes a media analyst as 
warning that DMG may have "missed the 
boat" because "the market has already 
begun to overheat again," the British 
company, which has an annual turnover 
of more than$l billion, has not put a limit 



The new station, which aims to reach 
between 750,000 and 1 million listen- 
ers by the end of its first year, will 
broadcast 24 hours a day with a diverse 
mix of music and talk and a strong 
commitment to news and current 
affairs. 

Molloy's interests include Westland 
Studios, Lunar Records, and Lunar 
Video. He started the Radio Ireland 
consortium two years ago. 

Wootton owns the Factory, a pro- 
duction, rehearsal, and storage facili- 
ty that has been used by U2 and Sim- 
ple Minds, among others. He is also 
manager of Hothouse Flowers. 

Desmond's MCD Management Ser- 
vices has promoted such acts as 
R.E.M., the Cranberries, Oasis, the 
Saw Doctors, Foreigner, Barry White, 
and Van Morrison, as well as the annu- 
al open-air music festival Feile. 

Other investors in Radio Ireland 
include the Cork Examiner newspaper 
group, The Irish Farmers' Journal, and 
a financial services company, Interna- 
tional Investment and Underwriting. 

Radio Ireland was one of five con- 
sortia competing for a 10-year nation- 
al radio license. It was preceded by 
Century Radio, the country's first 
national commercial station, which 
started in 1989 and went out of busi- 
ness more than two years later with 
estimated losses of $11 mi! Hun 

Unlike Century, which had severe 
transmission difficulties and fell short 
of nationwide coverage when it first 
went on air, Radio Ireland says it 
intends to connect with 97% of poten- 
tial listeners from its first day. 



on spending to gain its objectives. 

"Let's just say we aim to achieve a sig- 
nificant national presence — resources 
will not be an obstacle," says DMG Radio 
Australia CEO Paul Thompson. The for- 
mat will be "very much based on what 
the audience needs and isn't getting now. 
We will be heading down somewhat orig- 
inal paths." 

Thompson resigned as managing 
director of Austereo (which he had 
founded 15 years before) last February, 
some months after it merged with Vil- 
lage Roadshow, owners of its main rival, 
the Triple M network. DMG stepped in 
to take a 10% stake in Austereo when 
Thompson was first fending off Road- 
show's takeover advances. 

DMG is the second-biggest overseas 
investor since radio's deregulation in 
1993. Last year, Texas-based Clear 
Channel became partners with APN to 
operate the Wesgo network. 

Charlie Fox, managing director of 
DMG Radio Australia, joined DMG three 
yeai-s ago, after relocating to London in 
1990. He was previously an executive 
with Australia's Macquarie Radio Net- 
work and was GM of Sydney's 2GB in 
the '80s. 



■ BY LARRY LeBLANC 



TORONTO — Canadian classical artists 
have traditionally had a hard time getting 
interest from multinational labels. Mon- 
treal-based classical label Analekta 
Recording is striving to offer a viable 
alternative for domestic artists. 

The indie label released 40 albums in 
the past year and, according to owner 
Mario Labb£, sells an average of 200,000 
albums annually in North America. 
Approximately half the label's sales are 
in Quebec, with the remainder split 
between Canada and the O.S. 

Thus year, the company is looking to 
gain exposure in the US. with its Fleur 
de Lys reissues collection, which Labbe 
says will double or triple last year's sales 
in the US. alone. Analekta's 150-album 
catalog, including the Fleur de Lys line, 
is available in the US. from Albany (N.Y.) 
Music Distribution, as well as through 
direct marketing. 

While most other independent classi- 
cal labels have struggled in Canada, 
LabWs 8-year-old company has man- 
aged to succeed. "He's had a broader 
vision of what he wanted to do," says 
Shelley Stein-Sacks, VP of Quebec for 
the Sam the Record Man retail chain. "I 
don't think he sees himself as Decca, 
Philips, or Angel, but he won't shy away 
from something that's too broad." 

Stein-Sacks admires Labbe's markets 
ing flare and his dedication to his labeL 
"Mario is one of the most astute people 
in the record business in Canada, and his 
company does a hunk of business with 
me," he says. "He's very successful 
because he signs artists from Quebec and 
combines artful repackaging with 
recordings that will touch the heart- 
strings of the marketplace." 

Among Analekta's recent domestic tri- 
umphs is the 13th recording from Labbe's 
wife, violinist Angele Dubeau. The 
album, a set of lullabies titled "La Ronde 
Des Berceuses," has sold 50,000 copies in 
North America since its release in 
November 1994, according to Labbe 

Dubeau's most recent album, "Tele- 
mann: Two Violins," has sold more than 
8,000 copies in North America in two 
months of release, says Labbe. One of the 
label's best sellers continues to be last 
year's "Gregorian Chants," recorded at 
the St Benoit-du-Lac monastery in Que- 
bec. Labbe says the album has sold 40,000 
copies in North America. 

Analekta's catalog reflects Quebec's dis- 
tinct cultural identity. The self-contained 
nature of the province makes domestic 
marketing easier for the label; most clas- 
sical music fans outside Quebec look to 
US. publications to learn about releases. 

"I don't think we could have done what 
we've done if I was in Toronto, because of 
the support here," Labbe says. "Our [suc- 
cess] in Quebec has been due to the abil- 
ity to directly control the marketing of 
my product It's from my company to my 
paying public If I was doing it in Toron- 
to, I would have to internationally adver- 
tise my product to reach [Canadian clas- 
sical] consumers." 

The label's aggressive marketing 
strategies include liberal use of mass 
media outlets such as TV and main- 
stream newspapers. 

"We present classical music not as elit- 
ist but as music for everyone," says 
Labbe. "We recognize that new classical 
consumers want to buy two things. They 
want to buy what they think will be the 




Pictured, from left, Mario Labbe and 



Pierre Borvin. 



best product, and they want to buy it for 
a good price. When [Quebec] consumers 
go into a [retail] store, they know our 
artists because we promote them. They 
are local stars who are accessible [to the 
media]. Consumers already know a 
recording of [pianist] Andr4 LaPlante is 
a top recording." 

Given that the Quebec public is fierce- 
ly loyal to its artists, Labb£ has recorded 
about 30 major Quebec performers, 
including Dubeau; pianists Dang Thai 
Son, Mare-Andre Hamelin, and 
LaPlante; guitarists Alvaro Pierri and 
R£mi Boucher; cellist Dennis Brott; 
organist Bernard Lagac£; sopranos Lyn 
Fortin, Dina Soviero, and Daniele Forget; 
baritones Louis Quilico and Bruno 
Laplante; and ensembles Arion, Anony- 
mus, and Amati. 

"This is a label for Canadian artists," 
says Labbe. 

He came up with the idea of the Fleur 
de Lys reissue series last year while in 
Tokyo. Labbe was being lobbied by five 
record companies in Japan that were 
interested in distributing Analekta. But 
after scouting local stores, he realized 
that without a distinct market identity his 
albums would probably fail to make an 
impact in Japan — or anywhere outside 
Canada. 

"Foreign companies are willing to take 
me for distribution, but I came to realize 
they would probably sell nothing of our 
musk," he says. "How can you sell [inter- 
nationally]? The competition is so huge, and 
there's too much product on the market 

"Most [Canadian-based] labels are 
happy to get distribution contracts and 
tell their artists and the world that they 
have a worldwide distribution," he con- 
tinues. "When you sell three albums per 
year in the UK, it doesnt mean a thing." 

Returning to Montreal, Labbe came 
up with the idea of repackaging the 
cream of Analekta's recordings in the 
Fleur de Lys series. The series has 
grown to 50 albums, which feature paintr 
ings by 28 classic Quebec artists on their 
front covers. Some of the titles are "Schu- 
mann" by pianist Anton Kuerti, "Le 
Livre DOrgue De Montreal" by organ- 
ist Kenneth Gilbert, and "Gounod — 
Melodies Franchises" by Laplante and 
pianist Janine Lachance. 

In Canada, the Fleur de Lys series is 
marketed at full price, but outside the 
country it is listed at midprice. 

"The idea of Fleur de Lys was to give 
the product a marketable identity and 
enable us to do our marketing directly," 
says Labbe. "After MIDEM, I can now 
tell you we are going to be distributed in 
seven European countries. This year the 
launch budget for Fleur de Lys for out- 
side Canada is $250,000." 

Labbe' declines to reveal which com- 
panies he's done international deals with, 
or in which territories the line will be 



released first 

While Fleur de Lys was designed to 
be marketed outside Canada, primarily 
the US. and Europe, the series has also 
been useful in parts of Canada where 
Analekta recordings had previously 
failed to penetrate. 

"It's easier now to sell our product in 
the United States than the rest of Cana- 
da," Labb£ says. "The Fleur de Lys 
series is picking up in Canada right now 
because of the advertising we've been 
doing in the United States in major inter- 
national magazines like Gramaphone, CD 
Classic, CD Review, and Fanfare." 

Prior to starting Analekta, Labbe was 
a concert promoter presenting 300 con- 
certs a year nationally. He brought 
Martha Graham's dance company to 
Canada in 1986. He also brought the 
Kirov Ballet in 1987, 1988, and 1989, and 
the Red Army Chorus in 1988 and 1990. 

Starting a record label in 1988 was the 
farthest thing from his mind when, as a 
favor, he was asked to find distribution 
for three recordings: "The Red Army 
Chorus Live At The Orpheum," the film 
soundtrack to "The Musk Teacher," and 
Dubeau's "French Sonata." 

"I shopped them to the majors, and 
they treated me like nothing," says 
I .abbe. "They told me the masters 
wouldn't sell. CBS Records of Canada 
[now Sony Music Canada] told me if 
Angele wanted to record with them, 
she'd have to move to New York or one of 
the major capitals of the world, because 
they weren't interested in signing a 
regional artist My reaction was, 'To hell 
with them.'" 

By this time, Labbg had discovered that 
conditions existed in Canada to develop 
an independent label focusing on domes- 
tic classical music "The thing that struck 
me was that no one was investing and that 
there was a nkhe to take," he says. 

According to Labbe, "The Red Army 
Chorus Live At The Orpheum" sold 
60,000 copies, "The Music Teacher" sold 
more than 20,000, and "French Sonata" 
sold 6,000. "After I made money from 
these three re<x>rdings, I put it back into 
the business," he says. 

To further capitalize his budding com- 
pany in the first two years, Labbg says 
he used $500,000 Canadian from savings 
from his years as a concert promoter. Ini- 
tially Analekta was distributed in Cana- 
da by Select Distribution, then by Mada- 
cy Distribution from 1988-1992, until 
Labbe and Pierre Boivin, the former 
owner of Kebek Disc, formed a sister 
company, Analekta Distribution. 

Recently, Labbe' caused a controversy 
in Quebec by announcing that the label 
was boycotting the 1996 Juno Awards, 
slated for March 10. Labbe' is angry that 
Analekta recordings have never been 
been nominated for a Juno and that the 
Juno committee overseeing classical cat- 
egories Is dominated by multinational 
interests. 

"We couldn't make any changes, so we 
pulled out of the [selection] process," he 
says. 

Canadian Assn. of Recording Arts and 
Sciences president Lee SUversides dis- 
misses Labbe's charge. "We have repre- 
sentation that is so broad it doesn't afford 
any one individual to railroad an agenda 
of their own," says Sihersides. "[Voting] 
has to be heard from the entire commit* 
tee, and that committee is made up of 
both independent and multinational fac- 
tions." 



U.K.'s DMG To Create National Radio Network In 
Australia; Seeks New Licenses, Buyout Offers 
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Selectiveness, Low Prices Boost Videos 

Once-Glutted Music Long form Industry Picking Up 



m BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— After a glut of 
product all but gutted the longfonn music 
video market five years ago, the industry- 
has transformed itself into a leaner, 
meaner operation. 

Major companies, such as Sony Music, 
PolyGram, and the WEA labels, have 
become decidedly more selective about 
the titles they release, the number of 
units they ship, and the price point at 
which they offer them. 

"Early on, when everyone thought and 
hoped music video would be the next big 
format, everyone was releasing very 
mediocre product that flooded retail. 
There were a lot of return problems, and, 
Ijasically, it screwed the whole industry 
up for a while." says Paul Freehauf, 
senior director of sell-through video at 
PolyGram. "But things haw stabilized. 
We are still wry aggressiw but wry real- 
istic about our approach." 



PolyGram recently introduced a campaign. "Video Worth Listening To," in which 
it cut to S9.95 the price of select music video catalog product. 



PolyGram Video 



The reality is that if PolyGram used to 
ship 250,000 units of a hit video title, it 
now ships 50,000-100,000, according to 
Freehauf. "We are now dealing on a lewl 
playing field and are more confident 
about our estimates and projections," he 
says. 

"The shelf space really began to 
shrink about a year ago," says Vic F&raci, 
senior VP of Warner Bros./Reprise 
Records. "As new configurations come 
up, [retailers] look for the areas that give 
them the greatest return on their invest- 
ment. And the space they devoted to 
music video, they tell me, was not giving 
them the kind of return they are looking 
for. So the next step was to reduce the 
size of inwntory." 

Newrtheless, Faraci places some of 
the blame for longform performance on 
poor product placement "Music video 
newr really received a prominent spot at 
retail," he says. "In many cases, music 
videos are buried so deep in location, 
many consumers wouldn't even know 



they are available." 

At WarnerVision, which distributes 
much of the video product for the WEA 
labels, hit artists are the main fodder for 
longforms these days. "We are concen- 
trating more on hit projects," WarnerVi- 
sion director Lee Stimmel says. "That 
allows us more time to set up [a cam- 
paign! and easier access to working with 
the record label." 

"The music video business has become 
a hit-artist-driven business," notes 
Faraci. "And the reason is that the 
amount of space allocated to music video 
at retail is so small, the chances of get- 
ting titles in there other than big-name 
titles are wry slim." 

The focus on proven acts has led to a 
waning of videos featuring new faces. A 
look at the recent roster of PolyGram 
longforms, for example, reveals acts with 
strong catalog, such as Def Leppard, the 
Rolling Stones, and Carry Simon. 

"We are more selective about what we 
release than we were in the past," says 
David Pierce, senior VP of sales and mar- 
keting at Sony Music Distribution, which 
releases video product from Sony labels 
Columbia, Epic, Sony Classical, and 
Legacy. "And it is more the case that the 
business has gone more to acts that are 
established. It comes back to maximizing 
promotional potential." 



"There aren't as many releases any 
more, and there aren't as many for new 
acts, because it is more chancy," Free- 
hauf says. 

Perhaps the most salient sign of 
tighter times is the price reductions that 
are seeping through the industry. Poly- 
Gram recently introduced a camjiaign to 
cut back to $9.95 the price on select cat- 
alog product — including titles from 
Tears Fbr Fears, Paula Abdul, and Paul 
McCartney — with plans to bolster that 
line at the rate of four titles per quarter, 
according to Freehauf. 

Sony, too, is experimenting with low 
price points. Although, Pierce says, the 
label still largely releases its music \ideo 
product at $19.98 and continues to ship 
the same number of units as in the past, 
it released the recent Alice In Chains 
longfonn at $14.98. "We were pleased 
with the results, and well consider vari- 
ous price points in the future," he says. 

The majority of Warner/Reprise Video 
releases now fall into what the label calls 
its "Super Sawr Video" pricing catego- 
ry, at $12.98 suggested list, Faraci says. 
"In the early days, any program that 
came close to 60 minutes was released at 
the $19.98 price point. Now the price 
points, particularly in the country world, 
are down." 

(Continued on page 57) 



Sony To Open Huge Retail 
Complex On West Coast 



BY DON JEFFREY 



Sony will begin construction this 
spring on a massive urban retail and 
entertainment complex in the revital- 
ized "south of Market" section of 
downtown San Francisco. 

John MacLeod, senior VP of devel- 
opment and operations for Sony Devel- 
opment, says that this will be the 
biggest retail project in the world for 
the Tokyo-based company but that it 
will incorporate aspects of existing 
Sony retail centers. 

"There's nothing else like this," says 
MacLeod. "We've done pieces of this in 
other places, but we've never put it all 
together in one place." 

Included in the 350,000-squa re-foot 
complex will be a Sony Style store fea- 
turing consumer electronics, music, 
video and interac- 
tive software, T- 
shirts, and posters; 
a 15-screen Sony 
Theatre cineplex 
with a 3-D Imax 
theater; a family 
entertainment 
center; 8-10 res- 
taurants; and a 
nightclub for live 
music performance. 
The construction cost is estimated at 
$80,000, and the center is expected to 
be completed by November 1997. 

Some elements of the project are 
modeled after Sony Plaza, the retail 
and technology center at Sony Music 
headquarters in midtown Manhattan 
in New York. At that location, there is 
a Sony Style store and Sony Wonder, 
an interactive technology museum 
geared toward children. On New 
York's Upper West Side, there is a 12- 
screen Sony Theatre complex with an 
Imax theater. 

In the San Francisco Sony Style 
store, customers will be able to elec- 
tronically access virtually all the music 
in Sony's extensive catalog and order 
any CD. There is no decision yet on 
whether the new store will sell music 




other than that of Sony's Columbia and 
Epic label groups or videos from 
Sony's Columbia TriStar Home Video. 

"In New York, we handle only Sony 
Music products," says MacLeod. "We 
haven't finalized our merchandising 
strategy for San Francisco," 

But he adds that Sony is looking for 
a "non traditional retailer of entertain- 
ment media" that can offer such prod- 
ucts as CD-ROMs and computer soft- 
ware. The center's location is said to be 
a plus because of the proliferation of 
small multimedia companies in an area 
that has been dubbed "Media Gulch." 

"Whatever we do has to be adapted 
to the local market," says MacLeod. 

Sony also plans to build a 450-seat 
music club for cabaret-style shows. 
MacLeod says performances will not 
be limited to Sony artists. 

As the "master tenant" of the com- 
plex, Sony is looking for a number of 



retailers and restaurants to join the 
center. The restaurants, he says, will 
likely include some interactive elec- 
tronics: for example, touch-screens at 
tables that allow patrons to purchase 
movie tickets or watch film trailers. 

"We're just starting to talk to retail- 
ers," says MacLeod, declining to say 
which haw been approached. 

He indicates, however, that a tradi- 
tional music store is not likely to be 
among the tenants. He notes that a new 
Virgin Megastore is located about one 
block away. 

The site of the proposed center is 
now a vacant strip of city-owned land 
on Fourth Street, between Mission and 
Howard streets, near the Moscone 
Convention Center. Sony received 
approval from the San Francisco Rede- 
velopment Agency to be the master 
tenant of the complex in early Febru- 
ary. 

(Continued on page -~>2) 
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Hall Closet Opens The Door 
For Gay, Lesbian Audiobooks 




■ BY TERRI HORAK 

NEW YORK— Development of niche 
markets is a sign of a healthy indus- 
try, and for the first time there is an 
audio-only publisher specializing in 
gay and lesbian works. 

Hall Closet Book Co. released its 
first two titles, both top-selling mys- 
teries, in November and is scheduled 
to release its third title in March. 

"There was 
nobody doing 
gay and lesbian 
work in the 
audio industry, 
and I felt that 
this was where 
I wanted to be," 
says Ron Hall, 
who refers to 
himself as "top 
dog" at the com- 
pany he found- 
ed. 

Hall, who man- 
aged a bookstore prior to starting the 
company, studied "the whole baili- 
wick of the industry," he says. "That 
has influenced me in how I'm posi- 
tioning myself and what I want to 
accomplish with my product" 

In picking material for the Hall 
Closet product line, he is taking 
care to present a "parity" of works. 
"I'm choosing books that have liter- 
ary merit and speak to different 
aspects of the community. Because 
there are so many things out there, 
the original works I went with are 
classics." 

The titles released so far are 
"Fadeout" by Joseph Hansen, who 
is considered pre-eminent in gay 
fiction, and "Hallowed Murder," 
part of a series by Ellen Hart fea- 
turing amateur sleuth Jane Law- 
less. "Fadeout" was originally pub- 
lished in 1970, "Hallowed Murder" 
in 1989. 

The Seattle-based company's next 
release, due in March, is "The Gifts 
Of The Body," a memoir of working 
with AIDS patients by home health- 



BIBLIO 



TECH 



care provider Rebecca Brown. 

Hall Closet titles are available by 
mail order for sale or 30-day rental. 
The company also has retail place- 
ment in a number of gay and lesbian 
specialty stores. Hall Closet has dis- 
tribution with Oakland, Calif.-based 
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Bookpeople, which specializes in 
product from independent presses. 

Richard Labonte— GM of Differ- 
ent Light, three gay and lesbian 
specialty stores in New York City, 
Los Angeles, and San Francisco — 
thinks the audiobooks, which just 
arrived in stores, have "good poten- 
tial." Both are among the biggest- 
selling mysteries in text form, he 
says. 

Different Light carries about 100 
audiobooks at each location (all of 
which are also carried in print), but 
Labonte says titles dedicated to the 
audiobook market will help draw 
more attention to the format. "I 
think it will give audiobooks a 
slightly better focus by having 
something that people might go into 
the section for." 

Different Light will have point- 
of-purchase copies of the audio- 
books. "It's a high price point for an 
impulse buy, but by putting them at 
the register people will become 
more aware of them," Labonte says. 

Hall's marketing strategy is to 
create "bigger and bigger circles" 
of awareness. Initial press releases 
were sent to lesbian and gay book- 




EXECUTIVE TURNTABLE 



DISTRIBUTION: Wendy Schlesinger 

is promoted to senior director of 
market development, country music 
marketing, and merchandising for 
BMG Distribution in New York. She 
was director of mainstream and 
country marketing. 

HOME VIDEO: Amy Sprecher is 

named VP of acquisitions for Poly- 
Gram Video in New York. She was 
VP, program development, for 
Lancit Media Productions. 

New Line Home Video in Los 
Angeles promotes Stephanie Sigel 
to director of marketing. Josh 
Lobis to senior marketing manag- 
er, Beth Gunderia to marketing 
manager, and Susan Schaefer to 
manager of sales administration. 

They were, respectively, market- 
ing manager, assistant marketing 
managers, and sales administrator. 

Karen Elliot-Crawford is pro- 



SCHLESINGEH SPRECHER 

moted to executive director of cre- 
ative services at LIVE Entertain- 
ment in Los Angeles. She was cre- 
ative director. 

RELATED FIELDS: Nikki Rocco is 

promoted to president of Universal 
Pictures Distribution in Universal 
City, Calif. She was executive VP 

James J. Klein is appointed pres- 
ident, consumer products group, at 
MCA Inc. in Universal City, Calif. 
He was president/COO of Applause 
Entertainment. 




stores and publications across the 
country. Subsequent publicity 
efforts will include mainstream 
press, public radio, and even a 
World Wide Web page on the Inter- 
net. 

Hall has already had interest 
from libraries, and he plans to 
broaden distribution to include the 
main retail chains. He expects that 
mainstream outlets will accept the 
titles because, 
although the 
protagonists 
are gay, the 
books are not 
overtly sexual 
and would prob- 
ably appeal to 
the average 
reader. He says 
he is talking to 
distributors 
about develop- 
ing an interna- 
tional customer 
base for his titles as well. 

"Fadeout" and "Hallowed Mur- 
der" are packaged in 5-by-8-ineh 
clamshells and feature the paper- 
backs' original artwork. Hall says 
he went with clamshells on these 
two because as higher-priced, un- 
abridged titles they are better 
suited for rental. 

"Hallowed Murder" runs eight 
hours on six tapes for $39.95, and 
"Fadeout" is slightly more than five 
hours on four tapes and is priced at 
$24.95. 

Hall says he has not had any 
objections from retailers because 
of the oversized packaging, but for 
"The Gifts Of The Body," which 
fits unabridged on three cassettes 
and retails for $19.95, he will use a 
standard air-pack packaging. "I 
think it will work real well in the 
bookstore market, because it is 
what they are more accustomed to 
seeing," he says. 

"Gifts Of The Body" is read by 
the author, but professional readers 
were used for "Fadeout" and "Hal- 
lowed Murder." "I have a certain 
idea what I want my books to sound 
like," Hall says. 

"I am very thorough and very 
much a perfectionist," he says of his 
effort to find suitable readers and 
the substantial time spent in the 
editing process. Hall chose Jim 
Zeiger, an audiobook narrator for 
the Library of Congress, for "Fade- 
out" and Carol Jordan Stewart, a 
reader for the National Library 
Service, to read "Hallowed Mur- 
der." 

Aware that his versions will prob- 
ably be the only ones produced for 
each work. Hall stresses the quali- 
ty throughout. All works will be 
unabridged. His philosophy is to 
"develop a high-quality presentation 
that allows the book to speak so that 
when an author hears the audio edi- 
tion, they will think their characters 
and words came through just like 
they would imagine in their own 
heads." 

While Hall was familiar with the 
book trade as a result of a decade- 
(Contiiiued on next page) 



newsline... 



NATIONAL RECORD MART reports that total sales for the third fiscal quar- 
ter fell 5.5% from the year before and that sales from stores open at least 

one war declined 9.5%. For the 
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period that ended Dec. 23, total 
sales were $33.9 million. The 
152-store, Pittsburgh-based 
chain says that net profit fell to 
$1.6 million in the quarter from 
$2 million the year before. The 
company attributes the declines to "the competitive influx of big-box, 
lower-priced prerecorded music retailers, a reduction in the per-unit sale 
price of each SKU, and fewer major releases as compared to the same 
quarter of the prior year." For the nine months ending Dec. 23, NRM 
reports a $935,000 loss on net sales of $73.7 million, compared with a prof- 
it of $1.6 million on $73.8 million in sales in the same period a year earli- 



MUSICLANO STORES CORR reports that sales in January for all stores 
open at least one year declined 11.2% from the same period a year ago. 
Total sales increased only 1.9% to $109.4 million. The company says that 
while revenues from superstores (Media Play and On Cue) rose 40.8% in 
January, same-store sales fell 10.5%. Total sales from mall stores (Sam 
Goody, Musicland, and Suncoast Motion Picture Co.) dropped 12.1%; on 
a same-store basis, they were down 1 1.5%. The company says the results 
are "a continuation of a disappointing weakness industrywide in the music 
business and the effects of bad weather nationwide." 

RENTRAK, a supplier of leased videocassettes to video rental stores, 
reports that net profit in its third fiscal quarter fell 56% to $559,866 on 
a 59% increase in revenues to $50.4 million. However, the company says 
that the loss came from its retail sports (Pro Image) and video store oper- 
ations (BlowOut Entertainment) and that it posted a $3.5 million profit on 
$31.5 million in sales from its pay-per-transaction video-leasing business, 
Rentrak Home Entertainment. The company states that "each of these 
businesses would be better served operating independently of the oth- 
ers" and that it "is exploring possible alternatives which would achieve 
these ends. In conjunction with restructuring, substantial write-downs 
may be required." Rentrak says that 4,500 retailers now participate in 
its PPT system, in which rental revenues are shared by the stores, movie 
companies, and Rentrak. 

IMAGE ENTERTAINMENT, licensee and distributor of laserdiscs, reports 
that net profit rose 66.5% to $2.4 million in the third quarter, which ended 
Dec. 31, on a 2.7% increase in net sales to $28 million. But excluding a 
$1.1 million charge in the December 1994 quarter related to the early 
retirement of debt, Image's latest quarterly profit actually declined 6%. 
The results include operations of US Laser, a distribution company that 
Image acquired in June 1995. 

NEWS CORR reports that revenues from its filmed enter- 
tainment unit rose 27.4% to $724 million in the quarter 
ending Dec. 31 from $568 million the year before. Oper- 
ating income increased to $32 million from $17 million. 
The owner of 20th Century Fox Films and Fox Video 
points to strong home-video sales from "The Mighty 
Morphin Power Rangers," the "Star Wars" trilogy, and, 
especially, "Die Hani," which Fox says is the biggest-selling rental video 
title ever, at 758,000 units shipped. 

BLOCKBUSTER ENTERTAINMENT announces that Emmy-winning actor 
Kelsey Grammer ("Frasier") will host the second Blockbuster Enter- 
tainment Awards March 6 from the Pantages Theater in Hollywood, Calif. 
Some of the musical artists booked to perform at the show are Coolio, 
Celine Dion, and Shania Twain. The winners of the awards for film, home 
video, and music were chosen by consumers at voting kiosks located in 
Blockbuster Video and Blockbuster Music stores from Dec. 29 through 
Jan. 12. The company says more than 10 million votes were cast. 

CINRAM LTD., a Toronto-based manufacturer of audio CDs, CD-ROMs, 
audiocassettes, and videocassettes, says its stock has been listed on Nas- 
daq's National Market system. In the last quarter for which results were 
available, the period that ended Sept. 30, revenues increased to $171 mil- 
lion from $97 million the year before because of the acquisition of three 
companies that duplicate videocassettes and the increase in demand for 
CDs and CD-ROMs. 

SH0REW00D PACKAGING says it has installed advanced printing tech- 
nology at its new 130,000-square-foot packaging plant in Springfield, Ore., 
to service multimedia companies. Shorewood produces for the multime- 
dia industry CD booklets, folders, tray cards, cartons, brochures, and 
plastic jewel box alternatives, such as the Digipak and Slide Pak. 
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L.A.'s Music Scene Not The Same Without Jac Zinder 



D 



I IGITAL ELEGY: We met Jac 
Zinder just onee, at a long-forgot- 
ten major-label showcase at the 
Whisky A Go Go in Los Angeles. 
Zinder was there in the company of 
his girlfriend, a well-known local 
music critic; he appeared bored by 
the proceedings. 

Though we didn't know Zinder 
well personally, we knew him very 
well by reputation. He wrote a num- 
ber of intelligent, prescient pieces 
for the free paper The L.A. Week- 
ly; he introduced forward-looking 
L.A. acts like Beck and Ethyl 
Meatplow in its pages. He was also 
the promoter of a local club, Fuzzy- 
land, that was housed in a derelict 
Highland Park bowling alley, Mr. 
T's Bowl. And he was the first in 
L.A. to book such adventurous 
bands as the Jon Spencer Blues 
Explosion and Combustible Edi- 
son. 

As a local DJ, he was known as an 
eclectic and unpredictable individ- 
ualist, as likely to play Indian 
soundtrack music and such scorned 
popsters as Rod McKuen as the 
latest cutting-edge bands. He was 
also a musician in his own right. 

Zinder was killed on Thanksgiv- 
ing eve 1994, when a drunk driver 
smashed into his car in Los Ange- 
les. Feb. 27 would have been his 
35th birthday. 

Zinder's death sparked a public 
outpouring of grief: More than 30 
bands performed at a 1994 benefit 
memorial concert at Fuzzyland. 
Many of his friends pondered the 
idea of issuing an album of the 
music Zinder recorded with his 
bands Stay Home and Bufadora. 
Ultimately, journalist Jonathan 
Gold proposed the notion to L.A.'s 
Catasonic Records, an indie label 
operated by musician/performance 
artist Weba Garretson and musi- 
cian Mark Wheaton. 

The album, "Chairs I Have 
Known," is scheduled for release by 
Catasonic on March 2. A mostly 
instrumental collection, it high- 
lights Zinder's extremely eclectic 
approach, which encompassed 
everything from a cover of the 
Beach Boys' "Pet Sounds" (a 
favorite of club audiences, much to 
Zinder's chagrin) to suavely tai- 
lored originals like "Real Cool Mus- 
lims" and "Holiday For Mooks," 
which betray the influence of every- 
thing from Middle Eastern pop to 
lounge music. Notes for the package 
were supplied by Gold and such 




by Chris Morris 



well-known L.A. alternative musi- 
cians as John Dentino, Chris 
Handsone, and Don Bolles. 

Garretson says that the album — 
which ironically, given its home- 
made genesis, was mastered at the 
classy A&M Studios — was a labor 
of love for those involved. "The 
musicians really cared about it," he 
says. 

Catasonic will celebrate the 
release of "Chairs I Have Known" 
and Zinder's memory with a release 
party at Mr. T's Bowl on Feb. 27 
and an in-store at Aron's Records 
in L.A. on March 3. 

Beyond the charm, grace, and 
eccentric wit of the music he made, 
Jac Zinder remains an important 
figure because he reminds us that 
"independence" is not just a method 
of record distribution — it's a state 
of mind. 

Q UICK HITS: Distributor 
Paulstarr Enterprises has relocat- 
ed to Chanhassen, Minn. The com- 
pany is now housed in a 26,000- 
square-foot building that 
incorporates Paulstarr's Distribut- 
ing's warehouse; it also serves as 
home for MCS Distributing, a 
Paulstarr division servicing the 
Michigan region . . . James Mur- 
doch, son of media magnate 
Rupert Murdoch, is serving as 
chairman of a new New York-based 
indie label, Rawkus Entertainment. 
The company's first signings 
include alternative act Motorbaby, 
hip-hop unit 7Universal, dancehall 
artist Poppa Bear Cool Breez, and 
glam rock band Whorgasm . . . 
Gumball's Don Fleming has start- 
ed a new imprint, Instant Mayhem 
Records, which will be distributed 
by Caroline. The label's first 
release is Fleming's 16-minute solo 
EP "Because Tomorrow Comes." 

TOR THE RECORD: Due to mis- 
information supplied by a source, 
Declarations of Independents erro- 
neously stated in the Feb. 10 issue 



that five staffers had been laid off 
at Select-O-Hits in Memphis. 
According to the distributor's 
Johnny Phillips, only one individ- 
ual has been let go, for reasons 
wholly unrelated to Fantasy 
Records' recent split with the 
wholesaler. 

Also, Clay Pasternak of M.S. 
Distributing is the current chair- 
man of the National Assn. of Inde- 
pendent Record Distributors and 
Manufacturers. We misstated the 
case in an item here on Feb. 10. 

FLAG WAVING: We hadn't heard 
anything from Kelly Hogan, the 
vibrant singer of the marvelous 
Atlanta band the Jody Grind, since 
1992, when that group was tragi- 
cally sundered after a road accident 
took the lives of two band members. 

Happily, Hogan is very much with 
us again, courtesy of two hometown 
indie labels: She has just resur- 
faced as a guitar player, no less, in 
the new Atlanta psychobilly group 
the Rock*A*Teens, whose self- 
titled album has just been issued by 
Daemon Records, and she has just 
finished cutting a solo album for 
Long Play Records. 

Hogan, who is best known for her 
lush, torchy vocal style, admits that 
she "knew about 11 guitar chords" 
before signing on with the 
Rock*A*Teens, which also features 
former Opal Foxx Quartet mem- 
ber Chris Lopez. 

"Chris came to my house on April 
Fool's Day," Hogan says, recalling 
the genesis of the band. "I thought 
he was joking ... It was just goof- 
ing around, and it became a band." 

The group, which also includes 
guitarist Justin Hughes and drum- 
mer Chris Verene, lays down some 
hectic roots-bred noise on its 
album, ranging from such originals 
as "Who Killed Bobby Fuller?" to a 
cover of James & Bobby Purify's 
"I'm Your Puppet." 

Hogan describes the music on her 
solo album, tentatively set for an 
April release, as "fairly simple, lo- 
fi, kind of goofed up around the 
edges," Backed by guitar, drums, 
and acoustic bass, she essays sev- 
eral numbers co-written with her 
former Jody Grind partner Bill 
Taft (now with former Flag Waving 
fave Smoke) and a Lopez composi- 
tion with the delightful title "Feel- 
Good Hit Of The Summer." 

Lately, the Rock*A'Teens have 
played in New York and Boston and 



HALL CLOSET OPENS DOOR FOR GAY, LESBIAN AUDI0B00KS 

(Continued from preceding page) 
long stint as a bookstore manager, his 
experience with audiobooks came 
mostly as a listener during his daily 
commute. 

When a customer requested some 
gay and lesbian titles on audio, Hall 
discovered that very little was avail- 
able. He spent several years study- 
ing the spectrum of audiobooks on 
the market and evaluating all the 
options available to publishers 
before going into the business full 
time. 

Aside from providing a "good lis- 
tening experience," Hall is particu- 



larly sensitive to the opportunity to 
provide a much-needed service for 
those unable to read because of blind- 
ness or illness. 

Plans are to publish six-10 titles 
this year. Others slated for production 
in 1996 are "Blackbird" by Larry 
Duplechan, "Gaudi Afternoon" by 
Barbara Wilson, "The Man Who Fell 
In Love With The Moon" by Tom 
Spanbauer, and "The Language We 
Use Up Here And Other Stories" by 
Philip Gambone. 

As for sales, Hall says, "From what 
I have done in the past two months, I 



am convinced that this is a market 
that wants it and has the potential to 
carry through." 

Barbara Grier, owner of Naiad 
Press in Tallahassee, Fla., agrees. 
Naiad, a publisher of lesbian titles, 
has issued audio versions of five 
books. She says the market for gay 
and lesbian literature is growing and 
the demand for the works on audio 
will grow too. 

She welcomes Hall Closet into the 
field. "We've done very well [with 
audio], and I expect [Hall Closet] will 
do well also," Grier says. 



at a Long Play showcase at 
Atlanta's Hard Rock Cafe ("It was 
so ridiculous for us goobers," Hogan 
says of the latter gig). The group 
will perform in Athens, Ga., and 
Austin, Texas, in March. 



At the moment, Hogan has no solo 
tour scheduled, but wants to hit the 
road in the summer. "My plan is to 
be gone for the Olympics," she con- 
fesses. 



You're not just another number... 
We VALUE our customers! 



✓CompactDiscs 
✓Cassettes 
✓Videos 

✓Vinyl 
✓CD Singles 
✓Cassette Singles 
✓CD-ROM 
✓Accessories 




n/\1rd 

MEMBER 



✓Knowledgeable 
& friendly sales reps 

ready to answer 
any questions 
✓Same Day 
shipping 

✓Weekly Mailer 

✓Inquire about 
FREE NEXT 

DAY DELIVERY 



LOW PRICES ■ GREAT SERVICE • WEEKLY SPECIALS ■ EXCELLENT FU_ . 

WHAT MORE COULD YOU WANT! 

Impact Music:800-899OISC (3472) 



OPTIMAX 

TEL (800) 228-6968 
FAX (909) 598-3867 



* Premaslering I Encoding 

* Mustering I Galvanic 

* ( ilass A fostering 

* Replication 

* 5 Color MiiIii Color Printing 

* Complete Packaging 




Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 



HBO'TlIc 



6940 S.W. 12 Street Miami, FL 33 1 44 



SERVICE IS OUR fTWUH PHIOHITV 



t> CompactDiscs 

fr* Cassettes 

> Uideos 

> Laserdiscs 
D> Accessories 

excellent Service 

fr- Super Prices 

► Best Pills 

► Knowledgeable Sales Reps, 
fe* Same Day Shipping 

I Deep Catalog 

•> Customer Satisfaction 
Guaranteed! 



BILLBOARD FEBRUARY 24, 1996 



49 



Merchants & Marketing 



GO" TH€ 



VOU D€S€RV€! 

Let our retoil experts keep you oheod of 
this ever-changing industry. 

Hot Pricing / Weekly Specials 
Highest Fill Rote In The Industry 
145,000 + Title Inventory 
Next Day Delivery 
electronic Ordering 
Personalized Service 

CD ONE STOP 

CD'S, TAPES, MUSIC VMS AND LASERDISC, ACCESSORIES, 
_ BLANK TAI'ES. AND MORE. 



Ash for our new store info-pack! 



(800) 388-8889 ex-. 323 (203) 798-8852 fcx 




Sales giving you the Blues? 
Rock & Roll with Gopher Cards! 



Divider Cards 

Shelf Talkers 

Custom Styles 
Printed 
Blanks 



800-648-0958 




Multi-Disc Mini Ensemble T 




• Small Footprint - 25.5"l * 3.5"d * 13"h 

• Low Price 

• Full Play of 10 CD's 

• Easy to Read, Active LED Read-Out 

• User Friendly Numeric Keypad 

• Plug & Play 

• Custom Graphics Available 

Call: 800-835-7072 today for an interactive tomorrow. 



telescan m MMer M 8«f/in«ame, California S4CW • nice m m tm • lu MMMM 



Strawberries Joins List Of 
Music/Electronics Combos 



RETAIL 
TRACK 

by Ed Chrlstman 



If YOU CANT BEAT 'EM: Strawber- 
ries is stepping out and has opened a 
music store that shares a roof with a 
consumer electronics chain. In Burling- 
ton, Mass., Strawberries is sharing 
sj>ace with Tweeter, Etc., a Massachu- 
setts-based consumer electronics chain. 
The Strawberries space takes up 8,000 
square feet, and Tweeter takes up 
11,000. 

Although the two stores are under the 
same roof, "it isn't one store, but cus- 
tomers can move from from one area to 
another." says Ivan Lipton, president of 
Milford, Mass.-based Strawberries. 
However, he adds, the stores are 
designed to be shopped in such a "way 
that it feels like one store." 

While the operations of the two stores 
are separate, Lipton says the two com- 
panies will collectively market the site. 
For the grand opening, "we are doing 
combined advertising, including a live 
radio remote and a jointly hosted party," 
he reports. 

Also, the two 
chains are dis- 
cussing ways they 
can cross-promote 
merchandise, 
through coupons, 
etc. Consequently, 
Strawberries will 
have some expo- 
sure in the Tweeter area, and vice versa. 

To complement Tweeter's customer 
base, Strawberries' usual broad selec- 
tion will haw a "nice jazz and classical 
section, which will be sectioned off from 
the rest of our store," says Lipton. 

The Strawberries/Tweeter effort 
will be across the street from a Circuit 
City, "which is good, because that's 
where Tweeter likes to be," Lipton 
explains. 

With Best Buy, Circuit City, Nobody 
Beats the Wiz, Lechmere, and WOW! all 
combining music and home electronics 
merchandise, you would think that the 
Strawberries/Tweeter teaming is a nat- 
ural. But according to Lipton, "I could 
claim to be a genius for putting the deal 
together, but the project came about 
almost by accident" 

Both chains were looking for addi- 
tional locations in the area — Tweeter is 
in Burlington Mall, while Strawberries 
has closed its store in Middlesex Mall, 
— and both wanted sites not in a mall. 
"It came about that we were both look- 
ing at the same location, but it was big- 
ger than either one of us wanted," Lip- 
ton says. "But once we landed on the 
same real estate, we said, 'Why not take 
the whole space and connect the stores?' 
And from there, the deal snowballed into 
joint marketing efforts." 

Now that the store is done and 
already had a soft opening, Lipton says, 
"I don't know why it took so long for us 
to pair up, because this store is going to 
be great." 

He says that there are many similar- 
ities between Tweeter and Strawber- 
ries. "We're both from the same state, 
and we are both regional chains fight- 
ing the big competitors," Lipton says. 
"In both cases, we found our own niche, 
defined it, and capitalized on it: We pro- 
vide the customers with service and a 
convenient shopping environment, and 
we take the stress out of the buying 
decision for the customer." 

In other Straw f berries news, the chain 
has closed six stores since Christmas, 




reducing its store count to 15G, and it 
will probably close another four or five 
outlets this war, says Lipton. 

ANOTHER PLANET: The Borders 
Group has placed the Planet Music oper- 
ation under the Borders Inc. division, 
closing Planet's Raleigh, N.C., head- 
quarters. Going forward, the Ann 
Arbor, Mich.-based Borders Inc. will 
oversee the music chain's operations. 

Borders has 1 18 stores, 100 of which 
carry music, and it will assume buying 
and advertising for the five Planet Music 
stores and four CD superstores. Len 
Cosimano, Borders director of mer- 
chandising for music, says with the dif- 
ficulties that the music retail business 
has been experiencing, "it made sense 
to streamline" and shutter the Planet 
Music headquarter. According to Cosi- 
mano, Planet Music founder Paul 
Mayer is still with Borders but in an 
"advisory role," 

The company 
recently closed 
the Planet Mu- 
sic outlet in 
Greensboro, N.C, 
and currently 
there are no 
plans to open 
any more music 
superstores. 

On THE MOVE: Retail Track hears 
that Jay ne Simon, head of sales at Gef- 
fen, is moving to MCA to become senior 
VP of marketing and sales. On the sales 
side, she is replacing Jonathan Coffin, 
who has left the label ... In another 
move at strengthening its management 
structure, Spec's Music has hired Jef- 
frey Fletcher as chief operating and 
financial officer. Last month, the com- 
pany named Barry Gibbons chairman. 
Those two additions complement Ann 
Lieff, president/CEO of the chain. 
Fletcher previously was CFO at the 
Environmental Quality Co., a Michigan- 
based waste services company . . . Brad 
Tail, VP of merchandising and market- 
ing at the mall division of the Musicland 
Group, has left the chain. His responsi- 
bilities and title have been assumed by 
Marcia Appel, who is VP of communi- 
cations for the chain and publisher of 
Request magazine. Appel eventually will 
give up her responsibilities in communi- 
cations but will retain control of Request 
. . . Oops. Two weeks ago, I reported 
that David Schlang has emerged as a 
top honcho at Alliance Entertainment 
Corp. Well, he is a top honcho, but I got 
his responsibilities wrong. In addition to 
the independent distribution operations 
under the Alliance umbrella, Schlang 
will also oversee the one-stop group. The 
Alliance music labels are not under his 
domain. 

And speaking of Alliance labels, Cas- 
tle Communications U.S. has just hired 
Evan Jahn as product development 
coordinator. He was previously national 
sales and marketing coordinator at 
Arista . . . John Rotella, formerly the 
West Coast sales regional with Island, 
will move over within the PolyGram fam- 
ily to become VP of sales and marketing 
at Atlas/Polydor . . . After more than 20 
years in the business, Roy Burkhert has 
left Harmony House. Burkhert, who was 
a senior buyer at the Troy, Mich.-based 
chain, is willing to relocate. He can be 
reached at 810-879-4694. 
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Angel Sets Sail With 'Muppet Treasure Island' 

Soundtrack First Family Title For Classical Label 



IVERMIT LAD: One of the most 
thoroughly entertaining movie 
soundtracks in recent memory is 
"Muppet Treasure Island," released 
Feb. 13 by Angel Records. 

With original songs by legendary 
pop hit-makers Barry Mann and 
Cynthia Weil and scored by Oscar 
winner Hans Zimmer ("The Lion 
King"), "Muppet Treasure Island" is 
uncommonly engaging. Its tuneful- 
ness, verve, and marvelous Muppet 
irreverence set it apart from the 
mostly bland family-movie sound- 
tracks out there — which, considering 
the music's source, is no big surprise. 

What is out of the ordinary is the 
soundtrack's appearance on Angel. 
"Muppet Treasure Island" is the 
first family-oriented soundtrack for 
the largely classical label, and only 
its third children's release. "I 
wouldn't say we're diving headfirst 
into the kids' business," says Jay 
Landers, senior VP of A&R for 
Angel Records, which is a branch of 
EMI. "But on a case-by-case basis, 
we're becoming involved in projects 
with high potential visibility and 
very strong musical quality." 

Angel's first two kids' audio titles — 
"Songs Say So Much" by Jeff Sorg 
and "Dance of a Child's Dream" by 
David Levine, Molly Mason, and Jay 
Undar — were strictly children's 
albums, notes Landers, whereas 
"Muppet Treasure Island" is aimed at 
"kids of all ages." Actor Tim Curry, 
who plays the movie's Long John Sil- 
ver, performs on many of the musical 
numbers. In March, Angel will 
release the soundtrack to the animat- 
ed family film "All Dogs Go To Heav- 
en II," which also has songs by Mann 
and Weil. 

According to Weil, "Muppet Trea- 
sure Island" showcases a side of the 
songwriting team not often seen: the- 



by Moira McCormick 

atrical music. "We went for a Broad- 
way thing here," she says. "When we 
began working with [director] Brian 
Henson, we wrote the first song like 
a kid's song." It was scrapped, 
though, after they "looked at the rest 
of the Muppet movies and saw how 
hip the music was. It was a challenge 
to write the songs from a theatrical 
standpoint instead." 

Weil says that Zimmer, who 
worked closely with Mann to 
orchestrate the songs (Mann writes 
the music; Weil writes the lyrics), 
was their "first choice [for a collab- 
orator], though we never thought 
we'd get him. But it's amazing how 
many people love to be involved with 
the Muppets. And Hans has a 
daughter." The duo ended up bring- 
ing the soundtrack project to Lan- 
ders and Angel president Steve 
Murphy. 

Landers, a longtime friend of 
N^ann and Weil, has an extensive 
Broadway background, having pro- 
duced or done A&R for "Company," 
"Oliver!," "Carousel," and "Five 
Guys Named Moe," among other 
musicals. Plus, Landers has long 
been executive producer for Barbra 
Streisand. "I'm attuned to what 
good theatrical writing is about," 
says Landers. "Family films really 
work when the songs are interwoven 
with the action in a Broadway, the- 
atrical fashion." 

Landers also knows a thing or two 
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about end-title songs, the usually 
AC ballads performed by name 
artists (frequently duets) that play 
over a movie's closing credits and 
are often released as singles. Along 
with Chris Montan, head of music 
supervision for Disney animation. 
Landers did A&K for hit end-title 
songs from "Beauty And The 
Beast," "Aladdin," and "Pocahon- 
tas." The end-title tour de force of* 
"Muppet Treasure Island" is a reg- 
gae change of pace, "Love Power," by 
Ziggy Marley. 

"Since the movie takes place on 
an island, we wanted someone from 
the world of reggae," says Landers. 
"Ziggy works with an extended 
family of siblings, relatives, and 
(Continued on next page) 
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10 


THE BEATLES A 

CAf J |-CL lt44f ..11! 'jZ-.b 


ABBEY ROAD 


92 


15 


17 


VAN MORRISON A' 

POCLWR S4I97C.'AAM (10 9&1 7 981 


THE BEST OF VAN MORRISON 


34 


16 


15 


JIMI HENDRIX A 


THE ULTIMATE EXPERIENCE 


38 


17 


14 


THE BEATLES A' ^ SGT. PEPPER'S LONELY HEARTS CLUB BAND 


126 


13 


21 


BOYZ II MEN A' 

MOTOWN 530231 (10 9&li 981 


COOLEYHIGHHARMONY 


63 


19 


18 


ELTON JOHN A 

- .. vi. i;.LAV - .s . : 'M 


GREATEST HITS 


231 


20 


31 


PATSYCLINEA* 

MCA 12* i *.4n 98; 


GREATEST HITS 


229 


21 


20 


JAMES TAYLOR A 

WARNER BROS. 3113- : ? 9S. 11 /JB 


GREATEST HITS 


241 


22 


25 


ERIC CLAPTON A TIME PIECES 

POLTDOR S0O0K/MM 17.90 EO/U.9B) 


- THE BEST OF ERIC CLAPTON 


238 


23 


22 


STEVE MILLER BAND A' 

:-Ar:Lni -*::i! 7.--.:: --- 


GREATEST HITS 1974-78 


238 


24 


19 


THE BEATLES A 

Af"l-I . 'H j] 98' 


1967-1970 


58 


25 


24 


THE DOORS A ' 

.-L7KPA..' l -.177[r, ■-- '- 


THE BEST OF THE DOORS 


228 


26 


23 


METALLICAA' 

tLtKIKA ti., ' .(,-. 'tp 


...AND JUSTICE FOR ALL 


229 


27 


29 


MADONNA A' THE IMMACULATE COLLECTION 

SIRE 26440*.WARN£R BR05 (13 98' 18 98) 


43 


28 


26 


JAN IS JOPLIN A 

jULL'.'LH!/. . L ^ .- '1- 


GREATEST HITS 


193 


29 


32 


AC/DC A - 

AHANIK: 924187AG L10 9&15 98! 


BACK IN BLACK 


136 


30 


30 


EAGLES A 

ELEKIRA 105-«Sll0 9»:5»O! 


GREATEST HITS 1971*1975 


242 


31 


33 


SOUNDTRACK A" 

ARISTA 18699* (109&T5 981 


THE BODYGUARD 


6 


32 


27 


THE BEATLES A' 

CAPllOL 46443' 114 9^6 98 


THE BEATLES 


40 


33 


28 


THE BEATLES A 

CAPITOL 97036* 115 98/31 981 


1962-1966 


45 


34 


40 


MEAT LOAF A 

CLEVELAND INTL 3A974'/£PIC (7 98 EO/1 1 981 


BAT OUT OF HELL 


21C 


35 


— 


SHANIA TWAIN 

MFRCCR* *.ASHvi.lf 5144;; : ^ F , ; | i~. 


SHANIA TWAIN 


1 


36 


38 


MARVIN GAYE 

MOTOWN - i-jCv.8 il 98,11 981 


EVERY GREAT MOTOWN HIT 


24 


37 


35 


U2A" 

ISLAND 842298* 110 98/1 ' 98; 


THE JOSHUA TREE 


195 


38 


34 


THE BEATLES A' 

CAPITOL 46440* 1 10 98,'l 5 981 


RUBBER SOUL 


15 


39 


39 


LYNYRD SKYNYRD A 

MCA 4?293 7 98 1/ 98 


BEST-SKYNYRD'S INNYRDS 


105 


40 


— 


SOUNDTRACK A 

COLUMBIA 40.373 (7 98 LULL 98l 


TOP GUN 


78 


41 


47 


MARIAH CAREY A' 

COLUMBIA 45202* 110 98 EO/16 981 


MARIAH CAREY 


26- 


42 


— 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVOR ! T ts VOLUME 1 

1VA1 ' ciS'.L'-L-r.jLW >-:-.;-.- 


30 


43 


46 


METALLICAA' 

UE'jAFGRCE G0396EEG (9 9*13 981 


RIDE THE LIGHTNING 


218 


44 


49 


BETTE MIDLER • EXPERIENCE THE DIVINE: GREATEST HITS 

ATLANTIC 82497/AG ( 10 9816 981 


5 


49 


41 


EAGLES A" 

ELEKTRA 103EEG (7 9&11 98! 


HOTEL CALIFORNIA 


141, 


46 




22 TOP A' 

.VAI.V h r-'i ' . - -4- ; >. 'h 


GREATEST HITS 


17 


4? 


37 


METALLICAA' 

. L .. nAh __ . Lllj . .... . :.- 


MASTER OF PUPPETS 


215 


4* 


45 


LED ZEPPELIN A" 

ATLANTIC 8?t •• • 98 .z 9U 


LED ZEPPELIN IV 


207 


49 


43 


GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 

WNVCR BROS. 2764 7 98. 1 1 98: 


133 


50 




SOUNDTRACK A" ^ 


SATURDAY NIGHT FEVER 


1 



Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. 'Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
■ indicates past or present Heatseeker title. ©1996, Bitlboard/BPI Communications, and SoundScan, Inc. 



Merchants & Marketing 



CHILD'S PLAY 

(Continued from preceding page) 

friends, which reminded us of the 
extended family of [the] Muppets." 
Dreadlocked Muppets appear with 
Marley in the "Love Power" video, 
which was produced by Paul Fox 
(10,000 Maniacs). 

The single was released to triple- 
A and AC radio Feb. 6. According to 
Chris Hensley, Angel VP of mar- 
keting and promotions, "Ziggy's a 
core artist for triple-A — but we're 
knocking on every door to help him 
grow beyond his core audience." 

Angel is targeting reggae spe- 
cialty shows, he notes, via indepen- 
dent promotion people versed in 
noncommercial and college radio. In 
addition, children's radio leader 
AAHS has been serviced, "and 
we're making sure that [kid-orient- 
ed] video outlets are serviced with, 
the video. We didn't want to go out 
of the box with hype — we'll let it 
find its way." A second end-title 
song, the ballad "Love Led Us 
Here" — a duet between country 
artists John Berry and Helen Dar- 
ling — may later be released as a 
single as well. 

KlDBITS: Listening Library of 
Old Greenwich, Conn., has a full 
slate of unabridged books on tape, 
including Betsy Byars' "Dark 
Stair: A Herculeah Jones Mystery"; 
Mary Rodgers' "Freaky Friday"; 
Beverly Cleary's "The Mouse And 
The Motorcycle," "Ralph S. Mouse," 
and "Runaway Ralph"; and Lynne 



SONY COMPLEX 

(Continued from page 47) 

Sony Retail Entertainment, 
which is headed by Mickey Stein- 
berg, will lease the land from the 
city and sub-lease space to retail- 
ers and restaurants. Millennium 
Partners of New York and the 
WDG Cos. of San Francisco are the 
developers, and Bob Weis Design 
Island Associates is handling the 
creative direction of the project. 

The center will be part of a 22- 
acre, mixed-use development plan 
known as Yerba Buena Gardens. 

"Sony is making a major com- 
mitment to San Francisco," says 
MacLeod. "We do a lot of business 
in the Bay Area. We have several 
companies located there. We think 
it's a great place to do business." 




The building at the top is an artist's 
rendition of the proposed San Fran- 
cisco Sony retail and entertainment 
complex. It is scheduled for comple- 
tion in 1997. 



Reid Banks' "Adventures Of King 
Midas." Banks also wrote "The Indi- 
an In The Cupboard" . . . Joanie 
Bartels performs the theme song 
for the newly released "Hello Kitty" 
audio series on K-tel International's 
Kid-tel label. The first title is "Hello 
Kitty & Friends Bake A Cake." 

Golliber Records of Austin, Texas, 
renowned for its kids' albums based 
on the Beatles and Buddy Holly, 
has a new lullaby release, "Sleepy In 
Seattle." This time, pianist Floyd 
Domino, a veteran of Asleep At The 
Wheel, takes on music of the '30s 
and '40s . . . Science and music join 
forces on "The Maestros' Tea Party" 
(Cultured Kids, Etna, N.H.), in 
which a young boy learns about 



famous inventions and discoveries to 
the accompaniment of classical 
works by Bach, Borodin, Liszt, 
Mozart, Schubert, and Boccherini. 

IrS CERTAINLY ORIGINAL: 
"I'm On The Potty" (Persnickety 
Press, Port Chester, N.Y.) consists 
of 14 songs designed to help toilet- 
train tots. Children's artist Fritzie 
Locke set original lyrics to well- 
known nursery rhymes (sample 
title: "Every Day I Make A Poopie") 
. . . Parachute Express kicks off a 
national tour March 2 at Irvine, 
Calif.'s Barclay Theatre . . . Tonja 
Evetts Weimer's "Space Songs For 
Children" was played aboard the 
space shuttle Endeavor in the fall. 
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ARTIST/SERIES TITLE 
LABEL. CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 








* * * No. 1 * * * 


1 




14 


READ-ALONG • TOY STORY 

: •••*» r.i-ma.tectmm 


2 


2 


25 


VARIOUS ARTISTS % CLASSIC DISNEY VOL I - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 I !0 98,16 98) 


3 


5 


24 


READ-ALONG A POCAHONTAS 
WALT DISNEY 60258 16.98 Cassette) 


4 


4 


17 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND 
WALT DISNEY 60863 (9.98/16,98) 


5 


3 


25 


VARIOUS ARTISTS • CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/16.98) 


« 


7 


i 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 


7 


6 


25 


BARNEY A' BARNEY'S FAVORITES VOL 1 
SBK27115/EMI (9.98/15.98) 


8 


> 


20 


BARNEY BARNEY'S SLEEPYTIME SONGS 
BARNEY MUSIC 35101/EUI (9.98/16.98) 


9 


10 


24 


KENNY LOGGINS • RETURN TO POOH CORNER 
SONY WONDER 5767-t/COLUMBIA (9 98 EO/13.9B) 


10 


9 


24 


READ-ALONG THE LION KING 
WALT DISNEY 60254 16.98 Cassette) 


11 


11 


19 


BARNEY* • BARNEY'S FAVORITES VOL 2 

BARNEY MUSIC 28338/EMI (9.'M 1 6.981 


12 


22 


3 


SING-ALONG WINNIE THE POOH 
WALT DISNEY - -H . (10 98 Cassette) 


13 


16 


7 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13 98) 


14 


17 


25 


SING-ALONG A POCAHONTAS 
WALT DISNEY 60876 (10.98 Cassette) 


IS 


13 


8 


READ-ALONG CINDERELLA 
WALT DISNEY 60204 (6.98 Cassette) 


16 


12 


20 


VARIOUS ARTISTS THE MUSIC OF DISNEY'S CINDERELLA 
WALT DISNEY 60886 (9-98/16.98) 


17 


18 


17 


VARIOUS ARTISTS MICKEY UNRAPPED 
WALT OISNEY 60627 (9.98/16.98) 


18 


23 


20 


CEOARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3 98/6.98) 


18 


15 


25 


SING-ALONG A THE LION KING 
WALT DISNEY 60857 (10 98 Cassette) 


20 


14 


25 


VARIOUS ARTISTS FEAT. LEBO M • THE UON KING: RHYTHM Of THE PRIDE LANDS 
WAIT DISNEY 60871 (10.98/16.98) 


21 


19 


16 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 218 (3.98/6.98) 


22 


20 


18 


MY FIRST SING-ALONG ACTIVITY SONGS 
WALT DISNEY 60623 (5.99 Cassette) 


23 


RE-ENTRY 


CEOARMONT KIOS CLASSICS BIBLE SONGS 
BENSON 216 (3 .98/6-981 


24 


21 


13 


READ-ALONG POCAHONTAS: LISTEN WITH YOUR HEART 
WALT DISNEY 60263 16.98 Cassette) 


25 


24 


7 


VARIOUS ARTISTS A ; DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALT DISNEY 60606 (9.98/13.98) 



Children's recordings: original soundtracks excluded. • Recording Industry Assn. Of America (RIAA) certification lor 
sales ol 500,000 units. A RIAA certification for sates of 1 million units, with multimillion sellers indicated by a numeral ia- 
-owxig the symbol Most albums available on cassette and CD. 'Asterisk indicates vinyl LP rs available. Most tape pnces. 
am) CD prices lor WEA and BMG labels, are suggested l-sls. Tape prices marked EQ, and all other CD prices, are equivalent 
prices, which are projected from wholesale prices C 1996. BiHboatJVBPI Communications, and Soundscan. Inc. 
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POLYGRAM REPORTS INCREASES 



tConthnad frwti page ti) 

compared with other currencies during 
1995. 

The company says that, if expressed 
in terms of local currency, revenues were 
up by 9.2% and profits by 62%. 

"Local currency growth is the true 
measure of PolyGram's fundamental 
growth," says a company statement, "as 
less than 5% of the company's revenues 
are derived from the Netherlands." 

Nonetheless, Levy identified three 
other reasons that the company's results 
— as FolyGram warned in a statement 
issued shortly before Christmas — are 
not as good as might be expected. He 
said the second-half pop release sched- 
ule produced "a weaker than normal per- 
formance," several important albums 
were delivered late, and there was no 
major hit from the film division. 

Levy declined to specify which 
albums had been disappointing, but com- 
mented, "Even the greatest names can 
make less successful albums." Of the late 
albums, he said, "This business is about 
talent, not product The talent has to be 
satisfied with the creation, and so do 
we." 

Levy added, however, that there was 
"nothing that would generate worries 
from a statistical point of view" He said 
that in 1994, the company produced 29 
million-selling albums, while last year it 
made 31 million sellers. However, he 
pointed out that RalyGram's five biggest 
albums in 1994 sold a total of 29 million 
units, but last year the top five managed 
only 24 million. 

Levy said, "This is not a downward 
curve. This is simply a mediocre result 
compared with what we are used to." 

He said he anticipates world music 
market growth of &%-&% this year, 
fuelled by the fast-emerging Eastern 
European, Asian, and Latin American 
markets and the growing CD penetra- 
tion in southern Europe. Levy argued 
that RjlyGram was in a good position to 
exploit this growth with a strong pres- 



ence in Eastern Europe and Asia and its 
October acquisition of Rodven Records 
in Venezuela. Cook says Rodven has dou- 
bled PolyGram's share of the Latin 
American market. 

Levy also anticipates expansion in 
mature markets, such as the U.K. and 
U.S. American growth will come, he 
asserted, after the problem of "too 
many" record stores has been "adjust- 
ed." 

Levy added that PolyGram's operat- 
ing margin on its core activities in music 
grew to 15% in 1995 and stated that 
while it was enjoying expansion in world 
markets, any successful company needs 
a healthy share of the U.S. market 

Its international successes included 
increased revenues in Japan, he stated, 
where third-party distributed product 
had been largely replaced by FWyGram's 
own or licensed repertoire. 

Among the album successes of the 
year, Levy cited the Cranberries' "No 
Need To Argue," which, with an addi- 
tional 7 million units in 1995, was the 
company's best seller. He also noted Bon 
Jovi's "These Days" (5.4 million); Janet 
Jackson's "Design Of A Decade 
1986/1996" (4.3 million); and Boyz II 
Men's "II" (3.8 million). 

While warning that PolyGram will 
need time to "gather steam" this year, 
Levy says albums are slated for the sec- 
ond quarter from the Cranberries and 
Lionel Richie. Also reported to be due in 
1996 are new albums by Sting, U2, Def 
Leppard, and Bryan Adams. 

PolyGram's corporate video, played at 
the announcement, said that the compa- 
ny's share of the world music market has 
grown from 7% before its acquisition of 
A& M and Island at the beginning of the 
'90s to 14%. It claims that PolyGram 
accounts for 40% of all classical sales. 

PolyGram reports in Dutch guilders. 
The exchange rate used m this story is 
1.656 guMers to the dollar. 



MCA'S GLOBAL EXPANSION 



(Continued from page 6) 

"We are open to aggressively 
moving into the Latin markets, 
and we would consider the possi- 
bility of purchasing companies in 
Latin America or distribution 
arrangements with independents," 
says Horowitz. "In addition, we'll 
go after established artists whose 
contracts have expired with other 
companies." 

Spearheading MCA's foray into 
Latin America was Jorgen Larsen, 
president of MCA Music Enter- 
tainment International. Larsen, 
who established MCA's other inter- 
national branches, says that MCA's 
entry into Latino music waters is 
propitious because there is an 
abundance of artist and label 
opportunities in the market. 

"There are so many deals avail- 
able all of the time, and that's what 
makes this part of the world fasci- 
nating," says Larsen, adding that 
Latino-rooted funk/rock act Rosco 
Martinez has been signed. 

Heading MCA's offices in Latin 
America are Walter Kolm, manag- 
ing director of MCA Argentina; 
Paulo Rosa, managing director of 
MCA Brazil; and Fernando 
Hernandez, president of MCA 
Mexico. 

Larsen says that he has "a lot of 
faith" in his young executive teams 
and that "it's very important to get 
some fresh blood in that part of the 
world." 

Hernandez, an industry veteran. 



was hired, says Larsen, as an 
interim president until the Mexi- 
can label's 25-year-old GM, Arturo 
L6pez Gavito, becomes more sea- 
soned. 

Larsen says that the impact of 
establishing an overseas branch is 
almost immediate. 

"We have seen instantaneous 
sales increase 40%-50% in markets 
where we have set up," says 
Larsen. "In the first week that our 
Argentinian office was open, we 
had the No. 1 single with Raimun- 
do Amador, our first signee with 
MCA Spain," 

As in other parts of the world, 
BMG will handle manufacturing 
and distribution of MCA product 
until 1999. Larsen says BMG will 
be in charge of sales, but MCA has 
the option "to take over our own 
sales activities upon giving 
notice." 

Horowitz says that "being in 
control of our own destiny is very 
important" in a region where two 
of world's top 10 music markets 
(Brazil and Mexico) are located. 

"We will be able to give more 
specialized attention to our top- 
line international releases," says 
Horowitz, "while maximizing sales 
of our catalog, such as the Decca 
catalog, which has a significant 
number of Latin or Latin-influ- 
enced artists, such as Desi Arnaz 
and Carmen Miranda." 



Update 



CALENDAR 



A weekly listing of trade shows, con- 
ventions, award shown, seminars, and 
other events. Send information to Cal- 
endar, Billboard, tSIS Broadway New 
York, N.Y. 10036. 

FEBRUARY 

Feb. 19. The Brit Awards, Earl's Court Exhibi- 
tion Center, London. 

Feb. 24-25, First Ever Laserdisc Spectacu- 
lar, presented by Image Entertainment, Hollywood, 
Calif. 818-407-9100x265. 

Feb. 26, Black History Month Workshops, pre- 
sented by ASCAP. New York. 212-621-6243. 

Feb. 26-28, Great Lakes Broadcasting Con- 
ference & Expo, presented by the Michigan Assn. 
of Broadcasters, Lansing Center, Lansing. Mich. 
517-484-7444. 



Feb. 27- March 2. 27th Annual Country Radio 
Seminar, Opryland Hotel and Convention Center, 
Nashville. 615-327-4487. 

Feb. 28, 38th Annual Grammy Awards, Shrine 
Auditorium, Los Angeles, 310-392-3777. 

Feb 29. Rhythm And Blues Foundation Sev- 
enth Annul Pioneer Awards, Palladium. Los 
Angeles. 202-588-5566. 

MARCH 

March 4, Ontario Assn. Of Broadcasters 
Annual Conference, location to be announced. 
Ontario. 416-695-9236. 

March 9. Canadian Music Hall Of Fame Din- 
ner And Awards, presented by the Canadian Acad- 
emy of Recording Arts and Sciences. Metro Toron- 
to Convention Centre, Toronto. 416-485-3135. 

March 10. Juno Awards, 25th Anniversary 



LIFELINES 



BIRTHS 

Girl, Katherine Jean, to Ron and 
Michele Furmanek, Feb. 1 in Hack- 
ensack, N.J. Father is a record pro- 
ducer who most recently worked in 
archive restoration on the Beatles' 
"Anthology" albums. 

Girl, Sarah Adelaide, to Bill and Deb- 
orah Bajohr, Jan. 31 in Staten Island, 
N.Y. Father is head of legal affairs for 
San Juan Music Group. 

Boy, Jack Nathan, to Eddie Skuller 
and Janice Krasnow, Jan. 26 in New 
York. Father is a singer/songwriter 
with Breath of the Earth Records. 

Girl, Charlotte Amber, to Samantha 
Way and Dave Lory, Jan. 26 in Lon- 
don. Mother is international promotion 



manager for Columbia Records/Sony 
Music Europe. Father is chairman/ 
CEO of DE-EL Entertainment 

Boy, Sinclair Lawrence, to Laura Pula 
Cook and Thomas Cook. Mother is 
senior VP business and legal affairs, for 
20th Century Fox Home Entertainment. 

DEATHS 

Mercer Ellington, 76, of a heart attack, 
Feb. 8 in Copenhagen. The son of Duke 
Ellington, he began managing his 
father's orchestra in the '60s and con- 
tinued as its leader after the senior 
Ellington's death in 1974. In addition to 
working closely with his father, Elling- 
ton was a trumpeter and composer. He 
is survived by his wife, Lena, sons Paul 
and Edward, and daughters Mercedes 
and Gaye (see Jazz/Blue Notes, page 34). 



Copps Coliseum, Toronto. 416-485-3135. 

March 12. Nineteenth Songwriter Showcase, 
presented by the Songwriters Hall of Fame and the 
National Academy of Popular Music. New York. 
212-957-9230. 

March 12. ASCAP Presents: Music Publish- 
ing Info Session, ASCAP. New York. 212-621- 
6414. 

March 13. View From The Top: Future Direc- 
tion Of The Music Industry, presented by the 
Assn. of Independent Music Publishers, Hotel Sof- 
rtel Ma Maison, West Hollywood. Calif. 818-842- 
6257. 

March 13-17. 26th Annual ITA Seminar. Ari- 
zona Biltmore, Phoenix. 212-643-0620. 

March 19. ASCAP Founders Award, present- 
ed to Ashford & Simpson. Motown Cafe. New York, 
310-829-9800. 

March 17-20. Winter Music Conference, 
Fontainebieau Hilton Resort and Spa. Miami Beach. 
Fla. 954-563-4444. 

March 22-25, NARM Convention, Sheraton 
Washington, Washington, D.C. 609-596-2221. 

March 26, ASCAP Presents: Music Publish- 
ing Info Session. ASCAP New York. 212-621- 
6414. 

March 30-31, Platinum Plantation Recording 
Industry Seminar And Demo Clinic, Radisson 
Hotel, Atlanta. 770-368-3905. 

APRIL 

April 2. The Business Of Entertainment: The 
Big Picture, presented by Schroder Wertheim and 
Variety, Hotel Pierre, New York. 212-492-6532 

April 16-18, Replrtech Europe 1996. Jaarbeurs 
Congress and Convention Centre. Utrecht, the 
Netherlands. 914-328-9157. 

April 20. Music In Cyberspace Conference, 
presented by New York chapter of NARAS , Marriott 
Marquis Hotel, New York. 212-245-5440. 

April 26-28. Second Adventures In Broad- 
casting Promotion Director's School, seminar 
lor radio marketing professionals, Sheraton Stam- 
ford. Stamford. Conn. 203-288-2002. 



GOOD WORKS 



IN HER MEMORY: Rosalyn Weiss, 
wife of veteran label owner/publisher 
Hy Weiss and mother of Barry Weiss, 
president of the Jive, Silvertone, and 
Verity labels, died of lung cancer Feb. 
5 at the age of 63. Her family has 
requested that, in lieu of flowers, dona- 
tions be sent to the T.. J. Martell Foun- 
dation at 6 West 57th Street, New 
York, N.Y., 10019. In addition to Hy 
and Barry, Weiss is survived by her 
daughters, Pamela Katz and Mau- 
reen Spergel, and three grandchil- 
dren, Michael, Lindsay, and Bradley. 

Easter seal fund-raiser: 

Music of all types will be featured at 
the Easter Seal Network Celebration 
'96 fund-raiser. The event, formerly 
known as the Easter Seal Telethon, 
will offer 20 hours of programming 
from the Pasadena (Calif.) Civic Audi- 
torium March 2-3 starting at S p.m. 
Hosting the event will be such per- 
sonalities as Pat Boone, Charlie 
Chase. Dick Clark, and Martha & 
the Vandellas, and Ralph Car- 
michael will conduct an orchestra. 
Last year, the event raised $53.7 mil- 
lion to support Easter Seal's commu- 
nity-based rehabilitation programs 
and services designed to help chil- 
dren and adults with disabilities 



achieve maximum independence. 

Tracy chapman contest: 

Singer/songwriter Tracy Chapman 
wants more than 5 million schoolchild- 
ren in grades 6-12 to think about the 
power of the written word through 
Scholastic's third "Write Lyrics" con- 
test. Students are asked to submit 
one completed song lyric. Chapman 
will select the grand-prize winner and 
visit his or her school for a private 
performance. Microsoft, which, along 
with Elektra and Warner Music 
Group, is sponsoring the contest, will 
award the grand-prize winner a per- 
sonal computer and software. 
Microsoft will also give computers 
and software to the schools of the two 
first runners-up. Kids can communi- 
cate online with Chapman on the 
Scholastic Network. Contact: 
Gabrielle Torello at 212-343-6897, 
Sherry Ring Ginsberg at 212-275- 
4159, or Ellen Smith at 415-776-3307. 



H, 



UGH NOTE FOR LUNDVALL: 
Bruce Lundvall, president/CEO of 
Blue Note Records, along with artiste 
Cecil Payne, Marian McPartland, 
and Jonah Jones, will receive the 
Annual Lifetime Achievement Award 
from the Jazz Foundation of America 



on Friday (23) at New York's Al- 
gonquin Hotel. The event will be pre- 
ceded by a Town Hall concert, "An 
Evening Of Cool Jazz, Pop And 
Swing." The foundation was estab- 
lished in 1989 with the goal of assist- 
ing jazz artists in coping with their 
medical, financial, and career-develop- 
ment needs, as well as promoting inter- 
est in the music, history, and perform- 
ing artists of jazz. Contact: Gary 
Morgenstein at 212-492-1923. 

Something special: The vhi 

"Lift Ticket To Ride," a celebrity ski 
challenge and concert, will take place 
in Vail, Colo., Friday (23)-Feb. 25 to 
benefit Special Olympics. The concert 
will include performances by members 
of Deep Blue Something, Gin Blos- 
soms, Hootie & the Blowfish, Toad 
The Wet Sprocket, Sheryl Crow, and 
Jewel. VHI expects to donate $50,000 
to the charity. Sponsors for the "Lift 
Ticket To Ride" are AT&T, Irish 
Spring, and Toyota. The Special 
Olympics were established in 1968 to 
provide an international program of 
year-round sports, training, and ath- 
letic competition for children and 
adults with mental retardation. Con- 
tact: Abbie Joseph at 212-846-7879 or 
Scott Acord at 818-505-7852. 
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Philips' CD-ROM Pass To The H.O.R.D.E. Tour 



I BY BRETT ATWOOD 



LOS ANGELES— Philips Media is 
taking the traveling H.O.R.D.E. 
music festival to a new destination — 
the home computer. "All Access: The 
H.O.R.D.E. Festival CD-ROM" con- 
tains live performances by Blues 
Traveler, Sheryl Crow, the Dave 
Matthews Band, and Ziggy Marley 
& the Melody Makers. 

The two-disc CD-ROM, which 
will retail for $34.95, aims to emu- 
late the look and spirit of the annu- 
al live music event aqd will be avail- 
able at computer and music 
retailers March 12. 

Philips captured the live perfor- 
mances contained on the CD-ROM 
during the 1995 H.O.R.D.E. (Hori- 
zons of Rock Developing Every- 
where) trek. Tour headliners the 




Philips Media's "All Access: The 
H.O.R.D.E. Festival CD-ROM" will be 
sold in both airbox and jewel-case 
packaging. 

Black Crowes were originally 
scheduled to be on the multimedia 
disc, but licensing complications 
kept them from appearing on the 
final product. 
To access most of the music on 



the CD-ROM, computer users must 
search through a virtual version of 
the H.O.R.D.E. grounds to find a 
hidden "backstage pass." The disc 
uses Apple's QuickTime VR Navi- 
gation technology to simulate trav- 
el through the game's music- 
themed environment. 

At one point in the game, Blues 
Traveler's John Popper baits the 
player into a strange, psychedelic 
forest. The player must navigate a 
disorienting maze filled with twists 
and turns while an eerie voice nags 
him or her to find the exit. 

Game players who are less skilled 
(or less patient) can play the audio 
tracks of the CD-ROM's perfor- 
mances on the audio portion of the 
bonus enhanced CD, which is bun- 
dled with the game. 

However, as with the H.O.R.D.E. 



Industry Execs Back Performance Right Act 

Online Services Ask For Infringement Exemption 



I BY BILL HOLLAND 



WASHINGTON, D.C.— Music pub- 
lishers and performance rights 
group officials testified at a hearing 
on Capitol Hill Feb. 5 to voice sup- 
port for an information superhigh- 
way copyright-protection bill. 

H.R. 2441, the National Informa- 
tion Infrastructure Act, would 
ensure that the digital performance 
right act is protected. In addition, the 
definition of distribution rights in 
current copyright law would be 
expanded to include electronic trans- 
mission distribution, such as materi- 
al carried by online services. 

It would also ensure that those who 
willingly violate copyright laws in the 
digital age can expect to receive fines 
or go to jail. 

The bill establishes criminal penal- 
ties for pirates who remove or alter 
copyright management "license 
plate" information on product It calls 
for civil penalties for those who will- 
ingly allow the distribution or down- 
load of unauthorized recordings or 
try to circumvent copyright protec- 
tion systems or avoid licensing pay- 



ments through the use of "black box" 
devices. 

The bill would still allow for "fair 
use" exemptions in the present Copy- 
right Act but does not address 
changes in the law that would further 
define copyright infringement liabil- 
ity for online services. 

However, the passage of the bill this 
session might be in jeopardy because 
lawmakers have begun to hear from 
the computer online subscription ser- 
vices and Internet access market 
companies that would like an exemp- 
tion from infringement statutes 
unless copyright owners could prove 
that they had actual knowledge of 
infringing activity. 

"The bill needs more balance," said 
Rep. Frederick Boucher, R-Va., at the 
hearing. "Without these companies 
being appropriately treated, it's 
going to run into big problems. It's 
the only course to passage this year." 

Boucher said that some companies 
would be unable to monitor the "tens 
of thousands of daily postings" by 
system users and that others might 
be considered infringers under cur- 
rent law for making "transitory 




Revealing Sounds. Reveal Computer Products is teaming with Wamer Bros, 
and Reprise Records to promote its new Theatra line of multimedia speakers. An 
in-store display unit lets consumers sample multimedia sound from a sampler 
disc that contains artists on both labels. The disc will also be given away to 
those who purchase the speakers. The promotion is running at Best Buy, Circuit 
City, Sears, Egghead Software, and other retail outlets. 



copies" available. 

However, Ed Murphy, president of 
the National Music Publishers' Assn., 
argued that no changes are needed. 
"Under current law, courts are 
directed to, and do, consider the 
'innocence' or 'willingness' of the 
infringer in relation to the award of 
statutory damages and attorneys 
fees," he said at the hearing. 

Moreover, Murphy added, "the on- 
line services and their allies have not 
explained how copyright will be 
enforced" if such amendments were 
to be added. "In our view," he added, 
such exemptions "would encourage 
commercial interests that facilitate 
uses of works to turn a blind eye 
toward unlawful activities of services 
and individuals operating on or using 
their systems." 

Top officials at the Recording 
Industry Assn. of America were out 
of town and unable to attend the 
hearing, although a representative 
reiterated RIAA support for the 
measure. 

The pending bill, which would 
essentially update the current Copy- 
right Act, is the legislative outgrowth 
of the administration's White Paper 
report on Intellectual Property 
Rights released last fall (Billboard, 
Sept. 16, 1995). 

Most of the music industry wran- 
gling over the type and extent of pro- 
tection that should be offered took 
place last year at a series of region- 
al meetings hosted by the authors of 
the White Paper. The report showed 
that current copyright law is basi- 
cally sound. 

The bill's provisions dealing with 
pirates and those intending to avoid 
fees are clear, however. Criminal 
penalties for fraud, such as stripping 
or altering encryption information, 
include fines of up to $500,000 and a 
five-year jail sentence for one viola- 
tion. Civil penalties for those who try 
to override "black box" protection 
systems range from $250 to $2,500. 



tour itself, music is not the only 
part of the experience. The 
H.O.R.D.E. CD-ROM includes the 
festival's activist tents, which hawk 
everything from hemp clothing to 
political ideology. 

Once inside one of the virtual 
tents, computer users can instant- 
ly order merchandise or volunteer 
their services by modem. 

"We could not have accurately 
conveyed the entire H.O.R.D.E. 
experience without them," says 
Michael Kushner, senior VP/GM for 
multimedia music at Philips Media 
Software. "For the organizations 
that are participating, this is a 
unique opportunity to put their 
messages out on CD-ROM." 

An "Aural Fixation" tent contains 
a jukebox with samples from about 
40 bands that have played the 
H.O.R.D.E. festival in the past. 

The disc also contains a cookbook 
of recipes from members of many 
H.O.R.D.E. acts. 

To build awareness for the prod- 
uct, Philips mailed promo- 
tional videocassettes about the 
H.O.R.D.E. tour and CD-ROM to 
music and multimedia retail stores 
in early February. The video, which 
aims to educate salespeople about 
the forthcoming title, contains a 
H.O.R.D.E. tour trivia contest with 
a prize of a multimedia computer. 

In mid-February, Philips followed 
up its aggressive retail campaign with 
an in-store display contest. In-store 
demonstrations will provide a platform 
for a second contest in mid-March. 

Kushner says Philips is thinking 
about creating a music video from 
the CD-ROM product. 

In addition. Philips is mailing 
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The look and feel of the H.O.R.D.E. 
tour Is recreated on CD-ROM. Play- 
ers can navigate through festival 
grounds and visit a concert stage, 
tour bus. and activist tents in 
search of a hidden backstage 
pass. 



product fliers directly to potential 
consumers who attended last year's 
H.O.R.D.E. festival. Philips gath- 
ered the names and addresses of 
many concertgoers when it set up 
its own booth at the event in 1995. 

The CD-ROM will be sold at the 
1996 H.O.R.D.E. tour, according to 
Steven Sandborg, VP of marketing 
for Philips Interactive Media. 



Pages Black 
In Protest 



INTERNET BLACKOUT: Several Internet 
World Wide Web sites went black Feb. 8 
in protest after President Clinton signed 
the telecommunications bill that threat- 
ens to have sweeping effects on the free- 
dom to exchange information on the 
Internet. 

The home pages of many record 
labels, including Reprise Records, con- 
tained blue ribbons to symbolize the 
companies' sentiments for 48 hours after 
the signing. 

Some major computer companies 
remained noticeably neutral in the 
protest, including Microsoft, Apple, IBM, 
Netscape, and Silicon Graphics. 

Most protesting sites changed their 
background color to black, with many 
containing white lettering that read, 
"Why is this page black?" 

Computer users who clicked on that 
question found the answer at a Web site 
for the Coalition to Stop Net Censorship. 

VIRTUAL BARBIE: Toy maker Mattel will 
launch a line of multimedia software and 
coin-operated products known as Mattel 
Media. 

"Now is the right time for us to do 
this," says Mattel Media president Doug 
Glen. "The multimedia industry is only 
now becoming a mass-market busi- 
ness." 

Some of the first products to come 
from the new company will target the 
untapped girls* software market, accord- 
ing to Glen. 

The first title to ship will be "Barbie 
Fashion Designer," which allows children 
to design and print their own fashions on 
printer-compatible fabrics. 

Among the other brands that are 
expected to be extended to multimedia 
are Fisher-Price, Hot Wheels, and Cab- 
bage Patch Kids. 

The first Mattel Media titles are 
expected to hit mass merchants, as well 
as conventional computer retailers, in fall 
1996. Pricing on the titles will be $1£$35, 
according to Glen. 

ROCKET REPORT: San Francisco-based 
Rocket Science Games has announced 
several staff changes, as it restructures 
its operations following the departure of 
co-founder Peter Barrett Among the 
new hires are Sand Castle founder Will 
Harvey, who joins as VP of engineering; 
Sierra VP of creative development Bill 
Davis, who is the new VP of product 
development; and OnLive! chair- 
man/CEO Keith Schaefer, who joins as 
executive VP of sales and marketing. 

Past Rocket Science games have 
emphasized the use of full-motion video. 
The company is re foe using its product 
development on creating games based on 
other technologies. 

TELEBASE MERGER: Online and interac- 
tive developer Need to Know Inc. {N2K) 
and Telebase Systems Inc. have merged 
under the name N2K Inc. 

The new company will release 
enhanced CDs that incorporate content 
from N2K's Web sites, such as Jazz Cen- 
tral Station and a forthcoming rock- 
themed music site. N2K Inc. plans to 
release four titles in 1996 through con- 
ventional and electronic retail outlets, 
according to NEK'S Larry Rosen. 
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MERCHANTS & MARKETING 



Video Music Inc. Thriving On Longform 

Alternative Specialist Sees Future In Laser, CD-ROM 



m BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C. — For most 
independent special-interest labels, 
longform music video fills one of a 
handful of programming niches. 
But for Norristown, Pa. -based 
Video Music Inc., it's the only game 
in town. 

And this positions the small com- 
pany well in an age of shrinking 
availability of music video product 
from the major labels (see story, 
page 47). 

Video Music president Tom Sea- 
man founded the label and its sister 
company. Music Video Distributors, 
nine years ago, after he became 
taken with the idea of laserdiscs 
while employed as a buyer/mer- 
chandise manager for the Sam 
Goody chain. "I saw the future of 
the music business in laserdiscs and 
the visual medium, and that start- 
ed the ball rolling," he says. 
Laserdisc, meanwhile, has taken a 
back seat to prerecorded cassettes. 

Today, Video Music, which Sea- 




The staff of Video Music and Music 
Video Distributors in Norristown, Pa., 
includes, in the bottom row, from left, 
Eve Seaman, president Tom Seaman, 
and Elinor Seaman, in the top row, 
from left, are Dave Hall. Mike DeMonte, 
Ed Seaman, and Steve McQuirns. 

man says experienced its best year 
ever in 1995, specializes in alterna- 
tive rock, much of it imported from 
Europe via exclusive U.S. distribu- 
tion arrangements with such labels 
as Berlin-based K7 and U.K.-based 
Jungle. Other music companies 
with which VMI has exclusive 
arrangements include New York- 



Direct-To-Video Releases 
Need Promotional Backing 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK — Suppliers and retailers 
rhajKKxlize aver direct-to-video releas- 
es (Billboard, Feb. 17), but titles with- 
out theatrical pedigrees don't sell 
themselves. Even consumers bent on 
building cassette libraries need guid- 
ance, so vendors pull out the promo- 
tional stops. 

Sony Wonder's strategy is "a lot of 
[point-of-purchase materials!, price, 
positioning, television commercials on 
local stations and on cable, and a lot of 
cross-promotions," says executive 
VP/GM Ted Green. "Cross-promotions 
are very important because of the need 
for exposure." 

The Lyons Group's Barney titles 
hardly need added awareness, but the 
upcoming "Barney's Talent Show" will 
be supported with the "Super-Dee- 
Duper Purple Ticket Instant Win 
Game." Inside each video is a purple 
ticket that tells the consumers if they 
have won a prize, including trips to Uni- 
versal Studios Florida; a complete set 
of every Barney book, video, and plush 
doll currently in production; and a set 
of Barney bedding. 

In addition, customers who purchase 
specially marked packages of "Bar- 
ney's Talent Show" will receive three 
free issues of Barney Fan Club News, a 
coupon for $3 off Barney's next Classic 
Collection video, and a discount on a 
Universal Studios vacation. In-store P- 
O-P includes a 6-foot display with a 
Barney standee, dolls, and 48 "Talent 
Show" videos. 

That's what it takes, says Just for 
Kids president Noel Bloom. "It's pret- 
ty easy when you're releasing some- 
thing like 'G.I. Joe: The Movie,* where 
it's a licensed popular character people 
know about. For our other titles, we try 



to get a lot of reviews, and we spend a 
lot of time and energy educating peo- 
ple that a children's title doesn't have 
to be in theaters or on TV to be a qual- 
ity program." 

Bloom continues, "We're doing some 
magazine and radio advertising, main- 
ly in the free magazines you get at 
video stores. The next level will be 
advertising in consumer magazines and 
on TV, usually early morning on the 
networks, 7:00 or 8:00 a.m., then after 
11:00 p.m. to catch the parents." 

At GoodTimes Home Video, the 
effort is inversely proportional to the 
depth of a character's cultural roots. 
"We, as a company, are not heavily 
involved in marketing a lot of our 
products. Many of our videos are 
based on famous stories, such as 
Snow White and Cinderella," says 
senior VP Jeff Baker. "Most of our 
effort goes into the actual packaged- 
goods process, creating eye-catching 
display vehicles in stores and work- 
ing with the retailers to get the best 
location. 

"If a consumer comes in the stores 
and sees a big display in a very visible 
location and picks up the video, and 
it's Snow White with beautiful art- 
work, there's no education required. 
He knows the story of Snow White." 

Like most direct-to-video suppliers, 
GoodTimes keeps prices in the $10-$15 
range to encourage impulse purchases. 
Rental titles are treated differently, 
often as an afterthought to theatrical 
releases. 

"In the case of the original 'Dark- 
man' and the original 'Tremors,' both 
were successful theatrically but 
were much more successful as video 
titles. They found their true audi- 
ence in the video market," says 
(Continued on next page) 



based AVMS and Northern Califor- 
nia-based M.Bredt. 

"We had the most fabulous year 
in our company's history, strongly 
due to some of the excellent indies 
and exclusive product made avail- 
able to us," Seaman says. "In most 
cases, we work with smaller com- 
panies that hear about us through 
our distribution deals, or we contact 
them." 

Recent titles have included long- 
forms by such acts as U.K. pop sen- 
sation Oasis, U.S. noise rock act the 
Cows, German techno act X-Mix-5, 
and the cult reggae film "Rockers." 
Although the company has multiti- 
tle deals with some of the labels it 
works with, most of its agreements 
are on a video-by -video basis. 

Video Music's efforts, which 
(Continued on fxtgc 59) 




Sealed With Lots Of Kisses. The nearly 10,000 John Smiths reached by the 
U.S. Postal Service received at least one Valentine Day's card, courtesy of 
Buena Vista Home Video and Irene Bedard, the voice of "Pocahontas." The cas- 
sette edition, a highlight of the spring sell-through season, drops anchor at retail 
Feb. 28. Buena Vista says the card was created to salute those who share the 
name, if not the rank, of Pocahontas' British friend, Capt. John Smith. 



Poly Gram Sets Hopes On Wishbone; 
'Alien Empire' Creeping Into Stores 



Wc 
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ONDER DOG: Poly Gram Video has set some ambi- 
tious goals, even for an educated dog like Wishbone, star 
of the self-titled PBS series that introduces children to lit- 
erary classics. The New York-based vendor expects to ship 
500.000 copies of the first four "Wishbone" titles, which 
street Feb. 27 at $12.95 suggested list, and as many as 1 
million by mid-year, says president Bill Sondheim. 

We should not be surprised: This column touted Wish- 
bone as a blue-ribbon candidate for home video a year ago 
after learning of it from producer Big Feats! Entertain- 
ment, a resident of the 
House That Barney Built. 

According to Laura 
Smith, PolyGram Video 
managing director of chil- 
dren's programs, Poly- 
Gram considers the 40- 
program series "the 
hottest program on TV 
right now." Translating the 
heat to cassette sales isn't 
as easy as A.B.C, however. 
"The competition is tough 
out there," she says, especially with the February arrival 
of Sony Wonder's repackaged Sesame Street label. 

Easing the way is a joint promotion with Harper Paper- 
books, a division of HarperCollins, which will introduce 
abridged editions of Wishbone selections this spring. At 
$3.99 and 164 pages, the books should share "most chan- 
nels of distribution," says Smith. "It makes it exciting to 
put them in an endcap together." One possible drawback: 
The release dates of book and video titles don't necessar- 
ily match. "That would make sense, but they had their own 
agenda," she says. When school reopens next fall, other 
licensed product should be in place. "By the end of the year, 
you could see" Wishbone shops, Smith says. 

Creeping, crawling . . . selling? Time Life 

Video & Television, master of direct response, has set 
loose an "Alien Empire" at retail. If consumers buy the 
three- tape series with the "Star Wars" trilogy in mind, so 
much the better. 

"Alien Empire" is actually an insect documentary, but 
special-interest videos need a sales hook, so TLV is play- 
ing up the science-fiction angle. "It's very sci-fi-oriented 
packaging," notes TLV VP of brand development 
Madeleine Boyer, who claims program content doesn't 
cheat. "It's a 'War Of The Worlds' kind of show with 
humans vs. insects." 



Direct response will account for the bulk of "Alien 
Empire" sales, but TLV has launched a major retail effort. 
It has even taken space on the Sci-Fi Channel's World 
Wide Web site on the Internet, offering Net surfers a 
"cyberspace refund coupon" for $5 off the $49.99 list price. 
Boyer says the coupon can be downloaded, printed, and 
redeemed at any store carrying "Alien Empire." 

About 1,000 outlets stocked it when PBS broadcast the 
show Feb. 11-13, including Borders, Best Buy, the Musicland 
Group's Suncoast Motion Picture and Media Play chains, 
Nobody Beats the Wiz, and 
Wherehouse, Boyer says. 

One retailer is bringing 
bugs to the people. Borders 
hired Tustin, Calif., ento- 
mologist Susan Key (aka 
"Dr. Sue") to show off some 
of her pets— including an 
African praying mantis 
that eats crickets on cue, 8- 
inch African millipedes, 
and 3-inch Madagascar 
hissing cockroaches — at 




by Seth Goldstein 



three stores in the L.A. area. 

DlNOSAUR NO MORE: Talk about raising Lazarus. Los 
Angeles-based Variety buried Blockbuster in the La Brea 
tar pits a few years back, calling the chain a dinosaur in a 
dying industry. The trade weekly postulated, at great 
length, that home video was about to be devoured by video- 
on-demand, then a favorite example of the soon-to-be- 
everywhere information superhighway. 

As of the Feb. 12 issue, resurrection was in vogue. A 
story titled "Blockbuster Stares Down Street Savants" 
said that the Viacom subsidiary "continues to churn out 
cash like a vast oil strike" and that new at-home enter- 
tainment technologies, such as VOD, wouldn't crowd the 
chain for another 10 years. It chided Wall Street for down- 
grading Viacom stock because of a weak fourth quarter 
filled with low-margin sell-through titles. Christmas 
comes but once a year, "a blip on the video radar screen 
for Blockbuster," whose strength is rental. The article's 
continuation on another page was headlined, "Demise Of 
Video, B'buster, Highly Exaggerated." 

' D 9 IS FOR DEMOS: Philips Media senior VP Emiel 
Petrone has been tapped as the keynote sneaker for Dig- 
ital Hollywood, being held in Los Angeles Tuesday-Thurs- 
day (20-22). He'll talk about the data potential of DVD. 
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MCA/Universal Hopes Tape Buyers 
Will Dig Deep For 'Earthworm Jim' 



■ BY EILEEN FITZPATRICK 



LOS ANCELES — Anyone who has 
hung around kids between the ages of 
4 and 12 knows the ability to gross 
each other out ranks high on the 
entertainment scale. So a slimy char- 
acter named Earthworm Jim and his 
cronies Snott and Queen Slug-for-a- 
Butt should fit the hill. 

At least that's what MCA/Universal 
Home Video is counting on with its 
April 9 release of the animated series 
"Earthworm Jim." Introduced in 1904 
as a video game, the character 
debuted on a Saturday morning car- 
toon last September on the Warner 
Bros. Kids Network. 

MCA will release four tapes, each 
containing two episodes. Retail price 
is $9.98 each. Individual cassettes also 
contain interviews with the creators 
and animation team behind the series. 

To help this worm turn, MCA has 
enlisted toy manufacturer Playmates, 
Fleer/Skybox Trading Cards, and 



Taco Bell to promote the video arrival 
through various tie-ins scheduled this 
spring. Playmates, which introduced 
a line of "Earthworm Jim" action fig- 
ures in conjunction with the TV debut, 
will offer a limited-edition action fig- 
ure when consumers purchase any 
two cassettes in the series. 

Playmates is advertising the videos 
on boxes of the eight "Earthworm 
Jim" toys already in stores. In addi- 
tion, the tapes will be plugged on 
packages of the new CD-ROM game 
versions of "Earthworm Jim," due in 
March, and the Sega Saturn edition 
scheduled for release in April. The 
tapes, meanwhile, are being packed 
with video-game tips and tricks. 

The Taco Bell fast-food chain has 
scheduled a $1 million TV campaign 
to promote the four "Earthworm Jim" 
tapes via an estimated 8 million pre- 
miums available from March through 
May. 

Finally, Fleer/Skybox will supply 
MCA with four "Earthworm Jim" 



trading cards that are exclusive to the 
series and will be included in each 
video. The card and toy offers will be 
noted on cassette boxes and floor and 
counter displays. MCA expects Fruit 
of the Loom, Hallmark, and Marvel 
Entertainment to join the list of 
licensees down the road. 

The studio also has sell-through 
plans for the theatrical release 
"Balto," due April 2 at $19.98 sug- 
gested list. Featuring the voices of 
Kevin Bacon and Bridget Fonda, the 
Steven Spielberg production tells the 
true story of Balto, the leader of a 
team of sled dogs that hauled life-sav- 
ing serum to Nome, Alaska, during a 
1925 diphtheria epidemic. 

MCA is supporting the title with a 
program targeted to 10,000 elemen- 
tary schools. Teachers in grades 2-4 
will receive a "Balto" educational 
packet containing material on social 
studies, activity sheets, and a wall 
poster incorporating the movie into 
classwork. 



SELECTIVENESS, LOW PRICES BOOST VIDEOS 

(Continued from page 4?) 



Lower price point and all, the 
country genre continues to he an 
anomaly in the shrinking longform 
music video market. 

"We have done a lot in correlation 
with Atlantic Nashville," Stimmel 
says, noting the success stories of 
videos featuring Tracy Lawrence, 
Travis Tritt, and Little Texas. 

Mii.-T. \ ideo is a : m hit d husi-u-ss 
and country is more of a fanatical 
genre. It also allows us to be a mass- 
market type of business, with distri- 
bution in the Wal-Marts of the 
world." 

"The country fan is more interest- 
ed in buying a video than the other 
music fans seem to be," Freehauf 
says, citing PolyG ram's success with 
Billy Ray Cyrus and, more recently, 
Shania Twain. 

All labels agree that maintaining 
consumer awareness is a key ingre- 
dient in keeping longform music 
video alive. PolyGram has been 
among the most aggressive promot- 
ers with its "Video Worth Listening 
To" campaign, which encourages 
consumers to think of music video as 



DIRECT-TO-VIDEO 

(Coufium t/fnnn prt <.■>■<}'</><; fHige) 

MCA/Universal Home Video mar- 
keting VP Craig Relvea. 

"With 'Darkman II: The Return of 
Durant' and 'Tremors II: After- 
shocks,' we're taking advantage of an 
existing awareness of a theatrical 
property that already has a core 
group of fans out there that are anx- 
ious for a sequel exclusive to video. 
These kinds of titles are great oppor- 
tunities for retailers because the fea- 
ture films created the audience," he 
says. 

New Line Home Video had a simi- 
lar experience with "Poison Ivy." The 
movie, starring Drew Barrymore, was 
tested theatrically in a few locations 



an audio medium as well as a visual 
one via product that cannot he 
"heard" anywhere else. 

The campaign, which the label 
introduced in 1994 with a video-only 
US concert, includes, among other 
elements, on-screen instruction of 
how consumers can wire their TV to 
their stereo. "We took a step back 
and tried to figure out what was 
wrong with the format and thought 
maybe people weren't using it prop- 
erly," Freehauf says. "We need to 
educate people about the medium, 
and perhaps it will inspire them to 
purchase more music video prod- 
uct." 

One promotional campaign with 
which Stimmel has had success is 
previewing longforms on college 
campuses. WarncrVision recently 
held screenings of "Hootie & The 
Blowfish: Summer Camp With 
Trucks" at 45 campuses across the 
country. "Hootie has a huge college 
following, and the *tour' helped cre- 
ate a buzz on the video," he says. 
"We'll definitely do that again." 

Timing is an art in the promotion 



and then went straight to video, 
where it enjoyed "the highest turns 
per copy the industry had experi- 
enced," says president/COO Steve 
Einhorn. 

"When we came out with 'Poison 
Ivy 2,' we had Alyssa Milano, who 
had a strong recognition factor in her 
own right, combined with a sequel to 
a film the retailers had made a lot of 
money on," he notes. 

That is a good model for direct-to- 
video success, but timing is also 
important: New Line's campaign for 
"Detonator 2" was built around actor 
Pierce Brosnan, the star of 
MGM/UA's hit "Goldeneye." 



of a longform. "The most successful 
marketing campaigns are always 
those for music videos that are 
released simultaneously with an 
audio release, so you can take advan- 
tage of cross-promoting," Faraci 
says. 

Sony releases the majority of its 
longforms in conjunction with a new 
audio title, Pierce says. "Whenever 
we have a project and can couple it 
with an audio, we do. We make an 
attempt to work our projects that 
way." 

Ironically, the small indie labels 
have felt less of a squeeze than their 
major-label counterparts. Tom Sea- 
man, president of the Norristown, 
Pa. -based Music Video Inc., which 
specializes in import alternative- 
rock product, says, "The majors 
have borne the brunt of developing 
the music video industry, and, as a 
result, they have become gun-shy 
about releasing product," he says. 
"But I'm very bullish on this indus- 
try. Our market continues to expand 
constantly, and we are now active in 
selling CD-ROM product and 
laserdiscs as well." 

Seaman says VMI currently ships 
about the same amount of product as 
it did at its inception nine years ago. 
For its recent Oasis concert video, 
for example, the company shipped 
close to 10,000 units (see storv, page 
561 ' 

MI'I Home Video, which dabbles 
in music product with such releases 
as "The Judds' Farewell Concert" 
and the Beatles' "A Hard Day's 
Night " also is content with the cur- 
rent climate. 

"We don't do a whole lot of music 
video, so we have not really felt a 
squeeze," says Sam Citro, VP of 
sales at MPI. "But the relationships 
we've developed through the years, 
with the companies that deal with 
the Judds, the Beatles, almost guar- 
antee we'll continue to be in this 
business." 
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Top Video Rentals 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS- 


1 THIS WEEK 


| LAST WEE* 


u 
z 

3 

£ 

5 


TITLE (Ratnel 


Label 

Distributing Label. Catalog Number 


Principal 
Performers 








* * * 


No. 1 * * * 




1 


1 


5 


THE NET IPG-13) 


Columbia TnStar Home Indeo II 61 3 


Sandra Buttock 


2 


5 


3 


WATERWORLD IPG- 13) 


MCAAJniversal Home VKJeo 42680 


Hewn Costner 
■ . ■■ ,-,„., 


3 


2 


7 


DIE HARD WITH A VENGEANCE Ri 


FnnVideo B85B 


Bmce Willis 
Samuel L. Jackson 


4 


6 


4 


NINE MONTHS IPG-13) 


FwVxJeo 8924 


Hugh Grant 
Julienne Moore 


5 


3 


6 


SHOWGIRLS INC- 17) 


MGMTUA Home Video 90S525 


Elizabeth Berkeley 
Kyle MacUctuan 


6 


4 


7 


CLUELESS IPG-13) 


Paramount Home Video 332 1 5 


AJicts Silverstone 


7 


12 


3 


JADE IR1 


Paramount Home Video 32968 


David Caruso 
L'fida Fiorentino 


8 


33 


2 


DESPERADO (R) 


Columbia TnSlai Home v«tao 1 1653 


Antonio Banderas 


9 


36 


2 


SOMETHING TO TALK ABOUT (R) 


Warner Home Video 14217 


Denr ■- Quit 


10 


1 


i 


INDIAN IN THE CUPBOARD IPG) 


Columbia TnStar Home Vkleo 1 1 640 


Hal Scardino 
Dawd Keith 


11 


il 


10 


SPECIES IB 


MGMVUA Home video 90S208 


Ben Kingsley 
Natasha HenstrxJge 


12 


8 


1 


FIRST KNIGHT IPG-13) 


Columbia TriStar Home Vdeo 71173 


Seai Coriery 
Richard Gere 


13 


10 


13 


CRIMSON TIDE (Hi 


Hollywood Pictures Home Vrdeo 
Buena Vista Home Vrteo 5255 


Denzel Washington 
Gene Hackman 


14 


14 


11 


APOLLO 13 IPGJ 


MCMJniwreal Home Video 
UniDist. Corp 82418 


Tom Hanks 
Kevin Bacon 


15 


9 


> 


MORTAL KOMBAT-THE MOVIE (PG-13) 


New Line Home Video 

Turner Home Entenammerm N4310 


Christopher Lambert 
Tahsa Soto 


16 


13 


7 


JUDGE DREOD IR) 


HyiyrtoM Picli.'es Hone Video 
Buena Vista Home Video 5261 


Sylvester Stallone 


U 


18 


3 


LORD OF ILLUSIONS (R) 


MGM/UA Home Video 905200 




18 


16 


17 


WHILE »OU WERE SLEEPING (PG) 


HrjJ tyrtOOd PiCtu f PS Home Video 

Buena Vista Home Video 5396 


Sandra Bullock 
Bill Pullman 


19 


15 


13 


DOLORES CLAIBORNE IR) 


Columbia TnStar Home Video 74753 


Jennifer Jason Leigh 


20 


17 


11 


CONGO (PG-13) 


Paramount Home Video 33038 


Dylan Walsh 
Laura Linney 


21 


19 


10 


FORGET PARIS (PG-13) 


Columbia TriStar Home Video 1 1993 


H Crystal 
Debra Wir,je* 


22 


NEV,> 


KIDS INRI 


Vxknark Entertain me nt 63 1 1 


Not Listed 


23 


21 


4 


PRIEST (R) 


Miramax Home Entertainment 
Buena Vista Home Video 5325 


bnus Roache 
Tom Wilkinson 


24 


20 


) 


THE ENGLISHMAN WHO WENT UP A 
HILL BUT CAME DOWN A MOUNTAIN ' 


Miramax Home Entertainment 
Buena Vista Home Video 5258 


Hugh Grant 
Tara Fitzgerac 


25 


22 


14 


BAD BOYS |« 


Columbia TriSlar Home Video 10713 


Will Smith 
Marim Lawrence 


26 


34 


2 


THE 8IG GREEN IPG) 


Waft Disney Home Video 
Buena Vista Home Video 6693 


Sti?i* G.ittenbafg 

Olivia d'Abo 


27 


24 


17 


TOMMY BOY (PG-13) 


Paramount Home Video 33131 


Chris Farley 
Cm, n SpFirtF 


28 


23 


11 


JOHNNY MNEMONIC (R) 


Columbia TriStar Home Video 73473 


Kear.'j Reeves 
Dolph Lundgren 


29 


28 


7 


THE SECRET OF ROAN INISH iPG) 


Columbia TriStar Home Video 50923 


Jew Courtney 


30 


NEV>> 


ROOSTERS IR) 


Cabin Fever Entertainment CF147 


EcTtvarr^ Janes Oln^s 
Soi la Btaga 


31 


32 


15 


THE SANTA CLAUSE (PG) 


Wail Disney Home Video 
8uena Vista Home Video 3633 


Tim Allen 


32 


NFIV ► 


A KID IN KING ARTHUR'S COURT IPG) 


Walt Disney Home Video 
Buera Vista Him* Video 5938 


Thomas Ian N>rr>.-> *s 


33 


26 


22 


PULP FICTION (Ri 


Miramax Home Entertainment 
Buena Vista Home Video U38 


John Travolta 
Samuel L. Jackson 


34 


40 


5 


SAFE Hi 


CoKimtM TnStar Home Video 1 1 843 


Julianne Moore 


35 


K 


7 


THE LAND BEFORE TIME III (PC-13) 


MC-VUnirtrsai Home Vdeo 

Ufll DiSt. Corp. 82413 


M mated 


36 


37 


18 


ROB ROY iR! 


MGMAJA Home V«eo 905228 


Liam Neeson 
Jessica Lang* 


37 


NEW* 


UNDER SIEGE 2. DARK TERRITORY (Ri 


Warner Home Video 13665 


Steven Seagal 


38 


30 


5 


THE GLASS SHIELD (PG-13) 


Miramai Home Entertainment 
Buena Vista Home Video 5264 


Michael Boatman 
ice Cube 


39 


2T 


6 


BELLE DE JOUR IRI 


Miramax Home Entertainment 
Buena Vista Home Video 5923 


Catherine Deneuve 


40 


25 


19 


FRENCH KISS (PG-13) 


FoxViOeo8823 


Meg Ryan 



♦ ITA gofd certification for a minimum of 1 25,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of S18 million at retail (or theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatncal titles. C L996, BiMooardyBPI Communications. 
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'Laserdisc Spectacular' To Celebrate Format In L.A. 



Mi 



I EGA LASER SALE: Image 
Entertainment has organized the 
"First Ever Laserdisc Spectacular," a 
massive promotion of the format set for 
Saturday (24)-Feh. 25 at the Para- 
mount Pictures lot in Hollywood, Calif. 

Most major video labels and several 
large consumer electronics firms will 
participate. Disney, 20th Century Fox 
Home Entertainment, Voyager Com- 
pany, Columbia TriStar, MCA/Univer- 
sal, MGM/UA, Paramount, Pioneer 
Entertainment, Pioneer Electronics, 
PolyGram Video, Warner, Denon Elec- 
tronics, Harman Kardon, Polk Audio, 
Thomson Consumer Electronics, and 
Yamaha Electronics are among those 
that will be displaying product and sell- 
ing laserdisc players and software at 
substantial discounts. 

"It is my intent to draw attention to 
the benefits of laserdisc and offer con- 
sumers a venue in which to acquaint 
themselves with the format," says 
David Borshell, Image senior VP of 
sales, marketing, and operations. 
Hundreds of discounted titles, includ- 
ing top-selling catalog product, will be 
offered for sale. 

Entry-level combi-players will be 
bundled with software and sold at low- 
prices. There will also be tours of the 
Paramount lot, celebrity appearances, 
and giveaways of hardware and discs. 
A portion of the proceeds will go to the 
Permanent Charities Committee. 

For information about the event, call 
818-107-9100, extension 450. 

DvD SPECIAL EDITIONS: Many 
questions remain about DVD's visual 
quality once it gets in the home. And it 
is unclear whether the new 5-inch for- 
mat will be able to deliver the quality 
freeze-framing and step-forwarding, 
features necessary for laserdisc spe- 
cial editions. 

If the format lives up to expecta- 
tions, then Voyager, Lumivision, and 
MGM/UA, and others will release 
movies with supplementary materials 
on DVD. Last year, Lumivision launch- 
ed a special-edition laserdisc of the 
action/horror film "The Hidden," 
replete with an audio commentary and 
other extras. "It will be one of our 
early releases on DVD as a special edi- 
tion," says Lumivision president Jamie 
White. "But we don't know yet how 
we'll lay (supplementary material] out, 
because it depends on the architecture 
they finally approve for DVD, the tech- 
nical specifications." 

"If the technology is everything it 
promises, we are hoping to launch a 
version of the Criterion Collection on 
DVD," says Voyager spokesman Paul 



Klinger, "but it's still a long way off, 
and we're not completely confident 
that DVD will offer as many options as 
laserdisc. We don't even have a work- 
ing player in our office yet, and we 
can't produce a DVD edition without 
knowing what the final result will be." 

Voyager invented the laserdisc spe- 
cial edition in 1984 and inaugurated the 
digital home video era in 1992, when it 
released the first feature film on CD- 
ROM, Ron Mann's documentary 
"Poetry In Motion." It has since 
released other movies, including "A 
Hard Day's Night " on CD-ROM and 
will launch interactive versions of 
"King Kong" and "A Night To Remem- 
ber" on that format this year. 

The company has the DVD rights to 
titles from co-owner Janus Films and, 
says Klinger, plans to develop other 
titles with Image and license them 
together. He says the Voyager/Image 
deal may include DVDs and possibly 
"more interactive" CD-ROM and DVD- 
ROM releases. 

George Feltenstein, MGM/UA 
senior VP of worldwide operations, is 
extremely upbeat about both the 
laserdisc and DVD formats. MGM/UA 
is "planning to release at least 50 titles 
at the time of the DVD launch, and that 
will include a couple of special edi- 
tions," Feltenstein says. "We were the 
first to letterbox in laserdisc, and we'll 
be a [special editionsl leader here." 

LASER CONFAB: U.S. Laser Video 
Distributors will host its second 
Laserdisc Conference and Exhibition 
April 20-21 at the Sheraton Tara Hotel 
in Parsippany, N.J. 

The meeting should draw 300 atten- 
dees and will include a cocktail party 
hosted by Columbia TriStar. a dinner 
sponsored by Warner, a dance party 
hosted by DK Karaoke, a breakfast pre- 
sentation from MCA/ Universal, and a 
Pioneer Electronics presentation in 
which Pioneer's Mike Fidlerwill field 
questions about laser and DVD. For 
information, contact event coordinator 
Rosemary Ortiz at 800- LASER-91, 
extension 2227. 

U.S. Laser is also launching a retail 
outlet The leaser Video Store will o|>en 
its doors March 1 in Fairfield, N.J., 
with 2,000 square feet of retail space 
and "a couple of media rooms with AC- 
3 and THX." says CEO David Good- 
man. 

"We'll be selling laserdisc hardware 
and have laser software for both sale 
and rental. When DVD is ready, we'll 
be selling it too, and we'll have a room 
where we'll compare them to show con- 
sumers the difference." 




by Chris McGowan 

B()ND DELUXE: Don't miss MGM/ 
UA's laserdisc special edition of 
"Goldfinger" (19C4, wide, digital video 
transfer, THX, sides 1-4 CAY $99.98), 
which includes two audio commen- 
taries (director Guy Hamilton and 
cast on analog one, the production crew 

Billboard,, 



on analog two), behind-the-scenes 
footage, and two making-of documen- 
taries. The James Bond epic looks and 
sounds better than it has in years. 

SoNY MUSIC: VIDEO has released 
"Street Fighter II: The Animated 
Movie" ($29.98), an unrated 96-minute 
feature film based on the popular video 
game. The hard-driving soundtrack 
includes music by Alice In Chains. 

LdA BOARD: The Laser Disc Assn. 
has re-elected Image Entertainment's 
Marty Greenwald, Technidisc's Ron 
Balousek, and Pioneer Electronics' 
Mike Fidler to the posts of chairman, 



vice-chairman, and secretary-treasur- 
er, respectively. LDA is based in Santa 
Monica, Calif., and can be reached at 
310-319-9119. It will soon have a World 
Wide Web Site on the Internet. For 
information, send E-mail to LDA direc- 
tor Judy Anderson at Judy — Andei*son 
Qi vine.org. 



H 



AKD/SOKT BUNDLING: U.S. 
Laser is offering two bundling deals to 
retailers: the Pioneer CLD-S104 
combi-player and Fox Video's "Star 
Wars" trilogy for $259, and Panason- 
ic's both-sides-play LX-HB70 and the 
trilogy for S425. 
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2 WKS. AGO 


WKS. ON CH 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


Rating 


Suggested 
List Price 










* ★ * No. 1 * * * 










1 


1 


3 


DIE HARD WITH A VENGEANCE 


FoxVideo 

Ikml;i: f ii!trt;i,irii,'n: fttS'jfl-Sb 


Bruce Willis 
Samuel L. Jackson 


1995 


■ 


4998 


2 


NEW ► 


WATERWORLD 


MCA/Universal Home Video 

Uni Disl Cor;. 42680 


Kevin Costner 
Dennis Hopper 


1995 


PG 13 


44 98 


3 


2 


3 


MORTAL KOMBAT-THE MOVIE 


New Line Home Video 
Image Enlerta nmenl 30,' 1 


Christopher Lambert 
Talisa Soto 


1995 


PG-13 


3999 


4 


3 


5 


SHOWGIRLS 


MGM/UA Home Video 
:ia E ii' Entertainment ML105525 


Elizabeth Berkeley 
Kyle MacLachlan 


1995 


NC-17 


4999 


5 


5 


11 


CRIMSON TIDE 


Hollywood Pictures Home Video 
Image Entertainment 5255 


Denzel Washington 
Gene Hackman 


1995 


R 


4499 


6 


6 


11 


APOLLO 13 


MCA/Universal Home Video 
Um Dtst. Corp. 42580 


Tom Hanks 
Kevin Bacon 


1995 


PG 


44 98 


7 


4 


7 


JUDGE DREDD 


Hollywood Pictures Home Video 
Image Entertainment 5261 


Sylvester Stallone 


1995 


It 


3999 


8 


8 


19 


PULP FICTION 


Miramax Home Entertainment 
Image Entertainment 3614 


John Travolta 

S,ir u>.:l [ . !,:;:k:,;:-i 


1994 


1 


39.99 


9 


NEW ► 


FIRST KNIGHT 


Columbia TriStar Home Video 7116 


Sean Connery 
Richard Gere 


1995 


re-13 


4495 


10 


7 


15 


BATMAN FOREVER 


Warner Home Video 15100 


Val Kilmer 
Jim Carrey 


1995 


PG-13 


3998 


11 


10 


21 


THE LION KING 


Walt Disney Home Video 
Image Entertainment 2977 


Animated 


1994 


G 


7999 


12 


9 


7 


SPECIES 


MGM/UA Home Video 

Image Entertainment ML105208 


Ben Kingsley 
Natasha Henstridge 


1995 


Ft 


3498 


13 


15 


42 


ALIENS 


FoxVideo 

Image Entertainment 8761-85 


Sigourney Weaver 


1986 


It 


59 98 


14 


11 


26 


DIE HARD 2: DIE HARDER 


FoxVideo 

Magr E-r.e'tai'-n-ei-t 89C6 vj 


Bruce Willis 
Bonnie Bedelia 


1991) 


ft 


4998 


IS 


19 


3 


PRIEST 


Miramax Home Entertainment 
Image Entertainment 5325 


Linus Roache 
Tom Wilkinson 


1995 




3999 


IS 


12 


7 


CLUELESS 


Paramount Home Video 

Pioneer Entertainment (USA) L.R 33215 


Alicia Silverstone 


1995 


PG-13 


3998 


17 


13 


55 


STAR WARS 


FoxVideo 

Image Entertainment 8763-85 


Mark Hamill 
Harrison Ford 


1977 


PG 


5998 


It 


NEW ► 


KIDS 


Vidmark Entertainment 

Pioneer Entertainment (USA) L.R 631 1 


Not Listed 


1995 


nil 


31 98 


19 


17 


41 


RETURN OF THE JEDI 


FoxVideo 

Image Entertainment 8765-85 


Mark Hamill 
Harrison Ford 


1983 


re 


59 91 


20 


14 


57 


DIE HARD 


FoxVideo 

Image Entertainment 8905-85 


Bruce Willis 
Bonnie Bedelia 


1988 


R 


19 If 


21 


NEW|> 


UNDER SEIGE 2: DARK TERRITORY 


Warner Home Video 13665 


Steven Seagal 


1995 


1 


34.98 


22 


NEW ft* 


SOMETHING TO TALK ABOUT 


Warner Home Video 1421 7 


Julia Roberts 
Dennis Ouaid 


1995 


1 


34 98 


23 


16 


11 


CONGO 


Paramount Home Video 

Pioneer Entertainment (USA) LP- 33038 


Dylan Walsh 
Laura Linney 


1995 


re-13 


3998 


24 


22 


49 


THE EMPIRE STRIKES BACK 


In. V*.-> 

Image Entertainment B764 85 


Mark Hamill 
Harrison Ford 


1980 


re 


599! 


25 


18 


7 


JOHNNY MNEMONIC 


Columbia TriStar Home Video 73476 


Keanu Reeves 

Dolph Lundgren 


1995 




3995 



♦ ITA gold cert .fica lion for a minimum of 125,000 units or a dollar volume dollar of $9 million at suggested retail for theatrically released programs, or of at 
least 25,000 units and $1 million at suggested retail for nontheatncal titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatri- 
cal titles. £ 1996. Biliboard''BPI Communications. 



Enter The Future of Digital Entertainment with— 

LASERS UNLIMITED, INC. 

"Where the Customer Comes First" 

One Stop Shopping • Excellent Fills • Deep Catalog 
Competitive Prices • Family Owned and Operated 
Laser Discs, CD-ROM's, CD-I's. T-Shirts. Hats, Etc. 

1643 Fenimore Rd., Hewlett, NY 11557 
Ph 516-295-1910 Fax 516-569-1266 
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M mm h ■ m mm m 

Top Music Videos 


THIS WEEK 


LAST WEEK 


S 
^ 
ie 
S 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SounOScanQ 

DOT 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 


Type 


1! 

S3 


1 


2 


20 


* ★ NO. 1 * ★ 

THE WOMAN IN ME 0 


Shania Twain 


IF 


lilt 


2 


1 


52 


THE COMPLEAT BEATLES A 

V;iM !!/■■■ V.lI- l/,'„ri rr Hunt- v :>■::■ /nClf.ti 


Tr* Bealies 


If 


3J8 


3 


3 


35 


PULSE A 

Columbia v.. ;. : Video Sony Mum: Voeo 50121 


Pink Floyd 


lf 


.!» 


4 


6 


111 


OUR FIRST VIDEO A' 

Dualslar Vitjt» WamerVfion Entertainment 53304 


Mary-Kate & 
Asr-ify Olsen 


U 


12 95 


5 


4 


15 


LIVE FROM AUSTIN, TEXAS 

Ej>c Music V>OeoSor>¥ Music Video 50130 


Slevie Ray Vaughan 
& Double Trouble 




liil 


6 


7 


14 


CRAZY VIDEO COOL 

6 West Home Video BMG Video 25731-3 


TLC 


* 


11 II 


7 


5 


34 


VIDEO GREATEST HITS-HISTORY A 

Epc Music Video Sony Music Video 50123 


Michael Jackson 




19)1 


8 


s 


m 


LIVE AT THE ACROPOLISA 

Prrvate Music BMG Video 82163 


Yanni 


tf 


13 !I 


9 


9 


18 


DESIGN OF A DECADE 198671996 # 

A&M Video PotyGram Video 6577 


Janet Jackson 


Lf 


ms 


10 


10 


64 


HELL FREEZES OVER A 

GePen Home V*»0 Un- O si r 39548 


Eagles 


LF 


;hb 


11 


11 


12 


GREATEST VIDEO HITS COLLECTION 

6 West Home Video BMG video 1S73 


Alan Jackson 


LF 


ilia 


12 


13 


16 


EL CONCIERTO • 

Wea Latin* 1 1639 


Luis Miguel 


Lf 


13 9! 


13 


12 


10 


VIDEO ARCHIVE 

PotyGram Vxteo 8006374813 


Def Leopard 


LF 


133! 


14 


14 


9 


VOODOO LOUNGE 

r : in v ft-lJOft.l ? IS. 1.1 


Rolling Stones 


LF 


13 3; 


15 


18 


16 


LIVE FROM LONDON # 

PtfyGram VOeo 8006392193 


Bon Jovi 


LF 


139! 


16 


17 


16 


SUMMER CAMP WITH TRUCKS 

WarnerVLVon Entertainment 59009 3 


HoodeiThe Biowtish 


Lf 


19 91 


17 


26 


i 


GRATEFUL TO GARCIA 

Channel One 39733 


Various Artists 


u 


3 35 


18 


22 


28 


REBA LIVE 

MCA Music Video Un> Dist. Corp. 12743 


Reba McEntire 


IF 


19 3! 


19 


16 


68 


THE BOB MARLEY STORY # 

island Video PolyGram Video 4400823733 


Bob Marley And 
The Waiters 


I f 


U5 


20 


IS 


15 


LIVE INTRUSION 

■■■ ■ ■ ■ . ji 6 


Slayer 


ll 


,'19( 


21 


20 


10 


CHAMPIONS OF THE WORLD 

Hollywood Records Ml*c V>oeo 90033 


Queen 


LF 


».» 


22 


30 


10 


ROAD TESTED 

Gap'to* V«eo 77863 


Bonnie Ratf 


SF 


H» 


23 


21 


12 


DECADE 1985 1995 

Co'urrb-a Music Video Sor, Music Video 50132 


Michael Bolton 


LI 


tlM 


24 


23 


n 


THE 3 TENORS IN CONCERT 1994A 

Warne'V von Entertaf ment 50822 3 


Carreras, Domingo. 
Pavarotti iMehta) 


Lf 


am 


25 


27 


12 


PLAYBACK 

MCA MiiS< Video Un D.sl Co»D 11367 


Tom Petty & 

The Hearibreakers 


LF 


I9.S 


26 


28 


52 


YOU MIGHT BE A REDNECK IF... J, 

Wa-ne- Reprise Vdeo 3 38416 


Jett Foiworthy 


W 


'» 


27 


19 


9 




NONA WEISBAUM 

Co'urr&a Mus>c V deo Sony Music Vdeo 50137 


Alice In Chains 


Lf 




28 


37 


-■- 


ABBA GOLD: GREATEST HITS # 


Abba 


LI 


ll.» 


29 


29 


72 




BARBRA THE CONCERT A 

COumW Music Vdeo Sony Music Vidua 501 15 


Barbra Streisand 


Lf 


" 


30 


RE-ENTRY 


HOLY GROUND 

Mls.: 46155 


Gather Vocal Band 


Lr 




31 


RE-ENTRY 


*HE SWEETEST SONG 1 KNOW 

Chape* Move Group 46153 


Gaither Vocal Band 


LF 


21.M 


32 


31 


104 


MARIAH CAREY A 

Columbia ','..= . Video Sony Music V-deo 491 79 


Marlah Carey 


IF 


i'-.- 


33 


33 


113 


LIVE SHIT: BINGE & PURGE A 

E*Ura EfHertammmt 5194 


Meta ii ica 


LF 


tut 


34 


25 


65 


LIVE! TONIGHT! SOLO OUT!! A 
Getfen Home Video Uni Oist Ceo 39541 


Nirvana 


IF 




35 


RE-ENTRY 


MARK IN MOTION 

Word Video 1693 


Mark lowry 


IF 


nx 


36 


32 


5 


JUBILEE: LIVE AT WOLF TRAP 

Cohimbia Muvc Video Sony Music voeo 50126 


Mary Chapm Carpenter 


If 


tm 


37 


24 


74 


BOYZ II MEN THEN II NOW A 

Motown Home voeo PolyGram Video 8006326553 


Boyz II Men 


lF 


19 3: 


38 


38 


45 


MURDER WAS THE CASE 

WamerVtiion 1 fieri j .rimer* 50625-3 


Snoop Doggy Dogg 


LF 


ISSi 


39 


35 


54 


THE CREAM OF ERIC CLAPTON A 

PolyGnm Video 440081 189 


Eric Clapton 


LF 


■ >'■: 


40 


RE-ENTRY 


GREATEST HITS FROM THE BEGINNING 

Wan-ei He;- £* v'.oeo 3-38430 


Travis Tntt 


Lf 


14 » 



RiAA gold cert tor sales of 25,000 units for v.deo singles. • RlAA gryd cert tor sales of 50,000 units 
for SF or LF videos; .'.RIAA platinum cert, lor sales of 50.000 units for video singles. A RIAA platinum 
cert for sales of 100.000 units 'or SF or LF videos; RiAA gold cert fo> 25.000 units for SF or LF 
videos cerlihed prior to April 1. 1991: * RIAA platinum cert, lor 50.000 units lor SF or LF videos certi- 
fied prior to Apm 1. 1991 LF long-form SF Short-form VS Video single, c 1996. Biiiboard/BPl Commu. 
nications. 



VIDEO MUSIC INC. 

(Cmttintteil from fXige 56) 

serve to bring acts to the attention 
of major labels, can work against 
long-term relationships. For exam- 
ple, Seaman's first Oasis video, 
"Live By The Sea" — a qualified suc- 
cess for the company, with about 
10,000 units shipped — likely will be 
his last. "I suspect the next time 
Oasis puts out a video, it will be 
through Sony," he says. "That's the 
way it goes." 

The company gets the word out 
about its product mix via many of 
the same channels as the bigger 
players. "We do a considerable 
amount of specific product market- 
ing — print ads and other publici- 
ty — on our exclusive product," Sea- 
man says. "But of course, it's a drop 
in the bucket compared to what the 
majors can do." 

The difference, however, is one of 
degree. "We provide exclusive dis- 
tribution," he says. "We develop 
promotional materials for the prod- 
uct, marketing plans, generate ad- 
vertising — the whole ball of wax." 

Video Music gets the publicity 
but only a fraction of the revenues. 
Music Video Distributors, which 
distributes a portion of Video Music 
titles, as well as releases from a 
host of other labels, accounts for 
90% of annual sales. Seaman notes. 
"VMI is a small business compared 
to Music Video." 

Music Video Distributors ser- 
vices some 3,500 accounts, ranging 
from large national chains, includ- 
ing the Musicland Group and Tower, 
to a cornucopia of indies — with 
select product from majors, such as 
Sony and PolyGram, and vendors 
dabbling in music video, such as 
MPI Home Video and Columbia 
TriStar. Seaman runs the distribu- 
tion side of his venture from a Mor- 
ris town warehouse that often 
"seems to run itself," he says. 

"A lot of what we are able to 
accomplish is due to modern tech- 
nology," Seaman says. "We are 
capable of sending new-release 
information to 150 accounts in a 
matter of minutes with phone, fax. 
and the wire service." 

Music Video Distributors 1 man- 
date is twofold. For labels with only 
minor interest in music, it offers 
particular care for that area of 
business. 

"We sell to every major distribu- 
tor in the industry." says Tom Citro, 
VP of sales for MPI Home Video. 
"And they are definitely a key fac- 
tor in our music video business." 

For the majors. Music Video 
opens doors to smaller chains and 
mom-and-pop stores. "The WEAfl 
and the Unis have certain parame- 
ters as to what level they will go to 
with service." Seaman says. "A lot 
of our accounts are a lot smaller 
than that." 

With a solid, if small, footprint in 
the longform market, Video Music 
is beginning to segue into the for- 
mat that first caught Seaman's pas- 
sion: laserdisc. He's cautious about 
his prospects. "The laserdisc mar- 
ket is still quite limited for now," he 
says. "I don't know at this point how 
strong it will continue to be." 

CD-ROM has also caught his 
attention. Computer-based pro- 
gramming seems to be taking the 
same road trod by music video sev- 
eral years ago, according to Sea- 
man. "It certainly has been the case 
of a glut of product." he says. "But 
that is beginning to change with 
consolidation." 



Billboard's 
1996 International 
Buyer's Guide 

6 6 The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson, Indie Go Music 
Joondalup. Western Australia 




If you're interested in joining those well-connected folks win do the 
big (leak make the big money, and have the big Tun in the music and 
video business, we suggest lhal you order your own cop) of 
Billboard's International Buyer's Guide '% before this year's press run 
is completely sold out. 

IBCi 96 brings you record labels, music publishers, wholesalers 
and distributors, manufacturers, service and supply companies. 
Iminc video companies, public relations firms, schools, entertain- 
ment attorneys, tape duplicators, compact disc plants, and an 
audio books section that has been doubled in size Plus, you'll 
find do/ens of pages of informative ads. and an entire section of 
manufacturing specification charts on blank tape. 

With IBG '96. you will he able to: 

■ Reacfl record buyers worldwide at retail and distributors, 
importers/exporters. 

■ Find the telephone number, fax or B-Mail number ol companies 
throughout the w orld. 

■ (let specifications 00 blank media inclusive of blank tape and diskettes. 

■ Find manufacturer* of jewel boxes and other service and supply 
organi/aliolls. 

■ Locate a publisher who may have interest in your catalog and/or specific 
copyright 

This is the kind of information that can put you at the top of the 
industry. And. best of all. it costs just $109 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own — particu- 
larly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for S109 plus S5 S&H ($12 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY, NJ. 
PA. CA, TN. MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final. anar -,..^ 
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Laserdisc: Out With The 
Old, In With The New 



SHELF 
TALK 



UETTING READY: Although the 
arrival of the DVD is months away, 
one chain has decided to get rid of 
an old format to make way for the 
new. 

Reel Collections, the sell-through 
video chain owned and operated by 
distributor/retailer WaxWorks/ 
VideoWorks in Owensboro, Ky. f 
says it is phasing out its laserdisc 
inventory in anticipation of DVD's 
arrival. 

"We expect to be completely out of 
the laserdisc business when DVD hits 
at the end of this year," says video 
buyer Angie 
Woodward. 
Studios may be 
slow in re- 
leasing titles, 
but Woodward 
anticipates 
brisk sales of 
what's avail- 
able. "We think 

DVD will be a good collector's item." 

Laserdisc has been that for some 
retailers, although not for Reel Col- 
lections. Woodward says laser has 
never taken off in the chain's 49 
stores or in WaxWorks's 150 Disc 
Jockey outlets, which are also 
dumping the format. 

"It's a category that does OK," 
she says, "but it doesn't support 
the number of turns we get, and it's 
an expensive product." Laser 
prices are $40-$60, as opposed to 
$15-$20 for cassettes. Woodward 
likes the $25 price point proposed 
for DVD and believes it's a further 
incentive to wholeheartedly back 
the format. 

Woodward says Reel Collections 
will begin by special-ordering DVD 
titles until the hardware and soft- 
ware penetration increases. "Even- 
tually, we want DVD to take the 
place of VHS," she says. 

Not everyone, however, is bid- 
ding laser farewell. In fact, a few 
chains are tightening their grip on 
the format. For example, Albany, 
N.Y.-based Trans World Enter- 
tainment recently installed laser 
sections in 20-25 stores, bringing 
the total carrying the format to 
more than 100. 

New laserdisc departments are 
most notable in the chain's Co- 
conuts stores, according to video 
buyer Mark Galleo. "There's still 
growth in laser, which has been 
proven by increased sales in the 
category," says Galleo. "We expect 
it will tail off a little when DVD 
enters, but we're committed to the 
format." 

Laserdisc is now in 70% of 
Miami-based Spec's Music's 58 
stores, up from 20^ two years ago, 
savs VP of marketing and mer- 
chandise Jeff Clifford. DVD 
should get off to a better start. 
Clifford expects to stock the five- 
inch discs in Spec's top-perform- 
ing outlets. 

Cutting their losses: it 

cost $100 million to produce and 
market, but five weeks after open- 



by Eileen Fitzpatrlck 



ing in theaters, LIVE Home Video 
has already begun soliciting orders 
for the pirate epic "Cutthroat 
Island." 

Due in stores April 16, the rental 
title will have one of the shortest 
theatrical windows ever, in addition 
to being one of the biggest box- 
office flops in movie history. (Even 
"Showgirls" had a two-month run 
before being sold to retailers.) 

"(MOM) didn't necessarily want 
to announce the video date," says 
LIVE senior VP of sales and dis- 
tribution Jeff Fink, "but we were 
able to con- 
vince them this 
was the way 
to go." 

LIVE will 
release the title 
as part of a pre- 
vious deal with 
"Cutthroat" pro- 
ducer Carolco 
Pictures, which split video and the- 
atrical distribution of the film 
between MGM/UA and LIVE. The 
movie, released Dec. 23, 1995, has 
grossed only $9.8 million. 

Fink says the decision to start 
selling early was made in order to 
take advantage of the theatrical 
campaign, which is still relatively 
fresh in retailers' minds. April is 
also free of any heavy competition, 
making the sale of the pirate flick a 
little easier. 

Distribution sources say LIVE is 
looking to bring 200,000-225,000 
units into the market. If it does, 
wholesale revenues would exceed the 
box-office total by $5 miUion-$6 mil- 
lion. 

Mom-and-pop deals: Buena 

Vista Home Video will pair the sell- 
through releases of "While You 
Were Sleeping" and "Crimson Tide" 
for separate promotions for Moth- 
er's Day and Father's Day. 

"Sleeping," repriced to $19.99, is 
due in stores May 1. The title will 
come with a $6 rebate when con- 
sumers purchase both the video 
and one of nine other titles: "Miami 
Rhapsody," "Jefferson In Paris," "Mad 
Love " "A Pyromaniac's Love Story," 
"Blue," "White," "Red," "Queen Mar- 
got," and "Ready To Wear." 

Inside each "Sleeping" cassette, 
consumers will find a certificate 
good for $5 off an order from 
Superflora. 

For Dad, Buena Vista will price- 
reduce "Crimson Tide" on June 5. 
The $19.99 title will also come with 
a $6 rebate with the purchase of 
the title and one of seven other 
videos: "Pulp Fiction: Special Col- 
lector's Edition," "Judge Dredd," 
"Highlander III," "Bad Company," 
"Terminal Velocity." "The Color Of 
Night," and "Blood In . . . Blood 
Out." 

In addition to the rebate, a cer- 
tificate worth $10 at 1-800-GIFT- 
LINE will be packed inside each 
"Crimson Tide" box. 1-800-GIFT- 
LINE sells 2,500 items, including 
electronics, liquor, and jewelry. 
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THIS WEEK 


LAST WEEK 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


Rating 


u 

3,2 
tf) -1 










A A * NO. 1 * * * 










1 


1 


4 


INDIAN IN THE CUPBOARD 


Columbia TriStar Home Video 1 1&40 


Hal Scardino 
David Keith 


1995 


PG 




2 


2 


11 


APOLLO 13 


MCA/Universal Home Video 
Uni Dist Coip 82418 


Tom Hanks 


1995 


re 


22 98 


3 


3 


11 


PLAYBOY: THE BEST OF ANNA 
NICOLE SMITH 


Playboy Home Video 
Uni Dist. Corp. PBV0789 


Anna Nicole Smith 


1995 


NR 


1995 


4 


4 


15 


BATMAN FOREVER 


Warner Home Video 15100 


Val Kilmer 
Jim Carrey 


1995 


re 13 




S 


7 


13 


PLAYBOY: 1996 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp PBV0782 


Various Artists 


1995 


NR 


1995 


( 


11 


3 


STREET FIGHTER II: THE 
ANIMATED MOVIE 


Renegade Home Video 
Sony Music Video 49861 


Animated 


1995 


rc-13 


1498 


7 


( 


7 


THE LAND BEFORE TIME III 


MCA/Universal Home Video 
Uni Dist. Corp. 82413 


Animated 


1995 


NR 


1 r - 9 3 


t 


5 


18 


CASPER O 


MCA/Universal Home Video 
Uni Oist. Cc-p 82586 


Christina Rico 
Bill Pullman 


1995 


re-i3 


21 98 


9 


N EW ► 


THE BIG GREEN 


Walt Disney Home Video 
Buena Vista Home Video 6693 


Steve Guttenberg 
Olivia d'Abo 


1995 


re 


;:, q>. 


10 


8 


149 


CINDERELLA 


Walt Disney Home Video 
Buena Vista Home Video 410 


Animated 


1950 


8 


2$ 99 


11 


12 


13 


PLAYBOY'S SISTERS 


Playboy Home Video 
Uni Oist. Corp. PBV0781 


Various Artists 


1995 


NR 


19 95 


12 


9 


49 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 


1995 


re 


19 38 


13 


10 


12 


FREE WILLY 2: THE ADVENTURE 
HOME 


Warner Home Video 18200 


Jason James Richter 


1995 


re 




14 


17 


2 


SNOWBOARD BABES 


Peach Home Video 

Uni Dist. Corp- PCH7008 


Various Artists 


1995 


NR 


9 y.: 


IS 


13 


33 


PLAYBOY: THE BEST OF PAMELA 
ANDERSON 


Playboy Home Video 
Uni Dist. Corp. PBV0790 


Pamela Anderson 


1995 


NR 


95 


M 


NEW ► 


A KID IN KING ARTHUR'S COURT 


Walt Disney Home Video 
Buena Vista Home Video 5938 


Thomas Ian Nicholas 


1995 


re 


1999 


17 


NEW ► 


STAR TREK GENERATIONS 


Paramount Home Video 32988 


Patrick Stewart 
William Shatner 


1994 


re 


1495 


18 


NEW* 


PENTHOUSE ON CAMPUS 


Penthouse Video 

WamerVision Entertainment 50791-3 


Various Artists 


1996 


NR 


]'- 4 ; i 


19 


14 


14 


DUMB AND DUMBER 


New Line Home Video 

Turner Home Entertainment N4036 


Jim Carrey 
Jeff Daniels 


1994 


PG-13 


1998 


20 


24 


73 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


1498 


21 


20 


11 


TOM PETTY & THE HEARTBREAKERS: 

PI AVRAfk 
r L« T OWL r\ 


MCA Music Video 
Uni LH5I, torp IdD/D 


Tom Petty & 

The Heartbreakers 






1998 


22 


IE 


4 


LIKE WATER FOR CHOCOLATE 


Touchstone Home Video 
tsuena visia nome vioeo z 1 1 1 


Lumi Cavazos 
Marco Leonard i 


1993 


R 


1499 


23 


19 


2 


FANTASIES & SECRETS OF WOMEN 


Peach Home Video 

1 In. R.r* rmn D/^|_l ~Jf\f~l£L 

Uni uist. Lorp. rLn/UUb 


Various Artists 


1995 


NR 


9.95 


24 


32 


2 


BABES, BIKES I BEYOND 


Peach Home Video 

Uni Dist. Corp. PCH7007 


Various Artists 


1995 


NR 


995 


25 


25 


11 


THE ADVENTURES OF PRISCILLA, 
QUEEN OF THE DESERT ♦ 


PotyGram Video 8006337133 


Terence Stamp 

Hugo Weaving 


1994 


r 




26 


26 


2 


IMMORTAL BELOVED 


Columbia TriStar Home Video 74763 


Gary Old man 
Isabella Rossellmi 


1995 


R 


1995 


27 


28 


12 


UVE FROM AUSTIN, TEXAS 


Epic Music Video 

Sony Music Video 50130 


Stevie Ray Vaughan & 
Double Trouble 


1995 


NR 


19 98 


2B 


18 


5 


THE GRIND WORKOUT: FITNESS 
WITH FLAVA 


MTV Home Video 

Sony Music Video 49796 


Eric Nies 


1995 


NR 




29 


22 


11 


INTERVIEW WITH THE VAMPIRE 


Warner Home Video 13176 


Tom Cruise 
Brad Pitt 


1994 


R 




30 


15 


11 


MIGHTY MORPHIN POWER RANGERS: 
THE MOVIE 


Saban Entertainment 
FoxVideo 8901 


Karan Ashley 
Johnny Yong Bosch 


1995 


re 




31 


23 


5 


JERRY GARCIA: GRATEFUL 


Channel One 39733 


Various Artists 






9.95 


32 


RE-ENTRY 


GRUMPY OLD MEN 


Warner Home Video 13050 


Jack Lemmon 
waner rviannau 


1993 


PG-13 


1998 


33 


27 


11 


THE SHAWSHANK REDEMPTION 


Columbia TnStar Home Video 74593 


Tim Robbins 
Morgan Freeman 


1994 


R 


19 95 


34 


34 


3 


CLAUDIA SCHJFFER: PERFECTLY 
FIT BUNS 


CBS/Fox Video 
FoxVideo 8242 


Claudia Schiffer 


1996 


NR 


1498 


35 


30 


7 


GUM BY: THE MOVIE 


Kkivision 

WamerVision Entertainment 53700-3 


Animated 


1995 


NR 


19 


36 


21 


12 


LUIS MIGUEL: EL CONCIERTO • 


Wea Latina 11639 


Luis Miguel 


1995 


NR 


19.96 


37 


31 


19 


LEGENDS OF THE FALL 


Columbia TriStar Home Video 78723 


Brad Pitt 
Anthony Hopkins 


1994 


R 


19.95 


38 


33 


48 


GREASE A * 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton-John 


1977 


PG 


14.95 


39 


MEW ► 


ABSOLUTELY FABULOUS SERIES 
3. PART 1 


BBC Video 
FoxVideo 8331 


Jennifer Saunders 
Joanna I umley 


[996 


NR 


19.98 


40 


36 


3 


CLAUDIA SCHIFFER: PERFECTLY 
FIT ABS 


CBS/Fox Video 
FoxVideo 8240 


Claudia Schiffer 


1996 


NR 


1498 



• RIAA go*d cert, lor sales of 50,000 units or $1 million in sales at suggested retail. ARIAA platinum cert, for sales of 100,000 units or %2 million in sales at suggested 
retail *ITAgoid certification for a minimum of 125.000 units or a dollar volume of $9 million at retail for theatnealty released programs, or olat least 25,000 units and $l 
million at suggested retail for nontheatrical titles. ITA platinum certification tor a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least. 50,000 units and %2 million at suggested retail for nonttieatncal titles. *' 19%, Billtxxard'BPI Communications. 
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Successful Kids Artists Grow Into Multiple Formats And Genres 




ajor-label involve- 
ment in children's 
audio these days 
may extend to li- 
censed characters 
■ and movie sound- 
tracks, and not much further, Bui chil- 
dren's performing artists haven't faded 
away. Far from it. In fact, there's more 
independent kids' audio out there than 
ever. And a number ol children's artists 
aren't just getting by — they're thriving, 
largely because they've learned to diversify, 
utilizing their songwming skills in videos, 
on compilation albums, on interactive 
software and in other areas. 

LUCKY STAR 

"li s taken a lot of luck." says Kevin Roth, 
the tender- voiced singer-songwriter, prob- 
ably best known for penning and perform- 
ing the theme song to the PBS series 
"Shining Time Station." "|The senesl has 
helped with national recognition and with 
bookings — even though the concert mar- 
ket is drying up. 1 seem to do okay; I tour, 
and own my own label [Marlboro 
Records), which brings in money consis- 



17 MOT1M McC<Q)IRMG£ 



w ith me on developing 'Bunny Junction' 
for TV, etc.," says Roth, whose television 
songwriting experience has been a major 
plus. "I'm also talking about a licensing 
deal with the 1 1 cxas-based I Great Train 




Kevin RofA on the raBroad to success 




Dvruwik duo Cathy und Marcs 
tcntly." 

Roth's diversification is exemplified by 
his most recent release. "Railroad Songs & 
Stories." the lirst album in a series he's 
developing called "The Adventures Of Sir 
Rabbit And Bunny Junction Train Station." 
A charmingly low-key. impeccably pro- 
duced recording, it has licensing potential 
m lis pres< hool-fncndh < asi ol i harai tcrs 

"There arc people interested in going in 



Store, which may make Sir Rabbit a mas- 
cot. 

In the meantime. Roth continues to per* 
lonn children's concerts — some 30 to 50 a 
year. His 1994 release, "Train Songs & 
Other Tracks" is still selling, as is the 
recently released book'tape package. "The 
Kevin Roth Children's Songbook" (Center 
Stream Hal IronardJ II [here's anything 
Roth has learned from his vear as both a 



major-label children's artist — he was one 
of the six originally signed by Sony lour 
\cars ago — and an independent, it is that 
"you have to protect yourself. Yon have to 
structure deals shrewdly — get a good 
music attorney, and trust no one you don't 
know." 

HAPPEN1N' CHAPIN 

Sony did keep one of its six artists — Tom 
Chapin — who. in addition lo Raffi on 
MCA, is the only kids' performer left on a 
major label. And even though Chapin is 
one ol the genre s best-known and most 
popular performers, it takes constant, 
detailed work to keep him in the public 
eyt "We have a mailing list of 32.000." he 
says, "and every month, we do a mailing to 
all the areas I'll be plaving in. Plus, (our 
times a year, we send out a newsletter." 

The "we" Chapin refers to is his business 
office. Sundance Music, in New York's 
Hudson Valley. "Many of the venues that 
book me don't have huge budgets to pro- 
mote the shows." he says, "so we help our- 
selves with this active mailing list." Last 
year, Chapin played 160 kids' concerts, 
"often two a day." 

Though performing and recording lor 
children takes up most his time. Chapin 
will release an adult album this spring, on 
Gadfly records. He's put out two kids' 
records for Sony, "Family Tree" and 
I9s>4's "Zag/.ig." co-written with song- 
vv nung partner |ohn Forster. 

In any case. Chapin thinks that the situ- 
ation children's performers are in should 
prove to all concerned that "it's not a quick 
path to great riches. This has got to be 
something you love and adore — you're not 
gonna retire on this overnight." 

LONG LIVE BARTELS 

Joanic Bands is another survivor of the 
major-label incursion. The independent 
company that cultivated her career, 
Discover)" Music, became a joint venture 
with BMG Kiclz. but BMC Kidz and its 
partners eventually went under. Echoing 
Roth's words, she says, "Those of us in this 
business knew the majors weren't set up 
to w ork it. Kids' music has a long shelf life, 
but it takes a long time to get there." Case 
in point: Bands' debut. "Lullaby Magic." 
which went gold almost live years after its 
release — making Bartels the only solo 
female children's anist with a gold record 
to her credit. Her entire eight-title "Magic " 
series has sold almost 3 million copies. 

Bands signed with California-based 
Y'oungbeart Records this past fall and 
Conlimied on fxigc 72 



Great Expectations 

A Selection Of Upcoming Kids Releases 



FIRST QUARTER 

Audio Releases 

DELOS RECORDS 
"Hihhidi Bohbidi Baeh" 

DRIVE ENTERTAINMENT 
Sharon Lots & Bram "Elephani 
Parly" 

KIP RHINO 

The Monkecs ■Barrel Full Of 

Monkecs* 

Sailor Moon "Songs From The Hit TV 

Scries." "Storytime Adventure: 

Unnatural Phenomena" 
Various .Artists "Get Down, Get 

Dumb live From WIU'M. All Hits. 

All Dumb. All The Time" 



m 'A .-. •.••-4 



"Babe" goe* /tog wild. 

Little morganvuij; 
recording company 

[panic Madden "Lullahits" 

Hobo Pete "Sings About The Blues 

Vol. I," "In These United States'* 
Todd Oliver "It's A Positively Positive 

Day Play" 

MARLBORO RECORDS 

Kevin Roth "Kevin Roth's Adventure 

Of Sir Rabbit &r Bunny Junction 

Train Station" 

MUSIC FOR LITTLE PEOPLE 
Vanous Anists "A Child's 
Celebration Of Rock-N-Roll" 

ROUNDER RECORDS 

Tish Hinojosa "Cada Nifio/Every 

Child- 
Sharon Kennedy "Insh Folk Talcs For 

Children" 

SONY WONDER 

Allegra's Window "Shake Your 

Doodles" 
Enchanted Tales " Treasure Island 

Book & Tape " 
Gullah Gullah's Island "Jump Up 

And Sing" 
Sesame Street "Bert And Ernie's 

Greatest Hits." "Big Bird's Band 

Plays Together." "Oscar's Grouch 

Jamboree" 

SPROUT RECORDINGS 
Jonathan Sprout "Amcncan Heroes" 

STORYMAKER RECORDS 

Lou DclBianco "A Little Bit Clumsy" 

TLVS Q T PRODUCTIONS 
Tia! "Tia's Smile" 



TWIN SISTERS PRODUCTIONS 
"I'd Like To Be A Marine Biologist" 
"I'd Like To Be A Paleontologist" 
"I'd Like To Be An Astronaut" 
"I'd Like To Be An Entomologist" 

WALT DISNEY RECORDS 
"Disney's Princesses Album" 
"Homeward Bound II Soundtrack" 
"Mickey 's Sports Songs" 
"Pocahontas: My First Read-Along" 
"Rtvck-A-Bye Baby: Disney's Greatest 

Hits Sing-Along (Volumes l&ID" 
"Winnie the Fboh Sing-Along" 

WOODSIDE AVENUE MUSIC 
PRODUCTIONS 

Antonio Sacre Amencan Stones Senes 
Volume One: "Looking For Papito" 

YOUNGHEART RECORDS 
Joanie Bands "F.imilv And Friends" 



V ideo Releases 

ANCHOR BAY ENTERTAINMENT 
HuggahugCluh "I'm One Of A 
Kind," "School Days." "You Can't 
Win I hem All" 

Thomas The Tank Engine & Fnends 
"Thomas 6r HLs Friends Help Out" 

BARNEY HOME VIDEO 
"Barney's All Aboard For 

Shanng/Bamcy &r Fnends 

Collection" 

COMMUNITY MUSIC 

Cathy 6* Marcy. "Yodcl-Ay-Hec-Ho," 

"Is Not. Is Tom** 

FAMILY HOMF EM KRI AINMFM : 
"Brer Rabbit Tales" 
"Tales Of Beatax Potter Vol I &r II' 
"Teenage Mutant Ninja Tunles: 



mm 

_ 



rliunV Brown's Storing 

I unles' Awesome Faster" 
"The Tale Ol Peter Rabbit" 
"The Velveteen Rabbit" 

I ILMDALF ENTERTAINMENT 
CORP 

"Grizzly Mountain" 
KIDVISION 

Kidsongs Starring Billy & Ruby Biggie 
"Baby Animal Songs." "Let's Put 
On A Show" 

MLA UNIVERSAL HOME VIDEO 
"Babe" 

"The Adventures Ol Ttmmy The 
Tooth" 

ipntmucj i'ri pciuc 7ti 
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Fun For The 
Whole Family 

Cross-Generational Music Crosses Genres To 
Attract Parents And Kids Alike 



BY CATHERINE CELLA 

For parents whose children are ready 
to graduate From Barney (whew!), 
there awaits a wealth of true family 
music. Songs strictly for kids arc 
fine — and valuable if well-done. But 
for those times when parents wish 
to — or must, as in the car — share music 
with their children, how sweet it is to have 
albums both generations enjoy. 



HQ I 

Favorite DISNEY Tunes 
in the «tyto of 
Great Classical Composer* U^ 



Retailers may be reluctant to designate a 
"Family Music" section, but labels are 
increasingly embracing this genre — which 
Ls really a collection of genres, encompass- 
ing folk, pop, rock, classical, jazz, country' 
and even humor if cross-generational. 

UNIVERSAL APPEAL 

"We wan to make music that's univer- 
sal," says Rounder Records co-founder 
Marian l.eighton Levy regarding their 
Family Series. "The kind of kids' music 
we've always liked — going back to Pete 
Seeger and Woody Guthrie — is timeless." 

Timeless, too. is Rounder's latest family 
album, "Cada Nino/Every Child" by Tish 
Hinojosa. From the hopeful title track to a 
touching grandmother tribute to the 
whimsical "Barnyard Dance" and childlike 
"Who." this bilingual album rings true 
and ageless. Topping it all is the nostalgic 
'Magnolia,' an engaging Beatlesquc singa- 
long. 

Like Hinojosa, Rounder's other family- 
artists are, according to Levy, "folk in the 
broadest sense; they're speaking to peo- 
ple's direct, everyday experiences." John 
McCutcheon, for example, Ls in the midst 
of his Four Seasons series. Following the 
recently Grammy-nominated "Sum- 
mersongs" is "Wintcrsongs." celebrating 
the likes of 'Soup.' 'Aurora' and even 'The 
Flu.' 

Cathy and Marcy's upcoming "Blanket 
Full Of Dreams" collects lullabies that 
manage to be sweet yet upbeat. Some are 
in swing time, others more classically 
styled; but all should make for pleasant 
dreams for lads and parents. 



YOUNG AND OLD FOLK 

Contemporary folk might best describe 
the music of Sony Wonder's Family Artists 
Scries. And Tom Chapin ("Zag Zig"), 
Nicollette Larson ("Sleep Baby Sleep"! and 
Kenny loggins ("Return To Pooh Comer") 
share more than fine voices and songs to 
match. They all became family artists the 
old-fashioned way — by writing and 
singing songs for their own children. 

Now Chapin is arguably the best family 
artist around, and Loggins' album is about 
10 go platinum. And Arson's has a per- 
sonal history with Sony W onder senior VP 
Mancuso-Winding. "I listened to it in the 
car when 1 was pregnant." she recalls. 
"Then after my daughter was bom, I used 
it to soothe her — and me!" 




Tisfi Hinojosa sings (o "Every Oii/d." 

RABY-BOOMIN 1 CLASSIC ROCK 

Of course, not all is soothing. Family 
music can rock V pop. too. And baby 
boomers who want to boom with their 
babies have more choices than ever. One 
of the most fun is "Blue Suede Sneakers: 
Elvis Songs (Not Just) For Kids" (Lighryear 
Entertainment). Suzy Bogguss opens with 
a great "Stuck On You." and Shawn Colvin 
turns in a sweet and simple "Love Me 
Tender" with Heart's Nancy Wilson on 
mandolin. 

The Beatles renaissance hasn't passed 
kids by either. "Sesame Road" (Sony 
Wonder) pairs various Muppets with the 
Beatles in such Sesame Street classics as 
"Letter B" and "Hey Food." "Snoopy *s 
Beatles Classiks" (Lighryear) offers Fab 
Four tunes played on toy instruments. 
And "Bugs & Friends Sing The Beatles" 
(Kid Rhino) has The Furry Four — Bugs, 
Dairy. Elmer and Taz — doing truly looncy 
tunes. 

Beyond the music of their youth , parents 
Continual on pugc 80 
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AudioBooks And Spoken Word Introduce Kids To Language And Literature 

BY TRl/DI MILLER ROSENBLUM 




Teachers know that seeing a 
word in print and hearing 
it at the same time helps 
youngsters associate the 
letters with the sounds. 
And since children can 
hear and understand literature that's 
above their reading level, audiobooks 
help children learn to conceptualize and 
analyze literature. Most of all, an audio- 
book can unlock the magic of a story well 
told and engender a love of literature. 

Spoken-word audio for children can be 
grouped into three categories: book-and- 
tape combos, traditional audiobooks and 
non-book-based product (which in- 
cludes storytelling, poetry and radio- 
Style dramatizations)- 

BOOK-AND TAPE COMBOS 

Aimed at kids aged I to 6. book-and- 
tape combos feature a small IO-to-20- 
pagc book packaged with a tape (on 
which the hook is read aloud) in a blister 
pack. By listening to the tape while fol- 
lowing along in the book, children begin 
to master the skills of reading. 

Because preschool product is mainly- 
bought by parents, well-known brand 
names and characters dominate the mar- 
ket. And. as with so much children's 
product, the leader in the book-and-tape 
field is Disney, with its popular Read- 
Along series, featuring characters from 
Disney films On a recent edition of 
Billboard's Top Kid Audio chart. 10 of 
the 25 entries were Disney Rcad-Alongs. 
including the top two ("Toy Story" and 
"Pocahontas"). The next Read-Along will 
be "The Hunchback Of Notre Dame." 
due out in May and tied into the upcom- 
ing Disney film. The Read-Alongs retail 
for So. 98. Last March. Disney added 
another line, My First Read-Along, aimed 
at kids aged 1 to 4, with bigger print and 
simpler words; these retail for $5.99. 
Disney product is sold in bookstores, toy 
stores, music stores and mass mer- 
chants. The Read-Alongs are cross-pro- 
moted with the soundtrack albums, 
Sing-Alongs and videos of the movies. 

Another company doing very well with 
book-and-tape combos is Sony Wonder, 
which, in the two years since its incep- 
tion, has built a reputation for quality 
children's product. Book-and-tape com- 
bos "inspire interactivity and get the kids 
involved — they're being pro-active, not 
passive," says Allan Winikoff. Sony 
Wonder VP of public relations. "They 
bring parents and children together in a 
shared activity." 

Sony Wonder's book-and-tape com- 
bos, retailing for S6.98, include its new, 
exclusive line of Sesame Street titles; a 
series based on feature films, read by 
actors from those films ("Free Willy," 
"Addams Family Values," etc.); and the 
Enchanted Tales series, which is tied into 
Sony Wonder's popular Storyteller line 
of videos. Sony Wonder cross-promotes 
the book-and-tape combos with the 
videos and runs national TV and print ad 
campaigns in such magazines as 
Parenting and Family life. 



HarperAudio has wonderful book-and- 
tape combos for preschool through third 
grade, priced at $7.95 to $10.95. They 
range from classics like "Goodnight 
Moon" and "Amelia Bcdelia" to the edu- 
cational scries Let's-Read-And-Find-Out 
Science, which teaches kids about trees, 
frogs, dinosaurs and other topics. 




Other companies with successful 
book-and-tape combos include W arner 
Kids, a division of Time Warner, which 
has launched a series of book-and- tapes 
tied into the popular PBS TV show "The 
Magic Schoolhus"; Kid-Tel. a division of 
K-Iel. which has S8.00 book-and-iape 
scries of Winnic-Thc Pooh, Hello Kitty 
and African -American doll Kenya, as well 
as the delightful "Dr. Dandelion" series, 
each of which is packaged with a fun toy 
or prop from the story; Western 
Publishing, publisher of Golden Books, 
which has a line called Golden Book 'N' 
Tape; and Newport Publishers, with its 
charming series "Cowboy Kids" ($7.95 
each). "Western Songs & Stories" ($9.95 
each) and "Lullaby Books For Bedtime" 
($12.95 each). 

TRADITIONAL AUDIOBOOKS 

A traditional audiobook is, simply, a 
book read aloud on tape. When it comes 
to quality unabridged children's audio- 
books, the undisputed expert is 
Listening Library. Founded in 1956 by 
vis ion- impaired WWII veteran Anthony 
Ditlow, the company's focus turned 
exclusively to children's product under 
the leadership of Tim Ditlow, the 
founder's son. "1 came to the company in 
1979, and not long thereafter became a 
parent," Tim Ditlow explains. "Your 
whole focus changes. 1 started reading a 
lot of children's books and started buy- 
ing rights to them. I felt children's litera- 
ture deserved respect, the same high 
quality and production values as adult 
audiobooks." 

Ditlow set about producing un- 
abridged audio versions of classic litera- 
ture for children and adolescents, from 
"Peter Rabbit," "Pippi Longstocking" 
and "Where The Red Fern Grows" to 
titles by such modern authors as Beverly 



Cleary, Judy Blume and S.E. Hinion. 
Listening Library recently launched a 
new imprint. Words Take Wing, for con- 
temporary fantasy and science-fiction 
titles. 

In keeping with Ditlow's goal of high 
quality, the audiobooks are packaged in 
colorful, durable clamshell packaging, 
similar to that of children's videos, rather 
than the usual cardboard sleeve. 
Listening Library also offers study 
guides, with lessons, themes and quizzes 
on each story, and a clever reading incen- 
tive called the Cliffhangers series: a 
paperback and accompanying cassette 
on which the narration stops at an excit- 
ing point in the story, forcing the child to 
read ahead in the book to lind out what 
happens next. Listening Library also 
offers Bookmates, a line of stuffed ani- 
mals and dolls of characters in the 
books. 

Listening Library audiobooks retail 
from $15.98 to $23 98, depending on 
length; audiobooks packaged with a 
paperback arc $3 to S4 more. They're 
carried in bookstores, media stores and 
children's stores (such as Zany Brainy 
and Noodle Kidoodle), as well as book 
clubs, audio-only stores and catalogs 
(including Wireless, Chinaberry and 
Music For Utile People). 

HarperAudio, a division of leading 
book publishing house Harper Collins, 
has a fine selection of abridged and 
unabridged children's audios, including 
"Winnie- The-Pooh," the Frog And Toad 
series, Beatrix Potter, the Paddington 
Bear scries, "Little Women" and Aesop's 
Fables; many of them arc read by such 
famous names as Boris Karloff, Carol 
Channing, Glenn Close and Lynn 
Redgrave. HarperAudio children's titles 
range from $9.95 to $35. depending on 
length. 

Dove Audio launched its Dove Kids 
imprint this spring. The new imprint will 
focus on original children's stories, many 
of them written or read by celebrities. 
Priced at $9.95 each, upcoming titles 
include "The Owl And The Pussycat," 
written and read by Eric Idle; "Little 
Nettie Windship," written and read by 
Cheryl Ladd; "A Day With Daddy/A Day 
With Daughter," written and read by 
Larry King and his daughter Chaia; and 
"The Adventures Of Drippy." written by 
Sidney and Mary Sheldon and read by 
Jonathan Winters. 

Dove Audio has released numerous 
children's audios in the past, including 
the Grammy-winning "Audrey Hep- 
burn's Enchanted Talcs." and "Peter 
Pan" read by Sandy Duncan. A current 
popular title is "I Am America," on 
which famous actors, singers and even a 
former president or two take turns read- 
ing about the 50 states. 

"You have to be extremely patient to 
break through the children's market," 
says Dove Kids president Deborah Raffin 
Vmcr. "I'm trying to build a library that 
is as high-quality as possible and offers 
the public something they may not 
Continue J on page HI 
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the label that 




Kid Rhino also produces quality family audio products for 

'V/ursxsr '&roi, • Paramount Pictures • 
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© 1946 Kid Rtiino, a Division of Rhino Records Inc . 
10635 Santa Monica Blvd.. Los Angeles. CA 90025 4900 



Songs For Young Children, f 
Volume 1 




Storytime Adventure" 
(R4 72286) 

April '96 

ttlS 

Songs For Young Children. 
Volume 1 

(R2/R4 72433/72434) 



Visit us at Sheldon Wiener & Associates 
showroom: 200 Fifth Avenue. 
Suite 1225. New York, NY 10010 
T: 212/645-5757 F: 212/627-3947 



And at 
Jacob Javits Center 
at the Silo (#603) and 
Rounder Kids (#1119) booths. 
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D UALSTAR 

VIDEO 

Billboard® Magazine's Pick For 
America's #2 Children's Video Label 

1995 




A PERFECT TEN ! 











titles are Multi-Platinum and have ranked in the Top Ten for 10-16 weeks on Billboard's® Top Kid Video'** Chart. 
Our First Video is Quadruple-Platinum and, after 12 weeks at #1, is currently #3.* 108 weeks after release, 

on Billboard's® Music Video™ Chart. 

* As of the January 27. 1996 issue of Billboard.. 




TM & © 1996 Duulstar Entertainment Croup. Inc. 



Distributed By 

* DIVISION OP 

WARNERV1S10N 
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A Child's Celebration 
of Rock V Roll 

It's the very latest in Music For 
Little People's award winning, 
wildly successful Child's 
Celebration Serin. Look for 
more new and exciting 
ritles this year! 
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A New Video for Families 
and Children from 
Sweet Honey In The Rock! 

"A Sweet Honey In The Reck 
performance is las concert than 
conversation — a jubilant, emotionally 
fired dialogue that takes audiences not 
out of tlx world, hut more deeply into it. " 
— THE WASHINGTON POST 

This electrifying live performance 
transformed an audience spanning 
tnanv generations and walks of life 
into a single, united congregation. 
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ilv and children's music. 
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ENTERTAINMENT 

have formed 

Reppies Entertainment 
Investors LLC 

to produce 26 episodes of a children's 
series for public television 

CKA represented Northstar in arranging funding for this project 



COMMUNICATIONS 



EQUITY 



ASSOCIATES 



101 E. Kennedy Blvd.. Ste. 3300, Tampa. FL 33602 (813)226-8844 
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Wrm TV 

Video Draws On Familiar Titles And Characters 



BY CATHERINE 4PPLEFELD OLSON 



Children don't spend 
umpteen hours in Front of 
the television set for noth- 
ing, and smart video com- 
panies are giving those 
kids more of what they 
love: direct-to- video release of popular 
sencs and titles that put their favorite 
characters in a new video light 

TV WITH TEETH 

MCA/Univcrsal's "Timmy The Tooth" 
series marks one of the most salient TV- 
crossover success stones of late, bul the 
shelves are lined with television fare, 
ranging from Sabans "Mighty Morphin 
Power Rangers" to the Lyons Group's 
"Barney" releases to titles from Sony 
Wonder, with its Nickelodeon and other 
television-based lines. There are also 
Turner Home Entertainment, which just 
launched the Cartoon Network Video 
label: KidVision; LIVE /Family Home 
Entertainment; Bucna Vista Home 
Video; PolyGram Video; ABC Video, 
BMG Video. CBS/Fox Video and more. 

"The television exposure is almost 
essential." Jon Peisinger, president of 
ABC Video, says of introducing series 
into the children's \ideo market, "If you 
are lacking that, it certainly makes your 
mission extremely difficult." 

"PolyGram has always viewed televi- 
sion as a crucial element for consumer 
exposure," says Bill Sondhcim. presi- 
dent of PolyGram Video. "Having said 
thai, however, there are more television 
options available now than ever, but 
many of them have been less viable as 
crossover videos than one would 
expect." 

RULES OF THUMB 

The lightening of space on the retail 
shelf and ever-discerning consumers 
make a label's decision of which pro- 
gramming will best migrate over to video 
more important than ever Although 
there arc no magic formulas, there do 
seem to be several respected rules of 
thumb. 

"Basically, we look at the ratings of the 
shows, the popularity and how long 
they've actually been in the market- 
place," says Wendy Moss, senior VP of 
marketing at Sony Wonder, explaining 
the label s modus operandi in selecting 
programming. 

"Every property does vary, but 1 would 
say there needs to be several months of 
lead time to establish a show with the 
audience." Mindy Mervis. senior director 
of KidVision, says. "As the show becomes 
familiar, the product siarts flowing out 
soon after." 

KidVision's success with two original 



video senes starring "Full House" won- 
der twins Mary-Kate and Ashley Olsen 
sheds light on the opportunities of 
migrating popular TV personalities that 
transcend a specific character or role. 
"Certain characters are just characters." 
Mervis says. "For others, we have the 
opportunity to showcase them in many 



"Tile thing that really makes us jazzed 
about Felix' is that it has 70 years of 
brand equity behind it," Mindy Pickard. 
VP of marketing at BMG. says. "It makes 
it easier to market |the line! because it is 
based on a properly people already 
know." 

Whether the titles feature new or clas- 
sic fare, bringing TV programs to video 
means much more than just plunking 
episodes down on tape. Labels look heav- 
ily to cross-promotions with toy manu- 
facturers, fast-food chains and the like, 
and generally offer at least two episodes 
per video. 

"When we develop a line and brand, we 
always freshen it with something they 
don't get on TV," John Ruskin, president 
and CEO of CBS/Fox, says. "That is part 
of our strategy: what can we bring to the 
table to create added -value home enter- 
tainment? With Dr. Seuss.' for example, 
we added the idea of a sing-along." 

"We always try to give added-valuc pro- 
duction elements, whether it's a special 
music video never before seen, or some- 
thing unique that hasn't been on TV 
before." Sony Wonder's Moss says. In the 
case of "Sesame Street." for example. 
Sony Wonder is splicing together clips 
that never appeared on the same televi- 
sion program. 

Nevertheless, it is the programming 
that must do the selling, ABC*S Peisinger 
wams. "We are hard-pressed to find ihe 




different lights " 

But perhaps because there is comfort in 
[he iricd-and-true, labels appear to be 
leaning more and more on seasoned chil- 
dren's IV fare Gumby recently made a 
video splash courtesy of KidVision, ABC 
has brought back the classic 
"Schoolhouse Rock," MCA is re-intro- 
ducing "The Land Before Time." 
PolyGram is seeing lots of action with 
"The Busy World Of Richard Scarry." 
CBS/Fox has "Dr. Seuss" and "Mr 
Rogers," and Sony Wonder has new 
plans for "Sesame Street." among others. 

Turner Home F.ntertainment's newly 
minted Cartoon Network Video label is 
digging into the nostalgi 
television archives for 
its first series. "John- 
ny Quest." with plans 
to bring plenty of 
other oldies-but-goodies to 
video, 

"With Johnny Quest." 
it is an issue of contem- 
porizing the character." 
says Richard Pinson, VP 
of marketing at Turner Home Enter- 
tainment, "There mast be a sirong con- 
sumer base in order lor us to explore the 
possibility ol hiking a property back to 
the marketplace There are scores ol char- 
acters that just continue to have a good, 
long-standing following." 

LOOKING BACK 

BMG Video also is looking back to the 
television of yestery ear as it prepares for 
its debut children's release. "Felix The 
Cat." 




consumer who is going to buy something 
if they are not attracted to the program 
just to get a little tchotchke," he says. 
However, he notes that value-add can 
help hold interest as a series ages in the 
marketplace. "You've established a cus- 
tomer base for a character in a scries, and 
now you're trying to get them to buy the 
fifth or sixth tape in the series. That's 
where we start to see the value-added 
concept working," 

HIGH PROFILE, LOW PRICES 

.Another key selling point in translating 
TV fare to video is keeping a rela- 
tively low price point, most 
label executives agree. 
'Keeping it in the S 12.98 
range is important be- 
:ause that really makes it 
S9.98 on the shelf, and 
that is a necessity." Tim 
Fournier. VP of sales, 
sell-through and multi- 
media at LIVE Home 
Video, says. LIVE is sticking 
th that formula with its latest TV 
crossover. "The Littlest Pel Shop." 

Aside from the boost TV exposure can 
bring to a video release, ihe river of expo- 
sure sometimes can llow r the other way. 
reminds Tania Maloncy. VP of publicity 
and marketing at Buena Vista Home 
Video, which currently is promoting the 
video release of the "Lion King"-related 
TV series "Timon And Pumhaa." 

"Various characters have a lot of life in 
different areas." she says. "Once a program 
comes out on video, it encourages more 
exposure for the television show." ■ 
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•Stars Jim Carrey, 
America's #1 Box Office 
Sensation. 

•A must-have for every 
family video library! 




Rated PG-13 / 101 Minutes / VHS# N4011 / Q 




VMS IHM309 VMS HN4349 

When consumers buy a copy 
of The Mask and The Mask Animated 
they can send in for a $5 rebate! 

Suggested Retail: $12.98 each 



Order Date: 2/20/96 
Street Date: 3/12/96 
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SOME VIDEO 



Title lea lures high quality duplication In real time. O 1996 Mew Une Home 
Video. All Rights Reserved. Sold exclusively by Turner Home Entertainment 

Title available through Alliance in Canada and French speaking Canada. 
Price Is suggested retail price in the United States and may vary In Canada. 



Copyrighted material 



AMBLIN ENTERTAINMENT & 

Presents 





Your Next Sell-Through Champion! 



f 



f*k BEAUTIFULLY ANIMATED MOVIE! 

This sparkling, full-length, feature film 
was created by the talents at Amblimation. 

♦ TIMED TO SUCCEED! Retail availability of 
Balto capitalizes on the high, family-driven 
store traffic generated by Easter. 

♦ OVER $10 MILLION* AT THE BOX OFFICE! 
Released theatrically on 12/22/95, 
Balto follows on the heels of Amblin 
Entertainment's string of phenomenally 
successful family sell-through hits 
including Casper®, An American Tail 
The Land Before Time® and 
We're Back!™ A Dinosaur's Story. 

♦ CELEBRITY VOICES! 
Starring the vocal 
talents of Kevin Bacon, 
Bridget Fonda, 
Bob Hoskins and 
Phil Collins. 

Color/ IHr. 18 Mins. 
Videocassette #82593 1519.98 s.r.p.) 
Spanish Dubbed Videocassette #82848 (S19.98 s.r.p.) 

Street Date: April 16. 19% 
THX® Lettcitoxed Laserdisc #42847 (S34.98) 
Street Date: April 16, 19% 
'Projected Domestic Box-Office Cross 



$1Q98 

\ ■ 



1995 Universal City Studios, Inc. and Amblin Entertainment, Inc. All Rights Reserved 
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A MAJOR MEDIA HOUND! National campaign includes Televisi 
Radio and On-Line promotions! 
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i, Print, 



NBC 
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PARADE 
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♦ REACH & FREQUENCY: 90% of all Women 25-49, 5.5 Times; 70% of all Kids 
2-11, 2.9 Times; 95% of all Women 55+(targeting "Grandmothers"), 7.8 Times. 
OVER 518,000,000 IMPRESSIONS! 

♦ CONSUMER IN-SCHOOL PROGRAM! To boost awareness and demand, 
a six-panel Balto Teacher's Guide will be mailed to 10,000 elementary 
schools in selected markets nationwide to coordinate with the video 
relaese at retail. 



♦ EYE-CATCHING MERCHANDISERS 8i P.O.P.! Includes: 12-Unit Counter, 24-Unit 
Floor and 48-Unit Floor Merchandisers; Generic 30-Unit Tray, Kid-Sized 
Standee, One Sheet Poster, B/W Coloring Fun- Sheet. 




12-UNIT COUNTER MERCHANDISER 
ASSEMBLED SIZE: 20" x 17 3/4" x 5 3/4" 
SHIPPER: 1 8 1/4" x 6 3/4" x 10" 
WEIGHT W/O PRODUCT: I 1/2 LBS. 
WEIGHT W/PRODUCT 10 1/2 LBS. 
SEl. #82849 



24-UNIT FLOOR MERCHANDISER 
ASSEMBLED SIZE: 55 3/4" x 44" x 19 1/2" 
SHIPPER: 22 3/4" X 18 1/2" X 12 1/2" 
WEIGHT W/O PRODUCT: 7 LBS. 
WEIGHT W/PRODUCT: 25 LBS. 
SEL. #82850 




48-UNIT FLOOR MERCHANDISER 
ASSEMBLED SIZE: 66 3/8" I 44" X 19 1/4" 
SHIPPER: 23 1/4" x 18 5/16" X 12 1/2" 
WEIGHT W/O PRODUCT: 8 1/2 LBS. 
WEIGHT W/PRODUCT: 44 1/2 LBS. 
SEL. #82851 



STANDEE 
ASSEMBLED SIZE: 46"h x 38"w x 12 5/8"d 
SHIPPER: 28 3/8" x 24" x 1 3/4" 
WEIGHT: 4 LBS. 



ALSO AVAILABLE: 304JNIT GENERIC TRAY (NOT SHOWN) SEL. #82852 



Street Date: April 2, 1996 



♦ 60-DAY PAY-PER-VIEW WINDOW 
♦ STREET DATE VIOLATIONS HOTLINE: 
1-800-921-1212 
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Join the looniest, wackiest, littlest pets in their 
madcap adventures! 



PHANTOM 



The most exciting new superhero of the 
millennium is a valiant protector of nature and life 



A classic action tale of good versus evil, boasting mythic battles, adventures 
and positive themes of courage and loyalty. 
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Stories 
Childhood 



"Mikhail Baryshnikov's Stories From My Childhood" are 
animated fairy tales from the world's most famous writers that 
delight as they inspire. 




In these animated fairy tales, a heroic band and their forest 
animal friends join forces to save the magical kingdom of Avalon 
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ARTISTS 
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immediately began recording a new 
album Cllcd "Family And Friends." it's 
due in March "I co-wrote six ol the songs 
with |rcgular collaborator) Chris Rhync 
and covered more contemporary pop 
nines than in the past." says llartcLs Some 
of these are "True Colors," "Wc Arc 
Family." "Give A Utile Uwc" and "'I hat's 
What Friends Are For." Whereas her pre- 
vious albums mainly targeted preschool- 
ers. Rands' latest effort is "a little more 
foe-used on 7-to- 10-ycar-olck. with a pro- 
duction quality comparable to what they 
hear on the radio." 

Even though Bartels is one of the most 
recognizable children's performers, main- 
taining and increasing her profile is 





"tough " Therefore, as with other re- 
sourceful kids' performers. Binds is diver- 
sifying She says that signing with 
Younghean. which specializes in the edu- 
cational market, is helping her "reach kids 
I haven't been able to reach before " Plus, 
she says. "I'm exploring other possibilities 
as well. Television is one: I've also talked 
to CD-ROM companies People haw been 
talking to me about hook-and-tapc pack- 
ages, which is extremely appealing to me " 

A DUO FOR DRADK 

That's certainly the case with Cathy Fink 
and Marcy Marxer. who've been perform- 
ing for kids (or over two decades. Their 
management office cum label, Com- 
munitv Music, will release- a pair of Cathy 
& Marcy concert videos, " Yodel-Ay- Hce- 
Hof and "Ls Not. Is Too!," in late Marc h; 
they're the initial titles in a new video 
series. Cathy 4r Marcy's Song Shop 
Concurrently. Rounder Records will issue 
the Duo's first lullaby album, the all-ongi- 
nal "Blanket I nil Of Dreams ' 

Though Cathy cSr Marcy released some 
product through A&M, their orientation 
has remained independent "Psych- 
ologically and business-wise, we're in the 
sane place wc were 10 years ago." says 
Fink "Wc love performing lor kids and 
families, and we find ways to do that " 1 he 
pair tours extensively, even venturing 
abroad — "We've been to New Zealand, 
Australia and Japan in the last three years, 
and we re getting ready to return to New- 
Zealand and Japan." says Fink 

Hut. she observes, playing and recording 
lor yourself only takes you mi far. "You have 
to be creative when you're making non- 
commercial music." says Fink "We don't 
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LJ e's the stylishly slim star of the galaxy's most radical video 
n game hit He's the invulnerable invertebrate whose 

animated TV show has the competition eating dirt Now^ke 
hippest hero ever to slip into a cyber-powered super-suit 
is about to romp onto video in the interplanetary, evils : 
eradicating, ray-gun-blazin' new series: EARTHWORM JIM!"' 

TV's N9 1 WORM! 

The animated series premiered as the NUMBER ONE SHOW 
OR KIDS on the WB Kids Network! 

JIM'S "GAME" PLAN FOR VIDEO SUCCESS! 

Over 2 million video game units sold on all formats! 

WORM-POWERED CROSS PROMOTIONS! 



pocdsspttp c-GGfvcF-curchd.se 



Limited Edition Individually 
Numbered Action Figure by 
mail! Includes Wacky 
Sidekick and Accessories! 




Exclusive "Hints and 
Tips" will be packed into 
each videccassette! 



Earthworm Jim premiums to be 
si? given away at restaurants nationwide! 



j£p Earthworm Jim " 
Trading Card 
Inside Each Videocassette! 

STREET DATE 4/9/96 
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SEL #82765 



digitallq 
recorded 



STEREO 



SEL. #82767 



Each Cassette: Colot/40 Mins. Approc/Nct Rated 
CI995 Universal Cartoon Studios. Inc. All Rights Reserved EARTHWORM JIM " is based upon (he video game developed by Slurry Entertainment and Playmales and me characters created by Doug TenNapel. 



Disney's Most Reques 
Catapult Sales Durir 

"Bursting At The Seams With Rib-Tickling Fun!" 

- Entertainment Today 



ARTISTS 

Continued from pujy 72 

make our living strictly from touring and 
record sales — we Write and produce other 
stuff too ." That includes music for private 
corporate projects — For instance, songs 
about safety For preschoolers, distributed 
to employees of a large corporation. 

Cathy & Marcy also have recorded some 
80 songs for McGraw-Hill School 
Publishing's whole-language reading cur- 
riculum. 

Cathy & Marcy not only diversify their 




The Bumbkbeez in Animaland 



talents, the)'' re firm believers in grassroots 
self-promotion. "We're in contact with 
retailers when we go into different mar- 
kets." says Pink. "We make sure they're 
aware we're playing and that they have our 
product. And as long as it won't conflict 
with our shows, we'll perform in-store at 
places like Noodle Kidoodlc, Zany Brain) 
and Borders Books & Music — as well as in 
the wonderful mom-and-pop stores that 
supported us indies long before the big 
chains were around." 

HE WRITES THE SONGS 

Dennis Scott is a children's artist whose 
30 to 40 kids' performances a year evolved 
From his prolific songwriting. Nashville- 
based Scott, who'd been a child actor, 
keeps up on his kids' concerts, even 
though the bulk of his income is derived 
from songwriting. "It keeps me in touch 
with kids," he says, "and when I have new- 
material. I find out right away whether 
thc>- like it." 

His children's songwriting credits arc 
extensive, and he won a Grammy for best 
children's recording several years back, for 
his contribution to "Sesame Street 
Country." Scott composes for records, 
videos, stage shows and special products. 
He's written for Disney, Sony, Peter Pan 
Industries, the Benson Co., Quaker Oats 
and Wonderland Records, among others. 

Scott also has done a quantity of work 
for audiobook collections by publishers 
including Random House, MacMilian and 
Metacom. Recent projects include a video 
series called Let's Have Fun (Highlander 
Video), pre-programmed keyboard songs 
for JTG of Nashville's "Play A Tune Plus- 
toy instrument and an upcoming 
Children's Television Workshop/Turner 
TV venture called "Big Bag," which will air 
on the new Turner Toon Network. Plus, 
he's released his own children's albums 
on his own Act IV label. 

Even for someone as in demand as Scott 
is, he says it still takes constant vigilance to 



•Sir The #1 Most Requested Disney Film On Video! 

Even Ahead Of The Little Mermaid And Lady And The Tramp 1 * 

•Sir Extraordinary Awareness From Unprecedented Trailering! 

Trailers On Over 50 Million Pocahontas And The Lion King Videos! 

«JJr Music From The Aristocats Featured On Over 3 Million Units Of Disney 
Sing-Along Songsl 

•Sir Higher Purchase Intent Than Pinocchio 



Or 101 Dalmatians]* 

•Sir Box Office Comparable To Pocahontas 
At Over $130 Million!* 

•SIT A Wealth Of Purebred Voice Talent! 

Including Phil Harris (Baloo In The jungle Book) 
As Thomas O'Mallev The Streetwise Alley Cat, 
Eva Gabor As Duchess, Sterling Holloway As 
Roquefort The Detective Mouse And Paul 
Winchell As The Siamese Cat! 

•Sir Huge Disney Hit-Video Marketing 
Campaign! 

Including Tie-Ins With General Mills®, 
McDonald's And AMTRAK*! 
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High-Impact Prepacks! 



4»-Pc. 'AiWonb' Only 

IshoUTll 

Stock* 7371 

24-Pc. 'ArisloCJls' Only 

Stuck # 7370 

96-Pc. 'Aristocife' Only 

Slock « 7373 

24-Pc. 'Arittocab' 
Plush Only 

Slock I 747? 
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ed Masterpiece Will 
5 Its Video Debut! 





remain thai way. "It's taken .1 long time to 
get ID the poini where I'm in the loop lor 
all these pnjiccts," he says 

B( s\ \s iii l / 

It takes persistence— and an open mind, 
says I ianne sterling of elect mil it pop tno 
the Bumblehecz. who notes that her knee 
injurv one year ago sidelined the hand s 
touring — but it also compelled them to 

sun lix>king at other avenues " I he lice- 
had alread> begun to diversify, with 
Sterling and band member I auric I ledlund 
having wntten music lor IV; the pair also 
had been pan ul a non-Bumblebee- pio|ct t 
called Power Play, which released an 

album on the 'Beez' own Pinwhecl 

Records- Sterling and third Bee David 

Schefflcr, along with sterling's oo m poa a 

husband I nt Swanson, did the music lor a 
I'niwrsal Pilot (now in lumamund.l 

lor the first tune, though. Steriing began 
writing music lot multimedia and CD- 




S*mg wirjRfd Dmc Kinnoin 

ROM. in partnership with swanson. She 
also started doing voiccovcrs lor CD- 
ROM* and other kids' product. 

"Kids' artists whose strong point is song- 
w riling will fare Ivtter than those w host- 
strong point is performing." SSyS Sterling 

I he Bumhlebeez' fourth album is in 
progress, says Sterling, and the 'Beez art- 
looking forward to the release of "Mommy 
And Me In Animaland," a new video Irom 
Bogner Interiainmeni Int , which leaturcs 
songs from the Biimhlcbccz' wonderiul 
1992 album. "Animaland" — as well as the 
'Beez themselves, onscreen 

WIZARD OF SONGS 

A fourth album is also in the works far 
Pave Kinnoin. who owns his own label, 
St>ng W izard Rec ords Kinnoin is one of 
the most resourceful and m-demand kids' 
artists in the business, writing for IXsney 
and |im Heiison records and videos, as 
well as a slew of interactive product, in 
addition to his own recording and per- 
forming 

Kinnoin works both sides of the fence, 
major and independent . and wants to set 
the record straight on one important 
matter. The indie view has general!) been 
that the hig companies are interested 111 
profit more than the welfare of children, 
hut Kinnoin considers that a blinkered 
pctspei tive. "I'm 1 he regional contact lor 
the Children's Musu Network, but I 
work lor the major companies loo." he 
says. I've discovered it s possible to 
remain true 10 what's good lor kids while 
doing thai " I 
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PARAMOUNT HOME VIDEO 
"Charlie Brown's All-Stars. It's Spnng 

Training. Charlie Brown!" 
Tl's The Girl in The Red Tank. 

Charlie Brown' 
"Josh Kirby. Time Warrior': Lggs 

From 70 Million B.C." 

SABAN HOME ENTERTAINMENT 
Mighty Morphin Power Rangers All 
Time Favorites "Limited Edition 3 
Pack Collectors' Set." "Ninja 




t«j, Co, V OMti Rftngef. 

Quest." 'White Light" 

SONY MUSIC VIDEO 
Sesame Street "Ho The Alphabet.'' 
'Kid's duidc To ble: IxamingTo 
Share" 

"Journey Into The Minds Eye* 
"Ren & Srimpy: Nothing But Shorts" 
"Rugrat's Passover" 
'sareet tighter II The Animated 
Movie" 

SONY WONDER 

The Secret World Ol Alex M*.k In 
The Nick Ot Time" 
Allegra's Window "Storyhme Smg 

Along" 

Lnchamed Tales "Gulliver's Travels" 
Fureeka's Castle "Wide Awake At 

Fureeka's Castle" 
Gultah Gtillah's IsUnd "Play Along 

\Vuh Binyah And Friends* 
Megaman ' 20.000 Leaks L'nder The 

Sea" 

Wild C A T s "The Big Taked<nvn" 

WARNER HOME VIDEO 
"Amazing I'anda Adventure" 
"War Of The Butioas" 



SECOND QUARTER 

Audio Release* 

BIG ROUND RECORDS 
Pcggosus " Bnght New Day - A 
Celebranon Of Amencan Spint" 

KID RHINO 

Beginner's Bible "Songs l or Young 

Children. Vol. I" 
Madeline "Songs From The Hit TV 
Series." "Storytimc Adventure: 
Madeline and the Dog Show" 
Mad Magazine "Collectively Mad" 
Schoolhousc Rock "Boxed Set" 
Vanous Artists "Rock A Bye Lullaby" 



MELODY HOUSE 

Mr. AJ "Kids Wanna Rock" 

Mr. Al 6i Stephen File 'Back To 

School Again" 
"Best Of Melody House. Vol 1 " 

MUSIC FOR LITTLE PEOPLE 
Catfish Hodge "Catfish Pond" 
Various Artists "A Child's Celebration 
Of Folk" 

ROUNDER RECORDS 

The Dream Project "We've .Ml Goi 

Stories" 

Caihy Fink & Marty Marxcr "Blanket 
Full Of Dreams" 

SHARP TOOTH STUDIO 

Dr Sieve Butler "Out Ol Remote 



SONY WONDER 

Sesame Street "Dance Songs." 

"Brno's Sleepyiimc Songs And 

Stories" 

The Puzzle Place "Sing Along Songs 
Book « Tape" 

ITA SQ I PRODUCTIONS 
Tia! "Tia's 4th 'R' Is Respect" 

TWIN SISTERS PRODUCTIONS 
"I'd Like To Be A Chemist" 
'Fd Like To Be A Meteorologist" 
"Fd lake To Be A Physicist" 
"Fd Like To Be A Zoologist" 




WALT DISNEY RECORDS 
"Hunchback Of Notre Dame 

Soundtrack" 
"Hunchback Of Notre Dame Sing- 
Along" 

WARNER KIDS 
Kidsongs "BoppnV With The 
Biggies." "Country Sing-Along" 



Video Releases 

FAMILY HOME ENTERTAINMENT 
"'Highlander The Adventure 
Begins" 

JUST FOR KIDS HOME VIDEO 
Lisa DiLallo "The BFG iBig Fnendry 
Giant)" 

RANDOM HOUSE HOME VIDEO 
Happily Ever After: Fairy Tales for 

Every Child "Beauty And The 

Beast." "Snow White" 
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Edutainment CD-ROMs Gain 
Popularity With PC-Owner Parents 



BY STEVE TRAIMAN 



CD-ROM programs were one of the 
most popular gifts for kids from 
preschool age into the teens this 
past holiday season. And wilh the 
number of multimedia households 
wilh CD-ROM drives in— or 
hooked up to — their computers 
approaching 25% {or 10 million of the 
estimated 40 million U.S. total), every 
rerail channel is looking for a piece of this 
new action well into the first quarter and 
through 1996. 

Exclusive of CD-based games for the 
advanced Sega Saturn and Sony 
PlayStation platforms, the number of new- 
children's CD-ROM titles was staggering, 
with a conservative 1.000-plus. educa- 




tional and edutainment programs com- 
peting for shell space Developers include 
major record labels and movie studios, toy 
manufacturer interactive divisions and 
multimedia companies 

LABEL SIBLINGS 

Philips Media (PM) Home & Family 
Entertainment division of Philips 
Interactive Media, a PolyGram "sibling," 
is the most active of the record label-relat- 
ed companies. Steve Kleckner, VP, PM 
sales, notes that rides doing well include 
"Haunted House" ($34.99) and "The 
Crayon Factory," hosted by Lamb Chop 
creator Shari Lewis ($34.99 SRP) Among 
highlighted firsi-quarier releases are 
"Masterpiece Mansion." an interactive art- 
history game; "Treasures Of Oz" wilh 
Diana Ross vocals; and a "Felix The Cat" 
title. Due in August in a joint venture with 
Kodak is "Story About You." 

For the Time Warner Group of compa- 
nies. Inscape is the surviving interactive 
entity, with "Where's Waldo? Learning 
Geography," second in the series based 
on the extremely successful books, 
promised in the second quarter at 139,93. 

Emulating its video division. Disney 
Interactive has had CD-ROM hits as well, 
notes Carolyn O'Keefe. VP of marketing. 
"This first year has been exhilarating," she 
observes. Upcoming hot titles include an 
interactive "Toy Story" in May and a holi- 
day release of a "101 Dalmatians" CD- 
ROM that will be day-and-dare with the 
live-action movie. 

launched in early '94, Virgin Sound & 
Vision started with interactive arcade 
games, recalls CEO Tom Turpin. He 5000 
realized that "kids' business Ls the biggest 



market as parents in the rapidly expand- 
ing number of multimedia homes are 
viewing computer literacy as important as 
reading literacy," he says. "The greatest 
way to teach is also to entertain, so we 
used Bill Mclendez Studios for some of 
our first five titles, which began shipping 
last August." Included were "Get Ready 
For School, Charlie Brown** and 
"Paperopolis," which came with 600 3-D 
paper toys. For '96, Turpin is high on 
"Snoopy's Campfire Stories." due in May, 
and two major new lines shipping mid- 
April: Virgin's "Adventurer'* for ages 1 0 to 
12, plus "Obelisk," first in a new game 
series PG-ratcd for kids 10 and up. 

MULTIMEDIA DEVELOPERS BUSY 

"Both the original Carmen Sandiego and 
the Kidl'ix scries came out of our belief in 
getting kids actively engaged, with inter- 
activity ar the top ol the list." says ljunc 
Strand, executive publisher lor industry 
leader Rrodcrhund Software. Featured 
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Toy Fair products include "The Logical 
Journey Of The Zoombinis," as well as 
"Carmen World" and "Carmen USA." 

Soft key International, working with 
Dole Food Co., introduced "5 A Day- 
Ad ventures" nutrition edutainment title 
at $ 1 4.95 last fall at retail and grocery out- 
lets. Also from the Future Vision division, 
new titles include 60 interactive adven- 
rures of "Explorers Of The New World" 
and "Pathways Through Jerusalem." with 
historical characters as guides through 
3,000 years. 

Compion's For Kids was launched in 
the fourth quarter by Compton's New- 
Media with one title, notes James Till, VP 
of North American sales "We came up 
with a two-for-one deal: 'Ocean 
Explorers' and 'Zoo Explorers'." Hot first- 
quarter titles include "Zak's Look It L'p!," 
a multimedia reference collection for kids 
6 to 12; "Bug Explorers," ihe third title in 
that series; "Mazlo's Spelling Adventure;" 
and for Easter and Passover, "Children's 
Bible Stories," with 24 Old and New- 
Testament talcs. 

Microsoft bowed "3D MovieMaker" as 
its first kids software title for Windows 95 
in November. "Encarta Encyclopedia 96" 
hit stores in November at $54.95, with a 
monthly Yearbook Builder download 
function via The Microsoft Network or its 
World Wide Web page tin the Internet. 

Creative Wonders, a joint venture of 



Electronic Arts and ABC/Capital Cities 
offers the "Schoolhouse Rock" series, with 
"SR: Math Rock" due in March and "SR: 
Science Rock" and "SR: America Rock" by- 
October for the holidays More Sesame 
Street titles also are in the works. 

New products from The Learning 
Company through the first quarter 
include "Interactive Math Journey" (S99), 
"Logic Quest" and "Ultimate Writing & 
Creativity ("enter" (both $50), all due this 
spring. 

With more than 1 million copies of its 
original "GeoSafari" ELA (electronic 
learning aid) scries sold. Educational 
Insights Interactive came up with 
"GeoSafari Multimedia" on CD-ROM for 
the fourth quarter. Excellent response at 
$44 for 45 games — from dinosaurs to 
geography — is noted by John Squires, 
director of marketing & sales. Two ver- 
sions due later this year are "GeoSafari 
AnimaLs" and "GeoSafari Junior" for kids 
4(0 8. 

Upcoming titles from 7th l^vel are "The 
Great Math Adventure" later this year and 
"The Great Reading Adventure" for 1997. 
ALso due the first quarter is "The Universe 
According To Virgil, Starring Virgil 
Reality," hosted by Charles Fleisher, the 
voice of Roger Rabbit. 




Newest releases from Fdmark Corp. 
include "Trudy's Time & Place House" 
($40), fourth in the Early I earning House 
series, and "Destination Ocean" ($35). 
fourth in the award-winning Imagination 
Express series. 

GTE Interactive Media's product man- 
ager Donnie Lew reports upcoming titles 
include a bundle package of "Ocean 
America" and three new interactive story- 
books for a March release, all under $25. 

Pixel GeiUUS Entertainment, founded by- 
Paul Janavs and Jeff Patterson, came out 
with the "Reading Success For Kids: 
Pocahontas" CD-ROM and a 100-page 
activity book ($29.95) for the holidays 
and reported over 20,000 copies sold the 
first month. Upcoming are "Jack In The 
Beanstalk," "The Pee-Wec Prince" and 
"Utile Red Riding Hood." 

TOY FIRMS' INTERACTIVE 

Lego Toy Co.. which has a Virtual Lego 
exhibit at Walt Disney World's hpcot 
Innovcntions pavilion, has a joint venture 
with software developer Mindscapc to 
market a "1-ego System Town" CD-ROM 



76 



BILLBOARD SPOTLIGHT 



BILLBOARD FEBRUARY 24. 1996 



for the '96 holidays. Both Richard Garvey. 
Lego marketing VP, and Mindscapc presi- 
dent Dob Goldberg conceptualize the pro- 
gram as a first-person exploration game 
for kids 5 to 12. 

Fisher-Price and Compaq Computer 
announced a joint venture at the January 
Winter CFS for a Dew Wonder Tools (WT) 
Series for kids 3 to 7. Due in the second 
half of '96 are a WT Cruiser, an innovative 
driving console bundled with "Spruce 
Squirrel's Hiccup Mix-up" (S150); a WT 
Keyboard with oversized keys, a mouse 
and one bundled activity title ($ 1 30); and 
the first three interactive software titles in 
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late summer. "Cyber Grannies." "Over In 
The Meadow" and "Wacky Jacks — The 
Family Fdition " 

Vtech came up with its SmartBytcs line 
and its Sound Learning Keyboard with 
Software last year "and gained some real 
nice real estate in storefronts, a good level 
of market share and several awards," 
reports sales VT Carol Seitz. A keyboard 
bundled with "The Magic Picnic" is 
$79.99 LSP; the first three Shade's SrJB's 
Workshop CD-ROM titles are $29.99; 
and "Pirate Jupiter & The Moondogs," an 
interactive storybook adventure, is also 
$29.99. 

Hasbro mtctaenve's (HI) goal "is to be i 
leader in family entertainment lor the soft- 
ware world, born our traditional toy chaiv 
nels to the new online Internet area," 
explains Joe Gammal. product marketing 
manager. HI Worldwide launched its first 
web site in late October, monopoly.com. 
linked to the new "Monopoly" CD-ROM 
game ($39.99), which was released in the 
oOth-annrversary year. For younger lads, the 
Playskool line had the first two of five titles in 
January, "Mr Potato Head Saves Veggie 
Valley" and "Playskool Puzzles" (both 
$39.95). Due tn the first quarter are "Tonka 
Construction," "Play-Doh Creations" and 
"Cindy Land Adventure " 

Gammal reports that orders were steadily 
coming in as of late January "With a host of 
brands and properties at 1 lasbro Toys, we 
expect to continue our theme of "building 
imaginations for generations of children.'" 
he emphasizes fl 
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Sports, Health-Anti-Fitness And How-To Vids Appeal To The 
Younger Set 

BY CATHERINE CELIA 



Special-interest video is not just for 
adults anymore. Kids are notori- 
ous sponges, thirsting for knowl- 
edge as well as video. So SI kidvid 
is only natural, with similar cate- 
gories to its adult counterpart and 
a few of its own. 

LET THE GAMES BEGIN 

Sports videos are at least as popular 
with kids as with adults, especially if they 
feature a favorite team or athlete. But the 
instructional vids that are made for 
kids — and their coaches — help them 
learn and improve their game. 

Wayne Gretzky is the latest superstar- 
turned-coach, in hts "All-Star Hockey" 
vid from Buena Vista With NH1. footage 
and an assist from 1 1 other players, the 
Great One delivers instruction in hockev 



as well as in-line skating. 

ESPN Home Video's Let's Play series 
now extends to skiing, with two vids star- 
ring Picabo Street. And "Let's Play 
Basketball" has Duke's Coach K giving 
insider tips to hoop dreamers. 

LETS GET PHYSICAL 

For kids, the health-and-fitness catego- 
ry is more than the latter, thanks to "The 
Germ Busters Video" (Kid Safety Of 
America). The stars of Nickelodeon's 
RoundHouse bring a humorous yet no- 
nonsense tone to what could be a dry 
topic — preventing illness. The result is 
true infotainment. 

"Hip Hop f-'or Kids" (Jumping Fish) 
also owes much to its lively star, dancer 
Roger G He leads a cute bunch of kids in 
a workout that's as fun as it is fitness- 



boosting. Active teens have two new- 
choices. "The Grind Workout: Fitness 
With I lava" is Sony's second in the series 
souring MTV's Elk Nies. Its motivation? 
You won't look cool bustin' moves on 
the dance floor if you're splitting your 
pants. "Strength And Shape: A Teenage 
Workout" (Farth Smart) offers ways to 
increase strength with weights in excel- 
lent demos. 

HOW TO 

Sony Wonder and Dorling Kinderslcy 
could do a how-to video on how-to 
videos for kids. Nobody does it better 
than the My First series. Fight tapes — 
ranging from cooking to music to 
nature — show clearly and colorfully the 
steps to success. 

"My First Parry Video" includes all the 
holidays, original kid-friendly recipes 
and creative decoration ideas. "My First 
Magic Video" features a talented magi- 
cian who is willing to share his secrets. 

DO THE RIGHT THING 

Virtues, values, do-bee and don't- 
bec — whatever you call it, good behavior 
is perennial in children's education. And 
kidvid has responded to the latest cry for 
teaching morals, with the best tapes 
resisting the preachy heavy-hand. 

Oakland-based The Video Project has 
done just that in its two teen entries. 
"Tina's Journal" records a girl's environ- 
mental education in everything from tox- 
ics to overpackaging and recycling. And 
"Creating Peace" shows kids at work 
mediating on the playground and meet- 
ing at an international conference hosted 
by Elie Wiesel. On a lighter note. "It's 
Just Good Manners" (Mind Your Man- 
ners) has real kids using etiquette in 
everyday situations. 

For preschoolers, some old friends are 



rcfocusing their video visits to more spe- 
cific themes. Sesame Street Home Video 
has just debuted a line on the Sony 
Wonder label titled Kids' Guide To Life 
Katie Couric stars in the first release, 
"learning To Share," a fun and funny 
variety show co-starring Jack &r Jill and 
the Three Little Pigs. 

Mister Rogers' Neighborhood just 
expanded by four titles: "Going to 
School," "learning Is Everywhere," "Our 
Farth: Clean And Green" and " The 




Genu Busters ktep kids heulthy. 



Doctor, Your Friend" (CBS-Fox). And in 
his 15th release, Thomas The Tank 
F.ngine has built around a theme in 
"Thomas And His Friends Help Out" 
(Anchor Bay). New kid on the block is 
"Jay Jay The Jet Plane" (Kid Quest), 
whose stories promote imagination, per- 
severance and caring for nature. 

KIDS JUST WANNA HAVE FUN 

The very young have more to leam than 
good behavior, of course. And capturing 
the whole wonderful variety is the superb 
Preschool Power series (Concept). 
Dancing, cooking, pretending, crafting — 
it's all there, and more. Currently in eight 
volumes. Power should number 13 by 
fall for TV syndication. 



The initial release of Pnmalux's cduca- 
[ional si i ics - See It! Sa\ It! Sing h . Pla> 
It." And kids will do just that as they 
leam about sounds, words, the alphabet 
and more in this well-produced video. 
PolyGratn's The Animal Show Starring 
Stinky And Jake series adds two more to 
its original two titles educating on ani- 
mals with a little help from Jim Henson 
Productions. 

And finally, from the same people who 
brought you farm animals, big rigs, choo- 
choo trains and horses comes "Fruit 
...Close Up And Very Personal" (Stage 
Fright). Arranged in families, each fruit is 
shown from tree to tummy in this highly 
appetizing video. 

AND NOW FOR SOMETHING COM- 
PLETELY DIFFERENT 

You've got to hand it to producers who 
can make fascinating such unlikely top- 
ics as bridges, logging and dirt. "Big 
Cable Bridges" (Segments Of Knowl- 
edge) moves from engineers' computers 
to on-site construction, with writing and 
music to help engage youngsters. 

"TimberrrM! From Logs To Lumber" 
(Bulldog Entertainment) shows how far 
logging has come from the days of the 
simple saw. Kids will be interested in the 
heavy equipment now used as well as 
special techniques in this video filmed at 
a real northwoods sawmill. 

Last but not least is "1 Dig Dirt" 
(Dreams Come True), an award-winning 
look at one of kids' — if not parents' — 
favorite playthings. Again, heavy equip- 
ment takes center stage — one truck 
weighs 240 tons! — along with such 
excitement as the explosions used to dis- 
lodge coal. Next up is "The Little Horse 
That Could" about a Connemara stallion 
and the woman who trains and rides 
him. H 




Jimmy Buffett 
Classics 
sung by children. 
Reaching a 
whole new generation 
of Buffett fans. 

"I hope these stories inspire 
the next great storyteller as I 
myself was inspired by those 
who came before me." 

— Jimmy Buffett 



Produced by MIchMl Utley 
Margantaville Records "\ an bland Records. MX Company 
. 1996 Island Records. Inc. 
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EXPECTATIONS 
Continued funn pa^r "f> 

SABAN HOME ENTERTAINMENT 
Masked Rider "Escape Emm Edcnoi." 
"Super Gold " 

>M MI sit VIDI i ) 
"Aeon Flux" 
"Get A Life" 
The Maxx" 

vow WONDER 

Hnyi And Andy "Olympics Program" 
Old Bear Stones "Fnends. Encnds. 

Friends." "Happy Binhday Old Bear" 
Rugrats "Phil And Lil," "Tommy 

Troubles" 

See How I hey Gam' "Desert Animals." 

"Jungle Animals." "Seashore Animals." 

"Tree AnimaLs" 
Sesame Street "Elmovue." "Get Up And 

Dance," "Kid's Guide To Life: A New 

Baby In The House," "Letters." 

"Numbers" 
The Puzzle Place "Accentuate The 

Positive" 



THIRD QUARTER 

Audio Releases 

ARIEL RECORDS 
"Land Ol Liufihtcr" 




BENSON MUSIC GROUP 
Chris "Captain Jonah' Gamy "Psalms Of 
The Palms" 

KID RHINO 

Hanna Barbera Boxed Set 

Johnny Quest "Johnny Quest: Read 

Along I & II" 
Various Artists "Billboard Presents: 

Family Halloween Hirs" 
Various Artists "Billboard Presents: 

Family Lullaby Classics" 

WOODS1DE AVENUE MUSIC 
PRODUCTIONS 

"American Music Series Volume Two: 
DoAVah-Ditiy" 



Video Releases 

ARIEL RECORDS 
"The Magic Key" 

SABAN HOME ENTERTAINMENT 
Power Rangers Zee "Monster Movie." 

"The Ultimate Quest." "Zeo Crystal 

Christmas" 
"A Chnsrmas Carol" 
"Camp Candy's Christmas" 
"Fcrbus' First Christmas" 
"Music Of Christmas In The Holy Land" 
"New Grimms Scary Fairy Tales" 
"New Three Little Ghosts" 
Sweet Valley High: "Kidnapped." 

"Revenge" 
"The Nutcracker Suite" M 



Keep Your Sales Soaring 

^Scholastic's ( with 
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Introducing the Newest Pair 
In Our Family. 




dfik 



Warner Bros. Family Entertainment titles have earned over 
$550 million at the box office, sold over 36 million videos and ranked in 
Billboard's Top-10 Video Sales for over 80 weeks. 

Available only from 
Warner Home Video 



CROSS-G ENL 7 RA TIONA L Ml .'SIC 
Continual ftom fwge 6-t 

alsii want to introduce their children to 
music of ihc ages. One marvelous way is a 
new book-CD package from Dorling 
Kindersley, "A Young Person's Guide To 
Music," which includes everything you 
ever wanted to know about classical 
music. 

"Heigh-Ho! Mozart" (Delos Inter- 
national) makes another wonderful 
choice. Taking classic Disney songs, 
arranger-conductor Donald Fraser 
matched each to a suitable composer. So 
"Colors Of The Wind" is presented in the 
style of Dvorak (New World Symphony), 
and "Beauty And The Beast" is as lushly 
romantic as if Rachmaninoff had written it. 

KID COUNTRY 

Compilations of another son fill Music 
l or l ittle People's latest. "Big Coumry: 




"Bugs 6- Frtalds Sing The Beatles" 

For One And All" introduces kids to the 
sunny side or country music. Best cuts are 
by Little Texas, Brenda 1-ee and Tracy 
Byrd. "Hand In Hand: Songs Of Par- 
enthood" benefits from such pop stars as 
Join Mitchell. John l.ennon and the 
Pretenders. 

Jazz for kids seems as unlikely as jazz 
played on toy instruments. Yet the concept 
works on "Snoopy *s Jazz Classiks" 
(Lightyear), with Joe Cool presenting the 
likes of "The Theme From The Pink 
Panther" and "What A Wonderful 
World." And for families who like their 
music served with a soupgon of humor, 
there are "Animaniacs: Variety Speak" 
(Kid Rhino) and "When You Wish t.pon A 
Chipmunk" CSony Wonder) with Alvm ei 
al redoing Disney. 

Eves Disney is redoing Disney. "The 
Music Of Disney's Cinderella" updates the 
soundtrack with contemporary singers 
and arrangements. "A Dream Is A Wish" is 
treated to heartfelt linglish and Spanish 
versions hy I inda Ronstadt. James Ingram 
contributes a dreamy "So This Is Low." 

Such reworkings — along with compila- 
tions like the two-volume "Classic Disney: 
bO Years Of Musical Magic" — have kepi 
Walt Disney Records on top, with over 
17 j gold, platinum and multiplatmum 
awards. Disney, too, has four of the best- 
selling soundtrack albums of all time: 
"Aladdin." "Beauty And The Beast," "The 
little Mermaid" and "The Lion King." 

Marketing family music without a popu- 
lar movie tie-in presents more challenges 
.And yet, just as the above best-sellers can 
he found in both the children's and 
soundtrack sections, family albums are 
increasingly promoted across genres l or 
Instance, "Return To Pooh Corner" is sold 
m Ixnh the children's and Kcnm I oggin- 
sections. 

"1 know, as a parent, how nice it is when 
your kids ask to listen to something that 
you want to listen to also." savs Manuiso 
Winding. "This is the heart of family 
music — the magic of music shared." ■ 
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SPOKEN WORD 

("iifiniifJ from page 64 

normally hear — at an affordable price 
potllt. Hopefully, the consumer will 
become familiar with us and see Dove as 
a symbol of quality." 

Warner Kids has a number of audio- 
books for children, including the popu- 
lar series The Baby-Sitters Club, each of 
which is packaged with a bracelet charm, 
and scries based on DC comic-book 
heroes Superman and Batman. 

But the title "Longest -Running 
Children's Audiobook Series" belongs to 
the delightful Hank The Cowdog series, 
published by Gulf Publishing. Created 
by former cowboy John Erickson, the 
book and audio series offers the humor- 
ous adventures of Hank, a crime-solving 




Celebrity reader Carol Outlining 

ranch dog who's not quite as smart as he 
thinks he is, Erickson writes and reads 
the books, creating a wonderful variety 
of voices for the characters, and also 
writes the catchy songs that appear on 
each audio. Currently up to 25 titles, the 
Hank series has sold more than a million 
books and over 100,000 audiocasseites. 

One company with an excellent repu- 
tation for kids' product, Rabbit Ears, 
unfortunately lost its distributor when 
BMG Kidz folded. Rabbit Ears is current- 
ly looking for a new distributor. 
Meanwhile, the company has just gar- 
nered two Grammy nominations in the 
category Best Spoken Word Album For 
Children: one for "Follow The Drinking 
Gourd." read by Morgan Freeman, with 
music by Taj Mahal, and one for "John 
Henry," read by Denzcl Washington, 
with music by B.B. King. 

A new company. Piglet Press focuses 
on the works of L Frank Baum. notably 
the classic "Oz" series. The unabridged 
audiobooks are packaged in attractive 
clamshell cases and retail for $24.95. 

N ON -BOOK-BASED AUDIOS 

On a long family car trip, nothing 
makes the hours fly by like Brilliance 
Corp.'s new "Strange Matter" series. 
This new imprint features original, 90- 
minute supernatural stories for 7-to-12- 
ycar-olds, dramatized by a full cast, with 
lots of sound effects and spooky music. 
Fun for the whole family. 

On the storytelling front. Odds Bodkin 
successfully takes on the challenge of 
making Homer's "The Odyssey" accessi- 
ble to children, with an exciting, dramat- 
ic retelling underscored by Bodkin's 
Celtic harp. Available on four cassettes 
for $34.95 or four CDs for $49.95. "The 
Odyssey" comes with a map of 
Odysseus' journey. All of Bodkins' fine 
storytelling audios are published by 
Rivertree Productions. 

Rounder Records presents "Irish Folk 
Tales For Children," performed by veter- 
an storyteller and former actress Sharon 
Kennedy, accompanied by Celtic music. 

I_ast but not least, award -winning sto- 
ryteller Jim Weiss displays an exhilarat- 
ing range of voices in his dynamic 
release — "Shakespeare For Children," as 
well as his retelling of Greek myths, King 
Arthur legends and Sherlock Holmes sto- 
ries, all available from Greathall 
Productions. H 




This is 
our idea of a 
sales curve. 





Typical lan 
owns at least 5 
Barney items. 

7 titles on the Top 100 
video sales chart 



34 million videos sold 
and 17 million books sold. 

One of the two 
top-selling plush 
characters of "95. 

Impressive 
sales curves. 

■ 

1 1 

But we firmly 
believe there are 
more important 
things in life than 
sales curves. 
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The. Hottest Kips f *■ 



IKTY IS <OHIWfr TO V\\>10\ 



"THE HAUNTED MASK", 
the first episode in the new 
live-action television series, 
GOOSEBUMPS , premiered in 
prime-time on the Fox Network 
and was watched by over 



<rCAKAVTLE.t> TO 



12-Unit Pre-Pack Catalog #4100260 
24-Unit Pre-Pack Catalog #4100261 
48-Unit Pre-Pack Catalog #4100262 
60-Unit Pre-Pack Catalog #4100263 



\ ii*. / mi 



I0i MI6ULS TIHL! 



Single Unit Catalog #4461 

Pre-Pack Dealer Order Date: 
February 9, 1996 

Singles Dealer Order Date: 
February 16, 1996 

Street Date: March 12, 1996 




Protocol Entertainment in Assckiatiom with Scholastic Productions resent GOOSEBUMPS -"THE HAUNTED maSK"Based on the GOOSEBUMPS soon series written By R.L. STINE 
Parachute Press, Inc. Published by Scholastic Inc. Executive Producer DEBORAH FORTE Directed by TIMOTHY BOND Teleplay by JOSE RIVERA 
1995 Protocol GB Productions Inc. in trust. All Rights Reserved. GOOSEBUMPS is A registered trademark Of Parachute Press, Inc. 

m-t ,ii(«w»uia fx goohiumps itni i mwj ©40«r] | ht1p://www.fo xhome.com | j^fc P~l 



>*!9961wm*lhCfnlwWa«Wimtjrt*wmmf* lm All Rifjhn Ireiieil TwiliethLw^yFoi.' 'ht' anditni rAWKftdlogwonfe propeflyof tariwlh brrtutv f 01 lik (K|waljoii. PnMriwUSA 
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* Call Jeff Sarrette NY State - 212-536-5174 
'z Billboard Classified • 1515 Broadway 

* New York, NY 10036 

* FAX YOUR AD 

★ 
* 



212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: $5.50 per word, minimum order: S1 1 5.00 
DISPLAY CLASSIFIED 



- 1 issue 

- 3 issues 

- 13 issues 
• 26 issues 

- 52 issues 



S156.00 PER 
143.00 PER 
136.00 PER 
127.00 PER 
106.00 PER 



REVERSE ADVERTISEMENTS: S20.00 
POSITION WANTED: $75 00 PER COLUMN INCH 
BOX NUMBER: S22.50 RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



"REAL ESTATE TO THE STARS** * 
For Real Estate information call Susan Mazo ★ 
In NY (212) 536-5173 * 

Real Estate To The Stars * 
$74.00 per inch * 

★ 



ALL MAJOR CREDIT CARDS ACCEPTED 
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woo - wa ,m vwn LP'S' 

METAL PARTS - LACQUER MASTER 
TWO COLOR LABELS 
WHITE JACKETS W/HOLE 

WHITE INNER SLEEVE *1*aDaF- 

TEST PRESSINGS ' SHRINK WRAP ^B^^ 




S699.0C^ 


SOO - W" VIM Vt IS'S 8599.00 

MASTERING • PROCESSING - TESTS • 2 COLOR LABELS 

WHITE SLEEVE - QUICK TURN AROUND REORDER ■ S269.00 


■ Rainbo Records and Cassettes 

17)8 Berkeley Street. Santa Monica. CA 90404 • (jlO) 829 )476 • Fa> [310) 828-87*5 





COMBINATION SPBCIALQ 
500 TAPES AND 500 CD'S 
COMPLETE RETAIL READY PACKAGE 
Comblutkia Special Price " n " y $2,355 



COMPACT DISCS • 85C EACH 



leJk rVom your CD. ready wioatar and labal poailrvaa) minimum 1000 
Com plat. CD and Canon* Padiagat Avalabla 

1 -800-874-4174 

CALL FOR A QUOTE 
Digital Mortaring Syflanu • Digital Audio Duplication • Computer Graphlci 

NATIONAL TAPl£DISC 

1110-48th Avonua North • NaativH., TTT37209 



THE NAMES YOU KNOW AND TRUST... 



UNBOXED LMAB£1_£T> 



LINGTH 


STDK 

POO-SA 
COBAU 


maxell 
&■ 


B BASF 

CHROMI 
PUB 
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OOOM 

sum 


c-v 
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25 < 


251 
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26 < 


J7« 
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sic 
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30C 
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cm 


33< 


361 


35 « 
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401 


«< 


421 


Sic 
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47 1 


50t 


50C 


Uc 


C-M 


S6< 


6>t 


65 < 


ISC 
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62 < 


75 1 


72« 


•7c 


cno 


70< 


■4 


76 1 


•5 1 



FUa UNE Of RECORDING 
ANO 0UPUCAT1NG SUPPUE5 




ALL LENGMTS AVAILABLE ■ I MINUTE TO 126 MINUTES 



DiRECT ON CASSETTE PRINTING 
CUSTOM LABELS AND J-CAROS 



..FROM THE COMPANY YOU KNOW AND TRUST 



764 5th Avenue. 
Brooklyn, New York 11232 
In NYC tt (7181 349-8273 
24 How Fox (718| 369-8275 Nollonol Rocordng Supplies he. 



145 Louro Pinero Ave, pfr^ 

Cefca, Puerto Rico 00735 s~ ] 
In Puerto loco let 
1809) 885-2316 



CALL TOLL FREE 1-800-538-2336 



DJ - RECORD POOL - D J - RECORD POOL 

Xpress Pool 

get todays hottest records first!!! 
1-800-284-4375 

CALL NOW FOR A FREE APPLICATION (Profeeelonal DJt only-PLEASE) 
WE ARE SERVICED BY ALL OF THE MAJORS AND MANY INDEPENDENT LABELS 
WITH THE NEWEST & HOTTEST MUSIC, BEFORE IT HITS THE STREETS. 

JOIN THE NATIONWIDE MEMBERS OF XPRESS POOL AND GET IT FIRST!!! 
R&B - RAP - DANCE - POP - REGGAE - COUNTRY 

FORMATS AVAILABLE: CD - VINYL - CASSETTES - VIDEO (VHS S 3/4") 



DEAL DIRECT WITH THE FACTORY 



Manufacturing Tomorrow 's Technology Today 



Music, Software, (iames. Interactive 
Multimedia, Education, Entertainment, 
Databases. Photo CDs. Movies and 
Karaoke. Mastering and Pre-Maslering. 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfillment. 

WIN(^S 

DIGITAL CORPORATION 

10 Commercial SCreet • Hkksville, NY 1 1801 
Tel. 516-933-2500 • Fax 516-933-2506 

Free: 1-800-WINGS41 





FREE CATALOG 0«- 

3M 



AUDIO PRODUCTS INC a.\ 



CO C.20 C-30 C-40 C-5D CM C7J CSO [•» 



.23 .30.3S.39.aa.a9.S3 .3B .63 ^^T^|4£ 



TDK 
SA 
MAXELL 

XIII 

BASF 

CHROME .30 .38.a7.34.65.69.80 .87 .89 AMPEX 

SUPER 



70 .76 g BASF 
AMPEX 

maxell 



»ND IN HOUSE DIRECT ON CASSETTE PRINTING 

K ° K Ltmtm • CUSTOM PRINTED LABELS & J-CARDS • j 

in nyc 718-435-7322 • 800-221 -6578* 24 HOUR FAX 718-853-2589 



CD-AUDIO/CD-ROM 

CASSETTE DUPLICATION • VINYL RECORDS 

High- volume Replicoiion for Labels & Multi media Producers ■ 
Also, Complete, Retail-Ready Packages with Graphics Design & Packaging. 



EUROP ADISK.LTD. 



CALL FOR OUR CATALOG! 800*455-8555 

75 Vanck Street. New York. NY 10013. (212) 2264401 FAX (212) 966-0456 

Manufacturing for Independents, Since J 977 



CUSTOM COMPACT DISCS 

AFFORDABLE SINGLE COPY CDS 
STARTING AT S30. WRITE. CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

42W557 HAWK CIRCLE - ST CHARLES. IL 60175 
TEL (BOO) 850 5423 
FAX (800) 203 1725 

Conlacl Us On The Internet at FortYSltP@aol.com 



CD-R's $16* 

Your Logo / Fast Turnaround 

ADVANCE i PRE-RELEASE REFERENCE | ROM BETA COPIES 
"Poi DWK Few Multiple CopttM 



DB Plus DiqitAl Sikvkis Inc. 
250 West 57tti St. N.Y.C. N.Y. 10107 
212-J97-4099 / 597-2207 FAX 



COMPLETE! M\ 

RETAIL r 
READY' 

„7 . " ' SA5 INDUSTRIES 

Digital Bin incorporated 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Serv ices 




A3I 



A TO Z 

P*USK sfjvkes ihc. 



611 Broadway 

Suite 61 5 
Hew York, 
NY 10012 
(212) 280-0237 
Fu 

(212) 260-0631 



1HE OHIY NUMttft YOU NffD 
FOR riWUNkaURINC 

(212) 260-0237 

CO AND CASSfTTl OffEtS 

« - 7 Cairn 

0" Mr PnN • 4 Urn Mfe mi M CW 

J. Sr.. • HM - . 

11750 

'Wrltk- I C<*» rW c- Cmm* kwrt) 
■ fwri.- .V ' Wml Wrop 

■Wi OAt MNjiMrtCtaprik *** 



■ fj '> LT.-m w mtl Drugti Struct 
• aJ fdfwg ami rViafof nfjrmnti 



Your music on 

Cassette -Vinyr 

Quantities • to a million 



Low price* • fast, friendly service ' 
Everything Included, no hidden charges 
Mastering, Sound Enhancement 



Pig Dreams Studio 70&-945-6160 



comcjuisamucimmpiiowi 



QUALITY 



FREE CATALOGUE or SPECIAL QUOTE. CAU 
ALIGNED AUDIO 1 - 800 - 869 - 6S6 1 
or 718 - 788 - 6969 FAX 71B - 499 - 0421 



CD 

Manufacturing 

Cassette Dupl :hon • Go-phi; Design 




E5P 

»a EASTERN standard PRODUCTIONS. MCA 
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SERVICES 



HELP WANTED 



FOR SALE 



COMPUTERS 



r 



1 



* THE ROCK AND ROLL HALL OF FAME AND MUSEUM * 
it Cleveland, Ohio * 

ir The Rock and Roll Hall of Fame and Museum Is accepting resumes for the -fa 
a position of Associate Curator. Under the direction of the Chief Curator, 
candidate will develop tile museum's exhibits and collections, Including 
~k researching and designing exhibits and assisting to develop related 

Interpretive information. A major responsibility includes acquisition of 
. artifacts for collections; both permanent and loaned objects. This is a top 

* position in the curatorial department and reports to the Chief Curator. 

* Qualification a Include: Bachelor degree In popular culture or related field 
if preferred. Excellent communication, organization, and administrative 

I cd cc □cccDEUpE OLT1 I * sk " ls rec l uirec] E * tRnsi ve k n 0 wlet ^ 3 e °' rock and ro11 a nd P°pu la r m usic is ■ 
D : c ntz ni*#E UU | w requ | r0( j. Experience and contacts in the music Industry are desirable. 

« Candidate must demonstrate ability to deal directly with performers, 
if managers, agents, etc., within the music industry. 

if Position will require moderate travel, based in Cleveland at the Museum. 
^ Salary commensurate with experience. For consideration, aend resume 



DIGITAL BIN DUPLICATION 



CASSETTES 
1000 $899 

CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 



PACKAGES INCLUDE: 01GITAL MASTER & 
TEST • PROFESSIONALLY DUPLICATED 
CASSETTES OR CD'S * FULLY PACKED 

• PRINTED INSERTS (FROM CUSTOMER'S FtLH 



★ 
★ 
★ 
★ 
★ 
★ 



GUARANTEED QUALITY 

FAX (816) 569-3718 - (800) 423-2936 



1015 W ISABEL STREET 
BUR8ANK CA 91506 



and cover letter to: 

Human Resources Department - Associate Curator Position 
Rock and Roll Hall of Fame and Museum 
1 Key Plaza • Cleveland, Ohio 44114 

REVIEW OF MATERIALS WILL CONTINUE UNTIL A CANDIDATE IS SELECTED. 
NO TELEPHONE CALLS PLEASE. 
EQUAL OPPORTUNITY EMPLOYER 



★ 
★ 
★ 
* 
* 
★ 
* 
* 
★ 



ROCK AND SOUL 
ELECTRONICS 

4rtT 462 7th Ave. NY. NY 10018 
21 2-695-3953/Fax 21 2-564-5358 
For 20 years - N Y #1 Music Source 

DISCOUNT PRICES 

• Large selection on 1 2' vinyl & LP's 

• CD's • Cassettes - Blank Tapes 
PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



★★★★★★★★★★★★*★★★★★★★*★★★★★★★★★★* 



Buy direct and save' While other people are 
raising weir prices, we are slashing ours Maior 
label CO s. cassettes and LP's as low as 50c 
Your choice from the most extensive listings 
available For tree catalog call 16091 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ 08691-0020 



YOUNG SYSTEMS UMItId] 



Hill SYSTEMS (01 
IK MUSK Jr VIDEO IMOUSTRV 

70-449-0338 



HOGt THAN 30 YEARS OF EXPERIENCE 



BUD 



ilEME 
■ZI3 





tusicwate 




ConpUta POS / invMrtoff 
CoMrol far ALL your ran on) anal 
merMmvedtia i tare needs! 


% 


A»ailah k in Spanish mo! 




PHONE: (919)833-5513 




FAX: (919)>33-19O0 


Sf*aM«*StMM4< 





RecordTrak 

^Mt^^^^^t Inventory Management 

1 For Record Stores 

r — 800-942-3008 



DUPLICATION 

COMPACT DISC 
AUDIOtVIDBO CASSETTE 



THE LATEST IN DIOITAL 
CASSETTE BIN TECHNOLDOV 
FROM QAURfl 

WMG.INC. 

» woRin Mima ohOup 

\. 0737 m. 30th Btmti 

~ Indianapolle. Indiana 

317>64a-B4B4 r.. 317«49-S4BO 
1 -BOO-400-4WMD 
I • i ■. o . ■ . <i t wmgajind y . nat 

*. !K» -VU.M NAjRD 



GUIDE TO MASTER 
TAPE PREPARATION 
- FREE! 




1-800-468-9353 

DISC MAKERS 



DIGITAL FSk?C£ 



212-333-5953 

E-Mail: digitalforce@morebbs.com 



TOTAL CD, CD-ROM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 
SERVICE 



The Power of Excellence SM 



330 WEST 58th ST. NY. NY t0019 



BUSINESS FOR SALE 



Nationally known record co./ 
Music Publishing Co. from 1979. 

Call or write: 1-201-823-4546 
M 

Box 282 - 885 Broadway 
Bayonnc, N.J. 07002 



VIDEO SALES 
VICE PRESIDENT 

Major video label based in NY area seeks 
a successful dealmaker with a proven 
track record. Must have established 
relationship with all key video buyers and 
the ability to motivate and lead an already 
existing sales force. Travel required. 
Competitive salary and bonus program. 

Send resume, references and 
salary history to: 

Box 8302, Billboard Magazine, 
1515 Broadway, New York. NY 10036 



NEW YORK BASED MUSIC 
PUBLISHER looking for highly 
motivated Individual with knowledge 
of bookkeeping to assist in 
converting manual royalty system to 
computer. Need someone who la 
familiar with muaic publisher royalty 
accounting: an accurate and speedy 
preparer of data tor computer entry, 
a self-starter ready to take 
additional responsibilities as 
needed. Minimum of three years 
experience. Excellent benefits. Send 
resume and salary history to: 
Billboard Classified 
Box 8291 • 1 51 S Broadway 
New York, NY 10036 



SALES REPRESENTATIVES 

REQUIRED THROUGHOUT U.S.A. 
To sell Dance, Hip-Hop, R&B 
and Reggae 12" & CD's. New 
releases weekly. 
High Commission & expenses 
paid to enthusiastic personel. 
Fax your resume to: 

201-568-6919 



GRAPHIC DESIGNER 

Fast growing reissue label seeks 
experienced, talented individual with 
an industry track record for creation of 
CD & Cassette covers, marketing 
materials, promotional brochures, etc. 
Salary commensurate with experience. 
Reply in confidence to: 
Eclipse Music Group, Inc. 
100 Red Schoolhouse Rd. Suite C-5 
Chestnut Ridge, NY 10977-7049 
Fax (914) 426-1255 



Database Coordinator/ 
Directories 
NASHVILLE, TN. 

Part time person to coordinate the 
inputting of DATA for Billboard 
Directories. 

Work in Billboard's Nashville office. 
Knowledge of music industry 8 
computer necessary. 

Detailed phone work & followup. 
No calls please. 
E.O.E. 

Resume to: Box RW, Billboard 
1515 B Way. N.Y., NT. 11036 



SENIOR SALES POSITION 

Looking lor something different? Want 
lo work In a creative environment where 
your skills and energy will be 
recognized? 

Join us - we are growing, fast-paced 
multimedia entertainment company 
with exciting career opportunities for 
polished, motivated senior sales 
people. If you have drive, enthusiasm 
and proven talent and sales ability, 
coupled with an extensive knowledge of 
the video and/or book publishing 
industry Including "who's who" wilh 
retailers and distributors, drop us a line 
(and a resume) and tell us about 
yoursell. We olter excellent salary/ 
banalits. We're ready to take a giant 
step Into the future 
and would like to 
take you with us. 
MUZE, Dept. SA, 
212/741-6358. 

■as 




Music Technician - Temp. F/T position to 
fulfill contractual obligations 03/01/96 - 
02/28/97. All work In NYC studio. Compose, 
arrange, record & produce commercial 
jingles for Spanish lang heritage audience. 
Min 2 yrs. exp. in composition employing 
complex computer programs, keyboards & 
synthesizer. Spanish lang skills 8 cultural 
understanding req. S44k+/yr. Mail Res. & 
Cvr. Lb. to Ruggieri Music Inc. 210 5th Ave. 
NYC, NY, 10010 or lax (212) 213-6431. 



SALES-PRODUCTION-CREATIVE 
MARKETING 

Independent record label in Jazz/Acid Jazz 
genres seeks computer-literate, stress- 
resislanl, highly-motivated individual lor 
"cutting-edge" position. 

Fax resume and short cover letter 
(212) 727-0415 



• r^taMtc • Heavy Mttai • Put* • Jan • Bluet 

s Campus Records 

» Wholesale Distributor of 



txtom . 



" Deletions- : Over«tock«" 
674 AJbany Shaker Ro*k 
Latham, NY 12110 
(518) 783-6698 
(518) 763 6753 FAX ■ 

fur at t rtiQiit Itttnd id Indt f>< ndt nt ami g 
.Woym- Labri (ImtwtU and tkmtock* * 
|«,j|tne)m • »T0 - wMetJ ■ awwJia*13 • no*Q • 



SPANISH CUTOUTS 

Large Selection of Cassettes S CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
Miami, Florida 33166 
PH: 305-591-2188 • FAX: 305-591-7210 

DEALERS ONLY 



Colored Jewels • Jewel Boxes 
y^^eX CD Blisters • Security Packaging 
yBrSgl* \ Plastic Sleeves • Price Guns 
VjupAx Mailers 1 Dividers • Norelcos 



The Jewel master Packaging System 

Retail-level shrinkwrappjne. Docs CDs, Videos 
cassettes, LP's, posters & morc...onlv $189.95! 
lortiM ■ Budget* • NavelLie* • Acceuorun • Blink Tape 

Performance Dlst's. 

S OAK St. IUew Brunswick IVJ Q090 1 
Tel.9DD.545.3DD4 Fax ;9 U 8 . 54b . b Ub4 



INVESTORS WANTED 



YOUR NEXT HIT ... 

Fantasy Slave 

I'm your fantasy slave. 
I'd crawl a road unpaved, 
Down upon my knees, 
For you lo be with me. 

I know we'll never kiss. 

II must remain like this, 
'though you don't love me. 
Your 1 e mine In fantasy 

Darling I think ot you. 
M s all that I can do. 
But noone can take from me. 
Secret thoughts ol fantasy. 

Chorus: 

Your'e mine when I want you, 
Cause all I have to do, 
Is close my eyes and dream, 
I'm your slave in my fantasy. 

COPTKIGHT IMS LOUIS V PICCOLO ALL RKKTt RESERVED 

1-800-287-5058 



INVESTORS WANTED 

Independent distribution label with 5 
major current projects that have a min. 
potential of 3 million sales each Is 
seeking investors. Only serious investors 
need reply. 

For more info, fax 1-202-364-1362 



BUSINESS 
OPPORTUNITIES 



FLEX YOUR 

MUSCLE 

ON THE 




interactive pay for call 
services lor ihc 
entertainment inrlustn 



new york 
consulting group 
747 third avenue, nyc 
(2 1 2) 758-6600 



AT&T, MCI 900#'S 

Starting a Turnkey 900 line 
as a si0e business is easier 
than you think! 

■FREE INTERNET ADVERTISING* 
Call 1-800-417-4900 
FOR FREE INFORMATION! 



NOW YOU CAN 
ADVERTISE UNDER 
THE FOLLOWING 
NEW BILLBOARD 
CLASSIFICATION 
HEADINGS: 

• Financial Services 

• Jobs Available 

• Catalogs 

• Concert Information 

• Collector's Items 

• Tickets 

call today for more info 
1-800-223-7524 
(212) 536-5174 



(Continued on next page) 
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WANTED TO BUY 



Sealed Bid Offering 




Sealed Bid Date 

March 4. 1996 

Crawford Farms 

Camzo Springs, Texas 

This exquisite ranch is situated on approximately 3,029 acres 
in South Texas and includes: 



• Over 16,200 sq.ft. Spanish slyle home 
wilh luxurious guest and hospitality 
facilities such as an attached 2 bed 
room/1 bath apartment and a lagoon 
style swimming pool. 

• Worid class horse breeding and train- 
ing facilities including a stud barn, 
mare bam and a 1600 seal indoor 
arena with a 100 seat cantina. 



• 3 separate three bedroom nouses, a four 
unit guest inn. and additional homes. 

• All furnishings and equipment included. 

• A trophy wildlife preserve with superb 
hunting. 

• Crop lands and pasture land have 
irrigation system. 



This property is located just outside of Carrizo Springs, approximately 
1 15 miles southwest of San Antonio. TX. Nestled along the Nueces 
River, this ranch exudes comfortable sophistication and 
sets a standard for South Texas elegance. 

Offered by 

Exchange Fhrtners Inc. 

Call Charles McKinney or Miket Reynolds 
Phone: U.S. 1-800-243-2246 
lot' I 1-214-363-5300 

Broker Participation Encouraged.' 



Warm & Inviting in Redding 




Antique Colonial on beautiful 5.7 ac. 
w/vl«w>. Home features 5 BR's, S 
iplcs , BaeMve Oven, Wide Floor 
Boards, private entrance to Nanny 
quarters w / bath, guest apt. w/bath over 
separate 2-car garage, in-ground pool 
and security system! $895,000 



Call Blanche Gunther for an appointment 
to see this very special home. 

(203) B25-5129 
(203) 938-8087 




03 



WLLWM B41/EIS 



-BtALEStATE- 



426 Main St., Ridgcfield. CT 



SOMETHING TERRIBLE HAPPENS 
WHEN YOU DONT ADVERTISE . . . 



CALl BIL1BOARD CLASSIFIED 
1-WO-2I3-7SM (OUT Of STATE! 
2T3-SM-5174 



WALK TO WORK NAKED IN LA. 

(II you want) 
Custom 3 + 2 In-level home/business, 
lo main!.. 2260 sq. It., parq. firs., 
custom kit., security syst. Includ. a 
gorgeous 25' x 25' room, 17ft dev., 
ideal lor home bus artist, photog 
musician. Call for brochure by mail or 
lai (3 pages) 

213-BS2-2949. $229,000 



CASH -CASH -CASH 

Top S paid on CD's. Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



1 



WE PAY TOP 

CDs-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



i ii i 



(305)351^ 

FAX (305) 351-0561 - CALL NOW! 



We pay CASH for your 
"Excess Inventory" 



Contact Ryan Kugler 

800-683-4147 

Distribution Video & Audio 



APPAREL 



LICENSED MUSIC APPARRE L 
'OVER 100 ARTISTS'" 
CALL FOR FREE CATALOG 
DEALERS ONLY 
1 800 328 0308 



YOUR ADVERTISEMENT 
HERE ... 
800-223 7524 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 

Dies & Die Cutting 

1 (600) 359-5038 
755 Wythe Avenue, Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 



REAL ESTATE RATES 

Rate $74 

1 inch by 1 Column 
See Coupon For Details 



GUIDED BY VOICES LED BY 70s SOUND 



(Continued /nun page Hi 

vels of pop invention. 

On Feb. 27, Matador releases the 
sublimely catchy "The Official Iron- 
man Rally Song" as the first single 
from "Under The Bushes." In addi- 
tion to servicing the song to college 
and commercial alternative radio, the 
label will release the single on both 
CD and 7-inch vinyl, including three 
B-sides. 

The baroque melodies and psyche- 
delic textures of such tracks as "The 
Official Ironman Rally Song," "Cut- 
Out Witch," "Burning Flag Birthday 
Suit," and "Lord Of Overstock" 
reflect Pollard's lifelong penchant for 
the Beatles, the Who, and '70s prog 
rock. But the songs' fantastical lyrics 
derive from material outside the 
rock'n'roll tradition: Pollard's 14-year 
stint as an elementary school teacher. 

"I used to read a lot of fairy tales 
to my fourth-grade class, so all these 
weird characters — monsters, war- 
locks, and robots — made it into my 
songs," Pollard explains. "There're 
still odd hints of that, I guess — it's 
just that the themes have become 
more mature. So the songs are X- 
rated fairy tales." 

Listeners and DJs alike at KREV 
(REV 105) Minneapolis are devotees 
of those fractured fairy tales. The 
Guided By Voices track "Motor 
Away" from "Alien Lanes" ended up 
at No. 7 on the station's top 105 
countdown of listeners' favorite songs 
of 1995; among REV 105 DJs, "Alien 
Lanes" was the year's top album. 

Along with "Motor Away," REV 
105 played "My Valuable Hunting 
Knife" (No. 46 on the top 105) in 
heavy rotation. Currently, the station 
is airing a new version of the "Alien 
Lanes" track "(lame Of Pricks," 
which appears on the "Tigerbomb" 
vinyl-only EP issued in November. 

"With Alien Lanes,* we had huge 
singles that got massive phones," 
says REV 105 PD Kevin Cole. "Guid- 
ed By Voices has been a constant for 
us." 

"Alien Lanes" has sold more than 
23,000 copies, according to Sound- 
Scan, though Matador says an addi- 
tional 25,000 units have been moved 
through mom-and-pop shops. "Bee 
Thousand" has sold 24,000 copies in 
stores reporting to SoundScan. 
Released last February, "Box," a five- 
CD, seven-LP boxed set of Guided By 
Voices' early Scat material, has sold 
more than 4,000 copies, according to 
SoundScan. 

Boston's Newbury Comics has sold 
more than 800 copies of "Alien 
Lanes," including 00 on vinyl, accord- 
ing to the store's director of pur- 
chasing, Natalie Waloik. "Bee Thou- 
sand" did equally well, she says, 
selling 750 CDs and 80 LPs. 

Waleik says Guided By Voices' alle- 
giance to the vinyl format adds to its 
great appeal among the indie-rock 
flock that frequents Newbury. Those 
"vinyl junkies" and "collector scum," 
as Waleik affectionately calls them, 
will be psyched to learn that "Under 



The Bushes" will appear in a deluxe 
vinyl edition that includes an 18-song 
LP and a 12-inch, six-song EE both 
in 120-gram audiophile vinyl and 
packaged in a gatefold sleeve. 

Although all the revisions made on 
"Under The Bushes" would make 
most label execs pull out their hair, 
Matador is making the most of the 
situation. The label plans to release 
the bounty of extra material from the 
various "Under The Bushes" sessions 
as B-sides to follow r up singles from 
the album, as well as on separate 
EPs. In May, Matador will issue 
"Plantations Of Pale Pink," a six- 
song EP on and CD and 7-inch vinyl; 
in August comes "Not In My Air 
Force," a 10-song EP on CD and 12- 
inch vinyl. 

"Guided By Voices certainly has no 
difficulty in producing material — we 
have to stop them from giving us new- 
records," says Patrick Amory, Mata- 
dor's director of national sales. "'Bee 
Thousand,* 'Box,' and Alien Lanes* all 
came out in close proximity, but we've 
managed to hold the band back from 
releasing an album for more than a 
year. I think we'll see a lot more sales 
for the new record right off because 
of that." 

While enthusiastic, Matador is 
avoiding positioning "Under The 
Bushes" as Guided By Voices' 
breakout album. "I see this as a 
truly fantastic record, but we're not 
going to frontload it," Amory says. 
"It's still going through indie distri- 
bution, and we're going to be patient 
and spread our promotional budget 
over four months rather than three 
weeks. 

"We want to go into the Midwest 
and Northwest and spend money at 
retail to capitalize on their strong fan 
base there," Amory adds. "But tour- 
ing is going to really help the new 
album sell, because Guided By Voices 
are amazing live, and they've never 
really toured." 

Pollard and his mates Tobin 
Sprout, Mitch Mitchell, Kevin Fen- 
nell, and Greg Demos went on a 
European press and promotional tour 
earlier this month. Guided By Voices 
embarks on a U.S. tour in April that 
will take them through June. The 
summer sees the group traveling to 
the U.K. and Europe to play festivals. 
The band's U.S. gigs are booked by 
Twin Towers, and its European tours 
are coordinated by the Agency in 
London. 

Formerly with Gold Mountain, the 
band is now managed by former Gold 
Mountain /Atlantic Records executive 
Janet Billig at Manage This! The 
ever-burgeoning Guided By Voices 
song catalog is published worldwide 
by MCA Music Publishing. 

High-profile rock shows and big- 
time management and publishing 
deals are a long way from teaching 
fourth grade, but Pollard has the 
proper perspective: As he says, "You 
know, I'm still up there in front of the 
kids." 



Are You a BILLBOARD Reader 
on the Move? 

To change your address, just call 
BILLBOARD'S Subscription Department at 
800-745-8922 
or 

(Outside U.S.) 614-382-3322 
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Reviews&Previews 



ALBUMS 

EDITED BY PAUL VERNA 




► MICHAEL F EINSTEIN 

Nice Work If You Can Get It-Songs By The 
Gershwins 

PRODUCER HankCiealo 
Atlantic 82833 

The centennial tributes of the births of 
Ira Gershwin f 199fi) and George Gersh- 
win ( 199JS) are under way, with 
cabaret/concert star Michael Feinstein 
making his expected appearance. (He 
spent several years before Ira's death 
in 1983 cataloging the brothers' works.) 
Not only does one get affectionate and 
exuberant Feinstein, but also, as 
expected, some rare items that rein- 
force the brothers' remarkable consis- 
tency in writing first-rate songs. Fein- 
stein continues his recorded tributes to 
major theater/film writers in winning 
fashion. 

► 2PAC 

All Eycz On Me 

PRODUCERS: Various 
Death Row 524 204 

In this latest exercise in cynical self- 
justification, the performer w ho recent- 
ly served jail time for sexual assault is 
hack and eager to exploit his sordid rep 
with numerous songs in which women 
are objectified, bullied, and debased. 
Most tracks are cluttered with the 
usual accessories (guns, cars, cham- 
pagne) of the juvenile gangsta junket, 
yet the music under the hig talk resem- 
hles John Tesh instrumentals with New- 
Kids On The Block drum loops. Com- 
fortable with a creed in which no form 
of music video narcissism is too low to 
be profitably promoted, 2Pac quickly 
grows tedious on this flabby two-CD 
set. Not since the apex of the "poodle 
haircut" phase of heavy metal has a 
silly act of self-parody been so point- 
lessly paraded, 

* THE WEDDING PRESENT 
Mini Plus 

PRODUCER: none listed 
Cooking Vinyl 94 

Favorite oddball British pop band's 
newest is a short collection of singles 
and several extra tracks. Best of the 
set is the hreezy "Convertible," the 
raving, rousing "Drive." and the 
engagingly simple, guitar-heavy "Go, 
Man, Go." Bonus tracks include 
durable rocker "Jet Girl." Contact: 
516-484-2863. 



RAP 



»> MAD SKILLZ 
From Where??!! 

PRODUCERS Various 
Big Beat/Atlantic 92623 

Performer hails from Virginia, and he 
says the set is named for many peo- 
ple's response when he says where 
he's from. Indeed, he rhymes like a 
resident of a major rap capital, like 
New York, placing varied concepts 
(about such things as hometown 
pride, party scenes, and ghetto 
schemes) inside a smooth, metaphoric 
flow. Spongy first single, "The Nod 



SPOTLIGHT 



lees 




FUGEES (REFUGEE CAMP) 
The Score 

PRODUCERS: Various 
Ruffhouse/Columbia 67147 

As free spirits in the material world 
called hip-hop, talented trio of 
Wyclef, Pras, and Lauryn Hill pos- 
sesses the vision and resolve neces- 
sary to recognize that rap can go 
anywhere a performer wants to take 
it. From "Blunted On Reality." their 
debut disc, to this one. the Fugees 
have grow n tighter and more 
assured. Over warm B-boy bubble, 
they promote consciousness and 
individuality w hile having freestyle 
fun. They also practice proactive 
politics, rail against killer cops, and 
attack false fronts, all the while 
showing how to advance in the rap 
game. Highlights include funky, 
acoustic rendition of "No Woman, 
No Crv" and spare, splashy cover of 
"Killing Me Softly." 



Factor," promises to bring "the neck- 
breakin', club-shakin* beat for this 
year." 



COUNTRY 



»V WYNONNA 
revelations 

PRODUCER: Tony Brown 
CunVMCA 11090 

With Wynonna, it's no longer germane 
to ask, "Yes, but is it country?" At this 
point in her career, Wynonna is her own 
country, and once you approach the 
music from that standpoint, this is a 
stunning album. She's primarily dealing 
with issues of spirituality and indepen- 
dence (reflecting, as always, what's 
going on in her life). When you have 



SPOTLIGHT 




NUSRAT FAT EH ALI KHAN & MICHAEL 

BROOK 

Night Song 

PRODUCER: Michaal Brook. 

Real World 2354 

A landmark in the cross- poll) nation 
of pop and world musics, the 
entrancing "Night Song" has the 
ability to touch a huge range of 
music lovers. Guitarist/producer 
Michael Brook has fashioned deep, 
dark ambient settings for qawwali 
master Nusrat Fateh Ali Khan's 
incomparable voice, emphasizing 
Khan's plaintive side with introspec- 
tive grooves and ghostly laments. 
"My Heart, My Life." "My Comfort 
Remains," and "Crest" are high- 
lights among the album's host of 
highly accessible tracks. A work of 
great beauty. "Night Song" stands as 
an album for the ages, defying genre 
and solidifying Khan's stature as one 
of the world's pre-eminent singers. 



material from the likes of such diver- 
gent songwriters as Gary Burr, Mike 
Reid. Delbert McClinton, Lulu, Tonio 
K., Dave Loggins. and Ronnie Van Zant, 
you start to see where Wynonna is 
headed: a musical big rock candy moun- 
tain. This could get airplay in any radio 
format, from country to Christian. 

► LAR1 WHITE 
Don't Fence Me In 

PRODUCERS Jmh Leo ana lan WhiM» 
RCA 66742 

With her third RCA album, "Don't 
Fence Me In," Lari White steps up into 
the front row of contemporary country 
female singers. It's a polished album of 
first-rate material and dynamic vocals. 
A thematic album, it opens with an old- 
time, rustic version of Cole Porter's 
"Don't Fence Me In" (with Shelby 
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DADAWA 

Sister Drum 

PRODUCER: HE Xuntian 
Sir* 61889 

Rooted in ancient Eastern melodies 
and rhythms and suffused with 
Western sonic textures, this album 
by composer/producer HE Xuntian 
and singer Dadawa — both Chinese 
artists w ho journeyed to Tibet to 
find their musical soul — is a beguil- 
ing amalgamation of cultures. Ethe- 
real yet earthly, eclectic yet accessi- 
ble, "Sister Drum" is world music of 
the highest order. From the luxuri- 
ant vocal harmonies of "Sky Burial" 
to the catchy melodicism of the title 
track to the sparse beauty of "Cross- 
ing The Ridge," the album possesses 
wide appeal for world-music, college, 
and triple-A programmers. A tri- 
umphant collaboration between a 
gifted singer and a multitalented 
musician. 



Lynne and Trisha Yearwood adding 
their voices) and threads through a 
woman's progress through life, build- 
ing up to White's co-written "Woman 
Of The World." It closes on a raucous 
rock'n'roll version of the title song. 




* CYRUS CHESTNUT TRIO 



Another Direction 

PRODUCER; Big Apple Productions 
Alfi/Evidence 22135 

Shortly before his first Atlantic dates, 
piano phenom Cyrus Chestnut recorded 
this album for Japan's Alfa label with 
bassist ( 'hristian McBride and drummer 
Carl Allen. Chestnut nuts will applaud this 
stateside release, notahle for its swinging 
energy and the gentle gospel cadences 
that turn up in his playing. Standout 
tracks of a fine traditional set include 
fresh, fast Ellington medley and a playful, 
oItt>eal "Blue Skies." Also features such 
Chestnut originals as the bounding, ebul- 
lient "Revol" and the rolling. Crescent 
City swing of "Jambalaya." 

■k AFRO CUBANO CHANT 

PRODUCER Lenny White 

Hip Bop Essenca'Stlva Screen B009 

The latest in a string of excellent releas- 
es from drummer Lenny White and the 
Hip Bop Essence imprint. "Afro Cuhano 
Chant" grooves from the get-go. The 
equal of last year's super-cool "Essence 
Of Funk," the album investigates various 
Latin jazz styles and features such top- 
notch players as vibist Mike Mainieri 
and saxophonist Gato Barbieri. "Afro 



Cubano Chant" seems ripe for all sorts 
of jazz radio formats, with every track 
trading in a classic early-evening mood. 

GRAHAM HAYNES 
Transition 

PRODUCER; Graham Haynes 
Antilles 529 039 

The hip-hop-related jazz of trumpeter 
Graham Haynes is less akin to cut-and- 
pasted acid jazz than it is to the wilder 
funk forays of the electrified Miles 
Davis. This new Haynes set features 
guitars by Vernon Reid and Jean-Paul 
Bourelly, a vocal by Amina Claudine 
Myers, turntables by DJ Logic Jason 
Kibler, a dense thicket of electronics, 
and even a couple of detours to North 
African-derived material. Highlights 
include the hypnotic echoes of "South 
Node Of The Moon In Pisces" and the 
nearly arhythmic, Frisell-like sound- 
scape of "Harmonic Convergence," as 
well as the heavy-backbeat spin on 
Coltrane's classic title track that 
writhes with ravenous guitars. 



LATIN 



* SORAYA 
En Esta Noche 

PRODUCERS; Rod Argent. Peter wan Hooke 
PolyGram Latino 527 831 
Spanish counterpart to delectable 
Island debut "On Nights Like This" 
translates quite well as New Jersey 
singer/songwriter of Colombian ances- 
try employs hushed, impassioned vocals 
to articulate bittersweet, romantic con- 
fessionals. Limited radio appeal in U.S. 
might dampen stateside potential, but 
soothing roots-pop effort a la Rickie 
Lee Jones or Bonnie Raitt should 
explode in Latin America. 

* Y0M0 T0R0 
Us Manos De Oro 

PRODUCERS: Vomo Toro, Ruben Figueroa 
Xencph.le Green Linnet 4037 

Expressive virtuoso of undersized citatro 
guitar teams with volcanic songbird 
Dalia Silva for a wonderfully organic, 
salsa-liachata romp offset by several 
spirited instrumentals inspired by rural 
sounds of Yomo Toro's native Puerto 
Rico. Silva's stately delivery lends 
majestic grace to "Curame" and "La 
Otra." 

* DI0MEDES DIAZ 
The Remixes 

PRODUCERS; Vanous 
SDI/Sony 81735 

Nearly a dozen song ^constructionists 
from North and South America ably 
metamorphose rural, accordion-flavored 
hits from vallenato master into pump- 
ing club anthems. Diomedes Diaz's sear- 
ing, bari-tenor wails and exhortations 
leap above the boomish grooves of 
smooth, shuffling "Lucero Espiritual" 
and Caribbean house thumper "Las 4 
Fiestas." 

IVAN Y SUS BAM-BAND 

PRODUCERS Jorge Ramirez. Sad* Ramirez 
Sonolun/Sony 81770 

A hit record in Colombia, this slick, pro- 
grammed compilation of homegrown 
classic*, marks well-known Colombian 
label's inaugural foray into the U.S. 
Cute group's fluffy vocals and Ramirez's 
watertight arrangements are pleasant 
enough, but set could have used a huge 
dollop of soul from original hit-makers 
Pastor Lopez and Nelson Henriquez. 

(Continued on paijc X!Q 



VITAL REISSUES 



PETER GREEN'S FLEETWOOD MAC 
Live At The BBC 

EXECUTIVE PRODUCERS Mck Fleetwood & Carl 
Stutirwr 

Fleerwood'Castle 114 

Collection of late-'GOs and early -'70s 
BBC broadcasts of the original Fleet- 
wood Mac lineup showcases the Peter 
Green-led group's fiery blues style, 
which made it a sensation in Britain 
Itefore a series of personnel changes 
took the band to America and to 
unprecedented levels of commercial 
success. Two-disc set captures the 



early magic of Green and company as 
they essay brilliant originals ("Rat- 
tlesnake Shake," "You Never Know 
What You're Missing." "A Fool No 
More") and blues standards from 
Elmore James, Robert Johnson, and 
others. The vilie is raw. live, and pas- 
sionate, and the recordings are of 
impressive quality. An archival release 
of utmost historical and musical 
importance. Contact: Castle Records, 
1 10 E. 51Hh Street. 18th floor. New- 
York, N.Y. 10022. 



A I P| l|mQ ■ SPOTLIGHT Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereteased albums of special artiste, archival, and commercial interest, and outstanding eollec 
HLDUIwlwa tons of works by one or more artists. PICKS (►) New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 
ment. MUSIC TO MY EARSIJ3): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Vema. Billboard. 1515 
Broadway. New York. N.Y. 10036. Send R&B albums to J R. Reynolds, Billboard. 5055 Wilshire Blvd.. Los Angeles. CA 90036. Send country albums to Chet Flippo, Billboard. 49 Music Square W.. Nashville. TN 37203Servd Latin albums to John Lannert. 1814 Fern Valley Road. 
Louisville. KY 402 19- Other contributors: Havelock Nelson (rap'M.V .). Irv Lichtman (Broadway/cabareL-'N Y.) ; Heidi Waleson (classicai/N. Y.) Drew Wheeler (farc'N.Y I; Deborah Evans Price (contemporary ChristiarvNastwIle): Gordon Ely [gospel); John Diliberto inewage). 
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► JOAN OSBORNE Right Hand Man 4 , .■ 

PRODUCtR- fScKOwtC* 

WRITERS J. Osborne. £ BaaUar R Hyman. R OwrlorT, D 
UbW 

PUBLISHER: not listed 

Blue GonTL*Mercury 1583 \at> ey*G>*nj :ca<stfie m0ei 

This nillicking, blues ruckin' follow-up to 
Osborne's Grammy-nominated breakthrough 
smash "One Of IV should ultimately be an 
extremely savvy choice. By sidestepping the 
temptation to go with another easy-paced 
jam. Mercury is fleshing out the singer/song- 
writer's image as more than a one-trick pony 
with limited range. Osborne excels here, 
spewing clever lyrics with palpable force and 
seductive swagger, while the band slams a 
raw, tip-smacking blend of guitars, drums, 
and piano. Will flow over top 40 playtists like a 
brisk, exhilarating breeze. 

► CELINE DION Because You Loved Me *» 

PRCOUCEft David Foster 
WRITER D. Warren 
PUBLISHER Heatogs. ASCAP 
550 Musk 78922 M sanr) (cased* smgiei 
Dion's imminent new album, "Falling Into 
%u," is previewed with this krvely pop ballad 
that hares the recognizable marks of producer 
David Foster and tunesmith Diane Warren. 
Translation: This song Ls rife with grand 
romance, larger-than-life production, and a cli- 
max that is best described as the musical 
equivalent to 4th of July fireworks. Factor in 
Dion's stately style ami soaring soprano range 
and you have pup theater of the first order. In 
these RABnlriven pop radio times, this (tingle 
may struggle at first but its high quality and 
Dion's large following should ultimately push 
it over the top. This cut can also be heard on 
the soundtrack to "Up One Ami Personal." 

•> DJ JUANITO PRESENTS UNA SANTIAGO reefs So 
Good (S!*:'rt Vc Yedi Lore] 

PROOUCfR DJ Juarotn 
WRITER DJ Juanrto 
PUBLISHERS; Cynthaf also. ASCAP 
R1MIXERS DJ Juanrto, Una Santiago 
Universal 1004 

West Coast club punters are already well 
aware of this Ijwju ihilMI dance ditty With 
crossover rat ho programmers starting to 
show interest, |x>p prominence apj)cars immi- 
nent DJ Juanito wraps blippy electronic 
sounds arouml a nihher-band hassline, while 
Santiago tweets and chins like a fluttering, 
young songbird. This is one of those quirky 
left-field offerings that seems destined to go 
the full Hot NX) distance. Chart its rapid rise 
while you twirl. 

★ CATHY RICHARDSON AND HER BAND Down For 

The Count Inehint^lfllKD 

PRODUCERS Caffiy Rtfiarefion. Chuck M*s 

WRTTER C. Richardson 

PUBLISHER: MeW Gorjdest. ASCAP 

Jrwioi 0089 ■ ; .■ ■ 

The CUogHnoted R fcha txteoi comb on like 
an edgy cross between Melissa Ktheridge 
and Indigo Girls on this straight-forward, 
jiop-leaning rocker. RichaiTlson has a gravelly, 
no-nonsense vocal attack that gives an earthly 
anchor to the song' s poetic pondering. She Ls 
complemented by simple instmmentatiun 
that Ls smartly focused on tight acoustic and 
electric guitar interplay and an easy-jiaced 
backbeat A single well worth investigatiori — 
as L* the album "Fools On A Tanrkm" CuD* 
tact:312-ffi2-»m 



*v SHABAZZ THE DISCIPLE Crime Sap laoei 

fWOuaRS- Carto Besv DJ Choco 

WRITERS; Scenoftc Shabaa The Daocte 

PUBLISHERS DanytfiftYaYaSnta 1202 Muse. BMI, Bess 

KwnC Dutn. ASCAP 

Penalty 167 ico v/rn, Boy) ICO sng») 

G-funk vibe set fails to cover any new tflrnfc 
musically or lyrically. Still, the project pro- 



vides a deep, rumbling Itassline worthy of 
some jeep time- Lyrically, this artist who was 
last heard delivering the word in 1 994 with 
the Gravediggaz, spins a meaty tale with a 
meaningful moral. The result Ls a melodic nar- 
ration more than worth Uw price of admission 
in this climate of churn-'em-aiwl-burn-'em 
rh.nnsters. 

* SHERREE FORD-PAYNE Love Him Anyway Q 49 

PRODUCERS: Howe Tee. Ap< Spanador Mosely, Srwrree FcrrJ- 
Payne 

WRITERS; h. Tee. A.S Mosely, S. Ford-Payne 
PUBLISHERS: Irvmeford-Pay^Howe TeeSpanador. BMI 
REMIXER; DavO Morales 
Almo 4828 fcOWBa angW 

This is a feel-good jam to the max. Ford- 
Payne has flava and star power to spare, both 
of which she flexes to sunny effect on this 
instantly infectious, reggae-kissed R&B shuf- 
fler. David Morales toughens the groove with 
a little hip-hop muscle to better suit radio air- 
waves, and then he helps the singer court 
clubs with a house version that smokes with 
underground potential Makes ya wanna 
dash out for a copy of Ford-Payne's self-titled 
dehut album. 

* HEZEKIAH WALKER & THE LOVE FELLOWSHIP 
CRUSADE CHOIR 99/(4:061 

PRODUCERS: Dan Cleary. Joe Wilson, Gerald Heyward. Percy 

Brady Frank Ski 

WRITER; not toted 

PUBLISHER not UK) 

REMIXER- not ttUxti 

Benson 4168 iCOsmge) 

The lines dividing gospel and funk blur on 
this rousing and inspirational anthem. A 
chest-pounding lead |xei"formance hy Walker 
packs considerable R&R radio punch, while 
the Love Fellowship Crusade Choir sur- 
rtHinds him with heavenly chants. Boasting 
no less than six versions, thus single is differ- 
ent from other multicut singles in that each 
version was conceived and created hy a dif- 
ferent producer with distinct vocals by the 
act Jam on Percy Brady's electro-jazz hip- 
hop version and Frank Ski's stomping trihal- 
house excursion. The fine original Dan 
Cleary production of this song can lie found 
on the album "Live In New York By Any 
Means." 

JACKAL "THE BEAR" For Real (« mm* isiex 

PRODUCER; MHly Pad 
WRITER: Jackal If* Bear* 
PUBLISHER: not Irttod 
UntorvWartoc* 189 iCDsrtfei 

Jackal Is a rappentoasterwith animalistic 
style and a gruff way with words. He steam- 
rolls over a pemilating reggae/'it& U groove. 
Not the most accessible record vying for 
attention right now, this single is certainly 
unusual — and that is often much appreciated 
in a sea of sound-alike dross. Apparently, 
some programmers agree, given its grass- 
roots support in Washington, D.C., and 
Philadelphia. Have a listen. Contact: 212-673- 
2700. 



COUNTRY 



»> FAITH HILL Someone Else's Dream u m 

PRODUCERS; Scott Hendricks. Faith Hill 
WRITERS: C. Weeman. T. Bruce 

PUBLISHERS: AHncvDaddy MMflfc Tractor/Warner.WB, 
ASCAP 

Warner Bros. 8039 7 rti single) 

Here Is yet another fine cut from Hill's 
strong album, "It Matters To Me." This 
song proves you can have radio-ready 
uptempo tunes with meaty lyrics. Just 
because a song makes you tap your toes 
does not mean it has to be devoid of lyrical 
integrity On Imth lyrical and musical 
terms, this song is a winner — thanks in 
large part to Hill's affecting vocals. Her 
country phrasing and inflection underscore 
the live-your-own-life message in the lyric. 
Great song. 

»- JOE DtfTIE C.aUJN.TR1£ 2.331 

PflCXXJCERS; Johnny State. Joe Dtfe 

WRITERS: E HI. R Harbri D. Drake 

PUBLGHERS Mm HmtiMm HtUSy Drake, BMI; SoyATV 

I. r .-.1 > ..... KeytKtn WKams, ASCAP 

Epic 78246 M Sory) " r«: srtfe) 

The? pnduottan Ls punapejd tkp and reach; for the 

s Dime gets into the spirit and tun of 



this ode to the country musk- lifestyle. The lyric Ls 
a bit cjjchecl but Diffie throws himself into it 
uxally and rides the beat 

^ JOHN MICHAEL MOr^GOMERY LongAslUw.407, 

F1?ODUC£ R Seed Hendhcte 
WRTTfRS: R Hovte W. Rarjnsoi 

pubushe:r5- M^mMitam0i^Cmt0mMiitm 



Hasn't he done this song before? Sure, Mont- 
gomery has quite the flair for delivering positive 
love ballarte. but this sounds a little too much like 
territory he has covered on previous hits like 
"Rope The Moon," "I Can Love You Like That," 
and his (lefinith e positive love song, "1 Swtar." 
Country radio seems to Lip this stuff up though, 
so it will likely lengthen his string of hits. 

DON COX 1 Newt '.W A Wxnan I ftdntLw ■ 

PRCOUXR: to/ ftmngdn 
WRITERS C. <Mgt. L. VWfcn 

PUBL5HER5: Hamslwi StatimanoL&Qjfe V*tf* SoneZomba 
EntotafTrent ASCAP 
SOR 001 ;?rtfi«rtfEl 

Tht 1 first singk 1 from (V kV .sr^ihnnvire pjoject, 
"Each l's A Winner" — wtiich is due in March — is 
an ewrgetic honk,v-tonk numherthat is nicely 
laced with steel guitar and fkkfle. Oax has a lik- 
able country voce, and even though the song is 
rut esjieciaDy strong, his performance brings it 
up a notch. 



DANCE 



CERRONE Love In C Mror am 

PRODUCER: Carre 
WRTTER Owrcne 
PUBLISHER C Side. ASCAP 
REMKERS; Mfe Dun. CbM t.taae 
Pl« 2251 iCOsnfBl 

The legendary' disco producer/musician 
revisits one of his classic recordings with the 
assistance of housemeistei-s David Morales 
and Mike Dunn. Collectively, they usher in 
the sweeping, romantic epic into the "90s by 
underlining the original melody with a more 
aggressive rhythm pattern and rigorous, 
almost tribalistic pemissron. Dance histori- 
ans will have fun comparing the old and new 7 
versions, while the less-informed will receive 
an important mtroduction to a key club 
moment. Contact: 2tt^itt8-0655. 



► JIM BRtCKMAN ByHeart.< fl 

PRODUCER. CtMjGrrxv 
V/RfTERS: 1 FJncknan, H Lewn 
PUMHDt r-ci ssM 



1 11183 :" 

After crinnecting «tfa AC Ksteners with tM) 



ijisrjiimental cirts ftm his current allium, "By 
Heait," BUOettdWty .seJJjng this \ncally dm-en 
title cut will be a breeze. His wqBtK&n execu- 
tion of this ballad's swwt and simple melody is 
heightened by the accompaniment of singer 
liuira ( 'namer, whose stylo Is fondly reniinis- 
cent of ft.tr>' Smyth. A mil hearttvarmer. 

TENN1E LIOKARD A Lrtfle Space m <n>, iaM 
PROOUdR Darrvl+j^rtr 

WRTTER: S Samo 
PUBLISHER: net Hri 
BeHen 12146 (CDo« 

Leonard offers a dewy-ej^d ballad in honor of 
those recehTng metrical care at New York's 
Memorial Skjun-Kettering Cancel- Center Her 
xxicalKatatisljjgeyatlimes^buthersi^^ — 
not to mention producer Danny Holgate's 
melancholy string amuigenieiit — pushes this 
track over the top. For AC prngrammers who 
are caUiing to a more *ij^Ucated and 
thoughttul listener. Contact 212-181^555. 



ROCK TRACKS 



► ROLLING STONES WW Horaeiw* 

FTOCUCER- not teted 

WRITER net Wed 

PUBllSKft net feted 

Vwgn 11075 ; w* 

Fhr the second single from "Strijijied," the 

Shm offer an acoustic raiding of their 1971 

hit Twenty-five jttts later, the track sounds as 

haunting and majestic as ever, with tasteful 

acoustic guitars, piano, and a restrained \txal 

(jerformance by Mick Jagger. Album rock, AC, 

and triple-A stations should run with this. 

► SPARKLEHORSE Someday I Will Treat %u Good Qtzn 

PROOUCtRS 0»Md Oarte, Mark Lmtex* 

WRTTER M. Urkwe 

PUBLISHER nausted 

CaprW 1199 j«Cem}icrjpnrai 

All that glitters is not gold — unless it is the 
ivjentless trick of Sparidehoi'se, A loud blast of 
hlaang guitar riffs almost drrnvns out former 
Dancing Hoods member Mark I inkous' wan- 
tlering •■<*.-., which sound like an Arnericanized 
f >asLs. From the album "Ar*wlixiesuhrnarine- 
tnURaMon" (Try sa\ing that three times fast) 

► BAD RELIGION A Walk 

PRODUCERS: Rc Ocasek, Bad HtH«on 
WRITER; G. Graffin 

PUBLlSHCRS FWrtteuvVftmp Tsmerlane. BMI 
Atlantic 6613 ICD parol 

With former Cars front man Ric Ocasek as 
copi'oducer, Bad Religion ivtuins with an 
effort that is likely to lie immediately 
emliraced by modern ruck ratLo. Despite the 
departure of mastermind Brett Gurewrtz, this 
pioneei' punk band retains its ability to bal> 
ance aggressh-e melotlies with raging 
rhythms. From the album "The Grav Race." 



NEW 



& NOTEWORTHY 



HEARTBEAT FEATURING LAURAINE Think 
Twice 'no !>w 8 wi«a> 

PRODUCERS; Gary Miller Martvn Norm 

WRITERS A Hill. P Srrrlwld 

PUBLISHERS CJVysaln,Rcd AdmlraltMi Wnjin. 

ASCAP 

RE MIXERS CraiK Bcvan, Jon Dwon 
QRM'Prehle 2501 i-aweaeangtal 

The much-ballyhooed F<uro|>ean 
"Think Twice" cover war moves to 
the States with the domestic release 
of this interpretation of Celine 
Dion's 1995 worldwide hit. (Next 
Plateau will issue another cover of 
the song in the coming weeks.* An 
assertive, melodramatic ballad in its 
original context, the song is now a 
fluffy. Kuro-N'RC dance ditty that 
overflows with youth appeal. Lau- 
raine has a sweet and girlish voice 
that works well within this setting 
of jumpy beats and light synth9. 
The inclusion of a freestyle remix is 
downright inspired and actually 
allows the hook to breathe more 
than the Euro-NRC! version does. 
FIxpect widespread radio play outta 
da box. Contact: 212-529-2600. 



BASS IS BASE t Cry |3r59] 

PRODUCER Mite Mangim. Snant Farber. Ba» \\ 
BlM 

WRITER: net titled 

PUBLISHER: not listed 

REMIXERS. TW Manhattan Project. Ertc 

Smsov«' Milter 

Loose Cannon 7134 (eta isiandi (ceattOe wnglei 
The current influx of alterna-funka- 
teers, such as D'Angelo, getting pmps 
from radio allows plenty of reason to 
be optimistic about the future of this 
challenging new act. The groove of 
this charmer shuffles along at a 
breezy pace and is layered with an 
ear-catching blend of acoustic-pop and 
old-school soul. Bouncing with rich 
harmonies and sing-along potency, the 
chorus permanently sticks to the 
brain upon impact. There are several 
fine remixes fur programmers of pop, 
R&B. and crossover formats to chew- 
on. ranging in vibe from jeep/hip-hop 
to smooth R&B. Pick one and bask in 
the pleasure of this truly unique and 
refreshing listening experience. From 
the fine album "Memories Of The 
Soulshack .Survivors." 



AMMONIA Drugs i^27) 

PRODUCER; Kevtn Shirley 

WRITERS; Balmonl, Hensworth, Jormslone 

PUBLISHER: Sony 

Epic 7681 M Sony) ICD promo) 

This highly addictive track mixes elements 
of punk and pop into a bitter concoction of 
carefully constructed chaos and medicated 
melodies. Ammonia screams more than it 
croons, but that's more than adequate by 
today's standards for modern rock. Taken 
from the Epic release "Mint" 

ALISON FAITH LEVY T>e SconVM 

PRODUCER: Chns Xetca 
WRITER: A Levy 

PUBLISHER; Strange Uffle Girl, ASCAP 
GIR 40=) if) 

Produced by Fling Missile's Chris Xefos, 
this indie single evokes left-of-center 
melodies through Levy's bluesy vocals and a 
modest song structure. Contact 415-821- 
9322. 

POE Trigger Happy Jack (Drive By A Go-Go) 0 3Si 

PRODUCER: Dave JerrJen 
WRITER: Poe 

PUBLISHERS: PoGvPoe Tree, BMI 
Mobwiv'Altantic 6392 (CO promo I 

The latest from this femme neo-folk rocker 
Is a mouthful. The songs starts off 
restrained enough with clever wordplay 
before Poe explodes in a flurry of guitars 
and moves in for the kill, asking, "Why do 
you gotta be such a dick?" Modern rock and 
triple-A may want to give this a shot 

* BILL MILLER Raven In The Snow raozt 

PRODUCER: Richard Bennett 
WRITERS: B. Miller. J. Flanagan 
PUBLISHERS Bro'n'StvDreams of th* *M. BMI 
Repme 8030 fob Wamer Bra.) (CD promo) 

Miller is an American treasure, an artist 
whose lyrical depth and musical prowess 
have marie him a popular live performer (he 
won rave reviews ojtening for Tori Amos on 
her Under the Pink tour). Radio success has 
proved elusive, but this single eould change 
all that for this native American 
singer/songwriter. The infectious intra gives 
way to the urgency in Miller's vocals as he 
relays this autobiographical anthem, 
singing, "You can separate the QQCkSUH my 
colors would show/I will stand out/I'm a 
raven in the snow." This single is being 
pushed to rock and triple-A stations, where 
the driving melody and literate lyrics should 
find a welcome home. 



fcV MC LYTE FEATURING XSCAPE Keep On, KlH' P - 

tngOnirohmingwiwI) 

PRODUCER; J«mwt« Dunn 

WRITERS: j. Dupri, M Jackson 

PUBLISHERS: So So Def.'EMl-ApnfBrooklyn Based-Top 

Bdlirt'. ASCAP, M*aoW*rner Chappell. BMI 

Flavor Unrt/EastWest 9474 too Dehtra) (cassette single) 

The soundtrack to "Sunset Park" gets an 
excellent introduction with this ticking jeep 
cruiser that is fueled by Lyte's reliably 
sharp, smart rhymes, Xscapc's shimmering 
harmonizing, and deft use of a sample from 
Michael Jackson's "Liberian Girl." Jer- 
maine Dupri produced the cut with a spare, 
diamond-hard heat and delicate Caribbean 
keyboard flavors. Will likely begin a healthy 
commercial run with hiji-hop enthusiasts 
before making a much-deserved transition 
into the mainstream pop arena 

SC SUPREME 1 Wo"rJer ■ . 

PRODUCER; Dangerous D. 

WRITERS; C K»lth, P Rushen, K Ewns 

PUBLISHER: h : Hop t^s&BabyfingervBarney & Lu. 

ASCAP 

Hairy Dog 1000 (cassette single) 

Subdued rhythmic, syntrwlrtven song fea- 
tures cheery, back-in-the-day lyrics about 
growing up and puppy-love romance that's 
paced by pleasingly syncopated creaking 
effects. The tune's havin'-fun feel evokes 
images of summertime, which could deter 
listeners intent on more sulistantial, winter- 
season words. Track features fluid female 
chorus that backs a catchy hook to which 
the rapper would have been better off not 
trying to sing. 



P|I|P| CQ* PICKS (►): New releases with trie greatest chart potential. CRITICS CHOICE (*): New releases, regardless of potential chart action, which the reviewei highly recommenefs because of thpir musical men! NEW AND NOTEWORTHY; Highlights new and 
OIWUI 11I Q» developing acts worthy ol attention. Cassette, vinyl or CD singles equally appropriate lor more than one format are reviewed In the category with the broadest audience. All releases available to radio and'or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country smgles should be sent to Deborah Evans Price, Billboard, 49 Music Square W.. Nashvilte. Tenn. 37203. Contributor: Brett AtwoorJ (LA). 
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WORLD MUSIC 



★ SEAMUS EGAN 
When Juniper Sleeps 

PRODUCERS: Michael Aharon & Sean-. us Egan 
Shanachie 79097 

American-born Seamus Egan is better 
known in Ireland, but U.S. audiences 
may know him from the high-charting 
soundtrack to "The Brothers 
McMullen." A superb player of guitar 
and flute, as well as indigenous instru- 
ments such as the bod h ran and uilleann 
pipes, Egan subtly reshapes traditional 
Irish melodies. (Less subtle, but quite 
enjoyable, is his frenetic funk take of 
"Faubert's Lilt") Other highlights are 
marked by the yearning lyricism of 
"Mick O'Connor's," the stately acoustic 
serenity of "Lullaby," and the gentle 
rhapsodies of "The Winding Hills" that 
whirl into a frenzy. Egan originals 
include the elegant Adrian Legg-Hke 
picking of "Along The Way" and the 
poignant pop of "Weep Not For The 
Memories." 

★ YOSEFA 

The Desert Speaks 

PRODUCER: Zwtka Kagan 
Hemisphere 35579 

Riveting Israeli singer Yosefa Dahari 
is of Moroccan and Yemenite parent- 
age, and her music is a blend of Arabic 
and Western tones that should appeal 
to world music fans who lean toward 
North African sophisticates, such as 
Amina Annabi. In a set framed by tra- 
ditional instruments as well as elec- 
tronics, highlights include her vibrant, 
vibratoed cadenzas over Middle East- 
ern funk rhythms in "Shafshaf's 
Song," the sitars and tablas that set 
the seductive scene of "Taj Mahal," the 
dance beats and double-tracked vocals 
of "Double Life," and the Arabic 
melodies matched with hammering 
percussion in "Before The Night Is 
Gone." 



NEW AGE 



LI V A LET LI V 
Surfm' Pachelbel 

PRODUCERS; Liv * Ltvstar Kfct*N 
Invincible 0262 

As if Pachelbel's "Canon" wasn't chilled 
out enough, Liv and Livstar Khalsa 
adapt it with ambient techno beats. 
They throw in the kitchen sink and its 
garbage disposal with surf guitars, 
celestial choirs, synthesizers, vocal 
snippets, and quotes from "Secret 
Agent Man." After one hour of varia- 
tions on the archetypal new age com-, 
position, they shoot the tube with some 
credible ambient surf music on 
"Surfm* UFO." Alternately corny and 
genuinely goofy, this is either a trans- 
parent marketing ploy or brilliantly 
kitsch music. 



GOSPEL 



p- VARIOUS ARTISTS 

Sounds Of The Spirit Live At GMWA 

PRODUCER Jerry Ptltrt 
Interscund 9167 

Having made serious inroads into the 
gospel market in the last two years, 
largely through the efforts of label 
executive James Bullard and pro- 
ducer/A&R executive Jerry Peters, 
Intersound has assembled a first-rate 
roster of talent seemingly overnight. 
Recorded live at 1995's Gospel Music 
Workshop of America, this package 
serves as a dynamic and comprehen- 
sive look at the label's big guns, as 
well as its newcomers. Genre pioneers 
the Mighty Clouds Of Joy rock and 
wail on "Power Of The Holy Ghost," 
while born-again disco diva Candi Sta- 
ton's moving testimony and • 



country/R&B gem "Mama" could make 
strong men weep. Veteran Vickie 
Winans tears up "We Shall Behold 
Him," and rookies William Becton, 
Michael Scott, James Hall, Myra 
Walker, and B. Chase Williams, each 
with respective choir, give more than 
ample reassurance that gospel's future 
is in strong hands. 

★ LUVONIA WHITLEY & THE CORINTHIAN 
TEMPLE RADIO HOUR 
Give God The Glory 

PRODUCERS: Rev. Milton Btggham. Cadis Moody 
Savoy 14828 

The choir and its pumping rhythm sec- 
tion, behind soloist Antoinette McClel- 
lan Owens, joyfully catapult the 
album's title song, a standard of the 
contemporary praise-and-worship 
repertoire, into a high-energy orbit its 
author could surely never have imag- 
ined. Minister of music Luvonia Whit- 
ley brings a deft, relentlessly swing- 
ing touch to her rearrangements of 
two gospel chestnuts, "He Took My 
Sins Away" and "The Lord Is Blessing 
Me," while Carlis Moody's "I'll Never 
Stop Loving You" has a shimmering 
pop/R&B veneer. The choir's original 
material is also sturdy, showing strong 
traditional influences wrapped in a 
very contemporary package. Stand- 
outs include "If I Can Help Some- 
body," which has a jazzy but insistent 
groove, and "It's A Blessing To Be 
Saved," a knockout punch of gospel 
fervor. 



CLASSICAL 



★ IN ST1L MODERNO: THE FANTASTIC 
STYLE IN 17TH-CENTURY ITALY 
Ingrid Matthews, Byron Schenkman 

PRODUCER: Pelef Nothnagle 
Wtldboaf 9512 

The finest release yet from Joseph 
Spencer's Wildboar label (Spencer also 
runs the Musical Offering retail shop in 
Berkeley, Calif.), "In Stil Moderno" 
surveys virtuoso music for violin and 
harpsichord from the Italian Baroque. 
The composer Castello dubbed the 
budding use of solo instruments in 
vocal-like expression the "modern" 
style, and his dramatic, forward-look- 
ing Sonata Seconda is one of the 
album's many highlights. Distributed 
by Harmonia Mundi. 



LED ZEPPELIN LIVE DREAMS 

A Photographer's Visual History Of 
i The Led Zeppelin Live Experience, 
■ 1972-1977 

j Margaux Publishing (price not 
available) 

If the name Laurance Rattier 
doesn't ring a bell to Led Zeppelin 
fans or connoisseurs of rock pho- 
tography, that's because Ratner 
was never part of the pack of pho- 
tographers that trailed the band as 
it made rock'n'roll history with its 
groundbreaking metallurgy. Rat- 
ner was simply an adoring fan 
whose passion for the band coin- 
cided with a love of photography 
that eventually blossomed into a 
professional pursuit. 
Over the years, Ratner built such 
, an impressive collection of Zep- 
i pelin photos that friends convinced 
him to put them out. "Led Zeppelin 
Live Dreams" is the fortunate cul- 
mination of that project. A taste- 
fully designed and lavishly printed 
book (featuring a glittering, metal- 



HOME 
VIDEO 

EDITED BY CATHERINE APPLEf ELD OLSON 

CHILDREN'S 



BABY FACES 

Brentwood Home Video 
30 minutes, $14.95 

Here's proof that good ideas don't stand 
alone for long. Hot on the heels of the 
inexpensively produced, unqualified 
overnight success of "Babymugs" comes 
Brentwood's version of the lifestyles of 
the small and adorable. Yes, it's more 
up-close and personal footage of babies 
doing what babies do best, and although 
the segment featuring crying infants 
seems a bit exploitative, the rest of the 
tape can't help but bring a smile. Brent- 
wood, which sets "Baby Faces" to a 
soundtrack of nursery rhymeB, offers 
three ways to play. There's a two-video 
pack, a video-and-audio combo, and, 
inexplicably, a videotape packaged with 
music from the film "Pocahontas." 

FARMTASTIC action 

I & i Video Production* 
25 minutes. $9.99 

The live-action gene pool takes on 
another element with the addition of a 
video all about farming. The hook here 
is not just heavy machinery or animals, 
but heavy machinery and animals 
together. Included with the footage, 
peppy instrumental music, and an edu- 
cational narrative are sound bites from 
children about their experience living 
on a farm and intermittent farm facts, 
such as the number of farms in the U.S. 
and the size of the average farm. Pro- 
duction values are strong, and the price 
point a bonus. (Contact: 800-414-8697) 



DOCUMENTARY 



ALIEN EMPIRE 

Time Llle Video 

180 minutes, $49.99 for boxed set 

Some PBS stations aired this creepy- 
crawly three-part series about insects 
earlier this month, and Time Life is 
now selling the boxed set via retail and 
direct-responBe. Although insects out- 
number humans by a ratio of millions 




trimmed cover), Ratner's tome is 
the ultimate visual tribute to a 
band whose imagery is synony- 
mous with the glory days of rock- 
'n'roll. 

Although many of Ratner's pho- 
tos lack the crispness and detail of 
some of the famous "authorized" 
Zep pix, they make up for it in 




to one, most people know little about 
the various species other than the 
images they glean from science-fiction 
films and those stock sound effects 
used in outdoor scenes. Enter this 
we 11 -re searched and magnificently 
filmed documentary, which travels the 
globe to bring to light the alien world 
of insects — from beatles bigger than 
mice to microscopic ants. Viewers may 
never look at their fellow earth 
dwellers quite the same way again. 
(Contact: 800-846-3843) 



PERFORMANCE 



MR. BEAN 

PofyGramVUeo 

60 minutes each, $19.95 each 

The ever-witty Rowan Atkinson, whose 
seemingly contradictory patchwork 
persona Mr. Bean is known across sev- 
eral continents, has come a long way 
from his roots as a standup comic in 
the U.K. His unique use of physical 
comedy has earned the young comedi- 
an international success and a lengthy 
stint on HBO in the U.S. Best known 
on the big screen for his role as the 
priest in "Four Weddings And A 
Funeral," Atkinson's video debut 
should spark its share of retail traffic. 
PolyGram is introducing its "Mr. 
Bean" series with two titles, each of 
which features two episodes plus 
never- before-seen footage. 



INSTRUCTIONAL 



MAKE IT HAPPEN! IN HIP-HOP AND RAP 

HMD And Associates 
40 minutes, $19.95 

Crash course in breaking into the rap 
music business brings together an 
impressive array of "teachers" from both 
the label and artist camps. Among those 
sharing words of wisdom are KRS-ONE, 
Mercury Records president Ed Eck- 
stine, Ruffhouse Records president Joe 
"the Butcher" Nicolo, and a host of A& R 
reps from such labels as MCA, Pendu- 
lum, Jive, and Ruffhouse. The informa- 
tion — including tips on networking, get- 
ting a demo heard, finding publications 
that cater to rap and hip-hop, and 
attending related conferences and con- 
ventions — is presented in a helpful and 
succinct manner. (Contact; 800-517-5176) 



sheer passion and intensity. They 
are a fan's document, and they con- 
vey the excitement Ratner must 
have felt sneaking up to the first 
few rows to capture his heroes on 
celluloid. 

In addition, Ratner displays a 
gift for catching the facial expres- 
sions and body language that have 
made Zeppelin members Jimmy 
Page, Robert Plant, John Paul 
Jones, and John Bonham the icons 
that they are. 

Unfortunately, Ratner seems to 
have placed less attention on the 
writing and editing of his book than 
on its images, judging from the 
number of misspellings and awk- 
ward phrases in the foreword and 
introductory essay. Nevertheless, 
the story is in the pictures, not the 
words. Keeping that in mind, a 
viewer can appreciate "Live 
Dreams" as a colorful fan's scrap- 
book. 

PAUL VERNA 



ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



BABE 

Sound Source Intvsctivt 

PC CO-ROM (Windows 3.1 or higher) 

The surprise hit film of 1995 has 
spawned a cute spinoff in this CD-ROM 
reading adventure for young children. 
There's little that's lean about this 52- 
page interactive storybook, which con- 
tains movie clips, animation, and photos. 
Kids can take a break from the book 
and visit the virtual barn to play one of 
several simple activities, including 
mazes, coloring, and hidden-object 
games. You'll never want to eat bacon 
again. 

Well . . . There You Go Again! (Ronald Reagan: 
The Humor That Shaped America) 

Mitgang/Xusnnar, Inc 
PC CO-ROM (Windows 3.1) 
Ronald Reagan: president, actor . . . 
comedian? In recognition of his many 
talents, this CD-ROM assembles many 
of Reagan's now-famous one-liners and 
witty observations on life through 
audioclips, videoclips, transcripts, and 
photographs. Even democrats will get a 
kick out of this archive of presidential 
humor in the '80s. This disc, which can 
be found at the Ronald Reagan Presi- 
dential Library, contains enough knee- 
slappin' humor to last until the next 
election. 



AUDIO 

BOOKS 

EDITED BY TRUOI MILLER ROSENBLUM 



PRIMARY COLORS 
BY ANONYMOUS 

READ BY BLAIR UNDERWOOD 
Random House AudioDooks 
3 hours (abrtdf ed>, $18.00. 
All of Washington, D.C., is buzzing 
over this rowan d clef, a thinly veiled, 
satirical account of Clinton's 1992 pres- 
idential campaign. For those who follow 
politics, the fun is in matching the ficti- 
tious characters with their real-life 
counterparts, as well as in trying to 
figure out the identity of the mysteri- 
ous "Anonymous." But even for those 
not familiar with the political players, 
"Primary Colors" is a witty and biting 
insider's look at the cynical world of 
political campaigns. It's also, surpris- 
ingly, a story of self-discovery, as ideal- 
istic campaign staffer Henry Burton 
becomes disenchanted with his idol, 
Gov. Jack Stanton. Blair Underwood 
reads with style and verve, catching 
every nuance and irony. This one is 
likely to dominate the best-seller list 
for quite some time. 

SAINT MUDD 

BY STEVE THAYER 

REAO BY FRANK MULLER 

The Publishing Mills 

3 hours (abridged). S16 95 

Frank Muller is arguably the most pop- 
ular audiobook reader ever, and he 
brings all his talents to bear in this 
grim and gritty tale of Prohibition-era 
gangsters. Graver Mudd, a determined 
middle-aged reporter for a failing 
newspaper, lashes out against the 
crime and corruption of St. Paul, 
Minn., with scathing editorials that 
arouse the ire of the criminals that rule 
the city. Violence explodes as the gang- 
sters seek revenge against Grover and 
fight for power amongst themselves. 
The tense, action-packed story is peo- 
pled with famous names — Baby Face 
Nelson, the Barker Boys, John 
Dillinger — and vividly recreates a his- 
torical period. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld, 3817 Brighton Court. Alexandria, Va. 22305. ENTER'ACTIVE: Send review copies to Brett Atwood, BO I boa re ! :nv", w Khi'e Blvd. . Los 
Angeles. Calit. 90036. BOOKS: Send review copies to Paul Verna, Billboard, 1516 Broadway, New Yofk, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seetey St., Brooklyn, N.Y. 11218 . 
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WKTU May Bring Beat Back To Top 40 

New York Outlet With Classic Calls Fills Rhythm Niche 



All This And Eats, Too. Lava/Atlantic artist Edwin McCain sang and signed 
autographs for 300 listeners of KRBE Houston at a free lunch hosted at the 
Rhino Room. Later in the day, McCain, right, with KRBE afternoon drive/assistant 
PD Scott Sparks, sang the national anthem at a Houston Rockets game. 

Format Issues Tackled At Gavin Seminar 

Homogeneity Of Country One Panel Subject 



■ BY CHUCK TAYLOR 



ATLANTA— Top 40 taps its toes, 
jazz/AC breaks from the niche pack, 
and country wonders if it's not coun- 
try anymore. 

These were a handful of the issues 
hashed about as programmers bellied 
up to a feast of radio panels and for- 
mat forums at the annual Gavin Sem- 
inar, held in Atlanta Feb. 7-10. 

Participants of the "Country Sum- 
mit" agreed that today's country 
radio is anything but daring. "It's 
easy to program country radio now. 
They all sound the same," said one. 

But taking issue with a comment 
that Nashville labels are perhaps cre- 
ating the problem of sameness by giv- 
ing radio what it wants, Kara Ross, 
an A&R rep for Asylum Records, 
responded, "When you try to intro- 
duce anything that's a little different, 
then it's too different." 

Ross noted concern that promoting 
an artist such as the Patsy Cline- 
inspired Barnett, who breaks 
Nashville's current mold, might meet 
with resistance. 

"Yeah," murmured an audience 
member. "She's country." 

Country music's evolution from tra- 
ditional country themes to AC also 
drew varied responses at the session. 
Programmers debated the value of 
artist crossover to mainstream for- 
mats. While some agreed that such 
exposure could lead AC listeners to 
country radio, others countered that 
it robs country of core artists. 

"We won't touch Little Texas now," 
said one, referring to the band's AC 
success with "What Might Have 
Been." All agreed on the dangers of 
AC-ing country radio, such as the 
well-j)ublieized rejection of Reba 



McEntire's "On My Own." 

Others noted that country now 
competes not only with AC and top 
40/adult stations, but with acoustic- 
based, modern-leaning top 40 acts, 
such as Sheryl Crow and Gin Blos- 
soms. 

TOP 40 GETS A GROOVE? 

The launch of WKTU's top 
40/rhythm format spurred predic- 
tions of a dance revival by some pro- 
grammers, the most surprising of 
whom was WPGC-FM Washington, 
D.C., music director Albie D., who 
announced that titles from La Bouche 
and Everything But The Girl are 
starting to see top 20 sales but are 
played only during his mix show. 

Two L.A. programmers, KIIS 
assistant PD Tracy Austin and KKBT 
PD Harold Austin, commented on the 
greater dance focus at rival KPWR 
(Power 106), which, KIIS' Austin 
noted, is "playing a lot more cha-cha 
records." KKBT's Austin said that 
KPWR's new interest in the house 
sound means that his R&B station can 
again "claim ownership" of R&B 
artists. 

At an earlier consultants panel, 
Hilton Head Island, S.C. -based Don 
Kelly noted that records selling in 
most markets have a "much greater 
ethnic component" than most top 40 
stations want to deal with. 

Kelly also said that while it would 
be natural for each market to have a 
rhythmic top 40 and a rock-based top 
40, the fact that, in most cities, there 
is only enough revenue for one top 40 
means that many markets are going 
against the "natural order." 

In a session highlighting success- 
ful AC radio promotions, Bill Curtis 
of KVIL Dallas stressed the impor- 



■ BY KEVIN CARTER 



The biggest industry spectator sport 
in recent memory took another leap in 
the No. 1 radio market Feb. 10, when 
Evergreen Media, after a week of 
stunting, flipped country WYNY New 
York to top 40/rhythm, reclaiming the 
legendary calls of late '70s/early '80s 
disco powerhouse WKTU. The station 
is now known as "the new 'KTU: the 
beat of New York." 

The new outlet stirred further 
industry fervor with the announcement 
Feb. 12 that Frankie Blue, director of 
programming for the Box, will come on 
board as PD. Blue was first associated 
with the WKTU job when rumors 
about a WYNY change began last July. 
The station, currently running jock- 



tance of being out front in the com- 
munity. 

"Getting them to remember us is 
the goal," he said. "You want them to 
think, 'Hey, maybe that station and I 
have something in common, because 
we go to the same places.' " 

Greg Strassell of WBMX Boston 
discussed a tie-in in which a local 
record retailer posts the station's top 
10 songs for the week in-store. But 
when asked whether AC radio really 
leads to album sales, an irritated 
Strassell responded, "We're trying 
hard to change the belief in that 
stereotype." He illustrated the point 
by describing the presence of retailer 
Strawberries at the station-spon- 
sored Fallfest, which drew 500,000. 

According to Strassell, Strawber- 
ries sold out of product at the event, 
which featured performances by 
Cyndi Lauper, Paula Abdul, Bruce 
Hornsby, and Blessid Union Of Souls. 
"[Strawberries] will be back this year, 
and they're ready this time." 

At another panel, Orlando, Fla.- 
based consultant Bill Richards noted 
the increasing similarity between hot 
AC and mainstream top 40. Those 
charts once differed by 18 songs; now 
they differ only by six, Richards said. 
"I think hot ACs are just trying to 
move top 40 to the left, and we've let 
them do it." Detroit-based consultant 
Fred Jacobs then noted that the 
increased interest by adult top 40 in 
modern rock would mean "just more 
coming aggravation" for his modern 
rock clients. 

Urban sessions, including "Women 
In The Urban Landzcape" and "Rap: 
How To Go From DJ To PD," served 
to remind those working their way up 
that paying dues fosters the greatest 
(Continued on next page) 



less and without a permanent music 
director, has also tapped network TV 
guy Don LaFontaine as station voice, 
along with Maureen Rivers. Until Blue 
is in place, programming is being over- 
seen by Evergreen's Steve Rivers and 
group consultant Guy Zapoleon. Ever- 
green has hired Scott Elberg from 
Infinity's crosstown WFAN as gener- 
al station manager and KIOl San 
Francisco GSM John Bassanelli as 
director of sales. 

Rivers and Evergreen COO Jim de 
Castro say the company did two 
research studies with Strategic Radio 
Research and Nova Marketing that 
indicated a hole for mass-appeal 
pop/rhythmic music." De Castro says, 
"WQHT [Hot 97] is too hip-hop and 
young. WRKS and WBLS are very 
slow jams and urban, WHTZ [Z100] is 
rock, and WPLJ is pop/rock. There is 
a clear hole for a rhythm-based, fun, 
entertaining radio station." 

Although the WKTU calls, which 
migrated to an oldies station in 
Atlantic City, N.J., after the original 
WKTU became rock station WXRK in 
1985, connote dance, Rivers says, "the 
new 'KTU will have more dimensions 
to it than just dance. A lot of ballad 
material tested extremely well, as did 
the dance classics and many New York 
regional records. This station will be 
very well balanced." 

(Meanwhile, the Atlantic City oldies 
station becomes WTKU and remains 
"Kool 98.3") 

According to WXKS-FM (Kiss 108) 
Boston music coordinator Kid David, 
who is currently assisting in the 
WKTU music department, the her- 
itage artists to be featured on the sta- 
tion include Alisha, TKA, Cover Girls, 
Cynthia, George LaMond, and Donna 
Summer. Current faves include Janet 
Jackson, TLC, Boyz II Men, Brandy, 
Real McCoy, Mariah Carey, <?*, Madon- 
na, and many artists who have fallen 
through the cracks in New York. 

Gold titles are ranging from mid-70s 
crossover dance (KC & the Sunshine 
Band) to late-'80s freestyle (Company 
B, the Cover Girls) to such unlikely 
titles as Bob Marley's "One Love." 

Despite the calls and the presence of 
some unusual gold titles in the early 
days of the station, Rivers says WKTU 
will be careful doling out the old-school 
product. "There will be some, but we 
don't want it to become overpowering. 
This is not the old 'KTU," he says. 
"We're deliberately trying not to limit 
ourselves musically, and we're striving 
to remain as mass appeal as possible" 
(see Dance Trax, page 28). 

Although some format observers 
have questioned the financial wisdom 
of blowing up a country station with a 
25-54 niche to go top 40/rhythm, Rivers 
says that their research shows "sub- 
stantial 25-54 appeal." 

In terms of presentation, Rivers 
says, "our goal is make our presenta- 



tion extremely positive. I know the PDs 
at our major competitors, WHTZ , 
WPLJ, and WQHT. They're all out- 
standing radio stations, but I feel the 
overall tone of the market seems a lit- 
tle angry right now. This is a good 
opportunity for us to be a positive, fun, 
upbeat radio station." 

Once the PD is in place, Rivers says, 
that person will announce the jock staff. 
"We're looking for "908 communicators 
who are also entertainers. I want the 
attitude of the new 'KTU to recall the 
old WABC days — a classic station 
where the music was great, the jocks 
were exciting and fun to listen to, and 
they were proud of the fact that they 




were on the air in New York." Until that 
time, the station is planning to set up 
microphones at different locations so 
listeners can audition live on the air. 

De Castro adds, "We're really in no 
hurry. In fact, we'd like to do some 
additional stunting with current and 
[former] New York radio personalities 
taking turns doing the morning show 
to get us through the spring book." 

WKTLPs launch followed a much-pub- 
licized week of simulcasts of other Ever- 
green properties designed to showcase 
Evergreen to Wall Street, Madison 
Avenue, and the record community, 
according to corporate marketing direc- 
tor Bev Tilden. Besides the simulcast of 
WRCX (Rock 103.5) Chicago morning 
man Mancow Mullen stations simulcast 
included KKBT Los Angeles, WLUP 
Chicago, KIOI, and WXKS. 

(Continued on next page) 



WKTU'S FIRST HOUR 

C + C Music Factory, "Gonna 
Make You Sweat"; Mariah Carey, 
"Fantasy"; Snap. "Rhythm Is A 
Dancer"; Madonna, "Open Your 
Heart"; Real McCoy, "Run Away"; 
CeCe Peniston, "Finally"; Lina San- 
tiago, "Feels S<> Good"; Prince. "I 
Would Die I ( *"; KC & the Sunshine 
Band, "Please Don't Go"; Cynthia, 
Change On Me"; TLC, "Diggin' On 
You"; Diana Ross, "Upside Down"; 
Janet Jackson, "Runaway"; Had- 
daway, "What Is Love"; Salt-N- 
Pepa. "Whatta Man"; Whitney 
Hilton. "Exhale (Shoop Shoopi"; 
Donna Summer, "Hot Stuff"; am) 
Seal. "Kiss From A Rose." 
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FCC Looks To Streamline EEO Guidelines 

Paperwork Reduction One Goal Of Proposed Changes 

■ BY BILL HOLLAND 



WASHINGTON, D.C.— The FCC has 
issued a notice that it is seeking to 
streamline equal-employment-oppor- 
tunity guidelines, reacting to long-held 
broadcaster complaints that EEO 
paperwork is burdensome and needs 
to be reduced. 

The Feb. 8 document also calls for 
review of EEO forfeiture rules, after 
an appeals court invalidated similar 
guidelines because there had been no 
prior notice and comment period. 



The commission proposal asks 
broadcasters for suggestions on ways 
to reduce record-keeping and filing 
requirements. 

In addition, it suggests that stations 
in markets where the "local minority 
job force" is small could be excluded 
from reporting requirements or be 
given other recruitment options, such 
as job fairs. 

Eddie Fritts, president/CEO of the 
National Assn. of Broadcasters, hailed 
the measure, saying that while pro- 
moting a "diverse work force within 



the broadcasting industry is critical . . . 
present EEO policies are overly bur- 
densome and rely too heavily on 
record-keeping over results." 

While FCC chairman Reed Hundt 
says that the move will "reinvent our 
EEO rules," minority groups, such as 
the Minority Media and Telecommuni- 
cations Council, oppose the plan. "EEO 
doesn't need to be 'streamlined' or 
'reinvented,' " said MMCC in an orga- 
nization statement, "unless it is to 
express zero tolerance for discrimina- 
tion." 



FORMAT ISSUES TACKLED AT GAVIN SEMINAR 



(Continued from preceding page) 

ultimate success. 

Motivational speaker Louis Young 
said, "You must be willing to chop 
wood and carry water. Those willing 
to do what it takes are the ones who 
get ahead." 

A rap exec said that too many take 
the microwave approach to their 
careers: 30 seconds and blow up. 

At the "Women" panel, moderator 
Thembisa Mshaka asked panelists to 
explain how they acquired and deal 
with their power. Answers ranged 
from "I don't like the word 'power' " 
to "I believe everyone from the recep- 
tionist on up has power" to "I don't 
think of myself as having power." 
Only Vivian Scott. VP of 550 Music, 
admitted to possessing power, but 
noted that she has to be careful how 
she uses it. 

SMOOTH JAZZ BLOWS HORN 

Proponents of jazz/AC agreed that 
the secret is out, pushing the format 
beyond niche status. But there was 
dissension over its next logical step. 

Programmers debated over the bal- 
ance between art and science: stay- 
ing safe with time-traveled instru- 
mental tracks versus going with the 
gut instinct to add AC-based vocal 
tracks by such artists as Mariah 
Carey. 

"There are no virgin listeners to 
this format," said Bernie Kimble of 
WNVW Cleveland. "They've all come 
from somewhere else. If you lose your 
identity, you'll lose your listeners. You 
don't want to go too unfamiliar." 

On the other hand, Kevin Brown of 
KBLX San Francisco cautioned that 
if the format is squeezed too tightly, it 
will fall into the trappings of many 



top 40 stations. "If we don't take 
risks, we run into problems," he said. 

Brown also expressed concern 
about the dominant influence of the 
format's leading consultant. Broad- 
cast Architecture; his view gained 
momentum when a GRP label rep 
said that when BA sways from adding 
a song to its recommended pi ay list, 
member stations more often than not 
default to its opinion. 

"BA is a tool to build radio stations 
with," argued BA exec Allen Kepler. 
"[It is] not the only tool." 

TELECOM TALK 

Consultant Jacobs suggested that 
the pattern already established by 
duopoly would continue — "just at a 
more frantic, accelerated pace." 

Country consultant Rusty Walker 
encouraged PDs to become "demo 
specialists, not format specialists" in 
anticipation of having to program 
more than one format in a world of 
"megapolies." 

San Diego-based consultant Jerry 
Clifton, making his appearance on the 
panel via speakerphone, said that 
megapoly was potentially 'the answer 
to a [programmer's] dream." Clifton 
said that now, for example, one con- 
sultant could program not just his 
station, but everybody else's format 
as well, staggering stopsets at every 
station for maximum effect. 

KYYY Bismarck, N.D., PD Bob 
Beck was less enthusiastic. The 
changing ownership climate, he said, 
meant that his new owners had just 
taken the heritage top 40 station to 
satellite AC. "I'm very fortunate. I 
still have my job, but it's very tough 
to let people go," Beck said, which led 



Brian Philips, PD of modern WNNX 
(99X) Atlanta, to comment, "These 
people — because of a bill — are going 
to be left with satellite radio, and 
that's awful." 

OTHER HIGHLIGHTS 

At a panel called "Getting Out Of 
The Concert Business." label reps 
complained about the tendency of sta- 
tions to demand concert acts and then 
not support follow-up singles. 

That led WBBM-FM (B96) PD 
Todd Cavanah to say that the provi- 
sion of acts for his annual "Bee Bash" 
is his only request from labels 
throughout the year. This, Cavanah 
said, means that he doesn't feel "like 
I have to play the fifth single out of 
the box." 

Meanwhile, independent promoter 
Ric Cooper questioned the overall 
value of station concerts, pointing out 
that two major top 40 stations had 
their worst-ever books during their 
spring concert promotions. 

At an Arbitron panel, GM Pierre 
Bouvard, asked if the radio service had 
any intention of using the Internet to 
augment its diary placement, told the 
audience that teens, the potential audi- 
ence for such a move, are already good 
diary keepers and that "as much hype 
as you hear about the World Wide 
Web, you might find only one-tenth of 
the audience using it." 

That panel remained relatively low- 
key, despite the recent barrage of 
industry criticism toward Arbitron. 

Assistance in the preparation of t li is 
story came from Sean Ross, Monitor 
editor, andJanhw Mv Adams, manag- 
ing editor of R&B Monitor. 



WKTU MAY BRING BEAT BACK TO TOP 40 



(Continued from preceding page) 

Tilden, who recently joined Ever- 
green after serving as station manag- 
er of WEEI Boston and planning the 
much-admired series of station con- 
certs for WXKS, says Evergreen 
sought its legendary calls because "the 
WKTU name was a great place to 
start If you talk to most 30- to 40-year- 
old New Yorkers, they already know 
those call letters." 

WKTU is planning a formal station 
launch party next month, followed by 
an extensive TV campaign. De Castro 
adds that the upcoming marketing 
campaign for 'KTU will be "very high- 
brow and high energy. The whole look 
of the radio station will have a Calvin 
Klein appearance," he says. "The bill- 



boards, the bus cards, and the televi- 
sion [spots] will have a very upscale 
feel." The plan is to utilize the image 
of New York as a fashion and enter- 
tainment capital. "Everybody, even in 
the suburban areas, wants to be a part 
of New York," he says. It's a trendset- 
ting market, and everyone wants a 
piece of it. We are going to try and 
make it something very special." 

Ironically, WKTU's debut took place 
when much of the radio and record 
industry was at the Gavin Seminar in 
Atlanta. Not surprisingly, the new sta- 
tion was a major topic of discussion. 

Consultant Jerry Clifton noted that 
WKTU was debuting in an "atmos- 
phere [that is] a lot different, and time 



will tell. With Hot 97 being as strong 
as it is now and urban being as hig as it 
is, it's going to be a good battle." 

Jefferson Pilot group PD Don Ben- 
son said that WKTU "is going to come 
in and get noticed right away," which 
led to the suggestion by several pan- 
elists that top 40 would undergo anoth- 
er dance phase. Notably, Jefferson 
Pilot's WSTR (Star 94) Atlanta, which 
plays little current R&B music, was 
running a lot of the vintage late 
'80s/early '90s titles that WKTU is also 
playing, from such artists as C + C 
Music Factory and Black Box. 

Kevin Carter is managing editor of 
Top 40 Monitor. 
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FOREVER TONIGHT ♦ PETER CETERA 4 CRYSTAL BERNARD 

RIVER NORTH 3005 


36 


35 




7 
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YOU GOTTA BE 
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I'M THE ONLY ONE 
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ALL 1 WANNA DO 
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COME TO MY WINDOW 
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HAVE YOU EVER REALLY LOVED A WOMAN? ♦ BRV.Sf. AD7-MS 

A4M 581028 



Recurrents are titles whtch have appeared or the Hot Adult Contemporary chart to* 26 weeks and 
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WKTU: Better Than Mashed Potatoes; 
Jacor, SFX Among Those In 'Buy' Mode 



MNY OTHER DAY. my brain would 
have been reduced to mashed potatoes. 
But this Sunday afternoon, as I sat in 
a cab inching westward ever-so-delib- 
erately through the streets of Man- 
hattan, the fact that as much low-end 
dB was pouring into my eardrums as, 
say, the tailpipe of Apollo 13 at takeoff 
was of little bother. 

At last, after weeks of waiting — and 
an out-of-town weekend that prevent- 
ed me from catching its official debut 
the day before — I was getting my first 
taste of Evergreen's new WKTU, New 
York's "beat of the city." First song 
heard was "Let Me Be the One" from 
Expose, which struck me as somewhat 
prophetic. Of course, with the con- 
founding impact of that bass, mayon- 
naise would have been profound if I'd 
really applied myself. 

Anyway, nearly a week later, the top 
40/rhythm outlet, which succeeds 
country WYNY at 103.5, is still draw- 
ing more "ahs" than "oohs." The menu 
includes disco, freestyle, '80s uptempo 
pop, and a handful of current ballads 
and mainstream dance fodder. 

I hope that in time the station will 
dive into more current territory; sta- 
tion execs haw vowed to do so as they 
test new songs. Nonetheless, it's good 
to hear consistent uptempo music in an 
era in which the presence of dance 
music at top 40, R&B, and hip-hop out- 
lets is often cursory. Top 10 records, 
such as La Bouche's "Be My Lover" 
and Corona's "Khythm Of The Night," 
shouldn't have to feet like renegades 
sneaking through to listeners. 

Now, see what the station has to say 
about it in our profile, page 90. 

Just in case you didn't think the new 
telecom bill would create a station- 
sales fury, here's the juice: .Jacor, which 
purchased the 12-station Noble last 
week, has now picket! up the 19-station 
Cincinnati-based Citicasters. The mow 
raises Jacor's total number of radio 
stations to 54. Citicasters' properties 
include album WKLS Atlanta, WLVQ 



Columbus. Ohio, KYYS Kansas Citv, 
Mo., and WXTB Tampa, Fla. 

But wait, there's more. SFX Broad- 
casting bought Prism Radio Partners' 
16-outlet chain for $105 million, giving 




by Chuck Taylor 

with reporting by Douglas Reece 



SFX 51 stations. You'll see even more 
sales below in Newsline. 

At this rate, the moms-and-pops of 
radio might as well gather en masse and 
set up their own retirement community. 
How about Telecom Towers or Megapoly 
Manor? The impact of this bill on station 
ownerehip makes me shudder. 

Wondering if there's any consisten- 
cy left? KIIS-FM Los Angeles morn- 
ing guy Rick Dees has inked a new 
contract to stay with the Gannett sta- 
tion through the year 2000. Dees began 
with KIIS the year the Go-Go's first 
unsealed their lips, Kim Carnes spent 
a then-rare nine weeks atop the Hot 
100, and the curious phenomenon we 
call MTV was born. You with me? 

Incidentally, we jumped the gun last 
week about KIIS PD Sieve Perun exit- 
ing. It seems he's simply in contract 
renegotiations. And while we're feeling 
humble, Paul Brady with WRKL 
Rockland County, N.Y., mentioned in 
the Jan. 27 Newsline, is actually Bill 
Brady. Sorry, guys. 

Howard Stern fans: A biopic movie 
of his book "Private Parts" is said to be 
definite. Former "Hill Street Blues" 
star Betty Thomas will direct, with 



newsline... 

BERNIE BARKER is named CEO/president/GM and partner in Solar Broad- 
casting Co., which owns WSTH and two other Columbus, Ga., stations. Bark- 
er previously was VP/GM of WAPI/WMXQ Birmingham, Ala. 

PHIL CATLETT, GM of three Patterson Broadcasting stations in Grand 
Rapids, Mich., adds regional manager duties for the company's sewn Michi- 
gan stations, including WELL Battle Creek. 

STEVE CRUMBLEY joins WXYV/WCAO Baltimore as operations director. 
He is a former operations manager at WOWI Norfolk, Va. 

DAVE EDWARDS, PD ofWNTQ (93Q) Syracuse, N.Y., is upped to OM of Pilot 
Communications. 

STATION SALES: KOOL-AM-FM Phoenix from Par Broadcasting to Colfax 
for $35 million; KWJJ-AM-FM Portland, Ore., from Park Communications 
to Fisher for $35 million; and WNLS/WTNT Tallahassee, Fla., from Park 
to WTNT Inc. Tor $3.5 million. KTNT Oklahoma City, from Life Broad- 
casting to Caribou for $2.7 million. 

WFXK Raleigh, N.C., from Osborn Communications to Pinnacle for $5.9 
million; KSSN/KMVK Little Rock, Ark., and KZSN-AM-FM Wichita, Kan., 
from Southern Skies Corp. to Triathlon Broadcasting Co. for $24.5 million. 
Also, Triathlon has agreed to acquire country KNFR/KAQQ/KISC 
Spokane, Wash., from Silverado Broadcasting Co. for $8.75 million. 



Ivan Reitman producing. The pair 
were guests on the Stern show Feb. 13. 
Filming will take place in New York 
starting in May. 

Other news: An Oakland County, 
Mich., judge has ruled that top 40 adult 
WKQI (Q95) Detroit morning man 
Dick Purtan — who sued to be let out 
of his contract — is free to leave as of 
May 12, the one-year anniversary of 
the merger of Broadcasting Partners 
and Evergreen Media. The decision is 
being appealed. 

Finally, combined local and national 
radio revenues were up 8*?t in 1995 com- 
pared to the previous year, according 
to the Radio Advertising Bureau. That 
figure is based on a 9% improvement in 
local revenue and a 8ft national revenue 
gain. Estimated 1995 radio revenues 
are local, $9.1 million; national, $1.9 mil- 
lion; and network, $420.3 million. 

FORMATS: BEAT GOES DOWN 

As WKTU moves into the 
adult/dance hybrid area, two stations 
that helped establish that format have 
modified themselves. KTHT Fresno, 
Calif., has moved to a nonrhvthmic hot 
AC format. WYXR (Star 104.5) 
Philadelphia has phased out some of its 
heavier dance titles and added some 
pop crossovers, along the lines of 
WBMX Boston. 

KZDG Denver played its last coun- 
try song Sunday (18), when it began 
simulcasting crosstown classical sta- 
tion KVOD. The simulcast lasts until 
March 4, at which time KVOD's staff, 
classical format, and library will move 
from Tribune's 99.5 FM frequency to 
Chancellor's 92.5 frequency, now occu- 
pied by KZDG, Tribune will unveil a 
new format on 99.5 March 4. 

It's still a month until R&B WOLF 
Syracuse, N.Y., gets its long-planned 
FM on the air, but it has filed for new 
call letters WXCD (CD105.9). 

Savannah, Ga., gets a new hip-hop- 
leaning R&B outlet this week, as 
W9GF drops its satellite R&B adult 
format to go young end. And KFQC 
Davenport, Iowa, becomes that mar- 
ket's first R&B station in a decade. 

PROGRAMMING: ON THE MOVE 

WMRQ (Radio 104) Hartford, 
Conn., PD John Knapp is named PD 
at WPLY (Y100> Philadelphia, replac- 
ing Garett Michaels, now PD at 
WHYT Detroit 

And look for former WYCD Detroit 
PD Al Casey to assume that position 
at sister gold-based country outlet 
KSNN (Sunny 95) Dallas, currently 
the topic of format flip rumors. 

WARQ Columbia, S.C., PD Dave 
Stewart will replace Bill Pugh as PD 
at WSHE Miami. Stewart will assume 
Pugh's afternoon airshift. An interim 
PD for WARQ has not been announced. 

After months of rumors, longtime 
operations manager/ PD Roy Samp- 
son exits WXYV (V103) Baltimore, 
replaced by consultant Steve Crumb- 
ley, former OM of WOWI (103 Jamz) 
Norfolk, Va. Lorenzo "Ice Tea" 
Thomas remains MD. 

Modern WLUM Milwaukee PD Ron 
Bunce resigned Feb. 9 and will stay 
with the station as "interim production 
director," a position he held when the 
station was top 40. Staffer Tommy 
Wilde has been named interim PD. 



Third Time's A Charm For 
KSHE St. Louis PD Balis 



Last November, Rick Balis 

began his third tour of duty as PD of 
heritage album rocker KSHE St. 
Louis. 

That's where he began his career in 
commercial radio in 1976. It's also the 
station at which he has spent 15 of the 
last 20 years, save for detours at 
hometown WHIP Chicago and clas- 
sic rock KSD St. Louis, as well as a 
stint in the voieeover business in 1983. 

But with increasing rock competi- 
tion and a surprising 
morning-show choice, 
Balis says, this time 
around is already dif- 
ferent. 

"I'm looking at this 
whole thing through 
different eyes than 
before. I have more 
energy and enthusi- 
asm about my work 
than I can recall," he 
says. "From a person- 
al vantage point, 
that's what the third 
round represents. It 
also is a tenure as PD 
in the most competi- 
tive time for the St. 
Louis rock arena. In a 
general way, it repre- 
sents a continuing 
evolution of a her- 
itage giant — bringing the past with 
us but not living there. We're pretty 
much into a new era for the radio sta- 
tion." 

Balis returns to KSHE after pro- 
gramming rival KSD. That station, 
which was AC during KSHE's 12- 
share heyday in the '80s, has frag- 
mented St. Louis' rock scene, along 
with modern KPNT (the Point) and 
triple-A WVRV (the River). 

Against that backdrop, one of 
Balis' first acts was to add WFBQ 
Indianapolis' syndicated "Bob & 
Tom" show. Asked why he chase that 
show in a market that doesn't have 
Howard Stern. Balis cites the duo's 
Midwestern appeal. "They've been 
successful in a market that in many 
ways is very similar to St. Louis. 
We've been familiar with them 
throughout the years, and they've 
been very successful. They've got a 
45 share among men 1 18-34] in their 
market There's obviously no deny- 
ing that they're very talented." 

Former KSHE morning man John 
Ulett now does a.m. news and mid- 
days, but that hasn't kept questions 
from arising. 

"Some people in the market are 
scratching their heads — and we 
knew they would — about adding a 
show that is from outside the market 
[and] a show that plays very little 
rock, especially on a station that con- 
tinues to be known as 'real rock 
radio.' I But 1 hope] the entertainment 
value will make this all worthwhile." 

Balis says that a vocal minority 
was upset by the change, but so far, 
positive responses have been gener- 
ated by promotions, and the buzz on 
request lines is upbeat. 

Musically, Balis says, KSHE has 
opened up, but in a way consistent 
with the station's heritage. "We're 
not as conservative with current 




music as the station has been in the 
last couple of years," he says. "We 
will look first at Tom Petty, Clapton, 
and the Stones, (then for those 
newer] acts we feel comfortable in 
calling mainstream. Frankly, we 
would leave what Iwe consider] alter- 
native to the Point. We're not trying 
to cover so much ground that we'd be 
serving no one to their satisfaction." 

As for his and other mainstream 
rockers* reactions to modern rock's 
growth, Balis says, 
"We all know what is 
happening. Many 
have begun talking 
about what is going 
on in the world of the 
alternative format, 
really getting to the 
point of asking if it is 
truly a format. Does 
it have much shelf 
life? It would appear 
that the lion's share 
of listening to alter- 
native stations is 
becoming more and 
more core, which is 
driving these stations 
very current and 
very hud. Because of 
the fact that we're 
much more interest- 
ed in a 25-plus audi- 
ence, we can't afford to do that." 

Following is a recent afternoon 
monitor of the station: Thin Lizzy, 
"Jailbreak"; the Smithereens, "A Girl 
Like You"; Van Halen, "Seventh 
Seal"; Cream, "Crossroads"; Gin 
Blossoms, "Follow You Down"; U2, 
"New Year's Day"; and Rainbow, 
"Since You've Been Gone." 

One reason KSHE hasn't had to 
jump on the modern bandwagon is 
that its heritage has been an asset, 
not a liability. "I think it's primarily 
because the station never went into a 
holding pattern one way or another. 
It was always looking to grow at 
times land to| evolve and be aware of 
trends. It's something we're very 
proud of — that the station has been 
around for this long. 

"We have listeners who started 
with us in the '60s and '70s, but we'™ 
never rested on that. We always look 
to keep those listeners as happy as 
we can and keep them around as long 
as we can while trying to find new lis- 
teners. 

"Over the 28 years the station has 
been around, it has remained true to 
rock. So when Prince and Michael 
Jackson were infiltrating a lot of rock 
playlists, they didn't manage to infil- 
trate KSHE. I think a lot of the stuff 
we do is common sense. We're con- 
sistent in many ways, and that's 
important It's simple, but it's key." 

In the fall Arbitrons, KSHE was 
up slightly, 6.3-6.4 12-plus. KSD, 
which just added currents to its clas- 
sic mix, was up 2.9-3.4, but Balis 
doesn't think the growth across the 
street is music-driven. "It's pretty 
safe to say that growth at KSD has 
come from football. If you take a look 
at the ratings, the growth truly came 
on Sundays, although KSHE contin- 
ues to lead that station on Sunday." 

JOHN LOSCALZO 
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Salt, a rock trio from Stockholm, hopes to 
get some sightseeing in on its upcoming 
tour of America. "We're expecting to see 
some cowboys," jokes the band's bassist, Daniel 
Ewerman. 

"It's a strange way of seeing things — just 
from films," singer/guitarist Nina Ramsby says 
about Salt's impressions of the U.S. She, Ewer- 
man, and drummer Jim Tegman, all in their 
early 20s, can't wait to experience the country 
first-hand — to see if the deserts of Arizona and 
New Mexico are as beautiful as depicted, if the 
college music scene in Boston is still fertile, and 
if the urban romance of New York resembles the 
portraits in Woody Allen's films. 

Being something of a theme for the band, the 



act of gaining knowledge first-hand resonates 
in the title of Salt's Island debut album, "Aus- 
cultate." "What we mean by the title is, 'See if 
you like us by just really listening to us,* " Ewer- 
man says. "So many people decide if they like a 
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band if it dresses hip, or if other people think 
it's cool." 

So far, people have listened to "Auscultate" 
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closely enough to move the single "Bluster" to 
No. 22 on Modern Rock Tracks. With its dynam- 
ics — low-profile in the verses but exploding in 
the chorus — and cryptic lyrics, "Bluster" reaps 
a ground previously sown by alterna-icons from 
the Pixies to Nirvana to the Foo Fighters. 

Unlike those bands, though, Salt readily 
maintains that all of its songs are about "per- 
sonal relations," as Ramsby puts it. "Every 
song we write is about questioning relation- 
ships," she says, "but I try to hide the person- 
al things a hit — make it diffuse, so others can 
identify. 

"People really should listen to the music," 
Ramsby adds, "and come up with their own 
explanations, anyway." 
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Week of February 4. 1336 

© Anywhere Is / Enya 
<2) Power Of A Woman ■' Eternal 
® Jackson Cannery / Ben Folds Five 
® Like Marvin Gays Said What's Gotrug On)/ 
Speech 

© Beautiful Life / Ace Of Base 

@ Take Cover I Mr. Big 

<T) Heaven Only Knows / Swing Out Sister 

® Mr. Jones/ Out Of My Hair 

® St*yin' Abvt / 

N-Trance Featuring Rieardo Da Force 
O Runaway I The Corrs 

F.na e ■■ '.Vl-iirey Hn.istcn 
03 Taffy / Lisa Loeb And Nine Stones 
3 Oiggin' On You / TLC 
G ffs Oh So Quiet . Bjork 
Q Get Together / Big Mountain 
GOne Sweet Day/ 

Manah Carey A Boyz II Men 
& While The Earth Sleeps / 

Peter Gabriel With Deep Forest 
® One Of Us / Joan Osborne 
d> Good Sweet Lovin' / 

Louchie Lou And Micrue One 

® Kiss / Path Austin 

& Jesus To A Child I Gewge Michael 
® Fee ■ The Goadtimes / Charlene Smith 
@ I II Afways Be Around C t C Music 

Factory Featuring ASK ME & Vic Black 
Q Remembering The ftttl Time / Simpfy Red 
© Vertjoogo / Combustible Edison 
©Gold/ -t- 

& Together / Espressione Globale Vibrazioni 

Productions 
©Hey Lover / LL Cool J 
© I Need To Be In Love / Carpenters 
© To Love Vou More / Celine Own 
© Guts Daze / UHuls 
© Yes / Mt Almoin & Butler 
© Something So Right / Annie Lennox 

Featuring Paul Simon 
© One More Chance / Madonna 
© Free As A Bird / The Beatles 
© Heaven / Solo 

© Love City Groove / Love City Groove 
© Yeha Noha / Sacred Spirit 
© Departures / Globe 
© Dancing Queen / P 
© You Come Through / 

Tom Petty And The Heartbreakers 
@ Don't Stop The Music / 

C * C Music Factory 
© Get Down On It / 

Louchie Lou And Michie One 
© You'll See / Madonna 
© Kelly's Heroes / Black Grape 
© Do That Dance / Nile Rodgers 
& Apple Eyes / Swoop 
©Baby Maybe/ Ice 
© Deteoide / Aco 

© I'll Be There For You / The Ftembrandts 
Selections can be beard on 
"Sapporo Beer Tokio Hot 100" 
every Sunday 1 PM-5 PM on 
J WAVE / 81 3 FM in TOKYO 



ai.3Fm j-wflUE 

Station information available at 
http://www.infojapan.com/JWAVE/ 
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Miramar Marks Decade Of Longforms 

Celebration Includes Compilation, Promotions 



■ BY DOUGLAS REECE 

LOS ANGELES — Ten years after the 
release of its first product, Miramar is 
celebrating its anniversary with 
"Decade" — a new video compilation 
that highlights its contribution to the 
music-video longform industry. 

In addition, the company is celebrat- 
ing with several new promotions that 
mark its decade in music and music 
video. Those promotions have gone out 
to mainstream and alternative distrib- 
ution outlets. 

In late February, Miramar will 
launch its first nationwide television 
promotional push for its products, 
according to Mitch Perliss, VP of sales 
and marketing. The spots, which will 
run in 200 markets, will promote three 
videos from Miramar's popular "Mind's 
Eye" series. 

"This is the perfect time to reawake 
awareness of our company and our 
products," says Perliss. 

Miramar president f^ul Sullivan says 
Miramar is planning an aggressive fall 
campaign to accompany the release of 
the next installments in the "Mind's 
Eye" series, which are expected to fea- 
ture slicker animations. 

"We're really taking it to the next 
step," says Sullivan. "The new videos 
will haw digitized live action — and orig- 
inal animation to thread the acquired 
animation that these tapes are primar- 
ily composed of — to give it a more 
dynamic 1996 look." 

Miramar's "Decade" contains a mix- 
ture of computer-generated visuals and 
a soundtrack that contaia 1 * new age and 
ambient music. The compilation video 
documents the dramatic visual progress 
of computer animation over the past 
decade. Footage from Miramar's earli- 
er videos segue into more recent, cut- 
ting-edge animations. 

"When we came out with [Miramar's 
first longform] 'Natural States' 10 years 
ago, people appreciated the emotional 
experience as opposed to that found in 
more common videos," says Sullivan. 



For "Decade," director Michael 
Boydstun, who was also the eye behind 
Miramar's "Three Phase" and "The 
Gate To The Mind's Eye," says tying 
together the computer animation, 
nature images, and the history of man 
(civilizations) segments from past 



MIRAMAR* 



videos proved to be a surpassable chal- 
lenge. 

"I think I pulled it off," says Boyd- 
stun. "[As one segment] comes to a cli- 
mactic ending, I [then] cut to a totally 
unrelated piece. It was one of those 
happy accidents where musically it 
worked and dynamically it fit together 
perfectly." 

At retail, Sullivan speculates that 
Miramar will also use "Decade" as a 
promotional item. Calling the video "as 
much of a promotional video as it is an 
entertainment video," Sullivan says the 
tape may be used as a giveaway or bun- 
dled with other tapes. 

Miramar will continue to use alter- 
native retail outlets as a large avenue 
for its music video distribution, includ- 
ing Radio Shack and the Nature Com- 



pany. 

Rick Borinstein, VP of merchandise 
marketing at Radio Shack, says the 
"Mind's Eye" videos have been strong 
sellers at that audio and electronic retail 
chain. 

"The 'Mind's Eye' has been a very 
successful product in terms of drawing 
in the video aficionado," says Borinstein. 
"We have also used it very successfully 
in our stores as a demonstration product 
for our televisions." 

Miramar has also had success releas- 
ing audio soundtracks that accompany 
music video longforms. For instance, 
1994's "The Gate To The Mind's Eye" 
score, with music by Thomas Dolby has 
sold 21,000 copies, according to Sound- 
Scan. 

As Miramar moves into the future, 
executives say the company will most 
likely take an active role in new tech- 
nologies. Sullivan expects the advent of 
DVD and other advancements to 
increase the popularity of new Miramar 
releases and catalog items. 

"We will not be identifying our com- 
pany as a CD or video company but as 
a software company where our products 
lend themselves to the VCR, or soft- 
ware," Sullivan says. "It's a very logical 
and short step to move into CD-ROM, 
CD Plus, and other offerings." 



PRODUCTION NOTES 



LOS ANGELES 

Jefery Levy shot Tasmin Archer's 
"One More Good Night." Joseph 
Uliano produced, while Troy Smith 
directed photography for One World 
Productions. 

MoKenSters "Baby Come Close" was 
directed by Cameron Casey; Chris Pal- 
ladino produced, and Dermott Downs 
directed photography. Casey is also the 
eye behind Tears For Fears' "Secrets," 
which was shot in Segovia, Spain. Jason 
Uzzell and Sarah Stinchcombe co-pro- 



Chasing Memories. Garth Brooks commemorates the anniversary of the blast at 
the Oklahoma City federal building with his new video "The Change," which was 
directed by Jon Small, In the clip. Brooks performs in front of dramatic news footage 
documenting the aftermath of the event. The video was produced by Tim Miller. 



duced, while Downs directed photogra- 
phy. 

Director Morgan Lawley is the eye 
behind Jackson Browne's "Some 
Bridges." Tim Ives directed photogra- 
phy, while Amy Tafl produced. 

Jim Tozzi directed Moby's "Bring 
Back My Happiness"; Suzanne Olsson 
produced. 

Billy Mann's "Ain't Gonna Keep Me 
Hangin' Around" was directed by David 
Palmer, while Mike Al fieri produced. 
Spencer Newman directed photography. 

Jesse von der Abe directed Dirt Mer- 
chants' " I i v ■ Apnea," while Sharon I^ynch 
jircxiuced. Downs directed jirctognqjriy 

NEW YORK 

Director Mark Humphrey recently 
completed the clip for Chant ay Savage's 
"I Will Survive." Carrie Bomstein pro- 
duced, while Jamie Rosenberg and Oliv- 
er Bokelberg directed photographv for 
KD Sadler. 

Carl and Pierre Verna co-directed 
Burning Spear's "Subject In School." 
The clip was produced by Betsy Blake- 
more for Tuff' Gong Pictures. 

OTHER CITIES 

One Work! Productions director Rus- 
sell Young recently shot East I7's "Do 
You Still Love Me." Uliano produced; 
Gerry Floyd directed photography 

Ernie Fritz directed Kenny Wayne 
Sheperd's "Deja Voodoo" for Automatic 
Productions. David Moskowitz pro- 
duced the New Orleans shoot 

Actor Tim Robbins directed the video 
for Bruce Springsteen's "Dead Man 
Walking." Jack Gulick produced, and 
Wyatt Troll directed photography 



Frankie Blue Leaves Box; 
Ray Gun Pages MTV 



DYE YE, BLUE: The Box director of 
programming Frankie Blue has unex- 
pectedly resigned from the music video 
channel. No replacement has been 
announced, but executive VP Leg Gar- 
land will fill the void until Blue's suc- 
cessor is hired. 
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LAH BLAH BLAH: No, the Eye 
isn't bored this week. Blah Blah Blah 
is the title of a new magazine that 
MTV Europe and Ray Gun Publish- 
ing are teaming to create. 

"It will not be a direct replication of 
the channel, but it will put into print 
the edge and underground vibe of 
MTV Europe," says Marvin Jarrett, 
publisher/president of Ray Gun Pub- 
lishing. 

The magazine will haw "about 65% 
coverage of music," 
according to Jarrett. In 
addition. Blah Blah Blah's 
editorial content will con- 
tain sports, fashion, and 
technology news. 

As a result of the ven- 
ture, ad spots for the 
magazine will appear on 
MTV Europe, while the 
magazine will run print 
ads for the video channel. 

For its March 14 
launch, the magazine will 
have a circulation of 
about 120,000 copies, 
according to Jarrett 

Jarrett says that the 
magazine may eventually 
appear in other territo- 
ries. A German-language 
version is expected to 
begin later this year; 
Spanish and French versions may be 
started in 1997. according to Jarrett 
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K. BOX GETS NEW HOME: The 
Box has opened a new division in Lon- 
don to oversee current and future 
European expansion for the music 
video network, according to 
CEO/president Alan McGlade. 

"We are at the point now where we 
need a permanent facility to manage 
our expansion into other countries," 
says McGlade. 

The new U.K. headquarters will 
contain editing, dubbing, and produc- 
tion equipment to facilitate interna- 
tional programming and will house 
existing and new staff members. 

Among the new hires is cable exec- 
utive Ashley Faull, who joins Video 
Jukebox Network Europe, a wholly 
owned subsidiary of the Box World- 
wide Europe, as managing director. 

McGlade says that the Box plans to 
expand into other European territo- 
ries in the near future. 
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IG MUSIC: Both the Box and VH1 
have new CD compilations due in 
March. 

The Box is readying its second 
music and music video compilation, 
due March 5, on its Boxtunes label. 
"Big Ones Of Alternative Rock Vol. 1" 
contains tracks by Bush, White Zom- 
bie, the Cranberries, and Danzig. As 
with its previous release, "Big Phat 



Ones Of Hip Hop," the Box will cross- 
promote the video and music compila- 
tions on its service. 

Another "Big" compilation is due 
from VH1. "VHl Big '80s," to be 
released on Rhino March 26, has 15 
tracks from the new wave era. Among 
the artists contained on the disc are 
such memorable acts as a-ha, Nena, 
Frida, and Night Ranger. It's instant 
retro heaven (or is it hell?). 

CmT SURPRISE: The Eye was sur- 
prised to see some noncountry artists 
on a recent playlist for CMT's Latin 
American service. Latin popsters the 
Barrio Boyzz and Selena were 
among the acts that have recently 
been found in the channel's "heavy" 
rotation. 

Bobby Lopez, pro- 
gramming manager of 
CMT's Latin American 
service, says that the 
channel is not abandon- 
ing its country roots. 

"There are strong 
similarities between 
country and this kind of 
music," says Lopez, "If 
the music has an 
uptempo, Latin rhythm, 
then we will look at 
playing it It fits in our 
programming perfect- 
ly. We are playing many 
Tejano artists, too." 

The channel, which 
broadcasts in English 
and Spanish, is still a 
far cry from MTV Lati- 
no. The playlist remains 
predominantly country- 
driven and includes such country sta- 
ples as Dwight Yoakam, Shania 
Twain, and Garth Brooks. 

Another unusual artist to appear on 
CMT is Neil Diamond, who is pro- 
moting his new country-flavored 
album. CMT's U.S. feed telecast the 
world premiere of Diamond's "One 
Good Love" Feb. 7. 

Vhi VALENTINE: 550 Music and 
VHl teamed for an unusual Valen- 
tine's Day promotion. On Feb. 14, the 
music video channel accepted dedica- 
tions and requests for romantic 
videos. Viewers with access to com- 
puters were able to instantly request 
clips on VHl Online. To promote the 
event, VHl played the new Celine 
Dion clip for the ballad "Because You 
Love Me" six times throughout the 
day. 

VlSIONS '96: Novice and experi- 
enced videomakers can enter the '96 
Vision of U.S. music video contest, 
which is sponsored by the American 
Film Institute. The competition, 
which is now in its 12th year, aims to 
stretch the boundaries of the medium 
and rewards winning entries with 
equipment such as Sony digital cam- 
corders and other video production 
products. The deadline for the *96 con- 
test is June 15. Contact: 213-856-7749 
for more information. 
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BILLBOARD FEBRUARY 24. 1996 



FOR WEEK ENDING FEBRUARY 11. 1996 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 hours dai^y 
1899 9th Stmt NE, 
Washington, OX. 20018 

1 2P*c, California Love 

2 Kris Kross. Tomtes Tha Night 

3 Moorish, I Miss You 

4 Janet Jackson, Twenty Foreplay 

5 Immature, We Got It 

6 D'Anjeto, Lady 

7 The Tony Rich Project Nobody Knows 

8 Groove Theory, Keep Tryin' 

9 Fue.ee*, Fu -Gee-La 

10 LL Cool J, I Shot Ya 

1 1 Smoothe Da Hustler, Broten Language 

12 Solo. Where Do U Want Me To Put It 

13 Pharcyde, Drop 

14 Junior M. A.F.I. A., Get Money 

15 Brandy. Sittin' Up In My Room 

16 Maty J. B*fe, Not Gon' Cry 

17 Whftvy Houston I Oct Wirwtt, Cart On 

18 Das EFX, Microphone Master 

19 TLC. D-ggin' On You 

20 Monica. 8erore You Walk Out Of My Life 

21 SometheV For The People, You Want The 

22 Man* Ca^&Boyj II Cre Sweet Day 

23 Total. No One Else 

24 Changing Facts. We Got It Gom' On 

25 Shawn Stockman, Visions Of A Sunset 

26 Xscape, Do You Want To 

27 Oteta Adams. Never Knew Lows 

28 Speech, L*e Marvin Gave Said 'What's 

29 Jess* Powell. Ail l Need 

30 Chantay Sevaee, I Will Survive 

* * NEW ONS* * 

Coollo, 1 ,2,3,4 (Sumpm' New) 

06, Soaken Wet 

Bass Is Bast, I Cry 

Jesse Campbell, Baby. Baby, Baby 

ShagejrGnnd Put* Why You Tp«* Mc So BaC 

Yvette- Michelle. Everyday 4 Everyn«ht. 



Continuous programming 
2806 Oprytand Dr., 
Nashville. TN 37214 

1 Collin Raye, Not That Dttferent 

2 Th? kUewiiv a • • . 

3 John Michael M trt g W My, Ccwtay toe 

4 Lonestar, No News t 

5 Joe Dime, &flger Than The Beatles 

6 Tracy Lawrence, If You Loved Me 

7 Wade Hayes. What I Meant To Say 

8 Shania Twain, You Win My Love 

9 Faith Hill, It Matters To Me 

10 Sawyer Brown. Round Here 

11 Martina McBride. Wild Angefc 



12 Diamond Rio. Walkin' Away 

13 LnstDav^ScrneThngsAreMeartToBel 

14 Tern Clark. If I Were You 

15 Clay Walker. Hypnotin The Moon 

16 Pam Teas, The River And The »»jhway * 

1 7 Billy Dean. It's What I Do 

18 Stephanie Benhey, Who's That Grrl 1 

19 Bellamy Brothers, Ow Hippie t 

20 Mirvdy McCready. 10. 000 Angels t 

21 Alabama, it Works t 

22 Battue Cryner. Yaud Thr* He'd Knew Me. t 

23 Steve tar, Someday 

24 Travis Trltt Onty You t 

25 Rich McCready, Hangtn' On t 

26 JcCieMessm^aJ,CaTirj ^- Cjrt^rHi 

27 Rhonda Vaunt, What Mae Do You Wan.. 

28 Lome Morgan. Standing Tall 

29 Baker I Myers, Years From Here 

30 Ricky Skaggs, Solid Ground 

31 Keith StegaU. 1969 

32 Jurear Brown. My WteThnte You're Dead 

33 Emilw, Even If I Tried 

34 Smotar' Amudltas. Let Your Heart Lead 

35 MarvJyBarrsettNotfTharsAl Right With 

36 Ftvlp Ctaypool, TheStrenafhOI A Woman 
3 7 Curlto Day, The Truth b Hard To Swallow 

38 Kieran Kane, Cool Me Down 

39 4 Runner, Ripples • 

40 Joel Nava, I Do 

41 Rhett Akins, She Sa»d Yes 

42 Daryte Singietary. Too Much Fun 

43 N«D«rror*WVVjWx*mnp reGrxd 

44 Hand Grrmth W/The Crickets. Well .. 

45 Dan Seals, I'd Really Love To... 

46 Doug Supemew. Not Enough Hours Ik,, 

47 Delevantes, Dnving At Night 

48 Terr) Clark. When Boy Meets Girl 

49 Charlie Daniels, Same Of' Me 

50 Dwlghl Yoakam, Nothing 
t Indicates Hot Shots 

* * NEW ONS* * 
Dwight Yoakam, Gone (That'll Be Me) 

EE 

Continuous programming 
1515 Broadway. NY. NY 10036 

1 LL Cool J, Hey Lover 

2 2 Pec, California Love 

3 Oasis, Wonderwall 

4 Bush, Glycerine 

5 Smashing Pumpkins, 1979 

6 Foo Fighters. Big Me 

7 Alanls Mortssette, Ironic 

8 Pn-JCkTit. 0( Thr Urvtod Strtfi. IV..!.- 

9 Green Day, Brain Stew 

10 Colective Soul, The World I Know 

11 Brandy, Sittin' Up In My Room 

12 Seven Mary Three, Cumbersome 

13 Goo Goo Dolls, Naked 

14 Blues Traveler. Hook 

15 The Tony Rich Protect Nobody Knows 

16 Monica. Before You Walk Out 01 My Life 

17 No Doubt, Just A Girl 



18 Everclear, Santa Monica 

19 Janet Jackson, Twenty Foreplay 

20 Pete Droge, Beautiful Girl 

21 Alice In Chains, Heaven Beside You" 

22 Red Hot Chili Peppers. Aeroplane 

23 Whitney Houston iCecrWinars, CourtOn 

24 Dog's Eye View, Everything Fate Apart 

25 Spacehog. In The Meantime 

26 White Zombte, Super-Charger Heaven 

27 3T. Anything 

28 Srwdw^Purr»>«.BuWWmButtrf>,V^ 

29 Kris Kross, Tonite's Tha Night 

30 Mary J. Bilge, Not Gon' Cry 

31 La Bouche, Be My Lover 

32 Dave Matthews Band, Satellite 

33 Seal. Don't Cry 

34 Radiohead. High And Dry 

35 Measw OherxJee. I Want To Core Cv« 

36 Gin Blossoms, Follow You Down 

37 Immature, We Got It 

38 George Michael. Jesus To A Child 

39 For Squirrels, Mighty K C 

40 Red Hot Chili Peppers, G/ve It Away 

41 Joan Osborne, One Of Us 

42 MaruetCaeylBcyillMeaCneSweaDBy 

43 Tha Dogg Pound, Let's Play House 

44 Red Hot Ot* f^ppen, Under The Bndgc 

45 Soul Asylum, Promises Broken 

46 Nirvana, Come As You Are 

47 Red Hot CM Peppers, Soul To 

48 Coolio. Fantastic Voyage 

49 Beastie Boys, Sabotage 

50 Kom, Shoots And Ladders 

** Indicates MTV Exclusive 

* * NEW ONS* * 

R. Keay , Down Low (Nobody Has To Know) 
Sting, Let Your Soul Be Your Pilot 
Total, No One Else 

Lenny Kravstz, Cant Get You Off My Mind 
Stabbing Westward. What Do I Have To Do 

OTNN 

THE NASHVILLE NETWORK* 

The Heart of Country 

30 hours weekly 
2806 Oprytand Dr., 
Nashville. TN 37214 

1 Nana Grrfftth W/The Crickets, Well. 

2 Wade Hayes, What I Meant To Say 

3 Joe Drlfte, Bigger Than The Beatles 

4 Urn* Daws, Some T>mg> Are Meant To Be 

5 Tracy Lawrence, If You Loved Me 

6 John Michael Montgomery, Cowboy Love 

7 Emilio, Even If I Tried 

8 9ur*l rwji'. I 

9 Faith Hill. It Matters To Me 

10 Lome Morgan, Standing Tall 

11 Sawyer Brown, Round Here 

12 Collin Raye, Not That Diheren! 

13 Ricky Skaggs, Soltd Ground 

14 Martina McBride. Wild Angels 

15 Daryte Singietary. Too Much Fun 

16 Tte Mawrdu, All Ycu Ewr Do rt Enrg Me Down 

17 Clay Walker, Hypnotize The Moon 

18 Diamond Rio, Walkin' Away 



19 Alabama. It Works 

20 JoDwItessiraHrBdsCarrana. TahCaftrna 

21 Junior Brown, My Wrte Thirks Yoj't DeaC 

22 Lonestar, No News 

23 Rtiondi Vtaent, What MoreDo You Want.. 

24 Tom Clark. When Boy Meets Girl 

25 Barrett Now ThaTsMRkM With Me 

26 Rich McCready, Hartgin' On 

27 4 Runner, Ripples 

28 Pam THUs. The Rrver And The Highway 

29 Billy Dean. It's What I Do 

30 Stephanie Bentkty, Who's That Girl 

* * NEW ONS* * 

Steve Azar, Someday 
Joel Nava. I Do 

Shania Twain. You Win My Love 



Continuous programming 
1S15 Broadway. NY, NY 10036 

1 MaMCa^iBeyiMllleaxOneSwaetDay 

2 Wrelney Houses rjcrrte (Shoo^ 

3 Mekssa ElhrrtJfe. I Wart To Come Over 

4 Joan Osborne, One Of Us 

5 Hootle L The Blowfbh. Time 

6 Natalie Merchant. Wonder 

7 Collective Soul, The World I Know 

8 George Michael, Jesus To A Child 

9 Madonna, You'll See 

10 Blues Traveler, Hook 

11 Seal, Don't Cry 

12 Natalie Merchant. Carnival 

13 Deep Blue Sornetrvng, Breakfast fa !"■ tary s 

14 Wre^HculoniCeceVVVenkCtulOn 

15 The Tony Rich Project Nobody Know-, 

16 Son Volt, Drown 

17 Everything But The Girt, Missing 

18 Soul Asylum, Promrses Broken 

19 Janet Jackson, Runaway 

20 R.E.M., Losing My Religion 

21 Blues Traveler. Run Around 

22 Soph* B. Hawkers, As I Lay Me Down 

23 Oasis, Wonderwall 

24 Rod Stewart, So Far Away 

25 Gin Blossoms. Follow You Down 

26 Michael Jackson. Beat It 

27 Alenis Monssette, Hand in My Pocket 

28 Mariah Carey, Fantasy 

29 Meat Loaf, Not A Dry Eye In The House 

30 Madonna, Express Yourself 

* * NEW ONS* * 

Sting, Let Your Soul Be You* Pilot 
Joan Osborne, Right Hand Man 
Jackson Browne, Some Bridges 
Tracy Chapman, Give Me One Reason 
Dog's Eye View. Everything Falls Apart 
D'Angelo, Lady 
Bel Canto. Rumour 
3T, Anything 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL 6 LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUAY 24, 1996, 



wtiK reuvwoM 

vaacoNtiOL 
Continuous programming 
1221 Corlirts Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Mary J. Bilge. Not Gon' Cry 

BOX TOPS 

2Pac. California Love (Part 2) 
Junior M A F I A.. Get Money 
D'Angelo, Lady 
J'son, Take A Look 
Domino, Physical Funk 
Brandy. Sittin' Up In My Room 
Total, No One Else 
Rappin' 4-Tay. Ain't No Playa Like. 
Monica, Before You Walk Out Of... 
LB.C. Crew, Beware Of My Crew 
Luke, Scarred 

The Tony Rich Project Nobody Knows 

Frost, La Familia 

Pure Soul. Stairway To Heaven 

Xscape, Do You Want To 

The Dogg Pound, New York, New York 

Mona Lisa, Can't Be Wasting My Time 

NEW 

A- Town Players, True Players 

AZ. Doe Or D* 

Busta Rhymes. Woo-Hah!! 

Coolio. 1 , 2. 3. 4 (Sumpin- New) 

Dangerous Crew, Buy You Some 

Deborah Cos, Who Do You Love 

Dog's Eye View, Everything Falls Apart 

Fat Joe, Envy 

Foo Fighters, Big Me 

Gin Blossoms, Follow You Down 

Una Santiago, Feels So Good 

Mack Da Maniak. What Goes Up(Remix) 

MC Elht Featuring CMW, Thuggin' It Up 

Menace Clan, What You Saying 

Mike Flowers Pop Orch., Wonderwall 

R. Kelly. Down Low 

Sh'KHIa. . .Got Yo M'N 

SNverchair, Israel's Son 

Son Volt, Drown 

Spacehog, In The Meantime 



i a 

UK Mm* Swr y iiej Xrtu*nk~ * 

Continuous programming 
3201 Oickerson Pike 
Nashville. TN 37207 

Tori Amos, Caught A Lite SneeK 

Jann A/den, Insensitive 

The Beatles. Free As A Bird 

Jesse Cook, Tempest 

Janet Jackson, Twenty Foreplay 

Tracy Lawrence. If You Loved Me 

Mavericks, All You Ever Do... 

Edwin McCain, Sorry To A Friend 

Rich McCready, Hangrn' On 

Alarm Morissette. Hand In My Pocket 

Oasis, Wonderwall 

Mike Otdfield, Let There Be Light 

Joan Osborne, One 0* Us 

Collin Raye, Not That Different 

Rolling Stones, Like A Roiling Stone 

John Secada, Es Por Ti 

Rod Stewart, So Far Away 

Shawn Stockman, Visions 01 A Sunset 

Pam Tillis, The River And The Highway 

Shania Twain, I'm Outta Here 



Six hours weekly 

1 Centre Street, Room 2704 

New York, NY 10007 

Intro, Feels Like The First Time 
Yvette Mrcheile, Everyntght & Everyday 
Pure Soul, Stairway To Heaven 
Mary J. BBge. Not Gon' Cry 
D'Angelo. Lady 

Rugged All-Stars, Black People 

Crystal Waters, What I Need 

KRS One, Rapou R.N. Dam,a 

Pharcyde, Drop 

Junior MAFIA., Get Money 

Patra, Scent Of Attraction 

Fuejees, Fu-Gee-La 

Faith, Use To Love Me 

Mona Lisa, Can't Be Wasting My Time 

Brandy, Sittin' Up In My Room 

Olela Adams, Never Knew Love 

Changing Faces, Got It Gom' On 

Lord Finesse, Hip To The Game 



Shabazz The Disciple, Crime Saga 
Mack Da Maniak, What Goes Up 



Continuous programming 
Hewtey Crescent 
London NW18TT 

Babylon Zoo, Spaceman 

CooUo Feat. L.V.. Gangsta's Paradise 

George Michael. Jesus To A Child 

Oasts, Wonderwall 

Everything But The Girt, Missing 

Michael Jackson, Earth Song 

Passengers, Miss Sarajevo 

Da Luntz. I Got 5 On It (Remix) 

Backstreet Boys, We've Got It Gom' On 

Ace Of Base, Beautiful Life 

Manah Carey | Brjyi II Men, One Sweet Day 

Tina Turner, Goldeneye 

Cooib, Too Hot 

Skee-Lo, | Wrsh 

Boyzone, Father A Son 

Hick Cave I. The Bad Seeds, Where The 

Wild Roses Grow 

Madonna, You'll See 

LL Cool J, Hey Lover 

Matterboy. Land Of Dreaming 

East 17, Do U Still 



Continuous programming 
2806 Oprytand Df 
Nashvile, TN 37214 

DC Talk, Jesus Freak 
Michael W. Smith. Cry For Love 
Point Of Grace, Gather At The Rrver 
Clay Crosse, Time To BeJreve 
Kathy TroccoH, Go Light Your World 
Out Of The Grey, Gravrty 
Carolyn Arends, Seiie The Day 
Anointed. It s In God s Hands Now 
Imagine This. Love Is Everywhere 
Petra, Think Twice 
Brian Bamett. He Still Moves Stones 
Wayne Watson, FteM Of Souls 



Code Of Ethics. Pleasant Valley Sunday 
Geoff Moore & The Distance, The Vow 
Grower Levy, There Is A Life (new) 

jbV 



One hour weekly 

216 W Onto, Chicago, IL 60610 

Oasts, Wonderwall (Vers. 2) 

Goo Goo Dolls, Naked 

Stabbing Westward, What Do I Have To Do 

Bfork, HyperbalLjd 

The Mumpers, Wake Up And Lose 

Marry Me Jane, Twenty One 

Sparklehone, Hammering The Cramps 

1, 000 Mona Lisa. How Would You Know 

For Squirrels, Mighty KC 

Loud Lucy, Ticking 

Radiohead, High And Dry 

Tori Amos, Caught A Lite Sneeze 

Jars Of Clay . Flood 

Ruby, Tiny Meat 

Pulp, Common People 

The Goops, Vulgar Appetites 

Kepone, Knife Thrower 

Mr. T Ear^erience, Ba Ba Ba Ba 

Into Another. Mutate Me 

Dog's Eye View, Everything Falls Apart 



TV FOR ll-NOT TREM "68 



1/2 -hour weekly 

46 Grnord St, Brockton, MA 02401 

CIV. Chceces Made 

Semisonic, The Prize 

Ruby, Tiny Meat 

Radiohead. High And Dry 

Poe, Trigger Happy Jack 

Into Another, Mutate Me 

Presidents 01 The United Stiles. Peaches 

Dog's Eye View, Everything Falls Apart 

Marry Me Jane, Twenty One 

Oasis, Wonderwall 

No Doubt Just A Girt 

Tori Amos. Cornflake Girt 

Tori Amos, Teen Spint 

Tori Amos, Caught A Lite Sneeze 

Possum Dixon, Radio Comet 



JOHN PFEIFFER, CLASSICAL PRODUCER, DIES 

(Continued from page 11) 



"He created a situation for an 
artist in which he let the artist do it, 
as opposed to being an intrusive pro- » 
ducer who has his own vision," says 
Is Horowitz, a former Billboard exec- 
utive editor and classical music editor 
and a producer of classical record- 
ings. 

"I'm an audience, a receptacle," 
Pfeiffer told Audio magazine in 1992. 
"Somehow, I always managed to give 
the artists the feeling I was on their 
side, that I was doing everything I 
could to help them do what they did 
best." 

"Jack was a delight to work with, a 
gentleman and a good friend," says 
mezzo-soprano Marilyn Home. 

Born in Tucson, Ariz., on Septem- 
ber 29, 1920, Pfeiffer studied music 
and engineering at the University of 
Arizona and Bethany College in 
Lindsborg, Kan. After serving as a 
Navy engineer in World War II, he 
moved to New York, where he 
worked as a jazz pianist and attended 
Columbia University. 

He joined RCA in 1949 as a design 
and development engineer. Within a 
year, he moved into RCA's A&R divi- 
sion to work with Richard Mohr and 
got his first producing assignment: 
working with Wanda Landowska, 
then age 70, who was recording 
Bach's "Well-Tempered Clavier" in 
her Connecticut home. 

In 1950, Pfeiffer began to work 
with the famously perfectionist 
Jascha Heifetz and soon became his 
exclusive producer, remaining in con- 
tact with him even after the violinist 
became a recluse. 

"My father's standards were ex- 
traordinarily high," says his son, Jay 
Heifetz, "and the fact that Jack was 
able to meet them and keep his sense 
of humor is a real credit to him. Jack 
was the type of person who was nev- 
er willing to cut corners." 

Pfeiffer told Newsday in 1989, 
"[Heifetz] wanted honesty. He'd fin- 
ish a take, and he'd ask what you 
thought of it, and you had to tell him. 
Of course, some diplomacy was neces- 
sary in these cases. You didn't come 
right out and tell him that a take was 
no good. Instead, you suggested that 
it might, perhaps, be a good idea to 
record the passage one more time, 
just so that we would have a choice." 

Among the hundreds of recordings 
produced by Pfeiffer were Van 
Cliburn's recording of Tchaikovsky's 
Piano Concerto No. 1, the first disc 
the pianist made after his 
Tchaikovsky Competition victory in 
1958. It was the first classical record- 
ing to be certified platinum. 

Pfeiffer's unintrusiveness with re- 
spect to artists extended to his tech- 
nical attitudes as well. He told Audio 
that he always believed that two mi- 
crophones gave a better result than 



multimiking and, as for editing, "I try 
to maintain as much of a spontaneous 
feeling as possible. If you overedit, 
you risk losing that. A musical expe- 
rience has to have the human ele- 
ment, so it's bound to have flaws. So 
long as the flaws don't distract from 
the music, I think they should be left 
in." 

While at RCA, Pfeiffer directed 
the development of stereo and 
quadrophonic recording techniques, 
was a member of the team that in- 
vented Dynagrove records, and coor- 
dinated the introduction of digital 
recording to the company. In 1968, he 
recorded "Electronomusic," an al- 
bum of his own experimental elec- 
tronic music, for the label. 

As a result of his long tenure at 
RCA, Pfeiffer became an important 
institutional memory for the compa- 
ny, "the guardian of RCA's enormous 
catalog," says Horowitz. 

In recent years, he had been cen- 
tral in remastering and reissuing on 
CD important catalog recordings, 
many of which he produced original- 
ly. Among the "sleeping beauties," as 
Pfeiffer called them, were the com- 
plete Toscanini collection (82 CDs), 
recordings by Caruso and Sergei 
Rachmaninoff, and the Heifetz col- 
lection. 

At the time of his death, Pfeiffer was 
working on an 1 1-CD Leontyne Price 
edition, one CD featuring the produc- 
er interviewing Price, and a five-disc 
"Living Stereo" series of Morton 
Gould and his orchestra playing light 
music, some composed by Gould, all 
for release this year. He was also plan- 
ning a William Kapell set 

Pfeiffer continued to record cur- 
rent artists, including mezzo-sopra- 
nos Home and Frederica von Stade, 
pianist Xiang-Dong Kong, and harp- 
sichordist Skip Semp£. 

Pfeiffer was also audio producer 
for several classical music TV spe- 
cials, including "Heifetz On Televi- 
sion" for CBS; "Horowitz Live" for 
NBC; concerts by Horowitz, Price, 
and Mstislav Rostropovich at the 
White House; and installments of 
"Live From Lincoln Center" and 
"Live From The Met." 

His recordings have received nu- 
merous awards, including the Gram- 
my, the Grand Prix du Disque, and 
record of the year awards from 
Stereo Review and High Fidelity 
magazines. In 1990, he received a 
Producers Award from NARAS; in 
1994, he was given the President's 
Merit Award from NARAS for his 
"outstanding contribution to the 
'Complete Toscanini Collection.' " 

He is survived by a half-brother, 
Leslie Wolf; two grandsons; and two 
great-grandsons. Funeral services 
are private; a memorial service is 
planned. 



SESAC, BDS TO MONITOR MORE GENRES 

(Continued from page W 



Over the years, SESAC has had par- 
ticular strength in the Latin and coun- 
try markets. Last year, under a new 
management team, it embarked on a 
program to draw key writers from oth- 
er fields by signing as members former 
ASCAP-cleared superstars Bob Dylan 
and Neil Diamond. 

In reporting the expansion of its 
BDS ties. Bill Velez, president/COO of 
SESAC, notes, "Once again, we're 
proving that it's the little guy on the 
block who is leading the technology 
wave." 

SESAC, established in 1930, is the 



second-oldest performing right society 
in the U.S. but is far behind ASCAP, 
formed in 1914, and BM1, formed in 
1940, in the annual flow of performance 
dollars. 

BDS' technology is based on a nation- 
wide network of computers that moni- 
tors broadcast stations and cable outlets 
in the top 100 markets across the U.S. 
Each monitor accesses a constantly up- 
dated library of thousands of digital 
electronic song "fingerprint'' patterns. 

BDS continually monitors more 
than 8 million hours of broadcast time 
annually. 
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HOT 100 A-Z 



Hot 100 Airplay 

Compiled front a national sample of airplay supplied ly Broadcast Data Systems' Radio Track service. 
244 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data 
is used in trie Hot 100 Singles chart. 
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TITLE 

ARTIST ILABtUOrSTRIBUTING LABEL! 








* * NO. 1 * * 




38 


30 


70 


DIGGIN ON VOU 

fi A: 1 AUi ,'i 


1 


1 


19 


ONE SWEET DAY 




39 


40 


11 


BRAIN STEW, JADED 

GREEN OA. REPRISE 


.1 


2 


20 


MISSING 

■ .l~v(~ V, - "THE GIRL .'.".'.'. 




40 


37 


29 


BACK FOR GOOD 

TAKE THAT (ARISTA) 


3 


3 


28 


NAME 

GOOGOO: :i (METAL F... FT '..FF"IFF F.FFF 




47 


id 


5 


CLOSER TO FREE 

BOOEANS (SLASH'REPRISE) 


4 


4 


16 


TIME 

MOOT1E A THE BLOWFISH (ATLANTIC! 




42 


44 


5 


FEELS SO GOOD (SHOW ME YOUR LOVE) 
LINA SANTIAGO ' NI'.'ERSAL) 


1 


7 


20 


ONE OF US 

JOAN OSBORNE (BLUE GORILLWVERCURY) 




B 


43 


11 


SANTA MONICA IWATCH THE WORLD DO 

EVERCLEAR (TIM *ER= CAPITOL 


i 


S 


22 


BREAKFAST AT TIFFANY'S 

DEEP BLUE SOMETHING (RAINMAKER! 




44 


52 


12 


JUST A GIRL 

'. [■,..«! '»«. iMA '.MPs: FIFE 


7 


6 


17 


EXHALE (SHOOP SNOOP) 

WHUNt. HOUSTON (ARISTA) 




45 


39 


27 


RUNAWAY 

JANET JACKSON i AAM 


I 


8 


11 


NOBODY KNOWS 

THE TONY RICH PROJECT iA'J:l • 




46 


43 


16 


BLESSED 

ELTON 'OH-. -fl ISLAI.C 


X: 


9 


16 


BE MY LOVER 

LA BOUCHE (RCA) 




l! 


55 


4 


PEACHES 

THE (RESIDENTS OF THE USA [COLUMBIA 


B 


10 


14 


WONDERWALL 

OASLS (EPIC) 




u 


54 


13 


CUMBERSOME 

' F.TS USFf FHF'FF MAI.".' IK AT F 


n 


13 


15 


THE WORLD 1 KNOW 

COLLECTIVE SOUL (ATLANTIC) 




41 


53 


7 


IN THE MEANTIME 

i'A: f-i' ■:, "I Fl '.iRE TFG 


u 


14 


15 


1979 

.MAF., >,:. PUMPKINS (VIRGINI 




50 


45 


28 


HAND IN MY POCKET 

•.'... ■ -.v..v.r,;. iff. 


13 


12 


14 


WONDER 

'lA'ALIF Mflv_.|ANT t.EFFRATEG 




5£ 


57 


5 


DOIN IT 

LLCOOLJ IF' .AO.PALFLA'.Li 


14 


15 


12 


SITTIN' UP IN MY ROOM 

L-.i-FNL i ARISTA) 




52 


48 


19 


NATURAL ONE 

FOLK IMPLOSION .:'. : :'i :. f\; 


15 


11 


33 


AS 1 LAY ME DOWN 

SOPHIE B HAWKINS '.(> 




n 


47 


23 


DREAMING OF YOU 

SELENA [EMi LAT1NTMII 


a 


11 


26 


TELL ME 

GROOVE THEOR'iE"!C 




54 


41 


6 


JESUS TO A CHILD 

.KlP.a )J'I HFf I [JF| ... .-!-.-, 


Tt 


19 


10 


IRONIC 

ALANIF- MliWI'-. : 1 ' ( l.'A. 1 F' II . '-! ■ LT | 




55 


60 


9 


NO ONE ELSE 

TOTAL RAF; BOFFARISTA. 


ii 


16 


25 


FANTASY 

WASIA.I vAtlf. (IXUMBM) 




56 


58 


5 


HEAVEN BESIDE YOU 

ALICE IN haiv. ... Mfc.iA 


19 


17 


17 


HEY LOVER 

Li COOL J (DEF JAMHALISLANCI 




57 


42 


» 


GOOD INTENTIONS 

TOADTMF WCT SPROCKET . FJ-fIARSF'F F 


20 


20 


6 


CALIFORNIA LOVE 

jfacifea" as :»fas:p ■rf.ijtav. ffff'-i f-fa 




U 


56 


6 


TONITE'S THA NIGHT 

KRIS KROSS .FLi : FHCJ:.LFF..LlMBiA) 


21 


22 


18 


HOOK 

BLUES FRAVt.F" ASF' 




59 


46 


12 


1 GOT ID 

PEARL JAM (EPIC) 


22 


21 


34 


ONLY WANNA BE WITH YOU 

HOOTIE & THE BlOWFISH (AFLAMf- 




SO. 


67 


2 


BIG ME 

FOO FIGHTERS (ROSWELLCAPITOL) 


23 


23 


JO 


TIL 1 HEAR IT FROM YOU 

GIN BLOSSOMS (AiMI 




(1 


59 


8 


NAKED 

GOOGOO DOLLS MFJA| BLADE/WARNER BROS 


s 


27 


11 


DON'T CRY 

SEAL (ZTTAVARNER BROS I 




62 




1 


0M.YLMm*BI»JJ»CfS!jTFiPtG 

SOPHIE B HAWKINS (COLUMBIA) 


25 


24 


32 


ROLL TO ME 

DEL AMITRI iAAM) 




(3 


61 


4 


AEROPLANE 

PLO HOT CHILI ... | - AFF-..P KFli . 


.25 


31 


a 


1 WANT TO COME OVER 

MELISSA EIHEHIOGE ISO*SPl 




M 




1 


All THE THINGS TOO R MAN WONT DO) 

JOE -'• 


21 


26 


38 


CARNIVAL 

NATALIE MERCHANT ElEKTRAEEGi 




.65. 


66 


2 


DOWN LOW 1NOBOOY HAS TO KNOW) 

R. KELLY U Ft 


21 


32 


4 


FOLLOW YOU DOWN 

GIN BLOSSOMS IAAM) 




66 


65 


9 


SATELLITE 

DAVE MATTHEWS BAND (RCA) 


29 


25 


17 


YOU'LL SEE 

MADONNA IMAVI Rl ".WARNER BROS.) 




67 


63 


II 


RIDIN' LOW 

L AO EEATURJNGQARVYTRAYLOR F'Ff.yA'FCC.i 


30 


51 


3 


ALWAYS BE MY BABY 

WARIAH CARET (COLUMBIA 




■ 




1 


LUCKY LOVE 

ACE OF BASE I API'S TA 


31 


34 


20 


ANYTHING 

3T (MJJ/MO MUSICI 




69 


64 


27 


GANGSTA'S PARADISE 

C0OU0 ITATLMNG LV. NAA 'VXl WFA K.MFA 


32 


35 


15 


GLYCERINE 

BUSH (TRAUMJONTERSCOPE! 




70 


69 


i 


OH VIRGINIA 

.ii.f. .:. i\ i r. OF ... i i : fmi 


33 


28 


15 


BEFCJRE YOU WALK OUT Of MY LIFE 




H 


— 


2 


EVERYDAY A EVERYNIGHT 

F'.'tl't F.'IF.HELL- iLOUD.RCA; 


14 


3! 


35 


KISS FROM A ROSE 

SEAL IZTT/SIRE/WARNER BROS > 




72 


70 


2 


CAUGHT A LITE SNEEZE 

TOPI AMOS iAT:A(iTIC 


35 


29 


46 


RUN AROUND 

BLUES TRAVELER (AiMI 




73 


62 


6 


PROMISES BROKEN 

■ JUL .fff.i >.' -. :l j'.ie a 


36 


35 


8 


NOT GON' CRY 
MARY hif'.f .af.ifff: 




14 


— 


2 


ONLY HAPPY WHEN IT RAINS 

>-'.!'-.' I.i : "'. 


37 


36 


17 


SET U FREE 

PLANET SOUL (STRICTLY RHYTHM) 




ts 


— 


1 


CHAMPAGNE SUPERNOVA 

I ASI • F PIF 



CD Records with the greatest airplay gains. € 1996 Btllboard/BPI Communications. 

I0T 101 RECURRENT AIRPLAY 





1 


4 


WATERFALLS 

TLC i LAFACL'ARISTAI 




2 


3 


DECEMBER 

COLLECTIVE SOUL (ATLANTIC) 




6 


2 


I'LL BE THERE FOR YOU 

THE REMBRANDTS (EASTWEST/EEG) 




4 


19 


1 KNOW 

. I.. V.F -APHIS (COLUMBIA! 




10 


6 


COME DOWN 

BUSH (IRAUMAjISTERSCOPEl 




3 


1 


1 CAN LOVE YOU LIKE THAT 

ALL-4-ONE (SLlTZZFATLANTIO 




11 


2 


POSSUM KINGDOM 

TOADIES (INTERSCOPE) 




8 


34 


ANOTHER NIGHT 

FTF.L MCCOY lAPlF.FA:. 




12 


6 


PRETTY GIRL 

JO'l 0 '"AH YUM." '..> MUSIC i 




1 


17 


ALL OVER YOU 

IIVF IRACfOACTIVC-MCA) 




7 


24 


WHEN 1 COME AROUND 

GREEN DAY (REPRISE! 


12 


5 


10 


LET ME BE THE ONE 

BLESSIO UNION OF SOULS [EMU 


13 


14 


34 


YOU GOTTA BE 

0CSREE (550 MUSKT) 



14 


15 


28 


IN THE HOUSE Of STONE AND LIGHT 

M AH ' IN PAUt (MtRCUPT 


15 




123 


TWO PRINCES 

SPK. DOCTORS IEF-CI 


16 


20 


48 


ALL 1 WANNA DO 

SF-tKFL CROW IA4M! 


17 


16 


24 


THIS IS HOW WE DO IT 

MONTEIL JORDAN (PMP.WLLjlSLANDI 


11 


13 


5 


YOU OUGHTA KNOW 

A1ANG MORSSETTE MAVDVCXfWARKR BROS.) 


19 


22 


6 


LUMP 

-UF PHESIOETF gf T-iF JSA i FOLUMBIA 


20 


19 


14 


SOMEONE TO LOVE 

.OF! S 'Tai'JPINS &WTAFFI FFAF) "iJMVj . Mi F l :. 


21 




27 


I'M THE ONLY ONE 


22 


17 


13 


DONT TAKE IT PERSONAL 

MONICA IROWDY.ARiSTAl 


23 


23 


15 


GOOD 

BETTER THAN EZRA (EIEKTRAJEEGI 


24 




23 


LIGHTNING CRASHES 

LIVE l RADIOACTIVE. MCA) 


25 


18 


27 


I'LL STAND BY YOU 

PRETENDERS (SlftE, WARNER BROS 1 



Recurrent* are titles which nave appeared on the Hot 100 
chart for 20 weeks and have dropped beJow the top 50. 



TITLE (Publisher - Licensniit Off .) Sheet Music Out 

16 1979 (Chrysalis. BMlAMerttil, BMI) WBM 

79 Hi CRIED OUT IMoN«nti. BMtVlfcOn. MTonta. BM; h8M 

39 All THE THINGS (TOUR MAN WON'T DO) (FROM 
DON'T BE A MENACE. .) [Fade 2 Black. 
ASCAP/Tallest Tree, ASCAP/Urban Agenda, AS CAP! 

17 ANYTHING ITo The fee. BMI) 

31 AS I LAY ME DOWN (Night Raaibow. ASCAP/BrrAen 

Piatt, AS CAP) HL 
99 AUTOMATIC LOVER [CALi FOR LOVE) (CopyngM Corttcil! 

47 BACK FOR GOOD (EMI Virgin, ASCAP) HL 

63 BEAUTIFUL LIFE (Mega. BMI/Careers-BMG. BMI) HI 
12 BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS 
AND LIKE THAT lAJmo. ASCAP/Sailandra. ASCAP/EMI 
Casadida, BMI/EMI Bbckwood. BMVEMI April. 
ASCAP/D,AJt.P.. A. : i.AP 'ymI'i.. i:,h ASCAP) WBM/HL 

6 BE MY LOVER <TW£r)bon BeinvVrarner ChapptA) WBM 
75 BEWARE Of MY CREW (FROM A THIN LINE 

BETWEEN LOVE AND HATE) (Doggy Style. BMl/Sata, 
BWSongs Of Lastrada. BMI) 
55 KilSSED (W4lBfTi A.Brjrig. Pfl^Haria. ASCy^rVe t&AP) HC 
19 IREAKFAST AT TIFFANY'S {Deep Bhc Sone(tv«. ASCAP) WBM 
H BULLET WITH BUTTERFLY WINGS (Chrysalis. 

BMl/Cmderlui, BMI) WBM 
C5 CAfll BE WASTING MY TIME (FROM DON'T BE A 
MENACE...) (Mass Aunue, Btttotcwn, BW&frvn 
HX ASCAP/Vanessa. ASCAP/My Two Sons. ASCAPjOyde 
Oks. ASCAP/IAStn. ASCAP/EMI Apr! ASCAP) HL 

41 CARNIVAL (Indian Low Bride. ASCAP) 

70 CAUGHT A LITE SNEEZE ISword And Stone, ASCAP) 
92 CELEBRATION/TAKE YOUR CHANCE (LR. BMI) 
72 CELL THERAPY !0rgam/«) Noue. BMl/Strff Shirt, 

SMI/Goodie Mob. BMI) 
B3 CRUISir (Bertram, ASCAP) WBM 

40 CUMBERSOME (7 Mary 3. BMtEMI lllaclDMnd, BM) HL 

30 DIGGIN' ON YOU (Ecaf, BMl/Sony/ATV Songs. BMI) HL 
33 DON'T CRY (SPZ. BMI) 

57 DREAMING Of YOU (EMI Virgin, BMI/Omscj Tunes. 
ASCAP/Snow BMI) HL/WBM 

"97 EAST 1999 (RjWess Aflack. ASCAT'tt) TTtjg NXJPflXt&i N 

92 ENERGY (&jpyngttt C^rrtrol) 

B9 EVERYBODY BE SOMEBODY (Chrysalis. ASCAP) 
BB EVERYDAY t EVERYNIGHT [Furikmaitor Fta. BMI/M 
Bryant. BMI) 

B EXHALE (SHOOP SHOOP) (FROM WAITING TO 
EXHALE) (Ecaf, BML/Sony/ATV Songs. BMI/Fu Film. 
BMI) WBHrTHL 
29 FANTASY fflye, ASCAPj'Sony, ASCAP/Metanxl. 

ASt>PyPcvGrarn *t\ ASCAP/Stor* Jam. ASCAP/Ness. m, 
h Capora. ASCAP/WB, ASCAP) HLAffiM 

42 FEELS SO GOOD (SHOW ME YOUR LOVE) (Cynttiu. 
ASCAFTFatso. ASCAP) 

98 FREE AS A BIRD (Ltnono BMtSony/ATV Songs BM0 HL 

ijKOj; P^P.'MchiTfta. t^P.Var^l W^nel. 
ASCAf/^MI Hxi ASCAPz-Sataam Ram, ASCAP) HL 

31 GANGSTA'S PARADISE [FROM DANGEROUS MINDS) U 

Bw.ASaPjOAOtiel ASW,tt»D*4Jy ASCAP.lany 

Sanders. BWSongs Of r^jiGram, BMl'Mattasfc. BMT1 HL'fVBM 
35 GET MONEY (Bit Poppa. ASCAPAJndeas. BMVE7 Eipee, 

ASCAP/Afl. tSW/M H*t KCAP/kOm Combs. ASCAP) 
81 GET TOGETHER (Irving, BMI) WBM 
2B GLYCERINE (Mad Dog Winston. BMl/Wame* 

Tamerlane. BMI/Truly Soothing Elevator. ASCAP) WBM 
10 HEY LOVER (Rodsongs. ASCAP/LL Cool J. 

ASCAP/Almo. ASCAP) WBM 

93 HOOKED ON YOU <EMI Casadida, BMI/ttondcx. 
BMl/Young Legend. ASCAP/EMI BtocJwood. 
BMI/Chtysalis, ASCAP/Almo. ASCAP) WBM/HL 

25 HOOK (Bluet Traveler, BMI/trvmg. BMI) WBM 
IBB I'D LIE FOR YOU (AND THAT S THE TRUTH) 

fRealsongs. ASCAP) WBM 
5G I SOT ID/LONG ROAD (kmocent Bystander. ASCAP) 
81 I MISS YOU (COME BACK HOME) (FROM HEW YORK 

UNDERCOVER) (EMI April. ASCAP/E-Z-Oui-R. 

ASCAP/WB. ASCAP/Evelle. ASCAP) HL/WBM 
87 INSENSITIVE (PolyGrarn, BMl/Trink-Iy Shirley. 

BMIi'TolyGiam (ni l. BMI) HL 
74 IT MATTERS TO ME (SUr*ix* wrten. Graup. ASG^FMart 

D ASCAPvf*** Hawan. BMPAjsc Hi. BMTJ WBMrH. 
27 I WANT TO COME OVER (MLE. ASCAP/Almo,. ASCAP) M3M 
BB I WILL REMEMBER YOU (FROM THE BROTHERS 

MCMULLEN) (Sony/ATV Songs. BML^yde. 

BMi/St4fmn Egan. ASCAP/Oave Merenda. ASCAP A ok 

F*n, BMI/TCF, ASCAP) HL/WBM 
79 I WILL SURVIVE (FtftGram Intl BMVtWvWbts, pVSC*P) HI 

7 JESUS TO A CHILD (Dck Leahy. ASCAP/Chappell & 
Co., ASCAP) 

53 JUST A GIRL (Knock Yotirsetf Out, ASCAP) WBM 

84 JUST TAH LET U KNOW (Ruthless Attach. 
ASCAP/Rage Of A Psychopath . ASCAP/Almo, 
ASCAP/Ace Ace. ASCAP) 

B9 KEEP TRTIH (Eliza's Voice. ASCAP/TJroove 78. 

ASCAP/AJmo, ASCAP/Atop, 8M I/Sony. ASCAP) HL/WBM 

48 KISS FROM A ROSE (FROM BATMAN FOREVER) 
(SPZ. BMI) 

91 LEFLAUR LEFLAH ESHKUSHKA (Baby Paul. BMI/Mr 
Maidu ASCAP.iTtouoJwut . ASCAP/Strangternan. ASCAP) 
« LETS PLAY HOUSE (Suae. ASCAP/Emoni's. ASCAP) 

58 LOVE U A LIFE (D* *crt. A5CAP/C«&F«n£ Mob, ASCAP) HL 
SB LUCKY LOVE (ItAegasong/Jerk Awake, ASCAP/EMI) 

96 MAGIC CARPET RIDE (PofyGrarn. ASCAP) HL 
95 MICROPHONE MASTER (StratgM Out Da Sewer, 

ASCAP/Bet Mo Easy. ASCAP/EMI Aprt, ASCAP/CeNar 

To The Addict ASCAP/Sewer Slang ASCAP) HL 
* 3 MISSING (Sony/ATV Tree. BMI) HL 

14 NAME (Scrap Metal, BMI/Metal Blade, BMI/EMI Virgin, 

BMI/EMI Apnt. ASCAP/Full Volume, BMI) HI 
38 NATURAL ONE (FROM KIDS) (LOObiecore Endless 

Soft Hits, BMI/Bltss WG, BMI) 
4 NOBODY KNOWS (Joe Shade. BMl/Stiff Start 

BMI/D'Jon. BMI) aM 
22 NO ONE ELSE {lumping Bean, BMl/Justm Combs, 

ASCAP/EMI April. ASCAP/EveNe. ASCAP/BOP. 

ASCAP/Zomba. ASCAP/Air Control, ASCAP) HL/WBM 

85 NOT A DRY EYE IN THE HOUSE [jtaisongs. ASCAP) WBM 
2 NOT GON' CRY (FROM WAITING TO EXHALE) (Ecaf. 

BMl/Sony/ATV Songs. BMl/Fcn Film. BMI) WBM 
9 ONE Of US (Human Boy. ASCAP/WB. ASCAP) WBM 
1 ONE SWEET DAY (Sony/ATV Songs. BMI/Rye. 

BMI/Black Panther, BMWaodervoot. BMVAynaw. 

BMl/Shawn Patnck. BMI/Ens«n. BM) HL 

43 ONLY WANNA BE WITH YOU (Momte s Reluctance To 
Lob. ASCAP/EMI April ASCAP) HI 

87 PROMISES BROKEN <WB, ASCAP/Broken Promises. 
ASCAP/Third Wneet, BMI) WBM 

59 RIDIN" LOW (R*ko. BMI) 

44 ROLL TO ME (PofyGrarn. ASCAP) HI 

5B RUN-AROUND (Banes Traveler. BMI/lrnng. BMI) WBM 



Billboard 



FOR WEEK ENDING FEBRUARY 24, 1996 



Hot 100 Singles Sales 

Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of unrts soW to SoundScan. Inc. "This data is used in the Hot 1 00 Smgtes chart. _ _ 

mm 




8 


2: 


TITLE 

ARTIST (LABELDISTRIBUTING LABEL 




S 
1 


: 
* 


z 

o 

- 


TITLE 

ARTIST | LABEL,' DISTRIBUTING LABEL 1 


! 


i 


4 


* * NO. 1 * * 

NOT GON' CRT 

WARY 1 BUGE (ARISTA) 2 *»s « ha 1 


11 






TOO HOT 

... ' '.IF'.'F I ■ 


39 


38 


:: 


IT MATTERS TO WE 

FAITH HILL (WARNER BROS 1 


2 




11 


ONE SWEET OAY 

I.'AMIAH FARE* A W}H II MEN iCOLUMDtAJ 


40 


4.) 


i; 


1 MISS YOU (COME BACK HOME) 

MONIFAH IUFFTOWNUNIYERSALI 


<X 




; 


JESUS TO A CHILD 

GEORGE r.KCFFAEi [LTREAMUMORKSfGEFFENI 




41 


49 


4 


STAYIN' ALIVE 

N TRANCE (RADIAAU A VEX -CRITIQUE! 


X 


3 


9 


SITTIN' UP IN MY ROOM 

HRAIC'T .ARIFTA 


42 


34 


15 


BEAUTIFUL LIFE 

ACE OF BASE ARISTA! 


I 


6 


P F 


NOBODY KNOWS 

IMI -..',• .'. F ' 1 ' .F.FF 1 F.F FF. 




43 


45 


12 


WHERE EVER YOU ARE 

TERRY ILL'S lEASTWEST tEG! 


e 


4 


li 


HEY LOVER 

FL FFJ.FU Fill AM-i.l^i:,LF.'IF'. 




44 


3) 


13 


DANGER 

BLAHZAY EUAHJA* IFADER'MERCURY) 


a 




14 


BE WY LOVE H 

LA BOUCHE (RCA) 


4b 


47 


25 


MACARENA IBAVSIDE BOYS Ml» 

.. ISDF. R IF: F'FA 


X 


; 


12 


TONITE'S THA NIGHT 

KRIS KROSS IF.FJ SO EiEF COLOWBlA 


4J 




1 


1 WILL SURVIVE 

. ..FT.:. '-.'... { F. ,: 


l 


8 


19 


BEFORE YOU WALK. ..LIKE THIS AND... 

MONICA IRCWVOY.ARISTA. 


4) 


43 


12 


RIDIN LOW 

LAO ILAT.IRING CW?W TRATLOR iHOLlTFAOOOl 


10 


!0 


12 


SOON AS 1 GET HOME 

FAJTH EVANS (BAD BOY.'ARISTAI 


43 




1 


A THIN LINE BETWEEN LOVE I HATE 

1 -■"./.'. IFF l.'A V,.'.F..,F:. F.F 


ii 


5 


l< 


EXHALE ISHOOP SHOOP) 

A" I'l' y Hll .', I ARISTAI 


49 


51 


2 


TIL 1 HEAR IT FROM YOLffOLLOW TOO DOWN 

GIN BLOSSOMS (AAM) 


12 


11 


12 


ONE OF US 

F.-, ... IF. iir.f F.I..F F.FiF HA '.IFF. ... 


50 


42 


10 


JUST TAH LET U KNOW 

EA. Y E l RUTHLESS RELATIVITY! 


JLX 


20 


3 


GET MONEY 


B 


— 


1 


1 WANT TO COME OVER 

S'd F..A i l..!HiF..t F.iANI: 


.14 


14 


II 


NO ONE ELSE 

total. BAO MM0MHA1 


52 


37 


It 


1 GOT ID LONG ROAD 

PEARL JAM (EPIC) 


IS 


15 


20 


ANYTHING 

3T (MJJfjSO MUSIC! 


S3 


ii 


5 


FEELS SO GOOD .SHUW ME IFHJR LOVE) 

LINA SANTIAGO (UNIVERSAL! 


15 


12 


14 


MISSING 

EVERYTHING BUT THE Gl»l A'LANF'F 


54 


50 


22 


FANTASY 

MAF.IAH F A F ■ Fl 1 . UPlA 


11 


13 


28 


GANGSTA'S PARADISE 

OTJOUO EEATURISG L V IMCA SCAJNOTRACAFiMCA) 


55 


54 


7 


THE WORLD 1 KNOW 

COLLECTIVE SOUL (ATLANTIC) 


11 


1G 


5 


FU GEE-LA 

II F,f F . Fl IF-.. iIF.fi .",' IJIF.A 


56 


5) 


2 


CANT BE WASTING MY TIME 

MONA USA FEATURING LOST BOYZ (ISLAND) 


13 


1 : 


5 


WONDERWALL 

IA: (.'. 


B 


F.F, 


2 


KEEP TRYIN' 

GROOVE FHEORY (ERIC. 


a 


li 


7 


VISIONS OF A SUNSET 

SHAWN STOCKMAN IPOLYDOR/AJJMI 


.51 


64 


5 


BEWARE OF MY CREW 

L B C CREW ..AC MAC WARNER BROS ) 


21 


19 


11 


WE GOT IT 

MWATURE featuring SF.'COFh (MCA 


St 


55 


12 


CRUISIN' 

D'ANGELO (EMI) 


22 


21 


I 


WHERE DO U WANT ME TO PUT IT 


50 


56 


II 


DREAMING OF YOU 

SELENA 1EMI LATINTMF 


23 


22 


« 


LETS PLAY HOUSE 

ii.A i F..v, f. . ii.f. :r.| Ail. -".'..V-',"'F. .'.'.... 


61 


52 


26 


TELL ME 

GROOVE "I.F DRY .ERIC) 


24 


24 


3 


1979 

MA Ii '..', F'l.MF if.F v R|.|N 




52 


58 


.: 


HOOK 

BLUES TRAVELER (AAM 1 


S 


36 


3 


ALL THE THINGS [YOUR MAN WONT DO) 




a 


4.3 


2 


MICROPHONE MASTER 

......: .: . .. . . .-!..,. -| . 


26 


a 


i; 


SET u FREE 

planet Soul (strfctlf rhythm 


64 


F9 


1 


EVERYDAY A EVERYNIGHT 

YVETTE MICHELLE (LOUDRCAF 


27 


;'. 


i 


LOVE U 4 LIFE 

iodeci [UPIUMVMCA] 




65 


51 


12 


EAST 1999 

GONE THUGSN-HARUONY (RUTHliSSlREULTNTTY) 


28 


26 


lb 


DIGGIN' ON YOU 

?.'. I AFF'FEFF'I'FIA 




« 


— 


1 


COLD WORLD 

GENIUSXi/A iGEEEEN) 


2? 


21 


12 


YOU'LL SEE 

MAI. NF.A F. Fl V.F..M F ..F.I.. 




•7 


71 


16 


HURRICANE 

THE CLICK (SICK W1D' ITUfVE) 


30 


22 


21 


BREAKFAST AT TIFFANY'S 

FFSF IFl I "■ I ■ . ' . ■ . ',"' .-. 


68 


1 


1' 


1 REMEMBER 

BOY? II MEN iMOTFIWNl 


:i£ 


M 


3 


WHO DO U LOVE 

DEBORAH CO* lARISTA) 


69 


63 


13 


1 WILL REMEMBER YOU 


32 




If 


BULLET WITH BUTTERFLY WINGS 

SMASHING PUMPKINS (VIRGINl 


10 




3 


GOING UP YONDER 


:3j. 


23 


s 


GLYCERINE 

BUSH ETRAUMAINTERSCOPII 


71 


n 


1. 


THROW YOUR SET IN THE AIR 

-'.FF : HI,. A .. F HF". .F.!F[ VFFIA 


34 


32 


9 


NATURAL ONE 

FOT M imf: . .. ::.i . f'.ffis ' ... ano;. 


72 


53 


9 


FREE AS A BIRD 

I. .7 I. ( A F L * -( AFF : c F API" F): 


s 


i: 


5 


CUMBERSOME 

FF'.'F'. MAF'V -HRFF MAWMOFH AFiA'.'IF 




73 


• ■ 


16 


HOOKED ON YOU 

SILK ILLEKTRA/EEGI 


36 


3: 


2C 


CELL THERAPY 

KiODIE WOB , AF ACE. AR '.'A: 


« 




3 


WONDER 

NATALIE MERCHANT lEIEKTRAEEG. 


37 


31 


1 


YOU REMIND ME OF SOMETHING 


& 




1 


NOT A DRY EYE IN THE HOUSE 

MEAT LOAF (MCA) 



O Records with the greatest sales gains. €> 1996. Billboard/BPl Communications and SoundScan. Inc. 



49 RUNAWAY (Black Ice, BMIAMI April. ASCAP/Tlyte 

Tynw. ASCAP) WBM/HL 
32 S ET u FREE (NatNne Renee. BMI) 
77 SEXUAL HEALING (EMI Apnl, ASCAP/Bug Pis. 

ASCAP/Ritz Rights. ASCAP/EMI Bladrwood. BMI) HL 
5 SITTIN UP IN NT ROOM (FROM WAITING TO EXHALE) 

(Ecaf. BM/Sorry/ATV Songs. BMLfa F*m. BM) WBM 
24 SOON AS I GET HOME (Chyna Baby, BMI/lanica 

Cortibs, BMI/EMI Blackwood, BMI/Nmtti Street Tunnel. 

8MI/Aistm Combs. ASCAP/EMI Apnl. ASCAP) HL 
82 STATIN' ALIVE (Git* Brothers. BML/Careers-BMG, 

BMI/Songs Of PnlyGiam, BMI) Hi 
84 TAKE A LOOK (Slam U Well, BMI/Jumptng Bean, 

BMl/Evelke, ASCAP/Wamef Chappel. ASCAP/Twlve 

And Under. ASCAP/)e«y Jams. ASCAP/lrwng ASCAP) 
28 TELL ME (Almo. ASCAP/Groovt 78. ASCAP/lizop, 

BMl/Sony/ATV Tree, BMI/Orum Team. BMI) WBM/HL 
76 A THIN LINE BETWEEN LOVE tt HATE {Cotillion. 

BMI/Wh) Or Lose, BMl/Wamer Tamertane. BMI) WBM 
88 THROW TOUR HANDS UP/GANGSTA'S PARADISE (T- 

girl, BMIAarge Variety BMWooete, ASCAP/Story 

TeBer, ASCAP/C's Only, BMt/AI Jamatt 9. BML/Maunce 

Thompson. BMI/FtaCn Blue. ASCAP) WBM 
11 TIL I HEAR IT FROM TGU.TO LL0 W TOO DOWN 

(Bonneville Salt Flats. ASCAP/RuOe Corp. 

ASCAP/Warner Bros , ASCAP/Amalgaineted 

L^soUatsd. ASCAP/Bug. miMvm Regtncr. BM I/New 

Enterpnses, BMIAou Sound Bitter BMI] WBM 
18 TIME (Moraca s RNuctance To Lob, ASCAP/EMI Apnl. 

ASCAP) HI 



15 TONITE'S THA NIGHT (So So Def. ASCAP/EMI Apnl, 

ASCAJVGIobe Ait, BMUMonteik. BMl/Play One. 

BMI/ftgttoong. BMI) HL 
88 TOO HOT 1 1 Be, ASCAP/Boo Daddy. ASCAP/Wmo 

Funk. BMiySecortd Decade. BMI/Wamei-Tameilane. 

BMI) WBM 

45 VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS) 

;5h3*im Palnrt. Bfct'tns«ri. a^^cngi Of pQiyOaiTi. UM) * 
37 WE GOT TT (Zomba, BMIAIookman. BMl/Sean "The 

Mystro" Mather. ASCAP/Zomba, ASCAP/Fe-Mac. 

ASCAP/S.tcch Gems-EMI. BMI) WBM/HL 
IS WE'VE GOT IT GOIN' ON (Cheiron. ASCAP/Mega. 

ASCAP/Zomba. ASCAP) WBM 
90 WHEN LOVE t HATE COLLIDE (Bludgeon RitMa, 

ASCAP/Zomba. ASCAP) WBM 
52 WHERE DO U WANT ME TO PUT IT (EMJ April ASCAPjFkrte 

lyme. A3CAf,tMI BMlHolp rhe Bear. fM! HL 

71 WHERE EVER Y04J ARE (Two TuH Enoff. BMI/EMI 

BlKkwood. BMI) HL 
78 WHO CAN I RUN TO (War n«r- Tamertane. BMI) WBM 
51 WHO DO U LOVE (Gradington. ASCAP/Art A Rhythm, 

ASCAP/Zomba, ASCAP) WBM 
13 WONDERWALL (Sony/ATV Songs. BMltj^ton, BMF) HL 
21 WONDER (Indian Love Bnde. ASCAP) 
28 THE WORLD I KNOW (Roland'Lentz, BMI/Watrer 

Chappall. BMI) WBM 
23 YOU'LL SEE (WB. ASCAP/Webo Gnl, ASCAP/One Four 

Thtee. BML'Leeds. ASCAP/Peer Frn. BMI) WBM/HL 
84 YOU REMIND ME OF SOMETHING (Zomba 

BMI/R.Keliy, BMI) WBM 
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SI1VGI.ES 
SPOTLIGHT 



by Jerry McKenna 



OEVENTH HEAVEN: George Michael captures this week's Hot Shot De- 
but, as "Jesus To A Child" (Dream Works/Geffen) enters the Hot 100 at No. 7 
with more than 78% of its chart points coming from sales. In its first week of 
commercial release, "Jesus To A Child" sold close to 63,000 units, a large 
enough sum for a No. 3 debut on the Hot 100 Singles Sales chart. In contrast 
to this impressive sales picture, the single moves 41-54 on the Hot 100 Airplay 
chart. "Jesus" is receiving its strongest play at top 40/adult radio, including 
WMZQ Las Vegas, where it is No. 1 , and WJDX Jackson, Miss., where it is No. 
5. Perhaps the strong first-week single sales will renew interest in "Jesus To A 
Child" at radio. It will be interesting to see whether this single moves up or 
down the chart next week. "Jesus To A Child" needs to maintain a solid sales 
base and show airplay growth in order to be a serious challenger to the top in 
the weeks ahead. 

At THE TOP: Marian Carey and Boyz II Men hold at No. 1 for the 13th con- 
secutive week with "One Sweet Day" (Columbia). The single is two weeks away 
from breaking all records and becoming the longest-running No. 1 in the his- 
tory of the Hot 100. Although this record-breaking feat seemed a sure thing 
last week, it is now in question because of the strength of the No. 2 single, "Not 
Gon' Cry" by Mary J. Blige (Arista). "Cry" is the greatest point gainer on the 
chart, posting significant increases in both sales and airplay. On the sales chart, 
it holds at No. 1 for the second week, selling more than 85,000 units, compared 
to the 64,000 units sold of "One Sweet Day" over the same period. In airplay, 
"Cry" moves 38-36, still lagging far behind "Day," which holds the No. 1 airplay 
spot for the 12th consecutive week. Be prepared for a major battle for No. 1 
over the next two weeks. 

Its A BMG THANG: The top four overall point gainers on the chart are all sin- 
gles that are currently moving up in the top 10. After "Not Gon' Cry," the 
biggest point gainer is "Sittin' Up In My Room" by Brandy (Arista), at No. 5. It 
is closely followed by the Tony Rich Project, which is at No. 4 with "Nobody 
Knows" (LaFace/Aiista), and La Bouche's "Be My Lover" (RCA), which is at 
No. 6. Besides being the four biggest point gainers, these singles have some- 
thing else in common: they are all distributed by BMG. The three biggest gain- 
ers are all Arista releases, while "Be My Lover" is brought to you from RCA. 

AwARD WIN N E RS: The Greatest Gainer/Sales award goes to "Get Money" by- 
Junior M.A.F.I A. featuring the Notorious B.I.G. (Undeas/Big Beat/Atlantic). It 
moves 20-13 on the sales chart while picking up No. 10 airplay at WQHT (Hot 97) 
in the group's home base of New York. The Greatest Gainer/Airplay winner, for 
the second week in a row, is Joe's "All The Things (Y our Man Won't Do)" (Island), 
which was also last week's sales winner. It debuts at No. 64 on the airplay chart 
and is also receiving its strongest airplay at WQHT, where it is No. 6. 

LaST WORD: The two-sided single by the Gin Blossoms, "Til I Hear It 
From You"/" Follow You Down," holds at No. 11 for the second week, despite 
sales growth and airplay gains on "Follow." It is not making big moves because 
"Til I Hear It" is losing radio support in its 30th week on the airplay chart. This 
is a common problem for two-sided singles. 
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TITLE 

ARTIST (LABELDISTftieUTINC UBCU 


1 


1 


9 


COIN' UP YONDER 

U C HAMMER IGIANTI 


2 


I 


2 


AIN'T NOBODY 

DIANA KING (WORK) 


3 


4 


3 


WELCOME 

CRICK SERMCJ DEE JAM RAL ISLAND 1 


4 


i: 


3 


COOLIE HIGH 

CAMP 10 [PROFILE) 


5 


14 


3 


YOU WANT THIS PARTY STARTED 

SCMETH N FOR THE PFOPl E IWARKER BROS 1 


t 


1 


4 


MR. KIRK 

4 HERO ISM ) E'PRCEILE) 


I 


2 


11 


BROKEN LANGUAGE 

SMOOTHS DA HUSTLER IPROFILEJ 


8 


7 


8 


FUNKORAMA 

REDMAN :iNTERSCCPEI 


9 


16 


2 


SLEEPING WITH AN ANGEL 

REAL MCCOr ;a=ista. 


10 


S 


2 


MONEY MAID (FALUN' IN LOVEI 

SLOW PAIN (THUMP) 


11 




! 


5 O'CLOCK 

NONCHALANT IMCA) 


12 




1 


SPACE AGE PIMPIN' 

EIGHTBALL I MJG ISUAVL'RELATlVITV) 


13 


10 


6 


HOW WE ROLL 

THE BARR 0 BCZZ iSB*.EMI) 



Z 
I 




o 
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TITLE 

iRtlsT il ABEL DiSTRIBimf.r. lABEi : 


14 




1 


EVER SINCE YOU WENT AWAY 

ART \ SOLA (NATURE BOV.BIG BEAT! 


15 


13 


3 


HYPNOTIZE THE MOON 

C-AY iV-LKER IGIAHTWARNER BROS. 


IE 


15 


5 


NOT THAT DIFFERENT 

COLUN RATE IEPICI 


1) 


6 


4 


REAL LIVE S"T 

--EA. LT.E lEAIWff) MB 4 LA*?« 1MTE.6A. BEAT 


11 


22 


2 


WHY YOU TREAT ME SO BAD 

SHAGGT FEATURING GRAND PUBA (VIRGIN) 


19 




! 


PHYSICAL FUNK 

DOMtNO (OUTBURST.KAUISLANDI 


20 


20 


14 


STILL IN LOVE 

BRIAN MCKMGHT (MERCURY) 


21 


21 


: 


HEINY HEINY 

95 SOUTH (RIP TTI 


22 


12 


2 


TAFFY 

LISA LOES \ MNE StQClES (GE'FEN: 


23 


I? 


3 


111 SAY GOODBYE FOR THE TWO OF US 

EXPOSE (ARISTA) 


24 


15 


5 


WHAT 1 MEANT TO SAY 

WAGE HAYES (COLUMBIA) 


25 


24 


12 


1 NEED YOU TONIGHT 

.LNCR U A ' 1 A FEAT JW., WW iirCEASSV, 8EAT 



it iisis tne top 25 singles under No 100 
it yet cnartw. 



U.S., EU CHARGE JAPAN 

(Continued from page 6) 

copyright matters, said the agency 
has no official comment regarding the 
report. 

Similarly, the Recording Industry 
Assn. of Japan said it has no official 
comment pending an official an- 
nouncement of a policy change from 
the government. 

The RIAJ has previously said that 
rolling back the protection period 
would help Japanese record compa- 
nies, especially in terms of foreign 
catalog product licensed from over- 
seas companies. 

Foreign repertoire accounts for 
the vast majority of unauthorized but 
legal product sold in Japan. 

More than 6 million unauthorized 
compilation tapes and CDs of pre-*71 
material manufactured in Japan, 
along with 6 million more produced 
for the Japanese market in other 
countries, such as China, account for 
the annual losses of $500 million, 
Kantor said when announcing the 
case. 

Any pre-'71 material is currently 
unprotected in Japan and can be 
copied and sold without the permis- 
sion of the originating record compa- 
nies. 

The range of copied U.S. catalog is 
enormous and includes performers 
with only one or two hits, as well as 
such milestone artists as Frank Sina- 
tra, Chuck Berry, Aretha Franklin, 
the Beach Boys, Bob Dylan, Miles 
Davis, Hank Williams, Stevie Won- 
der, and other Motown artists, and 
hundreds of others in all genres of 
music. 

The case, filed by EU commission- 
er Sir Leon Britten, is also the first 
presented to the WTO by that entity. 
It comes as a result of losses due to 
compilations of pre-71 international 
record company recordings by such 
artists as the Beatles and the Rolling 
Stones; the recordings are currently 
unprotected and can be copied and 
sold without the record company's 
permission. 

Current Japanese copyright law 
does not measure up to the provisions 
of the Trade Related Intellectual 
Property Rights (TRIPS) agree- 
ment, which went into effect Jan. 1 in 
the 125 countries of the WTO, which 
includes Japan. 

The TRIPS agreement grants 
retroactive 50-year intellectual prop- 
erty rights for sound recordings from 
1946 to 1971. 

The Japanese companies that li- 
cense American catalog artist record- 
ings are not obligated now to pay roy- 
alties to the labels or performers. 

"American recording companies 
and artists are losing half a billion 
[dollars] a year because Japan has 
failed to live up to the clear WTO 
obligations," Kantor said. 

The U.S. action follows more than 
12 discussions of the issue in the past 
two years. "We have expressed our 
concerns about this problem to the 



DAVID BOWIE SET 

(Contiuitfiifnwt jHuje 11) 

her art education. 

Ads for the competition were placed 
at universities and art schools and in 
print and broadcast media. Judging 
the works in each country were gallery 
owners, local artists, and art profes- 
sors. 

Countries participating in the con- 
test are Austria, Czech Republic, Hun- 
gary, Korea, Japan, Malaysia, the 
Netherlands, Philippines, South 
Africa, Sweden, and the U.K. 



Japanese government to no avail," 
Kantor said. 

Jay Berman, president of the 
Recording Industry Assn. of Ameri- 
ca, said, "I am extremely disappoint- 
ed with Japan's failure to implement 
its obligations by denying the full 
term of retroactive protection." He 
termed the U.S. Trade Representa- 
tive action "a last resort." 

The multiple artists on compila- 
tions increases the loss quotient, said 
Berman, adding, "We have compa- 
nies in Japan that would like to pro- 
duce legitimate compilations. If you 
did that, and you secure the permis- 
sion and pay the rights owners, it 
would cost twice as much [as the 
unauthorized product]. So in fact, we 
cannot now compete in the Japanese 
market." 

Cheaply packaged compilations 
sell for 1,000 yen ($9.40) or less, com- 
pared to the roughly 1,500 yen 
($14.15) charged for import albums 
and the 2,500 yen ($23.60) charged for 
foreign product pressed in Japan. 

At issue in the trade complaint is 
whether countries have the discre- 
tion under the TRIPS agreement to 
limit retroactive protection. "If Japan 
is allowed to determine how it applies 
this WTO principle, what is to stop 
any other country from randomly se- 
lecting a date other than the called- 
for January 1946 from which to ex- 
tend protection?" Berman asked. 

For its part, Japan seems prepared 
now to take a conciliatory stance in 
WTO talks with the U.S. and EU. 
"We're open to discussion," said an 
official at the Foreign Ministry's sec- 
ond North American affairs division, 
but the official also stressed Tokyo's 
position that the dispute boils down 



to how the TRIPS provisions are in- 
terpreted. 

"Japan says the 50-year period is 
not specified in the TRIPS agree- 
ment," the official said, adding, how- 
ever, that Japan does not want to be 
isolated from other leading nations 
on the issue. 

Another possible reason for a roll- 
back, say insiders, is growing Japan- 
ese concern about protecting the 
country's own intellectual property. 

"The Japanese, just as they have 
with various technologies, are start- 
ing to become cultural exporters," 
said one Tokyo-based source. "They 
don't want to be out of the pack." 

At the USTR press conference, 
Kantor w r as joined by Clarence 
Avant, chairman of Motown, and 
Ray Manzarek, a member of the 
Doors. 

Manzarek said he receives no roy- 
alties from compilations that include 
Doors material. "Why shouldn't I re- 
ceive some of the fruits of my earlier 
labors?" he asked. 

He described Japanese consumers 
as lovers of art and music, especially 
American rock, blues, and jazz music, 
and described unauthorized compila- 
tions as "not only an illegal act, but 
more important to the Japanese, it is 
a shameful act." 

Kantor said the copyright protec- 
tion issue will be discussed when 
President Clinton meets with Japan- 
ese prime minister Ryutaro 
Hashimoto Feb. 23 in Santa Monica, 
Calif. 

"Copyright issues are a huge con- 
cern to this administration," Kantor 
said. "We intend to protect all U.S. 
companies. The president is commit- 
ted to that." 



BOYZ II MEN TO HEAD LABEL AT SONY 

(Continued from page 12) 



than produce others." 

Nevertheless, he says the record 
company has had no argument with 
Boyz II Men or its representatives 
and is renegotiating the group's 
recording deal with Motown. 

"That's fairly normal," Levy says. 
"When a band sells 12 million albums, 
you usually sit them down to show 
some gratitude." 

Although Stonecreek has yet to 
sign talent, Mottola says it has sever- 
al hot prospects and plans to release 
titles from three to five acts in 1996. 

The ultimate size of the label's staff 
has not been determined, but Morris 
says industry veteran Sandy Jones 
will be Stonecreek's GM. 

Stonecreek will be based in Boyz II 
Men's hometown of Philadelphia, 
which is also the site of the act's 
recording studio. 

Boyz II Men have enjoyed an im- 
pressive career as artists, writers, 
and producers since the group de- 



buted in 1991 with "Cooleyhighhar- 
mony," which peaked at No. 3 on The 
Billboard 200 and sold 6.4 million 
units, according to SoundScan. 

In 1993, Motown issued the act's 
"Christmas Interpretations," which 
sold 1.3 million units, according to 
SoundScan. "II," the group's third 
set, was No. 1 on The Billboard 200 in 
1994 and sold 7.7 million copies, ac- 
cording to SoundScan. 

Most recently, Motown released 
"The Remix Collection" in 1995, 
which has sold 810,000 units, accord- 
ing to SoundScan. 

In addition to their own hits, the 
Boyz have collaborated with several 
artists. Mariah Carey and L.L. Cool J 
have scored recent top 5 hits with 
"One Sweet Day" and "Hey Lover," 
respectively. 

Assistance in preparing this story 
ivas provided by Jeff Clark-Meads in 
Ixtndoti. 



Birds of a feather 




Adhesive Safety-sleeves for CDs with and without tamper seals 
Perfect for books, magazines, manuals.or special projects 
See your disc manufacturer or call us for details. 



UNI VENTURE 

CD PACK AG ING St STORAGE 
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Bfc ood HOT 100 S INGLES 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

o _ 

it 


TITLE ARTIST 

"■PlX'l.nrR 1 "■ "NGv'/R 1 : i LABEL & NJ'.'BER.'DISTR BU ING LA9E1 


PEAK 
POSITION 


1 


1 


1 


13 


* * * No. 1 * * * 

ONE SWEET DAY A 13 «ee*i « No. 1 ♦ MARIAH CAREY «, BOYZ II MEN 
aafanasieff '.' ' - : v^- ^ ©iDiMimMuooxuWAraw 


1 


T 


4 


6 


5 


NOT GON' CRY (FROM "WAITING TO EXHALE"! ♦ MARY J LJ.iJt 

BAfJYFACE rBAB/FACEi EC 'C (M) eT ARISTA 1-2957 


2 


3 


2 


3 


29 


MISSING • ♦ EVERYTHING BUT THE GIRL 

B. pVATT,T TMORN J COXON (T.THOflN B. WAT7) C, 1 ■ * i ' 1 , ATLANTIC 87 124 


2 




5 


9 


11 


NOBODY KNOWS ♦ THE TONY RICH PROJECT 

7 RICH ' ' ^ICH 3 DUBG5E 1 ' " T . LAFACE 2*4 1 ' c *VRL^ 


4 


CD 


6 


13 


9 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALE") • ♦ BRANDY 

B-G'iT-^E IBAB'TACE! ' ' :-"A 1 •' 


5 


CD 


8 


8 


16 


BE MY LOVER ♦ LA BOUCHE 


6 


CD 


NE1 


l> 




* * ★ Hot Si it * * * 

JESUS TO A CHILD ♦ GEORGE MICHAEL 

G MICHAEL i 3 MICHAEL E E: : DREAMWORKS EE'LJ Eje,'- 1 l\ 


7 


i 


3 


2 


14 


EXHALE (SHOOP SHOOPI (FROM "WAITING TO EXHALE") A ♦ WHITNEY HOUSTON 

BMVFKE (HBVFACC IC! IDilM; Itnv; lAi ARISTA 1-2885 


1 


9 


9 


4 


12 


ONE OF US • ♦ JOAN OSBORNE 

R CHERTOFF iE BA2ILIAN) " " ■ H. .!.*■« ..a . 


4 


10 


7 


5 


15 


HEY LOVER A ♦ LL COOL J 

RED HOT ' EE \E - 'EE'aerTON.LL COOL J) tCl (D) IMI IT. ' j : EEF ■■" - : " : ■.: 


3 


QD 


11 


12 


3 


TIL 1 HEAR IT FROM YOU/FOLLOW YOU DOWN ♦ GIN BLOSSOMS 

■ EtDSSOUS L i L .| , ■ - .'. '. -'■/I i "Htiiir', B L-i'i - .RHODES) iQiDjiV] X *AV ic! iS2 


11 


12 


13 


11 


l<l 


BEFORE YOU WALK OUT OF MY LIFE LIKE THIS ANO LIKE THAT • ♦ MONICA 


7 














GD 


14 


IS 


5 


WONDERWALL ♦ OASIS 

■ pf - ^ l - ; j : h \ iji -O-tEP |C) (K! EPIC 78216 


13 


14 


10 


7 


20 


NAME ♦ GOO GOO DOLLS 

L GIORDANO U R2E2NIK) 'Ci METAL BLADE [/?&ii'VVAfi\EH BROS 


5 


QD 


16 


16 


12 


TONITE'S THA NIGHT • ♦ KRIS KROSS 

JOUPW 1 . E'JFP » aap.eak "ARSISCN.T EA.M K AxENS R SEAL EE SA'C-SLL Id (D) (H) (Tl IWFFHOUSE 7PES2 COLUMBIA 


12 


GD 


18 


23 


3 


1979 ♦ SMASHING PUMPKINS 

FLOEJDA ME' I EFCRGAN E C VIRGIN 38534 


16 


GD 


17 


17 


21 


ANYTHING • ♦ 23T 

3TET JACKSON." jAEKEON T.JACKSONI ^ Cj rc F : " 


16 


18 


12 


10 


28 


BREAKFAST AT TIFFANY'S ♦ DEEP BLUE SOMETHING 

DCASTELL * PIPES. C RAINMAKER EikEE-H ".-[- r'.O't 


5 


19 


15 


14 


16 


TIME ♦ HOOTIE & THE BLOWFISH 

r 'EEI-E'a-, '.■ ^.i-A'. .:. ".hi' :. K t ^ i : '. 1 1 1 * t _ ^ .C IV X ATLANTIC E7095 


14 


GD 


20 


21 


15 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 

E ROLANC M SERLac E ROLANCR CHa:RE?Si C: IDl <\'} ATLANTIC 87088 


20 


cn 


21 


24 


12 


WONDER ♦ NATALIE MERCHANT ?1 

\ MERCHANT :N MERCHANT) iCl iD: ELEKTRA ■- F : '< Li h \ 


GD 


29 


32 


11 


NO ONE ELSE ♦ TOTAL 

7" ■: [:-■ FJRA' c c v [ BAD 90Y -i J 


22 


23 


19 


18 




YOU'LL SEE ♦ MADONNA 

MACONNA.C F5SIFR MADFJNNA.D FCSTEPl !C] (Dl IT) FVI IX: MAVERICK 17719WARNER BROS. 


6 


GD 


26 


27 


12 


SOON AS 1 GET HOME • ♦ FAITH EVANS 

C*<V : ".'. IF '.'FFF. F t'.F'.j C 1 1'j'.'' if_ : LLVri iC ID mM| |T i ^.i BAD BOt 7 </. FL 


21 


QD 


25 


23 


21 


HOOK ♦ BLUES TRAVELER 

5 . .... . . j,^^ [u . [J |C| |V) ( )(] «M5BI176 


25 


26 


24 


22 


27 


TELL ME • ♦ GROOVE THEORY 

B.P.FVLSON ; B FVILiO'. A JFFFft EJ' Z BRv'A'F, j ' F.ERFC 77961 


5 


GD 


52' 


_ 


2 


1 WANT TO COME OVER ♦ MELISSA ETHERIDGE 

H - - F C-i'. 1 V ET-ERi[:G£ .V F T h E - 1 " ■ "j f F F. ISLAND 854526 


27 


GD 


30 


30 


5 


GLYCERINE ♦ BUSH 

..-v.:-. MNFFANLE' EFUFf :G f j : Fl-LL C: TRAUMA F-jj^ INTERSCC=E 


28 


29 


23 


23 


22 


FANTASY A ; ♦ MARIAH CAREY 

V[A=E-; V:ffFIC-FA-.T:- A'F".F:.T- : '^.JFi.F.'-F F-i'..;. - - ■■ - • COljVBA "804; 


1 


30 


22 


19 


15 


DIGGIN ON YOU • ♦ TLC 

BABTEACE IBABVFACE: :d ID: :W " XI JFFACE 2-41 19.ARIST* 


5 


31 


27 


26 


28 


GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") A ; ♦ COOLIO FEAT. L.V 

C RASHEEC ■'■ . ; i F. ; >ai,FFhF. F FiFo-'FFI V/ONDERI ICl ID) MCA SOUNDTRACKS 551C4.MCA 


1 


32 


28 


29 


19 


SH U FREE PLANET SOUL 

G ACOSTA FN RENTE 1 ' STRICTLV RMVTHM 12362 


26 


CD 


33 




2 


DONT CRY ♦ SEAL 

T.HORN ISEAL) " . FV) ZT " . " T F r F F F ™ . : 


33 


QD 


34 


40 


9 


FU -GEE-LA ♦ FUGEES 

S REMI -..'£-•. F - FF T MARIE ICmM.iT .' 1 PUF-I-OUFF FF195 COLUMBIA 


34 


QD 




55 


3 


* * * Great >t Gainer/Sales ★ ★ * 
get money ♦ junior m.a.f.i.a. featuring the notorious b.i.g. 

;: F.-FE >F NF'WOJS : . "fii> IS ::i " LiNCEAFEijFEAT 


35 


36 


31 


28 


39 


AS 1 LAY ME DOWN ♦ SOPHIE B. HAWKINS 
S.LIPSON F t: -IE . E COLUMBIA 77801 


6 


QD 


41 


48 


1 




WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

' : ' ■ the n IF - '. I : : I 'ff.f f-ij- 


37 


31 


38 


35 


1 




NATURAL ONE (FROM "KIDS") ♦ TOI K IMPI OSION 

W GAGI I C) LONDON 85043aiS 


29 


.19.. 


58 


78 


3 


* * * Greatest G :r/Airplay * ★ * 

ALL THE THINGS (YOUR MAN WON'T DO) (FROM "DONT BE A MENACE...") ♦ JOE 

JOE.J THOMPSON JCE.J THCMPSIFN M lYILUAWSi I E' 1 ISLAND 65J&FE 


39 


GD 


46 


46 


6 


CUMBERSOME ♦ SEVEN MARY THREE I <g 
. Fl* T MORRIS . IFF E' MAMMOTH 58 1 F. U 


41 


37 


39 


30 


CARNIVAL ♦ NATALIE MERCHANT 10 

N MERCHANT '. .'- RI M4-.F IC! (OF ELCKTIU644I7.EEG 


GD 


42 


44 


5 


FEELS SO GOOD (SHOW ME YOUR LOVE! LINA SANTIAGO 42 

JF.iiF." F F.'..F ■ ■ UNIVERSAL 56034 


43 


36 


34 


30 


MY WANNA BE WITH YOU ♦ HOOTIE & THE BLOWFISH G 

EFGEHMAN : FFNEFE i F C. (V) ATLANTIC B7L3Z | 


44 


35 


31 


34 


ROLL TO ME ♦ DEL AMITRI 

A ELAY J EUPP E ICl (Al AAM 59'. 1 14 


10 


GD 


48 


51 


7 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") ♦ SHAWN btOCKMAN 

S.STOCKMAN S STOEKVAN (CI (Dl IX) POLYOOR 5B0962.A4M 


45 


46 


52 


45 


8 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHELLE 

E1AT NGGA Z*l F._F F'.F : [O&GF F F F • - NISGA " -F FF' F COGG: CEATh SO* E . : :■ ; 


45 


47 


39 


33 


29 


BACK FOR GOOD ♦ TAKE THAT 

: PORTER GBARLC V) iG F3ARIOVF if F : ARISTA 1-2846 


7 


48 


44 


38 


« 1 KISS FROM A ROSE (FROM "BATMAN FOREVER") • » SEAL 

** \ i..epnhia, : : . ru.-f . eee* wARNEFtefros 


I 



THIS 
WEEK 


ii 


2WK5 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRITERI 


ARTIST 

LABEL i NOMBER.OISTRIBUTING LABEL 


PEAK 
POSITION 


49 


43 


37 


74 


RUNAWAY • 

-M-.F.FI- IF---*. FF.?--. -IF-^I- Tlt.ME 


♦ JANET JACKSON 


3 


60 


45 


41 


49 


RUN-AROUND 

S THOMPSCN.M BARBIEPO 


♦ BLUES TRAVELER 


8 


GD 


59 


64 


4 


WHO DO U LOVE 

L CAMPBELL 'L L CAMPB r L I 1 V BE'i^ORD' 


♦ DEBORAH COX 

0 L '•' I ' ARISTA 1-2950 


51 


CD 


61 


6! 


B 


WHERE DO U WANT ME TO PUT IT 


^ ^OSOLO 


52 


GD 


53 


53 


11 


JUST A GIRL 


♦ NO DOUBT 


53 


54 


51 


47 


16 


BULLET WITH BUTTERFLY WINGS • 


♦ SMASHING PUMPKINS 


22 


ss 


47 


43 


17 


BLESSED 

ILFENNV.EJ0IM (E JOHN B TALRIN: 


♦ ELTON JOHN 

E E . HECHE- H E . _■ ■ i : _AI.E 


34 


56 


40 


36 


10 


1 GOT ID/LONG ROAD 

E E eftlEN E VEDDER, 


PEARL JAM 

ID) (V) EPIC 781SY5* 


7 


57 


50 


49 


18 


DREAMING OF YOU 


SELENA 

E . EM .-.TIN F FA FEE EM 


22 


51 


56 


50 


17 


LOVE U 4 LIFE 

E S)MNG ' CEVANTE 4H E-EAMtiSELEl 


♦ JODECI 


31 


59 


54 


52 


15 


RIDIN' LOW ♦ L A D. FEATURING DARVY TRAYLOR 

P ^PELIEE IR 'FFIKHO ""EJF.S C -') LFF'F E E I . I F. " 1 ■ - - 


47 


GD 


60 


60 


4 


EVERYDAY & EVERYNIGHT 


♦ YVETTE MICHELLE 


60 


61 


64 


56 


18 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") ♦ MONIFAH 

HEAVY D (HEAVY D ' ~ ~ NFiEN :C (M)(D IX: UPTOWN 55107 UN v'ERSAL 


56 


12 


62 


62 


6 


STAYIN' ALIVE 

. E -EiE.E E E F \G/. E FT" P F..E&.F E BE- r Z EE P E- F-E 


♦ N-TRANCE 

GIFT; iX'RAOIKAL 15562 avex^pitigle 


62 


63 


5; 


42 


(6 


BEAUTIFUL LIFE 

DPOP'.'F'AF-'-, e-E° .E-.E C . BA..F-; 


• ACE OF BASE 

E " ■ - . i ARISTA E-2S89 


1: 


64 


57 


54 


15 


YOU REMIND ME OF SOMETHING A 

R.KELLY - KEl.!' 


♦ R. KELLY 
E . VE 42344 


4 


GD 


66 




2 


CANT BE WASTING MY TIME (FROM "0ONT BE A MENACE. . 


♦ MONA LISA FEAT. LOST BOYZ 

EE FSLAK03M538 


65 


GD 


NEMr> 


1 


LUCKY LOVE 

Ei FOP.M MART N..OKER JOKER, B STEINBERG 


♦ ACE OF BASE 

EE E: '.' -: :v :.' AH :'A . . 


66 


67 


63 




2 


PROMISES BROKEN 

F. E FEj. AE-LU'.' E v.P--- V --EA. 


♦ SOUL ASYLUM 

Z Z ,v COLUMB A 7S2EE 


63 


68 


65 


58 


12 


TOO HOT 

B OCFFBS IA.IVEY.fi DOS9S.G.6R-0VFNI 


♦ COOLIO 

10 ID- FT TOMMY SOY 77E6 


24 


GD 


69 


80 


3 


KEEP TRYIN' 

B P WILSON IF WILSON A .FIEF [ U'l . ..FRPIEUXl 


♦ GROOVE THEORY 

i - :: 


69 


70 


71 


69 


6 


CAUGHT A LITE SNEEZE 

F " 


♦ TORI AMOS 


60 


71 


74 


65 


17 


WHERE EVER YOU ARE 

DEMZIl FOSTER T.MCELRCV (OEN2IL FOSTER T MCELROY 


♦ TERRY ELLIS 


52 


72 


77 


67 


20 


CELL THERAPY 


♦ 300DIE MOB 


39 


GD 


90 




2 


1 WILL SURVIVE 

S HURLEY Z i i . F !■ F ' ■ FD-F', 


♦ CHANTAY SAVAGE 

i'CiFD: T.l 1X1 RCA 64492 


73 


74 


80 


74 


10 


IT MATTERS TO ME 

S HENDRICKS '.' C SANDERS E - LL 


♦ FAITH HILL 

IC; iY i WARNER BROS 177ia 


74 


GD 


82 


85 


11 


BEWARE Of WY CREW IFROW "A THIN LINE BmEES LOVE AKC 

!W:i7eC':<c;.'-.~:f : e.. " ■ 


♦ ut cue* FFji, mar ctsouw " a n. 

."E.'Va. E J. "-E.". 


75 


QD 


97 




2 


A THIN LINE BETWEEN LOVE & HATE 

R TROUT MAN :R ROINCEXTER P FUDGE ITER . MEMBERS 


H-TOWN 


76 


77 


73 


68 


17 


SEXUAL HEALING 

20 FINGERS FM GA YE. 0 BROWN EJ RIT2] 


MAX-A-MILLION 

ICl D: S.O.S. 1424U00 


60 


78 


67 


59 


20 


WHO CAN 1 RUN TO • 

. EiLPPI - FF - '■■ \ . - 


♦ XSCAPE 


8 


79 


72 


79 


6 


ALL CRIED OUT DENINE WITH COLLAGE'S ADAM MARANO 


72 


80 


81 


82 


16 


1 WILL REMEMBER YOU (FROM "THE BROTHERS MCMULLEN") ♦ SARAH MCLACHLAN 


65 


81 


68 


57 


11 


GET TOGETHER 

A 2'GMANlC POWERS: 


BIG MOUNTAIN 
ICl D: GIANT 17750 


44 


82 


73 


70 


6 


ENERGY 

P. -"I-- 'HCWTl- 'itSSCK Ii. F HJM-FY .■'■:-.■);■.;: 


DEVONE 

E E ■ -E.F-F.-EIE). ... 


70 


83 


79 


76 


17 


CRUISIN' 

OANGELOilV ROBINSON. M FA = LN 


♦ D'ANGELO 

13 ■ i EJ i ' i( EMI 58468 


53 


84 


83 


71 


10 


JUST TAH LET U KNOW 

E.WR GHT iE WRIGHT A TROTTER V.P PACE 


♦ EA27Y t 

IC: ICl " - J'-.EF.E 'FEE aEla" fi"' 


45 


GD 


93 




2 


NOT A DRY EYE IN THE HOUSE 


♦ MEAT LOAF 

ICl ICFixl MCA 5S17A 


85 


86 


78 


72 


15 


THROW YOUR HANDS UP/GANGSTA'S PARADISE ♦ L.V. 

"•-FVFF'S A..A'JFEFi:.:;: i'-.F'.^:-, * ..AVE 1 F. ! ' EF'.-'EF i E ; FF .E.'.EE-F F AJKOCT Q Til IE TOW 5C Fffi 


63 


GD 


94 


96 


3 


INSENSITIVE 

E CHERNEY IA LOREE 


♦ JANN ARDEN 

tC> (XI AAM E81274 


87 


88 


85 


87 


5 


EVERYBODY BE SOMEBODY ♦ RUFFNECK FEATURI'.G YAVAHN 

EE PCHAPDSON C -EN'iNS SE YVILS3N . TPE^MAS ; PiCHAPEr>E\ D JENkNS C * ' MAW E'EE4 S'PIE'.Y RHYTHM 


82 


89 


87 


64 


18 


WE'VE GOT IT GOIN' ON 

D POP '.' MARTIN C PC- M F.IAR'IN x CREi-.EA 


♦ BACKSTREET BOYS 


69 


90 


64 


73 


13 


WHEN LOVE & HATE COLLIDE 


♦ DEF LEPPARD 


58 


91 


75 


7: 


J 


LEFLAUR LEFLAH ESHKUSHKA ♦ HELTAH SKELTAH AND O G C. AS THE FAB 5 


7-3 


92 


95 


88 


7 


CELEBRATION;TAKE YOUR CHANCE 

BASE B .. - l - . F r F F i ~ - 1 'F F. " " ' T FA ..... E F F '■ 


♦ FUN FACTORY 

" T ■ CURB F" E . - FEE E' H H 


88 


93 


96 86 


17 


HOOKED ON YOU 

SOULSMOCK KARLIN ISOUISHOCK.K KARLIN A MARTIN. K. JON ESi 


♦ sue. 


54 


GD 


NEW ► 


1 


TAKE A LOOK ♦ SON 

RED HOT .OVER '.: EF--.I . :■ - 


94 


95 


86 




2 


MICROPHONE MASTER ♦ DAS EFX (FEATURING M08B DEEP) 

EASY MO BEE a .'.E-FE.N .% MiNES.O HARVEY.Jft.J (Cllli (« EASTWEST 6430BEEG 


56 


96 


92 


90 


20 


MAGIC CARPET RIDE 


♦ THE MIGHTY DUB KATS 

- - ■ .1.' t A . A A A - 1 [ 


58 


97 


99 


94 


12 


EAST 1999 

E . \E-EF E-F.-.E E i. NEE. *CNY . 


♦ BONE THUGS- N-HARMONY 


62 


98 


91 


77 


9 


FREE AS A BIRD 


♦ THE BEATLES 


6 


99 


98 


91 


19 


AUTOMATIC LOVER (CALL FOR LOVE) 

J WIND .- E-V' . :.f,.,f. atpe BERMAN BBCTHERS ij '.: . 


♦ REAL MCCO 

EE, TEA |C:IDI IMllTi ARISTA . 7876 


52 


100 


88 


83 


19 


I'D LIE FOR YOU (AND THAT'S THE TRUTH) • 


♦ MEAT LOAF 


13 



single 'AucfiAtk 



fe protest a>tH»v and vt'fs g*ms this wto ♦ViOeocupavaiiaBliry •Recording Industry Aun Of Arrer-u (RlAAi cefMicaton 'or ules of 500 000 un is. 
nflicaifs cauiog nufr<D«r ts lot cassette naii-smgle fegjla' cassette s<ngte jnavau^e iC) Cassette single ava- ability fOi CD single ava> ab 1y. (Mi Cassette mj 



A RIAA cert ticat on sales ot 1 it itio^ utTits, *i|t addil'snal m non irdicatefl By a ^uner» 'cdoviing fe symbol Cataog fMjTtjei n ten cassette 
n-sirgleavaiiab-il> <:T) Viyl mani-sirgie avai at) ity. IV! Vinyl single ava lability. ( X i CD mai -smgle ava ability- c 19%, Billboard's Pi Common otioni 
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BILLBOARD FEBRUARY 24, 1996 



"Billboard 21 


[ 


^^^^ THE TOP SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED BY 

III FOR WEEK ENDING ,,.,,„ 
^B^^ FEBRUARY 24, 1996 ■■■■■ 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABCL 4 NUMB€R**OrSTRIBtJTING LAt*f I i '- fi .■' II- ,J ' H ' U'-. 1 "-'Pi'" ■ f ift EQUIVALENT FOfl C-ASSETTE'CDi 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL A NUMBERXIS7RIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTLCO) 


PEAK 
POSITION 


CD 


2 


3 


35 


* * * No . 1 /Greatest Gainer* * ★ 

ALANIS M0RISSETTE A' W»rra«msi!*l»i«i5ra:.0961i*tn 1"">I JAGGED UTTIE PILL 


1 


55 


53 


4: 


33 


SILVERCHAIR A EPIC 67247 (10 98 EO/16 95 Eg FROGSTOMP 


9 


56 


43 


33 


18 


mm HMrmMnftK DESIGN OF A DECADE 1986/1996 


3 


■JD 








SOUNDTRACK A' aftisia is;% uo« :6 Mi WAITING TO EXHALE 




57 


52 


40 


15 


°n™o.. in •*•„. VAULT ' GREATEST HITS 1980-1995 


15 


3 


4 




19 


MARIAH CAREY A ...... DAYDREAM 


1 


58 


48 


It. 


19 


REBA MCENTIRE A uca 11264 11098:6331 SIARIING OVER 


5 




5 


l-g- 


19 


OASIS A epic 67351 (10 9E.EQ.16 3B) (WHAT'S THE STORY) MORNING GLORY? 


4 


59 


50 


77 


66 


EAGLES A' geefen 24725(12 98 17 98) HELL FREEZES OVER 


1 


T) 


6 




50 


SHANIA TWAIN A ' mercury hashyille 522666 (10.98 EQ 1 16 93 fiB THE WOMAN IN ME 


5 


60 


42 


49 


25 


DEEP BLUE SOMETHING • RAINMAKER INTERSCOPE 92608 AG DO 98 15 98 1 n HOME 


46 


JL> 


j 


— — 


<■-* 


BUSH A TRAUMA'INTERSCOPE 9253UAG I10.9S/15 %l QB SIXTEEN STONE 


1 


61 


55 


48 


21 


TIM MCGRAW A CUR8 77800 ( 10 98 16 96) ALL 1 WANT 


4 




H 


g 


83 


HOOTIE & THE BLOWEISH A Atlantic a26]3-:AO ac 9816961 ■ CRACKED REAR VIEW 


1 


1 


3 




2 


EAZY-E ctdr nEF TWA STREET? OF MIITHAPHI l"IN COUPTON 
RUTHLESS 5W.I-RELATIVITY 110 93.16 961 blKliwt "A o 1 H t L 1 £ ur MUlHArHU IN UJMHUN 


3 


3D 


72 


60 


22 


RED HOT CHILI PEPPERS A warner bros .15733 10 38 is ONE HOT MINUTE 


4 


63 


65 


50 


70 


SOUNDTRACK A MCA 11103* IIO 9816 961 PULP FICTION 


21 


CD 


10 


9 


10 


ENYA REPRISE 46106.WARNERBROS 111 9617 93 THE MEMORY OF TREES 


9 


64 


56 


46 


21 


MICHAEL BOLTONA coluMBiA 673O0 no 98 Eai6 981 GREATEST HITS 1985-1995 


5 


QD 


12 


14 


26 


SxES^ mE pfiESW ' <TS 01 M mm S,ATES of mm 


10 


3D 


81 


- 


2 


VARIOUS ARTISTS RCA VICTOR 62707 (10.98/16 981 SONGS OF WEST SIDE STORY 


Ei 


u 


11 


10 


16 


SMASHING PUMPKINS A MELLON COLLIE AND THE INFINITE SADNESS 
VIRGIN 40861 11998-22981 .uj ^ 


1 


3D 


76 


79 


14 


GOODIE MOB LAFACE 2601S.ARI5TA 110 98*15 981 SOUL FOOD 


45 


12 


9 


2 


3 


TORI AMOS ATLANTIC B2862'IAG 1 10 9&V16 961 BOYS FOR PELE 


2 


67 


60 


45 


12 


THE BEATLES APPLE 34445-.CAPIT0L 119 9831.981 ANTHOLOGY 1 


1 


68 


46 


30 


3 


THE D.O.C. GIANT 24627.WARNER BROS (10.98/16 98) HELTER SKELTER 


30 




14 


13 


25 


J0AN0S80RNEA BLUEGOHiLU5"*6699WERCUIW(10 98EQ']695:'***" RELISH 


13 


69 


64 


56 


29 


SOUNDTRACKA' mca soundtracks 11228*/MCA<10.S*17.98) DANGEROUS MINDS 


1 


3D 


15 


12 


13 


R. KELLY A AVE 41579' 110.98716.98) R. KELLY 


1 


3D 


78 


71 


30 


XSCAPEA SOSODEF67022*/COLUUBIA(10-98Ea J , 15-98) OFF THE HOOK 


23 


15 


13 


11 


16 


ALAN JACKSON A arista 16801 iiowit 981 THE GREATEST HITS COLLECTION 


5 


3D 


18 


15 


34 


NATALIE MERCHANT A- ELEMRA6l7.s5.iEG no 9816 981 TIGERI It Y 


13 


71 


70 


52 


94 


LIVE A' RADIOACTIVE 10997-MCA (1098.16.981 THROWING COPPER 


1 


17 


17 


18 


12 


GARTH BRCX>KSA , CAPI10LNASHVIILE32080|I0.96V16.98I FRESH HORSES 


2 


72 


73 


72 


27 


KORN • IMMORTAL 66633/EPIC (10.98 EO/I598I ■ KORN 


72 


11 


20 


19 


63 


BLUES TRAVELER A' asm 540265 (10981798) FOUR 


8 


73 


54 


44 


13 


ACE OF BASE A arista 18806(109816 98) THE BRIDGE 


29 


19 


16 


16 


65 


TLC A' 1 AFACE 260C9.ARISTA 110 981 6 981 CRAZYSEXYCOOL 


3 


/7T\ 


80 


76 


13 


TRACY CHAPMAN elektra 618KVEEG no. 9816. 98) NEW BEGINNING 


58 


20 


21 


20 


12 


LL COOL JA DEE JAU/RAL S23845MSLAND 110.96/17.981 MR. SMITH 


20 


75 


74 


73 


44 


GEF^"°"m* 6 98, ASTR0 CREEP; 2000 S0NGS 0F L0VE ' DESTRUCTION 


6 


2D 


23 


21 


5 


KRIS KROSS tUFFHOUSE 67441-,COLUMBIA 19 98 ECH5.9BI YOUNG, RICH AND DANGEROUS 


15 


76 


75 


61 


5 


SOUNDTRACK Columbia 67522 no 98 EO/16 98) DEAD MAN WALKING 


61 


22 


22 


17 


14 


MADONNA A maverick 46100.WARNER BROS. (10 9817.981 SOMETHING TO REMEMBER 


6 


77 


69 


80 


76 


BOYZ II MEN A MOTOWN 530323 (10 9816 98) II 


1 


23 


24 


22 


14 


COOLIO tommy BOY 1141- 111 98/16.981 GANGSTA'S PARADISE 


11 


3D 


64 


83 


68 


BOB SEGER & THE SILVER BULLET BAND A ror atect uitc 

CAPITOL 30334* 10 98 15 98) GREATEST -1,.- 


8 


24 


26 


25 


17 


SEVEN MARY THREE • m-imkjtm'Atiantic 9"*633.'AG no 96'1598)Bj1 AMERICAN STANDARD 


24 


79 


71 


67 


25 


RANCID • EPITAPH 66444' 8 38. 13 98) ..AND OUT COME THE WOLVES 


45 


2D 


40 


59 


32 


D ANGELO A emi 32629 19 98 1 3 981 BROWN SUGAR 


25 


3D 


100 


116 


5 


SPACEHOG HIFLSIRE61834/EEG(109&'1598)B RESIDENT ALIEN 


80 


26 


25 


23 


18 


GREEN DAY A REPRISE 46046-WARNER BROS (10.98/16.981 INSOMNIAC 


2 


81 


77 


63 


15 


CYPRESS HILL A (-VPRF*'"' HII 1 III fTFMPI F OF RCVIM1 
RUFF HOUSE 66991 -COLUMBIA 110 38 EO/16 96, CYrKtoS HILL III ( 1 tMrLt UE BOOM) 


3 


27 


27 


24 


5 


SOUNDTRACK DON'T BE A MENACE TO SOUTH CENTRAL... 

ISLAND 524146" (10 9516 981 


18 


82 


83 


78 


24 


FAITH EVANS • BAD BOY 73003* arista (10 98 15.98) FAITH 


22 


28 


28 


27 


25 


GOO GOO DOLLS A WARNER BROS 45750 (9 98/1S 98)B ABOYNAMEDGOO 


27 


83 


68 


55 


14 


BOYZ II MEN MOTOWN 530584" no 9816.96) THE REMIX COLLECTION 


17 


2D 


34 


29 


15 


THA DOGG POUND A ■/.'•HRO.viNTEHSCOPE50546-,PRiCRITYi)09ai698lBI DOGG FOOD 


1 


3D 


92 


90 


10 


IMMATURE MCA 11385* :9 98'.598l WE GOT IT 


76 


30 


30 


35 


7 


EVERCLEAR Tim KERR 30929*,capitol [9.98/1396] ■ SPARKLE AND FADE 


30 


85 


88 


88 


20 


SOUNDTRACK • REPRISE 46CO&".VAF*N£R BROS. 110 981698) FRIENDS 


41 


3D 


NEW ► 


1 


* * * Hot Shot Debut* *• ★ 

NEIL DIAMOND COtUMeiA 67382 110 98 £0,16.98) TENNESSEE MOON 


31 


86 


Ml 


81 


12 


DC TALK • FOREFRONT 25140CHORDANT 110 98-16.98) JESUS FREAK 


16 


3D 


98 


96 


17 


CLAY WALKER GIANT 24640WARNER BROS 110.9815 981 HYPNOTIZE THE MOON 


57 


3D 


42 


57 


4 


UBOUCHE RCA66759I998I5 98I SWEET DREAMS 


32 


88 


85 


74 


30 


SELENA A emi latin 34121EMM10 9816 981 DREAMING OF YOU 


1 


3D 


39 


34 


13 


MELISSA ETHERIOGE A KlANO 574154 no 98 17 .981 YOUR LITTLE SECRET 


6 


89 


86 


69 


5 


*™<* Mm FAME * ™ ENDS HOW LONG HAS THIS BEEN GOING ON 

VtP'/E ' ,91 1 . : 3H ]-_ .'E 


55 


34 


29 


31 


24 


FAITH HILL • warmer BROS 45872 (10 98/16.981 IT MATTERS TO ME 


29 


90 


87 


75 


25 


TOADIES V INTERSCOPE 9240«? AG 1 10 9& 15 981 fl RUBBERNECK 


'j, 


35 


32 


26 


71 


RM^Ll^^rta? BAN0 * UNDER THE TABLE AND DREAMING 


11 


3D 


128 




2 


■t A -A. D A OCCCTTCD . j. 

* * * rAtbob 1 1 en * * * 

SOUNDTRACK MILAN 35739(998/1599) BED OF ROSES 


91 


36 


16 


36 


29 


BONE THUGS-N-HARMONY A suth.ess 5539-«elatwty iiowiSM E. 1999 ETERNAL 


1 


37 


37 


39 


30 


MONICA A rowdy 370O6*.ARlSTA(10.98/15.98) MISS THANG 


36 


92 


79 


62 


12 


D °^ H ^ E .T,^,, M , ACTUAL MILES HENLEY'S GREATEST HITS 


48 


31 


33 


28 


12 


VINCE GILL A MCA 11394(10 3(5.16 98) SOUVENIRS 


11 


93 


99 


97 


32 


FOO FIGHTERS • ROSWELL 34027',-CAPITOL 110 9*16.98) FOO FIGHTERS 


23 


39 


19 




2 


MINISTRY WARNER BROS 45838* 110.98/16.981 FILTH PIG 


19 


3D 


118 


124 


21 


JUNIOR M.A.F.I.A. UNDEA&BG BEAT 9?614*;AG (10 9815 98t CONSPIRACY 


8 


40 


38 


47 


84 


SEAL A /TT'SiRE 45415'iVARNER BROS (10 98/1S98) SEAL 


15 


95 


97 


93 


25 


COUIN RAYE • EPIC 67033 (10.98 EQ<15 981 1 THINK ABOUT YOU 


40 


41 


41 


42 


48 


COLLECTIVE SOUL A' ATLANTIC 82?4S/AG(10 9&(16 981 COLLECTIVE SOUL 


23 


96 


90 


98 


3 


DJ1TTV 1 /""iwn tCC rni/ 1 c T*l£ft 1 1 j*i Ad rAlf 1U1 TD/^I IDI C *iAJ ITLJ TUC TDI 1 TLJ 

rft 1 1 T LUVLLLba EPIC 67^69 (10.96 EU'15. 981 1 MUUHLt Wl 1 n InL (HUln 


90 


3D 


51 


64 


3 


SOUNDTRACK (vn tor ^'a^'A-.,.' t |. qR MR. HOLLAND'S OPUS 


42 


97 


103 


129 


72 


BRANDY A ' AT LAN MC 826 JO AG i9.9iL If: 9fii BRANDY 


20 


43 


35 


32 


14 


ALICE IN CHAINS A COLUMBIA 67248* (10.98 EO/16 981 ALICE IN CHAINS 


1 


98 


95 


92 


30 


JEFF FOXWORTHYA- warmer BROS 4S8-M.lt ?5lfc98' GAMES REDNECKS PLAY 


8 


3D 


67 


89 


4 


THE TONY RICH PROJECT laface 26022 arista no 9815 9.3 WORDS 


44 


99 


101 


91 


15 


VARIOUS ARTISTS TAPESTRY REVISITED' A TRIBUTE TO CAROLE KING 
LAVA 926W AG i 1 0 92 It % i^rciaini rcuviai icl». m iriduic iu *-«nULt mi>-o 


53 


45 


44 


43 


16 


OZZY OSBOURNE A EPtC67091 (10 98 EO/16 981 OZZMOSIS 


4 


100 


J4 


86 


10 


,,7, ,n SATURDAY MORNING CARTOONS GREATEST HITS 

MUI 1 1 J4o UU.» lb. SB) 


67 


46 


47 


38 


14 


QUINCY JONES • QWEST 45675/WARNER BROS. 1 10 98'I6.981 Q'S JOOK JOINT 


!2 


101 


63 




2 


NOFX EPITAPH 86*457* (9.9&U.98) HEAVY PETTING ZOO 


63 


47 


31 


37 


3 


TRACY LAWRENCE Atlantic 82866 AG 1 10 9815 981 TIME MARCHES ON 


31 


41 


45 


51 


61 


GARTH BROOKS A* CAPITOL NASHVILLE 29689 (10.98/15 9B1 THE HITS 


1 




102 


'.1.1 


87 


46 


^"nic^^AG^"^™ 0 "^*'' J0HN MICHAEL MONTGOMERY 


5 




58 


68 


t 


EVERYTHING BUT THE GIRL Atlantic 82605 AG no 98 . 5 98i AMPLIFIED HEART 


49 


103 


96 


85 


20 


AC/DC A EASTWEST 61790*;EEG 110,98i'l*6 98) BALLBREAKER 


4 


3D 


61 


58 


29 


VARIOUS ARTISTS • louuv boy 1137 (10.98/15.98) JOCK JAMS VOL. 1 


10 


104 


102 


95 


22 


wS™ 1 ^)?! ,10*16 98, GREATEST HITS - FROM THE BEGINNING 


21 


3D 


62 


70 


6 


NO DOUBT TRAUMAiNTERSCOPE 92580 AG 1 10 98 1 5 98i SB TRAGIC KINGDOM 


51 


105 


109 


106 


235 


METALLICA A* ELEATRA 61 1 13','EEO (10.9a 15 961 METALLICA 


1 


52 


5? 


54 


25 


SOUNDTRACKA tyt 61 10 199816.981 MORTAL KOMBAT 


10 


106 


89 


94 


3 


SOUNDTRACK EPIC sounothax 67523 (10 98 EOjl6 981 FROM DUSK TILL DAWN 


S'J 


ID 


Ijj 


65 


22 


SOLO • PERSPECTIVE 549017,A4M<10 98/16 9B> SOLO 


53 


107 


iOb 


122 


22 


GEORGE STRAIT A' MCA 11263 (39 98 49.98) STRAIT OUT OF THE BOX 


43 


54 


59 


53 


12 


VARIOUS ARTISTS tommy boy 1139(11 98,15.98) MTV PARTY TO GO VOLUME 8 


47 


108 


107 


100 


27 


DAVID LEE MURPHY • uca 11044 no 98 15 9S)B OUT WITH A BANG 


52 



O Albums with the greatest sales gams ttus week. •Recording Industry Assn. Of America 4RIAA) certification tor sales of 500.000 album units (250,000 for CPs). ARIAA certification for shipment of 1 million units (500,000 lor EPs). with multiplatmum titles indicated by 
a numeral following the symbol. 'Asterisk indicates LP is available Most tape prtces, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are protected from wholesale prices Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth, Heatseeker impact snows albums removed ttom Heatseekers this week, ■indicates past or present Heatseeker title, c 1996. Billboard/BPI Communications, and SoundScan. inc. 
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KICKING NEW STYLES OF RAP AND R&B... TRU II FLO DROPS DA BOMB WITH 
0 THEIR DEBUT RAP SINGLE 'P.I.M.P.... BLOWIN' LP IN 1996 AND BEYOND... 

"WE RE THROVVIN' UP THE "W" IN A BIG WAY."... STATES EARLEY THIS 

ALBUM CONTAINS EARLEY'S GREATEST WORKS, IT'S A SMASH HIT. 

-MOON BASS PUBLISHING- 



.. .GRAMMY NOMINATED PRODUCER JAMES "JAE-E" EARLEY HAS SOLD OVER 30 MILLION ALBUMS 
WORLDWIDE. ..JAE-E RETURNS WITH HIS LATEST DISCOVERY RAP DUO TRU II FLO. ..THE NEW 
DYNASTY OF HIP HOP...ROLLIN' HARD IN THE NINE DOUBLE TRE'.. .WATCH FOR TRU II FLO'S 
FORTHCOMING ALBUM "'GHETTO FLIGHT 224". ..TRAVELING TOWARD MAJOR BLOCKBUSTER 
SUCCESS. ..PRODUCED, ARRANGED, AND ENGINEERED BY EARLEY FOR «JAE-E PRODUCTIONS, INC... 

AVAILABLE ON TRI-TOWN RECORDS, pob 1769. vallejo, calif. 94590 To order call 707 553-8744 or ph. /fax 707 557-0157 

mi&mNOW PLAYING ON A SOUND SYSTEM NEAR YOU! 

© USARIAN MULTICULTURAL ARTS PUBLISHING, VALLEJO. CA 94590 ALL RIGHTS RESERVED * W B (jO FOT Th& Pl3tinUITl!™ 
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FOR WEEK ENDING FEBRUARY 24, 1996 



THIS 
WEEK 


LAST 
WEEK 


h 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBERDISTFIBUTING LABEL ISUGGESTED LIST ICE OR EQUIVALENT FOR CASSETlt/CDI 


PEAK 
POSITION 


IN 


110 




44 


SOUNDTRACK A PRIORITY 53959* 110.98/15.981 FRIDAY 


1 


(W) 


117 


122 


20 


GERALD LEVERT & EDDIE LEVERT SR • cjtucd 

EAST WE ST 61S59.TEG ilO 9*15 .981 ' * FATHER AND SON 


20 




116 


104 


169 


KENNY G A 1U arista 18646 (10.96/15-98) BREATHLESS 


2 


112 


108 


101 


15 


VARIOUS ARTISTS tommy boy 1139(11 9&15.98) MTV PARTY TO GO VOLUME 7 


54 


113 


82 




2 


AIMEE MANN dgc 24951«EFFEN (10.96/16.98) I'M WITH STUPID 


82 


SSj 


114 


111 


14 


THE CLICK SICK WID' IT 41562/JIVE (10.98/15.98) GAME RELATED 


21 


115 


111 


110 


30 


™™mx m0 ™*m THE SH0W ' THE AFTER PARTV ' THE H0TEL 


2 




NEW ► 


1 


VARIOUS ARTISTS COLUMBIA 67665 IlO 9BED/17. 98) 1996 GRAMMY NOMINEES 


116 




121 


120 


15 


C 1 C 11 T D A 1 1 9 U 1/* A miiif ■ c t • nn athii-tw nn nan e not TAD AC TUC VIUAD1 H 

Kiwi IbALL & mJsa W SUAVE 1521HLLAI1V1TY [10 9816 981 UM lUKUr 1 Mt WUKLU 


8 


118 


104 


84 


13 


ROLLING STONESA virgin 41040* 1 10 98 " ■ STRIPPED 


9 


as 


NEW ► 


1 


VARIOUS ARTISTS NOT FADE AWAY (REMEMBERING BUDDY HOLLY) 

DECCA :126L\MCA (10.98/16 98) 


119 


(no; 


150 


— 


2 


iiaDI f"il IC ADT1CTC ri-ii n con.ii li\ a m tci 1a ndji * not p| 1 ID ftJIY "QC Wfll 1 IMP 1 
VHnlUUS An Nolo LULL) r WUNI d^IbiKI LL Id.Wi 14 4o) LLUD MIA SO VULUML 1 


120 


(T2T 


122 


118 


208 


ENYAA' REPRISE 26775/WARNER BROS. (10.98/16 981 SHEPHERD MOONS 


i; 


122 


105 


103 


15 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE rPFaTF^T uitq 

EPK66217-U0.98EO/T6 98> GREATEST HITS 


39 




131 


135 


18 


SOUNDTRACK capitol 32617(1098/16 98) CLUELESS 


49 


124 


lb 


105 


14 


GENIUSVGZA • geffen 24813* (10.98/16 .981 LIQUID SWORDS 


9 


an: 


165 


177 


65 


ABBAA POLYDOR5170O7inSLANDil098/17,98) GOLD 


6 J 


126 


119 


117 


13 


SILK HEKTRA618497*EEG(10.98/16.98) SILK 


46 


127 


120 


113 


16 


BUB bLLitK & IMt sILVLK BULLtl BANU V it'c a MVCTFRV 
CAPITOL 99774- (10 9&16 981 " S A MYSTERV 


21 


12! 


123 


107 


82 


V/INfT (111 1 A > uri i \ntt i in oaji s oo\ "VHFN 1 l"IUF Fl MRQ Vfli 1 
VI 1*11. t UlLL A MLA 1 1U4/ UU. JH/13 9Bf UnLIX LUVL r IIIUo TUU 


E 


129 


113 


99 


28 


DDVA U IA/UITC A ncvi nil ciciircr m mil c m QDVAKJ UV UlTr 


88 


130 


129 


119 


19 


TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ'16 981 CJB TERRI CLARK 


119 


® 


140 


136 


9 


LOUDM &y-*pxl'fim.l5 9a! FUNKMASTER FLEX: 60 MINUTES OF FUNK 


108 


132 


124 


114 


27 


SOPHIE B. HAWKINS • Columbia mmoiiowivkwi WHALER 


6b 




136 


128 


j4 


GROOVE THEORY epic 5742]- no 98 e»|5 98) GROOVE THEORY 


69 


134 


134 


126 


20 


THE MAVERICKS MCA 11257- do »15 96) MUSIC FOR ALL OCCASIONS 


$8 


135 


126 


115 


20 


LISA LOEB It NINE STORIES • get fcn 24734 (10.98/16.98) TAILS 


30 


136 


128 


132 


5 


KENNY WAYNE SHEPHERD gunt 2462LWRNER Bfflfc (10 »1 5.981 ■ LEDBETTER HEIGHTS 


125 


137 


133 


125 


13 


MEAT LOAF A MCA 11341 (10-98/16.98) WELCOME TO THE NEIGHBORHOOD 


17 


131 


130 


127 


105 


flDFF M n A V A 1 i)r fui -.1 * t 'jq. wiDMro none la oun t oa\ HH ("THOU 1 E 


2 


139 


125 


109 


53 


USE ,8, B N0W THAT rVE F0UND Y0U: A COLLECTION 


13 


140 


142 


152 


M 


SOUNDTRACK tPICSOUNOTRAX6632MPKM15 98E(»2498) FORREST GUMP 


2 




149 


no 


I/O 


QUEEN A H0LLYW0OD6I2MI109B/17.981 GREATEST HITS 




141 


112 


82 


12 


BRUCE SPRINGSTEEN Columbia tlim- no «r*lt iti THE GHOST OF TOM JOAD 


II 


143 


155 


179 


6 


3T MW5S0 MUSIC 57450tPIC 110 98 EQ'l 5 98) SB BROTHERHOOD 


143 


144 


148 


149 


312 


ScS*'*, PHANTOM OF THE OPERA HIGHLIGHTS 


46 


145 


147 


161 


257 


ENIGMA A' CHARISMA 86224MRGIN C9.96/13 98) MCMXC A.D. 


6 


146 


145 


138 


37 


SOUNDTRACK A ' WALT DISNEY 60874 (10.98716 98) POCAHONTAS 


1 


QE 


153 


142 


102 


YANNI A ' PRIVATE MUSIC 82U6 1 10 96715.981 LIVE AT THE ACROPOLIS 


5 


148 


139 


141 


101 


NINE INCH NAILS A K0THIWj/TVTi**iTEFcK0PE9A?346yAG (10 98/16 981 THE DOWNWARD SPIRAL 


2 


049 


199 




2 




149 


150 


132 


123 


71 


tuc rR&MRFRRIFC A' i<ti tun tiirwi/ in oft>< i aw, Mn NFFHI TO APHI IF 


i 


151 


138 


131 


117 


TOUil DTTTV S TUC U C A DTD □ T A U CDC A 

IUM rtl IT & IMt nLAK 1 BKtAKtna A pdcatfqt uitq 

mca 10813(10 98,17 981 GREATEST HITS 


5 


m 


180 


189 


8 


JARS OF CLAY Esse ntlausilvertone 415so/jive (10.98/1 5 981 BB JARS OF CLAY 


146 


as 


173 




11 


RADIOHEAD CAPITOL 29626 (tO.98'15 981 THE BENDS 


147 


154 


137 


121 


11 


EAZY-E RUTHLESS 50544(PR10Rirr (109&16.98) ETERNAL E 


8-: 



TOP ALBUMS A Z {LISTED BY ARTISTS) 



AMw 125 

AC/DC 103 

Ace Ot Base 73 

Alice In Chains 43 

Ton Amos 12 

The Beatles 67 

eiackhawk 163 

Blues Traveler 18 

Mic'iad Boltori 64 

Bone Thuj^-N-Harmony 36. 196 

Boy* II Men 77.83 

Brandy 97 

Jim &Kkman 191 

Gain Brooks 17.48 

Bush 6 

Man^h Carey 3. 156 
Tracy Chapman 74 
Tern Clark 130 
TlwClNU 114 
Colledive Soul 41 
Cool io 21 

The Cnnber net 150 
Cypress Hill 81 



The D O C 68 
D'Angelo 25 
Linda Daws 164 
DC Talk 86 

Deep Blue Something 60 
Del Lepoard 57 
Neil Diamond 31 
Celine Dion 1 74 

Eagles 59 
Eajy-E B. 154 
Ehgrrlfttll & I4JG 117 
Enigma 145 
Enya 9. 121 

Melissa Ethenctge 33. 157 

Faith Evans 8? 

Everclear 30 

EverythMie But The Girl 49 

too Fighters 93 

For Squirrels 186 

Jtfl Foorwc*thy 98 

Kenny G 111 
Garbage 1 6 1 
Gemus/GZA 124 
Vine* Gill 38. 128 
Goodie Mob 66 
GooGooDolU 28 



Al Green 173 
Green Day 26, 138 
Groove Theory 133 

Soph* B Hawkins 13; 
Wade Hayes 170 
Don Henley 92 
Faith Hill 34 
►toot* & The BkwTish 



Micnaeliackson 168 
Alan Jackson 15 
Janet Jackson 56 
Jars Of Clay 152 
Jodeci 115 
Eton John 177 
Quincy Jones 46 
Junior M AT I. A. 94 
R Kelly 14 
Kom 72 

Alison Ktauss 139 
KrisKross 21 
LaBouche 32 
k_d. long 194 
Ttacy Lawrence 47 



110 

Live 71 

LL Cool J 20 

Lisa Loeb & Nine Stories 1 35 
Patty l oveless 96 
Luniz 187 
M.iOfn 

Aimee Mann 113 
Otrve Marine** Sand 35 
TheMavencks 134 
Martina McBmde 165 
Reba McEntire 58 
T.m McGraw 61, 176 
Bnan McKnieht 162 
Sarah McLachlan 178 
Meal loaf 137 
Natalie Merchant 16 
Mrtailica 105 
BeTteMdfer 169 
Ministry 39 
Monica 37 

John Michael Montgomery 102 

Lome Morgan 183 

Aiarns Morissette I 

Van Mornson Wttn George fame & 



THIS 
WEEK 


. 3C 

5* 


2 WKS 
AGO 


s| 

SS 


ARTIST TITLE 

LABEL 4 NU UBE RACIST Rl B U T1 NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTLCD) 


PEAK 
POSITION 


155 


144 


143 


60 


SADE aV EPtC 666B6' (10.98 EQj16.981 


THE BEST OF SADE 


9 


156 


151 


160 


115 


MARIAH CAREY A" COLUMBIA 53205* (10.96 EQ/16.98) 


MUSIC BOX 


1 




160 


148 


125 


MELISSA ETHERIDGEA' tSLANO &48660(10.96V1796) 


YES 1 AM 


15 


(HD 


174 


181 


24 


MICHAEL W. SMITH • REUNION B3953/ARISTA (10.96715.98) 


I'LL LEAD YOU HOME 


16 


(JJD 


166 


199 


11 


MYSTIKAL BIG BOY 41581SJIVE (10.96715 981 fljfl 


MIND DC MYSTKAI 


103 


160 


143 


139 


10 


SPICE 1 JIVE 41583 (10.98/15.98) 


1990 SICK 


30 


161 


141 


153 


18 


GARBAGE ALMO SOUNDS 60004 "GEFf EN (10.96716 9B! D 


GARBAGE 


127 


(162) 


167 


151 


26 


BRIAN MCKNIGHT* MERCURY 528280110 98 EO/16 98) 


1 REMEMBER YOU 


11 


163 


146 


154 


22 


BLACKHAWK • ARISTA 18792 410 98/15.98) 


STRONG ENOUGH 


22 


(164) 


175 


_ 


2 


LINDA DAVIS arista 18804 19 98715 98)B SOME THINGS ARE MEANT TO BE 


164 


165 


152 


145 


20 


MARTINA MCBRIDE RCA 66509 (9.96V15.98) 


WILD ANGELS 


77 


(166) 


179 


174 


31 


CHRIS ISAAK • REPRISE 45845/WARNER BROS. 110.98/15.98) 


FOREVER BLUE 


31 


167 


162 


167 


10 


VARIOUS ARTISTS SPARROW 51516 (15-98/17 96) 


WOW- 1996 


144 


168 


135 


112 


34 


MICHA 5 L ^ K r S 5!! ,A ' HISTORY: PAST, PRESENT AND FUTURE BOOK 1 

EPrC 59000* 123.98 EQ'32.98) 


1 


169 


154 


130 


30 


BETTE MIDLER • Atlantic 82823,'AG(10 9B/16.98i 


BFTTF OF ROSES 


45 


170 


170 


159 


42 


WADE HAYES • COLUMBIA 66412 (9 98 EGyi5.98l B OLD ENOUGH TO KNOW BETTER 


99 


171 


159 


150 


91 


OFFSPRING A' EPITAPH B6432* (8.93.14 98) BB 


SMASH 


4 


172. 


RE-ENTRY 


3 


VARIOUS ARTISTS L0V(£ S0 NGS FROM THE MOVIES 

MADACY 4902(4.98(9.981 


51 




165 


171 


21 


AL GREEN THE RCHI STUFF 30J30OCAPn0l (10.96716 98) 


GREATEST HITS 


127 


C174) 


184 


168 


103 


CELINE DION A* 550 MUSK 57555/EPIC 110.98 EQ716 98) 


THE COLOUR OF MY LOVE 


4 


175 


156 


137 


16 


AARON TIPPIN RCA 66740 (9.98715.98) 


TOOL BOX 


63 


176 


164 


155 


99 


TIM MCGRAW A 4 CURB 77659 (9.96715-98) 


NOT A MOMENT TOO SOON 


1 


177 


157 


146 


45 


ELTON JOHN A ROCKET 5269151SLAND(109B/17.9e) 


MADE IN ENGLAND 


]3 


178 


158 


156 


97 


SARAH MCLACHLANA NFrrwERK 18725*PIST4l99s'l:.93lH 


FUMBLING TOWARDS ECSTASY 


50 


179 


161 


134 


31 


SHAGGY • VIRGIN 40158- 110.98/15.98) 


BOOMBASTIC 


34 


184 


172 


147 


11 


THE PHARCYDE KLKI0USV)hYL35102*'CAPIT0L(9 9a i 15.98l 


LABCABINCALIFORNIA 


37 


181 


168 


162 


217 


PEARL JAM A' EPIC 47857* 110 98 EG/16 98) fffl 


TEN 






182 


170 


221 


NIRVANA A 1 DGC 24425*/GEFFEN 110.96715.98) 


NEVERMIND 




104 


177 


163 


33 


LORRIE MORGAN • 8NA 66508(1098,15981 


GREATEST HITS 


46 


184 


178 


133 


43 


RUSTED ROOT •MERCURY 522713 (10.98 EQ'16 96: IB 


WHEN 1 WOKE 


51 


185 


163 


144 


14 


BONNIE RAITT • CAHTOL 33705 (14.9876.98) 


ROAD TEST! D 


44 


186 


171 


173 


4 


FOR SQUIRRELS 550 MUSK 6715CrtPIC(7 98EQ/11 981 ■ 


EXAMPLE 


171 


..167.; 


190 


190 


31 


LUNIZ • NOO TRYBE 40523 (9.98/13.98) 


OPERATION STACKOLA 


20 


C188) 


195 


176 


40 


2PAC A INTERSCOPE 92399* AG (9.98/16.9B) 


ME AGAINST THE WORLD 


] 


189 


186 


165 


17 


VARIOUS ARTISTS TOMMY BOY 1 136 (10 96715 98) 


JOCK ROCK VOLUME 2 


121 


(190) 


RE-ENTRY 


9 


SOUNDTRACK EPIC SOUNOTRAX 67294 (10.98 EQI16.98) 


DESPERADO 


53 


(iji; 


196 




2 


JIM BRICKMAN WINDHAM HILL 11164(9 98,15 96 EH 


BY HEAR1 


191 


192 


181 


164 


48 


ANNIE LENNOX A ARISTA 25717 (IO 98/16 981 


MEDUSA 


:: 


193 


187 


193 


88 


SOUNDTRACK A 1 WALT OISNEY 60B5B (10 98/17.98) 


THE LION KING 


l 


194 


169 


IS J 


18 


K.D. LANG • WARNER BROS. 46034* (10 96716.981 


ALL YOU CAN EAT 


3 7 


195 


183 


175 


46 


REAL MCCOY A ARISTA 18778(10.98/15 98) 


ANOTHER NIGHT 


13 


196 


193 




76 


n CREEPIN ON AH COME UP (EP) 


12 


197 


111 


178 


67 


NIRVANAA' DOC247?j'«rFlN(l0.»16.») MTV UNPLUGGED IN NEW YORK 


1 


(W) 


RE-ENTRY 


41 


VARIOUS ARTISTS • CLASS|C D|SNEy V0L , 

WALT DISNEY h'.m'; 1 IC- 5^16 Ml 


60 YEARS OF MUSICAL MAGIC 


95 


199 


192 


185 


13 


VARIOUS ARTISTS COLD FRONT 6186 <8-9&14.9fi) 


CLUB MIX '95 VOLUME II 


142 


(200) 


RE-ENTRY 


30 


VARIOUS ARTISTS • tommy boy 1 100 [10.98/15.«1 


JOCK ROCK VOLUME 1 


79 



friends 89 

David Lee Murptiv 108 

Myshkal 1S9 

Nine Inch Nails 148 
Nirvans 182, 197 
Ho Doubt 51 
NOFX 101 

Oasis 4 
Offspring 171 
ORIGINAL LONDON CAST 

Ptiantcm O* The Opera HiEhliglils 

144 

Joan Osborne 13 
Ctoy Osrjoume 45 
Pearl juti 18) 

Tom Petty & The Hearton>al-ers 151 

ThePharcyde 180 

The Pres.<J*nts 01 The United SUIes 

O* America 10 

Queen 141 

RadorwaC 153 
Bonnie RaiM 18b 
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Dangeroui Minds 69 
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SEIKO SEES THE 'FUTURE' 

(Continued from page 1} 



IN A&M 



Future," a new English-language album 
by the Japanese pop superstar, who co- 
wrote and co-produced most of the set 
with Robbie Nevil. 

As a curtain-raiser, A&M will issue a 
dance-skewed single, "Let's Talk About 
It," remixed by Jorge "G.Man" Corante, 
April 23. 

The singer and her North American 
manager, Ron Weisner, both acknowl- 
edge that the task ahead of them is a for- 
midable one, because American audi- 
ences have traditionally been resistant 
to music by stars from other countries. 

"I don't think there's been any major 
Japanese artist that's been successful 
from a career standpoint in the U.S.," 
Weisner says. "And I guess to some ex- 
tent what we're trying to do — and I 
don't want to sound cold and callous — is 
to pull off the impossible ... If we can get 
this out there and not be prejudged, we 
stand a great shot at being successful. 
The idea is to say to people, 'Hey, judge 
this music on its merits.' " 

Seiko says, "I love [the] challenge. I 
love to do something new. I want to be 
the first person to do something new. I 
don't know any Japanese people to do 
this before, so I want to be the first per- 
son to do this, to be a success." 

The vocalist has already enjoyed no- 
table success in her own country; in fact, 
the magnitude of her popularity over- 
seas may be confounding to Americans, 
who find little basis for comparison. 

Born Noriko Kanda, Seiko, now 32, 
was discovered in her homeland at age 
16, when she entered a "Miss 17' talent 
contest sponsored by Sony Music. They 
said, 'Just send your picture and tape, 
and you can be a star,' " she recalls. "I 
just sent them, and it happened." 

CUTE IDOL' SINGER 

At the insistence of her parents, she 
did not begin her recording career until 
1980, when she graduated from high 
school. Recording as Seiko Matsuda, she 
began her career as a typically cute 
"idol" singer. 

Her first single gained immediate ex- 
posure in a TV spot for a Japanese can- 
dy company. Incredibly, her third sin- 
gle, "Kaze Wa Akiiro," became the first 
of 24 consecutive No. 1 songs in Japan 
between 1980 and 1988. Her best-selling 
albums were 1983's "Utopia" and "Ca- 
nary," each of which sold 900,000 units. 

During her 16-year career, she has 
shown remarkable longevity in a nation- 
al business dominated by here-today- 
gone-tomorrow pop idols. 

Her annual Japanese tours are lavish 
affairs characterized by mammoth sets, 
elaborate lighting, and innumerable cos- 
tume changes. On the road, Seiko car- 
ries a crew and troupe of 65; 10 trucks 
haul her gear from venue to venue. 

She has starred in five Japanese fea- 
ture films and hosted her own weekly 
TV variety show for two years. 

As the '90s began, Seiko's demure, in- 
nocent image began to change, both off- 
stage and on. Her personal life attracted 
the scrutiny of Japanese scandal sheets, 
while her 1995 Sony single "It's Style" 
was accompanied by a video that found 
the scantily clad singer wrapping her 
torso around a pole like a dancer in 
"Showgirls." Today, she admits with a 
giggle that the video "shocked" her fans. 

She remains one of Japan's highest- 
profile celebrities. When she dares to 
venture into a well-traveled public place, 
she is routinely mobbed. 

When a magazine or newspaper 
writes a banner headline with the name 
"Seiko" — a common-enough Japanese 
name — there's no doubt to whom it 
refers. In a country where women are 
supposed to stay in the background, she 
is a role model for assertive women. 



Seiko is not an entirely unknown en- 
tity in America, but her first attempt to 
crack the English-speaking market 
failed to meet with success. 

In 1990, Sony, which had recently 
purchased CBS Records, released an 
English-language album by the singer 
on Columbia, titled "Seiko." The set 
contained dance-oriented songs and 
ballads, including "The Right Combi- 
nation," a duet with Donnie Wahlberg 
of Columbia's then-potent teen act 
New Kids On The Block. The album 
failed to chart in the States. 

Seiko says of the experience, "Sony 
Japan bought [the] American company 
so they would send Japanese artists to 
America to do something. My feeling 
was, 'OK, I'll do this,' but it was not 
strong, like now. I learned so many 
things from that experience, and now is 
the time to do this. I'm ready." 

The release of "Was It The Future" 
will mark Seiko's transition from Sony 
to the PolyGram family. She is signed 
to A&M for North Ajnerica and to 
Mercury Music Entertainment for the 
rest of the world. 

The shift came when Seiko's Japa- 
nese popularity wtis on the wane. Her 
last Sony album, "It's Style '95," went 
to No. 2 and sold 260,000 units, but oth- 
er leading Japanese artists, such as 
Dreams Come True, Mr. Children, and 
Chage & Aska, have been racking up 
album sales in excess of 2 million. 

Trade magazine Oricon speculates 
that the singer left Sony because of her 
strong desire to succeed outside Japan. 
And Sony, say industry insiders, was 
reluctant to again try to break her in- 
ternationally after "Seiko" failed to 
perform in the U.S. 

"Sony spent a lot of money on that 
release in the States in 1990, but noth- 
ing really came out of it," one Japanese 
source says. 

For "Was It The Future," Seiko, 
who has co-produced her own records 
in Japan since 1992, joined forces with 
writer/producer and former recording 
artist Nevil, a former management 
client of Weisner. N evil's track record 
as a performer includes five top 40 hits, 
among them the No. 2 "C est La Vie" in 
1986. 

"This is her album," Weisner says. 
"['Seiko'] wasn't her album, per se . . . 
It was, "OK, we've been told we need to 
do this album, just go and do it' " 

Manny Lehman, A&R VP at A&M, 
says there was little need to reshape 
Seiko's pop style for the new album. 

"It's kind of pop R&B," Lehman 
says. "It's not pseudo — it's not like 
she's pretending to be all down and 
stuff like that. It's very crossover. It's 
great pop songs, surrounded with all 
the right elements. It's not like she's 
trying to be a gangsta girl. She's still 
who she is — sexy, innocent. All that 
stuff is still in there, but it's surround- 
ed with the right elements to make it 
accessible in America." 

To that end, the album features 
remixes of Seiko and Nevil's original 
productions by G.Man, known for his 
work with Brownstone and Adina 
Howard, and Eric Kupper, who has 
worked with RuPaul. 

"We were looking for that R&B 
crossover market," says Lehman. "The 
songs were there — the songs had the 
definite foundation for being that kind 
of music. All we did was touch [it] up, 
modernize it, make it more accessible." 

"The album is very, very commer- 
cially accessible here; it's very pop," 
says A&M director of product develop- 
ment Beth Tallman. "So realistically, 
we'll be targeting 15- to 24-year-old fe- 
males, but we're also going to 
micromarket to the Asian -American 



communities via advertising and make 
sure that we don't miss the opportuni- 
ties that are there. But it's really a top 
40/dance crossover [record]." 

A&M has shot a video for "Let's 
Talk About It," in which a seductively 
attired Seiko performs the song for a 
lustful voyeur watching the singer via a 
virtual-reality device. The clip was di- 
rected by Antoine Fuqua, who has 
worked with such R&B acts as CeCe 
Peniston and Aaron Hall; Lehman de- 
scribes the director as "very progres- 
sive, very futuristic." 

Tallman says that A&M will work 
the videogenic singer's clip at MTV, 
VH1 ("VH1 is gearing up a little 
younger, so I think she can definitely 
cross over," she says), and, potentially, 
BET ("With artists like Mariah Carey 
that are crossing over, who are basical- 
ly mainstream artists, the potential is 
great for her there," she adds). 

Tallman says that the singer's good 
looks will be exploited in album mer- 
chandising, including poster sniping in 
Asian-American communities. 

The visuals for her are fabulous, so 
w 7 e have to take advantage of that," 
Tallman says. "She's a very striking 
person. It's a good selling point" 

Of publicity and promotional plans, 
Tallman says, "Obviously, we're doing 
a lot in the press world, because we've 
had her accessible over here . . . There 
are a lot of opportunities out there in 
the Asian community, as far as maga- 
zines, weeklies, television. 

"She's going to be back over here nu- 
merous times, and what we are going 
to try and do is put together some kind 
of a promotional tour for a week of 
press in major markets, and a week . . . 
for radio people to meet her. For her to 
come over and tour at this point would 
not make sense." 

Weisner dismisses the idea of any 
U.S. touring for Seiko in the immediate 
future, given the enormous scale of her 
Japanese concerts. "It's a major show 
... I think your ego speaks for you if 
you say, 'Hey. I'm bringing that show 
over here.' People [would] say, 'Wait a 
minute, what is this all about?' " 



(Continued from page 1) 

volume of calls it generates daily. Ac- 
cording to Diamond Creative Partners 
marketing documents obtained by Bill- 
board, the service receives more than 
400,000 calls a day from consumers in- 
terested in sampling music. The chal- 
lenge facing Diamond Creative Part- 
ners is to convert those calls into actual 
sales. 

In setting up its business plan, Dia- 
mond Creative Partners projected that 
it would generate 16,000 orders in its 
first month of operation and 37,000 or- 
ders in its second month, according to 
sources. With orders expected to esca- 
late each month, Diamond Creative 
Partners claimed that its business 
would snare more than 4 million orders 
in the first year. Diamond Creative 
Partners was formed by Album Net- 
work and SJS Entertainment to oper- 
ate as a vendor to support the MCI ef- 
fort 

After the service's first month in op- 
eration, Diamond Creative Partners 
said its customers bought an average of 
2.28 units per order, with an average re- 
tail price per unit of $15.75, according to 
marketing documents the company has 
supplied to music labels and that have 
been obtained by Billboard. 

If the average order tallies $35.91, 
then Diamond Creative Partners ex- 
pects its first year's revenues to total 



He adds, "I think we collectively 
agreed we really have to go to the ba- 
sics and start to build. I think the mu- 
sic and the visuals are what has to be 
the base, and it's also been a departure 
from what she's been doing. 

"If you look at the covers on the 
Japanese albums, if you look at the 
videos, with the exception of the last 
one ['In Style'], it's for a completely dif- 
ferent audience, so you have to say, 
This has been working for you and this 
has all been successful, but none of that 
means anything here.' " 

TOUGH SLEDDING FOR FOREIGN ACTS 

Observers in the U.S. and Japan view 
Seiko's chances of scoring an American 
hit with varying degrees of optimism. 

Bob Bell, new-music buyer at 300- 
store Wherehouse Entertainment in 
Torrance, Calif., says that foreign stars 
invariably experience difficulty in the 
American marketplace. 

"In launching a new artist here, it 
doesn't matter to the American con- 
sumer how big the artist is in other coun- 
tries," Bell says. "It's starting with a 
clean slate, and what matters is how 
good the music is ... It really is a brand- 
new artist situation here." 

But Erik Bradley, music director at 
dance/top 40 WBBM-FM Chicago, is fa- 
miliar with Seiko's earlier work in Eng- 
lish and waxes enthusiastic about her 
potential in America. 

"She's really good," Bradley says. "I 
played her song with Donnie Wahlberg. 
It was a good song. She always sounded 
like a star before. 

"She's a Japanese icon," he adds. 
"With the right song and the right pro- 
ducer, I'm sure they can take care of 
what they have to in the States." 

However, Japanese observers sound 
a somewhat discordant note when asked 
about Seiko's overseas potential. 

"It's not just a question of language — 
it's a question of musical culture," says 
one veteran observer of the Japanese 
music scene who is also familiar with the 
American market "I know many Japa- 
nese artists have the dream of making it 
big in America, but maybe it would be 



about $145 million. 

But so far, the company's projections 
may have been a little too ambitious. 
During Christmas week, the largest 
sales volume week of the year, the No. 1 
album at the account, Alanis Moris- 
sette's "Jagged Little Pill," is said to 
have sold about 350 copies. 

Sources say the company generated 
about 24,000 orders in the first two 
months of operation, which would trans- 
late into about $900,000 in revenues. 
Based on Diamond Creative Partners' 
buying patterns, industry sources spec- 
ulate that the company is on track to 
generate $7 million-$10 million in rev- 
enues in 1996. 

However, projections based on the 
company's buying patterns don't take 
into account Diamond Creative Part- 
ners' expectations that its business will 
grow incrementally each month as con- 
sumers become more aware of its busi- 
ness. 

MCI declined to comment for this 
storv other than to issue the following 
statement: "1-800 MUSIC NOW is a 
great performer, and we are very 
pleased with its success to date. Con- 
sumers have sparked to 1-800 MUSIC, 
finding it convenient, easy, and fun to 
use. A few of the key drivers that we're 
excited about during this early growth 
period are the number of items and dol- 



better for performers like [Seiko] to fo- 
cus their attention on the rest of Asia." 

However, Mercury Music Entertain- 
ment president Alex Abramoff, whose 
company has signed Seiko to what he 
calls a long-term" contract, believes she 
can make an impression in the States 
with the backing of PolyGram's re- 
sources. 

"It looks like the time has become 
right for her to try to launch her activi- 
ties in America once again," says 
Abramoff. "I think what attracted her 
to PolyGram is its international quali- 
ties." 

Abramoff says singing in English has 
enabled Seiko to grow as an artist "If 
you listen to what she has recorded for 
this album, she is not Seiko Matsuda as 
you hear on her records in Japan," he 
says. "When she makes records for 
Japan, she always keeps back about 30% 
of what she wants to do. When she 
makes an album for America, she re- 
veals 100% of what she wants to do. That 
extra 30% is what will really appeal to 
people outside Japan." 

Seiko has been working in Los Ange- 
les with Japanese musicians and Nevil 
on a separate Japanese-language album 
that Mercury will issue in the singer's 
home market at approximately the same 
time that "Was It The Future" is re- 
leased stateside. 

Abramoff says Mercury plans to re- 
lease "Was It The Future" in Japan as 
both an import and in a Japan pressing. 
While an exact date has not been set it 
will not be far from the U.S. release date, 
he says. 

"We feel there will be strong demand 
for it here," he adds. 

In Los Angeles, apart from occasional 
recognition by a Japanese tourist Seiko, 
who is accustomed to universal adula- 
tion in her homeland, has been just an- 
other anonymous figure on the streets. 
But she knows all this might change if 
commercial lightning strikes in Ameri- 
ca. 

"Right now I can walk the street no 
problem," she says. "But I was thinking, 
'Someday 



lar transactions, as well as repeat pur- 
chases." 

While most label sales and distribu- 
tion executives say they are disappoint- 
ed with the sales volume of the service, 
they claim to see its potential, at least 
as a powerful marketing tool. 

Each week, the 800 number gets 
nearly 3 million calls from people look- 
ing to sample music. Using a touch-tone 
phone, consumers can shop the "music 
mall" and listen to samples from about 
5,000 albums. Each album sample con- 
sists of a 15-second snippet of each of 
three songs from the album. 

In order to drive consumers to call 
the number, Diamond Creative Part- 
ners has unleashed a $10 million-$15 
million advertising program, with radio 
being its main vehicle. It has partnered 
with about 120 stations in the major 
U.S. markets. In addition to radio ad- 
vertising, as part of the deal DJs occa- 
sionally back-announce song titles and 
give the artist's name and invite listen- 
ers to call 1-800 MUSIC NOW if they 
want to purchase that song. 

Besides putting up its own money to 
pay for the radio advertising. Diamond 
Creative Partners has aggressively 
chased cooperative advertising dollars. 
Label executives are divided about 
whether they will continue to support 
(Continued on next page) 
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MICHAEL W. SMITH, MCKEEHAN TOP DOVE NOMS 

(Continued from page 12) 



I'm very happy for them, and from 
GMA's perspective, we're elated, be- 
cause they were the winners of the tal- 
ent competition two years ago." 

Koblish says he's also excited about 
Smith's nominations. "Certainly, we had 
no knowledge of his nominations at the 
time we announced him as host of the 
show," says Koblish. "So it's very excit- 
ing to see. We made a good call there." 

Produced by Bob Gordon of 
Nashville's Gordon Television Group, 
the Doves will air on the Family Chan- 
nel, Family Net, and Faith and Values 
Cable Network. The 40 Dove categories 
are voted on by more than 4,500 mem- 
bers of the GMA. 

Among the new categories are alter- 
native/modern rock album of the year, 
alternative/modern rock song, urban al- 
bum, urban recorded song, musical of 
the year, youth/children's musical, 
choral collection, and special-event al- 
bum of the year. 

Some categories have changed 
names. The contemporary category is 
now called pop/contemporary; metal is 
now metal/hard rock; rap is rap/hip-hop; 
contemporary black gospel is pop/con- 
temporary gospel; and traditional black 
gospel is traditional gospel 

"That is reflective overall of our de- 
sire to have accurate titling, accurate 
names assigned to styles of music," 
Koblish says. 

Nominations were made in a total of 
40 categories. Following is a partial list: 

Artist of the year 4HIM, Steven Curtis 
Chapman, DC Talk, Point Of Grace, 
Michael W.Smith. 

Song: of the year "A Heart Like Mine," 
Loren Balman, Robbie Buchanan, Bryan 
Duncan, Bob Farrell, Greg Nelson; "Cry 
For Love," Michael W. Smith, Brent Bour- 
geois; "For Future Generations," Dave 
Clark, Mark Harris, Don Koch; "He Is," 
Jeoffrey Benward, Jeff Silvey; "Jesus 
Freak," Mark Heimermann, Toby McKee- 
han; "Jesus Will Still Be There,'' John Man- 
derville, Robert Sterling; "Man After Your 
Own Heart," Wayne Kir kpa trick, Billy Luz 
Sprague; "One Love," Joe Beck, Connie 
Harrington, Brian White; "Shine," Peter 
Furler, Steve Taylor; The Great Divide," 
Grant Cunningham, Matt Huesmann. 

Songwriter of the year Steven Curtis 
Chapman, Mark Harris, Don Koch, Rich 
Mullins, Michael W. Smith. 

Male vocal tat of the year Gary Chap- 
man, Steven Curtis Chapman, Clay Crosse, 
Bryan Duncan, Lamelle Harris. 

Female vocalist of the year Margaret 
Becker, Amy Grant Cindy Morgan, Kathy 
Troccoli, CeCe Winans. 

Group of the vear 4HIM, Anointed, DC 
Talk, Jars Of Clay, Point Of Grace. 

New artist of the year Carolyn Are mis, 
Jars Of Clay, Greg Long, Michael O'Brien, 
Jonathan Pierce. 

Producer of the year Brown Bannister, 
Gotee Bros., Michael Omartian, Charlie 
Peacock, Steve Taylor. 

Kiip hip-hup album: "Church Of 
Rhythm," Church Of Rhythm (Reunion); 
"Mental Releases," Grits (Gotee); "Papa 



ASCAP RECORDS 

(Continued from jxige 6i 

only 30 minutes long, that would consti- 
tute an increase to 1 million program 
hours a year.) 

In addition, ASCAP's radio survey 
has jumped in the same period from 
60,000 hours to 200,000 hours. 

LoFrumento says that ASCAP is act- 
ing on members' desire to move when- 
ever possible from sampling surveys to 
census, which provides a total count on 
performances by specific programmers. 

According to LoFrumento, foreign 
receipts are up, partly as a result of vis- 
its by ASCAP "technical teams" to for- 
eign affiliates. "They've reviewed [the 
affiliates'] rules, methods, and proce- 
dures, making suggestions afterward." 



Didn't Raize No Punkz," King Shon & Tha 
S.S.M.O.B. (Metro One); "Pass It On," 
Mike-E (Big Doggie); Tha Life Of A Hood- 
lum," T-Bone (Metro One). 

Alternative/modern rock album: 
"Beautiful," Walter Eugenes (Star Song); 
"Extra Ordinary," Johnny Q. Public (Go- 
tee); "Liver," Steve Taylor (Warner Al- 
liance); "Lonely House," Grammatrain 
(ForeFront); "This Beautiful Mess," Six- 
pence None The Richer (R.E X). 

Metal/hard rock album: "Cashists, Fas- 
cists and Other Fungus," Crashdog 
(R.EX); "Drop," Bride (Rugged); "Equilib- 
rium," Whitecross (R.EX); "Hope That 
Lies Within," Focused (Tooth & Nail); "Mis- 
guided," Argyle Park (R.EJQ; "Out Of The 
Witness Box," Tamplin (Benson); "Promise 
Man," Holy Soldier (ForeFront). 

Rock album: "Buzz," Guardian 
(Mvrrh); "Inside," Whiteheart (Curb); 
"No Doubt," Petra (Word); "Real," 
Michael Sweet (Benson); "Three Cross- 



Roe notes that NPR's budget de- 
clined 8%-lQ% in the past year and 
that the budget for "Performance To- 
day" was cut by 

"We hope to defray the costs of the 
radio program," says Roe. "When 
Congress talked about killing public 
broadcasting, we were pressed to 
come up with creative entrepreneurial 
ideas to keep going." 

Discussions over starting a label be- 
gan about a year ago, but sources say 
that legal questions about the rights 
to artists' works held up its launch. 

During the 1995 holiday season, 
NPR produced a prototype CD titled 
"Christmas Around the Country," 
which included live performances 
from such classical acts as Chanticleer 
and the Baltimore Consort. It was 



the service, 

Joyce Castagnola, senior VP of sales 
at Virgin Records, says of the service, "I 
think it's great; it's the wave of the fu- 
ture. At some point it may replace the 
record dubs." Nonetheless, she says it's 
too early to decide how successful the op- 
eration has been, 

Lou Mann, GM at Capitol Records, 
says it's "way too early" to declare the 
service a success or not He says the fact 
that MCI chose to invest in the music 
business is good for the industry. 
Through its advertising efforts, "MCI 
raises the visibility to consumers that 
music is important to their lives." 

Both label executives say they will 
continue to support the account 

Jim Urie, senior VP of sales at Arista, 
also says he will continue to support Dia- 
mond Creative Partners, but he adds the 
company will have to change its advertis- 
ing price scheme to maintain his support 
But overall, he applauds the business. 

"As an industry, we have to be open- 
minded to new ways of selling product" 
he says, labeling the MCI effort an ex- 
ample of such. 

Other executives, however, say they 
would like to continue to support Dia- 
mond Creative Partners but not at its 
current prices, which they say are too 
costly. 

Says one head of sales, "If it's a mar- 
keting tool, it's an awfully expensive 
marketing tool." 

That executive says he sees that Dia- 
mond "has stimulated a tremendous 
amount of interest in its system. Now, 
they are in the second phase in moving 
those people from trying* to "buying.' " 

Some sources suggest that MCI has 



es," Three Crosses (Benson). 

Pop/contemporary album: "Great 
Lengths," PFR (Vireo); "I'll Lead You 
Home," Michael W. Smith (Reunion); 
"Jars Of Clay," Jars of Clay (Essential); 
"People Get Ready," NewSong (Benson); 
"The Whole Truth," Point Of Grace 
(Word). 

Southern gospel album: "A Reunion," 
The Cathedra] Quartet (Canaan); "Jesus' 
Rockin Chair," the Greenes (RiverSong); 
"Partners." Joel & LaBreeska Hemphill 
(Homeland); "Standing In The Gap," Gold 
City (RiverSong); "The Martins" the Mar- 
tins (Chapel). 

Country album: "Come As You Are," 
Susie Luchsinger (Integrity); "He Who 
Made The Rain," Ken Holloway (Ransom); 
"Love Is The Bottom Line," Lisa Daggs 
(Cheyenne); "Marty Raybon," Marty Ray- 
bon (Sparrow); "Where Love Runs Deep," 
Michael James (Reunion). 

Urban album: "Broken," William Beeton 



sold to member stations for use as a 
premium in fund-raising drives. Roe 
says NPR distributed 12,000 copies to 
stations. 

He says the plan for the label is to re- 
lease six to 12 recordings a year. "We 
have no intention of becoming a facto- 
ry," says Roe. "We want it to basically 
be a good reflection of the radio show." 

In the future, he adds, the offerings 
will be expanded to jazz and spoken 
word. 

In related news, NPR says that it 
has established the Performance To- 
day Awards, devoted solely to classi- 
cal music. The nominees will be an- 
nounced soon, and the awards will be 
presented during the National Assn. 
of Recording Merchandisers conven- 
tion in Washington, D.C., in March. 



found it expensive to service the massive 
volume of calls, particularly since most of 
the callers want to sample, not buy. As 
part of its statement, MCI addressed 
that issue. "Sampling is a unique feature 
of [our] virtual store that attracts a 
younger audience," the statement says. 
"We have experienced strong call vol- 
ume from these nonqualified purchasers 
who gravitate to the system because it's 
fun. We've taken steps to limit access 
from browsers who don't have credit 
cards," 

MCI appears to be gearing up other 
efforts to strengthen its business. One 
source suggests MCI is about to add 
some synergistic marketing efforts. For 
example, MCI makes about 750,000 calls 
a month soliciting its long-distance ser- 
vice, and now those salespeople could 
mention 1-800 MUSIC NOW. Those 
staffers will get incentives to sell the ser- 
vice, that source says. 

In addition, the company may intro- 
duce a bounce-back coupon, giving its 
phone customers special offers to buy 
from the 800 number. Another idea float- 
ing around MCI is selling a gift certifi- 
cate marketed as a phone card — with a 
credit of $25-$100 — which could be spent 
at 1-800 MUSIC NOW. 

While 1-800 MUSIC NOW has its de- 
tractors, even they are reluctant to call it 
a failure, since it is backed by MCI. 

"If it were anybody else, I would be 
skeptical if they could get this thing to 
generate the kind of sales volume they 
initially projected," says one critic. "But 
MCI, these guys are serious; they have 
put a lot of money and thought behind it 
It will be fascinating to see how it plays 
out" 



(WEB); "Give Your Life," Angelo & Veron- 
ica (Benson); "No Greater Love," Keith 
Staten (Glorious Music); "Not In My 
House," Daniel Winans (Glorious Music); 
"Soulfire," Christafari (Gotee). 

Traditional gospel album: "He Will 
Come: Live," Shirley Caesar (Word 
Gospel); "Jesus Is The Name," GMWA 
Women Of Worship (Aleho!); "Jesus ... A 
Friend Unfailing," Ricky McCrimmon 
(Glorious Music); "Live At Azusa" Carl- 
ton Pearson (Warner Alliance); "Rev, 
James Moore With The Mississippi Mass 
Choir Live At Jackson State University" 
(Malaco). 

Contemporary gospel album: "Alone 



In His Presence," CeCe Winans (Spar- 
row); "Kirk Franklin & Family Christ- 
mas," Kirk Franklin & the Family (Gospo 
Centric); "Live In New York City By Any 
Means," Hezekiah Walker & the Love Fel- 
lowship Crusade Choir (Benson); "More 
Than A Melody," Yolanda Adams (Trib- 
ute); "Show Up!," John P. Kee & the New 
Life Community Choir (Verity); "The 
Call," Anointed (Myrrh). 

Shortform music video: "Body Be," 
Johnny Q. Public (Gotee); "Flood," Jars Of 
Clay (Essential); "On The Fritz," Steve 
Taylor (Warner Alliance); "Sweet Angel," 
Jimmy A (Liquid Disc); "Two Sets Of 
Jones," Big Tent Revival (Ardent). 



NPR TO START CLASSICAL LABEL 

(Continued from page 11) 



JURY'S OUT ON MCI SERVICE 

(Continued from preceding page) 
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by Geoff May field 

Back ON TOP: Rookie phenom Alanis Morissette returns to No. 1 on The 
Billboard 200, and, in a way, her return to the summit took even more of a valiant 
fight than her original climb to the top. In fact, her return to No. 1 took longer 
(18 weeks) than the 15-week ascent that led to her original two-week reign. She 
has spent 29 consecutive weeks in the top 10, 21 of those in the top five. Moris- 
sette's new charge has been pushed by the multiformat success of "Ironic," 
which bullets 6-3 in its seventh week on Modern Rock Tracks but has also gar- 
nered spins at top 40 stations. On the previous chart, drawn from a soft sales 
week, her album posted a 2% gain to climb into the runner-up spot. During this 
robust sales week — in which unit sales on The Billboard 200 are up 8% over last 
week's volume — she manages a 21% improvement 

SEASONAL NUMBERS: Morissette's chart-topping tally is almost 132,000 
units, just a bit more than the 131 ,000 units that placed the "Waiting To Exhale" 
soundtrack on top two weeks ago. But last week's "Exhale" sum — 118,500 
units — was the lowest No. 1 The Billboard 200 has seen since June 3, 1995, when 
Hootie & the Blowfish reigned with 113,000 units. The top of the chart was 
slightly more potent a year ago: Garth Brooks' chart-topping sums on Feb. 18 
and Feb. 25, 1995, were 153,000 units and 150,000 units, respectively. 

For two consecutive weeks, Morissette's debut and "Exhale" have been the 
only two albums that sold in excess of 100,000 units. In 1995, four titles on the 
Feb. 18 chart and five on the Feb. 25 chart exceeded that mark. 

Why DID MUSIC STORES see improved sales during the Feb. 5-11 track- 
ing week? That question is nothing short of a head scratcher. Although weather 
in the Northeast and Mid-Atlantic has been less harsh than during January's 
storm-impacted weeks, winter's chill was still gripping those states, while much 
of the Midwest remains downright frozen, and the Northwest has been pelted 
by severe rains and floods. 

Furthermore, the halo surrounding the Jan. 29 American Music Awards has 
pretty much dissipated, as illustrated by slides by the Eagles (50-59) and Reba 
McEntire (48-58), each with declines of about 2%. Actually, of the seven acts 
that enjoyed AMA sales momentum last week, the only two who continue to 
show growth are Shania Twain (6-5, a 15.6% gain) and Brandy (103-97, a 13% 
increase). And last week's chart also had the advantage of a stronger release 
schedule, with Eazy-E and Ministry debuting at Nos. 3 and 19, whereas this 
week's Hot Shot Debut No. 31 Neil Diamond, falls short of the top 30. So, with 
weather woes, less impetus from television, and a more modest release sched- 
ule, this week's chart out-muscles the previous week's volume. Go figure. 

One advantage for this chart and next week's too is Valentine's Day shopping. 
But when you look at some of the titles that bullet this week, the effect of that 
holiday seems curious. I mean, how many dudes decided that CDs by Tha Dogg 
Pound (34-29), Spacehog (100-80), or Junior M.A.F.I.A. would make nifty 
Valentine's gifts? 

That stated, we'll admit that a few of the entries on the Top Off-Price Classi- 
cal chart — particularly Philips' "Vivaldi For Valentines," which debuts at No. 
3 — appear to have been motivated by Cupid's arrows. Figure that Valentine 
shopping also explains the 61% sales gain and Billboard 200 re-entry by Mada- 
c/s budget-priced "Love Songs From The Movies." 

The calendar is also a favorable factor in February. Some businesses and 
schools had a Lincoln's birthday holiday on Feb. 12, while Monday (19), is Pres- 
idents Day. 

S-A-T-U-R-D-A-Y: The Bee Gees-flavored double-length soundtrack from 
"Saturday Night Fever," which spent 24 weeks at No. 1 and went platinum 11 
times, is one of the biggest revenue producers in music history. So it is kind of 
startling to realize that the historic set has been absent from Top Pop Catalog 
Albums until this week (No. 50). Originally on RSO, the title now appears on the 
A&M-distributed Polydor imprint and is one of only 16 soundtracks to reach the 
catalog list since the chart bowed in the May 25, 1991, issue. 

The champion soundtrack on Top Pop Catalog has been "Top Gun," which re- 
enters at No. 40 to notch its 78th week on the chart The one with the second- 
longest catalog run is "Grease" (No. 5), with 65 chart weeks. "Grease," like "Sat- 
urday Night Fever," was one of the pacesetters during the music industry's fat 
money days of the late '70s. 
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HI FI'S SPACEHOG: IT'S IN THE STARS 

<( 'uutttiiti <i fmtn fxifje 1) 

The hand members are transplants 
from Leeds, England, who didn't meet 
until moving to New York. They 
formed Spacehog in 1993 and were 
courted by Columbia, Epic, and the 
then-independent hi fi recordings in 

1994. The band signed with hi 
fi/Sire/Elektra in November 1994. 

Now, a little more than a year after 
inking a record deal, the band has 
topped the Heatseekers chart with its 
debut album, "Resident Alien," and is 
selling out such venues as New York's 
Irving Plaza. 

"All good things happen this way," 
says guitarist/vocalist Antony Lang- 
don. "I think, in a way, it was written 
in the stars. I really do. But it's a com- 
bination of that and ( his brother, lead 
singer/bassist Royston Langdonj 
working very hard on his music, and 
us all getting together the way we did. 
Add that with a lot of fate." 

"Resident Alien," released Oct. 24, 

1995, skyrockets 20 positions to No. 80 
on The Billboard 200 this week. Ac- 
cording to SoundScan, the album has 
sold more than 62.000 units. 

Its first single. "In The Meantime," is 
No. 7 on Modern Rock Tracks and No. 
9 on Album Rock Tracks this week. 

Spacehog, which also includes 
Richard Steel (lead guitar) and .lonny 
Cragg (drums), became a Heatseek- 
ers Impact group when "Resident 
Alien" cracked the top half of The Bill- 
board 200 at No. 100 for the week end- 
ing Saturday (17). The week before 
that, "Resident Alien" was perched 
atop the Heatseekers chart. 

"in The Meantime' is the perfect pop 
song," says Vinny Marino, assistant 
PD/musie director of album rock WAXQ 
(Q104) New York, which was one of the 
first stations in the country to play the 
song. "The first time I heard this band, I 
knew they would be huge. They have a 
fun time, write good songs that are in- 
stantly hooky, and have a great future." 

Spacehog admittedly has a rabid af- 
fection for T. Rex, Mott The Hoople, and 
David Bowie's "Ziggy Stardust" era, 
complete with the space-themed songs 
that run through the album ("Spacehog," 
"Starside," and "Space Is The Place"). 

"People were hungry for a new Bowie 
album . . . this fills that void," says John 
Artale, purchasing manager for the 143- 
store National Record Mart in 
( 'arnegie, Pa. "Sales are kicking in for us 




T-Shirt Hogs. The members of hi fi Recordings act Spacehog proudly display 
their Heatseekers No. 1 T-shirts. The shirts are in honor of the groups "Resident 
Alien" album reaching the Heatseekers' top spot for the week ending Feb. 10. 
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DISC MAKERS 



now, because it's in ourdeveloping-artist 
program in February, which coincides 
nicely with the airplay." 

However, the band's sound does 
veer a bit from early '70s glam rock, as 
heard on the punk-sounding "Space Is 
The Place," the Beatlesque "Never 
Coming Down (Part I)," and the 
acoustic folk ditty "To Be A Million- 
aire . . . Was It Likely?" 

To expose not only the hind's music, 
but its sense of humor and style, the la- 
bel's marketing efforts entailed a great 
deal of image marketing, such as using 
the Spacehog log) > as a holographic stick- 
er and sending it out with a four-song 
sampler for the label's field staff to dis- 
tribute, according to Dana Brandwein, 
senior director of marketing at EEG. 

The band has been quite visible, as 
it toured with Tripping Daisy in the 
fall of 1995 and headlined clubs on its 
own. Spacehog was featured on 
MTV's "House Of Style" and "MTV- 
News" and is getting great exposure 
on MTV with the Jake Scott-directed 
clip for "In The Meantime." 

The band, which is bodied by Jona- 
than Levin e at Artists & Audience and 
managed by David Sonenberg at DAS 
Communications, is on the road with the 
Red Hot Chili Peppers March 6-18 and 
will resume its headlining club tour in 
April. 

Spacehog, which was called Grass un- 
til its members learned of the existence 
of Capitol act Supergrass, almost didn't 
sign with hi fi, which is run by John 
Hecker, the former restaurant owner 
(New York's the Living Room ) who once 
interned for Elektra, and Ivan Brotman 
(aka DJ Ivan Ivan), whose producing 
and mixing credits include Bow Wow 
Wow, Dej>eche Mode, XTC, New Order, 



Devo, and Echo & the Bunnymen. 

"We laughed when we got IHecker's] 
card," says Langdon. "We never heard 
of [hi fi |. and, at the time, we had people 
from Columbia and Epic interested But 
fortunately, our lawyer didn't dismiss it 
completely. [Hi fi| called saying they 
were affiliated now with Sire/Elektra 
and wanted to set up a showcase." 

Spacehog was able to pull off a show- 
that impressed Elektra president 
Seymour Stein, even though a new 
guitarist had learned the band's songs 
only tw"o days earlier. (Langdon says 
the band's former guitarist was dis- 
missed because he didn't respect Mott 
The Hoople and Bowie as much as the 
other members do.) 

Hi fi ended up with Sire/Elektra via 
Brotman's previous dealings with Stein. 
Brotman brought Book Of Love to Sire 
when Stein was president there. 

"I have always had a lot of respect 
for Ivan, and w r e share a common vi- 
sion," says Stein. "The first time I saw 
Spacehog was on my first official day 
at Elektra, and, three songs into the 
set, I wanted to sign them. They are 
extraordinarily unique on stage, great 
songwriters, and very smart." 

Like Trauma/Interscope's Bush, 
which broke in America before finding 
success in its homebasc of England, 
"Resident Alien" won't be released in 
Europe until late April. 

As for hi fi's future plans, the label will 
bow an alternative dance imprint for 
artists in the same vein as Ruby, Rjork, 
and Portishead by the end of the year. 
The label is also in negotiations with a 
major music publisher to start its own 
publishing company, which will house a 
writing studio with a DJ booth, 8-traek 
demo room, and a grand piano. 



Billboard's Third Gathering of 
the Dance Music Community 



Preparations are underway for the 
third annual Billboard Dance Music 
Summit, slated for July 
17-19 at the Chicago 
Downtown Marriott. In 
addition to an agenda of dis- 
cussion groups and artist 
showcases, the confab wil 
include a variety of new fea- 
tures, including Billboard's 
Clubland Carnival/Expo, 
which will run concurrently 
with the Summit's panel 
sessions and will combine 
traditional sound and light 
exhibiting with interactive 
product booths, games and con- 
tests. Another offering will be a 
remix/editing workshop on July 20, 
to be presented in cooperation with 
Chicago's Vibe Music. These ses- 
sions will provide hands-on lessons 




in the indie label's in-house record- 
ing studio. 

Additional details on these and 
other facets of the Billboard 
Dance Music Summit to 
come. Look for registration 
rates and hotel reservation 
information in the Homefront 
column in March. 

Other Billboard conferences 
include the International 
Latin Music conference 
and Awards, Music Video 
Conference and Awards, 
and the Billboard/Airplay 
Monitor Radio Seminar and 
Awards. For more information on 
the Billboard Dance Music Summit 
or any of the above conferences, 
contact Maureen Ryan at (212) 536- 
5002. 



A Banner Year for Billboard's 
1996 Record Retailing Directory 



The Record Retailing Directory 
(RRD) in its sixth printed edition is 
set for release on March 13, 1996. 
Over the past few years, the RRD 
has gained prestige within the 
music industry, while proving to be 
a vital information tool. 
The Record Retailing directo- 
ry is a 268-page comprehen- 
sive guide comprised of U.S. 
record retailers, independent 
retailers, chain stores, chain 
headquarters and audio book 
dealer listings which are referenced 
by RRD's readership of record com- 
panies, distributors, accessory man- 
ufacturers and other service and 
supply organizations. There are over 
7,000 listings in this updated version 
with each listing in alphabetical 
order by city, state and store name. 
An additional feature in this directo- 
ry is the inclusion of genre music list- 
ings. Located after each retail store 
(where supplied), this information 
cites the top-selling musical genres 
at each particular retail store. 

In 1995 RRD experienced a tremen- 
dous increase in circulation sales in 




addition to a record-breaking year 
in advertising revenue. "This direc- 
tory is the foremost resource used 
by manufacturers to contact retail- 
ers throughout the 50 states and 
U.S. territories," remarks Ron 
Willman, Publisher of Billboard 
Directories. 

The cover price for the 1 996 
edition of the Record 
Retailing Directory is $145. 
Copies of RRD will also be 
available at NARM, March 22-25, 
Washington, DC. 

Billboard publishes seven other 
annual directories: The International 
Buyer's Guide, The Latin Music 
Buyer's Guide, The Internationa] 
Tape/Disc Directory, Nashville/615 
Country Music Sourcebook, The 
Power Book (Fall and Spring edi- 
tion), and the Internationa] Talent & 
Touring Directory. 

For more information on any of the 
above directories, please contact 
Ron Willman at (212) 536-5025. To 
order any of these directories, con- 
tact Jeanne Jamin at (212) 536-5237. 



'BABE 1 COULD BRING HOME BACON 



(Continued f mm page 6) 

two titles are scheduled for spring rental 
releases. 

With two nominees in the best picture 
category, MCA will get double Oscar ex- 
posure, and retailers expect that the 
nominations for "Apollo 1:1" could 
reignite sales for the 2-month-old video 
title. 

"We think we could have a real spike 
in 'Apollo' sales," says Best Buy video 
merchandise manager Joe Pagano. "It's 
a real boost for the title." 

Pagano says "Apollo 13" has been 
placed in a new advertising campaign 
that the chain has scheduled based on its 
Academy Award nominations. The title 
has been a consistent seller for the chain, 
having sold through its initial buy of 
200.000 units with reorders of 20,000 
units, he says. 



MCA also has plans for an "Apollo 13" 
television and print advertising push be- 
ginning in March. The campaign has 
been in place since the title was an- 
nounced in November, in anticipation of 
Oscar nominations. 

Most dealers say they plan on having 
plenty of copies of "Babe" in stores and 
don't expect to be bumping their initial 
orders. 

Dealei*s also won't be bringing in ad- 
ditional copies of other nominated sell- 
through titles, including "Pocahontas," 
which received nods for best song and 
best original score. The title arrives in 
stores Feb. 27. 

Warner Home Video's "Batman For- 
ever" and "The Little Princess" were 
nominated in technical categories, but 
retailers Bay this should have little effect 



on sales. Both titles were released in the 
fourth quarter. 

"The nominations will have zero effect 
on 'Batman' and 'Princess,* " says a ma- 
jor West Coast retailer. "The biggest ef- 
fect happens when u title wins." 

Most films nominated for an Academy 
Award have been rental titles, and indus- 
try observers say they see as much as a 
10/# hike in pre-order sales. Only a few 
sell-through titles, however, have been 
able to capitalize on an Oscar nomination. 

In 1994, Warner moved the release 
date for best picture nominee "The 
Fugitive" by one week in order to take 
advantage of pre-Oscar media coverage. 
Warner hoped to increase orders by 
ICNG (Billboard, Feb. 26, 1994). 

Retailers jumped on the opportunity, 
and initial shipments of "The Fugitive" 



increased from the supplier's goal of 4.S 
million units to 5.1 million units. Howev- 
er, after The Fugitive" lost the top hon- 
or to "Schindler's List," its sales mo- 
mentum came to an abrupt halt 

But it was a different story last year, 
when "Forrest Gump" swept the Acade- 
my's major honors, including best pic- 
ture. 

Paramount, which scheduled the ti- 
tle's sell-through release for one month 
after the awards, "took retail orders 
right up until street date" after its hig 
win, says a company spokeswoman. 

"A fairly significant amount of sales 
can be credited to its Academy Award 
wins," says the spokeswoman. 

After winning the Oscar, the supplier 
says, it saw "Gump" orders jump 10%- 
15%. 
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U.K.'s BPI Fines Indie Labels 
For Alleged Chart 'Buy Ins' 



LONDON — Two U.K. independent la- 
bels have been fined by the British 
Phonographic Industry over "allega- 
tions of irregular sales patterns of 
records." 

In January, the BPI set up a com- 
mittee of inquiry to examine the sales 
histories of six singles and one album: 
"The Good Life" by the New Power 
Generation on edel (U.K), "You 
Dreamer" by Big Country on Castle 
Communications, "Santa Maria" by 
Tatjana on Love This Records, "For 
All We Know" and "Did You Ever Re- 
ally Love Me?" by Nicki French on 
Love This, and "Here We Go Again" by 
BND on Love This; and the album 
"Pain Killer" by Energy Orchard on 
Castle Communications. 

The BPI has imposed fines of 30,000 
pounds ($46,800) on both Castle and 
edel after finding "clear evidence that 
the records under investigation had 
been 'bought in' in an attempt to en- 
hance chart positions." The practice of 
buying-in involves making multiple pur- 
chases of a record from one of the stores 



providing data to chart compilation 
company Chart Information Network. 

Edel and Castle are both BPI mem- 
bers; Love This, the label set up by 
noted pop producer Mike Stock, is not, 
and no sanction can be imposed on it bv 
the BPI. 

Edel managing director Andrew 
Geary says in a statement that he finds 
the BPI's conclusions about his compa- 
ny's activities "offensive" and the size of 
the fine "quite extraordinary." Cleary 
states, "Edel has always denied having 
any knowledge of so-called buying-in 
activity on its records." 

He notes that he has no right of ap- 
peal under BPI rules and says he is con- 
sidering other forms of redress. In the 
meantime, he has resigned from his 
post as chairman of the BPFs PR com- 
mittee. 

No one from Castle Communications 
was available for comment at press 
time. The company has previously is- 
sued a statement saying it is "surprised 
and disappointed" by the BPI's verdict 

JEFF CLARK-MEADS 



F0N0VISA MAKES GAINS AGAINST PIRACY 



(Continued /mm jxiffe 6) 

judge and that it establishes legal au- 
thority for similar cases elsewhere in 
theU.S. 

States Zorrilla, "The 9th Circuit is a 
very well-regarded circuit, and I think 
all of the other circuits will follow this 
decision." 

Zorrilla points out that the ruling 
protects not only record labels but "any 
other company with a trademark, like 
Nike, Levi Strauss, or Gucci." 

Also praising the decision was Jessie 
Abad, VP of anti-piracy civil litigation 
of the Recording Industry Assn. of 
America, who estimates that there 
about 300 swap meets and flea markets 
in California alone. 

Abad says, "The case has broader ap- 
plication and implication than just the 
liability of swap-meet and flea-market 
owners. We're talking about third-par- 
ty liability and how it applies to the 
owners, and how they are responsible 
for the actions taking place on their 
premises. Those types of legal concepts 
could be applied to other areas, such as 
the emerging new technologies." 

Abad says the decision could affect 
those involved in "furnishing services 
related to emerging technology, such 
as online services. That's important, be- 
cause we're finding now that with all of 
the new emerging technologies, pirates 
are finding more and more ways to ex- 
ploit sound recordings." 

Abad says the RIAA is notifying 
member labels of the ruling, as well as 
informing swap meets and flea markets 
throughout the U.S. 

IMMEDIATE IMPLICATIONS 

Although its effect ultimately may 
be far-reaching, the decision has 
strong, immediate implications for the 
U.S. Hispanic record industry. 

According to an RIAA anti-piracy re- 
port released in August 1995, more 
than 60% of confiscated counterfeit 
product in the U.S. was Spanish-lan- 
guage. By contrast, it is believed that 
Latino recording artists account for 
less than 5% of total legitimate sales in 
theU.S. 

No official statistics document the 
percentage of illicit Latino recording 
product sold at swap meets and flea 
markets. However, swap meets and 
flea markets in California, Texas, Flori- 



da, and the Southwest are important 
outlets for legitimate sales of Spanish- 
language product, especially cassettes 
containing regional Mexican music. 

EMI Latin president Jos£ Behar ap- 
plauds the ruling, saying it is a triumph 
for Fonovisa and the entire Latino mar- 
ket 

"As our roster has grown to include 
more Mexican product, we have been 
more adversely affected by pirate activ- 
ity in the swap meets and flea mar- 
kets," says Behar. "So I cannot com- 
mend Fonovisa enough for taking this 
aggressive stance and seeing it come to 
the benefit of the industry." 

George Zamora, VP/GM of Sony Dis- 
cos, concurs, adding, "Fonovisa has al- 
ways been aggressive with counterfeit- 
ers, and now it has paid off to 
everyone's benefit." 

Indeed, some Latino executives won- 
der why Fonovisa, and not the RIAA, 
was at the forefront of the Cherry Auc- 
tion case. The RIAA's member labels, 
including Fonovisa, collectively pay the 
trade group millions of dollars to inves- 
tigate and resolve industry concerns, 
such as record piracy. 

Abad says she was unaware of the 
Cherry Auction suit until the case was 
submitted to the appellate court in San 
Francisco. Since then, she says, the 
RIAA "clearly has expended legal and 
financial resources in assisting [Fono- 
visa] in the litigation to the court of ap- 
peals." 

According to Abad, "the court's opin- 
ion paralleled a lot of the language" in 
the amicus brief filed jointly by RIAA 
and the International Anti-Counterfeit- 
ing Coalition. An amicus brief is filed by 
a third party that is interested in a case 
and wants to assist the court by provid- 
ing arguments and authorities on perti- 
nent issues. 

For its part, Zorrilla says Fonovisa, a 
Los Angeles-based imprint owned by 
Mexico's television giant Televisa, 
plans to "prosecute throughout the 
[U.S.]" Zorrilla notes that the label files 
about 100 copyright and trademark in- 
fringement complaints per year in Cal- 
ifornia. 

"We have gotten the respect from 
the people in the street who know we 
will protect our copyrights," savs Zor- 
rilla. 
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Disney Shows True Oscar 'Colors' 




BEAT 



OnLY ONE OF THIS YEAR'S Oscar nominees for best 
original song was a No. 1 hit on the Hot 100: Bryan Adams* 
"Have You Ever Really Loved A Woman?" from "Don Juan 
DeMarco." Of the five nominees, the only other song to chart 
w as Vanessa Williams' "Colors Of The Wind" from 
"Pocahontas." That single peaked at No. 4 last year. 

The other nominated songs have not been released as 
singles. Bruce Springsteen, up for "Head Man Walk- 
ing," won his first Oscar in this cate- 
gory two years ago, with "Streets Of 
Philadelphia" from "Philadelphia." 
Hut Alan Menken and Stephen 
Schwartz would have to be leading 
contenders as the writers of "Colors 
Of The Wind," considering thai 
songs from animated Walt Disney 
films have won the award in the last 
four out of five years. If "Colors" 
wins, it will be Menken's fourth Os- 
car in this category since 1989. He won that year with 
"Under The Sea" from "The Little Mermaid." Subse- 
quent wins were for "Beauty And The Beast" and "A 
Whole New World" from "Aladdin." 

Being No. 1 on the Hot 100 is no guarantee of winning 
an Oscar, although it once was. From 11181 -'87, every 
song that won the Academy Award for best original song 
was a No. 1 hit in Billboard. Since 1988, only one chart- 
topper has picked up the golden statue: Peabo Bryson 
and Regina Belle's "A Whole New World." written by 
Menken and Tim Rice. 

In 1984, all five nominees were No. 1 titles: "I .lust 
Called To Say I Love You" (the winner), "Against All 
Odds (Take A Look At Me Now)," "Footloose," "Ghost- 
busters," and "Let's Hear It For The Boy." 

'Day' OF OUR LIVES: Only four singles in the rock 
era have been No. 1 for 13 weeks or more, which puts 
"One Sweet Dav" bv Mariah Carey and Boy/ II Men in 



by Fred Bronson 



very rare company. 

UO UP. JESUS: Until this week, the highest-ranked 
Hot 100 song with "Jesus" in the title was "Jesus He 
Knows Me," No. 23 for Genesis in 1992. Now it's George 
Michael's "Jesus To A Child," which opens big. at No. 7. 
As William Simpson of Los Angeles notes, the Dream- 
Works record is the fifth with "Josus" in tho title to read) 
the top 40. The other three were 
"Personal Jesus" by Depeche Mode, 
"Jesus Is Just Alright" by the Doo- 
bie Brothers, and "Jesus Is A Soul 
Man"' by Lawrence Reynolds. 
Simpson adds that Murray Head's 
hit single from "Jesus Christ Su[>er- 
star" peaked at No. 14. but the title 
was confined to "Suj>erstar." 
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Hooray for holly: -Not 

Fade Away (Remembering Buddy Holly)" is the latest 
tribute album to debut on The Billboard 200. The Deeca 
set enters at No. 1 19, 3K years and 10 months after Hol- 
ly made his posthumous debut on Billboard's album 
chart. 

EVERYTHING BUT NO. I: Darrell Roberts of 

Raleigh, N.C.. says that "Missing" by Everything But 
The Girl is the first single to peak at No. 2 since Moni- 
ca's "Don't Take It Personal" seven months ago. And 
Rob Durkee of Mediabase/Premier Ratlio Networks 
cites "Missing" as the slowest-rising top 10 hit in the his- 
tory of the Hot 100 (in a single chart ran). It reached No. 
2 in its 2Sth week. 

HlGH MOON: Neil Diamond has the Hot Shot Debut 
on two album charts: The Billboard 200, where "Ten- 
nessee Moon" is new at No. 31, and Top Country Al- 
bums, where the Nashville-recorded disc opens at No. 4. 
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Certified Gol 



Argentina Platinum oH Australia Platinum M Austria 2x Platinum 
H Belgium Platinum 1*1 Canada Platinum fc^H Czech Republic 2x Platinum 
SS Denmark Platinum Finland Gold 1 1 France Platinum Germany 2x Platinum 

pJJJ Holland Platinum Hong Kong Platinum 1 1 Italy 6x Platinum 

• Japan Platinum B*B Mexico Gold jfe^H New Zealand 3x Platinum Norway Gold 

Singapore Gold 



Poland Gold 



|£M Portugal 2x Platinum LS " 
U«h South Africa Platinum '|_***J South Korea Platinum ^j^Spain Platinum 



Switzerland 3x Platinum 



United Kingdom 3x Platinum 



Available on Hollywood Records Compact Discs & Cassettes. 
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